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Impact of the military crisis in ukraine on the development
of the prices of selected raw materials of chemical production?

Raébert Hula?

Abstract

A military confiict beyond our borders has a great impact on society. We are experiencing a
huge migration crisis, which we managed together. However, this confiict also affects the
prices of basic raw materials. This article provides the reader with an insight into how the
prices of selected input raw materials for chemical production in the industry of industrial
adhesives have developed. The main purpose of this contribution is to specify the impact of
the war confiict and its impact on the prices of input materials for chemical production in
the industry of industrial adhesives.
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Introduction

The Russian invasion of Ukraine began on February 22, 2022. During this period until
today, society experiences a sense of great uncertainty in every area of life. Directly or
indirectly, this conflict affects every person and causes general changes on the entire geo-
political scale.

We decided to focus our activities on selected raw materials for chemical production,
specifically in the segment of industrial adhesives production. Specific raw materials will not
be precisely specified and will be referred to by a generic name due to the sharing of sensi-
tive information. This segment is specific in that it is a very similar procedure in chemical
production and it is not possible to alternate inputs in production. It is widely known that
the raw materials for the production of industrial hot melt adhesives are wax, resin and EVA
copolymer. The properties of the products are obtained by different proportions of these
raw materials in the final product.

The aim of this contribution is to identify, describe and evaluate the impact of the war
conflict of the invasion of Russia in Ukraine on the development of the prices of selected
input raw materials of chemical production. Part of this research is the internal data of the
company, which we will not name in this post. We will refer to the company as CHemPro.
The data that we have analyzed in this post relate to three selected raw materials, in general

! This contribution is the output of the project KEGA 032EU-4/2020 Implementation and Educational Model of
Intelligent Business Logistics

2 Ing. Rdbert Hula, University of Economics in Bratislava, Faculty of Commerce, Department of Marketing,
Dolnozemska cesta 1, 852 35 Bratislava, robert.hula@euba.sk
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we can state that these are the three basic raw materials that are part of the production of
EVA hot melt adhesives, namely natural resin, wax and selected EVA copolymer.

In summary, for the processing of this contribution, we used the analysis of systema-
tically collected scientific and commercial content - investigating the given issue. Subsequ-
ently, with the help of analysis, synthesis, comparison and abstraction, we created a concept
that corresponded to the set goals and answered the research question. To fulfill the goal
of this paper, we set one research question:

RQ: What effect does the war confiict in Ukraine have on the price development of
selected raw materials?

1 Methodolodgy

The aim of this paper is to define and point out the impact of the military crisis in
Ukraine on the price of raw materials for chemical production. Another goal of this paper is
to describe the development of the prices of raw materials for chemical production, with an
emphasis on the raw materials that enter the production process in the production of hot
melt adhesives.

In summary, for the processing of this contribution, we used the analysis of systema-
tically collected scientific and commercial content - investigating the given issue. Subsequ-
ently, with the help of analysis, synthesis, comparison and abstraction, we created a concept
that corresponded to the set goals and answered the research question.

In order to fulfill the goals of this paper, we set one research question:

RQ: What effect does the war confiict in Ukraine have on the price development of
selected raw materials?

2 Results and discussion

Currently, there are several trends that have a great impact on the prices of chemical
raw materials. In the following part, we will look at the impact of two major moments of
recent years, hamely the COVID-19 health crisis, which threatened the lives of residents,
but had a fundamental impact on work activity and production within state economies, be-
cause states were forced by circumstances sometimes resorting to border solutions -
lockdowns that affected various types of economic activities - including production, transport
and trade.

The second investigated variable was the start of the military conflict in Ukraine and
thus the armed incursion of the Russian Federation into the territory of Ukraine. This mo-
ment affected the development of prices again. But this moment also affected the supply of
raw materials to central warehouses within various segments.
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2.1 Raw materials of chemical production

Hot melt adhesives have been commercially available for a long time and are used in
a wide variety of applications to bond different materials and replace heavier joints such as
metal fasteners. In recent years, the packaging industry prefers to use polyolefin-based hot-
melt adhesive, because polyolefin provides easy processing, low solidification time, almost
no odor, and heat-sealing ability, so it is more efficient than EVA adhesives in all respects,
but in the previous period, its price was compared to EVA higher than competing products.

The increase in demand for adhesives for various applications has led to the investiga-
tion of different types of adhesives. Polymer-based adhesives can generally be divided into
water-based adhesives, solvent-based adhesives, reactive adhesives, and hot melt ad-
hesives (HMs) depending on the curing or setting/drying process. Since hot melt adhesive
does not use any solvent, it provides an environmentally friendly solution.

To prepare EVA hot melt adhesive, chemical engineers must follow four main basic
ingredients, their proportions are variable. The first is the EVA polymer as the base forming
the EVA platform, the second is the resin (can be used hydrocarbon or natural) used to
increase the wetting of the surface, to change the adhesion and to change the flexibility of
the polymer, the third is the low-molecular waxes used to reduce the high viscosity hot melt
adhesive in a usable range and finally it is an antioxidant that prevents oxidation of the resin
and aids in processing. (Bin Ghani, 2015)

For the purposes of this research, we selected 4 basic raw materials that form the basis
for EVA hot melt adhesives and analyzed their market price growth. We selected the follo-
wing raw materials:

EVA copolymer — Primeva P 28400;

hydrocarbon resin - Escorene Ultra UL 04028CC;
wax — Sarawax SX 105;

antioxidant — Kinox 10.0.

2.2 The military conflict in Ukraine and its impact on the development of prices
of raw materials for chemical production

In February 2022, a conflict arose on the territory of Ukraine, and this conflict has a
great impact on society as such, in this article we demonstrate its effect only on chemical
raw materials and the industry of industrial hot-melt adhesives - however, this effect is a
strong demonstrative effect that accompanies the complex chemical industry and to a cer-
tain extent measures represents and copies the trend in other branches of chemical pro-
duction. We can also see this effect in the development of propellants - they represent the
simplest way of combining polymers in chemical production.

The destruction caused by the Russian-Ukrainian armed conflict has drastically reduced
people's well-being. This situation will become even more problematic when cooler condi-
tions return to Ukraine later this year. Rising inflation and property prices will also present
challenges for the poorest looking for affordable homes with good living conditions. The
dramatic cycle has already begun. Rising fuel and fertilizer costs have reduced farm yields
and increased food costs. This reduced household incomes and living standards and increa-
sed poverty and social instability. (Pereira et al., 2022)
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The Russian-Ukrainian armed conflict caused severe disruption to the global economy
(Guenette et al., 2022). According to the UN (2022), conflict directly or indirectly affects
billions of people on our planet. We are currently experiencing a huge increase in the cost
of living, an increase in food prices and an increase in the prices of input materials as such.
The UN has set Sustainable Development Goals (SDGs) until 2023, which will be very difficult
to achieve due to these circumstances. COVID-19 and the Russian-Ukrainian armed conflict
are affecting global efforts to achieve these SDGs, as it is uncertain when COVID-19 will
pass or moderate enough to stop affecting people's lives and when the conflict itself will
end. Even before these events, many countries were trying to meet the set goals of the
SDGs (e.g. Sarvajayakesavalu, 2015; Khalid et al., 2021). For many, it was already a race
against time (Arora and Mishra, 2019). Challenges to meet the goals of sustainable deve-
lopment by 2030 will be even higher given the current conditions. Uncertain times are
coming when households will be forced to think about expenses, and industrial companies
will also be forced to look for new sources, or production possibilities, in order to reduce the
prices of their products and services.

One of the most serious aspects of the Russian-Ukrainian armed conflict is the increase
in global inequality. Rising prices and global economic disruption are driving up debt in Latin
American and Caribbean countries. According to the World Bank (2022c), the most imme-
diate effects of the conflict are in emerging market developing economies through trade in
commodities (e.g. oil and gas, but also raw materials for chemical production). (Pereira et
al., 2022)

The following graph demonstrates the price development of three basic raw materials,
the trend of which is comparable to the price development of chemical production raw ma-
terials. It shows the development of wheat, soybean and corn prices.

Figure 1 Development of the prices of basic raw materials for food production
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Source: World Bank. 2022. Available online on 30/10/2022 at https://data.worldbank.org/

We are interested in developments before and after February 2022, when the armed
conflict in Ukraine began. We see that after January 2022 the trend is rapidly increasing and
it is copying the trend in the raw materials of chemical production. Global food prices rose
drastically in 2022, especially in March, a month after the Russian attack on Ukraine. World
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soybean prices rose by 8.91% in March and rose again by around 0.03% and 0.46% in April
and May, respectively. The price of corn rose more than the price of soybeans, rising 14.66%
in March 2022, 3.77% in April 2022 and 0.95% in May 2022. The biggest increase in prices
among all food products was recorded by wheat. The price of this commodity rose to 24.53%
in March and then rose again in April (1.85%) and May (5.45%). According to FAO (2022),
global food and feed prices will increase by 8% to 22% above their current high levels if this
conflict is not resolved soon.

According to other studies published so far, the war also increased the prices of other
foods. In Afghanistan, as a result of the war, for example, food prices have risen in general.
As Afghanistan is culturally not a major global food supplier, the impact of the price increase
was felt only on the domestic market (Gohar et al., 2013). In the case of Russia and Ukraine,
the situation is diametrically different, because both countries are important producers of
food raw materials. The availability of these raw materials can be significantly reduced du-
ring a military conflict, while the demand remains the same or even increases. As a result,
the gap between supply and demand, as well as food prices, will increase (Hussein et al.
2021).

According to Ali and Lin (2010), the war increased the cost of food, which was passed
on to the consumer at a high price. In the food industry, the effect of cost efficiency is more
than offset by the effect of market power, leading to lower food prices. This situation also
occurs in the conflict between Russia and Ukraine, where there are additional costs for food
distribution due to increasing insurance premiums for ships planning a port of loading in the
Black Sea region (FAO, 2022). This insurance is necessary to protect food distribution from
war damage.

For this reason, in our work we focused on comparing the growth in the prices of
chemical production raw materials over time before February 2022 and after this date in
selected four raw materials and confronting it with the growth in food prices.

2.3 Development of prices of raw materials for chemical production

This part of the contribution is focused on characterizing the changes in the develop-
ment of the prices of selected four input raw materials. We are following this trend on the
timeline from the beginning of 2020 to July 2022. Our effort was to capture the development
in the period before and after the outbreak of the conflict and to describe whether the trend
is increasing or decreasing, or whether it is similar to the increase in the prices of raw
materials of the food industry. We obtained the prices by asking selected suppliers.

e Development of the market price of EVA copolymer — Primeva P 28400

In the following section, we are interested in the development of the price of the basic
EVA copolymer Primeva P 28400. We monitor this development in the period from January
2020 to July 2022.
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Figure 2 Price development of EVA copolymer Primeva P 28400 (01.2020 — 07.2022)
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Source: own processing.

From the graph we can see the fact that for the EVA copolymer Primeva P 28400 we
noticed an increase in the price even before the outbreak of the conflict, which was in Feb-
ruary 2022. This increase is caused by a reduced supply and insufficient coverage of de-
mand, which was manifested in the lack of stocked quantities at suppliers. This was also
caused by the effect of COVID-19, because during this period the largest ports in China were
closed and it was not possible to ensure the supply of raw materials. But we also see a
significant increase in the graph in February 2022, when the price climbed from €2.96
(January 2022) to €3.29 (February 2022) and this growth continued up to the level of €3.84
(July 2022). We can state that in the monitored period of two and a half years there is an
increase in the price of this raw material by 188.22%, of which after February 2022 we
record a price increase of 29.72% compared to the current price.

e Development of the market price of hydrocarbon resin - Escorene Ultra UL 04028CC

V nasledujlicej Casti nas zaujima vyvoj ceny zakladnej uhl'ovodikovej Zivice - Escorene
Ultra UL 04028CC. Tento vyvoj sledujeme v obdobi od januara 2020 po jul 2022.

Figure 3 Development of the market price of hydrocarbon resin - Escorene Ultra UL
04028CC (01.2020 — 07.2022)
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Source: own processing.
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We can state that the price increase in the entire monitored period is 200%. Of this, in
the period after February 2022, we recorded an increase in the price from €2.73 to €3.4,
which represents a price increase of 24.5% in just one month. The trend after this period
continued to grow and if we were to compare the price from January 2022 with the price in
July 2022, there is an increase of 53.8% (from €2.73 to €4.2). This increase is one of the
largest the increase we have recorded and clearly declares the impact of the military conflict
in Ukraine on the price development of input raw materials for chemical production.

e Development of the market price of wax - Sarawax SX 105

In the following part, we are interested in the development of the price of wax - Sa-
rawax SX 105. We follow this development in the period from January 2020 to July 2022,
and again on the following graph we can see a similar growing trend over time.

We perceive a large increase precisely in the period after the outbreak of the conflict -
i.e. after February 2022. The price level increased from €2.62 to €3.48 per kilogram. We can
state that the military conflict had the greatest impact on the price change itself for this type
of raw material, and during the period from its outbreak to July 2022, we recorded a price
increase of 32.82%. In general, we can state that in the segment of oils and waxes there
was not such a rapid increase in prices as in the case of other types of raw materials,
however, this raw material is part of every single manufactured product in the largest vo-
lume, which represents a significant increase for manufacturing companies that they have
to reckon with.

Figure 4 Development of the wax price — Sarawax SX 105 (01.2020 — 07.2022)
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Zdroj: own processing.

During the monitored period, we also recorded price fluctuations during the first half
of 2021, but these fluctuations had no impact on the overall price of the raw material.

e Development of the market price of the antioxidant - Kinox 10

In the following section, we are interested in the development of the price of the basic
antioxidant — Kinox 10. We follow this development in the period from January 2020 to July
2022.
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We can state that the price increase in the entire observed period is by 58.82%. Of
this, in the period after February 2022, we recorded an increase from €5.85 to €7.56 per
kilogram. This is an increase of 29.23%, which represents more than half of the total price
increase. We can clearly declare that the price was also significantly influenced in the last
fourth case precisely by the conflict between Russia and Ukraine.

Figure 5 Development of the price of antioxidant — Kinox 10 (01.2020 — 07.2022)
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Zdroj: own processing.
Conclusion

Society not only in Europe is greatly affected by the events that have been taking place
in Ukraine since February of this year. The purpose of this contribution was to describe the
impact of the military crisis in Ukraine on the development of the prices of raw materials for
chemical production. He familiarized the reader with the development of prices and clearly
pointed out how the situation affected the price development of selected raw materials. We
can state that this growing trend is similar to the trend of raw materials in the food industry.

The segment of the production of industrial adhesives, specifically EVA hot-melt ad-
hesives, has a very wide range of uses and is found in every area of consumer life. The
increase in the prices of input costs will affect the final prices of the products. Hot-melt
adhesives are used not only in the furniture and woodworking industry, or in the bookbinding
industry, but hot-melt adhesives are used to seal all packages in the food industry. In this
post, we clearly pointed out the dependence of price growth on the war conflict in Ukraine.
We see that during the conflict the price does not decrease, on the contrary, it increases or
maintains a higher level.

The initial increase in prices is also recorded due to the impact of closed ports in the
China Sea during the COVID-19 pandemic, but we noticed a more significant impact preci-
sely with the start of the armed war conflict. The pitfalls of our research may be a narrower
scope of selected raw materials, the development of which we followed in the period from
January 2020 to July 2022. However, the difficulty of obtaining data limited us only to this
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subject selection. On the other hand, part of this research is a relevant sample that repre-
sents the base of each hot melt adhesive on the chemical base of EVA copolymers, namely
EVA copolymer, resin, wax and antioxidant. The combination of these raw materials appears
in all available products currently on the market and symbolizes the growth of the prices of
these products in the industry. In practice today, we encounter the fact that EVA hot melt
adhesives are also replaced by polyolefin-based adhesives - metallocenes for this reason.

We can conclude that, based on the mentioned facts and overviews of the development
of the prices of selected raw materials, the military conflict in Ukraine has a significant impact
on the development of selected raw materials of chemical production. For some of the types
— resins and antioxidants, we noticed a growing trend even before the outbreak of this
conflict. It is related to the Covid-19 pandemic and the restriction of the supply of raw
materials from Chinese ports. They were continuously closed during these periods due to
the spread of the Covid-19 pandemic.

An interesting field of research in the future may be a comparison of the two types of
industrial adhesives EVA and metallocenes and their price development. Research areas can
be both the impact of the war conflict in Ukraine and the energy crisis that is knocking on
our door.
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The Potential of the EU's Foreign Trade with Ukraine under
the Influence of Geo-Economic Changes !

Elena Kast'akova? — Vladyslav Bato?

Abstract

At the beginning of the given century, the world economy, especially Ukraine and the EU,
faced many geo-economic changes, and the origin of such changes is due to both external
and internal influences. The aim of this contribution is to examine mutual trade relations
between the EU and Ukraine based on the trade complementarity index and to establish
possible scenarios for the mutual development of economic relations affected by current
geo-economic changes. Based on the results, we concluded that since 2014 there has been
a positive development in the European integration process in Ukraine. This integration is
dynamic by nature and is dependent on the political and social actors involved in the deci-
sion-making process. As a result, different scenarios and events must be considered to suc-
cessfully complete the democratic transformation of Ukraine’s political and economic sys-
tems and avoid obstacles that could cause the process to be delayed.
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Introduction

For many centuries, Ukraine and EU countries have been connected to each other in
political, cultural, trade, and economic relations. Currently, relations between Ukraine and
the EU are marked by the still ongoing Russian-Ukrainian military conflict, which escalated
in February 2022. Despite the current unfavorable economic situation in Ukraine, the EU is
still one of the most important players in Ukrainian economic relations, whether in business
or investment, but also in scientific, technical, and cultural cooperation, the implementation
of joint projects in the field of humanitarian programs, security, environmental protection,
and strategic planning. At the beginning of the 21st century, the world, especially Ukraine
and Europe, proved to be facing many changes, and the origin of new processes is due to
both external and internal reasons. With new trends, new general horms are also created in
areas such as social policy, migration, intelligence, foreign policy, security rules, and related
issues.

The development of Ukraine's cooperation with the EU began to take shape through
its political-economic orientation and based on its integration process. It is a state with great
potential for human and natural resources. A significant change occurred only in connection
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with the EU Eastern Partnership project, of which Ukraine became a member in 2009 and in
2014 by signing the economic and political parts of the association agreement, which en-
tered into force in 2016 as the Deep and Comprehensive Free Trade Area Agreement
(DCFTA). The given article will point out the potential for trade relations between the EU
and Ukraine to be affected by the current geo-economic changes taking place in interna-
tional economic relations.

1 Work methodology

The aim of this contribution is to examine mutual trade relations between the EU and
Ukraine based on the trade complementarity index and to determine possible scenarios of
the mutual development of economic relations affected by current geo-economic changes.
To achieve the goal, in addition to basic general scientific methods, quantification methods
were also used through a selected one-factor indicator of the trade involved, the trade com-
plementarity index.

The trade complementarity index expresses the extent to which countries are natural
trading partners. From this point of view, the index measures whether the export of the first
trading partner overlaps with the import of the second trading partner and expresses
whether the export of one trading partner participates in the import of the other trading
partner. This index shows how the idea that both countries can benefit from more trade
between them can be used to evaluate bilateral or regional trade relationships (WTO, 2012).

However, the trade complementarity index is not suitable for all countries. This case
applies to countries that are very geographically distant and therefore incur high geograph-
ical and transaction costs, and thus are not ideal trading partners, even if the trade comple-
mentarity index acquires high values. We calculate the given index as follows:

TCIY = 100[1 — X7, |mé — x1| /2]1)
were
xX[ij] — denotes the proportion of product k in the total exports of country j,

m[ik] — denotes the proportion of product k in the total imports of country i.

Range of values: the index can reach values from 0 to 100. If = 100, the countries are
ideal business partners. On the contrary, if = 0, we say that the countries are ideal compet-
itors that are exactly matched in terms of exports and imports.

2 Results and discussion

Currently, Ukraine is moving towards European integration, which means a step for-
ward for the country to further progress through the development of its political system,
democracy, civil society, economy, and ensuring security and peace on its territory. Ukraine
has signed multilateral trade agreements within the international organizations of which it
is @ member. In addition to the DCFTA at the bilateral level, it has signed agreements on
economic, scientific, and technical cooperation with individual EU member states, which
largely affect the positive development of mutual foreign trade with the given EU member
countries, which includes Slovakia.
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2.1 Development of foreign trade between Ukraine and the Eu

The development of foreign trade between the EU and Ukraine had a fluctuating ten-
dency in the monitored period. The biggest slumps in mutual goods exchange were observed
during the financial crisis (in 2009) and during the first Russian-Ukrainian conflict in 2014.
Chart 1 displays more detailed data on goods trade between Ukraine and the European
Union. It should be noted that since 2014, all data in the work are given without considering
the temporarily occupied territory of the Autonomous Republic of Crimea, Sevastopol, and
part of the temporarily occupied territories in the Donetsk and Luhansk regions.

Chart 1 Development of foreign trade between Ukraine and the EU in 2006—2020
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Source: own elaboration based on UKRSTAT data, 2022

Ukraine's exports are steadily increasing, while imports from the EU are gradually de-
creasing, and the negative trade balance is improving. It should be remembered that during
the crisis periods (2008-2009 and 2014-2015), the volume of foreign trade not only with
the EU but also in general decreased significantly. For Ukraine, these periods were marked
by a difficult financial situation and stagnation in production, a difficult political situation,
and long-term instability in all spheres of the country's life.

According to the State Statistical Office of Ukraine, exports of goods from Ukraine to
the EU have doubled over the past 15 years (for comparison, in 2005, exports from Ukraine
to the EU reached USD 10,293.3 million, and in 2019, they reached a record high for the
period under review of USD 20,752.3 million USD). These results were achieved thanks to
good cooperation between Ukraine and Europe, which led to the opening of borders, duty-
free access to one of the strongest world markets for most Ukrainian products, increased
exports to the EU, and opportunities for cooperation with European companies. As a result,
the demand for Ukrainian products has increased, including in the markets of third countries,
in connection with the implementation of European standards.
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According to the Ministry of Economy of Ukraine, the share of EU countries in the total
export of Ukrainian goods in 2020 was 40.3% of the total export to countries around the
world, which indicates the growth of the share of EU member countries in the territorial
structure of Ukraine's foreign trade. The European Union is in first place in terms of Ukrainian
exports, so the EU is a key strategic partner for Ukraine in foreign trade with goods and
services (Ministry of Economy of Ukraine, 2021).

2.2 Commodity structure of mutual foreign trade

Tab. 1 Commodity structure of export and import between Ukraine and the EU in 2020

The name of the goods ac- Export Import
cording to the
Ukrainian classification of for- | in thousand US | % of the total | in thousand US| % of the total
eign goods dollars volume dollars volume
economic activity
Together 18604909.9 100.0 20480943.1 100.0
including
Goods of plant 3369306.5 18.1 620499.6 2.6
origin
of them cereals 1780410.0 9.6 92827.5 0.4
Prepared foods 996421.8 5.4 1942910.1 8.1
Mineral products 2069497.0 11.1 2087216.8 8.7
Products of the chemical and | 5556 4 3.0 4500757.0 18.9
related industries
Base metals and 3102854.6 16.7 5.1
articles from them ) ) 1212291.7 '
of which ferrous metals 2513941.4 13.5 332998.5 1.4
Machines, devices, and mech-
anisms; 2746504.9 14.8 5091676.2 21.3
electronic device
of them nuclear reactors, 532764.4 2.9 3123250.4 13.1
boilers, machines
and electrical machines 2213740.5 119 1968425.8 8.2
_ Land vehicles, 231377.3 1,2 2846866.7 11.9
aircraft, floating vehicles
of them land means of 42055.4 0.2 2711943.2 11.4
transport except for railways
Other product groups 5528396.7 29.7 5456346,7 23.4

Source: own elaboration based on UKRSTAT data, 2022

The analysis of the commodity structure of trade operations shows that Ukrainian ex-
ports of goods to the EU were dominated by products of the agricultural complex, the met-
allurgical complex, the engineering industry, the chemical industry, and mineral products.
The commodity structure of exports from Ukraine to the EU consisted mainly of raw mate-
rials and semi-finished products, which testifies to the insurmountable legacy of the past
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and is not a consequence of the Association Agreement or the reorientation of the Ukrainian
economy to the EU markets. But because of Ukraine's economic integration with the EU, the
tendency to export more finished goods is growing, while exports of raw materials and semi-
finished goods are falling (Ministry of Economy of Ukraine, 2021).

According to the State Statistical Office of Ukraine, trade with the European Union in
natural gas, oil, automobiles, and pharmaceutical products had a negative trade balance.
The commodity structure of imports from the EU to Ukraine in 2020 consisted mainly of
finished food products, mineral products, chemical products and related industries, engi-
neering products (of which nuclear reactors, boilers, and machines made up 13.6% of total
imports from the EU), electric vehicles (7%) and land vehicles, aircraft, and floating vehicles
(of which land vehicles, excluding rails, accounted for 12.4% of total imports from the EU).

The signed DCFTA between Ukraine and the EU brought positive results for both sides.
This is evidenced by the indicators of bilateral trade in agricultural products, which grew
continuously in the period under review. In the metallurgical or chemical industry, finished
Ukrainian products with a higher added value were more easily promoted on the European
market than semi-finished products with a lower added value (Diia Business, 2022).

2.3 Territorial structure of Ukraine's foreign trade with EU countries

In 2020, Ukrainian companies exported the most goods to Poland: 20.5% of the total
exports to EU countries. The next most important destinations were Italy (12.8%) and Ger-
many (10.5%). The next biggest buyers of Ukrainian goods in Europe were Spain, Hungary,
the Czech Republic, the Netherlands, and Romania. Together, these five countries bought
almost two-thirds of all Ukrainian exports to the EU. A detailed overview of the territorial
structure is shown in Tab. 2.

It is unfortunate that Ukraine exports relatively little, for example, to Scandinavian
countries. None of these countries are among the top ten most popular destinations, alt-
hough they are solvent markets. The situation can be partly explained by logistics costs, but
in the structure of Ukrainian exports, Slovakia, and Austria, which are relatively close to it,
have little weight. It can be explained either by the quality of the goods, which does not
meet the needs of these markets, or by insufficient supply (Davydenko, 2021).

Germany was the EU country that supplied the most goods to Ukraine. Thanks to the
sale of gas and oil products, goods for nuclear energy, cars, pharmaceuticals, and chemicals,
this country provided 22.4% of the total imports from European countries to Ukraine. In
total, in 2020, Germany exported goods worth almost 5 billion US dollars to Ukraine. The
next largest exporters to Ukraine were Poland (17.4%), Italy (8.9%), and Hungary (5.9%),
which were among the most important exporters to Ukraine from EU countries thanks to
cars, pharmaceuticals, oil, and gas products.
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Tab. 2 Territorial structure of export and import between Ukraine and the EU in 2020

Export Import
Country in thousand % oftthe to- in thousand % of the Balance
US dollars al US dollars total
volume volume
Together 18604909.9 100 23859713.0 100 -5254803.1
including

Spain 1250213.7 6,7 735137.4 3.1 355666.7
Italy 1928906.3 10.4 2128733.9 8,9 -199827.6
Netherlands 1802205.9 9.7 750840.0 3.1 1051365.9
Germany 2071739.4 11.1 5339677.7 22.4 -3267938.3
Poland 3272683.1 17.6 4140911.8 17.4 -868228.7
Romania 1080954,2 5.8 682434.6 2.9 398519.6
Hungary 1263810.4 6.8 1399536.4 5.9 -135726.0
Czech Republic | 826278.3 4.4 961721.3 4.0 -135443.0
Othertﬁgscoun' 4441266.8 | 239 | 6986294.2 | 293 | -2545027.5

Source: own elaboration based on UKRSTAT data, 2022

2.4 Mutual trade relations of Ukraine and the EU based on the calculation of
mutual trade complementarity index (TCI)

For the further direction of mutual trade, it is important to look at the extent to which
the total imports and supplies of goods in the monitored countries overlapped. During the
monitored period, the trade complementarity index (TCI) increased in terms of Ukrainian
imports and demand for EU supply. TCI, as measured by Ukrainian exports and thus
Ukraine's supply in meeting EU demand, is also rising, albeit at a slower rate, as shown in
Graph 2.

From this graph, we can see that the TCI developed at the following pace during the
monitored period: from the beginning of the monitored period in 2011, the TCI represented
a value of 45.32 specifically for Ukrainian exports and 67.02 specifically for Ukrainian im-
ports. In 2015, before the introduction of the DCFTA, the TCI for Ukrainian exports had a
value of 55.44 and then gradually began to decrease; in 2020, the value was 45.73, almost
at the same level as in 2011. Based on this situation, Ukraine's exports decreased, which
means Ukrainian supply and the degree of complementarity of European demand decreased
and the value of TCI decreased. The import of goods from the EU has been gradually in-
creasing since 2016.

Currently, the penetration of European companies into the market of Ukraine is strate-
gically advantageous due to the size and vastness of the Ukrainian market, its relative in-
stauration, its geographic location, the possibility of future consolidation of this market, and
the prospective possibility of involvement in the integration processes of Ukraine. The
Ukrainian market offers opportunities for European companies through its considerable eco-
nomic potential, which depends on the implementation of economic reforms by the Ukrainian
government and on the pace of standardization of the country's business and investment
environment (Kastakova and Bebiakova, 2017). Currently, of course, the Ukrainian market
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will also be affected by the development of the Russian-Ukrainian conflict that began in
February 2022.

Graph 2 Trade complementarity index of mutual trade between the EU and Ukraine
in 2011-2020

80.00 2091 72.00 LSS go.43 7163 444

2 68,20 67.91
70.00 67.02 67.43

60,00

50.00 5544 5495

50,36
4000 453> 4550 46.06 47.34 44.40
30,00

20.00
10,00

4314 73

0.00
2011 2012 2013 2014 2015 20le 2017 2018 2019 2020

UA supply in EU demand EU supply in UA demand

Source: own elaboration based on UKRSTAT data, 2022

At the same time, in the context of European integration, every Ukrainian company
must be prepared for significant changes both at the technical level and in process manage-
ment. Some Ukrainian companies may be in danger of disappearing because they will be
replaced by technically and economically advanced competitors, but on the other hand, it
should also stimulate business in general. Because they must meet all technical standards,
consumers may prefer higher-quality products (as we can see, the demand for European
goods is constantly increasing). Of course, the negative consequences of European integra-
tion are inevitable; domestic markets are changing, and digitization is rapidly affecting our
lives and businesses in general, but European integration will also provide opportunities for
innovation and economic development, cooperation with advanced EU countries, and an
increase in the export potential and competitiveness of Ukrainian enterprises

2.5 Forecasts of possible scenarios for the development of economic coopera-
tion between the EU and Ukraine

The future model of EU-Ukraine relations will be greatly influenced by the steps
Ukraine, the RF, and the EU take to respond to the challenges discussed above. By combin-
ing various processes taking place in the world and thus in the EU and especially in Ukraine,
different paths of development of economic interaction between Ukraine and the EU can be
built in the medium and long term. The amount and content of these methods will directly
depend on the selection of factors affecting the development of bilateral relations by Ukraine
and the way of assessing them. Such forecasts are extremely useful for understanding the
intensity and extent of cooperation in different scenarios. We believe that at present we
need to discuss possible scenarios of cooperation between the EU and Ukraine based on the
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basic motivation that governs the behavior of the Russian Federation towards Ukraine and
consider the progress of the negotiations on the Peace Agreements between the two states.

Based on this approach, we can identify the following strategies for further interaction.

The first scenario for the development of EU-Ukraine relations is that inte-
gration is a modernization tool for Ukraine's development as well as a tool for
promoting the EU project in terms of internal consolidation and strengthening of
the EU's global leadership

1.1. Ukraine has applied for EU membership in accordance with the requirements of
Article 49 of the Treaty of Lisbon. The recognition of Ukraine as a "European state" in the
preamble of the AA gives it the legal right to do so, as only "European countries" are eligible
to apply for membership (Lisbon Treaty, 2007). Such a demand can consolidate Ukrainian
society and the political elite. The European Council may have reviewed the application for
membership and granted Ukraine the status of a "candidate country," and after the end of
the Russian-Ukrainian conflict, it could begin accession negotiations, which may take an
unspecified time depending on Ukraine's progress in implementing internal reforms and har-
monization with EU legislation. This will allow the EU to use the policy of "conditionality” in
relation to Ukraine in its strictest form, as was the case with the recently acceded EU member
states (Bulgaria, Romania, and Croatia). In addition, in accordance with Article 49 of the
Treaty of Lisbon, the Council of the EU can revise and significantly strengthen the Copenha-
gen criteria for EU accession and apply the EU absorptive capacity criterion at any time. In
the future relations between the EU and Ukraine, this possibility will be aimed at the gradual
narrowing of the national sovereignty of Ukraine, since obtaining full membership in the EU
will mean transferring the performance of some functions of the state to EU agencies. But
the formal transfer of sovereignty over things that are the responsibility of the EU won't
happen until the treaty on accession to the EU is signed.

1.2. The Norwegian scenario would assume that Ukraine would enter the EFTA as a
full member, which would mean the automatic termination of the Association Agreement,
and, as a result, Ukraine would join the EEA Agreement (Burakovskyi, 2021). Ukraine would
thus become a "shadow member" of the EU by gaining access to the EU's domestic market,
involvement in EU policy-making processes, and access for Ukrainian citizens to freedom of
movement within the EU. To join the EFTA, Ukraine would have to meet requirements like
the Copenhagen EU accession criteria and obtain the consent of the EFTA member states
(as required by national constitutions) during a referendum on EFTA accession. This option
would imply an indirect reduction of sovereignty by participating in the process of ensuring
the "homogeneity" of national legislation with the EU acquis, as provided for in the EEA. In
addition, the EEA allows representatives of the EFTA member states to participate in the EU
decision-making process as observers. Thus, if Ukraine were to join the EFTA, it could par-
ticipate in these processes.

The second scenario of the development of relations between the EU and
Ukraine is cooperation as a reaction to mutual fatigue

Cooperation as a response to mutual fatigue would represent "Ukraine Fatigue" in the
EU and "Pre-European Reform Fatigue" in Ukraine. In case of mutual fatigue between the
EU and Ukraine, there are still several possibilities for cooperation between the EU and
Ukraine. First, there is the continued application and implementation of AA. Secondly, it is a
"restart" of the relations between the EU and the Russian Federation in view of the possible
acceptance of peace agreements between the Russian Federation and Ukraine and in view
of the existing association relations between the EU and Ukraine. In this case, the EU could
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resume negotiations and possibly sign a new framework agreement with the RF, as well as
negotiate an agreement between the EU and the EAEU. Such an agreement would mean
the creation of a FTA between the EU and the EAEU, gradual trade liberalization, harmoni-
zation of legislation, and partial access of EAEU actors to the EU's domestic market. How-
ever, this would have negative political impacts on Ukraine and cause economic and legal
problems. Currently, Ukraine has no contractual relations with the EAEU and does not par-
ticipate in this organization as an observer. If contractual relations with the EU were to be
established, Ukraine (as well as Moldova and Georgia) would have to sign a framework
agreement with the EAEU, which would enable political cooperation, harmonization of leg-
islation and regulatory policies, and the creation of a DVO in accordance with WTO and EU
rules. This situation would lead to a gradual lowering of the level of relations between
Ukraine and the EU, the elimination of the Eastern Partnership policy, as well as the acqui-
sition of observer status in the EAEU by Ukraine.

The third scenario of the development of EU-Ukraine relations is cooperation
"on the basis of custom"” within the existing formats and the framework estab-
lished by the AA

The AA is signed for an indefinite period, so its implementation can take quite a long
time. On the one hand, AA has a strong potential for developing and ensuring close relations
between Ukraine and the EU. The Association Agreement provides for expanded political,
legal, and economic cooperation and brought Ukraine into the DCFTA. The political "um-
brella" of relations between the EU and Ukraine is created through the EU's foreign policies,
such as the Eastern Partnership and the European Neighborhood Policy. The AA envisages
fundamental reforms for the Ukrainian government to harmonize legislation, as well as sig-
nificant efforts to ensure the functioning of the EU's common democratic values in the coun-
try (Zheltovskyy, 2020). However, such a scenario will provide impetus and long-lasting
dynamics in relations with the EU. Even though AA's limited long-term goals (absence of the
perspective of EU membership, numerous commitments in the field of reforms, and harmo-
nization of legislation) may lead to certain fatigue in society and demotivation among pro-
European political forces in Ukraine. As a result, strong Eurosceptic political forces may ap-
pear in Ukraine, which will be able to change the pro-European direction of Ukraine's foreign

policy.

Conclusion

Currently, Ukraine is at a turning point. The deterioration of political and economic
relations with the Russian Federation in 2014 and the complication of foreign economic
activity within the free trade zone of the CIS member states led to the deepening of relations
with the EU, which are increasingly important for Ukraine.

Cooperation with the EU is one of the main priorities of Ukraine's foreign economic
policy; therefore, measures are currently being taken to deepen cooperation between
Ukraine and the EU. The problems with the development of Ukraine's integration and eco-
nomic relations with EU member states mainly lie in the slow pace of fulfillment of EU re-
quirements by Ukraine in the relevant sectors, as stipulated in the Association Agreement.
The EU ranks first in terms of Ukrainian exports, which means that the EU is a key strategic
partner for Ukraine in foreign trade. From the analysis of the commodity structure of trade
operations for 2020, it follows that Ukrainian exports of goods to the EU were dominated by
products of the industrial complex, the metallurgical complex, engineering, the chemical
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industry, and mineral products. The commaodity structure of Ukraine's exports to the EU
consisted mainly of raw materials and semi-finished products, which testifies to the insur-
mountable heritage of the past and is not a consequence of the Association Agreement or
the reorientation of the Ukrainian economy to the EU markets. As a result of economic
integration with the EU, the tendency to increase the export of finished products became
more pronounced against the background of declining sales of raw materials and semi-
finished products. Therefore, after the possible acceptance of the Peace agreements be-
tween Ukraine and the Russian Federation, cooperation with the EU is a priority. The reali-
zation of the potential of Ukraine's cooperation with the EU will provide an opportunity to
restart the economy and increase the level of specialization and cooperation in the scientific,
technical, and industrial spheres of various sectors of the economy.

Based on this scientific article and the presented conclusions, we can claim that since
2014 there has been a positive development in the European integration process in Ukraine.
Continued negotiations with the Russian Federation to reach a Peace agreement, the possi-
ble neutrality of Ukraine, its subsequent restoration, the systematic implementation of anti-
corruption policies, and the normalization of legislation will be of fundamental importance
for the development of Ukraine and its successful integration into the internal markets of
the EU. The nature of this integration remains dynamic and depends on the political and
social actors involved in the decision-making process. Therefore, it is necessary to consider
different scenarios of events in order to successfully complete the democratic transformation
of the political and economic systems of Ukraine and to avoid obstacles that could delay the
process.
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Zmeny v obchode Europskej Gnie a Spojeného kral'ovstva v no-
vych podmienkach Dohody o obchode a spolupracit

Zuzana Kittova?2

Changes in trade between the European Union and the United Kingdom
under the new conditions of the Trade and Cooperation Agreement

Abstract

In 2021, the UK left the EU internal market and the Trade and Cooperation Agreement (TCA)
started to be applied in the mutual trade between the UK and the EU. Although under this
agreement trade without tariffs and quantitative restrictions has been maintained, costs in
mutual trade increased due to introducing non-tariff barriers to trade. The aim of this paper
Is to evaluate whether these changes led in the short term to the diversion of trade flows
towards other trading partners from both the EU and the UK points of view. To meet this
goal, an analysis of trade flows was carried out from the point of view of the EU, as well as
the UK. In the case of the EU, changes in trade with the UK were compared with changes
in trade with the remaining countries of the world. In the case of the UK, changes in trade
with the EU were compared with changes in trade with the rest of the world. The main
finding is that since the TCA started to be applied, neither from the point of view of the UK
nor from the point of view of the EU, there has been a diversion of trade to other trading
partners. Thanks to the TCA, which goes beyond traditional free trade agreements, it was
possible to avert the expected negative trade effects of the UK's withdrawal from the EU in
the short term.
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Uvod

Odhlasovanie vystupenia Spojeného kral'ovstva Velkej Britanie a Severného frska (UK)
z Eurdpskej Unie (EU) v referende v juni 2016 vyvolalo masivny zaujem o skiimanie ucinkov
Brexitu z roznych aspektov. V ekonomickej literatdre dominovali snahy odhadnut’ efekty na
obchod, pohyb kapitalu, migraciu, produktivitu, hospodarsky rast, i fiskalne efekty najma
z pohl’adu UK, ale aj EU, resp. z pohladu tych ¢lenskych $tatov EU, ktoré mali najintenziv-
nejSie hospodarske vazby s UK.

Proces vystlipenia a dosiahnutia dohody o podobe pobrexitového vztahu UK a EU vra-
tane obchodnej dohody upravujlicej podmienky pristupu na trh po vystipeni bol mimoriadne
zlozity a dlhotrvajuci. V domacej literatire ho priblizuju napr. Krivosudska et al. (2021) alebo
Suplata a Marasova (2021). Termin Brexitu pdvodne stanoveny na marec 2019 bol trikrat

! Prispevok je sucast'ou rieSenia projektu VEGA €. V-20-167-00 (1/0777/20) Cinska hodvabna cesta (Belt and Road
Initiative) - prilezitost’ alebo riziko pre konkurencieschopnost’ exportu EU a SR?

2 Prof. Ing. Zuzana Kittova, PhD., M.B.L.-HSG, Ekonomicka univerzita v Bratislave, Obchodna fakulta, Katedra
medzinarodného obchodu, Dolnozemska cesta 1, 852 35 Bratislava, Slovensko, zuzana.kittova@euba.sk
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odloZzeny na neskor, povodne vyjednana dohoda o Brexite trikrat neziskala podporu brit-
ského parlamentu, doslo k odstlUpeniu dvoch britskych premiérov a dokonca aj k predcas-
nym parlamentnym volbam v UK. K Brexitu napokon doslo 31. januara 2020, UK vSak zostalo
aj po tomto datume sucast'ou vnitorného trhu EU aZ do skoncenia prechodného obdobia do
konca roku 2020. Dohodu o obchode a spolupraci (Trade and Cooperation Agreement, TCA)
sa podarilo dosiahnut’ az kratko pred skoncenim prechodného obdobia, pricom cely ¢as exis-
tovalo redlne riziko, Ze sa dohoda napokon nedosiahne a vzajomné obchodné vztahy sa
budu riadit’ pravidlami WTO.

étyri a pol roka po odhlasovani Brexitu teda nebolo jasné, aka bude budicnost’ vzt'ahov
UK a EU. Jednotlivi autori preto pracovali s roznymi pobrexitovymi scenarmi od najviac libe-
ralneho, kedy by UK zostalo sucastou Eurdpskeho hospodarskeho priestoru, teda nadalej
by sa s krajinami EU uplatiioval vol'ny pohyb tovaru, sluzieb, oso6b a kapitalu, cez scenar
uzavretia dohody o vol'nom obchode s nulovymi clami a bez mnoZstevnych obmedzeni, az
po najmenej liberalny scenar, ktory by nastal v pripade, Ze sa dohodu nepodari uzavriet’, ¢o
by znamenalo uplatfiovanie pravidiel Svetovej obchodnej organizacie (World Trade Organi-
sation, WTO) vo vzajomnom obchode a v praxi by viedlo k zavedeniu ciel na vzajomny ob-
chod. Kym v pripade scenaru WTO boli odhadované negativne ucinky na obchod najvyznam-
nejSie, v pripade zachovania najliberalnejSieho pristupu na trh boli negativne efekty na ob-
chod najmensie.

] Studia RAND Europe (2017) vychadzala z predpokladu, Ze v pripade vystdpenia UK z
EU sa zvysSia bilateralne obchodné naklady z troch moznych dévodov. Prvym su bezpro-
stredné zmeny vyplyvajlce zo zavedenia ciel, druhym s bezprostredné zmeny vyplyvajlce
so zavedenia netarifnych prekazok obchodu a tretim je postupny narast netarifnych preka-
Zok obchodu. Vystupenie zo spolocného trhu totiz UK umozni prijimat’ vlastné opatrenia,
regulaciu a Standardy, ktoré sa budu odchyl'ovat’ od opatreni EU. Tieto odliSnosti teda budu
pOsobit’ ako netarifné prekazky obchodu, i ked’ autori Studie pripustili, Ze sa prejavia az
v horizonte 10-12 rokov. Na predpoklade rasttcich nakladov obchodu autori vypracovali via-
cero scenarov buducich vztahov UK a EU a pre kazdy vypocitali celkovy vplyv vystipenia na
bilateralny obchod EU a UK v Casovom horizonte 10 rokov. Pri scenari WTO predpokladali
pokles obchodu EU 0 109 mid. USD a pokles obchodu UK o 107 mid. USD v porovnani so
stavom, ak by UK zostalo stcast'ou EU. V pripade uzatvorenia dohody o volnom obchode
medzi UK a EU predpokladali, Zze obchod EU aj UK klesne rovnako o 26 mld. USD. Za najop-
timistickejsi scendr z pohl'adu Gcinkov na obchod povaZovali uzavretie dohody s USA o Tran-
satlantickom obchodnom a investicnom partnerstve, vd'aka ktorej by sa znizili tarifné aj ne-
tarifné prekazky v obchode s USA, Co by viedlo k narastu obchodu UK o 45 mid. USD a na-
rastu obchodu EU dokonca o 400 mid. USD. Z pohl'adu UK ocakavali, ze export do EU klesne
viac, ako import z EU (pri WTO scendri export klesne 0 9,23 % a import o 8,69 %, pri scenari
dohody o vol'nom obchode export klesne 0 2,81 % a import o 2,69 %).

Rojas-Romagosa (2016) simuloval makroekonomické Gcinky Brexitu dvoch zakladnych
scenarov, a to dohody o volnom obchode a uplatiiovania pravidiel WTO pouzitim modelu
WorldScan. Vzhladom na to, Ze podiel EU na britskych exportoch bol v tom obdobi asi se-
demkrat vacsi ako podiel UK na exportoch EU, oCakaval vyrazne vacsi dopad narastu ob-
chodnych nakladov na UK. Podla jeho vysledkov do roku 2030 klesne export UK pri scendri
dohody o vol'nom obchode 0 13,2 % a pri scenari WTO azZ o 23,2 %. V pripade EU predpo-
kladal podstatne mensi pokles exportu o 1,7 % pri scenari dohody o vol'nom obchode a po-
kles 0 3 % pri scenari WTO. Simulacie do roku 2040 priniesli kvantitativne podobné vysledky.
Okrem toho vycislil efekty odklonenia obchodu do roku 2030, ktoré by mali byt' vacsSie v
pripade UK neZ EU. Export UK do zvySnych krajin sveta by mal rast' o0 1,2 % pri scenari
dohody o vol'nom obchode a 0 1,7 % pri scenari WTO. Export EU do zvySnych krajin sveta
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by mal pri tychto scendroch rast’ o 0,3 %, resp. 0 0,7 %. Ani pri jednom scenari vSak ne-
predpokladal, ze rast obchodu so zvyskom sveta vykompenzuje pokles vzajomného ob-
chodu. Podobny zaver prezentovali aj Dhingra et al. (2017), podla ktorych je nepravdepo-
dobné, Ze by negativne Ucinky Brexitu dokazalo UK vykompenzovat' novymi obchodnymi
dohodami s inymi krajinami sveta. Naopak, Whyman a Petrescu (2017) poukazali na to, Ze
nemozno ignorovat’ potencial expanzie exportu UK do zvySku sveta, ktora by mohla Cias-
to¢ne alebo Uplne kompenzovat' pokles obchodu UK s EU.

Lawless a Morgenroth (2019) sa zamerali na simuldciu ucinkov zavedenia ciel podla
pravidiel WTO medzi UK a EU vychadzajuc z colnej sadzby uplatriovanej vo vonkajsom ob-
chode EU na 5200 produktov. Okrem samotného rastu cien v dosledku uplatfiovania ciel
zohl'adnili aj elasticitu obchodu v reakcii na rast cien. Ich vysledky predpokladali pokles ex-
portu EU do UK 0 30 % a celkovy pokles exportu EU 0 2 %. V pripade exportu UK do EU
odhadovali pokles o 22 %, pricom celkovy export UK by poklesol 0 9,8 %. Dosiahli teda
podobné vysledky ako napr. Oberhofer and Pfaffermayr (2017) alebo Brakman et al. (2018).
Oberhofer a Pfaffermayr (2017) pomocou gravitacného modelu odhadli pokles exportu UK
do EU v rozpati 7,2 % az 45,7 %. Pokles na strane EU vycislili v rozpati 5,9 % az 38,2 %.
Brakman et al. (2018) odhadli obchodné ucinky na pridani hodnotu obchodu UK, pricom
predpokladali jej pokles o 15,9 aZ 39 %.

.....

Vacsina Studii sa teda zhodla, Ze bez ohl'adu na konkrétny pobrexitovy scenar budd
vysledkom Brexitu dodatocné naklady, ktoré spdsobia pokles obchodu medzi EU a UK. Tieto
naklady pocitia obaja partneri, avSak EU v mensej miere vzhladom na mensi podiel UK na
celkovom obchode ako naopak, tiez vzhladom na vacsi ekonomicky rozmer a trhovu silu
podnikov EU (Belke a Gros, 2017; Giammetti, 2020; IFO Institute, 2021). Ottaviano et al.
vSak predpokladali, Ze statické naklady budd z pohl'adu UK nevyznamné, ak sa s EU podari
vyrokovat’ dohodu o vol'nom obchode, pricom budl vykompenzované znehodnotenim brit-
skej libry. Pozitivny vplyv znehodnotenia britskej libry na rast exportu UK predpokladali aj

Srovnalikova a Razinskaite (2017).

Teoretickym vychodiskom pri odhadovani obchodnych tcinkov vystipenia UK z EU st
tedrie medzindrodného obchodu, medzinarodnej ekonomickej integracie i ekonomického
rastu. Pokial’ ide o tedrie medzinarodného obchodu, uz klasickd ekonomicka tedria vratane
jej hlavnych predstavitel'ov A. Smitha (1776) a D. Ricarda (1817) presadzovala vol'ny obchod
ako nastroj maximalizacie svetového blahobytu. KedZe preferencné obchodné dohody
umoziovali liberalizaciu obchodu, klasicka ekonomicka tedria predpokladala, zZe tieZ prispie-
vaju k zvySovaniu svetového blahobytu, a preto ich hodnotila pozitivne.

Teorie medzinarodnej ekonomickej integracie boli rozpracované v suvislosti so zaloze-
nim Eurdpskeho spolocenstva uhlia a ocele ako prvého integracného zoskupenia zapadnej
Eurdpy v roku 1951, a neskor so zalozenim dalSich dvoch zakladajlcich spolocenstiev EHS
a Euratom. Obchodné Gcinky medzinarodnej ekonomickej integracie vo forme colnej Unie v
statickom chapani vysvetlil Viner (1950). Na rozdiel od klasickej ekonomickej tedrie poukazal
na mozné negativne efekty liberalizacie obchodu v pripade odstrafiovania ciel v ramci colnej
Unie. RozliSoval teda medzi dvomi opacnymi efektmi ekonomickej integracie na obchod,
ktoré nazval ako efekt vytvarania obchodu a efekt odvracania obchodu. Ako uvadzaju Bal-
dwin a Wyplosz (2008), tieto pojmy zdo6raziuju vplyv ekonomickej integracie na objem ob-
chodu, avSak v dbsledku integracie dochadza aj zmene cien a blahobytu. Cla, ako aj iné
prekazky obchodu totiZz posobia na ponuku aj dopyt po obchodovanych tovaroch tym, ze
ovplyviuju ich mnoZstvo aj ceny. Efekt vytvarania obchodu sa prejavuje medzi partnermi
integracného zoskupenia. Zrusenie ciel na vzajomny obchod vedie k rastu tohto obchodu,
pretoZze dovozy, resp. vyvozy sa stavaju lacnejSie. Zaroven dochadza v krajine dovozu k
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poklesu cien, rastu spotreby a blahobytu. V krajine vyvozu rastie vyroba a blahobyt. Efekt
odvracania obchodu sa prejavuje vo vztahu ku krajinam, ktoré nie st ¢lenmi integracného
zoskupenia. Zachovanie ciel na tieto dovozy ich robi drahsimi v porovnani s dovozmi z part-
nerskej krajiny colnej Unie, a preto posobi na pokles dovozu z neclenskych krajin. Pokial st
vyrobcovia z neclenskych krajin efektivnejsi ako vyrobcovia z partnerskych krajin, v krajine
dovozu sa prejavi negativny vplyv na ceny, spotrebu a blahobyt. Pokles vyroby a blahobytu
v neclenskych krajinach umocni celkovy negativny efekt integracného zoskupenia.

Zmeny v alokacii vyroby slvisiace s vytvaranim a odvracanim obchodu su statické.
efektom integracie, teda Gvaham, Ze rozSirovanie trhu v dosledku integracie prispieva k do-
sahovaniu Uspor z rozsahu, vysSej Specializacii, zvySovaniu efektivnosti v dosledku rastu
konkurencie, rastu investicii, produktivity a hospodarskemu rastu (Lipsey, 1960; Balassa,
1961; Krugman 1979; Ethier, 1982 a i.). Tieto dynamické Ucinky sa prejavuju v dlhodobom
¢asovom horizonte. Kittova et al. (2014) na zaklade Stadia tychto prac zhrnuli, Ze dynamické
Ucinky integracie su vyssie, ak je Uroven hospodarskeho rozvoja krajin zapojenych do integ-
racie vysoka, rozdiely vo vyske prijmov na obyvatela nie si velké, integracia podporuje
vnutroodvetvova Specializaciu, ponuka dokaze rychlo reagovat’ na zmeny spésobené integ-
raciou a vlady presadzuju liberalnu obchodnu politiku voci neclenom. Podla tedrii endogén-
neho rastu, ktoré vznikli v 80. rokoch 20. storocia, je hospodarky rast produktom fungovania
ekonomického systému, a nie faktorov, ktoré sa nachadzaju mimo daného ekonomického
systému. Dolezitymi endogénnymi faktormi rastu sU technologicky pokrok, vedomostna
a kvalifikaCna Uroven obyvatel'stva, tvorivost, ako aj pozitivne externality z investicii do fy-
zického a l'udského kapitalu a rastice vynosy z rozsahu (Lucas, 1988; Romer, 1990; Gros-
sman a Helpman, 1991; Baldwin, 1992 ai.). Obchod sam osebe nie je zdrojom ekonomic-
kého rastu, prinasa vsak pozitivne efekty prostrednictvom rozsirenia trhov, transferu poznat-
kov, Specializacie a konkurencie. Tieto efekty sa vSak podla niektorych autorov prejavuju
najma v ekonomikach s vysSou Uroviou vybavenosti 'udskych kapitdlom a technologickymi
poznatkami.

Kedze UK prestalo byt sti¢astou vnatorného trhu EU od zaciatku roka 2021, kedy sa
zaCala predbezne uplatriovat’ dohoda TCA, zatial' nemozno vyhodnotit’ efekty jej uplatriova-
nia na hospodarsky rast UK i EU, ktoré maju dlhodoby charakter. Mozno vSak pristUpit’
k hodnoteniu efektov uplatriovania dohody z kratkodobého pohl'adu v zmysle skimania, Ci
doslo k presmerovaniu obchodnych tokov k inym obchodnym partnerom. Ako totiz uvadza
Krivosudska (2022), dohoda TCA obmedzuje pristup tovaru z UK na vnutorny trh EU, ako aj
pristup tovaru EU na trh UK, napriek tomu, Ze umoznuje rezim nulovych ciel. Tie sa uplatiujd
len v pripade, ak su dodrzané pravidla povodu. Dohoda TCA tiez zavadza netarifné prekazky
obchodu, ¢i uz v podobe obnovenych hrani¢nych kontrol, technickych prekazok zahfiajlcich
zdravotné, bezpecCnostné, socialne a environmentalne Standardy a pod.

1 Metodologia

Cielom tohto prispevku je vyhodnotit, Ci po tom, ako UK prestalo byt sucastou vnu-
torneho trhu EU a vo vzajomnych vztahoch sa zacala uplatfiovat’ dohoda TCA, doslo v krat-
kodobom horizonte k odkloneniu obchodnych tokov EU a UK smerom k inym obchodnym
partnerom. Na spinenie tohto ciel'a sa uskutocnila analyza obchodnych tokov z pohl'adu EU,
ako aj z pohladu UK. V pripade EU sa porovnali zmeny v obchode s UK so zmenami vV ob-
chode s ostatnymi krajinami sveta. V pripade UK sa porovnali zmeny v obchode s EU so
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zmenami v obchode s ostatnymi krajinami sveta. Zdrojom udajov o obchode EU na mesac-
nej baze boli oficidlne Statistiky EU z databazy Eurostat. Udaje o obchode UK na mesacnej
baze zverejnil Office for National Statistics, nezavisly poskytovatel’ oficidlnych Statistik UK.
Limitaciou vyplyvajicou z vyuZitia tychto ddajov je zmena metodiky zberu ddajov o importe
UK z EU zo strany vladnej intitucie His Majesty's Revenue and Customs v januari 2022.
Podobna zmena metodiky zberu Gdajov o exporte UK do EU sa uskutocnila v januari 2021.

Na ucely vyhodnotenia zmien vyplyvajlcich z uplatfiovania dohody TCA bolo rozhodu-
juce obdobie od zaciatku roka 2021 do septembra 2022, ¢o boli najaktudlnejSie Udaje zve-
rejnené v Case spracovania tohto prispevku. Obdobie, ktoré uplynulo od zaciatku uplatno-
vania dohody TCA do septembra 2022 umozfiuje vyhodnotit' zmeny kratkodobého charak-
teru v obchode EU a UK a porovnat’ ich s efektmi identifikovanymi v teoretickych pracach
ako aj s vysledkami Studii o oCakavanych zmenach obchodnych tokov medzi EU a UK po
ukonceni ¢lenstva UK v spolo¢nom trhu krajin EU.

2 Vysledky a diskusia

Vyvoj obchodu UK s krajinami EU aj so zvy3nymi krajinami sveta na mesacnej béaze
priblizuje graf 1. Kym obchod s EU sa sleduje od zaciatku roka 2021, kedy sa zacala uplat-
novat’ dohoda TCA, obchod so zvySnymi krajinami sveta je zachyteny za ostatné tri roky.
Toto Casové obdobie umoziuje sledovat’ dlhodobejSie trendy vyvoja obchodu, ktoré nie su
ovplyvnené takymi zmenami podmienok obchodovania, ako to bolo v pripade obchodu UK s
EU od zaciatku roka 2021.

Graf 1 Vyvoj obchodu UK s EU a so zvy$nymi krajinami sveta (v mid. EUR, beZné ceny)
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Zdroj: Vlastné spracovania na zaklade Office for National Statistics, 2022.

vV,

krajinam sveta boli zaznamenane v maji 2020, Co suvisi so zavadzanim opatreni proti Sireniu
pandémie Covid 19. Nasledne mozno sledovat’ postupny narast hodnot obchodu. Rast im-
portu vsak predstihol rast exportu UK, Co viedlo k rastu deficitu obchodnej bilancie UK so
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zvyénymi krajinami sveta. Najniz§ia hodnota exportu aj importu UK vo vztahu k EU bola
zaznamenana Vv januari 2021. Vysvetlujeme to tym, ze na konci roka 2020, t. j. na konci
prechodného obdobia, doslo k predzasobovaniu v snahe eliminovat’ rizika vyplyvajlce
z moznosti vystipenia UK z EU bez obchodnej dohody (CIPS, 2021). Nasledne na zaciatku
nasledujuceho roka doslo k Cerpaniu tychto zasob, a teda aj poklesu obchodu medzi UK a
EU.

Porovnanie zmien v obchode UK a EU so zmenami v obchode UK a zvy$nych krajin
sveta od zacatia uplatfovania dohody TCA umoziiuje graf 2, ktory sleduje zmeny v hodno-
tach exportov, ako aj zmeny v hodnotach importov v beznych cenach. Na grafe sd na ucely
nazornejSieho porovnania zobrazené aj trendové spojnice. V sledovanom obdobi mozno po-
zorovat’ rast hodnot exportu aj importu UK. Kym v pripade importu bola miera rastu porov-
natel'na vo vzt'ahu k EU aj k zvySku sveta, v pripade exportu hodnoty rastli mierne rychlejsie
vo vztahu k EU.

Graf 2 Export a import UK od zaciatku uplatiiovania dohody TCA (v mld. EUR, bezné ceny)
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Zdroj: Vlastné spracovania na zaklade Office for National Statistics, 2022.
Vzhl'adom na rasticu mieru inflacie od zaciatku roka 2021, ktora prispela k rastu hodnot
obchodu, je v dalSom kroku potrebné ocistit’ vyvoj obchodu o cenové vplyvy. Na tento Gcel

mozno vychadzat' z fixnych cien tovarov a sluZieb v bazickom roku. Na rozdiel od beznych
cien ide teda o hodnoty obchodu v stalych cenach. Tieto udaje prinasa graf 3.
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Graf 3 Export a import UK od zaciatku uplatfiovania dohody TCA (v mid. EUR, stale ceny)
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Zdroj: Vlastné spracovania na zaklade Office for National Statistics, 2022.

Na zaklade vyvoja hodnét zahraniéného obchodu UK v stalych cenach mozno konsta-
tovat’, Ze od zaciatku uplatfiovania dohody TCA rastol export UK do EU aj import UK z EU.
Export UK do zvysnych krajin sveta aj import UK z tychto krajin zostali na stabilnych drov-
niach. V pripade UK sa teda neprejavilo odklonenie obchodu od krajin EU ku zvySnym kraji-
nam sveta od zaciatku uplatfiovania dohody TCA.

Analyzu uskutocnent z pohl'adu UK moZno uskutocnit’ aj z pohladu EU. Graf 4 zachy-
tava vyvoj obchodu EU a UK, ako aj obchodu EU a zvysnych krajin sveta na mesacnej baze.
Hodnoty zahffaju export, resp. import za 27 ¢lenskych krajin EU. Vzhl'adom na skutoc¢nost,,
Ze v obchode so zvySnymi krajinami sveta nedoslo od zaciatku roka 2021 k tak zasadnym
zmenam, ako v obchode s UK, teda podmienky obchodovania boli porovnatelné za dihsie
Casové obdobie, vyvoj obchodu so zvySnymi krajinami sveta je prezentovany za ostatné tri

roky.
Graf 4 Vyvoj obchodu EU s UK a so zvy$nymi krajinami sveta (v mid. EUR, bezné ceny)
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Zdroj: Vlastné spracovania na zaklade Eurostat, 2022.
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Najnizie hodnoty exportu aj importu EU so zvySnymi krajinami sveta boli zaznamenané
v aprili, resp. v maji 2020. Nasledne rastol export EU do zvySnych krajin rychlejsie ako im-
port. K zmene doslo v auguste 2021, od kedy export uz rastol pomalsie ako import EU,
pri¢om saldo obchodu so zvySnymi krajinami sveta sa zmenilo z aktivneho na pasivne. Pokial
ide 0 obchod EU s UK, od zaciatku uplatiiovania dohody TCA mozno pozorovat postupny
rast hodnoty importu z UK a zmensSovanie prebytku obchodnej bilancie EU.

Graf 5 Export a import EU od zaciatku uplatfiovania dohody TCA (v mid. EUR)
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Zdroj: Vlastné spracovania na zaklade Eurostat, 2022.

Na grafe 5 mozno porovnat’ zmeny exportu EU do UK so zmenami exportu do zvyénych
krajin sveta. Graf 5 rovnako ponuka porovnanie zmien importu EU z UK so zmenami importu
zo zvySnych krajin sveta. Kym v sledovanom obdobi doslo len k vel'mi malému rastu hodnoty
exportu aj importu EU vo vztahu k UK, rast exportu aj importu EU vo vztahu k zvy$nym
krajinam sveta bol vyraznejsi.

Rychlejsi rast obchodu EU so zvyskom sveta v porovnani s UK od zaCiatku uplatfiovania
dohody TCA méze naznacovat’ odklananie obchodu EU od UK k inym neclenskym krajinam.
Vzhladom na rastticu mieru inflacie od zaciatku roka 2021, ktora prispela k rastu hodnoty
obchodu, je vSak potrebné preskimat’ aj vyvoj obchodovaného mnoZstva tovaru.
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Graf 6 Export a import EU od zatiatku uplatfiovania dohody TCA (v mld. kg)
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Zdroj: Vlastné spracovania na zaklade Eurostat, 2022.

Graf 6 zachytava vyvoj obchodovaného mnozstva tovaru E,U s neclenskymi Statmi na
mesacnej baze po uplatiiovani dohody TCA. V pripade exportu EU mozno sledovat’ v zasade
stabilny vyvoj vo vztahu k UK aj vo vztahu k zvySnym neclenskym Statom. Pokial' ide o
import, extra EU import rastol od zacatia uplatriovania dohody TCA medzimesacne priemerne
00,14 % a import z UK priemerne o 3,3 %. Na zaklade tychto udajov teda mozno konsta-
tovat’, Ze od zacatia uplatriovania dohody TCA nedoslo k odkloneniu obchodu EU od UK k
inym neclenskym Statom.

Zaver

Od zaciatku roka 2021 UK prestalo byt siCast'ou vnatorného trhu EU a vo vzajomnych
obchodnych vzt'ahoch UK a EU sa zacala uplatriovat’ dohoda TCA. Tato dohoda sice umoznila
zachovat’ obchod bez ciel a mnozstevnych obmedzeni, napriek tomu znamenala zvySenie
nakladov vo vzajomnom obchode v dosledku zavedenia netarifnych prekazok obchodu. Cie-
l'om tohto prispevku bolo vyhodnotit, ¢i uvedené zmeny viedli z kratkodobého hl'adiska k
odkloneniu obchodnych tokov ako EU, tak aj UK smerom k inym obchodnym partnerom.
Teoretické prace v ekonomickej literature, ktoré vysvetl'uju, Ze odstrarovanie prekazok ob-
chodu vedie k presmerovaniu obchodnych tokov v prospech partnerskych krajin a odklana-
niu odchodu od zvysnych krajin, mozno totiz aplikovat’ aj v opacnom smere. Teda zavadza-
nie prekazok obchodu vedie k odklananiu obchodu od krajin, voci ktorym sa prekazky za-
viedli, ku zvySnym krajinam.

Z porovnania zmien hodnét exportu aj importu UK a EU s hodnotami exportu aj importu
UK a zvySnych krajin sveta vyjadrenych beznych cenach vyplynulo, Ze v pripade importu UK
bola miera rastu porovnatelna vo vztahu k EU aj k zvySku sveta. V pripade exportu UK
hodnoty v beznych cenach rastli mierne rychlejsie vo vztahu k EU. Pri vyjadreni hodnét
obchodu v stalych cenach sa vSak ukdzalo, ze export UK v sledovanom obdobi vyznamnejsie
zmeny neznamenal. Pokial’ ide o import UK vyjadreny v stalych cenach, ten zostal zo zvys-
nych krajin sveta tiez na stabilnych Grovniach, import z EU vSak zaznamenal rast. Z pohl'adu
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UK sa teda od zaciatku uplatrovania dohody TCA neprejavilo odklonenie obchodu od krajin
EU ku zvySnym krajindm sveta.

Z analyzy z pohl'adu EU vyplynulo, Ze kym od zaCiatku uplatriovania dohody TCA doslo
len k vel'mi malému rastu hodnoty exportu aj importu EU v beZnych cenach vo vztahu k UK,
rast exportu aj importu EU vo vzt'ahu k zvySnym krajinam sveta bol vyraznejsi. Tento rast
bol vsak spbsobeny najma rastom cien. Pri oCisteni vyvoja obchodu od cenovych vplyvov
totiz export EU do zvySnych krajin sveta nerastol a rast importu zo zvySnych krajin sveta bol
zanedbatelny. Teda ani z pohladu EU sa od zaciatku uplatfiovania dohody TCA neprejavilo
odklonenie obchodu od UK ku zvySnym krajinam sveta.

Tieto zavery vysvetlujeme niekolkymi skuto¢nostami. Po prvé, po vystupeni UK z EU
sa podarilo uzavriet' dohodu o vol'nom obchode, ktorad ide nad rémec tradi¢nych dohdd
o vol'nom obchode, ¢o vo vyznamnej miere prispelo k zmierneniu negativnych efektov vy-
stUpenia. V kratkodobom ¢asovom horizonte zaroven este nedoslo k podstatnym zmenam
regulacnych Standardov, ktoré posobia ako netarifné prekazky obchodu. Po druhg, obchodné
vztahy medzi subjektmi EU a UK intenzivne rozvijané pocas desatroci spolo¢ného Clenstva
v integracnom zoskupeni pretrvavaju aj po vystupeni UK z EU vzhl'adom na znalost’ obchod-
nych partnerov a vybudované dodavatel'ské retazce. Po tretie, vo vztahu k zvySnym kraji-
nam sveta sa zatial’ zo strany EU ani UK neuskutocnili také zmeny, ktoré by mohli zasadnej-
Sim sp6sobom prispiet’ k rastu obchodu so zvySnymi krajinami sveta.
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Vplyv trvalo udrzatel'nych znaciek na spotrebitel'ské spravanie?

Marina Korc¢okova?

Impact of sustainable labels on consumer behavior
Abstract

In the article, we are devoted to the issue of consumer behavior and the factors that influ-
ence it. We will focus on the behavior of consumers when purchasing products of ecological
brands and brands of products made from sustainable materials. We explain the under-
standing of concepts such as sustainable marketing, circular economy, ecological brands
and sustainable brands. The paper contains the results of surveys, the aim of which was to
find out the preferences of customers when making purchasing decisions for brands of sus-
tainable products. In conclusion, we propose recommendations for possible ways of educat-
ing and informing consumers about a healthy environment, ecological products and their
brands.
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Uvod

Ciefom prispevku je poukazat' na to, ktoré skutocCnosti a faktory a do akej miery,
ovplyviiuju spotrebitel'ské spravanie pri vybere ekologickych znaciek, znaciek produktov
vyrabanych z trvalo udrzatelnych materidlov alebo znaciek takzvanych ,zdravych produk-
tov". Zistovali sme postoje spotrebitelov k trvalo udrzatelnym znackdm v kontexte zdra-
vého Zivotného Stylu. Problematika trvalo udrzatel'nej znacky je priamo prepojena so zele-
nym (ekologickym), ako aj udrzatelnym marketingom. Velmi dolezitd Ulohu tu zohrava
aj problematika cirkuldrnej ekonomiky.

Spotrebitelia a spotrebitel'ské spravanie je premenlivé, v neustalom procese zmien.
Meni sa vplyvom mnohych faktorov, ktoré menia postoje, hodnoty, nazory alebo preferencie
l'udi. K tymto m6zeme v sUcCasnosti zaradit’ najma nové sposoby komunikacie, prienik infor-
macnych technoldgii do vSetkych sfér Zivota, zmeny Zivotného Stylu a nedostatok vol'ného
Casu, zvySeny zaujem o ochranu zdravia a ochranu Zivotného prostredia.

! Marina Korcokova. Ing. PhD., Ekonomicka Univerzita, Obchodna fakulta, Katedra marketingu, Dolnozemska cesta
1,852 35, Bratislava, marina.korcokova@euba. sk

2 VEGA 1/0505/22 Implementacia inovativnych vyskumnych metdd a technik pri skimani nakupného spravania
spotrebitel'ov v podmienkach slovenského trhu vyskumnych agentdr a zadavatel'ov vyskumu.
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1 Metodika prace

Po zadani témy prispevku sme si vytvorili plan, prostrednictvom ktorého sme nasledne
postupovali pocas vypracovavania uvedeného prispevku. Prvym krokom bolo stanovenie
ciel'a a nasledne ciastkovych ciel'ov, plnenim ktorych sme sa dostali k finalnej verzii nasho
prispevku. Problematiku sme analyzovali prostrednictvom teoretického vymedzenia a na-
sledne praktickou formou. SUcastou praktickej formy bolo zozbieranie Ciastkovych vysled-
kov jednotlivych prieskumov, ktoré sa zaoberali postojmi spotrebitel'ov k udrzatelnym znac-
kam. Cielom danych prieskumov (Korcokova, Tamova 2022, Klepochova, Lenicka 2022,
Francova, Just 2022) bolo zistit’ postoje spotrebitel'ov k trvalo udrzatel'nym znackam. Vsetky
prieskumy z ktorych sme vyberali len Casti, ktoré suvisia s danou tému sa realizovali na
Ekonomickej univerzite v rokoch 2021, 2022 formou dotaznikov. Pri uvedenych prieskumoch
sme postupovali nasledovne:

oslovenie respondentov so Ziadost'ou o vyplnenie dotaznika,

ziskanie potrebnych informacii od respondentov,

spracovanie ziskanych informacii,

vyhodnotenie dotaznikov,

zobrazenie vysledkov a ich interpretacia vo forme grafov a s ich popisom.

Z uvedenych prieskumov vyberdme len urcité znenie otdzok a odpovedi, ktoré maiju
priamy sUvis s problematikou daného prispevku. Vzhl'adom na uvedent vzorku su vysledky
prieskumu len orientacné. Informacie sme Cerpali najmé z domacej i zahranicnej literatury,
z elektronickych zdrojov pristupnych na internete, takisto sme vyuzivali ¢lanky uverejnené
vo vedeckych Casopisoch a odborné prispevky v zbornikoch. Pri rozpracovani skimanej
problematiky sme vyuzili Siroké spektrum klasickych metdd vedeckej heuristiky — analyzu,
syntézu, konkretizaciu, generalizaciu a komparaciu, Ciastocne indukciu a dedukciu.

2 Vysledky a diskusia

2.1 Spotrebitel'ské spravanie a faktory, ktoré ho ovplyvinuju

Pod pojmom spotrebitel'ské spravanie rozumieme pozorovatelny akt, ktorym je nakup
a spotreba. Ide o procesy, ktoré prebiehaju uz pred samotnym nakupom, pocas nakupu a
po nakupe. V sucasnosti ma spotrebitel’ prileZitost’ vybrat’ si z velkého mnoZstva produktov
také, ktoré spliiaju technické, ekonomické, ale aj environmentalne poziadavky. Environmen-
talny vztah spotrebitel'ov preto znamena tiez jeden z podstatnych faktorov, ktory vplyva na
rozhodovanie o ndkupe. S vyvojom vnimania marketingu sa vytvorili nové marketingové
koncepty odlisné od tradiného marketingu ako su zeleny marketing a trvalo udrzatelny
marketing, ¢i pojmy cirkularna ekonomika, udrzatel'né znacky a mnohé iné. Vsetky uvedené
oblasti suvisia so spolocenskou zodpovednostou firiem, ktorej cielom je zdravé Zivotné
prostredie a bezpecna spolo¢nost’.
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2.2 Zeleny marketing

Prave zhorsujlci sa stav zivotného prostredia vedie k tomu, ze l'udia zacinaji prejavo-
vat’ zaujem o zelené produkty. MoZeme konstatovat/, Zze za posledné obdobie sa zvySuje
spotrebitel'ska vedomost' v oblasti environmentalistiky, ekoldgie, i zdravia a Zivotného Stylu.
Tieto udalosti bezpochyby podporuji rozmach zeleného marketingu. Koncept zeleného mar-
ketingu v podobe, akej ho pozname dnes, presiel viacerymi vyvojovymi etapami s réznymi
narokmi na marketingové aktivity. Prvotny ekologicky marketing sa zameriaval len na ob-
medzovanie produkcie obzvlast’ Skodlivych produktov, tato koncepcia vsak nedostatocne na-
pliala aspekty udrzatelnosti. Preto sa v 80. rokoch zacal rozvijat’ SirSie zamerany koncept
pod nazvom environmentalny marketing, ktory bol zamerany na znizovanie environmental-
nych skod vyuzivanim zeleného spotrebitel'ského dopytu a prilezitosti pre konkurencné vy-
hody (Pajtinkova Bartakova, Gubiniova, 2020). Vyvoj tychto koncepcii vyvrcholil vznikom
zeleného marketingu, ktory zahfiia cely rad myslienok, metdd a procesov veducich k uspo-
kojovaniu potrieb zakaznikov a dosahovaniu organizacnych ciel'ov podniku pri reSpektovani
principov udrzatelnosti.

Autor Polonsky (1995) uvadza ze, ,zeleny alebo ekologicky marketing sa sklada zo
vsetkych cinnosti, ktorych cielom je vytvarat’ a ulahCovat’ vymeny, ktoré maju uspokojit’
ludské potreby. Tieto potreby sa objavuju s minimalnym negativnym vplyvom na Zivotné
prostredie".

Spotrebitelia si najcastejSie spajaju zeleny marketing s oznacovaniami ako s eco-frie-
ndly, environmental friendly, recyklovatelny a inymi. Zeleny marketing je zamerany najma
na Setrnost’ Zivotného prostredia. Oproti klasickému marketingu zeleny marketing berie do
Uvahy obmedzené prirodné zdroje, neupriamuje sa na maximalizaciu predaja a maximaliza-
ciu zisku pri uspokojovani 'udskych potrieb.

V sUcasnosti sa koncepcia zeleného marketingu od jeho pévodného ponatia Ciastocne
liSi, zaklad vsak zostal rovnaky. Vychodiskom kazdého environmentalne orientovaného mar-
ketingu je implementacia ekologickych principov do marketingovych aktivit podnikov s cie-
I'om zniZit' ich negativne vplyvy na zZivotné prostredie.

Zeleny marketing dba na produkty a sluzby, ktoré s nielen ekologické, ale aj pro-
spesné pre spolo¢nost’ z dlhodobého hladiska. Z jednotlivych prieskumov, vedeckych clan-
kov mOZzeme konstatovat’ velmi pozitivny aspekt a to, Ze spotrebitelia sa zacinaju viacej
zaujimat’ o ochranu Zivotného prostredia, zacinaju si uvedomovat’ obmedzenost’ zdrojov,
zranitelnost’ prirody, €o sa odzrkadl'uje aj v ich nakupnom spravani.

Prechod z klasického marketingu na zeleny, trvalo udrzatelny marketing predstavuje
pre mnohé firmy znac¢né zmeny vo firemnych a vyrobnych procesoch, ¢o je z kratkodobého
hl'adiska mimoriadne naroc¢né, no z dlhodobého hl'adiska vel'mi prospesné a prinosné. Mnohé
firmy sa zacali proaktivne zapajat’ do rieSenia vznikajicich environmentalnych ¢i socidlnych
problémov a vytvarat’ si tak konkurencnd vyhodu v svojom pOsobeni. Vel'mi intenzivne sa
snazia o minimalizaciu negativnych vplyvov produktov na Zivotné prostredie prostrednictvom
podpory environmentalne zodpovednych postupov pri ich spotrebe a likvidacii a to vytvara-
nim novych produktov a sluzieb s minimdlnymi nepriaznivymi vplyvmi na Zivotné prostredie,
ktoré zodpovedaju narokom spotrebitel'ov na kvalitu a cenu.

Dal$im doleZitym aspektom, je vznik novych znadiek s ekologickym, trvalo udrzatelnym
zameranim a oslovenie komunity spotrebitelov, ktori ich uprednostiiuju pred ostatnymi

znackami. Firmy si uvedomuju skutocnost’, Ze mimoriadne vysoké vstupné naklady, ktoré su
spojené s danym procesom su ochotné akceptovat’ vzhl'adom na benefity, ktoré so sebou
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zeleny marketing prinasa. Zeleny marketing neprinasa vyhody len jednotlivym firmam ale,
v prvom rade vdaka zavedeniu udrzatelnych metdd firmy vyrazne znizuju negativne vplyvy
pOsobenia na l'udské zdravie a Zivotné prostredie.

2.3 Trvalo udrzatel'ny marketing

Z teoretickej roviny sa zacala vyuzivat' nova marketingova koncepcia udrzatel'nosti,
ktora vytvara priestor pre novodobé chapanie potrieb spotrebitela z pohl'adu ich vnimania
a ochrany zivotného prostredia. Marketingova koncepcia udrzatel'nosti vytvara budovanie
vztahov medzi vztahovym marketingom, modernym a ekologickym marketingom.

Trvalo udrzatelny marketing vytvara dlhodobu orientaciu vzt'ahu so spotrebitel'mi na-
opak od moderného marketingu, ktory je zalozeny najmé na kratkodobych akciach — snahe
predat’. Vo vSeobecnosti moZzeme konstatovat’, Ze trvalo udrzatelny marketing zahffia bu-
dovanie a udrZiavanie vztahov so spotrebitelmi, socialnym, Zivotnym a prirodnym prostre-
dim. Prechod na udrzatelny marketing Ciastocne zahffia integraciu socialnych a environmen-
talnych kritérii do konvencného marketingového myslenia a procesov. S neutichajdcim vy-
vojom skimanej problematiky trvalo udrZatel'ného marketingu sa vytvaraju predpoklady pre
jeho aplikaciu do praktickej roviny. Aplikuju sa trendy trvalo udrzatelného marketingu, ktoré
vytvaraju obraz sucasnych a Zelanych podéb skimanej problematiky do praktickej sféry.
Medzi najznamejsie trendy v trvalo udrzatelnom marketingu zarad’ujeme tieto (Infinity re-
search, 2018):

o Priorizacia udrzatel'nosti v ramci politickej sféry — po prijati viacerych dohéd
na Cele s Parizskou klimatickou dohodou sa vytvorili pravne podporné organy na
rast, rozvoj a ochranu Zivotného prostredia. Vznika silnejica podpora pre spolo¢-
nosti, ktoré ponukaju tie produkty a sluzby s pridanou hodnotu v rdmci udrzatel-
nosti. Takéto spoloCnosti sa dostavaju do popredia.

o Posilnenie transparentnosti dodavatel'ského ret'azca — informatizaciou
a globalizaciou spolocnosti sa vytvoril obrovsky tok dat, ktoré sa spravnym spraco-
vanim menia na cenné informacie. V posobeni udrzatelnosti sa zvySuje vyuzivanie
Udajov a technoldgii na zvysenie viditel'nosti dodavatel'ského retazca. Presné vy-
medzenie ¢lankov v dodavatel'skom ret'azci je jeden z kl'iCovych trendov udrzatel-
nosti. Vymedzuju sa subjekty a proces, ktoré boli vykonané na konkrétny produkt,
¢i sluzbu. Napomaha to firmam pri planovani svojho dodavatel'ského retazca
s vplyvom na Zivotné prostredie.

e Rastica potreba spoluprace a kooperacie — pri zvySujlcej sa konkurencii
a globalizacii sa dostavaju do popredia partnerstva, kooperacie, ¢i samotné flzie
pravnych foriem. V podporovanom inovacnom procese sa tato forma ukazuje ako
potrebna pre zlepSenie produktov, ¢i sluZieb s pohladom na udrZatel'nost’. Zazna-
menavame zvySeni pocet vyrobcov, ktori maju tendenciu prijimat’ holisticky pristup
marketingu. V danom pristupe sa zvazuju vyrobné naklady, ¢i investicné vydavky
v oblasti udrzatelnosti. Takéto trendy udrzatelnosti vyvolali narast novych platfo-
riem spoluprace, ktoré pomahaju zefektivnit’ cely proces.

o Podpora projektov zameranych na udrzatel'nost’ — najvyuzivanejsie zmysla-
nie investorov je zamerané na podporu spolo¢nosti a projektov, ktoré sa zameria-
vajl na udrzatelnost’. Zaznamenavame v danej oblasti rastci pozitivny trend. Pod-
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porujl sa primarne spolo¢nosti, ¢i produkty a sluzby, ktoré vytvaraju potrebnu pri-
danu hodnotu, ktora sa spaja s udrzatel'nost'ou. PredlZzuje sa zivotny cyklus a vy-
uzivaju sa technoldgie obnovitelnych zdrojov.

e Prichod cirkularnej ekonomiky — zvysujuci sa pocet spoloCnosti zacali identifi-
kovat" potrebu, s ciefom Co najefektivnejSieho vyuzitia zdrojov s ich naslednym
opakovanym vyuzitim. Tento fakt ma zabezpecit' predizenie zivotného cyklu. Vyu-
Ziva sa cyklicky obchodny model, ktory na rozdiel od hlavného prudu linearneho
modelu prijali stratégie v recyklacii a zivotnosti produktu.

Podpora trvalo udrzatel'nej formy sa stalo stcast'ou pravidelnej diskusie na akademic-
kej, ¢i politickej pode. S rastom dolezitosti tychto Cinitel'ov sa vytvara potrebny efekt ,vyzvy"
pre nasledujice vyuzitie v praxi. Z dovodu prijatia mnoZstvo celosvetovych dohdd na
ochranu Zivotného prostredia, bude tato oblast’ vo vSetkych vedeckych odboroch velmi vy-
uZivana a dolezita. Zabezpecuje si tak svoje silné postavenie v nasledujicom obdobi.

Marketingovy mix trvalo udrzatel'ného marketingu

Aplikaciou stucasnych trendov a vyziev v oblasti udrzatelného rozvoja a vytvorenim pri-
danej hodnoty pre spotrebitela ziskavaji spolocnosti moznost’ budovania dlhodobych vzt'a-
hov so spotrebitel'mi, ktoré si prospesné nielen pre podnikanie, ale aj pre spolo¢nost’ a Zi-
votné prostredie. Novodobé vnimanie udrzatelného marketingu vytvorilo novodoby pristup,
ktory predstavil ,novy" koncept 4C, pricom sa pokusil formovat’ tradi¢né 4P marketingového
mixu (Peattiecho a Belza, 2010). D6vod formovania tradicného chapania marketingového
mixu bolo zahrnutie kritérii udrzatel'nosti pre aplikaciu marketingovej stratégie v ramci udr-
Zatel'ného smerovania (Kumar.V.,2012). V ich koncepte 4C sa zameriavaju na tieto 4 oblasti:

e Customer solution (spotrebitel’'ské riesenie) — priniest’ zakaznicke riesenie,
ktoré prinesie pridani hodnotu zakaznikovi, spoloCnosti a nevytvara negativny
vplyv pre Zivotné prostredie. Spolo¢nosti sa zameriavaju na inovacné procesy, ktoré
pridavaju k produktom a sluzbam prvky novodobého trendu v udrzatelnom for-
mate.

e Customer price (spotrebitel'ské naklady) — ponutkané produkty a sluzby, ktoré
z dlhodobého hl'adiska prinasaju pridant hodnotu v podobe udrzatel'nosti a uspo-
kojenie potrieb spotrebitela za prijatel'né naklady a moznosti navratnosti produktov
inym sposobom, pripadne opakovatel'ného pouzitia produktov.

e Convenience (pohodlie) — zabezpecenie, o najvacsieho pohodlia pre spotrebi-
tela sa stalo zakladom novodobého zmyslania spoloc¢nosti. Vytvara sa tym po-
trebnd pridana hodnota, ktord umoznuje spotrebitelovi pozitivne vnimat' tento
trend s osobnym uspokojenym svojich potrieb. Vytvorenim konvencénych produktov
so stopou udrzatelnosti sa stalo novodobou vyzvou pre mnozstvo spolocnosti.

e Communication (komunikacia) — pochopenie potrieb novodobych spotrebite-
l'ov vytvara priestor pre odbornikov zvolit, ¢o najlepSiu marketingovi a komuni-
kacnu stratégiu pri tychto konvencnych produktoch. V ramci komunikacie sa zame-
riavame na prezentovanie pozitivnych vplyvov tychto konvencnych produktov
v ramci ich celého Zivotného cyklu, ako aj ich ekologicku stopu.

Pre lepSie pochopenie zvoleného modelu sa méZzeme na tento novy koncept pozriet’
v ramci schémy 1.
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Schéma 1 Marketingovy mix z pohladu trvalo udrzatelného marketingu

Marketingovy mix 4P Marketingovy mix
udrzatel'ného marketingu

PRODUKT SPOTREBITEL'SKE RIESENIE
CENA TRANSFORMACIA SPOTREBITEL'SKE NAKLADY
DISTRIBUCIA POHODLIE

MARKETINGOVA KOMUNIKACIA KOMUNIKACIA

Zdroj: spracované podla: Kumar. V.,Rahman. Z., Goyal.P., A.A.Kazmi. 2012

Aplikaciou tychto poznatkov sa nasledné vytvaraju vyzvy, a trendy, ktoré mozu napo-
moct’ pri pochopeni novodobych spotrebitel'skych nalad v skimanej oblasti. Pochopenim
spotrebitel'skych nalad a spotrebitel'ského spravania sa vytvaraju podmienky pre spoloc-
nosti, pre ich nasledne marketingové aktivity pri tvorbe novych konvencnych produktov za-
loZzenych na baze udrzatel'nosti.

2.4 Cirkularna ekonomika

Problematika trvalo udrzatelnej znacky je priamo prepojena uz s uvedenym zelenym
ako aj udrzatelnym marketingom. Velmi dolezit( Ulohu tu zohrava aj problematika cirku-
larnej ekonomiky. Cirkularna ekonomika predstavuje holisticky pristup, ktorého fungovanie
je mozné len v pripade, Ze nastane systémova zmena a kooperacia réznych aktérov s vyu-
Zitim modernych technoldgii. Tieto technoldgie ponikaji mnoho moznosti pri hospodareni s
odpadmi a umoznuju prestavbu, ¢i vznik Gplne novych biznis modelov.

Cirkularna ekonomika byva definovana ako protiklad tradicnej linearnej ekonomiky, kde
sa suroviny vytazia, spracuju na vyrobky a koncia na skladke alebo v spal'ovni. V mnohych
situaciach nie je toto vysvetlenie jednoznacné a spravne a Casto sa mylne povazuje za sy-
nonymum recyklacie, & nakladania s odpadmi. Podstata cirkularnej ekonomiky ide vSak
ovela viac do hlbky a zahffia v sebe komplexnejsi okruh problémov. Cirkularna ekonomika
sa snazi vytvarat’ materialové cykly prostrednictvom vyuzivania druhotnych surovin a opra-
venych, ¢i prepracovanych produktov, ¢im chce vytvarat’ a udrZiavat’ materialy a produkty v
obehu ¢o najdlhsiu dobu. Uvedené postupy su nasledné prepojené so zmenou, spdsobom
vyroby, spotreby a nakladania s pouzitym materidlom. Vytvara sa teda priestor pre zvySenie
efektivnosti tychto procesov, pre vznik novych biznis modelov a pre postupnd eliminaciu
zat'azi Zivotného prostredia.

Podstatu cirkularnej ekonomiky, definicie a charakteristiky predstavili mnohi autori
a vedecké autority, ako napriklad autori MCCARTHY, A., — DELLINK, R., — BIBAS, R., ktori
charakterizuju cirkularnu ekonomiku ako ,, tzv. zuZovanie materidlovych cyklov (narrowing
resource flows) v ramci existujuceyj linedrnej ekonomiky. Jedna sa o efektivnejsie vyuZivanie

.....

zdrojov. Takymto prikladom méZe byt efektivnejsie vyuZivanie automobilov, kanceldrskych
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priestorov alebo mensie plytvanie potravinami, Tento princip tieZ méze zahriiat’ zmenu spo-
trebného spravania ku tovarom a sluzbam menej zavislym na materidloch. Konkrétnymi na-
strojmi mézZu byt’ investicie do vyskumu a vyvoja relevantnych technologii, rozvoj zdielanej
ekonomiky alebo zvysenie povedomia o dopadoch réznych spotrebitelskych rozhodnuti",

Medzi zakladné prvky cirkularnej ekonomiky patri znizenie spotreby prirodnych zdrojov,
dizajn produktu, ktory umozriuje jeho jednoduché rozlozenie a opatovné pouzitie materialu,
predIZenie zivotnosti produktu Udrzbou a opravami, potom vyuzitie recyklovaného materialu
a znovuziskavanie surovin z odpadu. Vidime, Ze sa jedna o komplexny proces, ktory neza-
hria len recyklaciu, ale cely balik zmien od firemnych praktik cez vladne postupy a spotre-
bitel'ské spravanie. (Van Buren, Nicole et al., 2016) European Enviromen agency,(2016)
uvadza, Ze jednou zo zakladnych podmienok prechodu na cirkuldrnu ekonomiku st nové
inovativne obchodné modely ako su napriklad ponuka dodatocnych sluzieb spojenych s pre-
dajom a udrzbou, moznost’ spatného odkupenia alebo prenajom produktu.

2.5 Udrzatel'né znacky

UdrZatel'na znacka dba na zakaznika a na spravanie voci nemu, takisto dava do popre-
dia ou ponukanu unikatnu hodnotu. Kladie doraz na tvorbu dlhodobych vztahov so zakaz-
nikmi i partnermi, opatovné nakupy a starostlivost’. Udrzatel'na znacka sa okrem zisku zao-
bera rozvojom komunity a Setrenim prirodnych zdrojov. (Franko, 2020)

Znacka, ktora je udrzatel'na pri svojom podnikani uplatfiuje udrzatelné postupy a aj ich
presadzuje. Udrzatelné znacky pouzivaju nastroje komunikacie znacky, aby sprostredkovali
tieto benefity koneCnym zakaznikom, tymto ¢inom im umoznuju spravit’ vedomé rozhodnu-
tia. Znacka je vnimana ako udrzatel'na iba vtedy, ak dokaze doveryhodne sprostredkovat’
vyhody udrZatel'nosti, ktoré su viditelné a relevantné pre spotrebitel'a. KI'icom k udrzatelnej
znacke je dévera medzi spotrebitelom a samostatnou znackou, ak sa toto dosiahne, tak
udrZatel'na znacka moze vytvorit' USP (jedineCny predajny argument) a aplikovat’ ho v praxi.

Znacky, ktoré chcl byt udrzatelné musia poznat’ cely svoj dodavatel'sky retazec aj
napriek tomu, Ze tato Uloha nie je jednoducha a pre mnohé znacky moze byt’ odradzujlca.
Jednou z najvacsich vyziev udrzatel'nych znaciek do budlcna je zlepSenie komunikacie me-
dzi aktérmi dodavatel'skych sieti. Udrzatelné znacky musia komunikovat’ nie len s ich pria-
mymi, ale aj nepriamymi dodavatel'mi.

Dodavatel'ské siete napriklad v médnom priemysle, kozmetike, spotrebnych produk-
toch, potravinarstve a v mnohych inych odvetviach nie si komplexné, neustale sa v nich
menia dodavatelia, maju relativne kratke vyrobne cykly a zahffiaji vela komponentov.
Vd'aka tomu nie je jednoduché monitorovat, ¢i st produkty vyrobené eticky a environmen-
talne a odkial’ pochadzaji materidly pouzité na ich vyrobu.

Udrzatel'né znacky musia podporovat’ dodavatel'ov v tom, aby pri vyrobe prihliadali na
udrzatel'nost’. DalSim nevyhnutnym krokom je vol'ba miesta vyroby alebo vol'ba zdrojov na
vyrobu. Napriklad vyrobcovia rychlej médy nemaju vybudované silné vztahy so svojimi do-
davatel'mi a namiesto toho uprednostniuju vzdy tych, ktori ponukaju svoje produkty za naj-
nizsiu cenu. (Karaosman,H, 2016)

Cielom udrzatelnych znaciek by mala byt’ skuto¢nost’, vybudovat' si dlhodobé a dobré
vztahy s dodavatelmi a vyrobcami pre ktorych je prioritou vyrabat’ jednotlivé produkty
a sluzby udrzatelnejSou formou.
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Autorky Punitha, s.,a Rasdi, R. v svojej publikacii uskutocnili porovnanie medzi tradic-
nym marketingom a trvalo udrzatelnym marketingom. Na zaklade uvedenych kritérii a po-
rovnani mézem e uskutocnit’ podobné porovnanie medzi beznou znackou a udrzatelnou
znackou — znackou, ktora prezentuje produkty vyrobené na zaklade udrzatelnosti.

Tabul'ka 1 Porovnanie zamerania beZnej znacky a udrzatel'nej znacky

s verejnost’ou

vzt'ah medzi znackou a spotre-
bitel'mi réznymi aktivitami

Znacka Udrzatel'na znacka
Zucastnené Firma, spotrebitelia Firma, spotrebitelia, zZivotné prostredie
strany
Ciele dosiahnut’ stanovené finanéné | minimalizovat’ ekologické dopady,
ciele,
vyuZivat’ ekologické materialy,
dosiahnut’ spokojnost’ zakazni-
kov, oslovit’ a vzdelavat’ novych zakaznikov
a udrzat’ si stalych zakaznikov,
udrzat’ si svojich zakaznikov
a ziskat’ novych zakaznikov. dosiahnut’ spokojnost’ zakaznikov,
dosiahnut’ stanovené financné ciele.
Zodpovednost’ ekonomicka zodpovednost/ environmentalna zodpovednost/,
socialna zodpovednost,
ekonomicka zodpovednost'.
Dosah proces rozhodnuti od vyroby komplexny vyrobny retazec, ktory za-
marketingovych az po pouzitie daného pro- hffia proces od vyberu surovin — miesta,
rozhodnuti duktu — proces vyuzitia nastro- | kde sa dané suroviny tazia, ekologické
jov marketingového mixu, spracovanie a materidly — vyuzitie udrza-
tel'ného marketingového mixu,
spdsob umiestnenia daného
produktu na trh — vyuZitie na- | sp6sob umiestnenia daného produktu na
strojov komunika¢ného mixu. trh — vyuzitie nastrojov komunika¢ného
mixu s dérazom na prvky udrzatel'nosti.
Ekologické dodrZziavanie stanovenych le- snaha o dodrzanie stanovenych legisla-
poziadavky gislativnych noriem tivnych noriem s vysSim dorazom na ob-
last’ Zivotného prostredia — vysSie ekolo-
gické poziadavky
Vzt'ahy snaha udrzat’ si vzajomny prostrednictvom znacky upozorfiovat’ na

sucasné problémy Zivotného prostredia,
a aktivne zapajat’ do danych aktivit aj
samotnych spotrebitel'ov,

Uzka spolupraca aj s roznymi verejnymi
organizaciami zameranymi na problema-
tiku trvalej udrzatelnosti, zivotného pro-
stredia a podobne.

Zdroj: vlastné spracovanie Korcokova M. 2022 na zaklade podkladov Punitha, S., Rasdi, R. Corporate Social
Responsibility (2013)
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Chomova, K (2022) v svojej publikacii uvadza, Ze “udrzatelné znacky prispievaju ovela
viac nez ,len" komunikovanim svojho imidzu a pozicie na trhu. Udrzatel'né znacky napoma-
haju zakaznikom Zit’ lepSim spdsobom Zivota a spolupodielaju sa na tvorbe lepsej, spravod-
livejSej spoloCnosti. Tento uslachtily ciel’ je dosahovany vtedy, ak sa firma venuje hlbSim
potrebam a tizbam zakaznikova vytvara predpoklady, produkty a znacky na ich plnenie"

Existuju rozne rebricky udrzatel'nosti znaciek vo svete. Napriklad rebri¢ek Sustainable
brand index, ktory urcuje poradie znaciek v jednotlivych krajinach podla vybranych ukazo-
vatelov udrZatelnosti. Sustainable Brand Index™ je najvacSia eurdpska nezavisla Studia
znacky o udrzatel'nosti, ktord v roku 2011 zalozila spoloc¢nost’ SB Insight vo Svédsku. Susta-
inable Brand Index™ meria vnimanie udrzatelnosti znaciek naprie¢ odvetviami a krajinami.
Ide o nezavislu Stadiu pozostavajlcu z viac ako 1 500 znaciek, 35 odvetvi a takmer 70 000
rozhovorov so spotrebitel'mi v celej Eurdpe (Skandinavske, Holandsko a Pobaltie). Pritom
Sustainable Brand Index™ ukazuje, ako su znacky vnimané v ramci udrzatel'nosti, preco su
takto vnimané a Co s tym robit’. Okrem roCnych hodnoteni znaciek a oficialnych sprav po-
skytuje Sustainable Brand Index™ znackam informacie o udrzatelnosti zalozené na Udajoch,
prisposobené analyzy a strategické odporucania (https://www.sb-index.com/methodology)
. Tento rok (2022) je aktualny pocet udrzatelnych znaciek v Sustainable Brand Index™
1507 z krajin ako su Finsko, Norsko, Svédsko, Holandsko, Dansko, Estdnsko, Litva, LotySsko.
Rebricek indexu udrzatelnosti ukazuje, ako st vnimane rozne udrzatelné znacky podla spo-
trebitelov v kazdej krajine. Rebri¢ek pozostava z dvoch hlavnych Casti: jedna, ktora sa na-
zyva environmentalna zodpovednost, a druha sa nazyva socialna zodpovednost'.

Medzi vyznamné udrzatel'né znacky mozeme zaradit’ nasledujice: TOMS, PATAGONIA,
INNOCENT, THE BODY SHOP, SMOL, ECOVER, OMNES, FACETHEORY, MUD JEANS, JANE
IREDALE, IKEA, WHOLE FOODS MARKET, FJALLRAVEN, PANGAIA. M,edzi Uspesné slovenské
udrZatel'né znacky mozeme zaradit’ napriklad znacky ako si NOSENE, ABRAKA, WAKI VAKY,
RARE CLOTHES,NEHERA, KAIKAI, NOVESTA, BEWOODEN a mnohé dalsie.

2.5.1 Komunikacna stratégia udrzatel'nych znaciek

Komunikacné programy znacky tvoria Cast’ marketingovej komunikacnej stratégie celej
spolocnosti. Marketingova komunikacia je dolezitym nastrojom, vd'aka ktorému spoloCnosti
informuju, vzdelavajl, presviedcaju a pripominaju zakaznikovi ich produkty a znacku, ktord
ponukaju. Reprezentuje “hlas" znacky a je jeden zo spbsobov, ako vytvorit’ dialég a vybu-
dovat’ vzt'ah so zakaznikom (Kotler a Keller, 2007).

Asociacie k znacke ovplyviiuji hodnotu, ktord zakaznik znacke prisudzuje (Dillon,
2001). Asociacie su kl'icové pri budovani silnej znacky, pretoze reprezentuju to, o si zakaz-
nik o znacke mysli, ako ju posudzuje a v idedlnom pripade vytvaraju pozitivne postoje a po-
city. Imidz, postoj a vnimand kvalita su tri pribuzné Struktury, ktoré st prepojené v mysli
zékaznika na znacku. V ramci marketingovej komunikacie udrzatelnych znaciek mézeme vy-
uZit’ nastroj , ktory pozname spod skratkou USP - (Unigue selling proposition). USP je skratka
pre jedineCny predajny argument a znamena to opis toho, ¢o konkrétnu sluzbu alebo vyro-
bok odliSuje od konkurencie. Unique selling proposition je vec, vlastnost’ (Cokol'vek), ¢o vase
podnikanie odliSuje od konkurencie a robi ho lepSim (Korcokova,M. 2022). Prave tu by sa
mohol vyuZit’ ukazovatel’ udrzatelnosti, ktory by mali jednotlivé znacky jasnejsie komuniko-
vat’ a vyuzivat'. Ako uvadza Chomova, 2022 ,udrZate/na marketingova komunikdcia viac ako
ponuku produktov zvyrazriuje samotnd firmy., ¢im umoZriuje dialdg medzi zakaznikom a fir-
mou". Taktiez marketingova komunikacia znaciek moze vyuzit’ takzvanu stratégiu odliSenia
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sa od konkurencia a to opét’ cez faktor udrzatel'nosti. Danych moznosti je pomerne vela, len
je potrebné aby samotné firma a ich znacky taky fenomén, ako faktor udrzatel'nosti zacali
komunikovat'. S udrzatel'nou komunikaciou ako uvadza Chomova, najcastejsie suvisia nasle-
dovné nastroje:

Tabul'ka 2 Nastroje udrzatel'nej komunikacie

Nastroje udrzatelnej komunikacie Priklad

Socialny marketing Snaha o spolocenské zlepSenie, pomoc urcitym
oblastiam v spolocnosti a podobne

Cause - related marketing Spolupraca s neziskovym sektorom

Udrzatel'na reklama Print, vonkajsia reklama, noviny, Casopisy, tele-

vizia, internet so zameranim na otazky
udrzatel'nosti, ekoldgie, Zivotného prostre-
dia atd".

Public relations Webové stranky, vyrocné spravy o udrzatel-
nosti, storytelling, certifikacia, ocenenia,
rebricky kvality, sponzoring, event marke-
ting, workshopy

Prima marketing e- kataldgy
Podpora predaja Ekologicka sutaze
Ambasadori a influenceri udrzatel'nych znaciek

Zdroj: K. Chomova, Udrzatelny marketing, 2022

Zhodnotenie prieskumov

V prispevku sa opierame o Ciastkové vysledky prieskumov, ktoré boli zamerané na
problematiku udrzatel'nosti a jej vplyvu na nakupne spravanie spotrebitel'ov. Prvy prieskum,
ktory uvadzame (Korcokova, Tamova 2022) bol uskutocneny prostrednictvom dotaznika,
ktory bol vytvoreny a distribuovany v elektronickej podobe za pomoci Google formulara.
Prieskumu sa zUcastnilo 166 respondentov v obdobi od marca do aprila 2021. Zakladna
vzorka tvorila (55,4 %) Zzenského a (44,6 %) muzského pohlavia. Z hl'adiska veku domino-
vala v naSej vzorke skupina respondentov vo veku 18 - 26 rokov, po nich nasledovala sku-
pina vo vekovej Skale 26 - 35 rokov, d'alej dopytovani vo veku 36 - 45, 46 - 55 rokov, 56 -
65 rokov. Z hl'adiska najvyssie dosiahnutého vzdelania prevladali respondenti s vysokoskol-
skym vzdelanim II. a I. V prieskume sme sa pytali aj na status. Z hl'adiska statusu dominovali
zamestnani respondenti 64,3% a Studenti tvorili vzorku 35,7%.

Z uvedeného dotaznika vyberame len urcité znenie otazok a odpovedi, ktoré maju
priamy suvis s problematikou daného prispevku. Vzhl'adom na uveden( vzorku st vysledky
prieskumu len orientacné.

Graf 1 nam uvadza, Ze 96% respondentov, vnima problematiku ochrany Zivotného pro-
stredia za dolezita.
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Graf 1 Je ochrana Zivotného prostredia pre Vas dolezita
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Problematikou udrzatelnosti sme sa zaoberali otvorenou otazkou. Zist'ovali sme pove-
domie u respondentov v oblasti udrzatel'nosti a zistenie asociacii, ktoré ich v ramci daného
pojmu ako prvé napadnu. Z pohl'adu Statistickych dat sme zaznamenali 12% respondentov,
ktori dany pojem nepoznali, alebo sa s nim nestretli. ZvySok respondentov dany pojem po-
znalo a vedelo pomenovat. NajCastejSie pomenovanymi asociaciami boli asociacie: ,ako
trend 21. storocia, zmiernenie trendu rychlej mody, environmentaine poriatie produktu, ale
ako aj ekologické znovu vyuZitie materidlov.

Graf 2 v ramci dopytovania sa zameral na subjektivny pohlad respondentov na ich
spravanie voci zivotnému prostrediu pomocou polytomickej otazky, s moznost'ou vyberu len
jednej varianty. Tento subjektivny nazor bol vyjadreny na vybranych faktoroch, ktoré vseo-
becne zarad'ujeme medzi nevyhnutné prvky ochrany Zivotného prostredia. Ziskané data na
zaklade polozenej polytomickej otazky, s moznost'ou vyberu len jednej varianty vyjadril sub-
jektivny nazor jednotlivych respondentov na vybrané problémy spojenych s ochranou Zivot-
ného prostredia. Dominantné postavenie zaznamenal faktor ,triedenie odpadu", na ktoré
92,5% respondentov vyjadrilo velmi pozitivny nazor. V danom faktore sme nezaznamenali
Ziadnu negativnu odpoved'. Silnu pozitivnu reakciu sme zaznamenali u faktorov ,snazim sa
vyhybat’ plastovym flasiam a pouZzijem radsej iné alternativy" a ,,snazim sa pokazené pro-
dukty opravit’ a nie hned’ vyhodit™.

Graf 3 Subjektivny nazor respondentov na pévod produktov z pohl'adu
vyuzitych materialov
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® Zaujimam sa len pri
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= \/6bec sa nezaujimam

= Neviem, nezamyslal/a som
sa nad tym

Zdroj: Tamova, Korcokova 2022

Graf 3 sa zameral na nazory respondentov, ohl'adne blizSieho skimania produktov
a materidlov, z ktorych st vyrobené. V ramci zistovania postojov respondentov mozeme
graficky vidiet' spracované data ohl'adne zaujmu respondentov v oblasti povodu materialov
u produktov. Zaznamenali sme stav, kedy 95% respondentov sa zaujima o povod materialov
pri produktoch.
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Graf 4 Vnimanie spolocnosti vyuzivajlci recyklovatel'né materialy pri tvoreni
svojich produktov
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Zdroj: Tamova, Korcokova 2022

Graf 4 nam uvadza dopytovanie, ktoré bolo zamerané na subjektivne postoje respon-
dentov v oblasti vnimania spoloc¢nosti, ktoré vytvaraju produkty z recyklovatelnych materia-
lov. Ziskané data potvrdili postoje respondentov, ze k recyklovatelnym materidlom majd
pozitivny vzt'ah. 62% vnima tento fakt vel'mi pozitivne a 38% pozitivne.

Dalsi prieskum (Franczova, Junas 2022), z ktorého uvadzame urdité vysledky je zame-
rany na spotrebitel'ské spravanie v oblasti mdédnych produktov s blizS§im zamerani na udrza-
tel'ni médu. Prieskumu sa zucastnilo celkovo 249 respondentov prevazne z Trencianskeho
kraja.

Prv( otdzku, ktord z daného prieskumu uvadzame je zameranda na znalost’ pojmu udr-
Zatel'na moda a slow fashion. ISlo o otvoren( otazku a vyberame z nej len niekol'ko podstat-
nych odpovedi .

Popiste prosim v strucnosti, €o si predstavujete pod pojmom udrzatel'na moda
alebo slow fashion.

NajCastejsimi odpovedami respondentov bolo, Ze ,udrZate/nd moda znamena ekolo-
gicky vyrabané kvalitné oblecenie, ktoré sa nemusi menit’ kaZdu sezonu a pri jeho vyrobe
nie su vykoristovani pracovnici @ nevyuziva sa detska praca alebo, Ze sa jedna o uvedome-
lejsi spdsob nakupovania”. Niektoré z odpovedi boli napr.: ,UdrZate/nd mdda, opak fast
fashion". DalSie verzie odpovedi boli nasledovné:

Ked'Ze fast fashion md obrovsky dopad na nasu prirodu a celkovo ekologiu, kde su kusy
oblecenia vyrabané na tony vo fabrikach a tovarriach s otrasnymi podmienkami pre zamest-
nancov, ktori su plateni velmi podpriemerne a kusy oblecenia sa preddvaju za lacny peniaz
, Slow fashion sa tomuto vyvaruje vyrabanim udrZate/nych materidlov, kusov oblecenia, to-
panok. Takzvand eco- fashion, ktoré sa snazi pri vyrobe v konecnom ddsledku nezanechat’
obrovsku stopu na Zivotnom prostredy. Je casto recyklovate/nd a z kvalitného prirodného
materialu." Dalsou z odpoved/ bolo: ,,Materidl, z ktorého bol vyrobeny produkt, je kvalitny".
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Graf 5 Aky mate vztah k udrzatelnej mode?

zaujimam sa o udrzat 6du 76% nezaujima udrzatel'nd médu 24%

Zdroj: Junas, Francova 2022

Graf 5 ndm ponuka otazku aky vztah mate k udrzatel'nej mode. Az (76%) z opytanych
uviedlo, Zze sa o udrzatelni médu zaujima a (24%) sa o udrzatelni médu nezaujima.

Graf 6 Ste spokojny s aktualnou ponukou udrzatelnej mody na Slovensku?

®3ano 32% B nie 68%

Zdroj: Junas, Francova 2022

Graf 6 znazornuje odpoved’ na otazku, ¢i si respondenti spokojni s aktualnou ponukou
udrzatel'nej mody na Slovensku. (68%) respondentov uviedlo, ze s aktualnou ponukou nie
su spokojni. Zvysnych (32%) uviedlo, Ze s touto ponukou spokojni su.

DalSia otazka bola zamerana & ovplyviiuje va$ vyber oblecenia aj jeho zloZzenie mate-
ridlov, ktoré boli  pouzité pri vyrobe? Pre (40%) respondentov je zlozenie vel'mi vyznam-
nym faktorom, pre (49%) je zloZenie vyznamné len do urcitej miery a (11%) respondentov
zZloZenie vGbec neovplyviuje.
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DalSie Ciastkové vysledky prieskumu uvadzame tie, ktoré boli konkrétne zamerané na
urcitd udrzatelnt znacku. Prieskum (Klepochova, Lenicka 2022) bol zamerany na konkrétnu
slovenskd znac¢ku Abraka, ktora sa prezentuje ako udrzatelna znacka. Prieskumu sa zUcas-
tnilo 117 respondentov. Vacsiu Cast’ respondentov tvorili Zeny v poCte (82,1%) a muzi v
pocte (17,9%). Vekové rozpatie opytanych sme zistovali v 4 vekovych skupinach. Najpocet-
nejsiu skupinu respondentov tvorila mlada generacia vo veku 15 - 25 rokov, dalej vo veku
26-35 rokov 36 - 45 rokov a najmenej respondentov patrilo do skupiny 46 a viac.

Graf 7 Co pre Vas znacka Abraka znamena

zvotny syl (S /.70

Priemna S

vdrzatetns (N
Modernd (S >0

0.00 10.00 20.00 30.00 40.00 50.00 60.00 70.00
Zdroj: Lenickd, Klepochova 2022

Graf 7 nam zobrazuje, ¢o pre respondentov udrzatelna znacka Abraka znamena. Na
vyber mali zo 4 mozZnosti a mohli zaskrtnut’ viacero odpovedi. Pre vacsinu, az (64%) zakaz-
nikov Abraka znamena udrzatel'n znacku. Privlastok moderna uviedlo (51,2%) responden-
tov. (47,7%) opytanych berie znacku Abraka ako Zivotny Styl. Oznacenie prijemna zaskrtlo
(43%) respondentov.

Graf 8 Co sa Vam paci na znacke Abraka?
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Graf 8 zobrazuje odpoved’ na otazku Co sa Vam paci na znacke Abraka. Respondenti
mali moznost’ si vybrat’ za nasledujlcich kritérii: kvalita produktov, cena, ekologické balenie,
pristup k zivotnému prostrediu a udrzatelny koncept. Z vysledkov prieskumu vyplyva, ze 40
respondentom sa paci kvalita produktov. Pri cene produktov odpovede boli rozmanitejsie,
31 respondentov uviedlo, Ze sa im cena nepaci, vzhl'adom na fakt, Ze produkty znacky Ab-
raka su skutocne cenovo narocnejsie. . S ekologickym balenim vyrobkov sa 50
opytanych zhodlo, ze sa im vel'mi paci. Pytali sme sa aj ako hodnotia pristup k zivotnému
prostrediu, kde 53 respondentov uviedlo, Ze sa im vel'mi paci. Udrzatelny koncept firmy sa
vel'mi paci 54 respondentom.

Zaver

Ciel'om prispevku je poukazat/, Ze respondenti maju vel'mi vysoky zaujem o tému udr-
Zatel'nosti a tuto oblast’ je potrebné podporovat’ a I'udi v tomto smere neustale vzdelavat'.
Napriek zvySujucemu sa zaujmu spotrebitelov o udrzatelnd mdédu je stdle na Slovensku
CastejSou preferenciou rychla méda. M6zeme konstatovat, ze tento fakt je zapricineny
najma nizkou informovanost'ou spotrebitel'ov a najma slabou marketingovou komunikaciou
v tomto smere. Vyrobcovia a predajcovia udrzatelnej médy by sa mali zamerat’ na marke-
tingovu komunikaciu, ktorej cielom bude poukazovat’ na priaznivé vplyvy udrzatel'nej mody
a spolocensku zodpovednost'. DalSie rieSenia, ktoré si dovolime navrhndt’ zhrnieme v na-
sledujucich bodoch:

v VadSia podpora a propagacia trvalo udrZatelnych znaciek na slovenskom trhu,
podporovat’ slovenské znacky, ako aj znacky v ramci krajin EU.

v Snaha slovenské firmy zapojit’ do rebricka hodnotenia ,Sustainable brand index"
a dostat’ ho do vyssieho povedomia verejnosti, ako aj samotnych znaciek a firiem.

v Zlepsit’ marketingovi komunikaciu udrzatel'nych znaciek s cielom dostat’ sa do po-
vedomia spotrebitel'ov a zvySovat’ ich zaujem a informovanost’ o danych znackach.

v Podporovat’ startupy, ktoré sa zaoberaju danou problematikou — vyroba produktov
z trvalo udrzatel'nych materidlov, nové technoldgie a inovacie.

v Podporovat’ projekty zamerané na problematiku udrzatelnosti — udrzatel'ného mar-
ketingu, udrzatelnych znaciek na strednych, vysokych Skolach a univerzitach.

v Zvysit’ povedomie spotrebitel'ov o trvalo udrzatelnych znackach aj na iné produkty
a sluzby ako je méda a modny priemysel.
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Slovenska ekonomika v problémoch

Lubomira Strazovskat

Abstract

The contribution brings reflection on the influence of selected economic categories, which
are currently not developing according to our wishes. It points to a constant rise in prices
that our incomes do not match. Our wealth is decreasing, almost 700,000 people live on the
poverty line. Purchasing power is falling compared to European countries, even compared
to former socialist countries. We live in a challenging time for discipline, perseverance, hard
work and modesty. But we Slovaks have all these qualities, we just lack more taste and
morals.
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Uvod

Vaznost' a dosledky negativnych zmien v slovenskej ekonomike si uvedomuje kazdy
Z nas. A je nam zrejmé, Ze to ma pramene predovsetkym v sicasnej politickej situacii, ktorej
rozhodnutia vyvieraju z vojny na Ukrajine.

Nie som povolana hodnotit’ tdto situdciu, ovSem jej mnohostranny dosah neobide ni-
koho z nas.

V tejto situacii so vSetkou Uctou vnimame ostatnl publikaciu papeza FrantiSka pod na-
zvom: ,Prosim Ta v mene Boha — Desat’ modlitieb za budlcnost’ nadeje na ukoncenie kru-
tého Sialenstva vojny".

Pri pohl'ade na vSetku skazu napachant v predmetnej krajine je ,kruté Sialenstvo" pri-
liehavym, avsak bolestnym pomenovanim.

Vojna je zlyhanim politiky, l'udskosti a dobrej vole. Vyzaduje rad iniciativ od lokalnych,
Statnych i celosvetovych institucii na zastavenie vojny.

Neexistuju spravodlivé dovody na vedenie akejkol'vek vojny, vzdy sa musi najst’ sposob
ako problémy riesit’ pokojnou cestou.

So vsetkou vaznost'ou jemu vlastnou vyzval papez staty, vlady i politikov, aby zastavili
vyrobu zbrani a medzinarodny obchod so zbranami. K tejto poZiadavke patri aj vyzva k de-
montazi jadrovych zbrani slovami: ,existencia jadrovych zbrani ohrozuje prezitie l'udi na
zemi", jestvuje predsa rad nastrojov ako su dialdg, rokovanie, pocuvanie, diplomaticka zruc-
nost, kreativita a pod., ako riesit’ vzniknuté problémy.

! Doc. Ing. Lubomira Strazovska, PhD., FM UK Bratislava, e-mail: lubomira.strazovska@uniba.sk
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Papez tiez zdoraziuje volit' predvidava politiku takd, ktora dokaze vytvorit’ systém ko-
existencie. Taku, ktora nebude zalozena na moci zbrani, alebo zastrasovani, ale na vzajom-
nej Ucte, tolerancii a spolupraci.

Na takychto zakladoch sa aj ekonomika vyvija v rozkvete, pokoji s postupnou realiza-
ciou budcich ciel'ov.

1 Ceny energii

S politickymi procesmi Uzko slvisia ekonomické procesy. Medzi tie, ktoré nas najviac
palia patria ceny energii. Rast cien za plyn a elektrinu zat'azi podniky, ale aj instittcie a do-
macnosti.

Rast cien energii zat'azuje vSetky eurdpske krajiny, ich ekonomiku a domacnosti. Ne-
musi pritom ist’ o rovnakud Uroven zatazenosti. Pri vSetkych negativnych ekonomickych zme-
nach st ohrozené malé podniky a domacnosti s nizkymi prijmami. Hospodarske noviny pri-
pominaju v tejto suvislosti aj vysokd mieru zadlZenosti slovenskych obci.

Cena elektrickej energie ma nasledovnu Struktiru: (Galvankova, 2022)

DPH,

dan,

distribu¢ny poplatok,
systémové sluzby,
cena komodity.

Cena za ostatny rok vyrazne narastla z dovodov nestability a neistoty.

SpoOsob tvorby maloobchodnej ceny v jednotlivych krajinach nie je rovnaky. Zavisi od
domacej energetickej siete a jej naviazanosti na eurdpsky trh, Groven regulacie, zasahy lo-
kalnych vlad do cenotvorby. Nezablidame na dan, ktora sa lisi v jednotlivych krajinach, plus
naklady na distribuciu.

Paralelne s analyzou ceny energii sa vynara otazka ako usetrit’ pri elektrine. Ak odmys-
lime malé humorné scény slovenského drobného Cloveka, stoji za to zvazit' ,dobré rady"
odbornikov, alebo dobré zvyky starych mam. Niektoré pripominame:

a) zabudnime na luxus, a ak je v byte Sero — Citat' mozno pri okne, varit mozno po
paméti, Sit’ podl'a spomienok, y

b) jestvuji Usporné svetelné zdroje. Ziarovky. Je zname, Ze jednu desatinu elektriny
spotrebuje osvetlenie.

c) Zhasinat' - je dobrym zvykom. Ide len o to, ako Casto sa do miestnosti vraciate.

d) Uz dlho nepouzivate malé zdroje ? Najdite ich, ¢itat’ mozno aj za svetla malej lampy.

e) Senzory — LED lampy.

f) Nesvietit’ ! Nepozerat|, nezehlit’, neprat’.

Tieto niektoré mudre rady autora J. Pivar¢iho preberame s ismevom, no v dusi so
smutkom. (Pivarci, 2022) Alebo najlepsie je nesvietit. Nase staré mamy lihali po zatmeni
a vstavali s rozbriezdenim. A vSetko stihali.

278



No t'azko si predstavit, Ze by sa moderny Clovek vedel zbavit’ svojho luxusu. Moze vsak
volit’ spotrebice, ktoré mu usetria napr. Usporna chladnicka, pracka, umyvacka riadu. Treba
sledovat’ energeticky Stitok zariadenia.

Podrobnejsie poznat' tieto procesy ba vyZzadovalo eSte zaoberat’ sa environmentalnymi
poplatkami.

Nebolo to nasim ciel'om, treba vSak pripomendt’, ze rast cien energii vyrazne zat'azuje
aj rozpoCty samosprav. Dovodom bude preskupenie zdrojov obce na Usporné opatrenia.
Najt'azSie sa to javi v malych obciach odkdzanych na podielovu dan. V texte V. Galvankovej
sa uvadza, ze cena elektriny od polovice roka 2021 dosiahla historické Urovne. (Galvankova,
2022). V prvom polroku 2022 vzrastli v obciach vydavky na energie priblizne o 44 %. Oca-
kavaju sa Usporné opatrenia.

Su potrebné mimoriadne opatrenia, aby domacnosti prezili zimu. M. Kovalcik pripomina,
Ze je kl'tcové, aby sa naslo mimoriadne rieSenie na Urovni EU a Slovenska na zastropovanie
cien plynu (Kovalcik, 2022).

2 Ceny potravin

Slovakov netrapia len ceny energii. Rastd ceny potravin. V tejto stvislosti ma vyznam
»novela o potravinach". Podl'a novych pravidiel sa mozu predavat’ aj tie, ktoré su po zaruke.
Novela ma ciel’ — zniZit’ potravinovy odpad. Vysostne aktualna uloha dnesnych dni.

Od 1. jula t.r. mozno nakupit’ aj tovary, ktorym skoncila minimalna trvanlivost. Ob-
chodné ret'azce musia najprv informovat’ I'udi v nidzi ¢ maju o potraviny zaujem.

Obavame sa, Ze pomaly vSetci budeme v nudzi. Kto ndam pomoze ...

Ale oznacenie ,spotreby do ... ma byt skonzumovand". Po tomto datume musi byt
zlikvidovana. Predaj potravin po datume minimalnej trvanlivosti je vyznamna zmena, znizuje
plytvanie potravinami.

Mozno poloZit’ otazku ohrozenia pomoci pre socidlne slabsich. Pre tento pripad plati
pravidlo, Ze ak charitativna organizacia do 48 hodin neprejavi zaujem, obchod méze tovar
predat’. Predavaju sa v osobitnych priestoroch v priebehu maximalne 45 dni od uplynutia
datumu minimalnej trvanlivosti. Potraviny uz nevhodné na spotrebu, mézu byt’ darované
ako kfmna zmes.

Chvalyhodné st v podobnej situacii postupy COOP — pomocou zakaznickej karty, na
ktorej sa eviduju vernostné body — podklad zl'avovych benefitov. PoCas roka mozno pro-
strednictvom karty zuzitkovat' rézne benefity, napr. zliav do kupel'ov, produkty ocnych optik,
dokonca nakup bytovych doplnkov.

Tesco ma na tento Ucel Club card, atp. pri dosiahnuti 150 a viac bodov ziskava zakaznik
poukazy na nakup.

,Obchod" takto mnohorakym spésobom vychadza v Ustrety spotrebitefom v narocnej
situacii rastu energii — presnejsie v prospech vSestranného rastu cien.

Nie je to vitana zmena, ak sa zamyslime nad skuto¢nost'ou, ako rast dlhy Slovakov.
Priemerny dlh Slovaka je vo vyske 9 170 eur (Plusiden, 2022). Je to najvysSia Uroven za
ostatné Styri roky. Dlhy na osobu prevysSuju Uspory. Ide o ojedinely stav medzi krajinami.
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V r. 2021 sa Uspory Slovakov zvysili na 7,5 miliardy eur (v tom 1,3 mld. v cennych papieroch,
1,8 mld. v poistnych a déchodkovych produktoch).

I v tejto situacii trva zaujem klientov o financovanie kupy vlastného bytu.

Rok 2023 prinesie do ekonomiky vyznamni zmenu v oblasti financnych vztahov. Ide
o nové pravidla Narodnej banky Slovenska. Prirodzene v tejto situacii — ide o sprisnenie,
resp. obmedzenie zadlZzovania l'udi v déchodkovom veku. Presnejsie banky pri novych zia-
dostiach o hypotéky s presahom do déchodku budu znizovat' limit. DTI.26

Uver by nemal zasahovat’ za produktivny vek. V sti¢asnosti sa postivajul hranice splat-
nosti hypotéky do 70 rokov, resp. 75 rokov.

Sprisnenie sa dotkne aj mladsich klientov, ktorym pri hypotékach pomahaju rodicia. Ak
nemaju dostatok financnych prostriedkov a nemaju ani dostato¢ne vysoké prijmy, moze do
Gveru vstupit’ spoludlznik, ich rodic.

V ohrozeni je ako sme uz uviedli predaj potravin v malych obciach. Malé predajne vy-
nakladali v obciach s 500 obyvatel'mi za elektrinu 3 000 eur za rok. Hrozi zvySenie na 15 000
eur a viac. Hrozi zatvaranie vidieckych predajni.

Podstata problému nie je len energeticka kriza vyvolana vojnou na Ukrajine, ale aj
vyssie nakupné ceny od dodavatel'ov. Suvislost’ je v tom, Ze spotrebuju ovela viac plynu aj
elektriny ako obchod. Tak sa ceny napr. olejov zvysili o 80 %. Klesa realna kipna sila oby-
vatel'stva a oCakava sa eSte vacsi jej pokles. Prejavuju sa CastejSie nakupy obyvatel'stva
v menSom objeme a prepocitavany sortiment. Na programe su vo vacsej miere slovenské
produkty — niekedy az o 15 % lacnejSie. Obchod usiluje o to, aby sa naklady suvisiace s ce-
nami vstupov nepreniesli na zakaznikov.

Nasli sme blizky obrazok k tejto téme: ,Mili obc¢ania ! Zrusili sme potraviny, ale nezd-
fajte. Na internete je mnoho ¢lankov, ako Zit' len zo vzduchu a energie sinka ....(GasSparec,
2022).

No ¢o ... aspon usmev.

3 Bohatstvo obcanov

D4 sa v tejto ekonomickej situécii hovorit’ o bohatstve ob¢anov ? Ano o niektorych. Ale
v§imnime si problém vo vSeobecnosti, alebo zaspominajme. Retrospektivny pohl'ad po pri-
chode automobilovych zavodov na Slovensko. Ukazuje vysoké tempo rastu ekonomiky cca
10 %. Dnes hovorime stagnacia az pokles. Ak sa na Slovensko pozerame ako na cell kra-
jinu, hodnotime predovsetkym hruby narodny déchodok (HND) v r. 2021 = 97,3 mid. eur =
5,4 % narast oproti r. 2020, poklesol o 1,5 %.

2 DTI vyjadruje pomer celkovej zadlZzenosti k Cistému ro¢nému prijmu Ziadatela. Od neho sa bude odvijat’ maxi-
malny strop hypotéky, ktord banka moze poskytnut’ klientovi. Strop nesmie presiahnut’ osemnasobok Cistého
ro¢ného prijmu Ziadatel'a.
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Vyvoj HND Slovenska — mld. eur.

2011 — 69,31

2021 —*> 97,30 —*

5.4 9% -1,

medzirocny vzrast HND SR

vr. 2021
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3.1 Este pohl'ad na plusy a minusy nasho bohatstva.

e DoOchodky z majetku prijaté zo zahranicia v mld. eur — Slovensko

2016 ——» 1,13

2021 —» 1,18

Napokon o 3,2 % sa znizil nominalny rast hrubého dochodku v r. 2021.
e Odmeny zamestnancov prijaté zo zahranicCia mid. eur

2016 ——» 1,69
2021 ——» 1,81
o Statisticky Urad uvadza aj déchodky z majetku platené do zahranicia v mld. eur

2014 —» 4,22
2021 ——» 4,55

Tato Cast’ textu dopifia pohl'ad na ekonomick( Uroven charakterizovand na predcha-
dzajlcich stranach Uroviiou a zmenami cien, zmenami miezd a kdpnou silou. Zial' nevyvijaju
sa rastom v prospech spotrebitela.

Situacia nuti 'udi zamysliet’ sa nad zmenou pracovného miesta v prospech vyssej mzdy.
A nielen to, hl'adaju sa aj pracovné miesta s inkluzivnejsim firemnym prostredim a tvorbou
podmienok na kariérny rast. Nezanedbatelné je financné ohodnotenie, perspektivnost’ sek-
tora, ale aj flexibilny pracovny cas a prirodzene kariérny rast.

A este rozdiely platia aj podla krajov.

4 Vybrané charakteristiky ekonomickych procesov podl'a regionov

Vysledky ekonomickych procesov méZzeme na Slovensku sledovat’ podla krajov. Regi-
onalne rozdiely méZzeme sledovat’ aj podla vybranych charakteristik, ¢i uz ide o HDP alebo
zakladné statistické ukazovatele.

Pre zhodnotenie uvedenych vztahov uvadzame tabulku udajov pomocou ktorej mozno
porovnat”:

1. pocet obyvatelov v tis.,
2. rozlohu v km?,
3. mieru nezamestnanosti,
4, strednu dizku Zivota muzov a Zien,
5. podiel na HDP v %.
1. 2. 3. 4. 5.
Kraj Pocet Rozloha | Miera ne- Stredna dizka Podiel
obyv. km? zamest. Zivota - 2021 na HDP
v tis. Vv %
2022 muzi Zeny 2020
Bratislavsky 720 2 053 3,65 75,05 81,36 28,4
KoSicky 782 6 754 8,96 72,23 78,93 12,1

282



Trnavsky 566 4 146 3,97 73,59 80,13 11,4
Zilinsky 692 6 809 4,89 72,49 80,16 11,0
Nitriansky 678 6 344 4,06 72,14 79,45 10,6
PresSovsky 809 8973 10,16 72,84 79,68 9,2
Trenciansky 626 9 454 8,39 72,12 79,45 8,8
Banskobys- 577 4 502 3,91 73,63 80,42 8,5
tricky

Ekonomicky pohl'ad na kraje bol zvoleny podla velkosti podielu na HDP v % zostupnym
sposobom. Dlhodobo k ekonomicky najvyznamnejsim patria Bratislavsky, KoSicky, Trnavsky
a Zilinsky kraj.

To tiez mozno povedat’ o velkosti miery nezamestnanosti s mensimi vynimkami.

Treba sa vSak zamysliet' nad nepomerom medzi jednotlivymi regionmi, najméa pokial
ide o podiel na HDP. Vypukle sa javi podiel 8,8 % trencianskeho kraja.

Snad’ to vyriesia vol'by 2022.

V suvislosti s krajskymi (Zupnymi) a komunalnymi vol'bami tla¢ pontkla prehlad platov?
primatora hlavného mesta = 6 077 eur a predsedu BSK = 5 711 eur.

Z platov starostov jednotlivych mestskych Casti vyberame len namatkovo:

e Staré Mesto 5300 - 5 500 eur
¢ Nové Mesto 3888
e Petrzalka 4 650
e Dubravka 4 666
e Karlova Ves 3 895
e Najnizsi plat — Devin 2 665

Nezavidime im to, len sa zamySlame nad vlastnym rozsahom prace a jej ,ohodnote-

A\

nim™....
A Co tak zamysliet’ sa nad vlastnymi hriechmi ...

K spolo¢nym problémom vlastnym vSetkym krajinam sa na Slovensku pripaja spotreba
alkoholu a s tym spojené priciny dopravnych nehod. V r. 2021 takmer 10 % vsetkych nehéd
zapricinil alkohol.

Dopravné nehody sa vyskytli na vSetkych druhoch ciest, no najCastejSie na cestach
druhej triedy.

V r. 2021 zahynulo celkom 226 l'udi na cestach, z toho 80 na cestach druhej triedy.
Piatky s osudové, nedele najpokojnejsie.

Statistika ndm poskytne nasledovné obrazy.*

3 Plus jeden den, 18.10.2022
4 HN, 17. oktdber 2022
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Najcastejsie priciny dopravnych nehéd za rok 2021:

nespravne predchadzanie W 224
porusenie ustanovenia o chodcoch M 297
nespravne odbocovanie [l 324
nespravny spoésob jazdy [l 385
nedodrzanie vzdialenosti medzi vozidlami [l 536
porusenie povinnosti U¢astnika cestnej premdvky [l 581
nespravne otacanie a civanie [l 652
nespravna jazda cez krizovatku I 747
porusenie povinnosti vodica I S 531
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u chodca:
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Dopravné nehody podl'a jednotlivych dni v tyZzdni za rok 2021:
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Na zaver celého textu sa mozno zamysliet' nad diskutovanymi otazkami ako v tejto
situacii pomoct’, o zmenit'. NajpalCivejsie su ceny potravin, dane, ceny energii, mzdy a ne-
zamestnanost'.

O nich sa pise stéle.

A prirodzene vetky vyvierajl z vojny na Ukrajine dopifiané nagimi vlastnymi neduhmi
v ekonomike. K uvedenym i k pokusom zefektivnit’ slovenski ekonomiku patri aj Gvaha

.....

V prospech tejto myslienky hovori aj skutocnost’, ze obce su niekedy tesne v susedstve.
Samostatnost’ mnohé ziskali samostatnostou slovenskej republiky v r. 1993. Panuje o nich
nazor, Ze samostatné vyvijaju vacsiu iniciativu v prospech svojho rozvoja. Su vsak subjekty,
ktoré sa nukaju byt spolocné. Ide o Skoly, stacionar, ale aj voda a kanalizacia, obchodné
domy, medicinske zariadenia a pod.

Nasli by sa prvky, ktoré by proces spojenia podporili, zatial’ si to obyvatelia nezelaju.
Mozno chyba viac dobrej vole.

Zaver

V texte sme sa zamysleli nad pésobenim vybranych ekonomickych kategorii, ktoré sa
v stcasnosti nevyvijaju podla naSich priani. Trapi nas trvaly rast cien, ktorému nezodpove-
daju nase prijmy. Zmensuje sa nase bohatstvo, na hranici chudoby Zije takmer 700-tisic I'udi.

Klpna sila klesa v porovnani s eurdpskymi krajinami, ba aj v porovnani s byvalymi so-
cialistickymi krajinami.

Zijeme v naro¢nej dobe na disciplinu, vytrvalost, pracovitost’ a skromnost. Ale véetky
tieto vlastnosti my Slovaci médme, len chyba viac chuti a moralky.
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Ukraine's economy during the military conflict: assessing damage
and needs for recovery

Yuliia Yehorovat

Abstract

This paper examines the impact of armed conflict in Ukraine on the national economy. The
analysis of the main socioeconomic consequences of Russian aggression allows us to estab-
lish the scale of the challenges Ukraine faces. A record fall in GDP, a significant increase in
unemployment and infiation, a tangible decline in real incomes of the population, a growing
budget deficit, and a colossal public debt - this is not a complete list of the destructive
impacts of the war. The damage to the Ukrainian economy since the outbreak of hostilities
reached $97 billion by June 2022, and the cost of restoration is estimated at approximately
$348.5 billion increases the financial need for recovery. Planning for recovery should proceed
from the fact that this is a multidimensional and long-term process of socio-economic trans-
formation and not a simple revival of previous structures and dynamics or a return to pre-
war levels and trends.
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Introduction

The conduct of hostilities in the territory of any state has devastating consequences for
its economy. Ukraine is no exception to this. Russian aggression, which began on February
24, 2022, and continues to the present, in addition to the heavy loss of life, mass displace-
ment of the population, and large-scale destruction, brings great harm to the Ukrainian
economy. Although it is too early to provide a full assessment of the material and non-
material damage caused, it is clear that this conflict will have long-term consequences for
the entire country. Assessing the socioeconomic impacts and recovery needs of the ongoing
military conflict is a difficult but absolutely necessary task to support Ukraine. Its implemen-
tation involves the use of such categories as "damage", "losses" and "needs".

An analysis of the socio-economic consequences of the military conflict in Ukraine and
an assessment of the current damage and needs for restoration allows us to determine the
scale of the challenges faced by the country. In addition, the data obtained can be used to
prioritize the needs, sources, and volumes of necessary investments. The analytical base
provided by international and Ukrainian government organizations will provide an opportu-
nity to form a new concept for the rapid post-war reconstruction of Ukraine.

! Yuliia Yehorova, doc., PhD, University of Economics in Bratislava, Faculty of Commerce, Research Institute of
Trade and Sustainable Business, Dolnozemska cesta 1, 852 35 Bratislava, Slovak Republik, e-mail:
yuliia.yehorova@euba.sk
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1 Methodology

The purpose of this article is to analyze the main socio-economic consequences of the
armed conflict in Ukraine and assess the current damage and needs for restoration. In the
research process, a combination of general scientific and special methods of cognition was
used. Specific scientific results were obtained using the following research methods: analysis
and synthesis, induction, and deduction to assess the current damage; comparison to assess
changes in selected macroeconomic indicators and amounts of financial assistance from
donor countries, generalization to systematize the data obtained, scientific abstraction to
determine the main socio-economic consequences of a military conflict, and others.

The information base of the paper was made up of scientific publications and reports
of international organizations, in particular the International Monetary Fund, the World Bank,
the European Commission, expert assessments, data from the State Statistics Committee of
Ukraine, the National Bank of Ukraine, the Government and the Verkhovna Rada of Ukraine.

2 Results and Discussion

The impact of war on the economies of different countries has been widely considered
in the scientific literature. The issues of the relationship between war and the economy have
been actualized in Ukraine since 2014 after the annexation of Crimea and the beginning of
the confrontation in Donbass. Even then, it was about “unprecedented humanitarian and
social losses, serious destructive processes, including the destruction of infrastructure on
the territory of hostilities, the disruption of existing industrial ties and critical resource sup-
plies, the partial loss of foreign markets and export potential” (Ukrainets et al., 2015).

The partial loss of the industrial potential of budget revenues (about 20% of industrial
enterprises ended up in the occupied territory), destruction of the industrial infrastructure
and housing stock of the Donetsk and Lugansk regions, a decrease in agricultural potential,
rising unemployment, and a decline in business activity were economic consequences of
political instability in 2014 (Kucher, 2018).

At present, there are active discussions on the issues of post-war economic recovery
in the world community and Ukraine. Experts are working on the so-called "Marshall Plan"
for Ukraine, adapting the experience of post-war reconstruction of European countries to
modern realities. (De Long & Eichengreen, 1993).

2.1 Analysis of the main socio-economic consequences of the military conflict
in Ukraine

As a rule, the consequences of armed conflicts, in addition to human losses, are a
change in the structure of the economy, destruction of infrastructure, outflow of capital,
weakening of institutions, growth of unemployment and inflation, and decline in living stan-
dards. Considering the scale of the impact of hostilities on the economy, we take into ac-
count the main factors.
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Tab. 1 Selected Economic and Social Indicators of Ukraine, 2019-2022

Indicators 2019 | 2020 | 2021 | 2022
Act. Act. Act. Proj.

Real economy (percent change, unless otherwise indicated)

Economic Growth (GDP, annual variation in %) 3,2 -3,8 3,4 -35,0
Unemployment rate (in %) 8,5 9,2 9,8 24,5
Inflation rate (CPI, annual variation in %) 7,9 2,7 9,4 20,6
Nominal wages (average) 18,5 10,4 20,8 -12,0
Real wages (average) 9,5 7,5 10,5 -27,0

General Government (% of GDP)

Fiscal Balance -2,1 -5,9 -3,9 -19,8
Fiscal Balance excl. grants -2,1 -6,0 -4,0 -28,2
External financing (net) -0,2 2,0 2,4 13,5
Domestic financing (net) 2,3 4,0 1,6 3,5

Public and publicly-guaranteed debt 50,5 61,0 47,6 87,8

Balance of payments (percent of GDP)

Current account balance -2,7 3,3 -1,6 2,7
Foreign direct investment 3,4 -0,1 3,4 0,1
Goods exports (annual volume change in %) 6,4 11,2 34,3 -29,5
Goods imports (annual volume change in %) 7,2 -3,3 17,2 -24,5
Goods terms of trade (percent change) 4,8 12,0 -5,2 -16,8

Source: Ukraine: Request for purchase under the rapid financing instrument, IMF, 2022, p.16

First, the impact of Russian aggression on Ukraine’s economy was expressed as a
sharp reduction in the real GDP. Express estimates show that the decrease in GDP in the
first quarter of 2022 was 15.2% (year-on-year) and 37.2% in the second quarter (Graph 1).

The record drop in GDP in the second quarter of 2022 was due to a 19.1% decline in
production, mainly in agriculture and industry. According to the IMF forecasts, continued
hostilities in Ukraine will lead to a 35% decline in real GDP by the end of this year.
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Graph 1 Ukraine GDP Annual Growth Rate
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In addition, hostilities and the resulting loss of life and mass internal and external mig-
ration destroy the Ukrainian labor market. According to the UN, from February 24 to Sep-
tember 30, 2022, 13.4 million people went abroad, 6.3 million returned to Ukraine, and the
number of internally displaced persons amounted to approximately 7 million people. (United
Nations, 2022). A total of 5 million people participated in the study. lost their jobs (Ministry
of Economy of Ukraine, 2022). In addition, the intensity of hostilities in different regions of
Ukraine causes regional and sectoral disproportions in the labor market. Approximately 50%
of the total number of unemployed lost their jobs as a result of the shutdown of large
industrial enterprises located in the northeastern region (Maksimov, 2022). Meanwhile, 30%
of all current vacancies in Ukraine in September accounted for the city of Kyiv (National
Bank of Ukraine, October 2022). Simultaneously, vacancies in the service sector, blue-collar
jobs, and trade have prevailed. In general, a significant downturn in economic activity,
reduced production and business incomes, and the expectation of prolonged hostilities con-
tinue to reduce the demand for labor and increase pressure on the social safety net. Accor-
ding to various estimates, the unemployment rate at the end of 2022 will be about 25-30%
(IMF, Ministry of Economy of Ukraine, 2022). Unemployment will remain high for a long time
because of the effects of war and large imbalances in the labor market.

The basic macroeconomic forecast for Ukraine assumes inflation growth in the range
of 20-30% by the end of this year (IMF, National Bank of Ukraine, 2022). The shutdown of
many enterprises, reduction in the supply of goods and services, disruption of supply chains,
and increase in business costs as a result of the continuation of hostilities in the country are
key factors in increasing prices. In addition, pro-inflationary factors were the "pegging" of
prices to the US dollar and the growth of inflation in the world.

A significant reduction in nominal wages by 12% and real wages by 27% this year
could lead to a tenfold increase in the poverty rate to 21% (World Bank Open Data). To
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some extent, the decline in living standards is compensated by social payments from the
Government of Ukraine and international organizations, but the welfare of households con-
tinues to decline.

The budget deficit for January-September amounted to 19.8%, and without external
grants amounting to 8.4% of GDP, it would have reached 28.2% (IMF, 2022). At this stage,
the priorities of fiscal policy are defence spending, social benefits, humanitarian needs, and
the restoration of critical infrastructure in the de-occupied regions of Ukraine. Considering
the reduction in revenues and the growth of expenditures, the draft budget for 2023 envi-
sages a deficit of 20% of GDP, which is planned to be covered by international financial
assistance (Verkhovna Rada of Ukraine, 2022).

War is typically associated with a substantial increase in the stock of debt (Bell, 2005)
and possible debt overhang (International Crisis Group, 2006) with well-known pernicious
consequences for macroeconomic prospects. The decrease in GDP, increase in budget spen-
ding, and adjustment of the hryvnia exchange rate led to a record increase in Ukraine's
public debt to 87.8% of GDP.

The projected current account surplus offsets the growing trade deficit to some extent.
However, the logistical problems caused by the hostilities, namely the restriction of ports,
damage to transport, and energy infrastructure, continue to put strain on the economy. The
total losses from the transport blockade, particularly sea trading ports, which provided up
to 65% of Ukraine's international trade, amount to 3-5 billion dollars. monthly (which does
not consider damage to infrastructure as a result of systemic bombardments) (Datsenko,
2022).

Problems with logistics, mainly the transportation of products for export, have an ex-
tremely negative impact on agriculture, metallurgy, and the mining industry; thus, they work
much below the pre-conflict level. Before the war, Ukraine exported over 15% of the world's
corn and approximately 10% of grain. Agricultural exports picked up somewhat in August,
thanks to the formation of a “grain corridor”. However, domestic production of grains and
oilseeds will be reduced due to the fact that today more than 10% of arable land has turned
out to be unsuitable for a sowing campaign due to mines or hostilities (State Statistic
Committee of Ukraine, 2021)

The Rapid Damage and Needs Assessment, compiled by representatives of the World
Bank, European Commission, and Ukrainian government, provides a clear picture of Ukra-
ine's losses as a result of the Russian invasion.

The damage caused to the Ukrainian economy since the outbreak of hostilities by June
2022 has already reached $97 billion, and the cost of recovery is estimated at about $348.5
billion (Table 2)

Direct losses were caused primarily by residential complexes (40% of the total da-
mage), transport (31%), trade, and industry (10%).

The damage caused to the infrastructure is colossal and increases as the fighting con-
tinues. Thus, mass missile attacks by Russia in November led to temporary blackouts of all
nuclear, thermal, and hydroelectric power plants. According to the Prime Minister of Ukraine,
almost half of Ukraine’s energy system is disabled (Shmyhal, 2022). The lack of electricity,
in turn, affects the availability of heat and water supply, as well as communications and the
Internet, which ultimately brings humanitarian catastrophe closer.
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Tab. 2 Estimated Damage, Losses, and Needs by Sector as of June 2022 (US$ billion)

Sector Da- Share Los- Share | Pro- Share of
mage of Total | ses of To- | jected Pro-
Da- tal Needs jected
mage Los- (over 10 | Needs
% ses years) %
%
Social Sectors
Housing 39,2 40 13,3 5 69,0 20
Education 3,4 3 0,5 0 9,2 3
Health 14 1 6,4 3 15,1 4
Social Protection and 0,2 0 4,5 2 20,6 6
Livelihoods
Cultural Heritage and 1.1 1 19,3 8 5,2 2
Tourism
Productive Sectors
Agriculture 2,2 2 28,3 11 18,7 5
Irrigation and Water 0,2 0 0,1 0 7,5 2
Resources
Commerce and Industry 9,7 10 47,5 19 20,8 6
Finance and Banking 0,03 0 8,1 3 8,0 2
Infrastructure Sectors
Energy 3,0 3 11,7 5 10,4 3
Extractives 0,1 0 0,3 0 0.3 0
Transport 29,9 31 26,1 10 73,8 21
Telecom and Digital 0,7 1 0,6 0 3,3 1
Water Supply and 1,3 1 6,8 3 5,4 2
Sanitation
Municipal Services (roads, 2,3 2 4,3 2 5,7 2
transit, utilities)
Cross-Cutting Sectors
Environment, Natural 2,5 3 0,7 0 1,2 0
Resource Management,
and Forestry
Emergency Response and 0,1 0 0,2 0 0,7 0
Civil Protection
Justice and Public 0.1 0 0,03 0 0,2 0
Administration
Land Decontamination - 0 73,2 29 73,2 21
Total 97,4 100 252,0 | 100 348,5 100

Source: Ukraine Rapid Damage and Needs Assessment (August 2022), p.8

In addition, damage to energy infrastructure and telecommunications has a direct im-
pact on enterprises’ economic activity and production capacity. Some metallurgical enterpri-
ses and other industrial consumers announced the temporary cessation of activities after a

large-scale missile attack.

Emergency and scheduled power outages have become a reality for Ukrainians today,
and their deficit as of November 29 was 30% (Ukrenergo, 2022). The threat of an impending
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full "Black Out” is forcing the government of Ukraine to raise the issue of providing extraor-
dinary financial assistance for the purchase of equipment, such as generators, and additional
volumes of gas.

As the fighting continues in the territory of Ukraine, its social and economic consequ-
ences will grow and intensify. The Rapid Damage and Needs Assessment provides only pre-
liminary data that should be considered to be minimal. However, the recovery process must
begin in territories where it is practically possible.

2.2 Post-conflict economic recovery of Ukraine

In July 2022, Ukraine presented its 10-year Recovery Plan (Ukraine Recovery Plan).
What does economic recovery mean in the aftermath of conflict?

A much broader perspective sees economic recovery as achieving socio-economic well-
being, involving “food security, public health, shelter, educational systems, and a social sa-
fety net for all citizens... [and]... an economic strategy for assistance that [is] designed to
ensure the reconstruction of physical infrastructure, to generate employment, to open mar-
kets, to create legal and regulatory reforms, to lay down the foundation for international
trade and investment, and to establish transparent banking and financial institutions” (Men-
delson-Forman, 2002).

From an economic perspective, recovery can be interpreted as a return to preconflict
growth and employment levels. According to Brinkerhoff (2005), recovery can be seen as a
return to the highest level of gross domestic product (GDP) per capita in the five years prior
to a conflict. However, if the growth rate in the pre-conflict period is low, a return to the
achieved level does not seem appropriate.

The international community operates through several recovery concepts. The World
Bank defines post-conflict recovery as “the rebuilding of the socio-economic framework of
society” and “the reconstruction of the enabling conditions for a functioning peacetime so-
ciety, explicitly including governance and rule of law as essential components” (Center for
Global Development, 2006).

The United Nations Development Programme (UNDP) sees recovery as the process of
return from instability and conflict to a ‘normal’ development trajectory, where a country
has “reacquired the capability to make and implement economic policy as part of a largely
self-sustaining process of economic governance” (UNDP, 2006).

According to the author, recovery should be seen as a multidimensional and long-term
process of socio-economic transformation, and not a simple revival of previous structures
and dynamics or a return to pre-war levels and trends.

The following factors directly affect the possibilities of recovery: the scale (size), inten-
sity, and duration of the conflict; conditions for concluding a peace agreement; and the level
of economic development reached before the conflict. Research on post-conflict economic
recovery shows that the recovery scenario for each country is unique.

Each post-war situation differs in factors such as the causes of the conflict and the
ways to resolve it, complete (or incomplete) cessation of hostilities throughout the country,
initial economic conditions and the level of development of the country, the degree of inter-
national political support for the settlement, and donor interest in the country (Del Castillo
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2008). Therefore, restoration work must be tailored to the specific needs of each recipient
country.

The amount of investment required for recovery far exceeds Ukraine's financial capacity
in almost all sectors. International continue to provide financial support (Fig.1)

Fig. 1 International financial assistance in 2022 since the beginning
of the full-scale war, USD bn
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Source: National Bank of Ukraine. Inflation Report , October 2022. p. 33

The United States provided the largest amount of financial assistance, over UAH 180
billion. or almost 8.5 billion dollars. The main financial partners also include the EU, IMF,
World Bank, Canada, and European Investment Bank. In general, since the beginning of the
Russian invasion, official funding has exceeded $22 billion, a significant part of international
assistance of $7.8 billion. were provided in the form of grants (National Bank of Ukraine,
October 2022).

According to the Ukraine Recovery Plan (2022), the recovery needs from 2022 to 2032
will amount to 750 billion US dollars. At the same time, the largest funding will be directed
to national programs: recovery and upgrade of housing and regional infrastructure 150-250
billion USD, logistics de-bottleneck and integration with EU 120-160 bn USD, energy in-
dependence and Green Deal 130 billion USD, strengthen defense and security 50 billion
USD, and grow value adding of economy 50 billion USD.

Conclusion

The findings from this paper highlight the magnitude of the challenges Ukraine faces
as it tries to rebuild its economy amid the ongoing military conflict. A record drop in GDP, a
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significant increase in unemployment and inflation, a tangible decline in real incomes of the
population, a growing budget deficit, and a colossal public debt - this is not a complete list
of the destructive impacts of the war.

Uncertainty about the size of funding needs remains extremely high and is directly
related to the duration of the war and its intensity. Economic risks continue to grow, inclu-
ding potential additional damage to critical infrastructure and new losses in the agricultural
and energy sectors.

The priority is the restoration of logistics and communications, as they form the basis
for the resumption of supplies and exports from Ukraine. The energy and food sectors will
also be among the first to recover, as the survival of the state depends on them. Each
affected sector needs to develop a strategy that reflects the sources of funding to cover
direct costs. The development of financial strategies for the recovery of most affected
sectors must be ensured in the near future.

Currently, international funding from partner countries remains the most significant
source of budget deficit and maintains macroeconomic stability.

The revival of the economy after the armed conflict also involved the development of
measures aimed at the return of the population and the solution of social problems. In this
connection, when planning recovery, one should proceed from the fact that this is a multidi-
mensional and long-term process of socio-economic transformation and not a simple revival
of the previous structures and dynamics or a return to pre-war levels and trends.

The final assessment of the damage caused to the Ukrainian economy as a result of
the Russian invasion depends on the duration of hostilities.

References

Bell, U. (2005). "Sierra Leone: Building on a Hard-Won Peace.” UN Chronicle Online Edi-
tion, XLII(4).

Brinkerhoff, D.W. 2005. “"Rebuilding Governance in Post-Conflict Societies; Core Concepts
and Cross-Cutting Themes.” Public Administration and Development 25(1), pp. 3—14.

CGD (Center for Global Development). 2006. “State Building and Global Development.”
CGD Issue Brief. Center for Global Development, Washington, DC. Retrieved Novem-
ber 12, 2022, from http://www.cgdev.org/content/publications/detail/2848

Datsenko, V. (2022). Transport blockade of Russia. Mirror of the week. Retrieved Novem-
ber 10, 2022, from https://zn.ua/ukr/macrolevel/transportna-blokada-rosiji-light.html

Del Castillo, G. (2008). Rebuilding War-Torn States: The Challenge of Post-Conflict Econo-
mic Reconstruction. Oxford: Oxford University Press. del Castillo, Graciana. 2010.

De Long, 1.B., Eichengreen, B. (1993). The Marshall Plan: History’s most successful
structural adjustment programe. In Postwar Economic Reconstruction and Lessons for
the East Today. Cambridge, MA: M.I.T. Press, pp. 189-230.

Focus Economics (2022). Ukraine GDP Q2 2022. Retrieved November 10, 2022, from
https://www.focus-economics.com/countries/ukraine/news/gdp/gdp-contracts-at-re-
cord-pace-in-g2-amid-russian-invasion

295


http://www.cgdev.org/content/publications/detail/2848
https://zn.ua/ukr/macrolevel/transportna-blokada-rosiji-light.html

Kucher, L. (2018). Military conflict in the East of Ukraine: Economic aspect. In Modern
war: Humanitarian aspect: theses of reports. Kharkiv: Kharkiv National University of
the Air Force 1. Kozheduba, pp. 149-153.

Maksimov, V. (2022) It became known how many Ukrainians lost their jobs because of the
war. Today.Ua. Retrieved November 11, 2022, from https://ukra-
ine.today.ua/ru/stalo-yzvestno-skolko-ukrayntsev-poteryaly-rabotu-yz-za-vojny

Mendelson-Forman, J. (2002). “Achieving Socio-Economic Well-Being in Post-Conflict
Settings.” The Washington Quarterly 25(2), 125-138.

Ministry of Economy of Ukraine (2022). Retrieved November 11, 2022, from
https://www.me.gov.ua/

National Bank of Ukraine. Inflation Report . (October 2022). Retrieved November 12,
2022, from https://bank.gov.ua/en/monetary/report

International Crisis Group. (2006). “Escaping the Confiict Trap: Promoting Good Gover-
nance in the Congo. ”1CG Africa Report No.114. International Crisis Group (ICG),
Brussels.

International Monetary Fund. Ukraine: Request for purchase under the rapid financing in-
strument. (October 2022). Retrieved November 20, 2022, from
https://www.imf.org/en/Publications/CR/Issues/2022/10/19/Ukraine-Request-for-Pur-
chase-Under-the-Rapid-Financing-Instrument-Press-Release-Staff-524913

State Statistic Committee of Ukraine (2021). Retrieved November 14, 2022, from
https://www.ukrstat.gov.ua/

Shmyhal, D. (2022). RF strikes on critical infrastructure. Retrieved November 21, 2022,
from https://nv.ua/ukraine/events/pochti-50-energosistemy-ukrainy-vyvedeno-iz-
stroya-poslednie-novosti-50285105.html

Verkhovna Rada of Ukraine (2022). Retrieved November 12, 2022, from
https://www.rada.gov.ua/

World Bank Open Data (2022). Retrieved November 10, 2022, from
https://data.worldbank.org

Ukrainets, L., Yablonska, A., Kravets, Y. & Stasyna, Y. (2015). Comprehensive assessment
of the Ukrainian economic situation in 2014-2015. Retrieved November 23, 2022,
from http://iac.org.ua/kompleksnaotsinka-ekonomichnoyi-situatsiyi-v-ukrayini-u-
2014-2015-rr-chastina-1-zagalna-otsinka-makroekonomichnoyisituatsiy

Ukrenergo (2022). Retrieved November 29, 2022, from https://www.ua.energy/

Ukraine Rapid Damage and Needs Assessment. Report (August, 2022). The World Bank,
Government of Ukraine, European Commission. Retrieved November 11, 2022, from
https://documents.worldbank.org/en/publication/documents-reports/

Ukraine Recovery Plan. (June, 2022). Retrieved November 16, 2022, from https://recov-
ery.gov.ua

United Nations (2022). Global perspective human stories . Retrieved November 10, 2022,
from https://news.un.org/

UNDP (United Nations Development Programme) and Christian Michelsen Institute (2006).
Peace Processes and Statebuilding, Economic and Institutional Provisions of Peace

Agreements. United Nations Development Programme (UNDP), New York and Chris-
tian Michels.

296


https://ukraine.today.ua/ru/stalo-yzvestno-skolko-ukrayntsev-poteryaly-rabotu-yz-za-vojny
https://ukraine.today.ua/ru/stalo-yzvestno-skolko-ukrayntsev-poteryaly-rabotu-yz-za-vojny
https://bank.gov.ua/en/monetary/report
https://nv.ua/ukraine/events/pochti-50-energosistemy-ukrainy-vyvedeno-iz-stroya-poslednie-novosti-50285105.html
https://nv.ua/ukraine/events/pochti-50-energosistemy-ukrainy-vyvedeno-iz-stroya-poslednie-novosti-50285105.html
https://news.un.org/

	Impact of the military crisis in ukraine on the development  of the prices of selected raw materials of chemical production
	Róbert Hula
	Introduction
	1 Methodolodgy
	2 Results and discussion
	2.1 Raw materials of chemical production
	2.2 The military conflict in Ukraine and its impact on the development of prices of raw materials for chemical production
	2.3 Development of prices of raw materials for chemical production
	Conclusion
	References


	The Potential of the EU's Foreign Trade with Ukraine under  the Influence of Geo-Economic Changes
	Elena Kašťáková  – Vladyslav Bato
	Introduction
	1 Work methodology
	2 Results and discussion
	2.1 Development of foreign trade between Ukraine and the Eu
	2.2 Commodity structure of mutual foreign trade
	2.3 Territorial structure of Ukraine's foreign trade with EU countries
	2.4 Mutual trade relations of Ukraine and the EU based on the calculation of mutual trade complementarity index (TCI)
	2.5 Forecasts of possible scenarios for the development of economic cooperation between the EU and Ukraine
	Conclusion
	References


	Zmeny v obchode Európskej únie a Spojeného kráľovstva v nových podmienkach Dohody o obchode a spolupráci
	Zuzana Kittová
	Changes in trade between the European Union and the United Kingdom under the new conditions of the Trade and Cooperation Agreement
	Úvod
	1 Metodológia
	2 Výsledky a diskusia
	Záver
	Literatúra


	Vplyv trvalo udržateľných značiek na spotrebiteľské správanie
	Marína Korčoková
	Impact of sustainable labels on consumer behavior
	Úvod
	1 Metodika práce
	2 Výsledky a diskusia
	2.1 Spotrebiteľské správanie a faktory, ktoré ho ovplyvňujú
	2.2 Zelený marketing
	2.3 Trvalo udržateľný marketing
	Marketingový mix trvalo udržateľného marketingu
	2.4 Cirkulárna ekonomika
	2.5 Udržateľné značky
	2.5.1 Komunikačná stratégia udržateľných značiek
	Zhodnotenie prieskumov
	Záver
	Zoznam bibliografických odkazov


	Slovenská ekonomika v problémoch
	Ľubomíra Strážovská
	Úvod
	1 Ceny energii
	2 Ceny potravín
	3 Bohatstvo občanov
	3.1 Ešte pohľad na plusy a mínusy nášho bohatstva.
	4 Vybrané charakteristiky ekonomických procesov podľa regiónov
	Záver
	Literatúra


	Ukraine`s economy during the military conflict: assessing damage and needs for recovery
	Yuliia Yehorova
	Introduction
	1 Methodology
	2 Results and Discussion
	2.1 Analysis of the main socio-economic consequences of the military conflict in Ukraine
	2.2 Post-conflict economic recovery of Ukraine
	Conclusion
	References



