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K BOITPOCY O ®PYHJAMEHTAJIBHOCTH
3KOHOMMUWYECKOI'O OBPA30OBAHUA B COBPEMEHHOM
POCCHUHA

TO THE QUESTION OF FUNDAMENTAL NATURE OF
ECONOMIC EDUCATION IN MODERN RUSSIA

Mapuna AbIHI0BCKAS

Abstract

What is the situation in modern domestic economic higher education? The answer is very simple -
the system of economic sciences still remains without political economy. Receiving quality
economic education is possible only on the basis of studying of the economic science relating to
those areas of knowledge which allow to get into an essence of the happening processes and to
reveal their driving forces. The base of economic science is the political economy investigating
internal regularities of economic events and allowing to develop mature economic and political
thinking. That in general increases quality of preparation and experts, and managements. The
solution of this task is equitable to national interests of modern Russia.

Purpose of the article consists in the short continual review of scientific regulatory thought,
including presentation of the author's concept of a mode of the quality economic education.
Methodology/methods In research methods of the dialectics, comparative analysis and also
receptions of the retrospective review and abstract analogy are used.

Scientific aim is represented the author through a prism of scientific understanding of theoretical
limitation “economics” and its superficial descriptive character of the mechanism of functioning
of the steady market economy in an acritical state which isn't explaining the deep structural
reasons of instability of market economy.

Findings The base of economic science is the political economy. And receiving quality economic
education is possible only on the basis of studying of the economic science relating to those areas
of knowledge which allow to get into an essence of the happening processes and to reveal their
driving forces.

Conclusions (limits, implications etc.) The modern western economic theory began to experience
considerable difficulties in theoretical justification and development of ways of overcoming of the
negative phenomena of modern market system on the basis of use of traditional macroeconomic
regulators. Transition to the classical economic theory — political economy — difficult, but
inevitable process. As the solution of this task is equitable to national interests of modern Russia.

Keywords: political economy, theoretical thought

JEL classification: A11, 412, A13
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BBEJAEHHUE

«OKOHOMUKC KAK  CAMOCMOAMENbHAA OUCYUNTUHA GKIIOYAem 6
Kauecmee 2NaeHO20 COOEPHCAHUA KOHYENYUIo ...KOMOPAs He HAXOOum
noOmeepIHcOeHUs. 8 PeanbHOCmU ... HEYOUBUMENbHO, umo
20¢cy0apcmeennas NoIumuKa, ciedys noooOHOU meopuu, NpocHo
obpeuena Ha Heyoauyy.

(4 . Ditxnep, 2004)

B 2004 romy Poccuiickuii oOmiecTBeHHBIH coBeT mo pasputuio obpazoBanus (POCPO),
onobpun u HanpaBun Ilpesugenty P® nokmanm o pecTpykTypuzanuu 00pa3oBaHus,
OTBEPraBIIMK KaK HEpPEHTAOEIbHBIC TPH KIIIOYEBBIX NMPHHIUIA COBETCKOTO O00pa30BaHUS —
BCEOOLTHOCTh, OecIIaTHOCT, U (GyHIAMEHTAIbHOCTb. JlaHHBIH «COBET» OT CTaBIIEro
BIUATENBbHBIM J1000ucTOM CoOBETa CHUJIBHO CKOPPEKTHUPOBAN COAEpPXKAHUE IIKOJIbHBIX
CTaH/JapTOB MO MaTeMaTHKe, TUTepaType U UCTOpHH. B nokiane ¢ HAaCTOWYMBBIM YKIIOHOM B
CTOPOHY pocTra (QUHAHCHPOBAHUS OOOCHOBBIBATNCh T€ JICHCTBUS YWHOBHUKOB OT
o0Opa3oBaHus, KOTOpbIE BEAYT €ro K mpeBpalieHuio B Ouznec. B urore o6pa3oBanue, B ToM
YHCJIE BBICIIEE IKOHOMUYECKOE, LIEJIbIX MMOKOJIEHUH Ha TJ1a3ax BBIPOXKIAETCS B MHCTPYMEHT
uX orpabyieHus U oOpalleHHs B COIUANBHBIX KaJleK 10 MPUYUHE HEBO3MOKHOCTH KOHTPOIIS
CO CTOPOHBI HaceseHus (moTpeduTenei).

KakoBo e monokeHue Je B COBPEMEHHOM 3KOHOMHYECKOM BBICIIEM OOpa30BaHUU
Poccun?

[To rnybokomy yOexaeHHIO aBTOpa CTaTbM, OTBET IMPOCT: 3/IaHUE SKOHOMHYECKHX
HayK KakK BBICTPOCHHAsI CHCTEMa yX€ JIOJTUE TOJbl CYIIECTBYET ... 0e3 (yHIaMeHTa, TOUHEe
— 0€3 MOIUTUYECKON SKOHOMHUH.

OTa HayKa — UCKYCCTBEHHO 3a0bITasi MHOTUMU 3KOHOMHMCTAMU MOYTH JIO TOPU30HTA
HSKOHOMHUYECKOTO 3HAaHMs, MOpPOMl CHEUalIbHO BBIYEPKMBAEMAas M3 IEPEUHs] MOIXOJI0B K
MOJIFOTOBKE SKOHOMHCTOB — HE HM3y4aeTcsi HU Ha YpOBHE OakanaBpOB, HHM MAarucTpOB.
ACTIUpaHTHI MOAABISIONIETO OOJNBITUHCTBA HAYYHBIX YKOHOMHYECKHX CIEeLUaTIbHOCTEH, KaKk
MPaBWJIO, TaKXe€ HE YJOCTOEHbl TPUBUAIBHOIO O3HAKOMIIEHUS C a3aMU IOJIMTHYECKOM
SKOHOMUHM. HecMmenble MONBITKM  pPEAHUMHUPOBATH  MOJMTHUYECKYHD  JIKOHOMHIO K
00pa3oBaTeNbHON «KU3HHUY» HEPEKO CBOAATCS K MPUMUTHBHOMY TTO3UIIMOHUPOBAHUIO €€ KaK
HAyKH O PHIHOYHOM XO3SHCTBE WM K OECIIPHUMHHO PATyLITHOMY MPHUHITHIO €€ MOHUMaHUS
KaK «HOBOM MOJUTHYECKON IKOHOMUU», UCCIENYIONIEH BIUSIHUE MTOJIUTUKU U MOJIUTHYECKOTO
pPBIHKA HA YKOHOMHUKY.

OcCHOBHOU JUCHHUIUIMHON B y4e€OHBIX IJIaHAX BCEX 0€3 MCKIIOUEHHUSI CIEeIHAIbHOCTEN
HKOHOMUYECKUX (PaKyTbTETOB POCCUNUCKUX BY30B OCTAETCA «IKOHOMUKCY.

3/ech AaBaiiTe 3aryisiHeM MpaBJie B IJ1a3a: «IKOHOMHUKC» COBEPIIEHHO HE MHTEPECYIOT
C COJepKaTeNIbHON TOYKU 3pEHHS BOMPOCHI YMEPEHHOTO MOTPEOJICHUS U CaMOJIOCTaTOYHOTO
XO035IICTBA; /1711 HEe BEChMa OIMACHBI C UJCOJOTHYECKON TOUKHU 3PEHHS 3aKOHOMEPHOCTH, 1IeJIN
Y CMBICJT HAKOTUIEHHUS] OOraTCTBa; yKa3aHHAs HayKa UTHOPUPYET CIOKHBIE U TPOTHBOPEUUBHIE
BOIIPOCHI COIUATIBHO-3KOHOMUYECKUX OTHOIIEHUH B COBPEMEHHON PBIHOYHOW 3KOHOMHUKE
[[TomuTrueckas sxoHOMUS, etc., 2009].

B coBokymHOCTM SKOHOMHYECKOE OO0pa3oBaHHME, HATYKHO U HMCKYCCTBEHHO
«OCBOOOXK/IEHHOE» OT TMOJUTUYECKOM HKOHOMHUH, Jajiee MPOEUUPYeTCsS Ha MPUKIIAJHbIE
ACTIEKThI JIeJIOBOM KU3HU POCCUSH U OHM3HECa, MPOTEKAIOIIME B YCIOBHSIX IMOCIEICTBUN U
HOBBIX BOJIH TIJIOOATBHOTO SKOHOMHYECKOIO CHUCTeMHOro kpusuca. [IpoBambl B
OCYIIECTBIICHUU PHIHOYHBIX MpeoOpa3oBaHMil B OOIBITMHCTBE MOCTCOIUAIMCTUIECKIX CTPaH
U pedopmallioHHass SKOHOMMYECKas IMOJINTUKA, OMHUPAIOLIAscs Ha Aal€KUe OT MPaKTHKU
pEeKOMEHalMK  «mainstreamy», CBHUAETEIbCTBYIOT O TEOPETHYECKOW OTpaHMYEeHHOCTU
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«KOHOMHKC». K TOMy ke €€ NOBEpXHOCTHBIM OIKCATEIbHBIA XapakTep MEXaHHU3Ma
(YHKIMOHUPOBAHUS YCTOHYMBOTO PBHIHOYHOTO XO3sHICTBa B OECKPU3MCHOM COCTOSIHUU HE
00BSCHSICT TIyOMHHBIE CTPYKTYPHBIE IPUUMUHBI HEYCTOWYMBOCTH PHIHOYHOM SKOHOMHUKH.

1 TMOJUTHUYECKAA BDKOHOMUSA KAK TEOPETHYECKASA
OCHOBA IOOEKTUBHOI'O PEINEHUS COBPEMEHHBIX
COINAJIBHO-9KOHOMHNYECKHUX IMTPOBJIEM

CoBpeMeHHBII TpenCcTaBUTENb KEeMOPUIKCKOM mKoabsl Jk. XOMKCOH B CBOEM Tpyae
«OKOHOMHUYECKAsE TEOpUsi U MHCTUTYTh: MaHudect COBpeMEHHOW HHCTUTYLIMOHAIBHON
SKOHOMMYECKOW TEOPUH» OTMEYAET, YTO «COCTOSHUE IKOHOMHYECKOM TEOPUU KaK HAYKH
OCTaéTcsl IUTAYEBHBIM, HECMOTpST HAa HECKOHYAeMbId MOTOK MmybOnukauuid mnocie Bropoit
MHpOBOi BoiHbI» [YeueneBa, 2010]. [nmaBHoe oOOBHHEHHE, BBIABHIaeMOE MPOTUB
SKOHOMHUYECKON TEOPHUH, 3AKIHOYAETCS B TOM, «...4TO B PaMKax OCHOBHOI'O HAalpaBIICHHS
TEOPETUYECKOW MBICIH HE YyHaércs YOCIUTEIbHO OOBSICHUTH MHOTHE ASKOHOMUYECKUE
ABIICHUSI U BBIPAOOTaTh MOJUTHUYECKHE PEKOMEHIAINH, TMO3BOJSIONIME SBHBIM 00pa3om
PEIINTh HACYIIHBIC SKOHOMUYeCKHe podaembl» [Ueuenesa, 2010].

JleficTBUTENBHO, 3amajHas SKOHOMUYECKAsl TEOpHs, Pa3BUBAIOIIAACS B pyclie JABYX
JOMUHUPYIOIIMX 3KOHOMUYECKUX JTOKTPUH — HEOKJIACCUYECKOM U HEOKEMHCUAHCKON — cTalla
UCIBITHIBATh 3HAYUTENbHBIE TPYAHOCTH B TEOPETHUECKOM O0OOCHOBAaHMU U pa3paboOTKe MyTeit
IIPEOJIOJICHUS] HETAaTUBHBIX SIBJICHUNM COBPEMEHHOW pPBIHOYHOM CHCTEMBI Ha OCHOBE
WCIIOJI30BaHUS TPAAUIIMOHHBIX MAKPO3KOHOMHUYECKHX PEryJsiTOPOB, MPEAYCMATPUBAOIINX
MPUMEHEHNE HHCTPYMEHTOB JICHEKHO-KPEAUTHONU U HAJIOTOBO-0F0KETHON TOJIUTUKH.

PanukanbHble SKOHOMHMYECKHE U TMOJIUTHYECKUE W3MEHEHHUS, MPOUCXOJAIIUE B
Poccuiickoit @enepaunu nocienHue 25 €T, a TaKKe COBPEMEHHBIN II100aJIbHbII CUCTEMHBbII
HPKOHOMUYECKUH KpHU3UC, TPeOyIOT KapAWHAIBHOTO H3MEHEHHMS OpraHu3alud yueOHOro
nporecca. Peub uaér o GopmMupoBaHUU MOJEIH 00pa30BaHUSs, MO3BOJISIIONIEH MPUMEHSTH
IIMPOKKE 3HAHUS K OOBEKTUBHOMY AaHAINU3y COBPEMEHHBIX COLHUAIbHO-IKOHOMHUYECKUX
mpobOneM. DTa 3ajadya CTOMT W TPUMEHHUTEIBHO K TIPETOJIaBaHMIO, TMPEXKAEC BCEro,
SKOHOMHUYECKUX JUCHUIUIMH. B paMKax SKOHOMHUYECKOTO 3HAHUS MPOTPECCUPYET ILITOPATU3M
B3IJIAJIOB U TIO3UIIMH, KAaK OTACIBbHBIX YUEHBIX, TaK M IIKOJI, U HampaBiieHui. B Takux
YCIOBUSX ~ HEOOXOIMMO  HalWuuMe  HEKOW  OoO0mel  TeopeTHKO-METOAO0JIOTHYEeCKON
SKOHOMHYECKON HAyKH.

Takoii Haykoi B mepuop cyumectBoBanusi CCCP sBnsiiach MapKCHUCTCKO-JIEHHUHCKAs
MOJIUTUYECKAsT DKOHOMHS, (OPMHUPOBABINAS Y CTYAEHTOB (yHIaMEHTAJIbHBIE 3HAHUSI O
3aKOHOMEPHOCTSIX ~ (YHKIIMOHUPOBAHUS M  TEHACHUUSAX  PA3BUTUS  IKOHOMHUYECKUX
OTHOIIIEHUW, (QopMax TMPOSBICHUS OSTUX OTHOIICHHWM, cHoco0ax U CpeACTBaX UX
uccienoanus. C HayaloM «IEPEeCTPONKM» M MEPEXOAOM SKOHOMHUKHM Hallled CTpaHbl Ha
«PBIHOYHBIE PEJIBCHI» COBETCKAsh YKOHOMHUYECKAss HayKa y>K€ HE MOTJIa BBITIOTHATH (PYHKITHIO
o0mIeil PKOHOMHYECKON TEeOopuH, TaK Kak Iepecraia COOTBETCTBOBATH CYIIECTBYIOIIUM
UJICOJIOTUYECKUM  cTaHjapTaM. HeynoBleTBOpeHHbIE  MApKCUCTCKOM  MOJUTHYECKOU
HSKOHOMUEHN, KOTOpasi Ha TOT MOMEHT OKa3ajach B KPU3HCE, MHOTUE YUEHBIE CTaJIM CJIE/I0BAThH
3amaJiHBIM 00pa3iamMm dKOHOMHYECKOW HAYKH.

B cBOE BpemMsa B 3anagHOM SKOHOMHUYECKOW HAyKe MEPEXOJ OT KIACCUYECKON
MOJINTHYECKOW SKOHOMHUU K «IKOHOMHKC» CTall CBOCOOpPA3HBIM BBIPAKEHHEM OTKa3za OT
HKOHOMHUYECKON HAyKH, TOP’KECTBOM KAMUTATUCTUUYECKON MPAKTUKU HaJ 3KOHOMHYECKOU
Teopueit, 0oyiee  OTKPOBEHHBIM  TMOJYMHEHUEM  YHHUBEPCHTETCKOTO  OOpa30BaHMs
UJICOJIOTU3UPOBAHHBIM IICTISIM BBICIICH KanmuTamuctudeckoi smuthl [Kaparaes, 1966]. Ilon
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CBOMM HOBBIM Ha3BaHUEM 3ama/iHasi MOJUTUYECKAast SKOHOMHUSI CTPEMUIIACH YIUTH B CTOPOHY OT
po0JieM, IOCTABIEHHBIX MEPE HEll MapKCUCTCKONW SKOHOMUYECKOM HAyKOM.

Ho «KkoHOMUKC», KaK OKa3allochb, HE MOXKET OTpa3uTh BCEX OCOOEHHOCTEH
COBPEMEHHOM JKOHOMHMKH. B KOHEYHOM WUTOre mnepen YYEHbIMH BCTajl BOIPOC: 4YTO
[IPENo/1aBaTh B KAYE€CTBE SIKOHOMUYECKON TEOpUn?

W 31OT BOMpOC HE MOXKET OCTaThcsi 0e3 BHHMMaHUs. Beab W3 HEro CIENyroT, Kak
MUHHUMYM, TPH BBIBOJIa IPAKTUYECKOIO XapaKTepa.

Bo-nepBbIX, oOTnanma HEOOXOAMMOCTh YUYUTh CTYIEHTOB POCCHUHCKHX BY30B
WCKIIFOUUTENIBHO  HMJICOJIOTU3UPOBAHHOMY  KYPCY  «UHCTOH» TEOpHUM, HCKIIOYAOIIEH
peabHOCTh, (PaKThI, & TAKKE CAMUX XO3SIMCTBYIOIINX B COIMATLHO-DKOHOMUYECKON CHCTEME
CyOBEKTOB € HX SKOHOMHUYECKMMHU HHTepecamu. [loj TpeOoBaHUMEM «UUCTOI» HayKu
CKpPBIBACTCS OTKa3 OT IMOJUTUYCCKOW OKOHOMHHU, OT PEIIEHUS OCHOBHBIX MPOOIEM
SKOHOMMYECKOTO pa3BUTUs O0OIeCTBa, OT aHalu3a KamUTaJIMCTHYECKOro crocoba
Mpou3BOACTBA. [lepexoa K HI€OTOTM3UPOBAHHON HAyKEe O3Hayajl OTKa3 OT TEOPHUH, TO €CTh
OMSITh-TAKU OT MOJUTUYECKON SKOHOMUH.

Bo-BTOpbIX, COBpeMEHHas pPBHIHOYHAS JSKOHOMHMKA TIO CBOEW CYTH SIBJISETCS
KamUTAIUCTHYECKOU. M3BecTHBIM amepukaHCKuii skoHoMucT JDk. ['PnOpedT B omHOM U3
CBOMX PabOT OTMEYaeT, YTO «...CIIOBOCOYCTAHUE «PBIHOYHAS CHCTEMa» CMBICIIA HE HMMEET,
OHO JIO)KHO, HEBBIPA3UTENbHO M MATKO. OHO BO3HUKIO M3 JKEJIaHWUs 3allUTUTHCS OT
acCoUMAINM, CBA3aHHBIX C HEMPUBJIEKATEIbHBIM NPOLLIBIM KAMUTATUCTAUYECKON BJIACTH W
HaciaeaueM Mapkca, OHrenbca M HMX BEpPHBIX U KPAaCHOPEUMBBIX IOCIIEIOBATEIICH»
[[MemexonoB, 1989]. JledcTBUTEIbHBIC € 3HAHUS O KATErOpHSAX, 3aKOHAX, MEXaHHU3MaXx
(GYHKIIMOHUPOBAHUSI OTOM CHUCTEMBl Ja€T KJIacCHYecKass TMOJUTHYECKas SKOHOMHSL.
Uctopruueckuii. W KOMIUIEKCHBIM TOAXOJ, CBOMCTBEHHBIM IOJUTHKO-DPKOHOMHYECKOMY
aHaNM3y, HampaBleH Ha olOecrneyeHue Oojiee MIMPOKOTO B3TJSAa Ha HKOHOMUKY.
CoOoTBeTCTBEHHO, OoJiee TIyOOKO PACKPBIBAETCS COJEpPKAHHUE SKOHOMHUYECKHX KaTeropHi,
OTpaXkaroliee KyMYJSITUBHBI XapakTep OOIIECTBEHHOTO TIporpecca. ITO pe3ysbTar
O0BEKTUBHOTO HCCIEIOBAHUS COIUATBHO-D)KOHOMUYECKUX OTHOIIEHUN 3a BeCh MEpPHO]
pa3BUTHs KaluTadu3Ma, ocTaBlieHHbIH Ham Cwmwutom, Pukappo, Ilertn, Mapkcom wu
MOCTEAYIOIUMH  YUEHBIMH, CYMEBIIUMH 0€3 MOJIUTUKO-UJEOTOTHUYECKUX TMPUCTPACTUI
MCCJIEI0BATh HOBBIE COITMAIbHO-YKOHOMUYECKHE SBJICHHS B )KHU3HU 00IIIECTBA.

B-TpeTpux, 1o oneHke BBITYCKHHUKOB POCCHIICKHX BY30B 3KOHOMUYECKHUE 3HAHUS IO
KYpPCY «UHUCTON» TEOPHH («IKOHOMHUKC)») OKa3aJIUCh MPAKTUYECKH HEBOCTPEOOBAHHBIMU U HE
JOCTaTOUYHBIMH HE TOJIBKO [UJIS TPOAOJDKEHHsS 00pa3oBaHUS B aclUpaHType, HO U B
AJIEMEHTapHOM TTOHMMaHUHU TOTO, YTO MPOUCXOIUT B CTpaHe U B Mupe. BecbhMma crieniupuyHb
HEraTUBHbIE NPUMEPHl «HAYYHOM HOBU3HBDY, MOJYYEHHBIE COMCKATEISIMHU KAHIUJIATCKUX U
JOKTOPCKUX CTENEHEel Ha OCHOBE «UHCTON» (MapKuMHalbHOW) Teopuu. HMX HaydHble
MCCJIEIOBAHUSI HECKOJBKO aloJIOT€TUYHBl M 3a4acTyl0 HAMOJHEHbl JIMIIb OINHWCAaHUEM
MOBEPXHOCTHBIX OTHOIICHWH MPOU3BOJCTBA M OOMEHA, MPHUCYIIUX PHIHOYHOW SKOHOMHKE
[Anprimaosckas, 2012].

2  OT «(3KOHOMMKC» — K IOJIJUTUYECKOM SKOHOMUHU

Bospamasice B y4eOHOM mporiecce K KIACCHYECKOM IOJIMTUYECKOH SKOHOMHUHM Kak
byHaaMEHTaTbHOW OCHOBE YKOHOMHUYECKOW HAayKH, MBI TEM CaMbIM YCTpPAHSEM «IIPOIACTb
MeXay e€ TeopHuel, CyIIecTBYIOIIE B HEKOTOPBIX By3aX B BuAe (popmaibHOI
MapXUHAJIUCTCKOM JTOKTPUHBI, M SKOHOMHYECKOM HayKoW, NpU3BaHHOW OOBEKTHBHO
HCCJIEIOBATh PEAIbHOCTD U MOMOJIHATH caM (DYHJIaMEHT HayKH — TEOPHIO.
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[lo npu3HaHWIO OTEYECTBEHHBIX M  3aMaJHbIX  CIELHUAIUCTOB  Haubolee
KOHCEPBAaTUBHOM CTPYKTYpOM B NPEOJOJECHUM KpPU3UCA B COBPEMEHHOW 3KOHOMUYECKOU
HayKe, SKOHOMHYECKONW TEOpUU U Y4eOHBIX MpOorpaMMax BBICTYHAeT MPEoJaBaTeIbCKOe
coobuiectBo. OOBsCHEHHE TOMY 3aKJItoYaeTcs B GOPMAIBLHOM XapaKTepe 3HAHUH «UHCTOM»
TEOpUHU, KOTOpblE HE HYXKIAIOTCS B OOHOBIIEHWH, MpPHUBJICYCHUH (AKTOB, ACHCTBUTEIHHBIX
JOCTUXKEHUI B HKOHOMHYECKOW HayKe, CAMOCTOSTEIbHOW HCCIIEN0BATEIbCKONW paboThl,
€XKeroIHOro OOHOBJICHUS JIEKIUI U T.11.

Ja u sBasieTcs 1M «3KOHOMHUKCY» HayKoi? MOKHO JI «3KOHOMHUKC) Ha3BaTh HAyKOU?

Takue BOmpoOChl BO3HUKAIOT, MPEXKAE BCEro, Y CAMUX aIrOJIOre€TOB «YHUCTOW» TEOPUH,
HOCANIMX yu€HOe 3BaHHE mpodeccopa W aKTHBHO PadOTAIOMIMX B 00pa3zoBaTelbHON chepe.
OHu camMH NMPU3HAIOT, YTO OTBET MOKET ObITh JIaH JIHIIb HA METOJOJOTHYECKHX OCHOBAaX.
OpnHako NOpPOK COCTOUT B TOM, UYTO B «9KOHOMMKC)» OTCYTCTBYET HayuyHass METOAOJIOTHS.
JloGaBuM BechbMa XapaKTepHOE M, KOHEYHO, u3BecTHoe 3asiBieHue 1. CamyanbcoHa o TOM,
YTO «3KOHOMUKC» HAXOJUTCS Ha MOJIIYTHU MEX1Y UCKYCCTBOM M Haykol. MlHaue roBops, u 110
HAyKM He JOWEN M MCKyccTBOM He crain. M eme. B kmure Bblnaromierocst skoHomucta M.
Hlymmerepa «McTopusi 5JKOHOMUYECKOTO aHAIM3a», BONPOCUTENbHAs (opMa CHEHaIbHOTO
paszena, Ha3BaHHOIO <JSIBiseTcs JIM HKOHOMHUKA HAyKOM?», BBIPA)KAET COMHEHHE B
BO3MO>XHOCTH BKJIFOUUTh «3KOHOMHUKC» B CHCTEMY COBPEMEHHBIX HayK. A 3a OCHOBHOI
MPU3HAK HAYKU MCCIIEI0BATEIh IPUHUMAET HATMUHUE TEXHUYECKUX TIPUEMOB U METOJIOB.

Ho ocHOBHBIE TpynAHOCTM M HamOojee 3aHATHBIE PA3HOIJIACUS BO3ZHUKAIOT IpU
ONpENEICHUN TMpeaMeTa <«3KOHOMHKC». OTka3 skoHOMUCTOB XX BeKa OT Hacleaus
MOJIMTOKOHOMUH, CTPEMUBLICICS YCTAaHOBUTb OOBEKTHUBHBIE SKOHOMHUYECKHE 3aKOHBI
KaUTAIUCTUYECKOrO0 XO3SICTBA, MPUBEN HX K HECOCTOSTENIbHOCTU IpU OIpPEAEIICHUU
peIMeTa X HOBOM JAMCUMILIMHBL. B pe3ynbraTe aBTOpbl YUEOHHMKOB 110 «HHMCTOI» TEOPHUU
JUIIb  «CKOJB3ST IO TOBEPXHOCTH» COLMAIBHO-3KOHOMHUYECKUX IPOU3BOACTBEHHBIX
OTHOLIEHU, a OCHOBHOE BHHMaHHE COCPEIOTOUYMBAIOT MJIM HAa BCEOOUIMX, MO MX MHEHHIO,
TEXHUKO-OPTraHU3allMOHHBIX MPUHIIMIIAX MPOU3BOJACTBA, UM HAa aHAJIU3€ OTIENIbHBIX CTOPOH
«J1€TI0BOM JKU3HI.

B mpoTuBoBeC «3IKOHOMHUKC)» KilacCHYecKasl MOJIMTIKOHOMHYECKas HayKa CTOMT Ha
TBEPABIX, HAYYHO IPOBEPEHHBIX METOJOJOTNYECKUX OCHOBAX U I10 CEH JEHb COBEPILAET CBOE
pa3BUTHE, UMES MOJIHYIO ICHOCTh B OTHOLICHUH MPEIMETA, 1IEJIU U METO/I0B UCCIIEJOBAHMSL.

[IpenMeToM u3ydeHUs MOJIUTUYECKOM DSKOHOMHMM SIBJISIOTCS ITPOU3BOJCTBEHHBIE
OTHOLIEHUSI, CBONCTBEHHbIE PA3JIMYHBIM, UCTOPHUUECKH CMEHSIOIIUM APYT JApyra crnocodam
IPOM3BOJICTBA, OOBEKTUBHO JIEHCTBYIOIIME SKOHOMUYECKHE 3aKkoHbl. PeanbHOll (opmoit
NPOSIBJIEHUS POU3BOJCTBEHHBIX OTHOLIEHUN CTAHOBATCS HSKOHOMMYECKHE HWHTEPECHI
CyOBEKTOB X03HCTBOBaHUS, 0€3 MO3HAHUS CYTH KOTOPBIX HEBO3MOXKHO NOHUMaHHUE POJIU U
MecCTa 4YeJIOBEKa B COLMAIbHO-d)KOHOMHUYECKOHN >KM3HH, T€HE3HCa M 3BOJIOLUU PHIHOYHOTO
XO03s1CTBA, 0COOEHHOCTEH COBPEMEHHON PHIHOYHOM SKOHOMHKH.

Psan  poccuiickux By30B HE OTKa3ajJuCh OT MPENofaBaHUs  KIACCHUYECKON
MOJUTUYECKON SKOHOMHUH KalUTAIN3Ma U COXPAaHWIIU MPeKHEe KOJINYECTBO YUEOHBIX YacoB.
Tem HEe MeHee, kKadeapbl SKOHOMHUYECKOW TEOpUHM OOJBIMUHCTBA BY30B P® «TBEPION
OTCTaMBAIOT MPEXHHH, YK€ ycTapeBIIMH Kypc y4eOHBIX mporpamm. [lo MHeHHIO aBTOpa
CTaTbH, TEM CAMbIM OKa3bIBaeT BIUSHUE Psii (aKTOPOB, Kak-TO: MpHU3HaHUE 3a yueHueM K.
Mapkca BUHBI B BUJI€ HEylayHOW MOAENM couluanu3Ma B Poccum; upesMepHble CUMIATHH K
3amany; HEOAJbHOBUAHOCTE M HEJAONOHMMAaHHE  HJIEOJIOTM3MPOBAHHOTO  XapakTepa
«OKOHOMHKC» U T.JI.

Mexny tem B Poccum yxe nOpou30nUI0 MOHUMAHHE MPAKTUYECKOW Ba)KHOCTH
MOJUTIKOHOMHYECKOM MpoOJIeMbl W ClellaHbl KOHKPETHBIE MIard K e€ pa3pelieHuIo.
OnyOnrKoBaHME OTKPBITOrOo muchbMa K MuHHCTpy oOpa3oBanus P Oonbuioil rpymmbl
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YYEHBIX-D)KOHOMHUCTOB U IIPENOJABaTeNIed S5KOHOMUYECKONW TEOPHUH, IUPOKAs AUCKYCCUS I10
3TOM mpoOiieme, OCBEHIEHHAs Ha CTpaHMLaxX KypHamna «Poccuiickuii 3KOHOMHUYECKHN
)KypHaim» 3a 2001-2003 rr., «3acTaBWIM» MHUHHUCTEPCTBO 0Opa3oBaHuss P® mnpuszHaTh
HEIPUEMJIEMOCTb CBE/ICHUS IIPENOAABAHMS B By3aX CTPAaHbI UCKIIOUUTEIBHO K «(9KOHOMHKC)»
U BEPHYTHCS K KJIACCUYECKOW ITOJIMTUYECKOM SKOHOMMH. Takke BaKHBIM IPAKTUYECKUM
pe3ybTaTOM B DPELICHWM YKa3aHHBIX MPOOJIEM SIBISIETCS BKIIIOYCHHE B TACIOPT HAYYHBIX
craenuanbHoctel BAK PO nmonutnyeckoil SJXKOHOMHUMU.

B CHIA, Bemukobputanuu, I'epmanun, dpaHuuum HECKOIBKUM By3aM OTBOJAUTCS
MECTO IIPECTHKHBIX y4eOHBIX 3aBElICHUH, TOTOBSIIINX CICLIMAJIMCTOB c
BBICOKOKAUECTBEHHBIM, F'OCYAApCTBEHHO 3HAYUMBIM JAMILIOMOM, T.€. IUTy. B 3Tux By3ax
UCHONb3yeTcsl ueThipe BUAa ((GOpMBI) TEOPETUYECKOH HKOHOMMYECKOM Hayku: 1)
(dbopManbHBIC WIN «UUCTHIEY» TEOPHH; 2) SIMIMPUUYECKHE TEOPUH; 3) IOTUTUYECKast SKOHOMHUS,
cOOp AaHHBIX U Pa3pabOTKa SKOHOMUYECKOM MOJUTUKH; 4) UCTOPUS S3KOHOMUYECKOH MBICIU
¥ METOJI0JIOTHsI ucciienoBanuii [AGankuH, 1994].

Ecnn Benymiye oTe4eCcTBEHHBIE YHMBEPCUTETBI CTPEMATCS OCTAaThCS B UUCIE CaMBIX
INPECTUKHBIX JJII POCCUHCKHX M  3apyOEKHBIX aOUTYPUEHTOB, NPEIOCTABISIOIINX
BBICOKOKAUECTBEHHbIE 00pa3oBaTelbHble YCIYyrd (BBIPAXKAsChb PHIHOYHBIM  S3BIKOM),
BBIIYCKAIOIIMX CIIELUAJINCTOB C BBICOKUM YPOBHEM 3KOHOMHYECKHMX 3HAHUN U JUIIIIOMOM,
o0najgarenb KOTOporo OyneT BocTpeOoBaH B 1000 cdepe 3aHATOCTH, TO OMBIT CTPaH 3amnaja
OyJzieT BecbMa MOJIe3€EH.

3AK/IIOYEHHUE

SBnsercs nu 0a3oBas BO BCEX HSKOHOMHYECKHMX BY3aX SKOHOMHYECKas AMCLUILIMHA
«OKOHOMHKC» TOUCTUHE (QyHIaMeHTaJIbHON? B03MOXXHO 1M Ha3BaTh €€ HAyKOH, WIH
uzaeosiorueit, wim ¢punocopueit?

Ha 5T Bompochl CJHOXKHO OTBETUTH Hpodeccopam, UUTAIOUIUM JIEKIUH IO
«OKOHOMHUKC» B YHHUBEPCUTETAaX U KOJUIeKax. Bce OHM MPU3HAIOT, 4TO OTBET MOXKET OBITh
JaH JMIIb Ha METOJOJIOTMYECKUX OcHoBax. OJHaKko 3HaHUEBbIE JEPEKThl U
npodecCHOHATBLHOE HECOBEPIIEHCTBO COBPEMEHHBIX SKOHOMHUCTOB COCTOUT B TOM, YTO B HUX
OTCYTCTBYET Hay4yHasi METOJOJIOTUS.

[TonmyyeHne KayecTBEHHOI'O AKOHOMMYECKOTO OOpa30BaHUS BO3MOXKHO JIMIIb Ha
OCHOBE M3y4Y€HHUS! SKOHOMHUYECKON HayKH, OTHOCALIEHCS K TeM 00JacTsIM 3HAHUS, KOTOPbIE
MO3BOJIIOT IPOHUKHYTH B CYTh MPOMCXOASIIUX ITPOLECCOB U BBISIBUTH MX JBMXKYIIHAE CHUIIBL.
@yHIAMEHTOM SKOHOMHUYECKOM HayKH SBIISETCS MOJUTUYECKas 3KOHOMUS, HCCIeAyIoLIas
BHYTPEHHUE 3aKOHOMEPHOCTH SKOHOMHYECKUX SIBJICHMH M IO3BOJISIONIAs BbIpabaThIBaTh
3penoe SKOHOMMUYECKOE M MOJUTHYECKOe MbIlUIeHHe. Takoe BUJEHHE B II€JIOM IOBBILIAET
KaueCTBO IOJATOTOBKM M CHEIUAINCTOB, W yNpaBicHHs. PemeHue 3TOM 3aauu OTBEYAET
HallMOHAJIBHBIM MHTEpPECaM COBpeMEHHOMN Poccum.

Bo3nukia HacymiHas ¥ OCO3HaHHasi HEOOXOIMMOCTh «BO3POXKACHUS W3 MEIiay, Kak
ntuibl DeHukc, QyHIaMEeHTaTbHONW SKOHOMHYECKOW HAyKH — TOJMTHYECKOW SKOHOMUHU.
[Tockonbky Qumocodckas Kareropus «HeoOXOAMMOCTb) IMPEJICTaBIseT co00M Takyl CBS3b
SBJIEHUHN, KOTOpas MPH HAJUYUU ONPEENIEHHBIX YCIOBHM 00s13aTeNibHO HacTymnaeT. Mctopus
YeJI0BEYECKOro 00IecTBa yOeAUTENbHO MOATBEPXKIAET 3TO YTBEpKIACHHE. DKOHOMUYECKast
HayKa HCKJIIOUEHUEM B IAHHOM CIIy4ae HE SIBJISIETCA.
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COMPETITIVENESS OF FIRMS THROUGH SERVICE
QUALITY: AN EMPIRICAL STUDY OF MOBILE
TELECOMMUNICATION COMPANIES IN GHANA

Emmanuel Selase Asamoah — Frederick Doe

Abstract

Purpose of the article Service quality is of utmost importance to firm competitiveness in the global
business environment. In the telecommunication industry in particular, quality is imperative
because of the upsurge in knowledgeable and demanding customers occasioned by developments
in information technology. The purpose of this study is to measure service quality among mobile
telecommunication companies and how it contributes to the competitiveness of firms.
Methodology/methods The study uses the SERVQUAL (tangibility, reliability, responsiveness,
assurance, empathy) model as the instrument with two additional dimensions namely: network
quality and competitive advantage. The components of the SERVQUAL model and the two
additional dimensions were used as independent variables. A semi- structured questionnaire was
used in the collection of data. Data was collected from business graduate and undergraduate
students in 20 leading universities in Ghana. The confirmatory factor analysis as well as the
multivariate analysis of variance (MANOVA) was used in the analysis of data.

Scientific aim The scientific aim is based on the continuous debate on service quality requires the
measurement of the concept for firms to adequately inculcate it into their strategy to deliver value
to customers and stay competitive. There is a need to measure service quality is because, it can
identify the problems and the solutions leading to better performance, which can then increase
market share of the company and profits in the short and long-term.

Findings From the analysis, it was found that, there was significant differences in the perception
of customers on the overall service quality of the various mobile telecommunication companies.
The two other dimensions also showed significant results. The study found a significant difference
between male and female mobile phone subscribers with regards to the various quality
dimensions.

Conclusions (limits, implications etc.) It is concluded that there are differences between
customers' preferences in almost all the dimensions of quality. This means that the respondents
had a good understanding and appreciation of issues of quality within the mobile
telecommunication industry.

Keywords: Mobile phone, Service quality, Mobile telecommunication, SERVQUAL,
Competitiveness

JEL Classification: M00, M31
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INTRODUCTION

The fast growing business environment requires firms to deliver high quality service to stay
competitive. Service quality has become essential for firms irrespective of the industry they
operate mainly because it is a key factor in business competitiveness. Service quality is
essential for firms irrespective of the level of development of the country in which they
operate (Ambastha, and Momaya, 2011). As the service continues to grow, it is expected that
the debate on service quality will continue to be relevant among firms and customers. The
continuous debate on service quality requires the measurement of the concept for firms to
adequately inculcate it into their strategy to deliver value to customers and stay competitive
(Negi and Ketema, 2013). The measurement of service quality is important mainly because, it
can identify the problems and the solutions leading to better performance, which can then
increase market share of the company and profits in the short and long-term (Jabnoun and
Azaddin, 2005). Therefore there is a need for a comprehensive study to measure the service
quality among service based industries.

In Ghana firms can be classified into three broad categories comprising of those which
are service-based or product-based or service-dependent (Dedeke, 2003). For those firms that
are product-based, quality is not a strange bedfellow due to stringent national and
international quality standards. Also, quality is or can be an objectively measured tangible
nature of the product features. However, for service firms, quality tends to be a loose
construct that is loosely applied (YYang and Chen, 2000). However, in order to ensure that
consumers get value for money, the understanding and application of quality measures
undertaken by telecommunication firms needs to be investigated first to inform decision and
policy-makers and various other consumer watch-dogs who have stakeholder interests in
ensuring that telecommunication firms do not look only at the bottom line to the disadvantage
of the consumer (Dedeke, 2003). This study will strengthen management capacity in quality
assurance so as to satisfy stakeholder expectations and to build competitive advantages.

This study focuses on the mobile telecommunication industry because; it is one of the
fastest growing industries in Ghana currently. The telecommunication sector is one of the
most important sectors of an economy, and high quality service in the industry can lead to
growth and long-term development of any country (VanDerWal et al., 2002). Mobile
communication is emerging as the fastest growing area in telecommunications (Wang, Lo, Po
Hing, and Yang, 2004). The growth in the industry is partly attributable to the increase in the
number of people in the middle class and the relatively low cost in mobile handset and the
SIM card (Dedeke, 2003). Currently, there are 6 players in the industry namely MTN, TIGO,
AIRTEL, GLO, VODAFONE and EXPRESSO (National Communications Authority (n.d).
The table below provides the market share of each of the players in the industry.

Table 1. Market Share of Mobile Telecommunication Operators in Ghana

Telecom Operator Subscriber Base Market Share (%)
MTN 13,478,525 44.94

TIGO 4,056,322 13.53

AIRTEL 3,742,970 13.06

GLO 1,465,829 4.89
VODAFONE 7,128,764 23.04
EXPRESSO 118,171 0.54

Source: National Communications Authority (n.d)
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While the mobile telecommunication industry is growing in terms of subscriber base,
there have been complaints by existing customers of the poor quality of service by the service
providers. However, firms in the industry are constantly investing in advertising and other
marketing related activities to get more people into their fold. Though service quality appears
to be a significant part of the firms’ competitiveness, it has been neglected and efforts are
rather being put into marketing and social responsibility activities. This study therefore
focuses on the measurement of service quality of mobile telecommunication companies and
how it can contribute to the firms’ competitiveness. The general agreement among researchers
in the field is that service quality is a multidimensional phenomenon (Cronin and Taylor,
1992). However, the conceptualization in the best possible manner for the firms’
competitiveness is still a debatable issue (Parasuraman et al. 1994; Teas, 1994). This study
makes use of the SERVQUAL model with an addition of two other dimensions.

1 OBJECTIVE OF THE STUDY

The main objective of this study is to identify the performance of telecommunication firms at
the competitive level and to understand how they are able to compete through quality of
service delivery. The study further explores the relevance of service quality to firm
competitiveness as well as the approaches and perspectives on service quality among the
mobile telecommunication firms in Ghana.

2 SERVICE QUALITY

Service quality has been on the research plate for many generations. It never goes away
because of its significance to firm competitiveness and performance and ultimately on
profitability. Yang and Chen (2000) confirm this in their work stating that the level of service
quality has lasting influence on a firm’s market share and profitability and can be the
difference between success and failure. This corroborates the finding of Moore (1987) who
found that service quality is essential and it is a major contributory factor to the long term
competitive advantage for firms. This is mainly because, when faced with a competitive
market, the firm’s ability to outperform is determined by its ability to provide service quality
that exceeds customer expectation. In the view of Edvardsson et al. (1994), the management
of service quality depends on being able to find the right balance between technique and
methods that are used in making improvement in the organization’s systems, staff attitudes,
behaviour, and service culture.

There are many instruments that have been developed to measure quality of service.
However, the SERVQUAL model developed by Parasuraman, Zeithamal, and Berry (1985),
and subsequently refined in 1988, 1991, 1993 and 1994 (Parasuraman et al. 1988, 1991, 1993,
1994), is one of the most recognized and widely used instruments for measuring quality of
service. It has since been used to measure service quality in many sectors and in particular the
telecommunication industry. The dimensions of SERVQUAL include reliability,
responsiveness, assurance, empathy and tangibles (Parasuraman et al, 1988). Reliability
refers to the capability of a firm to deliver on its guaranteed services in a way that is precise
and reliable. Responsiveness relates to staff disposition towards providing customers with the
service they need in alacrity. Assurance means the level of knowledge of their product
offering combined with courteousness which engenders confidence and trust in the customer.
Empathy refers to the individualization of the responsiveness to customers. Tangibles relate to
the physical attributes of the staff, equipment, dossier and facilities of the service provider.
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SERVQUAL has however, been criticized for being unable to explain the variation in service
quality fully.

Critics of SERVQUAL such as Cronin and Taylor (1992, 1994) have therefore
proposed the use of SERVPERF which makes use of performance-based service quality
measures. A third but by no means the last concept of quality measurement ‘the fulfilment-
oriented construct has been proposed by Dedeke (2003). Dedeke (2003) fulfilment-oriented
construct attempts to fill the gaps that have been created by previous constructs
‘SERVQUAL’ and ‘SERVPERF’ both of which delimit quality as a long-term attitude which
at best are suitable for describing experiences of extreme events whereas service experience
and satisfaction are themselves momentary. It argues therefore that quality, from the
fulfilment-oriented perspective, should be defined as the “capacity to meet and exceed the
results that the provider and the customer mutually defined and embraced at the beginning of
a service encounter” (p278) since the measurement of quality as a long-term does not specify
“how long”.

In spite of the criticisms levelled at the SERVQUAL model, some authors have tested
the SERVQUAL dimensions and found it to be reliable. A study conducted with 630
travellers in four restaurants found that the SERVQUAL model provides satisfactory levels of
reliability (Heung and Qu Hailin, 2000).and it is a consistent and reliable scale for the
measurement of quality of service (Lam, 1995). The SERVQUAL model has been adopted
and used in many service sectors by several researchers to undertake studies on air travellers
(Choi and Chu, 2000; Babakus and Boler, 1992), service quality of hospitals in terms of
patients' perceptions Lam, 1997and Zaim et al.,2010), service quality of insurance companies
(Kuo, 2010), banking services industry (Angur et al., 1999 and Kumar et al., 2010), service
quality of private universities in Banglades (Chowdhury et al. 2010); service quality of higher
education institutes in United Kingdom (Smith et al. 2007) and service quality of the
restaurant industry of Pakistan (Shaikh, 2009). Other studies have been made with and in
defense of all these approaches to service quality measurement and have shown that
irrespective of the model used, the conclusions have been the same, i.e. service quality has
impact on a firm’s competitiveness. Lai; Hutchinson; Li and Bai (2007) therefore used the
competitive gap analysis which is the “perception of the focal company X -less the perception
of the primary competitor Y (Lai; Hutchinson; Li and Bai, 2007, pp 17) as a useful tool for
comparing the service quality between firms. For the telecommunication industry in
particular, several studies of service quality have been done with varied findings.

In the study conducted in Canada on the telecoms industry, Jeng and Bailey (2012)
found that customer service quality played a more significant role in influencing other criteria
of customer retention. The customer experience represented a critical gap that competitors
could capitalize on and gain an advantage over the others. In the study on call centre service
quality, Gilmore (2001) found that agents were dissatisfied with their own performance in
terms of quality delivery. This was reflected in the frequent call backs the call centre agents
received following poor prior delivery or insufficient information relayed to customers.
Gilmore (2001)’s study also found that intangible aspects of call centre service such as
individualized customer service were grossly ignored leading to agents inability to provide
comprehensive and one-off solutions and information to customer enquiries. Managing the
intangibles has been proposed as crucial in properly defining service quality effectively. In
Greece, four out of six service quality dimensions measured were found to have positive
statistically significant effects on loyalty in the Greek mobile telephony service sector
(Santouridis and Trivellas, 2010). The network quality dimension was also found to have
positive effect on loyalty.
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In China, convenience measures were used in addition to the traditional five
dimensions service quality measurement provided in the traditional SERVQUAL tool to
measure service quality and it was found out that ‘convenience’ of access to business office,
convenience in changing service options and in bill payment were critical in shaping customer
perception of service quality in the mobile communication services thus snowballing on
customer (Lai; Hutchinson; Li and Bai, 2007). In addition to the customer service experience,
Rahman and Aziz (2014) have investigated the relationship between technical and functional
quality on behavioural intentions in broadband services selection in Klang Valley in
Malaysia. They categorized technical quality as embracing ‘competence’, ‘reliability’,
‘responsiveness’ and ‘security’ whiles functional quality was measured in terms of
accessibility, communication and courtesy factors using SERVQUAL items. Their research
found out that out of three observed variables, technical and functional quality were the most
influential on customer’s buying decisions thereby confirming the findings of previous
researchers.

In spite of the espoused value of quality management in enhance a firm’s
competitiveness, many service firms still toy with issues of quality or simply do not know its
value or both. Dale et al., (2001) postulate that there could be three main reasons for this
lethargic attitude to quality among service providers:

e Cash flow is unhindered “with little lag between the service undertaken and incoming

monies” (p 7)

e The company might already be cash rich leading to an apathy towards quality.
e The level of competition faced by these firms is not serious

3 COMPETITIVENESS OF FIRMS

Research conducted by the International Telecommunication Union (ITU) (2009, 2010)
indicates that by the end of 2010, there were as many as 5.3 billion mobile phone subscribers
across the globe with subscribers in the developing world rising in number from 22.9 percent
in 2005 to 67.6 percent in 2010 (ITU, 2010). With the increase in users has come an increase
in mobile telecommunication firms globally and locally. In Ghana, mobile telecommunication
firms increased from 2 in early 2000s to 5 in 2008. This is evidence that the power of the
buyer is getting stronger. Previously, it was difficult to change one’s service provider due to
high switching cost (including the possibility of changing one’s handset and buying another
chip at an expensive price).

However, the trend has changed with the introduction of number portability. The
dynamics of the external environment has therefore made it incumbent upon
telecommunication firms to adopt or change their business models into models that embrace
quality in order to be able to navigate through and gain a competitive edge within their
markets. Competiveness has been said to be multi-dimensional and a relative concept
(Ambastha and Momaya, 2011) It refers to a firm’s capacity to develop, produce and or
market goods or services that are superior to those of their competitors through pricing and
other qualities (D’Cruz, 1992) At the firm level, competitiveness embraces a combination of
assets and processes (DC, 2001) Other perspectives on competitiveness view competitiveness
as factor of internal elements such as firm strategy, competencies, capacity to innovate,
tangible and intangibles which are amalgamated for firm’s competitive success (Bartlett and
Ghoshal, 1989; Hamel and Prahalad, 1989)
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4 SERVICE QUALITY AND THE FIRMS’ COMPETITIVENESS

Service quality plays a significant role in a firm’s competitiveness. A firm must provide
higher value and satisfaction to customers through operationally efficient, cost effective and
quality-inclined processes and activities (Johnson, 1992). In that respect, competitiveness
must result from a coordination of strategic management, human resource management and
operations management processes (Ambastha and Momaya, 2011). Firms compete on various
levels. In recent times, a key point in competition has been at the level of loyalty. Loyalty is a
crucial factor in competitiveness due to its marked impact on profitability. Reichheld (2003)
surmises that a firm can achieve up to 60 per cent increase in profit through a 5 percent
reduction in customer portability and it is six times more expensive to attract new customers
than retain existing ones (Rosenberg and Czepiel, 1984; Hogan et al., 2003) Many different
types of loyalty have been identified such as forced loyalty, loyalty out of inertia and
functional loyalty (Kuusik and Varblane, 2009). The most lasting loyalty is the functional
loyalty which is a factor of, quality and usage convenience among others. To achieve
effective customer loyalty therefore, a firm needs to shore up on its service quality (Chadha
and Kapoor, 2009; Khatibi et al., 2000).

The American Customer Satisfaction Index (ACSI) proposes three antecedents of
loyalty which are perceived quality, perceived value and customer expectations (Andreson
and Fornell, 2000). Following this index, Negi et al., (2013), Kuusik and Varblane, (2009),
Santourdis and Trivellas (2010) and Aydin and Ozer. (2005) all set out to investigate the
effect of service quality on customer loyalty in Ethiopian, Estonian, Greek and Turkish
telecommunication industries respectively and found that service quality had a significant
influence on customer satisfaction and consequently on loyalty although in Kuusik and
Varblane, (2009), loyalty was more particularly influenced by four factors with customer
satisfaction being only one of the variable factors and was derived as a weighted average of
customers’ perspectives on the variables of satisfaction. In Leisen and Vance (2001), it was
found that although there were significant differences between USA and Germany
telecommunications industry in relation to particular service quality dimension, service
quality was generally critically for overall customer satisfaction with telecommunication

services (Tung, 2010). Inability of firms to provide satisfaction to their clients can result in
them losing business to global competitors (Leisen and Vance, 2001).

5 METHODOLOGY

In this study, the original 5 dimension of SERVQUAL namely: tangibility, reliability,
responsiveness, assurance, empathy were adopted and used. The SERVQUAL model was
adopted and used in the measurement of service quality because it is well-established and has
been validated in a number of studies in different countries. However, there were some
extensions to this scale as two other dimensions were introduced. The other dimensions are
network quality and competitive advantage which are relevant to the mobile
telecommunication industry as suggested by authors like Johnson and Sirikit (2002), Wang et
al. (2004), and Pezeshki et al. (2009).

In a study by Wang et al. (2004) it was found that the quality of mobile network is one
of the most important factors associated with the quality of service in mobile communication.
Pezeshki et al. (2009) affirmed the study by Wang et al. (2004) when they found in their
study that service quality and network performance are the major strengths of a mobile
communication firm and a source of customer satisfaction. Beside the quality of the service,
mobile phone companies can also achieve higher profitability and superior performance than
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others when they endeavour to provide their customers with a certain competitive advantage
(Johnson and Sirikit, 2002). Consequently, the seven dimension used are indicated in the table
below, together with the descriptions. The seven dimensions were used as the independent
variable to determine how the dependent variable, thus, service quality responds to it.

Table 2: Dimensions of service quality

Variable Description

Tangibility Physical facilities, equipment, employees' dress, and
communication material.

Reliability ability to perform promised services accurately and sincerely

Responsiveness Willingness to help customers and to provide prompt services.

Assurance Knowledge and courtesy of the employee and their ability to
inspire trust and confidence.

Empathy Individualized attention of the firm to its customers

Network Quality Strength of the network and call quality

Competitive Advantage | Provision of better price, services, and promotions than its
competitors

Source: Authors compilation

This study focuses on the mobile telecommunication sector in Ghana. A five-point
Likert scale was used for the design of the questionnaire. The scale ranged from 1 to 5 where
1 represents strongly disagreed and 5 represents strongly agree. The content of the
questionnaire reflected the components of the seven dimensions of service quality. The first
five dimensions used on the questionnaire were adopted from the original SERVQUAL
model, while two others namely "network quality” and "competitive advantage” were
included based on the literature review and the specific requirements of quality within the
mobile telecommunication industry. From the literature reviewed within the
telecommunication industry, it was found that network quality was key in the determination
of quality of service (Wang et al., 2004). The concept of competitive advantages was included
based on the works by Johnson and Sirikit (2002) as a measure of competitiveness of firms in
the telecommunication industry. The Statistical Product and Service Solutions (SPSS)
software version 21 was used for the analysis of the data.

The samples were mainly graduate and undergraduate students drawn from 20
universities in Ghana. These groups represent the large and growing market for mobile
telecommunication firms. Also they are main users of mobile services and they possess the
depth of knowledge to understand the variables of service quality measurement as it applies to
them. These students therefore had a good understanding and appreciation of the issues of
service quality within the mobile telecommunication industry. The choice of population is
complemented by Colwell et al. (2008) who also selected the college students to study the
convenience of service personal cellular phone and internet usage. The target sample for the
study was 1000 students formed. Out of the 1000 questionnaire distributed to the target
sample, 826 were returned. This represented a response rate of 82.6%. The table below
provides the sample distribution and characteristics of the respondents.
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Table 3: Sample distribution and characteristics of the respondents

Variable Frequency Percentage (%)
Gender

Male 428 51.8
Female 398 48.2
Education

Undergraduate 680 82.3
Graduate 146 17.7
Age (Years)

18-25 524 63.4
26-30 197 23.8
30-36 67 8.1
Above 36 38 4.6
Primary Mobile Operator

MTN 213 25.78
TIGO 162 19.6
AIRTEL 170 20.58
GLO 144 17.4
VODAFONE 132 15.98
ESPRESSO 5 0.6
Duration of Service

<1 year 112 13.559
1-5 years 514 62.22
6-10 years 156 18.886
> 11 years 44 5.32

Source: Survey data analysis, 2015

From the table above, it is seen that 53.6% of respondents were male and 46.4% were
females. Also, a total of 81.5% were students are the ungraduated level whiles 18.5% were
students at the graduate level. It was also found that 80.3% of the respondents were between
the ages of 18 to 25 years.

6 DATA ANALYSIS, RESULTS AND DISCUSSIONS

In order to determine the reliability of the SERVQUAL data collection instrument, the
Cronbach's alpha coefficients was computed. A reliability test was conducted using the
Cronbach's alpha. The overall reliability recorded for the study is 0.89, which is an indication
of a high reliability factor. As shown in Table 3, the Cronbach's alpha coefficients for each
dimension ranges from 0.53 to 0.82. Only one dimension (Tangible) showed relatively less
than the cut-off value of 0.70 as suggested in the literature (Nunnally and Bernstein, 1994).
All other dimensions showed high internal consistency and reliability while the new factor of
Competitive Advantage showed high levels of reliability with Cronbach’s coefficients of
0.82. The Network Quality dimension showed an average reliability with the alpha coefficient
of 0.72.
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Table 4: Cronbach’s alpha reliability coefficients

Dimension Number of Items | Alpha coefficients for dimensions
Tangibles 4 0.53
Reliability 4 0.74
Responsiveness 4 0.78
Assurance 4 0.72
Empathy 4 0.70
Network Quality 2 0.72
Competitive Advantages 4 0.82
Total scale reliability 0.89

Source: Survey data analysis, 2015

Furthermore, using the Bartlett's test of sphericity and the Kaiser-Meyer-Olkin (KMO)
measure, the adequacy of the sample was computed. According to Bartlett (1950), the test of
sphericity evaluates the probability that the correlation matrix originates from a population of
variables that are independent. The results are shown in the table 5 below.

Table 5: Bartlett's test of sphericity and the Kaiser-Meyer-Olkin (KMO) test

Kaiser-Meyer-Oikin Measure of Sampling Adequacy. 0.828
Bartlett's Test of Sphericity Approx. Chi-Square 6530.295
Df 319
Sig. 0.002

Source: Survey data analysis, 2015

The results of the test indicated that a level of significance of 0.002, indicating that the
data collected is appropriate for this study. Also, when the Kaiser-Meyer-Olkin (KMO)
measure of sampling adequacy (MSA) was also computed, it was found that for the
correlation matrix as a whole, the MSA recoded is 0.828. According to Kaiser and Rice
(1974), the MSA recorded is highly reliable.

The multivariate analysis of variance test (MANOVA) was conducted to test the
significant differences between means of service dimensions and the demographic variables
of respondents. The MANOVA is used to test if there is any significant differences between
independent and dependent variables. The MANOVA statistical method enables the
researcher to ascertain the combined effect of the independent variables on all the dependent
variables. On the other hand, the ANOVA is only used when a researcher wants to ascertain
the level of significance between a single dependent and independent variables. Using the
Hotelling's T2 test, it was revealed that there is significant result thus, P < 0.05. This means
that there is a significant difference of means of the independent variables (gender, education,
and mobile operator) and all of the dependent variables.

Table 6 indicates the relationship between education level and the factors of service
quality. From the analysis, it was found that the following variables were significant. They
include reliability, assurance, and empathy, while the other variables were not significant.
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Table 6: MANOVA Test of Education

Source Dependent variable Mean F Sig.
Undergraduate | Graduate
Tangible 3.519 3.409 0.001 0.810
Reliability 3.133 2.740 7.225 0.004
Responsiveness 2.652 2.434 4.442 0.210
Assurance 3.243 3.040 11.405 0.000
Education | Empathy 3.120 2.640 24,743 | 0.006
Network 3.435 3.432 0.006 0.829
Competitive 2.825 2.804 0.213 0.501
Advantages
Time Convenience | 3.400 3.412 0.169 0.540
Hotelling's T2 Value= 0.043 F =3.949 Error df=552.000 Sig. = 0.001

Source: Survey data analysis, 2015

From table 7, with regards to the demographic variable, thus gender, it was found that
with the exception of assurance and network quality, there is a significant difference between
males and females regarding the perception of tangibility, reliability, responsiveness,
empathy, and time convenience. Network quality showed insignificant results indicating that
there is not much difference between male and female customers regarding the quality of
network.

Table 7: MANOVA Test of Gender

Source Dependent variable Mean F Sig.
Male Female
Tangible 3.421 3.552 6.442 0.011
Reliability 2.835 3.177 19.728 0.000
Responsiveness 2.535 2.742 4.513 0.032
Assurance 3.431 3.442 22.679 0.521
Gender | Empathy 3.102 3.321 18.070 0.000
Network 3.431 3.502 0.268 0.500
Competitive 2.810 3.012 3.135 0.049
Advantages
Time Convenience | 3.301 3.578 8.257 0.003
Hotelling's T2 Value= 0.063 F = 4.023 Error df= 603.000 Sig. =0.000

Source: Survey data analysis, 2015
The study found significant differences in all dimensions except network quality

regarding mobile operators. The results are shown in table 8. The respondents perceived
major differences in service quality among the various mobile telecommunication companies.
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Table 8: MANOVA Test of Mobile Operator

Source Dependent Mean F Sig.
variable MTN [ TIGO | AIRTEL | GLO | VODA | ESPRESSO
FONE
Tangible 4453 | 3.791 3.925 3.422 | 4.003 2.340 34.230 | 0.000
Reliability 3.524 | 3.777 3.486 2.475 | 3.572 1.890 30.770 | 0.001
Mobile Responsiveness | 3.559 | 3.692 3.687 2.455 | 3.405 1.556 59.193 | 0.002
Operator | Assurance 3.987 | 3.821 3.892 3.122 | 3.760 1.862 26.468 | 0.000
Empathy 3.578 | 3.448 3.665 3.917 | 3.540 2.201 19.576 | 0.000
Network 3.156 | 3.248 3.567 3.497 | 3.330 2.002 2.297 0.101
Competitive 3.842 | 3.725 3.598 2.773 | 3.421 1.898 3.203 0.014
Advantages
Time 3.562 | 3.450 3.506 3.458 | 3.713 2.114 17.453 | 0.000
Convenience

Hotelling's T2 Value= 0.372 F = 14.210, Error df = 1290.000 Sig. =0.005

Source: Survey data analysis, 2015

The high numbers of undergraduate students who form the sample of this study affirm
previous findings that young people usually aged between 18 and 25 are in the majority of
those who patronise mobile phone usage the most. If that were the case, the competitiveness
of a mobile firm is contingent on their ability to satisfy the quality expectations of this large
homogenous group of consumers. The satisfaction of this group does not only have
implications or effect on a firm’s competiveness in the present but also in the future as this
young techy-savvy bunch of consumers are the future market of the telecommunication firms.
The consumers’ perception of quality especially in the domains of reliability, assurance and
empathy have effect on their level of loyalty both now and for the future. As found in
literature, loyalty plays a critical role in a firm’s drive for competitiveness and ultimately
profit. In order to achieve functional loyalty in its clients (Kuusik and Varblane, 2009), the
mobile telecommunication firms surveyed in our research will need to shore up on the level of
reliability, assurance and empathy since significant differences were found principally
between the dependant variables and both education and gender. A study by Lenhart et al.,
(2010 n.d) showed that mobile phone usage increases with increased educational attainment
and income and more among males than females. In our study, 53.6% of our respondents
were male showing a majority. Males are predicted to be more tech connoisseurs than female.
They are therefore more likely to be concerned about reliability as well as network quality.

Significantly, our study found significant differences in all dimensions except network
quality regarding mobile operators. The leading mobile operator in terms of average-to-best
performance on all the dimensions of service quality in our survey was MTN. This is reflected
in their lead in the mobile communication market with a resultant market share of 44.94%.
However, on item-by-item basis, TIGO was the most competitive in terms of reliability,
whiles the others were most competitive in the following: MTN - Tangibles and Assurance,
VODAFONE - Time Convenience, AIRTEL - Network Quality, GLO - Empathy.
Furthermore, it was found that VODAFONE had the strongest competitive advantage. The
market share rating from the National Communications Authority however shows MTN as
being in the lead.

The study found that among the respondents, network quality showed insignificant
results indicating that there is not much difference between customers. They all expect to
receive quality network service to remain loyal to the telecommunication company. This
finding confirms the study by Negi et al., (2013), Kuusik and Varblane, (2009), Santourdis
and Trivellas (2010) and Aydin and Ozer. (2005) that service quality had a significant
influence on customer satisfaction and consequently on loyalty. When customers perceive
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poor service quality, they tend to be disloyal and are likely to switch to the firms competitors.
This finding is further strengthened by the studies by Wang et al. (2004) and Pezeshki et al.
(2009) that service quality and network performance are the major strengths of a mobile
communication firm and a source of customer satisfaction. Furthermore, with the quality of
the service, mobile phone companies can also achieve higher profitability and superior
performance than others, hence making them have a competitive advantage (Johnson and
Sirikit, 2002). As indicated by Leisen and Vance (2001), the inability of firms to provide
satisfaction to their clients can result in them losing business to global competitors

7 RECOMMENDATIONS

The small players in the industry can latch on this to increase their subscriber base and
improve on their competitiveness. Though all the mobile phone operators are seen to be
competition in different ways, there is a need for the small operators to intensify their level of
competitiveness to get much of the market. Mobile telecommunication operators must
improve on their service quality. This is relevant irrespective of their size if they want to stay
competitive. For MTN to maintain their lead, they would have to improve on their
performance in the other domains of service quality and ensure that their technology and
processes are not reproducible by the competitors. If they are reproducible, a little effort on
the part of the others can quash their lead. VODAFONE has the strongest competitive
advantage and would have to leverage this advantage in order to catch up or overtake MTN in
the market. Furthermore, issues on responsiveness and reliability can better be addressed by
regular training of employees to deliver on these factors. It is a requirement to deliver on
quality to have a competitive advantage in the mobile telecommunication industry. Increase
in market share, customer satisfaction, performance of firms long term growth are all a
function of quality service delivery to customers within the mobile telecommunication
industry. This study is limited in the sense that it focused on service quality within the mobile
telecommunication industry. Future studies could be carried out in the other service oriented
industry like the shopping centres, financial institutions, insurance industry and fast food
joints and restaurants. This will provide a comprehensive results of the trends in service
quality within service based sectors and how it impacts on the firms’ competitiveness.

CONCLUSION

Based on the findings, it is concluded that there are differences between customers'
preferences in almost all the dimensions of quality. This means that the respondents had a
good understanding and appreciation of issues of quality within the mobile
telecommunication industry. Since quality of service is expected by consumers in the
Ghanaian market, firms that want to be competitive must focus more on the delivery of better
quality services for their customers. The provision of quality service is essential more for the
small players with small market share, because complacency has made the big players to lose
sight of delivering on quality.
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ZNALOSTNS',{ MANAZMENT: HODNOTENIE FINANCNEHO
POTENCIALU PODNIKU Z DLHODOBEHO HIEADISKA

KNOWLEDGE MANAGEMENT: EVALUATION OF
FINANCIAL POTENTIAL ON A LONG-TERM BASIS

Irina Bondareva — Hana Janiakova — Robert Tomdéik

Abstract

Purpose of the article The purpose of this article is to outline a method for determining the
financial potential of the company in relation to the implementation of innovative projects.
Methodology/methods Determination of the company's financial situation, identification of the
company's financial stability and definition of the company's financial potential. Golden rule of
the balance sheet analysis, analysis of liquidity ratios.

Scientific aim The scientific aim of this article is to extend the current possibilities of financial
potential evaluation via mathematical model.

Findings Based on the information of the financial potential, the company management should be
able to choose such innovative project from the offered alternatives, whose funding does not limit
the primary activities of the company (production, sales, etc.).

Conclusions (limits, implications etc.) The usage of mathematical models based on identification
and evaluation of the company's financial stability is one of the available options allowing to
identify the level of financial potential. These models provide relatively rapidly an information
about the level of company's financial potential, while it is also possible to determine the impact of
the additional expenditure on the financial stability of the company - i.e. whether the business will
be able to continue to operate without significant financial problems.

Keywords: financial stability, innovation potential, competitiveness, knowledge management

JEL Classification: G32, M21
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UvVOD

V podmienkach novej ekonomiky zakladnym faktorom rozvoja podniku je realizacia
koncepcie znalostného manazmentu. Znalostny manazment zahfiia v sebe velky objem
poznatkov z koncepcie inovaéného manazmentu. Inovac¢na ¢innost’ sa zacala chapat’ nie ako
postupnost’ jednotlivych aktov pri vyuziti nejakej novinky, ale ako systém, ktory nepretrzite
produkuje nové poznatky a inovacie. Pri takomto pristupe, inovaciu je mozné posudzovat’ ako
vyuzitie existujucich znalosti pre ziskanie novych znalosti. Podobnym spdsobom inovacny
proces posudzuju, napriklad, Swan, J a Newel, S (2000). Ak sa prednosti zo znalosti stant
stabilnymi, vybudovanie stabilnej konkuren¢nej pozicie podniku bude mat’ dlhodoby efekt.
V stcasnosti v dosledku tvrdej globalnej konkurencie, podniky, ktoré sa opieraji iba na
efektivnost’ maju iba malu Sancu prezit. Podniky sa musia susedit’ na inovacie. V tomto
novom kontexte sa tvorba zisku stdva vysledkom znalostného manazmentu a potrebuje nové
pristupy v hodnoteni moznosti podniku pri realizacii inovaénych projektov.

Skumanie moznosti a predovsetkym schopnosti podniku inovovat po vsetkych
strankach je ¢oraz viac dolezitym prvkom a napliiou manazmentu podniku. Preto iba podnik,
ktory dokonale pozna svoje moznosti a na zaklade tychto poznatkov kond, moze byt tispesny.

Prakticky kazdy ukon alebo ¢innost’ v podniku sa musi zabezpecit’ aj finan¢ne. Vysoka
uroven finanéného manazmentu podniku a jeho schopnost’ z finanéného hladiska urcit’ vyber
najvhodnejsej alternativy z ponukanych moZznosti je vzdy silnou strankou spolo¢nosti, ¢i uz
ide 0 vyber konkrétneho projektu alebo o druh rozhodnutia.

Prave vyber a financovanie c¢asovo anajmid financne ndkladnych inovac¢nych
arozvojovych projektov podniku je potrebné dokladne zvazit', pretoze volba nespravnej
alternativy na zaklade ,kratkozrakosti* respektive priliSného optimizmu manazérov alebo
ignoracia hoci aj malych problémov v podniku v ¢ase rozhodovania o prijati projektu, moze
spolo¢nosti spdsobit’ vazne problémy v budlicnosti.

Primarnym ciel'om finanéného manaZmentu pri rozhodovani o financovani inova¢ného
projektu je teda dokladné poznanie finanéného zdravia podniku a moznosti a schopnosti po
finan¢nej stranke tento projekt zabezpecit’ (poznanie trovne finanéného potencialu).

Clanok priblizuje metodiku hodnotenia finanéného aspektu inovaéného potencialu
(finan¢ného potencialu) podniku z dlhodobého hl'adiska a uvadza konkrétny postup, pricom
uvedeny model berie ohl'ad na jednu zo zékladnych zloziek financnej stability podniku —
likviditu.

1 FINANCNY POTENCIAL PODNIKU

Finan¢ny potencial v suvislosti so zavddzanim inovacii v najjednoduch§om ponimani
predstavuje podnikové moznosti financne zabezpecit’ realizaciu inova¢ného projektu. Pritom
je zrejmé, ze s rastucou vyskou Urovne finanéného potencidlu rasti podnikové moznosti
inovovat’ svoje Cinnosti. To sa prejavuje najmé SirSou rozhodovacou zakladiou, ktora je
tvorend prisluSnymi alternativami projektov. Inymi slovami, podnik méZe uvazovat nad
implementaciou nakladnejsich typov projektov, ak dokaze uvolnit’ viac prostriedkov.

V odbornej literature sa pod pojmom finanény potencidl rozumie najméd vnuatorny
finanény potencial podniku, ktory byva definovany ako schopnost’ vytvorit' z vlastnej
hospodarskej cinnosti finan¢né prebytky pouZiteIné k financovaniu potrieb (k uwhrade
zéavizkov, vyplate dividend alebo podielu na zisku a, samozrejme, k financovaniu investicii).
K tomu obvykle sluzi cisty pracovny kapitdl a ukazovatele konStruované na jeho baze
(Sedlacek, 2010).
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Pri komplexnom sledovani a hodnoteni finan¢ného potencidlu podniku v stvislosti
s realizaciou inovacného projektu je vhodné postupovat’ podl'a nasledujucich bodov:

e Identifikacia financnej situacie podniku. Pociato¢nou ulohou je posudenie
finan¢nej situacie podniku vratane predpovedi jej vyvoja. Financna situécia
vychadza z vysledkov, ktoré podnik dosiahol v jednotlivych oblastiach svojej
¢innosti (kvalita vyroby, Uroven obchodnej Cinnosti a poznanie trhu, inovacna
a finan¢na aktivita atd’.) (Kadarova a kol., 2008). Po zrealizovani tohto kroku by
malo byt zrejmé, ¢i ide o finan¢ne zdravy podnik alebo naopak, o podnik,
Vv ktorom sa mozu v budicnosti objavit’ problémy.

e Hodnotenie financnej stability podniku. Cielom manazmentu je identifikovat
oblasti, ktoré najviac vplyvaji na zdravé a stabilné fungovanie spolo¢nosti.
Stabilita v oblasti financii je predzvestou dobre fungujicej spolocnosti a je
predpokladom pre tvorbu a rast finanéného potencialu.

e Spoznanie Grovne finan¢ného potencialu podniku. Je odpoved’ou na podnikové
moznosti a schopnosti financne zabezpeCovat' (zaviest audrziavat) planované
inovacné projekty od ich pociatocnej fazy az do konca ich Zivotnosti.

Vztahy medzi financnou situdciou, stabilitou a finanénym potencidlom vyjadruje

obrazok 1.
> Financni stabilita

Finanéna situdcia

<
N

Finanény potencidl

Obrazok 1: Vzajomna prepojenost’ finanénych charakteristik podniku
Zdroj: vilastné spracovanie

Z uvedeného obrazka vyplyva, ze napr. dobra finan¢na situacia, typicka pre finan¢ne
zdravy podnik, je zaroven predpokladom pre vysoku uroven financnej stability. Pre finan¢ne
stabilné podniky st zaroven charakteristické spravidla rozsiahlejSie finanéné moZnosti
(finan¢ny potencial). Plati vSak aj obratené tvrdenie — podnik s vysokou uroviiou finanéného
potencialu je zvyc€ajne stabilnym podnikom s dobrou finan¢nou situdciou.

Ako uZz bolo spomenuté, prvym krokom pri hodnoteni finanéného potencialu podniku
je posudenie jeho finan¢nej situacie. Podl'a Zalaia a kol. (2007), moznost’ predpovedat’ vyvoj
finan¢nej situacie podniku, jeho budicu prosperitu alebo neprosperitu, sa zakladd na
zhodnoteni a interpretacii vysledkov zo sucasnosti. V nich su obsiahnuté symptémy d’alSieho
vyvoja. Metddy progndézovania finan¢nej situdcie musia umoznit s primeranou
spol'ahlivostou zaradenie firmy do kategorie prosperujucich alebo naopak neprosperujucich.
K tomuto ucelu mozno vyuzit napriklad rézne hodnotiace modely vytvorené pomocou
diskriminacnej analyzy zndme pod oznacenim systémy v€asného varovania, pripadne bonitné
a bankrotové modely (Kotuli¢ a kol., 2010), alebo postupy z oblasti umelej inteligencie.

Ak sa zistia problémy, ¢i uz v stcasnosti alebo existuje predpoklad, ze sa objavia
Vv horizonte najblizsich rokov, je na mieste zvazit, pripadne prehodnotit’ realizaciu inova¢ného
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projektu. Ak su vSak vyhliadky podniku do budtcnosti priaznivé, je vhodné pristipit
k zadefinovaniu finan¢nej stability (identifikacii faktorov, ktoré ju urcuju) a jej ohodnoteniu.

Urcitym predpokladom finan¢ne stabilného podniku je vo vSeobecnosti udrzanie
vhodnej Struktry majetku a zdrojov jeho krytia, teda reSpektovanie zlatého bilancného
pravidla. Spirkova a Durechova (2013) definuju finanénu stabilitu ako schopnost’ podniku
dlhodobo vytvarat’ a napriek stalym zmenam v podmienkach ¢innosti udrziavat’ ziaduci vzt'ah
medzi jednotlivymi zloZkami majetku a finanénymi zdrojmi ich krytia. Je to vlastne trvalé
zabezpecovanie zvolenej urovne likvidity. V tomto pripade ide o najjednoduchsie ponimanie
finan¢ne;j stability podniku.

Inym pohl'adom na finan¢nu stabilitu je napriklad definicia Kadarovej a kol. (2008),
ktora chape stabilitu podniku ako schopnost zabezpeCovat potrebnu turoven likvidity
arentability pri stdle sa meniacich vonkajSich aj vnatornych podmienkach podnikovej
¢innosti. Ide o suhrnné vyjadrenie vysledkov snahy minimalizovat’® podnikatel'ské riziko.
Autorka vSak dalej upozoriiuje, ze udrziavanie stability vtomto ponimani neznamena
strnulost’, snahu o nemennost’, ale prave naopak, predpoklada sa pruznost’, schopnost’ podniku
operativne reagovat’ na zmeny v ekonomickom okoli podniku a v podniku samotnom.

Finan¢na stabilita vSak nemusi byt spajana len s pojmom likvidita a rentabilita.
Mnohokrat sa za finan¢ne stabilny podnik povazuje taky, ktory okrem toho, ze je schopny
vCas uhradzat’ svoje zdvizky a byt ziskovy, nie je zaroven znacne zadlZzeny (hodnota
cudzieho kapitalu je nanajvys 70 — 80 % z hodnoty celkového kapitalu) a dokaze efektivne
vyuzivat’ vloZeny kapital. Presna definicia finan¢nej stability podniku v praxi je vSak znac¢ne
problematicka, pretoze jej chapanie sa vacSinou od podniku k podniku meni. To je dané
skutocnost’ou, ze kazdy podnik je jedinecny.

Ziskané informdacie o finan¢nej stabilite (alebo nestabilite) podniku umoziuju
definovat’ uroven financného potencialu.

Podl'a Kadarovej a kol. (2008) je zdkladnym finanénym vykazom stvaha, ktord je
vyuzivana najma pri strategickom riadeni. Ostatné vykazy sa pouZivaji na niz$ich trovniach
riadenia a pracuje sa s nimi Castejsie a pravidelnejsie. Z tohto dovodu sa v ¢lanku pojednava
0 hodnoteni finanéného potencidlu podniku z dlhodobého - strategického hl'adiska.
V nasledujtcej Casti je teda uvedeny hodnotiaci model, ktory na zéklade udajov zo stivahy
audajov o vydajoch na inovacny projekt umoziuje stanovit’ troven finan¢ného potencialu
podniku. Zaroven je mozné odsledovat, ¢i v stivislosti s realizaciou projektu nedojde k strate
schopnosti podniku véas uhradzat svoje zavizky, ¢o by mohlo viest az k financnej
nestabilite.

2 MODELOVE HODNOTENIE FINANCNEHO POTENCIALU
PODNIKU

Ako wuvadza Bondareva (2012) so sledovanim a hodnotenim finanéného potencialu
Vv suvislosti s realizdciou inovacnych aktivit podniku je potrebné sa zamerat’ na dve primarne
oblasti:

e schopnost’ podniku realizovat’ inovaény projekt,

e schopnost’ podniku udrzat’ v sucasnosti realizovany projekt.

Je pritom zrejmé, Ze obidve uvedené oblasti stivisia so zachovanim finan¢nej stability
podniku. Beruc do uvahy najpriamejSiu definiciu finan¢nej stability orientujicu sa na
dlhodobé udrziavanie spravneho vzt'ahu medzi jednotlivymi zlozkami majetku a zdrojmi ich
krytia, teda reSpektovanie zlatého bilan¢ného pravidla, mozno za financ¢ne stabilny podnik
povazovat’ taky, pre ktory je charakteristicky vznik pracovného kapitalu a zaroven je jeho

169



MANazZment a EKOnomika ISSN 1338-5127
Journal of MANagement and ECOnomics MANEKO: 2015.02

majetkova Struktura vtakom tvare, ktory zabezpecuje splnenie pozadovanej urovne
jednotlivych stupiiov likvidity. Dodatocnou poziadavkou je krytie najmenej likvidnej zlozky
kratkodobého majetku — zasob — vlastnym alebo dlhodobym cudzim kapitéloml.

Hodnotenie finan¢ného potencialu podniku teda mozno vykonat’ na zéklade vypoctu
a zhodnotenia prebytku (nedostatku) financnych zdrojov na tvorbu pracovného kapitalu (vo
vSeobecnosti sthrnne oznacujiceho zlozky obezného majetku — PK) (Bondareva, 2012). Aby
sa identifikovali a stanovili finan¢né zdroje podniku, je potrebné v prvom rade matematicky
urcit’ hodnotu pracovného kapitalu krytého vlastnym kapitadlom (PKyg), pracovného kapitalu
krytého vlastnym kapitalom a dlhodobym cudzim kapitdlom (PKyg.pck) @ pracovného
kapitdlu krytého vlastnym kapitdlom, dlhodobym a kratkodobym cudzim kapitdlom

(PKyk+pck+Kck):
PKyx = VK - DM 1)
PKykipck = PKyx + DCK (2)
PKyk.ipck+kck = PKykipck + KCK 3
kde:

VK — vlastny kapital,

DM — dlhodoby majetok,

DCK — dlhodoby cudzi kapital,
KCK — kratkodoby cudzi kapital.

Nasledne je mozné matematicky stanovit' prebytok alebo nedostatok finan¢nych
zdrojov na krytie najmenej likvidnej €asti obeZnych aktiv, teda 74sob?;

APKVK == PKVK—Z (4)
APKyk.ipck = PKykipck - Z (%)
APKykipck+kck = PKykipck+kek — Z (6)

kde:

APKy, — prebytok (rovnovazny stav, nedostatok) vlastnych zdrojov krytia dlhodobého
majetku a zasob,

APKyk,.pck — prebytok (rovnovazny stav, nedostatok) vlastného a dlhodobého cudzieho
kapitalu potrebného na krytie dlhodobého majetku a zasob,

APKyg.pck+kck — prebytok (rovnovaZzny stav) vlastného, dlhodobého a kratkodobého
cudzieho kapitalu potrebného na krytie dlhodobého majetku a zasob,

Z — zasoby.

! Tato poziadavka méa za nasledok, Ze sa nebude hodnotit’ trove celkovej likvidity. Model teda hodnoti len
pohotovt a beznu likviditu.
2 Dalej sa v tejto savislosti buda mysliet’ zasoby celkom, pripadne ich trvala ast’.
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Uroveii beznej likvidity bude minimélne postacujuca, prave vtedy, ak prisluiny zdroj
krytia majetku (pripadne ich kombinacia) presne zabezpe¢i pokrytie dlhodobého majetku,
zasob a potrebného objemu kratkodobého majetku. Rovnice (4), (5) a (6) teda prejdu na tvar:

APK}y = PKyg - Z — Ly min. KCK (7
APKYy.pck = PKykipck = Z — Lomin KCK 8

APKVy,pck+kck = PKykepcksxck = Z = Lamin- KCK 9)

kde:

APKL, — prebytok (rovnovazny stav, nedostatok) vlastnych zdrojov krytia dlhodobého
majetku, zasob a Casti kratkodobého majetku potrebného na zabezpecenie beznej likvidity,
APKL . pck — prebytok (rovnovazny stav, nedostatok) vlastnych a dlhodobych cudzich
zdrojov na krytie dlhodobého majetku, zdsob a Casti kratkodobého majetku potrebného na
zabezpecenie beznej likvidity,

APKY . pexixcxk — Prebytok (rovnovazny stav, nedostatok) vlastnych, dlhodobych
a kratkodobych cudzich zdrojov na krytie dlhodobého majetku, zasob a casti kratkodobého
majetku potrebného na zabezpecenie beznej likvidity,

L3 1nin — minimélna poZadovana hodnota beznej likvidity.

Spravna Struktira zloziek charakterizujucich dosiahnutie minimalnej pozadovanej
hodnoty beznej likvidity zdroven znamend uspokojenie poziadavky na pohotovu likviditu. Pre
vySku zlozky x;gs (minimalna pozadovana hodnota najlikvidnejSej cCasti kratkodobého
majetku: finan¢né ucty + kratkodoby finan¢ny majetok) plati vztah:

X1s = LZ,min- Ll,min- KCK (10)

a vyska zlozky x; ¢ (minimalna poZadovana hodnota pohl'adavok a ¢asového rozliSenia aktiv)
sa dopocita podla:

X2 s = LZ,min- KCK.(1 - Ll,min) (11)

kde:

L1 1nin — minimalna poZadovana hodnota pohotovej likvidity.
Lavu stranu rovnic (7), (8) a (9) mozno vhodne substituovat’:
al = APKL, (12)

aé = APK6K+DCK (13)

a’g = AP K6K+DCK+KCK (14)

Nasledne sa definuje funkcia opisujica financnu stabilitu podniku:

FSY(ZB,,ZB,,ZB5,L,,L;) (15)
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kde:

ZB; =1,kedat > 0;i = 1,2,3 (16)
ZB; =0,ked at <0;i = 1,23 (17)
L= 1,ked x; =2 x4 (18)

L; = 0,ked x; <xy5 (19
L, =1,ked x1 +x3 = x15+ x25 (20)
L, =0,ked x1 +x3 <x15+ x25 (21)

Premenné x4 a x, predstavuju skutocné hodnoty zloziek kratkodobého majetku (x{=

financné ucty + kratkodoby majetok a x, = kratkodobé pohladavky + Casové rozliSenie
aktiv). Potom mozno definovat’ nasledovné urovne finan¢nej stability:

Absolitna finan¢na stabilita firmy, kedy zdrojmi krytia dlhodobého majetku, zasob
a objemu kratkodobého majetku potrebného na zabezpecenie beznej likvidity su
vlastné zdroje. Vymedzuje sa tymito podmienkami: a% >0; a%>0; al >0
a z hl'adiska llledlty plati bud’ X1 = X1saX1t+X32 =X+ Xog, alebo X1 < Xyg5a
X1+ Xy > x5+ Xp Teda FSE(1,1,1,1,1) alebo FS(1,1,1,0,1). Prvy uvedeny
pripad, ked’ st vSetky podmienky splnené (rovné 1), zaroven predstavuje najlepSiu
moznost’ pre podnik v suvislosti s realizdciou inovacného projektu. V druhom pripade
je jedinym problémom nezabezpeéena troven pohotovej likvidity.

Vysoka uroven financnej stability, kedy zdrojmi krytia zadsob, dlhodobého majetku a
objemu kratkodobého majetku potrebného na zabezpecenie beznej likvidity s vlastné
a dlhodobé cudzie zdroje. Vymedzuje sa tymito podmienkami: a} < 0; a} > 0;
at > 0 azhladiska likvidity plati bud x; = x;5 a x; + X3 = X1 + X, alebo
X1 <Xp5axy+x;>2x.5+ x5 Teda FS(0,1,1,1,1) alebo FS:(0,1,1,0,1).
Normalna financna stabilita, ked zdrojmi krytia dlhodobého majetku, zasob
a potrebného objemu kratkodobého majetku na zabezpecenie beznej likvidity st
vlastné, dlhodobé a kratkodobé cudzie zdroje3. Vymedzuje sa tymito podmienkami:
al < 0; al < 0; ak > 0 az hradiska likvidity opét’ plati bud’ x; = x15 a X + x, =
X15+ Xz alebo x; < X1 @ X1 +X, = x5+ X2, Teda FSL(0,0,1,1,1) alebo
Fs'(0,0,1,0,1).

Nestabilna finan¢na situacia nastdva, ak podnik potrebuje vi¢sie mnozstvo kapitalu
ako m&d momentalne k dispozicii na krytie takej Struktiry majetku, ktord zabezpeci
beznu likviditu podniku (potrebuje viac finanénych zdrojov, nez je troven celkového
kapitalu). Odvratit’ nepriaznivu situidciu potom mozno bud ziskanim dodatocnych
finannych zdrojov, alebo, pri zachovani konS$tantnej Urovne celkového kapitélu,
odpredajom dlhodobého majetku, ¢o je vSak vel'mi nevyhodny sposob, pretoze
namiesto rastu podniku dochadza k dezinvestovaniu. Kritickd urovenn financnej

3V pripade, Ze je pripustna trovei beznej likvidity mensia ako 1, méze dojst’ ku krytiu dlhodobého majetku
a zasob kratkodobym cudzim kapitalom, ale podnik bude stale optiméalne financovany. Ak je teda pre podnik
postacujuca hodnota beznej likvidity napriklad 0,5 a podnik ma dvakrat viac kratkodobého cudzieho kapitalu ako
kratkodobého majetku, v peniazoch vyjadrend cast' dlhodobého majetku a/alebo zasob (vo vyske polovice
hodnoty KCK) moze byt pokryta kratkodobym cudzim kapitilom a podnik bude stale optimalne financovany.
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stability (resp. nestabilna finan¢na situacia) sa v tomto ponimani vyznacuje tymito
parametrami: at < 0; al < 0; al < 0 az hradiska likvidity plati bud’ x; > x4, a
X1+ x, <x15+ X2, alebo x;<x1s @ x1+x,<x15+ X35, Teda
Fs'(0,0,0,1,0) alebo FS%(0,0,0,0,0).

Hoci vysoka uroveil financ¢nej stability znamena vacsie moznosti pre rozvoj podniku,
Struktira majetku a zdrojov Kkrytia je v tomto pripade zna¢ne nestroda, pretoze prevlada
hodnota trvalych zdrojov, pripadne trvalych a dlhodobych cudzich zdrojov, nad hodnotou
dlhodobého majetku. Z hladiska optimélneho financovania by teda podnik mal pri velmi
vysokej urovni takto definovanej financnej stability rast’, avsak plati, Ze v udrzatel'nej miere.

Ako uz bolo naznacené, s rastiicou stabilitou podniku rastie aj jeho financny potencial.
Jeho troven pri takto nastavenych podmienkach mozno zistit, ak sa bude d’alej pokracovat’
Vv upravach rovnic. Po zavedeni vydavkov na realizdciu inova¢ného projektu v pociato¢nom
obdobi (V;)* prejdu rovnice (7) az (9) na tvar:

APKY) = PKyyx - Z — Ly . KCK -V, (22)
APKyy, pek = PKykipck = Z — Lymin KCK -V, (23)
APK{/“II(+DCK+KCK = PKVK+DCK+KCK -Z- LZ,min'KCK_ VI (24)

kde:

APK 5,1( — prebytok (rovnovéazny stav, nedostatok) vlastnych zdrojov na realizéciu inovaénych
projektov reSpektujuc beznu likviditu,

APKﬁ',I( +pck — Dbrebytok (rovnovazny stav, nedostatok) vlastnych a dlhodobych cudzich
zdrojov na realizaciu inovacnych projektov respektujuc beznu likviditu,

APK{‘,’,I( +DCK+Kck — DPrebytok (rovnovazny stav, nedostatok) vlastnych, dlhodobych a
kratkodobych cudzich zdrojov na realizdciu inovaénych projektov reSpektujuc beznu
likviditu.

Premenné APK#II(, APKﬁ'II( +pck @ APKIL,’II( +pck+kck Viastne predstavuju kolko
vol'nych prostriedkov z prislusnych zdrojov bude mat” podnik k dispozicii po odpocitani
prostriedkov na realizaciu projektu. Kladné hodnoty znamenajii d’alSie potencialne rastové
moznosti, zaporné signalizuji nedostatok prostriedkov na realizdciu zvoleného inovac¢ného
projektu.

Pre pohotovu likviditu platia podmienky vyjadrené rovnicami (10) a (11).

Po substitacii l'avej strany rovnic (22) az (24):

at' = APK}E  (25)
a;' = APKyy.pcx  (26)

LI _ LI
ag; = APKyk.pckikck  (27)

* Jedna sa o zjednoduseny systém, ktory predpoklada, Ze po&iato&ny &isty hotovostny tok vyvolany investiciou je
zaporny a tvoreny iba vydavkami. To znamena, Ze vSetky jeho Ciastkové hotovostné toky st zaporné.
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sa pristupi k Gprave rovnice (15):
Fs“'(zB!,zZB),zB%, L1, 1Y)  (28)

kde:
ZB{=1ked a;' = 0;i = 1,2,3 (29

ZB! =0,ked a}’ <0; i = 1,2,3 (30)
Ll =1kedx; >x,;, (31)
LI =0,ked x; <x;5 (32
Li=1,ked x; + x5 > x15 + x5 (33)
LY =0,ked x; +x, < x15+ x5 (34)

Poslednym krokom je definovat mozné tUrovne finan¢ného potencidlu podniku
pocitajic s udrzanim prvého a druhého stupna likvidity. Tieto si zosumarizované v tabul’ke 1.

Tabul’ka 1: Typologia finanéného potenciilu podniku s oh’adom na likviditu podniku

Matematické vyjadrenie

Typ finanéného potencialu finanného potencislu

Zdroje krytia inovacii

vlastné zdroje; Struktira
kratkodobého majetku a zdrojov
jeho krytia zabezpecuje beznu
Vel'mi vysoky finanény aj pohotovu likviditu

Fst1(1,1,1,1,1)

potencial vlastné zdroje; Struktira
kratkodobého majetku a zdrojov
LI
Fs*(1,1,1,0,1) jeho krytia zabezpecuje iba
beznu likviditu

vlastné a dlhodobé cudzie
zdroje; Struktara kratkodobého
Fst1(0,1,1,1,1) majetku a zdrojov jeho krytia
zabezpecuje beznu aj pohotovi
Vysoky finanény potencial likviditu

vlastné a dlhodobé cudzie
zdroje; struktara kratkodobého
majetku a zdrojov jeho krytia
zabezpecuje iba beznu likviditu

Fst1(0,1,1,0,1)

vlastné a cudzie zdroje;
Struktara kratkodobého majetku
Fst1(0,0,1,1,1) a zdrojov jeho krytia
zabezpecuje beznu aj pohotova
Priemerny finan¢ny potencial likviditu

vlastné a cudzie zdroje;
Struktira kratkodobého majetku
a zdrojov jeho krytia
zabezpecuje iba beznu likviditu

FSY1(0,0,1,0,1)
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Matematické vyjadrenie

. iy Zdroje krytia inovacii
finanéného potenciilu J y

Typ finanéného potencialu

deficit alebo absencia zdrojov
krytia majetku; strukttra
kratkodobého majetku a zdrojov
jeho krytia vSak asponi
zabezpecuje beznu aj pohotovu
likviditu

Fs“1(0,0,0,1,1)

deficit alebo absencia zdrojov
krytia majetku; struktira
Fs*1(0,0,0,0,1) kratkodobého majetku a zdrojov
jeho krytia zabezpecuje iba
beznu likviditu

Firma nema finan¢ny potencial

deficit alebo absencia zdrojov
krytia majetku; nie je
Fs"1(0,0,0,0,0) zabezpecena minimalna uroven
ani pohotovej, ani beznej
likvidity

Zdroj: vlastné spracovanie

Z hl'adiska rozvoja inovacnej ¢innosti je vhodné, aby podnik dosahoval ¢o najvyssiu
uroven finanéného potencialu. Pre podniky s niz§imi stupfiami finan¢ného potencidlu sa
potom nanajvys odporuca realizovat iba také projekty, ktoré nenarusia ich finan¢nt stabilitu.

ZAVER

Podniky planujuce inovovat’ svoje ¢innosti by mali poznat’ svoje finanéné moznosti spajajuce
sa stymto krokom. Znalosti v oblasti finanéného potencidlu podniku pomézu vyrazne
zredukovat, pripadne Uplne zabranit, vzniku chybnych rozhodnuti pri vybere a realizacii
inovacnych projektov.

Jednou z dostupnych moznosti umoznujicich poznat’ Groven finan¢ného potencialu je
vyuzitie matematickych modelov zaloZenych na identifikéacii a hodnoteni Urovne finan¢nej
stability podniku. Takto zostavené modely umoziuju pomerne rychlo a na zaklade I'ahko
dostupnych udajov (postacuju interné¢ tudaje podniku) poskytnut’ potrebné informacie
0 financnom zabezpeceni projektu, pricom je zarovenl mozné zistit, aky dopad bude mat
dodatoény vydaj na finanénu stabilitu podniku — teda ¢i podnik bude schopny nad’alej
fungovat bez vyraznych finan¢nych problémov.

V ¢lanku uvedeny postup definuje tUroven finanéného potencialu podniku
vychadzajucu z hodnotenia finan¢nej stability vyjadrenej v tvare funkcie stanovenej z
kombinacie informacii o pracovnom kapitale a posudzovani urovne pohotovej a beznej
likvidity podniku. Ide teda o najtrivialnejSie vyjadrenie finan¢nej stability a teda aj finanéného
potencidlu podniku.

Prave vzhl'adom na skutoCnost’, ze finan¢na stabilita méze byt definovana r6znorodo,
nemusi uvedeny model dostato¢ne vystihovat' financné schopnosti daného podniku.
Dodato¢nou poziadavkou na finan¢nu stabilitu moze byt napriklad potreba zahrnut aj
niektoré ukazovatele zadlZenosti pripadne rentability. V takomto pripade je potrebné rozsirit
model o d’alSie podmienky.
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ANALYZA FAKTOROV oyPLYVNUJI’JCICH
NAKUPOVANIE PROSTREDNICTVOM INTERNETU

ANALYSIS OF THE FACTORS THAT INFLUENCE
INTERNET SHOPPING

Jozef Bucko — Martina Ferencova — Lukas Kakalej¢ik

Abstract

Purpose of the article The Internet became a part of business activities for all types of companies.
As people have occured to be familiar with technology and degraded barriers of online
environment, they take advantage of ease of online shopping. This movement is critical for
companies that have an interest in increasing their sales via e-commerce platforms. So they should
track incentives and residual obstacles that can made people to buy from competition.
Methodology/methods The results contained within this article are based on questionnaire survey
were ralized in February and March 2015. Results are presented via descriptive statistics (table,
bar chart) and features (mean, median). To test hypothesis H1, Mann-Whitney test was used.
Scientific aim The aim of this article is to determine the importance of selected factors during
online purchase within Slovak market.

Findings Groups of price factors, trust factors towards product and seller and customer
experience factors are the most important for users. Among user experience factors, there were
found several factors that dorn 't have perceived value. Moreover, the results shown that gender
doesn 't influence the perception of importance of selected factors during online purchase.
Conclusions (limits, implications etc.) The results of the article provides basic framework for
companies when creating online store or deciding about elements to run experiments with in order
to increase conversion rates and revenue. The results cannot be generalized because of structure
and size of the sample.

Keywords: e-commerce, online shopping, conversion rate optimization, e-shop optimization

JEL Classification: M31
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UvVOD

Vznik internetu ajeho neobmedzené celosvetové pdsobenie bolo podnetom na rozsirenie
podnikatel'skej Cinnosti. Elektronické obchodovanie umoznilo spolo¢nostiam predavat’ bez
nutnosti kamennych obchodov. Okrem toho sa zmenil aj spdsob medzinarodného
obchodovania (Freeme — Gumede, 2012). Elektronické obchodovanie sa stalo beznym
sposobom fungovania podnikov (Downing — Liu, 2014), nakolko podstatne prispieva
k ekonomickému rastu (Dumitriu — Voicu — Dumitrescu, 2013). V rastucej konkurencii on-
line obchodov je povazované za nevyhnutné sledovat’ faktory, ktoré zaujemcov o produkt
(vyrobok, sluzbu a pod.) vedu ku kupe. Tento ¢lanok je zamerany na zistovanie vnimania
dolezitosti vybranych faktorov pri kupe prostrednictvom internetu v podmienkach
slovenského trhu. Zistenia su prinosom najmé pre obchodnikov, resp. poskytovatel'ov sluzieb
a agentury budujuce webové stranky. Zatial ¢o obchodnici vedia spominané faktory a
informécie o nich vyuZit’ na optimalizaciu uz fungujiceho obchodu, webové agentiry ich
vedia pouzivat’ aj ako bazu pri budovani novych e-shopov a budovanie predajnej stratégie
svojich klientov.

1 TEORETICKE VYCHODISKA

Elektronické obchodovanie (e-commerce) predstavuje podnikanie, ktoré je realizované
v online prostredi, priCom internet sa sprava ako jednotnd platforma, ktord spdja
predavajuceho a kupujuceho (Tan, 2013). Podla Ullman (2013) e-commerce predstavuje
rozsah moznych komerénych transakcii vykondvanych online. Do tejto kategdrie patri kazda
webova stranka, ktorej umyslom je generovat prijmy. Qin (2010) definuje elektronické
obchodovanie ako socidlne a ekonomické aktivity medzi ucastnikmi, pricom s vyuzivané
pocitacove zariadenia a internet. Tato definicia v§ak rapidnym ndstupom mobilnych zariadeni
aich vyuzivanim aj na komeréné ucely straca svoju platnost’ v povodnom zneni. Minculete
(2013) uvadza, Ze e-commerce a e-business straca pismeno ,,e“, pretoze v spolo¢nostiach
narastd vyuZzivanie technologii elektronického obchodovania, pri€om sa stavaji beznou
sucastou marketingovych aktivit.

Hlavnym nastrojom, ktory vyuZziva e-commerce je elektronicky obchod (e-shop). E-
shop predstavuje obchod, ktory sa nachadza v prostredi internetu (Beynon-Davies, 2012).
V stcasnosti je mozné vybudovat’ e-shop za pomoci bezplatnych platforiem, ktoré su
implementované do redakénych systémov webovych stranok. Jednou z nich je napriklad
WooCommerce (Beles¢ak, 2014). Podobna platforma OpenCart sa uspeSne pouZiva pri
vyucbe administracie elektronického obchodu na Ekonomickej fakulte TU v KoSiciach
(Bucko 2013). Vyznam modernej vyucby poznania elektronického prostredia a jej prinos pre
budiicich manazérov skima Révészova (2014). Pilik (2013) konstatuje, ze v Ceskej republike
roéne pribudne priblizne 800 e-shopov. Ako bolo spomenuté v vode, elektronické
obchodovanie prindsa vyhody pre malé a stredné podniky. MacGregor a Vrazalic (2007)
tvrdia, Ze tieto vyhody nie su badateI'né v Case implementicie e-commerce do cinnosti
podnikov, no je mozné ich sledovat’ az s odstupom ¢asu. Obchodovanie prostrednictvom
modernych technolégii umoziuje rychlu odpoved’ na vznikajuce trendy v nakupovani
produktov, ¢o umoziuje malym a strednym podnikom konkurovat’ v boji s velkymi
korporaciami (Canti, Morejon — Molinaand — Wong, 2014). Toto tvrdenie bolo skumané
Vv slovenskom prostredi v praci Raisovej a Banociovej (2012). Existuje 1 nazor, Ze vyuzivanie
e-commerce je dolezit¢é hlavne v podnikoch pdsobiacich v rozvinutych arozvojovych
krajinach (Seer — Beracs — Pop, 2012).
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Pokial’ ide o vyskumy a prieskumy v spominanej oblasti, faktory, ktoré ovplyviuju
on-line kapu skamal Pilik (2013). Zistil, ze 87,5 % respondentov v r. 2012 vyuzivalo internet
na kupu produktov, pricom pravidelne prostrednictvom internetu nakupovalo 32,7 %
respondentov. Najviacsi vplyv na kupu mali podla tohto prieskumu vek a internetova
gramotnost’ uzivatelov. Zistend bola negativna zavislost medzi kapou a internetovou
gramotnostou. K zisteniam Pilika patri i fakt, ze najviac I'udi sa pri nakupe obava testovania
produktov, reklamécii, problémov s vratenim produktov ¢i dodania zlého produktu. Prieskum
realizovany Masinovou a Svandovou (2014) potvrdil, ze faktory, ktoré maju najvacsi podiel
na spokojnosti zakaznikov nakupujucich prostrednictvom e-shopov sa: popis produktov,
vyrieSenie reklamécii, fotografie produktov, moznosti platby a rychlost’ reakcie. Tieto faktory
sa vSak ukazali byt vyznamné len pri respondentoch, ktori prostrednictvom internetu
nakupovali oblecenie. Bucko a Vejacka (2011) v ramci svojho vyskumu uvadzaja, ze jednym
Z faktorov, ktoré ovplyvnuju nakupovanie prostrednictvom internetu, su dovera a bezpecnost’
prostredia astym spojena identifikacia pouzivatelov respektive komunikujicich stran.
Vyznam elektronickej identifikdcie pouzivatelov v elektronickom prostredi pri budovani
dovery v danom prostredi skiumali Delina (2012) a Vejacka (2013).

Viléekova a Sabo (2014) realizovali faktorova analyzu, ktorej vysledkom bolo 6
faktorov popisujucich vztah ku krajine povodu nakupovaného tovaru. Na krajine pévodu
zalezalo vr. 2013 starSim respondentom viac ako mladSim. Podobné typy vyskumov
realizovali aj Novotny a Duspiva (2014), Stefko, Doréak a Pollak (2011).

2 CIEL A METODIKA

Hlavnym cielom prispevku je zistit vnimanie doleZitosti vybranych faktorov pri kape
prostrednictvom internetu v podmienkach slovenského trhu. Formulovand bola hypotéza:
Predpokladame, ze existuje Statisticky vyznamny rozdiel medzi vnimanim doleZitosti
vybranych faktorov ovplyviiujicich kiipu prostrednictvom internetu podl'a rodu.

Za ucelom dosiahnutia stanoveného ciel'a bol realizovany dotaznikovy prieskum.
Zéakladny subor tvorili vSetci uZivatelia internetu nachadzajici sa na Uzemi Slovenskej
republiky. Pre ucely ndsho prieskumu vSak bola prieskumna vzorka vybrand nendhodne,
zamernym vyberom. Nakol'’ko povazujeme Generaciu Y (narodeni v rokoch 1980 — 1995) za
majoritnych uZzivatelov internetu, s vysokou internetovou gramotnostou (porov. Vejacka,
2013), zamerali sme sa prave na tato skupinu. Do prieskumu sa zapojilo 232 respondentov,
z ktorych bolo po odstraneni chybajicich a odlahlych hodnot vyselektovanych 221
respondentov s priemernym vekom 21,72 rokov (v intervale od 18 do 26 rokov) a medianom
21 rokov. Prieskumnd vzorka pozostiva zo Studentov Fakulty manaZmentu PreSovskej
univerzity v Presove (78), Studentov Fakulty verejnej spravy Univerzity Pavla Jozefa Safarika
v Kosiciach (88) astudentov Filozofickej fakulty Univerzity Pavla Jozefa Safirika
V Kosiciach (55). Z dan¢ho poctu bolo 24,89% muzov (55) a 75,11% zien (166). Na 1. stupni
Studovalo 63,80% respondentov, 33,94% Studovalo na 2. stupni a 2,26% Studovalo na 3.
stupni  vysokoskolského Studia. Popri Stadiu pracuje 47,96% respondentov. 24,89%
respondentov Studuje v meste, v ktorom ma trvalé bydlisko, 44,80% prechodne byva v meste,
kde navstevuje Skolu a zvySnych 30,31% respondentov denne dochadza do Skoly z iné¢ho
mesta.

Prieskum bol realizovany v mesiaci februar a marec 2015 prostrednictvom dotaznika,
ktory pozostaval zo 17 poloziek. Respondenti na tieto polozky odpovedali prostrednictvom
vyberu modalnych hodnoét v intervale od 1 = uplne dolezity po 5 = uplne neddlezity. Faktory
boli zvolené na zéklade prehl'adu predchadzajucich vyskumov. Pre potreby tohto prispevku
bola spracovana 1 dotaznikova polozka.
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Pri spracovani a vyhodnocovani vysledkov bol vyuzity softvér Microsoft Excel 2010
a StatSoft STATISTICA 12. Nakolko premenné nemaji normalne rozdelenie, na testovanie
hypotézy H1 bola pouzité neparametrické testy, konkrétne Mann-Whitneyho test. Okrem toho
boli vyuzité nastroje deskriptivnej Statistiky (pruhovy graf, tabulky) a charakteristiky
(priemer, median).

3 VYSLEDKY A DISKUSIA

Pre dosiahnutie ciela bola pozornost’ venovand vyhodnocovaniu délezitosti vybranych
faktorov ovplyviiujucich kiipu prostrednictvom internetu. Slo o faktory tykajtce sa ceny (4
faktory), faktory tykajuce sa dovery k produktu a predajcovi (6 faktorov), faktory tykajice sa
zékaznickej skusenosti (3 faktory), faktory zamerané na uzivatel'ski skusenost, teda
jednoduchost’ prace s webovou strankou (5 faktorov).

Prva skupinu faktorov, ktoré boli analyzované, tvorili 4 faktory tykajuce sa ceny.
Prehl'ad ich dolezitosti je uvedeny v grafe 1.

|
e procic | G « .. o1

porovnanie s cenou v E Viac dolezity

kamennom obchode

nedolezity

oskytnuté zl'avy pri nakupe
oSy yP P ® Menej dolezity

gy aisn 3149
. B Ani dolezity, ani
[e8006 39820 15:38%

postovné F.’_aﬁ.ﬁﬁeﬁ_q = Uplne nedolezity

0,00% 20,00% 40,00% 60,00% 80,00% 100,00%

Graf 1: PrehPad doleZitosti cenovych faktorov
Zdroj: vlastné spracovanie

Ako vyplyva z grafu 1, cena produktu je ddlezita pre 97,28 % respondentov, pri¢om
moznost’ Uplne dodlezitd oznacilo 69,23 % respondentov. Cena produktu nie je uplne
nedodlezitym faktorom pre Ziadneho z respondentov. Pre tucastnikov prieskumu je taktiez
dolezité porovnanie ceny s cenou v kamennom obchode, priCom za dolezité ho povazuje
85,07 % respondentov. 43,89 % respondentov oznacila tento faktor za Uplne dolezity. Mozno
predpokladat’, Zze tento vysledok suvisi s tym, ze uzivatelia zistuju cenovy rozdiel medzi
online a offline predajiiami a tento rozdiel si porovnavaju s nedostatkom informacii pri kupe
(napr. nemoznost’ vidiet,, vyskusat’ produkt pred kiipou). Zl'avy povazuje za dolezité 77,83 %
respondentov, poStovné povazuje za dolezité 73,30 % respondentov. Na zaklade tychto
vysledkov mozno predpokladat’ i to, Ze zmeny vybranych faktorov tykajicich sa ceny
produktu (znizenie ceny, dodatocna zlava, bezplatné poStovné) moédzu priniest’ zvySenie
objednavok produktu.

Vysledky ohl'adom faktorov tykajtcich sa dovery k produktu a predajcovi st uvedené
v grafe 2. Spolu ich bolo 6. Recenzie k produktu st dolezité pre 75,57 % respondentov,
pricom 39,82 % respondentov oznacilo tento faktor za uplne dolezity. Recenzie tykajlce sa
predajcu su dolezité pre 70,13 % ucastnikov prieskumu. Ako je zrejmé z grafu 2, ostatné
faktory ztejto kategorie (krajina predavajuceho, l'ahko dostupné obchodné a prepravné
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podmienky, bezpecnostny certifikat) su doélezité minimalne pre 50 % respondentov. Na
zéklade vysledkov uvedenych v grafe 2 je mozné spolo¢nostiam odporucit zvySenie snah
0 budovanie pozitivnych referencii a reagovanie na negativne referencie s cielom napravit
poskodené meno produktu ¢i spolo¢nosti.

recenzie/komentare k produktu /o

recenzie/komentare k predajcovi = Uplne dolezity

. . & Viac dolezity

krajina predavajiceho

B Ani dolezity, ani
neddlezity

B Menej dolezity

Pahko dostupné prepravné
podmienky

bezpecnostny certifikat . O
E Uplne neddlezity
Pahko dostupné obchodné
podmienky

0,00% 20,00% 40,00% 60,00% 80,00% 100,00%

Graf 2: Prehlad déleZitosti faktorov tykajucich sa dovery k produktu a predajcovi

Zdroj: vilastné spracovanie

Dalsiu analyzovanu kategoriu faktorov tvorili 3 faktory tykajuce sa zakaznickej
skasenosti. T4 vyjadruje ich pohodlie pred nakupom, pocas nadkupu aj po ndkupe. Vysledky st
uvedené v grafe 3.

¢as dodania , o
B Uplne dolezity

o . E Viac dolezity
spdsob platby (dobierka, platba kartou,
platba vopred, platba pri prevzati) ® Ani délezity, ani
nedodlezity
) B Menej dolezity
zéakaznicky servis poskytnuty pred enej dolezity
kapou (v pripade otazok)

0,00% 20,00% 40,00% 60,00% 80,00%100,00%

Graf 3: Prehlad délezitosti faktorov tykajucich sa zakaznickej skiisenosti
Zdroj: viastné spracovanie

Na zaklade udajov uvedenych v grafe 3 mozno konstatovat’, Zze Cas dodania je dolezity
pre 80,54 % uzivatel'ov, priCom 45,25 % respondentov tento faktor oznacila za tplne ddlezity.
Vyber sposobu platby za dblezity povazuje 78,28 % uzivatel'ov, pricom uplne dolezity je pre
43,89% uzivatel'ov. Zakaznicky servis pred kupou je dolezity pre 73,30 % respondentov. Pri
case dodania by sa spolo¢nosti mali sustredit’ na ponuknutie moznosti viacerych prepravcov,
resp. viacerych druhov spdsobov doru€enia (beznou postou, kuriérom a pod.). ZlepSenie
skusenosti pri vybere platby poskytuje moznost’ platit platobnou kartou, zrychlenym
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internetbankingom (TatraPay, VUB Platby), cez internetové platobné systémy (PayPal).
ZlepSenie zakaznickej sktisenosti pred nakupom je mozné docielit’ implementaciou nastroja
pre onlinechat, ktory umoznuje nastavenie spustacov. Spustace mozu byt nastavené ako
reakcia na nejakt akciu uzivatel’a (napr. ak je uzivatel na stranky platby a je tam dlhsie ako 3
minuty, ¢o indikuje mozny problém).

Poslednou sledovanou a vyhodnocovanou skupinou faktorov bolo 5 faktorov
zameranych na uzivatel'sku skusenost’, teda jednoduchost’ prace s webovou strankou. Z grafu
4 vyplyva, ze z tejto skupiny faktorov su pre respondentov pri kiipe prostrednictvom internetu
najdolezitejsie faktory tykajuce sa detailov produktu. Detailné fotografie produktu povazuje
za dolezité¢ 90,05 % uzivatelov a detaily pri popise produktu su dolezité pre 76,02 % z nich.
Jednoduché navigacia je dolezitd pre 66,06 % respondentov. K menej dolezitym faktorom
V tejto skupine patri graficka uprava webovej stranky, ktort za Gplne ddlezithi povazuje iba
14,93 % opytanych. Kvalitu zobrazenia na mobilnych zariadeniach za uplne doleziti povazuje
iba 7,69 % uzivatel'ov. Mozno predpokladat, Ze aj graficka uprava webovej stranky, aj kvalita
zobrazenia na mobilnych zariadeniach su uZivatelmi vnimané podvedome, a preto maju
podla ich vyjadreni v porovnani s ostatnymi vybranymi faktormi v tejto skupine nizsiu
dolezitost’.

detailné fotografie produktu

® Uplne dolezity
detaily pri popise produktu
E Viac dolezity

jednoduché navigacia B Ani dolezity, ani
nedodlezity
B Menej dolezity

graficka uprava webovej stranky
predajcu

~
(=]
=]
(=]
o
o

= Uplne neddlezity
kvalita zobrazenia webovej
stranky na smartfone/tablete

0,00% 20,00% 40,00% 60,00% 80,00% 100,00%

Graf 4: PrehPad doélezitosti faktorov tykajucich sa uZivatel’skej sklisenosti
Zdroj: vlastné spracovanie

Z analyzy faktorov uvedenych v grafe 4 vyplyva odporicanie pre spolocnosti —
venovat’ pozornost vytvaraniu kvalitnych fotografii svojich produktov, a poskytovat
dostatocné mnozstvo informadcii 0 produkte potencidlnym zédkaznikom.

Okrem zistovania vnimania dolezitosti vybranych faktorov pri kupe prostrednictvom
internetu v podmienkach slovenského trhu bolo predmetom zdujmu v tomto prispevku aj
zistovanie rozdielov dolezitosti faktorov vzhl'adom na rod. Tento rozdiel sme zistovali
pomocou Mann-Whitneyho testu. Vysledky st uvedené v tabul’ke 1.

Na zéklade vysledkov ztabulky 1 mozno konStatovat, ze rozdiely Vv dolezitosti
faktorov ovplyviiujicich online nakupovanie je podl'a vyjadreni respondentov iba pri
faktoroch ceny. Hypotéza H1 sa teda nepotvrdila, namerané rozdiely sa javia ako ndhodné.
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1.) K najdélezitejSim faktorom ovplyvitujucim kupu prostrednictvom internetu podl'a
vyjadreni respondentov patria faktory tykajuce sa ceny, faktory tykajice sa dovery

k nakupovanému produktu a predajcovi,

faktory

tykajuce

sa zakaznickej

sktisenosti a faktory tykajice sa uzivatel'skej skusenosti. Vybrané faktory v ramci
skupiny uzivatel'skej skusenosti sa javia v porovnani s ostatnymi spomenutymi
skupinami faktorov ako menej dolezité.
2.) Rod nemé vplyv na vnimanie dolezitosti vybranych faktorov pri nakupovani
prostrednictvom internetu. Rozdiely boli spozorované iba pri vybranych faktoroch

tykajucich sa ceny.

Prezentovany prieskumu prindSaji niekol’ko podnetov na diskusiu pri tvorbe
marketingovej stratégie spolo¢nosti, ktorych cielovou skupinou su mladi l'udia (Generacia Y):
a.) znizenie ceny, dodato¢na zl'ava a bezplatné postovné mozu priniest’ zvysSenie objednavok
produktu; b.) pozitivne referencie areagovanie na negativne referencie moézu napravit
poskodené meno produktu/spolo¢nosti; c.) zlepSenie zdkaznickej sktiisenosti pred nakupom
mozno docielit’ implementaciou ndastroja pre onlinechat, ktory umoziluje nastavenie
spustacov; d.) podla vyjadrenia respondentov je dolezité venovat dostato¢ni pozornost’
vytvaraniu kvalitnych fotografii produktov a poskytovat dostatocné mnozstvo informaécii

0 produkte.
Tabulka 1: Rozdiel v délezZitosti faktorov pri kipe prostrednictvom internetu vzhPadom
na rod

Faktor U z p-hodnota
Faktory ceny
cena produktu 3496,500 2,598663 0,009359*
postovné 2960,500 3,902861 0,000095*
poskytnuté zl'avy pri nakupe 3575,000 2,407657 0,016056*
porovnanie s cenou v kamennom obchode 4368,500 0,476908 0,633428
Faktory dovery
recenzie/komentére k produktu 3999,000 -1,37598 0,168830
recenzie/komentare k predajcovi 4331,500 -0,56694 0,570758
bezpecnostny certifikat 4333,000 -0,56329 0,573240
I'ahko dostupné obchodné podmienky 4367,000 0,48056 0,630831
l'ahko dostupné prepravné podmienky 4273,500 0,70806 0,478907
krajina predavajiuceho 4466,500 -0,23845 0,811529
Faktory zakaznickej skusenosti
sposob platby 3872,000 1,68499 0,091991
¢as dodania 3920,000 1,56820 0,116835
zakaznicky servis poskytnuty pred kipou 3924,500 -1,55725 0,119412
Faktory uzivatel'skej skiisenosti
detaily pri popise produktu 4504,000 -0,14721 0,882967
detailné fotografie produktu 3976,000 1,43194 0,152162
grafickd iprava webovej stranky predajcu 4032,000 -1,29568 0,195086
jednoduché navigacia 4072,000 -1,19835 0,230780
kvalita zobrazenia webovej stranky na 3823,000 11.80422 0,071197

smartfone/tablete

* yyznamné na hladine o = 0,05

Zdroj: vlastné spracovanie
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Vysledky tohto prieskumu sa nedaji zovSeobecnit’ kvoli velkosti a zlozeniu
prieskumnej vzorky. Mézu byt podkladom pre d’alSie prieskumy a vyskumy v oblasti online
realizaciu experimentov s jednotlivymi elementmi v rdmci optimalizacie miery konverzie za
ucelom zvysSovania trzieb z elektronického predaja.

ZAVER

Hlavnym ciel'om tohto prispevku bolo zistit’ vnimanie dolezitosti vybranych faktorov pri kipe
prostrednictvom internetu v podmienkach slovenského trhu. Analyzované boli Styri skupiny
faktorov — faktory tykajuce sa ceny, dovery voc¢i produktu a predajcovi, zakaznickej
sktisenosti a uzivatel'skej skiisenosti. Vsetky vybrané faktory (s vynimkou faktoru tykajuceho
sa uzivatel'skej sktsenosti) sa podla vyjadreni respondentov, potencidlnych a redlnych
zdkaznikov, javia ako dolezité. Rovnako bolo zistené, Ze pri hodnoteni doleZitosti
sledovanych faktorov neboli u respondentov spozorované rozdiely medzi muzmi a Zenami.

LITERATURA

Belescak, D. 2014. Vytvarime e-shop ve WordPressu pomoci WooCommerce. Brno:
Computer Press, 2014.

Beynon-Davies, P. 2012. eBusiness. New York: PalgraveMacmillan, 2012.

Bucko, J. 2013. Vyucba inovativnych foriem bezpecnej elektronickej komunikacie Praktické
aspekty pouzitia elektronického podpisu vo vyucébe. In: Academia, 2013, ¢. 3, s. 22-38.

Bucko, J. — Vejacka, M. 2011. The role of electronic identity in the informatization of public
administration and society. In: Naukovij visnik Uzhorodskovo universitetu : serija
Ekonomika.Vol. 34, no. 2, 2011, s. 265-269.

Cantu, E.P. - Morején, V. — Molinaand, M. — WONG, A. M. 2014. GESTION E IMPACTO
DEL COMERCIO ELECTRONICO EN EL RENDIMIENTO EMPRESARIAL/E-
COMMERCE MANAGEMENT IMPACT IN BUSINESS PERFORMANCE. Hilo:
Institute for Business & Finance Research ProQuest Central.

Delina, R. — Tka¢, M. — Janke, F. 2012. Trust building electronic services as a crucial self-
regulation feature of Digital Business Ecosystems. Journal of Systems Integration,
2012,vol. 3(2), s. 29-38.

Downing, C.E. — Liu, C. 2014. Assessing Web Site Usability in Retail Electronic Commerce.
Journal of Internationa ITechnology and Information Management, 2014, vol. 23, no.
1.s. 27-1l.

Dumitriu, D. — WVoicu, P. -Dumitrescu, A.2013. ENTREPRENEURSHIP AND E-
COMMERCE SOLUTIONS IN CURRENT GLOBAL BUSINESS ENVIRONMENT - A
RECIPE FOR SUCCESS. Bucharest: Niculescu Publishing House, 11, 2013.

Freeme, D. —Gumede, P. 2012. Determiningthe Maturity Level of eCommerce in South
African SMEs. Reading: Academic Conferences International Limited, 09, 2012.
MacGregor, R. — Vrazalic, L. 2007. E-Commerce in Regional Small to Medium Enterprises.

Hershey: I1GI Publishing, 2007.

Masinova, V. — Svandova, Z. 2014. Factors Defining Satisfaction and Loyalty of the Online
Shopping Customers within e-Commerce and Cyber Entrepreneurship. Reading:
Academic Conferences International Limited, 09, 2014.

Minculete, G. 2013.ISSUES REGARDING ELECTRONIC COMMERCE AND E-
MARKETING. Bucharest: "Carol 1" National Defence University, 2013, ProQuest
Central.

184



MANazZment a EKOnomika ISSN 1338-5127
Journal of MANagement and ECOnomics MANEKO: 2015.02

Novotny, J. — Duspiva, P. 2014. Faktory ovliviiujuci kupni chovani spotiebitelti a jejich
vyznam pro podniky. In: E+M Ekonomie a Management, 2014, vol. 17, no. 1, s. 152-
166.

Pilik, M., 2013. Selected Factors Influencing Customers' Behaviour in e-Commerce on B2C
Markets in the Czech Republic. Reading: Academic Conferences International
Limited, 09, ProQuest Central.

Qin, Z. 2010. Introduction to E-commerce. Beijing: Tsingua University Press, 2010.

Raisova, M. — Banociova, A. 2012. Issues of Slovak Business Environment. In: Procedia
Economics and Finance : Emerging Markets Queries in Finance and Business :
EMFB, 2012 : 24.27 October 2012, Tirgu-Mures, Romania. Vol. 3 (2012), s. 1223-
1228.

Révészova, L., 2014, New challenges in managers education In: Aplikacie informacnych
technologii. Ro¢. 3, ¢. 1 (2014), s. 44-62. - ISSN 1338-6468 .

Seer, L. — Beracs, J. — Pop, M. D. 2012. The Possible Causes of LowE-Commerce Adoption in
Romania — Conceptualization of Trust Effect with Regard to Low Level of Technology
Acceptance. Cluj-Napoca: Babes Bolyai University ProQuest Central.

Stefko, R. — Doréak, P. — Pollak, F. 2011. Shopping on the internet from the point of view of
customers. In: Polish Journal of Management Studies, 2011 vol. 4, no. 1, s. 214-222.

Tan, S., 2013. EcomHell: How To Make Money In Ecommerce Without Getting Burned. San
Francisco: ECOM HELL, 2013.

Ullman, L. 2013. Effortless E-Commercewith PHP and MySQL. San Francisco: New Riders,
2013.

Vejacka, M. 2013. Electronic banking accpetance among young adult internet users in
Slovakia. In: Journal of Economy, Business and Financing, 2013, vol. 1., no. 1, s. 1-7.

Vil¢ekova, L. — Sabo, M. 2014. Nakupné spravanie slovenskych spotrebitelov naprie¢
vybranymi demografickymi ukazovatel'mi. In: Trendy v podnikdni — BusinessTrends,
2014, Vol. 4, no. 1, pp. 66-72.

Autori:

doc. RNDr. Jozef Bucko, PhD.

Technicka univerzita v KoSiciach, Ekonomicka fakulta
Némcovej 32, 040 01 Kosice, Slovensko

Tel.: +421 55 602 3266

e-mail: jozef.bucko@tuke.sk

PhDr. PaedDr. Martina Ferencova, PhD. et PhD.

Univerzita Pavla Jozefa Safarika v Kogiciach, Fakulta verejnej spravy
Popradska 66, 041 32 Kosice, Slovensko

Tel.: +421 55 234 5129

e-mail: mferencov@gmail.com

Mgr. Lukas$ Kakalej¢ik

Technicka univerzita v KoSiciach, Ekonomicka fakulta
Némcovej 32, 040 01 Kosice, Slovensko

Tel.: +421 949 581 783

e-mail: kakalejcik.lukas@gmail.com

Recenzenti:
doc. Ing. Peter Mesaros, PhD.
doc. Ing. Monika Zatrochova, PhD.

185



MANazZment a EKOnomika ISSN 1338-5127
Journal of MANagement and ECOnomics MANEKO: 2015.02

FACTORS INFLUENCE ON EMPLOYEE RETENTION IN A
BULLIED WORKPLACE: AN EMPIRICAL INVESTIGATION
IN PRIVATET SECTOR ORGANIZATIONS IN SRI LANKA

P. Edirisinghe — A. Chamaru De Alwis

Abstract

Purpose of the article Workplace bullying is one of the critical and contemporary issues that
organizations are facing today. Due to toxic working environment created by the workplace
bullying, some employees tend to leave organizations while some are retaining. Therefore the
main objective of this study was to measure the factors affecting to employee retention in a bullied
workplace.

Methodology/methods Study identified employee retention as depended variable and economic
factors, loyalty towards organization and social status.as independent variables. Population of the
study was all assistants who joined private sector organizations in Sri Lanka within the recent two
years and randomly selected 100 assistants in Colombo district was the sample of the study.
Formal survey was used to collect primary data by administrating a self-developed questionnaire
which was distributed by hand, e-mail and telephone.

Research Findings According to the findings of the study, it revealed that out of 96 usable
questionnaires 71 respondents which represented 74% were bullied employees. Study found a
weak positive statistically insignificant correlation between economic factors and employee
retention and moderate positive statistically significant correlations between loyalty and social
status with employee retention.

Conclusions (limits, implications etc.) There were significant impact of employee loyalty towards
organization and social status on employee retention in a bullied workplace.

Keywords: Workplace bullying, Employee retention, Economic factors, Loyalty, Social Status

JEL Classification: 016
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INTRODUCTION

Retention and development of employees is one of the critical challenge that faced by the
organizations especially in developing countries (Ariyawansa, 2008). Contemporary Human
Resource Management (HRM) issues like workplace bullying, Surveillance, Human Resource
(HR) outsourcing may affect to the employees’ performance as well as their desire to stay
within the organization (Mehdi, et al. 2013). Among them workplace bullying is very critical
and one of the emerging but severe issues in the business world.

Workplace Bullying (WB) can be defined as harassing, offending, socially excluding
someone or negatively affecting someone’s work tasks. In order for the label bullying to be
applied to a particular activity, interaction or process it has to occur repeatedly and regularly
(e.g. weekly) and over a period of time (e.g. about six months) (Einarsen et al, 2003).

Everyone who work in a workplace expects a healthy and employee-friendly working
environment which enhances the employee performance and their commitment. A healthy
working conditions improves their outcomes and positively affect to the organizations.
However bullying at work creates conflicts among employees and it may harassing employees
in many ways. Bullying can take any forms, and anyone can be a bully, even unintentionally,
and can be unaware of it. Bullying at work is a perceptual construct as well as a matter of job
security.

Bulling might affects to employee in both physically and psychologically. Further it
damages the healthy relationship between employer and employee. As a result of being a
bullied, many employees tend to leave their jobs. Therefore managers should provide suitable
atmosphere in organizations to decrease workplace bullying which leads to increasing in the
level of turnover intentions among employees.

When concerning the Sri Lankan context, written evidences regarding workplace
bullying are very limited. Many organizations may not reveal their certain cases on bulling.
Most of times they keep it as a secret. But workplace bullying is very critical as it affects a lot
in employees’ working lives especially in Private sector of Sri Lanka. Most of times
employees were bullied by their immediate supervisors or by their same level seniors and as a
result of that most employees tend to leave their organizations as they are dissatisfied
(Cooray, 2011). Further she stated her personal experiences that she had met a female
manager who liked only to recruit males under her and then they could be her slaves and
another male manager had mentioned that he liked to have women under him who were easily
stressed out over work. Many self-employed women were facing various obstacles because of
sexual stereotyping, isolating and persuasion that they were not competent enough (Fernando,
2014). Jayasuriya (2012) showed that bullied employees either can leave their jobs to get rid
of bullying circumstances or can make attempt to beat the bully.

Sarcasm, inappropriate jokes, persistent teasing and name calling, isolation of
physically or socially, ignoring, spreading gossips, preventing access to opportunities are
some ways of having workplace bulling in Sri Lankan context. According to the discussions
with the Private sector employees as well as with researchers’ personal experiences,
employees are threatened repeatedly by both managers and customers, sometimes they are
continuously yelled unnecessarily in front of other employees by the head of the branches,
sometimes they are the continuous targets of unnecessary jokes, at the same time employees
are being blamed or insult and forced to quit their jobs etc. are some of bullied cases arising in
a Sri Lankan workplace. But unfortunately in Sri Lanka it seemed that everyone fear for
standing up against bullies. As a result of that employees are stressed and have low
performance in their workplaces. Then it will affect to the effectiveness and efficiency of the
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organizations. Therefore workplace bullying is one of the critical issue that should be
addressed in a workplace.

Employee retention is very much important as it reduces the cost for the organizations.
Organizations should make sincere efforts to retain their employees, as it causes to have huge
costs for organizations at the process of hiring, training and making employees fit with the
organization. Further they have pointed out the importance of employee retention as:
“Employees sticking to an organization for a longer time tend to know the organization better
and develop a feeling of attachment towards it. The employees who stay for a longer duration
are familiar with the company policies, guidelines as well as rules and regulations and thus
can contribute more effectively than individuals who come and go.”

When an employee leaving an organization it causes not only the loss of the employee
but also the knowledge acquired by him, current projects, loyal customers of that employee,
competitor as well. (Irshad, 2012). Therefore the retention of employees is very much
important for the organization as well as for the employee.

When the employees are bullied, most of times they tend to leave the organizations
because they cannot bear the toxic circumstances or it is very difficult to engage with work
for them. Employees are being bullied due to heavy workload, unnecessary jokes and rumors,
threatening, isolating etc. But while some employees are leaving or quitting their jobs, the
others are remaining in the workplace. Therefore this study concerns what are the factors
cause to the retention of the employees in a bullied workplace.

1 OBJECTIVES OF THE STUDY

In general the main objective of this study is to measure the factors affecting employee
retention in a bullied workplace. Accordingly specific objectives are,
e To identify the relationships between Economic Factors (EF), Employee Loyalty
(EL) and Employee Social Status (ESS) and employee retention of bullied
employees in Private sector organizations in Sri Lanka.
e To measure the relationships between ES, EL and ESS and employee retention of
bullied employees in Private sector organizations in Sri Lanka.

2 METHODOLOGY
2.1 CONCEPTUAL FRAMEWORK

Though employees are bullied some of them may not leave form their working place due to
various reasons. Therefore the dependent variable of this study was the employee retention in
a bulled workplace and the independent variables were Economic Factors (EF), Employee
Loyalty (EL) and Employee Social Status (ESS).

Independent variables

Economic Factors (EF): Many employees retain with their jobs due to their economic
barriers. Financial benefits as well as non-financial benefits provided by the organization are
more important. EF means all the concerns that an employee takes into account regarding
their ~ income and investments. @ EF  means  “a consideration regarding how
a consumer's disposable income and other financial resources tend
to impact their buying activities.” Allen (2008) showed that compensation and rewards that
are attractive and competitive are very critical in the retention of employees and retention of
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high performing employees can be increased by providing performance-based rewards and at
the same time it may cause to increase of the leaving of low performers of the organization.
So though the working conditions are very tough, they may value their jobs a lot to their day
to day lives. They may highly depend on their salary and other benefits. Sometimes the salary
would be the main and only income source for the family. If there are number of dependents,
this matter may concerns a lot. For example, an employee may not quit as he or she has to
educate his or her children and job is the only way of earning income for the family.
Sometimes he or she has to look after the parents with his family as well. Human Resources
Management practices such as equitable compensation schemes and career advancement
opportunities can manage the employee turnover intentions especially among women and
minorities (Allen, 2008). Not only the monetary benefits but also the other EF such as
increasing cost of living, situation of the job market etc. may cause to retain in jobs. Because
of their qualifications they may not able to find out a new job. Therefore this study is
conducted in order to find out the extent of EF that impact on employees’ retention in a
bullied workplace. Hence indicators to measure EF are, financial benefits, Non-financial
benefits Pay equitability and Job market.

Employee Loyalty (EL): Employees may not quit because of their loyalty towards the
organization. EL means the degree to which an employee is stick to the organization. As per
MBA Brief (2014) EL means “the extent to which the personnel are faithful to the
organization, having feelings of bonding, inclusion, care, responsibility and devotion towards
it. It can also be described as the extent to which there is a general willingness among
employees to make an investment or personal sacrifice for the good of the organization.” So
employees may love their job as well as their organization a lot. They may consider it as an
important part of their lives. Allen (2008) showed that employees who are rooted to the
organization and who have various relationships, have lots of reasons to stay in the
organizations. Further he pointed out that employee engagement is very important in the case
of retaining employees and engaged employees are more satisfied with their jobs, enjoy their
work and organization etc. In a toxic working environment employees may not leave
organization as they value their job and organization a lot. Sometimes they are waiting hoping
for change of the bully or they may trust their employer a lot that they may resolve the
conflict. They may very much expect the recognition from their managers and to be listened.
According to Watson Wyatt survey in 1997, quoted by Ariyawansa (2008) if employees were
repeatedly criticized in front of the other workers, it would lead to employees’ intention to
quit and it would totally damage the saying “Praise in public but criticize in Private.”
Therefore if managers are treated employees well it cause to the EL and their retention
intention. Some employees may loyal to the organization as they believe that they have learnt
a lot from the organization and as a result of that they may not leave the organization.
Therefore the degree to which an employee adhere to the organization or job is a critical
factor in employee retention. Though they are bullied, if the employees are very much loyal
they may not leave. Hence, researchers concerns Sense of belongingness, Learning and
relationship with the boss.

Employees’ Social Status (ESS): Another factor that Researchers concerns is ESS. It means
person’s standing or importance in relation to the other people within a society. According to
Encyclopaedia Britannica. Inc (2014) ESS means “the relative rank that an individual holds,
with attendant rights, duties, and lifestyle, in a social hierarchy based upon honour
or prestige.” Because of employee’s self-esteem, they may not leave their jobs. Though they
are bullied, they may feel that if they resign or leave their jobs it may affect to their dignity.

189



MANazZment a EKOnomika ISSN 1338-5127
Journal of MANagement and ECOnomics MANEKO: 2015.02

Sometimes it may affect to their personal lives too. Employees who are bullied may perceive
their position in the social hierarchy and they may expect better recognition in the society.
Therefore though they are bullied they not leave the organization. Employees may highly
concern their respect in the society as well as within the organizational premises. Hence they
may bear tough working conditions. Here researchers concerns Personal pride, Family,
Misunderstanding and Social Recognition.

Dependent variable

Employee retention in a bulled workplace: Employee retention means staying employees
for a longer period of time in an organization. Workplace bullying means harassing,
offending, socially excluding someone or negatively affecting someone’s work tasks. In order
for the label bullying to be applied to a particular activity, interaction or process it has to
occur repeatedly and regularly (e.g. weekly) and over a period of time (Einarsen,et al,2003).
Irshad (2012) mentioned that retaining an employee is very important than hiring as it
consumes higher cost to orientate and train a new employee. Therefore retaining employees in
an organization is a vital target. According to Irshad (2012) organizations provide high salary
and designation, leave policy, leadership style, work environment, remuneration and rewards,
organization justice, performance appraisal etc. to retain employees. But if people are bullied,
the working conditions may not good and it may affect to their performance and their
mentality as well. But there are some reasons which make employees to retain in their jobs
though it is very hard to stay. Therefore many employees may not quit due to various reasons
while other employees are leaving. They may able to bear those difficulties; sometimes they
may confident enough their performance; at the same time they may ignore the abusive
actions. Hence, researchers considers in measuring employee retention through following
indicators, Ability of managing challenges, Retention intention and Ignorance.

Based on above factors the following conceptual model was developed based on the
association identified.

Employee Retention in a bulled = f (EF, EL, ESS) (1)

4 )
Economic Factors (EF)

f g Employee Retention in a bulled
Employee Loyalty (EL) workplace

> 1
Employee Social Status

. (ESS) .

Figure 1: Conceptual Framework
2.2 HYPOTHESIS OF THE STUDY

Based on the above relationships, the study has developed following hypothesis:

H1: Economic factors significantly influence on employee retention in a bullied workplace.

H2: Employee loyalty significantly influence on employee retention in a bullied
workplace.

190



MANazZment a EKOnomika ISSN 1338-5127
Journal of MANagement and ECOnomics MANEKO: 2015.02

H3: Employee social status significantly influence on employee retention in a bullied
workplace.

2.3 OPERATIONALIZATION OF THE STUDY

The general purpose of this study is to test the hypothesis developed for this research. It is to
measure the impact of factors influence on employee retention in a bullied workplace.
Independent variables are EF, EL and ESS while dependent variable is employee retention of
bulled employees. For this study quantitative approach was mainly used. Hence this study is
quantitative, it was conducted as a survey to gather data in order to test the developed
hypothesis and to achieve the objectives. The type of investigation was correlational because
researchers is interested in defining the important variables associate with the problem. This
study was conducted in the natural working environment with minimum interference and
collected the data mainly by administering questionnaire at the workplaces. Study was
conducted in natural work environment where work proceeds normally. There would not be
any interference to normal working conditions as survey method was used. The unit of
analysis for this study was the individual. Each employee’s response would be considered as
an individual data source. The gathering data for this study were one shot and data were
collected perhaps over a period of one week.

2.4 POPULATION SAMPLE AND SAMPLE DESIGN

This study was conducted for the “Assistants who joined organization within recent two years
and who work in Private sector organizations in Sri Lanka”. “Office staff assistant is an
employee who maintains office operations by receiving and distributing communications;
maintains supplies and equipment; picking-up and delivering items; and serving customers”
(Monster, 2014). Therefore the duties resist with the assistant are typing, filling, taking
inventory, keeping records, prepare documents, process mails, some data entry tasks and
payroll tracking. They may represent the entry level organizational level where who enters to
corporate and follow instructions provided by the professional of supervisory level.
Researchers selected Colombo district as sample area. Randomly selected 100 assistants were
the sample for the study.

Procedure and Data collection Method

In order to gather primary data researchers used a self-administered questionnaire which was
distributed for the purpose of testing developed hypothesis of the study. The questionnaire
had three parts. Part A was consist of a question with ordinal scale relating to the employees’
experience of workplace bulling. It has three parts as “It is happening to me now”, “It
happened to me” and “It never happened to me”. Part B was consist of demographic
characteristics of the employees such as Age, Gender, and Education level, Marital Status,
Designation and Duration in the post. Part C was consist of 18 statements relating to
economic, loyalty and ESS factors and employee retention. Respondents indicated their
preferences according to a Likert scale numbered extent from 1- (strongly disagree) to 5-
(strongly agree). Both negative and positive questions were developed in order to obtain
quality data.

After developing the preliminary questionnaire, the reliability was measured by
conducting a pilot survey usingl5 office staff assistants The interim consistency reliability
was measured by using the Cronbach‘s coefficient alpha and all results were more than .7.
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After that researchers administrated questionnaire by hand and by using e-mail. From the
gathered data researchers selected the bullied employees in order to achieve the purpose of the
study.

3 FINDINGS

In order to measure the relationships between EF, EL and ESS and employee retention in a
bullied workplace, researchers conducted Pearson’s correlational analysis.

Table 1: Correlation between EF, EL and ESS with employee retention in a bullied
workplace

EF Loyalty ESS
Employee retention in a bullied .198 440** .354**
workplace
Sig. (2 tailed) .098 .000 .002
N 71 71 71

Note: ** Correlation is significant at the 0.01 level (2- tailed)
Source: Survey Data, 2014

As per the Table 1, the correlation coefficient was conducted to access the relationship
between EF and employee retention. Therefore, there is a positive correlation between two
variables, r = 0.198, n = 71, p = 0.098. As r value is lower than the 0.25, there is a weak
relationship and the significant level is at 0.098 which is P>0.05. Therefore there is a weak
positive statistically insignificant relationship between EF and employee retention in a bullied
workplace. Correlation coefficient was conducted to access the relationship between EL and
employee retention. Therefore, there is a positive correlation between loyalty towards the
organization and employee retention, r = 0.440, n = 71, p = 0.440. The correlation coefficient
is between 0.25 and 0.75. It indicated a moderate relationship. The significant value is,
P<0.05. Therefore it reveals that there is a moderate positive statistically significant
relationship between loyalty and employee retention in a bullied workplace where correlation
is significant at the 0.01 level. Correlation coefficient is conducted to access the relationship
between ESS and employee retention. Therefore, there is a positive correlation between ESS
and employee retention, r = 0.354, n = 71, p = 0.002. The correlation coefficient was between
0.2 and 0.75 which indicates a moderate relationship between two variables. The significant
value is, P<0.05. Therefore it reveals that there is a moderate positive statistically significant
relationship between ESS and employee retention in a bullied workplace where correlation is
significant at the 0.01 level.

Table 2A: Results of multiple regression analysis on employee retention in a bullied
workplace

Model R R Square Adjusted R Std. Errorof | F
Square the Estimate
1 479° 229 195 2.03893 6.669

Source: Survey Data, 2014
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Table 2B: Results of multiple regression analysis on employee retention in a bullied
workplace

Model [Unstandardized Coefficients|Standardized |t Sig.
Coefficients
IB Std. Error Beta
(Constant) 3.503 1.698 2.063 043
EF .057 .067 .094 .854 .396
Loyalty 295 110 331 2.673 .009
ESS 124 .082 185 1.516 134

Source: Survey Data, 2014

According to the Table 2A, 0.479 is the multiple correlation coefficient of the
relationship between dependent variable and all the independent variables in together. Value
of R square of 0.229 shows that 22.9% variance in employee retention is accounted for by all
the independent variables which are EF, loyalty and ESS together. Therefore other factors
will effect on employee retention by 77.1%. Based on the standardized coefficient Beta value
Loyalty factors have the more impact when all the variables taken together. Therefore 33.1%
change will result in employee retention by the change in one unit of loyalty. The change will
be positive at the significant level of 0.009. But other factors have insignificant relation with p
values of more than 0.05. Therefore EF and ESS are insignificantly but positively correlate
with the employee retention at the multiple regression analysis. Hence

Y =a+bX+biX;+byX, (2)
Y = 3.503 + 0.094(EF) + 0.331(LF) + 0.185(SS) (3)

where:

Y — Employee retention in a bullied workplace,
a — Intercept,

b — Slope of the economic factor variable,
X-EF,

b, — Slope of the loyalty factor variable,

X1~ Loyalty Factors,

b, — Slope of the ESS factor variable,

X, — ESS Factors.

Testing Hypothesis
In order to testing the hypothesis researchers used linear regression analysis. There, if the P
value is less than 0.05 alternative hypothesis is accepted. It means if the P value is less than

0.05 it shows a statistically significant relationship between variables.

Hypothesis 1: Economic factors significantly influence on employee retention in a bullied
workplace.

According to the Table 1, the P value scores a value of 0.098 which is greater than

0.05. Therefore it proves that there is not a significant impact of EF on employee retention in
a bullied workplace. Hence null hypothesis is accepted.
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Hypothesis 2: Employee loyalty significantly influence on employee retention in a bullied
workplace.

According to the Table 1, the P value scores a value of 0.000 which is less than 0.05.
Therefore it proves that there is a significant impact of loyalty on employee retention in a
bullied workplace. Hence null hypothesis is rejected and alternative hypothesis is accepted
under 5% confidence level.

Hypothesis 3: There is a significant impact of ESS on employee retention in a bullied
workplace.

According to the Table 1, the P value scores a value of 0.002 which is less than 0.05.
Therefore it proves that there is a significant impact of ESS on employee retention in a bullied
workplace. Hence null hypothesis is rejected and alternative hypothesis is accepted under 5%
confidence level.

Table 3: Summary of hypothesis testing

Hypothesis Accepted Rejected
1 v

2 v

3 v

Source: Survey Data, 2014

4 DISCUSSION

Objective number four was achieved by conducting the Pearson correlation (r) which
indicated in the Table 1 there were moderate positive relationships between employee
retention and loyalty and ESS factors. But EF had weak insignificant but positive relationship.
In order to achieve objective number five researchers conducted Lanier regression analysis to
consider whether there were significant impact on employee retention of each selected factor.
There researchers could identified that there were statistically significant impact on employee
retention by loyalty factors and ESS. But EF were not significantly impact on employee
retention desire according to the study. Therefore finally it can be said that researchers could
achieve prescribed objectives of the study.

5 CONCLUSION

According to the findings of this study many of employees have experienced workplace
bullying or currently they are experiencing it. There is an insignificant weak but positive
relationship between EF and employee retention of bullied employees which was mainly
included compensation, pay equitability and job market. There was an insignificant impact on
EF on employee retention too. This supports the findings of Bersin (2013) which concluded
that “Compensation plays a role, but not as much as you may think. All the experience we
have shown that for mid-performing people compensation is a "hygiene" factor - too little
money will definitely create high churn, but over compensating people won't make up for a
poor work environment.”. Ariyawansa, (2008) also revealed that the pay is important but it is
not the only factor when employees’ concerning to retain or leaving the organization. But it is
contradicting according to the findings of Lindgren and Paulsson (2008) as they have
mentioned that employees are working for money and as per Abeyrathne (2007) there was a
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statistically significant negative correlation between reward management and intention to
quit.  Employees leaving their bosses than leaving their organization. Therefore loyalty
towards the organization is another factor that researchers considered indicating sense of
belongingness, learning and boss where resulted a statistically significant moderate and
positive relationship with employee retention. According to Sanda and Ntsiful (2013) as a
retention tool training is becoming obsolete and it is not like in the past employees are not
much excited about traditional ways of workplace learning opportunities like training.
According to this study there is a statistically significant impact of loyalty and employee
retention of bullied employees. This supports the findings of many researches. Sanda and
Ntsiful (2013) has revealed that there is a positive significant relationship between employee
engagement and employee retention. ESS is the other factor that the researchers concerned in
this study. It is revealed that there is a statistically significant but moderate relationship
between the ESS and employee retention in a bullied workplace. And also there is a
significant impact on employee retention of it. It also supported the findings of Tseng and
Wallace, (2009) and Know Bull- Australia, (2010). Therefore, researchers could prove two
hypothesis out of developed three by conducting linear regression and could achieve all the
objectives of the study. Taken as a whole there is a positive relationships with each factor
with the dependent variable which is employee retention. Finally, it can be concluded that
both loyalty factors and ESS factors are significantly impact on employee retention while EF
are insignificantly impact on employee retention whereas all have moderate positive
relationships with the employee retention in a bullied workplace with respect to the Private
sector of Sri Lanka.

6 RECOMMENDATIONS

According to this study it is revealed that there are positive moderate relationships between
each factor such as EF, EL and ESS and ER. Though the EF are insignificantly impact on ER
there have significant impact on it. Therefore it is better to improve working conditions within
the workplace especially factors relate with the immediate bosses, superiors and managers. If
the bosses are really helpful, respectful, and well-proficient the employees would prefer in
retain in the workplace. Employees concern about their dignity, recognition, self-esteem as
well as social recognition. Employee are highly consider about the non- financial benefits
such as good working conditions, recognition, respect and confidence in working. Therefore
companies have to think about implement and further developed the policies and strategies on
behalf of improve employee retention. Compensation also plays a role but it is only an
important factor. But organizations can also implement in order to enhance the pay levels of
employees comparing to other same level employees in the industry.

Companies should take actions against workplace bullying in Sri Lanka. Employees
are not in a position to report or complain about their hardships or problems occur due to
workplace bullying. Most of times they keep it as a secret. Therefore it is very much
important to give them chance to report their problems to relevant parties. Though policies
and strategies like open door policy, grievance handling are function within the organizations
they should be properly managed and there should be well qualified and empathetic officials
to handle it. The processes should be conducted in effective and efficient manner. Therefore
companies have to thorough their implemented strategies. By implementing and upgrading a
well sound communication system, organizations can retain their employees.

Further companies can implement anti- bullying policies, train managers well and
employees can be educated and trained in order to prevent or minimize the effect of
workplace bullying. That is because it may sometimes severely damage employees’ morale,
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courage, career, self-esteem and their performance and productivity too. When concerning the
company’s aspect, prevention or minimizing workplace bullying will be beneficial for gaining
high retention, high performance as well as high productivity of their employees.
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VPLYV TRANSFEROVEHO OCENOVANIA NA VYSLEDOK
PODNIKU

IMPACT ON TRANSFER PRICING OPERATING RESULT

Anna Harumova

Abstract

Purpose of the article Contribution is to point out the differences arising on non-compliance with
arm's length principle in business transactions linked (dependents). These differences affect the
accuracy of the reported profit and the amount of the tax base and thus the tax paid.
Methodology/methods During the preparation of the present contribution was used basic
qualitative and quantitative scientific methods, such as analysis, synthesis, deduction and
comparison

Scientific aim Transfer pricing is a difficult issue, and the reason for its existence is a fair
distribution of income among tax jurisdictions dependent (related) companies for the purposes of
taxation. Scientific aim of this paper is to highlight the impact of differences in transfer pricing on
the profit and tax base.

Findings In this article | have these effects a transfer pricing method was presented at arm's
length. Differences dependent and independent price we will have on results of operations such
influence that he was less a statement and thereby substantially reduce their own capital to a time,
though higher tax revenue end up paying.

Conclusions (limits, implications etc.) Transfer pricing is the pricing of cross-border transactions
between related parties to conform to the arm's length principle. To interact economically and
personally related entities may be artificially influencing the profit in territories with low tax
territories at the expense of higher taxes. The normal procedure is that in the home country, the
product is valued only at cost (no profit) and profit achieved sales in the country with a favorable
tax rate. Individual countries are trying to allocate profit (tax base) in its capacity and gain tax
profit in its national budget. It is the same in the Slovak Republic. The problem is that transfer
prices are not set on the open market, and therefore may differ from the price agreed between
independent business partners in comparable transactions under comparable conditions. Transfer
pricing is therefore for tax purposes-validated the appropriateness of their height.
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UvVOoD

Transferové ocenovanie sa skuma pri obchodnych transakcidch medzi prepojenymi osobami.
Spolo¢nosti so skupinovou Struktirou preto stale castejSie celia danovym kontroldm
zameranym na transferové ocenlovanie, ktorych cielom je preverit, ¢i transakcie realizované
v ramci skupiny spliiaju atributy nezavislého obchodného vztahu. Kazda spolo¢nost musi
vediet’ preukédzat’ aplikovanu stratégiu transferového ocenovania a podlozit’ ju pozadovanou
dokumentéaciou. Do roku 2015 sa transferové ocenovanie aplikovalo len na medzinarodné
vztahy. Je zndme, Ze medzinarodne spoloc¢nosti podnikajuce v ramci globalnej ekonomiky
tvoria az 60 percent svetového obchodného obratu. Spolocnym znakom takychto
nadnarodnych a cezhrani¢nych danovych subjektov je to, ze st umiestnené v rozdielnych
danovych jurisdikciach, samozrejme, s rozdielnym zdanenim. Novelou zakona o dani
Z prijmov sa od roku 2015 rozsiruje pouzivanie pravidiel transferového oceniovania aj na
vsetky tuzemské zavislé osoby. Danové subjekty maju v praxi zaujem produkovat’ zisk (a teda
aj zéklad dane) tam, kde je to pre ne danovo vyhodnejSie. Dainovli vyhodnost mozno
dosiahnut’ aj presunom zisku medzi osobami v ramci legislativy jednej krajiny alebo
presunom zisku medzi osobami cez hranice do krajiny s dafovo priaznivejSou legislativou.
V tejto suvislosti je oceflovanie predmetu obchodnych transakcii jeden z najvyznamnejsich
problémov v teérii aj v praxi Uctovnictva a zdanovania. Zakon o dani z prijmov v zneni
platnom od 1.1.2014 odstrafiuje dovtedy preferované uprednostitovanie pouzivania tradicnych
transakénych metdd pred transakénymi ziskovymi metdédami. AvSak podla metodického
pokynu, ak je v urcitom pripade pouzitie tradicnych transakénych metdd a transakénych
ziskovych metdd rovnako spolahlivé, nad’alej maju prednost’ tradi¢né transakéné metody. Pri
uplatiiovani cien medzi prepojenymi osobami, ktoré nie su v stlade s metddami transferového
ocenovania vznikaju rozdiely, ktoré maju vplyv jednak na vykézany vysledok hospodarenia
a jednak na danovy zaklad.

1 CIEL A METODIKA

Ciel'om prispevku je poukézat’ na rozdiely vznikajuce pri nedodrzani principu nezavislého
vzt'ahu pri obchodnych transakciach prepojenych (zavislych osob). Tieto rozdiely vplyvaju na
spravnost’ vykazaného vysledku hospodarenia a vysku danového zakladu a tym aj zaplatenej
dane. Zakladné vychodiskd a principy transakcii medzi prepojenymi osobami by mali byt
v sulade s prisluSnymi predpismi, ktoré upravuji tato problematiku. Okrem metdd
transferového ocefiovania upravuju tieto predpisy aj prisluSna terminologiu.

Pre naplnenie hlavného ciela prispevku som identifikovala parcidlne ciele:

e strune charakterizovat historicky vyvin postupov transferového ocenovania

Slovenskej Republiky,
e prezentovat’ sucasné¢ metddy transferového ocefiovania,
e analyzovat’ a prognozovat’ vyvoj daitovych dosledkov pri transferovom ocefiovani.

Struktara prispevku je vytvorena v sulade s poziadavkami na vedecké prispevky
(4vod, ciel, metodika, vysledky, diskusia a zaver). V sulade so stanovenymi cielmi som sa
zamerala na zdroje, ktoré¢ dokumentuju predmetni problematiku. Analyzovala som vplyv
rozdielov vznikajacich pri nespravnom uplatiiovani cien u prepojenych subjektov, na
vysledok hospodarenia a daiiovy zéklad.

V ramci spracovania uvedeného prispevku som vyuzila bezne dostupné vedecké
metédy, napr. analyzu, syntézu, komparaciu a iné. Struktira prispevku je vytvorena v sulade s
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poziadavkami na vedecké prispevky (tvod, ciel, metodika, vysledky, diskusia a zaver). V
stlade so stanovenymi cielmi som sa zamerala na zdroje, ktoré dokumentuju predmetnu
problematiku.

2 VYSLEDKY A DISKUSIA

Transferové oceniovanie mozno povazovat’ v suCasnosti za najdolezitejSiu danova otazku,
ktorej v sucasnosti Celia nielen nadnarodné spolocnosti, ale uz aj tuzemski podnikatelia.
Transferové ocefiovanie znamend stanovenie ceny, za ktoru sa realizuji transakcie medzi
spolo¢nostami, ktoré¢ si majetkovo alebo personalne prepojené, vratane transferu tovaru,
majetku, sluZieb, Gverov a najmov. Uspe$né podnikanie je kI'i¢ova aktivita, ktora prispieva k
rozvoju hospodarstva kazdej krajiny (Subertova E., 2015). Preto je potrebné postupovat’ tak,
aby podnikatel'om nevznikali zbytocné problémy pri uplatiiovani transferovych cien.

2.1 HISTORICKY VYVOJ PRAVNEJ UPRAVY TRANSFEROVEHO OCENOVANIA

Problematika transferového oceniovania sa v slovenskej pravnej uprave relativne ¢asto menila.
Bola upravena v zakonoch o daniach z prijmov (¢. 286/1992 Zb. o daniach z prijmov v zneni
neskorsich predpisov, zdkone ¢. 366/1999 Z. z. o daniach z prijmov v zneni neskorSich
predpisov) ako aj v stucasnosti platnom zakone ¢. 595/2003 Z. z. o daniach z prijmov v zneni
neskorsich predpisov (d’alej len ,,zakon o daniach z prijmov*). Pre spravu dani bola zlozitejSia
kontrola cezhrani¢nych transferov, preto bola legislativna iprava tejto oblasti podrobne;jsia.

Tato slovenska pravna uprava prebrala postupy podl'a medzinarodnej Smernice o
transferovom ocenovani pre nadnarodné spolocnosti a spravu dani (publikované vo
Finan¢nom spravodajcovi ¢. 14/1997, Finanénom spravodajcovi ¢. 20/1999, Finan¢nom
spravodajcovi 3/2002)). Stcasny zdkon ¢. 595/2003 Z. z. o daniach z prijmov v zneni
neskorsich predpisov upravuje ( § 17, ods. 5), ze stcastou zakladu dane zahranicnej zavislej
osoby je aj rozdiel, o ktory sa ceny pri vzdjomnych obchodnych vztahoch zahrani¢nych
zavislych osob vratane cien za poskytnuté sluzby, p6zicky a tvery liSia od cien pouzivanych
medzi nezavislymi osobami v porovnateI'nych obchodnych vztahoch, pri¢om tento rozdiel
znizil zéklad dane. Pri ur€eni rozdielu sa pouzije postup podla § 18, kde je uvedena tprava
zakladu dane pri transakciach zahrani¢nych zavislych oséb. V zmysle pokynu Finan¢ného
riaditel'stva SR Banska Bystrica z decembra 2013 transakcia je obchodny alebo finan¢ny
vzt'ah medzi dvoma alebo viacerymi osobami. V transferovom ocefiovani sa zameriavane na
transakcie zahrani¢nych zavislych oséb — t.j. transakcie, ktoré vykonava osoba so sidlom
alebo bydliskom na izemi Slovenskej republiky s ekonomicky alebo persondlne prepojenou
osobou so sidlom alebo bydliskom v zahrani¢i (Luknarova-KutiSova, D, 2009). Tieto
transakcie nazyvame kontrolované transakcie a porovnavame ich s nekontrolovanymi
transakciami (transakciami vykonavanymi medzi nezavislymi osobami). Potom vzajomne
porovnavat mozeme len transakcie, ktoré maji porovnatel'né vSetky ekonomicky vyznamné
charakteristiky. Ak zahrani¢na zavisla osoba vykonava porovnatel'na transakciu so zavislou aj
s nezavislou osobou, potom moédZeme na porovnavanie pouzit tato internu nekontrolovanu
transakciu. Ak zahrani¢na zavisla osoba nevykonava porovnatel'na transakciu s nezavislou
0osobou, potom na porovnavanie musime pouzit porovnatelnt transakciu uskutociiovanu
medzi nezavislymi osobami, t.j. externu nekontrolovanu transakciu. Metody transferového
ocefiovania sa pouzivaju pre skumanie — testovanie konkrétnej transakcie. RozliSujeme
priame a nepriame metddy transferového ocenovania.

Pri priamej metdde transferového oceflovania sa porovnava priamo cena
kontrolovanej transakcie a cena nekontrolovanej transakcie.
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Pri nepriamej metode transferového ocenovania dochadza k uprave ceny
kontrolovanej transakcie nepriamo, prostrednictvom pouzitia d’alSich ukazovatelov, napr.
marze hrubého alebo Cistého zisku. Metody transferového oceiovania delime na jednostranné
a dvojstranné. Jednostranna metoda skima len jednu zo zmluvnych stran transakcie,
spravidla t0, ktord vykondva menej komplexné funkcie a znadsa nizSie rizika. Pre skimanie —
testovanie si mozeme zvolit' domdci alebo zahrani¢ny subjekt. Ak je testovanou stranou
domaéci subjekt, o druhej zmluvnej strane potrebujeme poznat’ len udaje potrebné pre vykon
funkénej a rizikovej analyzy. Ak si zvolime ako testovanu stranu zahranicny subjekt, k
analyze a skimaniu potrebujeme vsSetky relevantné financné ukazovatele a podklady.
Dvojstranna metoda skiima obidve zmluvné strany transakcie a ich prinos k
predpokladanému dosiahnutému zisku. Agregovany zisk sa nasledne deli medzi zavislé osoby
v stlade s principom nezavislého vztahu.

Medzi zdakladné pravidla o transferovom oceniovani, ktoré obsahuje vzorova zmluva
OECD a Smernica OECD, patria:

e Princip nezavislého vztahu, podla ktorého kazdy clen nadnarodného podniku
podlieha dani z prijmov na zéklade principu rezidencie alebo principu zdroja
prijmu. Princip nezévislého vzt'ahu je zamerany na dva ciele:

e zabezpecenie primeran¢ho danového zékladu v kazdej jurisdikcii,
e zamedzenie dvojitému zdaneniu.

e Princip obvyklych cien, ktory sa reSpektuje pri vzdjomnych transakciach. Tento
princip je medzinarodnym Standardom, ktory uplatiuju pri kontrole sprévcovia
dani vo vicsine krajin na celom svete. Obvyklé ceny sa v sprave o transferovom
ocenovani a mnohonarodnych podnikoch, publikovanej OECD v roku 1979,
definuju ako ,,ceny, ktoré by boli za rovnakych, alebo za podobnych podmienok
dohodnuté medzi nezavislymi podnikmi zainteresovanymi v rovnakych alebo
podobnych obchodnych transakciach alebo za podobnych podmienok na rovnakom
trhu®.

o Zmluvy 0 zamedzeni dvojitého zdanenia, ktoré musia obsahovat pravidla
reSpektujice metody transferového ocenovania.

2.2 POSTUPY STANOVENIA TRANSFEROVYCH CIEN

Pri stanoveni transferovych cien postupujeme podla vysSie uvedenych principov a pravidiel
transferového oceiniovania. Pri zistovani rozdielu transferovych cien a obvyklych cien sa
vychédza z porovnania podmienok, ktoré boli dohodnuté v obchodnych alebo finan¢nych
vzt'ahoch medzi zahrani¢nymi zavislymi osobami, s podmienkami, ktoré by vznikli medzi
nezavislymi osobami v porovnatelnych obchodnych alebo financnych vztahoch =za
porovnatel'nych podmienok (princip nezavislého vzt'ahu). Zakladné rozdelenie metod
transferového ocenovania (Harumova, A., 2002):

e tradicné metody - vychadzajuce z porovnavania ceny,

o transakcné ziskove metody - metddy vychadzajlice z porovnavania zisku,

e kombindacia prvych dvoch metod,

e ind metoda priamo neuvedend v zdakone, ak jej pouzitie je v sulade s principom

nezavislého vztahu

1. Metody vychadzajuce z porovnavania ceny (tradicné metody):
a) metoda nezavislej trhovej ceny (Comparable Uncontrolled Price Method), pri
ktorej sa porovnava cena prevodu majetku alebo sluzby dohodnutd medzi
zahrani¢nymi zavislymi osobami s porovnatelnou nezavislou trhovou cenou
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dohodnutou medzi nezéavislymi osobami. Problémom v praxi moze byt princip

porovnatel'nosti obchodov alebo spolo¢nosti uskutociiujiicich tieto obchody

prostrednictvom cien tvorenych na volnom trhu. Je to priama, jednostranna
metoda, pouziva sa hlavne na transakcie s hmotnym (napr. suroviny) a nehmotnym
majetkom (napr. licencné poplatky), finan¢né transakcie (napr. urokové sadzby),

b) metéda nasledného predaja (Resale Price Method), pri ktorej sa cena prevodu
majetku nakupeného zahrani¢nou zavislou osobou prepocita na nezavislua trhova
cenu z ceny, za ktor tito zahranicnd zavisld osoba majetok opétovne predava
nezavislej osobe, znizenej o obvyklu vysku obchodného rozpdtia porovnatelnych
nezavislych predajcov. Metdda nasledného predaja si vyzaduje vykonat’ analyzu
porovnatelnosti a nasledne porovnat obchodné rozpidtie dosiahnuté v
kontrolovanych transakciach s:

e obchodnym rozpitim, ktoré ten isty predajca dosiahne pri rovnakych tovaroch
nakupenych alebo predanych v porovnatelnej nekontrolovanej transakcii,
alebo

e obchodnym rozpitim dosiahnutym nezévislou spolo¢nost'ou v porovnatel'nych
nekontrolovanych transakcidch.

Metoda nasledného predaja sa pouziva v pripadoch, ked’ zahrani¢na osoba tovar

nakipeny od niektorého ¢lena nadnarodnej skupiny d’alej predava nezavislej

osobe. Tato metdda je druhym najlepSim pristupom k oceniovaniu zalozenom na

principe nezavislého vztahu (Eiteman, D., K. — Stonebrill, A., I. — Moffett, M.,

2007). Je tym spolahlivejsia, ¢im sa nasledny predaj realizuje v o najkratSom Case

po zakupeni tovaru predajcom. Cim viac ¢asu uplynie medzi poévodnym nakupom

a predajom, tym viac hrozi vyssie riziko zmien na trhu (zmena trokovych mier,

nakladov, atd’). Tieto skuto€nosti by mali byt zohladnené pri porovnavani

transakcii. Vhodne zvolené obchodné rozpitie by malo rast’ spolu s rastom objemu
transakcie, vykondvanymi funkciami a moZnym rizikom. Pri uplatiiovani tejto
metddy vznika problém porovnatelnosti v rozdielnosti jednotlivych  druhoch
nakladov a uplatiiovani odliSnych postupov uctovania a pri uréeni obchodného
rozpitia opakovanej predajnej ceny. DoleZitym faktorom pri ureni obchodného
rozpitia je Casovy interval medzi pdvodnym ndkupom a predajom, pretoZe ¢im je
tento interval dlhsi, tym viac faktorov treba zohl'adnit. Je to nepriama,

Jjednostrannd metoda a pouZiva sa na distribiiciu produktov.

C) metdda zvysenych nikladov (Cost Plus Method), pri ktorej sa nezavisla trhova cena
vypocita zo skutocnych priamych a nepriamych nakladov majetku alebo sluzby
prevadzanej medzi zahrani¢nymi zavislymi osobami, zvySenych o sumu cenovej
prirazky uplatiiovanej tym istym dodavatelom vo vztahu k nezavislym osobam
alebo osumu cenovej prirazky, ktora by uplatiovala nezavisla osoba
V porovnatelnom obchode za porovnatelnych podmienok. Uvedend metoda je
vhodna vtedy, ked’ dodavatel’ vyrobkov alebo sluzieb ich predava alebo poskytuje
zavislej osobe. Najvhodnejsie je jej pouzitie pri nedokoncenych vyrobkoch, ktoré
su predavané v zavislom vztahu. Je to nepriama, jednostrannd metoda a vyuziva
sa hlavne na porovnavanie vyroby a predaja polotovarov.

2. Metody vychadzajice z porovnavania zisku (transakcné ziskové metody)

a) metoda delenia zisku (Profit Split Method), ktora vychadza z takého delenia
predpokladaného zisku dosiahnutého nezdvislymi osobami, aké by ocakavali
nezéavislé osoby pri spolo€nom podnikani pri dodrZani principu nezéavislého
vztahu. Ziskom, ktory je deleny medzi zmluvné strany, moze byt bud’ celkovy
zisk dosiahnuty z ich transakcie, alebo rezidudlny zisk — tj. zisk, ktory nemozno v
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b)

prvej faze vypoctov jednoznacne prisudit’ ziadnej zo zmluvnych stran, ako aj zisk

vznikajuci pouzitim jedinecnych nehmotnych aktiv vysokej hodnoty v ramci

konkrétnej transakcie. Rovnako je uvedend metoda vyuzivana, ak nie je mozné
najst’ porovnatelné transakcie. Pri deleni zisku je potrebné zohl'adnit’ nasledujuce
faktory:

e je potrebné urcit, ¢i ide o delenie zisku v ramci urcitej produktovej linie,
agregovanych produktov alebo celej nadnarodnej skupiny,

e ak danovnik vykondva transakcie s viac ako jednou zahrani¢nou zavislou
osobou je potrebné identifikovat’ zmluvné strany, zisky suvisiace s tymito
transakciami a ur¢it zisk, ktory ma byt rozdeleny medzi zmluvné strany,

e aby mohol byt urceny konsolidovany zisk, je potrebné, aby tctovnictvo oboch
zmluvnych stran bolo zalozené na rovnakej baze z hladiska pouzitej meny,
uctovnych standardov a nasledne konsolidované.

Problém porovnatelnosti pri tejto metdode vznikd pri ziskavani kvalitnych

externych udajov o trhu a o podrobnej analyze c¢innosti vykonavanych

porovndvanymi spolo¢nostami. Je to dvojstranna metoéda, pouziva sa najcastejSie
na vysoko integrované transakcie, ked zmluvné strany prispievaju v ramci
transakcie unikatnym spoésobom alebo vlastnia hodnotny nehmotny majetok,

metoda cistého obchodného rozpdtia (Transactional Net Margin Method), ktora
zistuje vySku ziskovej prirazky z obchodného vzt'ahu alebo finanéného vzt'ahu
medzi zavislymi osobami vo vzt'ahu k nakladom, trzbam alebo inej zakladni, ktora
porovnava so ziskovou prirdzkou pouzivanou vo vztahu k nezdvislym osobam. Je
to metdda zaloZend na porovnaniach na urovni €istého zisku. Porovnania na Grovni
¢istého zisku moézu byt zaloZzené na skiimani jednej transakcie alebo na agregécii
transakcii. Tato metdda moze byt aplikovana az po dokladnom uplatneni funkénej
analyzy. Je mozné zohl'adnit’ len taky zisk, ktory je priraditelny ku konkrétnej
posudzovanej transakcii. Nie je vhodné, aby tato metoda bola aplikovand na baze
celej spolo¢nosti v pripadoch, ak spolocnost’ vykonava velké mnoZstvo réznych
transakcii, alebo ak vykonava také ¢innosti, ktoré sa nedaji vhodne porovnat’ na
spolo¢nom zéklade s transakciami a funkciami nezavislej spolo¢nosti. Tato metdda
vyzaduje porovnanie Cistych obchodnych rozpiti, ktoré spolocnost’ dosiahla v
kontrolovanych transakciach s €istymi obchodnymi rozpdtiami, ktoré danovnik
dosiahol v nekontrolovanych transakciach za porovnatel'nych podmienok.
Problémom uplatnenia tejto metddy je narocnost’ zabezpecenia vysokého stupiia
podobnosti mnohych aspektov na porovnanie tychto obchodnych vzt'ahov. Je to
jednostrannd metoda, pouzivaju sa rozne ukazovatele ziskovosti, pri rdéznych
typoch transakcii v zavislosti od dostupnych udajov. Pouzitie tejto metddy je
obmedzené, ak napriklad zmluvné strany transakcie vlastnia cenny nehmotny
majetok alebo ich prispevok k transakcii ma unikétny charakter.

Medzi dalsie metody transferového ocenovania (ktoré metodicky pokyn nezahfia)
mozno zaradit’ (Harumova, A. 2011):

a)

b)

metoda porovnatelnych ziskov, ktora vychadza z vysledkov porovnavania Grovne
dosiahnutého zisku podniku s uroviiou zisku nezavislého podniku, ktory sa
zaobera rovnakou alebo podobnou ¢innost'ou za porovnate'nych podmienok.
metoda navratnosti investovaného kapitalu, je zalozena na porovnavani
navratnosti kapitélu investovaného v spojenych podnikoch s névratnostou kapitalu
Vv nezavislych podnikoch, ktoré uskutoCiiuji rovnaké alebo podobné aktivity,
vyZzadujuce si rovnaké alebo podobné kapitalové investicie.
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C) metoda alokacie globdlnych ziskov, tato metdda sa neopiera o princip obvyklych
cien. Cisty zisk, ktory plynie z uskuto¢nenych obchodnych transakcii sa prirad’uje
jednotlivym zainteresovanym podnikom na zaklade ich prispevku k dosiahnutému
¢istému zisku. Zakladnou st spravidla celkové naklady alebo mzdové néklady.

2.3 ANALYZA VPLYVU TRANSFEROVYCH CIEN

Pre analyzu vplyvu nedodrzania transferovych cien na vysledok hospodarenia a danovy
zéklad som si vybrala metodu nezavislej trhovej ceny, pri ktorej sa porovnava cena prevodu
majetku alebo sluzby dohodnutd medzi zahraniénymi zavislymi osobami s porovnatel'nou
nezavislou trhovou cenou dohodnutou medzi nezavislymi osobami. Problémom v praxi moze
byt princip porovnatelnosti obchodov alebo spolo¢nosti uskutociiujucich tieto obchody
prostrednictvom cien tvorenych na vol'nom trhu.

© ©

3-PC,

Agenda:

1- podnik A predava zavislej osobe B — preverovana cena,

2- podnik A predava nezavislej osobe C — obvykla cena, alebo
3- podnik X predava nezavislej osobe C,

4- porovnanie cien AB a AC alebo XC.

Obrazok 1: Porovnanie transakcii pri metode nezavislej trhovej ceny
Zdroj: vlastné spracovanie

Vypocet transferovej ceny (AB) v sulade s touto metodou mozno urobit’ podl'a vzorca:

TC,=PC,+RP (1)
kde:
TC, — transferova cena uznatel'na,
PC, — predajna cena nezavislej osobe,
RP — rozdielne polozky (napr. doprava, colné poplatky).
ZdaniteI'ny rozdiel pri uplatneni nizSich cien voci zavislej osobe (TCR) vypocitame:

TCr = (PC,+ RP)— PC, alebo (2)

TCp = TC,—PC, (3)
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kde:
TCr — rozdiel predajnych cien,
PC, — predajna cena zavislej osobe.

Pri analyze predaja tovaru A voci zavislej osobe B vychadzame z toho, ze zéavisla
predajna cena (PC,=480 €) mdze obsahovat’ aj iné polozky (RP=30 € doprava a 20 € clo) ako
nezavisla cena (PC=550 €). Pri vypocte uznatel'nej transferovej ceny (TCy = 550-30-20=500
€) musime tieto polozky zohl'adnit’. Porovnanim TC, a PC, dostaneme TCg — pripocitatel'na
polozku k danovému zakladu 20 € (500-480).

Tabul’ka 1. Analyza cien podPa met6dy nezavislej trhovej ceny

zavisla | nezavisla | rozdielne | transferova rozdiel vplyv na | vplyv na
druh transferu cena cena polozky cena predajnych cien VH DZ
V € podniku A PC, PC, RP TC, TC, (TC,-PC) +/- +/-
predaj tovaru zavislej
osobhe B 480 550 50 500 20 -20 20
nakup od zavislej
osoby C 500 560 40 520 20 20 0
predaj sluzby zavislej
osobe D 350 420 30 390 40 -40 40

Zdroj: vilastné spracovanie

Ak podnikatel'sky subjekt vykaze zavislé ceny vo svojej uctovnej zavierke a tento
vysledok hospoddrenia pouZije aj na vypocet zdkladu dane, potom je potrebné stanovit
transferové ceny v stilade s metédami transferového ocenovania a podat’ dodatocné danové
priznanie. Rovnako bude postupovat’ daiiova kontrola a rozdiely transferovych cien dodani.
Ak sa teda v skuto¢nosti uplatnila zavisla cena 480 €, po kontrole vplyv na vysledok
hospodarenia (VH) bude mat’ tento transfer -20 €, pretoze vo vynosoch mame zauctovanu len
sumu 480 € a spravne mala byt 500 €. Tento rozdiel nam bude mat’ na vysledok hospodarenia
taky vplyv, Zze ho vykdZeme niz$i atym si v podstate zniZime vlastné imanie oproti
skuto¢nosti aj ked’ dane z vysSieho vynosu nakoniec zaplatime. Vplyv na danovy zaklad bude
+20 €, pretoZe rozdiel transferovej ceny a zavislej ceny je pripoc€itatel'nou polozkou k zékladu
dane.

Transferové ocefiovanie je narocnd problematika a dovodom jeho existencie je
spravodlivé rozdelenie prijmov medzi danové jurisdikcie zavislych (prepojenych) spolo€nosti
pre ucely zdanenia. Povinnosti podnikatelov v suvislosti s transferovym oceflovanim si
upravené v uvedenych predpisoch a metodickych pokynoch ausmerneniach. Bliz§i navod
Kk analyze porovnatelnosti v nich nenajdeme. Analyzu porovnatelnosti mozeme najst v
revidovanej Smernici OECD, Smernica o transferovom ocefiovani pre nadnarodné spolocnosti
(2010), ktora poskytuje pomerne podrobny navod k analyze porovnatelnosti. Podl'a smernice
analyza porovnatel'nosti by sa mohla realizovat’ v tychto krokoch:
ur¢enie obdobia, na ktoré sa analyza porovnatelnosti bude robit’;
analyza pomerov danového poplatnika (charakter skimanych transakeitf);
analyza funkcii (podmienky skimanych transakcii, vol'ba testovane;j strany);
prehl'ad a zhodnotenie internych porovnateInych udajov;
zhodnotenie dostupnosti a stanovenie externych porovnatelnych udajov;
vyber najvhodnejsej metddy transferového ocenovania;
identifikacia moznych porovnatel'nych udajov;
interpretacia a aplikacia vysledkov porovnavacej analyzy,
urCenie nezavislej ceny.
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Zakladom pre porovnatelnost’ cien pri transferovom ocetiovani medzi zavislymi
osobami je preto priprava benchmarkingovych §tidii a modelov analyzy porovnatelnosti pre
jednotlivé transakcie medzi tymito zavislymi osobami. Tento postup je stavany pre
nadnéarodné spolocnosti a je celkom naro¢ny. Ako budt ale postupovat’ mali podnikatelia pri
analyze porovnatel'nosti a ¢i budua vobec schopni si potrebni dokumentaciu vypracovat’ ukaze
cas. Nevieme kol'ko ich bude stat’ externé vypracovanie dokumentacie a ¢i najdu vhodné
porovnateI'né podniky. Pretoze prave porovnatelnost’ je v tomto procese hlavny kamen trazu.
Ci uz porovnatelnost podnikov, podmienok podnikania, obchodovanych tovarov a sluZieb,
Struktary uplatiiovanych cien a pod.

2.4 ZHRNUTIE VYSLEDKOV

Transferové ocenovanie predstavuje osobitny subor legislativnych pravidiel, ktorych
predmetom je celé spektrum aktivit vykonavanych zavislymi osobami v ich vzijomnych
vzt'ahoch a vyzaduje preukdzanie dodrzania principu nezévislého vztahu. NedodrZanie tychto
pravidiel m& za nasledok vplyvy na vykazované vysledky hospodarenia, zdklady dane
a zvySené danové naklady. V prispevku som tieto vplyvy prezentovala na metdde nezavislej
trhovej ceny. Rozdiely zavislych a nezavislych cien nam buda mat’ na vysledok hospodarenia
taky vplyv, Ze ho vykdZzeme niz$i atym si v podstate znizime vlastné imanie oproti
skutocnosti, aj ked’ dane z vysSieho vynosu nakoniec zaplatime. Vplyv na danovy zaklad bude
taky, ze rozdiel transferovej ceny a zavislej ceny je pripocitatel'nou polozkou k zakladu dane.
Vycislenie vysSieho danového zakladu po termine ma za nasledok doplatok dane a d’alSie
sank¢éné danové naklady.

ZAVER

Zaverom mozno uviest’, Ze pri vykone danovej kontroly bude musiet’ spravca dane vychadzat
z dodrziavania principu nezéavislého vztahu, z pouZzitej metddy a analyzy porovnatelnosti
ocenenia. Hlavnym problémom z pohl'adu spravcu dane pri daiiovej kontrole bude otazka
porovnatel'nosti obchodnych transakcii. Pri vykone datiovej kontroly bude zrejme potrebné
pri rieSeni konkrétnych situacii zobrat’ do ivahy aj skutocnost’, ze zavislé osoby mdézu medzi
sebou realizovat obchodné vztahy aj za obvyklé ceny alebo Ze ceny medzi zavislymi
osobami sa mézu odliSovat’ od tzv. obvyklych cien aj z objektivne vysvetlitelnych dévodov.
Takymto dovodom moéZe byt napriklad to, Ze spolu s preddvanymi vyrobkami mézu byt
poskytované rozli¢né sluzby na podporu predaja, rabaty na zvySenie odbytu, poskytovanie
reklamnych vzoriek za nizZSie ceny a pod. Z tohto pohl'adu postdenie spravcu dane nemusi
byt vzdy objektivne ¢ize nemusi niekedy tieto objektivne priiny rozdielu cien medzi
zavislymi osobami uznat. Pre danovnika vtomto pripade vznika problém dodanenia
Z nespravneho posudenia spravcom dane. Iny danovy problém moéZe vzniknit' na strane
spravcu dane, ktory zisti transferové ocenovanie medzi prepojenymi osobami, ale nema
dostatok prostriedkov na to, aby to dokazal. Prikladom mdze byt to, Ze nenajde vhodny
porovnatel'ny podnik.
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COCTOSAHMUE XVIEBOITIEKAPHOI'O ITPOU3BO/JICTBA
POCCHUMH
(OB AHAJIN3. CUCTEMHBIE TPOBJIEMBI.
BAPUAHTDBI PEHIEHUWA)

CONDITION BAKERY IN RUSSIA
(GENERAL ANALYSIS. SYSTEMIC PROBLEMS.
OPTIONS FOR DECISION)

Tarbsana Jlapuna — HukoJuait 3aBoqunkoB — AsiéHa 3eMJISHKMHA

Abstract

Baking industry in Russia - one of the most important in the food industry. It is closely linked to
the agricultural sector. Its level of development affects the quality of life of the population. Bread -
a product of first necessity in Russia. Consumption of grain products in the average per capita in
2013 was 118 kg. Russians spend on the purchase of bread 4,2% of the consumer budget.
However, according to official statistics, the consumption of bread and bakery products are
reduced each year. Reducing demand, growth of tariffs for energy and other factors have had a
negative impact on the effectiveness of bakery production in Russia. In 2014, was approved the
branch target program "Development of the baking industry of the Russian Federation for 2014 -
2016". This fact increases the relevance of research.

Purpose of the article is to analyze the situation in the production of bakery products and
determining the prospects for the baking industry.

Methodology/methods Studied the data of Rosstat and the Ministry of Agriculture, publications of
Russian scientists on the problem, applied statistical methods of analysis of the dynamics and
structure.

Scientific aim is the identification of patterns of development of the baking industry and the
definition of measures to improve the economic efficiency of baking production in Russia

Findings After analyzing the situation in the Russian bakery industry, the authors have identified
two sets of measures to improve the efficiency of bakery production: at bakeries and at the federal
level. For Russian bakeries recommended expand the range by functional foods. It is necessary to
carefully study consumer demand. Also necessary to replace obsolete technology of production of
bread products, to upgrade equipment in order to ensure increased productivity, reduce material
and energy intensity of production. The authors recommend to move from indicators of financial
result (profit or loss) on the value added to assess the effectiveness of the enterprise; develop
cooperation between the bakeries and agricultural enterprises. At the federal level is necessary to
pay attention to the problem of collecting statistical information on Bakery.

Conclusions (limits, implications etc.) The implementation of the proposed measures will
contribute to evidence-based pricing for socially important kinds of bread products and to
targeted state support for grain producers, and increase the economic efficiency of bakeries.

Keywords: efficiency, bakery production, costs, modernization of the industry, the profitability of
the enterprise

JEL classification: C46, L17, L66
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BBEJAEHHUE

XnebornekapHasi IPOMBILIICHHOCTh B Poccru TpaaUIIMOHHO OTHOCUTCS K BEAYLIUM OTPACIiM
arponpOMBIIUIEHHOTO KOMILIEKCA. Y POBEHb €€ Pa3BUTHsI OKA3bIBAECT CYLIECTBEHHOE BIIUSHUE
HA Ka4eCTBO J>KM3HU HaceleHHs. XJjed — MPOAYKT NEpBOH HEOOXOIUMOCTH, CTaOWIBHO
3aHUMAIOLIMI CBOE€ MECTO B PAllMOHE NUTAaHUS POCCUSIH. TaK, B CpEAHEM Ha JIyIly HACEJICHUS
3a 2013 r. morpebieHue xIeOHBIX TPOAYKTOB B Poccuu coctaBmiio 118 kr. B cocraB xiieOHBIX
MPOJYKTOB BKIIIOYAIOTCA: XJ1e0, MaKapOHHbIE U KOHIUTEPCKUE U3/IeTHs B IEpecYeTe Ha MYKY,
Kpyny u 6060Bbie. Ha ux nokynky npuxoautcs 4,2% noTpeOUTEIbCKIX PACX0A0B JOMAITHIX
x03s11icTB [ ColaabHOE MOJI0KEHUE U YPOBEHB KU3HU Hacesenus: Poccun, etc., 2014].

OpHako OQUIMANBHBIE CTATUCTUYECKHE TaHHBIC CBUACTECILCTBYIOT O COKpAICHHUH
00beMoB moTpebieHus xjaeba 1 XyIe000yI0UHBIX U3NEIUN B MocieaHne roasl. [lo MHeHHIO
aBTOPOB CTaTbM, TMPUYMHBI 3AKIIOYAIOTCS B COKPAIICHUH YWCICHHOCTH HACEIEHUS
TPYAOCIIOCOOHOTO BO3pacTa — TJABHOTO moTpedutens xieba, a Takke B H3MEHEHUU
CTPYKTYpHI pallioHa NMUTaHUs HaceJieHUs. B CBOIO ouepe/s, CHIDKEHUE CIIpoca, pocT Tapudos
Ha YHEPTOHOCUTEIH U PSJ MPOUuX (PaKkTOPOB, KOTOPHIE OYIYT OCBEIICHHI 1ajiee B MaTepraliax
CTaTh¥, OKAa3bIBAIOT HETaTHBHOE BIIMSHHE HA OOIIyI0 3()PEKTUBHOCTH XJICOOMEKAPHOTO
npous3BoacTBa B Poccun.

[lonnmaHnue pykOBOACTBOM CTpaHbl U MPO(UIbHBIMU MUHUCTEpcTBaMU P® npobiem
OTpacid W ee BJIHMSHHE Ha HaIlMOHAaJIbHYI0 0€30MacHOCTh MMEETCs, Ha B3IVIAJ aBTOPOB, B
JIOCTaTOYHOM 00BeMe. DTO OTPA3HIIOCHh B MIPHHITHH BaKHOTO HAIMOHATIHLHOTO JOKYMEHTA: B
2014 r. B Poccum Obima yTBepxKAeHa oTpacieBas IeneBas mporpamma «Pa3Butue
xJIe0omeKapHoi mpoMbIuIeHHOCTH Poccuiickoii denepanuu Ha 2014 — 2016 rr». Ee nensmu
ABIIAIOTCS 00ECIeUYeHHEe HACEJICHHs CTPAaHbl KaueCTBEHHBIMH XJICOOOYIOUYHBIMU H3JCIUSIMU,
MOBBIIICHHE KOHKYPEHTOCIIOCOOHOCTU TMPOAYKIIMH, MOJCpPHU3AIUS TPOU3BOJCTBA U
MOBBIIIIEHHE (PUHAHCOBOM YCTOMYMBOCTH XJjeOomekapHOi mpomeinuieHHocTH [[Ipukas
MunuctepcTBa cenbckoro xo3siictBa Poccuiickoit deneparnuu, etc., 2014].

[TomoOHbIe aMOMIIMO3HBIE IIEJEBbIE MPOTPaMMbI BCErja TUKTYIOT MOBBIIICHHBIC
TpeOOBaHUS K AaHAIMTUYECKUM MarepuaigaM, OOYCIIOBIMBAIOT pPACIIUPEHUE MPOTPaMMBbI
MOHHUTOPHHTA YKOHOMHYECKON 3(P(HEKTUBHOCTH ME30YPOBHS MPOU3BOJACTBA. XiiebonekapHas
oTpacinb — He uckimoueHue. K tomy xe B Poccum paHHOe HampaBlieHHE HCCIIEIOBaHUM
npuodpeno  0co0ylo  aKTyallbHOCTh [0  NPUYMHE  HEOOXOJUMOCTH  pPEeLICHHS
UMITOPTO3aMENICHUS MTPOYKTOB MUTAHKUS — MAaCCOBO U YK€ TPATUIIMOHHO TPEICTABICHHBIX
Ha POCCUHCKOM PBIHKE, HO B CBSI3M C MPHUMEHSEMBIMH CAHKIUSIMU CO CTOPOHBI psiia CTpaH
EBponibl w/unmm B OTBET Ha HHUX 3alpelIEHHBIX KO BBO3Yy Ha Tepputopuio Poccuiickoit
®denepanuu.

[TosToMy B TipemyiaraeMoM Martepuaje aBTOPhl CTaThU aKIEHTUPYIOT BHUMaHHE Ha
BBISIBJICHHH 3aKOHOMEPHOCTEH pa3BUTHs xjeOomnekapHoil oTpacnu B Poccun u onpeneneHun
MEPOTIPUATHA 1O  TIOBBIIEHUIO OSKOHOMHUYECKOH D(PGHEKTUBHOCTH  XJIEOOMEKapHOTO
MPOU3BOJICTBA.

B kavectBe mHbOpMaMOHHONW 0a3bl MCMOJIB30BaHbl JaHHBIE DeepabHON CITYKOBbI
roCy1apCcTBEHHOW craTucTuku Poccuiickot ®Penepaunu u  MuHUCTEPCTBA CEIBCKOTO
xo3siictBa P®, myOnukanuu H3BECTHBIX POCCHMCKUX YUYEHBIX IO JaHHOW mpoliieMe, B
yactHocTH, boromonoBoit M.I1., EpmakoBoit JK.A., KocoBana A.Il., llanomnunkosa N.M. u

Ap.
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1  JMHAMHUKA  TOKA3ATEJEN  TPOU3BOJICTBA WM
MOTPEBJEHUS XJEBHBIX ITPOJYKTOB B POCCUH

[Tpon3BOICTBO MPOAYKIIUUA PACTCHHEBOJICTBA — OCHOBBHI IPOM3BOJICTBA XJICOHBIX MPOIYKTOB -
B Poccun xapakTtepusyeTcsl 3HAUUTEIbHONW BOJIATWIBHOCTHIO B TOJOBOM JMHAMUKE, YTO HE
MOJKET HE OKa3bIBaTh BJIMAHHE Ha IMOKasarend xiebomedenns. Tak, B 2011 r. HaGmromaics
3HAYUTENbHBII MO0 00beMy BajoOBOM cOOp 3€pHOBBIX M 3epHOOOOOBBIX B XO3SIMCTBAX BCEX
Kareropuii, coctaBuBinii 94213 Thic. ToHH. B cBOIO oYepenb, 00JbIIOE MPEITIOKEHUE HA
pBhIHKE 0a30BOr0 ChIpbs OOECHEYUIIO BBITOAHBIC YCIOBUS JJIsi HPOU3BOAMUTENEH MYKH U
KPYIBI, YTO MPSMO MPOMOPLUUOHATBHO OTPAa3WiIOCh Ha mepepadotke: B 2012 r. Habmogancs
CYIIECTBEHHBIN MPUPOCT MPOU3BOACTBA MYKH M KpyImibl 1o cpaBHeHuto ¢ 2011 r. OgHako
2013 r. BanoBOi cOOp 3epHOBBIX M 3€pHOO00OBBIX cocTaBwil Jmiib 70908 ThIC. TOHH, YTO
HEraTUBHO OTPa3WJIOCh Ha JIMHAMUKE TOKa3aTelel MPOU3BOJCTBA MYKH U Kpymbl. Takum
o0pa3om, coBokynHo 3a nepuona 2011-2013 rr. 00b€M NpPOU3BOACTBA MYKU U3 3€PHOBBIX U
3epHO000O0BBIX KyIbTyp cokpartuics Ha 1,7%. IIponopinoHanbHO CHU3UIOCH MTPOU3BOJICTBO
xjeba u XJIeOOOYTOUHBIX W3JCIUKA B HATYpallbHOM BbIpaKeHWU Ha 3,1%, MaKapOHHBIX
n3nenui — Ha 4,5%. Ha 10 eauHuI] COKpaTUIIOCh YKCIO KPYIHBIX U CPEAHUX OpraHU3alui
MYKOMOJIbHO-KPYIISTHOH TIPOMBIIUICHHOCTH, Ha 67 eIMHHII — XJICOOIIEKAPHBIX TPEIIPHUSITHH.
OO61ure naHHbIE CBeIeHbI B Ta0uiLy 1.

B kadecTBe 3HAYUTEIHLHOTO MOJIOKUTEIHHOTO MOMEHTA BBIJIECINM, YTO MPOU3BOICTBO
Kpymbl 110 cpaBHeHuto ¢ 2011 r. Bepocio Ha 15%.

Tadimna 1: luHamuka noka3saresieil NMPoOM3BOACTBa XJeOHBIX NPOAYKTOB B Poccum,
THIC. TOHH

2013 r.

Iloka3zatenn 2011 r. 2012 r. 2013 r. K

2011 r., %
Myka 13 3epHOBBIX U 36pHOO000BBIX 99441 10166.1| 97788 98,34
KYJIBTYP
X71e0 u x51e000yI0UHBIC U3IEIHS 7 049,1 6 960,8 6 829,2 96,88
MaxkapoHHbIE U3AENHUs 1096 1057 1047 95,53
Kpyna 11771 14105 1 353,2 114,96
KomaecTBo KpYITHBIX B CPETHUX
opraHmzaiuii xjaedomnexkapHoi 818 769 751 91,18
TTPOMBIIIIIICHHOCTH
KomnnuecTBo KpymHBIX U CPETHUX
OpraHu3aIui, MPONU3BOIAIINX
MIPOIYKTBI MyKOMOJIBHO-KPYIISIHON 297 290 287 96,63
MTPOMBIIIIJICHHOCTH ¥ TOTOBBIC KOpMa
JUISL dKUBOTHBIX

Hcmounux: [Aeponpomvruunennviii komniexkce Poccuu: cmam. cooprux]

[Tocnennue naHHble O(UUIMATBHBIX HWCTOYHMKOB CBHJIETEIBCTBYIOT O CIEXyIOIIeH
nuHamuke: B 2014 1. 06beM Mpou3BOACTBA XJieba W XJIe000YTOUHBIX HU3ACIUNA COKPATHIICS
eme Ha 2,4% x ypoBHio 2013 r.; B mepBoii momnoBune 2015 1. cokpamieHne 00BEMOB
MPOU3BOJCTBA XJieba M XJIeOOOYNOUHBIX M3AENUN MPEeKpaTWiIoch, U  POCCHICKHE
xJiebonekapHple npeanpusTus npousBenu 3,305 MiH. TOHH XJieba M XJ1e000YIOYHBIX
u3zienui (cpaBHUM — 3a TOT ke nepuoj 2014 r. npousseneHo 3,241 miuH.ToHH). PazBepHyB
obmue pganHele @DenepanbHON ChoyXObl TrocylapcTBEHHOM craTHCTUKU Poccuiickoit
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Qenepaliii B Ipelesiax OTPAcIeBOrO YpPOBHS, HAaXOIUM CTOMKOE CBUIECTEIHCTBO
MOJIOKHUTEIBHON AMHAMUKH: B IIEPHOJ C stHBaps 1o uioHb 2015 1. 6pu10 iponsBeaeno 4627,1
ThIC. TOHH MYKH M3 3€PHOBBIX, OBOIIHBIX M JIPYTUX PACTUTENBHBIX KyIbTyp (3TO0 Ha 2%
Oonbiie, yueM B 2014 1. 3a aHANOTMYHBIN MEPUOJ); IPOU3BOACTBO NIIEHUYHON U MIIEHUYHO-
pkaHol Myku coctaBuio 4213,5 Teic.TOHH (pocT — 1%); MPOU3BOJICTBO MYKH M3 HMPOYHX
3€pHOBBIX KylIbTyp aoctur 351,7 teic. ToHH (pocT — 3%) [AHanu3 mpoOU3BOACTBA MYKH U
xne6a B PO B I momyroaum 2015 1.].

Juaamuka notpebaeHus XJIeOHBIX TPOAYKTOB COMPSDKEHA ¢ U3MEHEHHEM CTPYKTYPBI
MIMTaHNs HACEJICHUS U BEJIMYMHBI PEATIbHBIX JEHEKHBIX 10X010B. /o 2014 r. B Poccun pocino
noTpedIeHUE MICOMPOIYKTOB, PHIOBI U OBOIIEH, UTO MPUBEIO K YMEHBIICHUIO JTOJIA XJICOHBIX
IPOJYKTOB B pallliOHE NMUTaHWUsI poccusH (cMoTpu Tabnumy 2). Ho ¢ HadaaoM OTHEIbHBIX
(MHAHCOBO-PKOHOMHUYECKHX IMPOOJIEM pealbHbIe J10XO0/bl HaceneHus Poccun cranu maaars,
U, BO3MOXHO, MTOCIIEAYET POCT MOTpedieHus XJieba U XJ1e000yI0UHBIX U3ICIIUN.

Tadmupma 2: Ilorpe0J/ieHHe OCHOBHBIX NPOAYKTOB nuTaHusi B Poccum Ha aymry
HACeJeHHUA, KT

2013 r. K
Kareropuu npoayKkroB nuTaHus 2011 r. 2012 r. 2013 r. 2011 1., %
X7e0 u xJeOHbIe MPOTYKTHI 119 119 118 99,16
OBony 1 IPOJOBOJILCTBSHHBIC
0axueBble KI;JILTprI 106 109 109 102,83
@OpyKTHI U ATOJBI 60 61 64 106,67
Msico ¥ MACOIPOAYKTHI 65 68 69 106,15
MOoJ10KO ¥ MOJIOUHBIE POTYKTHI 246 249 248 100,81

HUcemounux: [Coyuanvhoe nonodicenue u ypoeens dcusnu Hacenenusi Poccuu, etc., 2014]

2 DKOHOMUKA XJEBOIEKAPHOM OTPACJIN

K ocobennoctsam xnebonekapHoil orpaciu Poccry MOKHO OTHECTH BBICOKYIO KOHIIEHTPAIUIO
IIPOU3BOJCTBEHHBIX MOLIHOCTEH Ha KPYIHBIX NPEANPUATHAX M, OAHOBPEMEHHO, HAJINYME
00JBIIOro KOJIMYECTBA MaJIbIX IPEANPUITUNA U UHIUBUIYAIbHBIX IpeanpuHuMareneil. Tak, B
2013 r. UHOUBUAYaJIbHBIE MPEINPUHUMATENHM TPOU3BENM 727 Thic. TOHH Xjeba H
x51e000ynounbix u3aenuil. [lo nanueiM Poccuiickoit runbun nekapei 1 KoHauTepos, B 2013
I. B pOCCHIMCKOM xyeOonedeHun (YHKIMOHMPOBAJIO OKoyo 13  ThIc. CyOBEKTOB
peIPUHUMATEIBCKOM AeSITENbHOCTH, U3 HUX OKOJIO 95% COCTaBIISAIOT Mallble MPeanpUsATHS
[Cxonunuesa E., 2014]. B P® na 10 TbIc. HaceneHus B CPEIHEM MPUXOJIUTCS OKOJIO OJJHOTO
cyObekTa xjeborneueHus; B cTpaHax EBpombl 3TOT mokasarenb cocTaBisieT 3,5-4 eTuHUIBL
OpHako, O4YeBUAHO, POCCHSIHE HE UCTBITHIBAIOT JEPUIUT XJI€OONPOAYKIUH, BeAb KPYITHBIMU
U CPETHUMH TPEANpUATHIMHA Mpou3Boautcs 70% Bcex Xy1e000yI0UHBIX H3CIHUNA;, C YIETOM
HEYYTEHHOr0 O(UIMAIbHOW CTaTUCTUKON IMPOM3BOJACTBA, MO OLIEHKAaM S3KCIEPTOB, OOIIMH
06beM npou3BojicTBa xyeda B Poccun nocturaer 9-10 MutH. TOHH.

B cneumanbHOll nuTEparype OTMeuaeTcs, 4YTO OQHUIMAIbHON CTAaTHCTUKOM He
yautbiBaetTcst oT 700 ThIC. 10 2,5 MITH. TOHH XJIeO0OYIOUHBIX M3nenuii B rod. Hampumep, He
OXBAYEHO CTAaTHUCTMYECKUM Y4€TOM HaOuparollee MOMYJISpHOCTh HaIlpaBlICHUE: IEKapHU
cereBoil Toprosiu. Ho 0co60 aBTOphI Mccae10BaHUS OTMEUAIOT TPAAUIIMOHHbIE JIs1 POCCHUSH
MIPOU3BOJICTBO XJjie0a U X1e000yIOUHbIX U3AENTUi B cepe 0OLIECTBEHHOTO MUTAaHUs, B MaJIOM
omsnece u gomamHux ycioBusx [KocoBan A.Il., Ilanommuko M.U., 2015]. Ipuuewm,
OTJIelIbHBIE IYHKTHI Pa3HOOOpa3HON KyXHHM MHOTOHallMOHANbHOM Poccuu arpeccuBHO U
YCTOMYMBO OTBOEBBIBAIOT XJIEOONMEKAapHBI CErMEHT pbhIHKa W Bce Oosiee MOJIb3YIOTCA
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MOMYJISIPHOCTBIO BHYTPH MpekJe 000COOJICHHBIX HAllMOHAIBHBIX CTpAT, CTUPAs X CTOMKHE
IPaHHULbI — B aClEKTax 3asBJIEHHOIO Cpe3a MOHUTOPHUHIA HUCCIIET0BaHUS.

[Toutn Bech 00BEM PO3ZHMYHOIO PHIHKA B HATYpaJbHOM BBIPAKEHUU MPEACTaBICH
NPOAYKIMEH OTEYECTBEHHBIX NMPOM3BOIUTENCH: HOIS 3apyOEKHBIX IMOCTABOK COCTaBMIIA B
2012 r. mums 0,15%; B nenom, Ha npotskeHun 2008-2012 rr. 1o UMIIopTa Ha pOCCUHCKOM
pbIHKE x71e0a u XxJeb0o0yI0uHbIX u3enuil BappupoBaia B npeaenax 0,11 - 0,15%. ABropam
CTaTbH MPEJCTABIAETCS, YTO OTCYTCTBUE 3apyOEKHBIX KOHKYPEHTOB Ha POCCHICKOM PBIHKE
XJICOONIPOAYKTOB HE CTUMYJIHPYET MPOWU3BOAMTENEH IMOBBIIIATH KAueCTBO MPOAYKUMHU. B
NEPBYIO OuYepe/lb, I3TO KacaeTcsl XJIeOOMpPOAYKTOB (PYHKIMOHAIBHOrO HazHaueHud. K HUM
OTHOCATCSL OOOTaIeHHbIE OMOJIOTUYECKH AKTUBHBIMH BEIIECTBAMH HATypajbHbIC IHILIEBBIC
OPOAYKTHI, oOJajalolue IpU €XKEIHEBHOM MOTPeOJICHHH TOMUMO OOIIed MHILEeBOM
[EHHOCTH CIIOCOOHOCTBIO CIEHU(PHUYHO TOJAEPKUBATh W PETyIUpOBaTh KOHKPETHBIC
duznonornueckue (YHKIUU U TEM CaMbIM CHH)XAaTb PHUCK BO3HUKHOBEHHS M Pa3BUTHUSA
3abosieBanuii [boromosnosa N.I1., benrumosa E.A., 2014].

3necy n00aBUM, 4YTO OOBEMBI TMPOU3BOACTBA JIEUEOHBIX, MNPOPHUIAKTUYECKUX U
(YHKIMOHATIBHBIX COPTOB XJEOHOW MPOIYKLIMHU COCTaBIAOT OKoyso 100 Thic. TOHH MpH
notpeObHoctu B 600-700 Tbhic. TOHH [IIpuka3 MuUHHCTEpCTBA CEIBLCKOTO XO3SMCTBA
Poccuiickoit @enepanun, etc., 2014]. BOIbIITUHCTBO POCCHUSH MPEANOYUTAIOT MOKYIATh XJIeO
U3 MIIEHUYHOW MYKH BBICIIETO COpPTAa, KOTOpas OTIMYAETCS HU3KUM YPOBHEM COJEP KAHUS
BaXXHBIX IMMTATEIbHBIX BELIECTB, MUKPO3JIEMEHTOB. TakuM oOpa3oM, UMEHHO 3Ta Ipymna
xJ1€000yIOUHBIX U3/, B TIEPBYIO Ouepeib, HyKIaeTcsl B odoramnieHuu, Ho B Poccuu Bcero
13% xne0oneKkapHbIX MPEAIPUATHIA BBITYCKAIOT TPOIYKIHIO (PYHKIIMOHAIBHOTO Ha3HAYCHUSI.
B pa3pese pernoHOB cTpaHbl HAUOOJBIINK YAENBHBIM BeC TAaKUX MPEANPUATUNA HAXOAUTCS B
Amypckont (85,2%), Kypckoit (49%), Tynbckoit (41,9), Poctosckoit (37,0%), Kuposckoit
(35%), Tromenckoit (27,2%), TamboBckoil (25,0%), Boponexckoit (24,0%), YensOuHckoi
(23,4%) obnactax. [boromonosa WU.I1., benumosa E.A., 2014].

JlenaeM mpoOMEXYTOUHBIM BBIBOJ MO 3aABJICHHOM TeMme cTaTbhu: B Poccum mmeercs
OonbLIOW  MOTEHUWal  pa3BUTHS  NPOM3BOJACTBA  XJI€OOOYJIOUHOW  MPOIYKIMHU
(YHKIIMOHAJIBHOTO W  CHEHMATM3UPOBAHHOTO  HA3HA4YEHMs, a TaKXkKe MPOIyKIHH,
W3TOTOBJIEHHOM IO YHUKAJIBHBIM pELENTaM.

OmHako  MpUHIUNUATBEHOE  OOHOBJIEHHWE  pElEenTypbl  HEW30eKHO  TpedyeT
MOJICpHU3AIIUN T[TPOU3BOJICTBEHHOI0 00opyaoBaHus. K cokaleHuto, NpOU3BOJCTBEHHBIE
MOIIIHOCTH POCCUMCKUX XJI€OOMEKapHBIX MPEANPUITHIA B 3HAUUTEIbHON CTENEHU W3HOIICHBI.
ITo nannpiM DenepanbHOI caykObl rocyapcTBEHHOM ctaTucTUkU Poccuiickoit denepanyu,
KO3 PUIMEeHT U3HOCa OCHOBHBIX CPEJICTB IO OTpaciiu coctaBui B cpeaeM 47,5% (2012 r.);
Ha OTJEJIbHBIX MPEeINpUATHIX YPOBEHb N3HOCA MAIIMH U o0opynoBanus nocruraer 80%. Ho
JTake TaKkoe, MOPOM CHIIBHO yCTapeBllee, 000py10BaHUE SKCILTyaTUPYETCsl C HU3KUM YPOBHEM
3 GEKTUBHOCTH, B YAaCTHOCTH, KOA(P(PUIMEHT HMCIOIb30BaHMUs MOIIHOCTEH cocTaBiseT 39-
41%. [lpu >TOM mNOIYEpKHEM, YTO 3HAUUTENbHAas YacTb OCHOBHBIX CPEJCTB — MAIUH U
000pyIOBaHUSl — SIBJISIETCS MMIIOPTHOM. 37€Ch HAJMIIO CTOWKAas TUCIO3UIUS: POCCHICKHE
MPOU3BOJIUTENIN OOOPYJOBaHMS IOKAa HE MOTYT YAOBJIETBOPUTH MOTPEOHOCTH IO BCEM
TEXHOJIOTHYECKUM JIMHUSAM NPEANPUATUH XJIeOoneKapHOTO Me30ypoBHs SKoHOMUKH [[Ipukas
MuHKCTEpCTBa CENbCKOTo X03sicTBa Poccuiickoit deneparum, etc., 2014].

E1e oMM ciieZIcTBHEM 3KCIUTyaTalluy ycTapeBILIero 000pyI0BaHUs SBISIETCS HU3Kas
IIPOU3BOJUTENBHOCTD TPY/1a IO CPAaBHEHUIO cO cTpaHamu 3anagHoi Esponsl. Hanmpumep, s
BBIPAaOOTKH OJHOM TOHHBI XJ1e600ynmouHON TpoaykimMu 7-10 HauMeHOBaHUN HA 3apyOeKHOM
obopymoBanuu Tpebyercs 3 denoBeka; B Poccum, wame Bcero, or 6 g0 8 YeIOBEK
[[Tanomxukos W.1., 2010].
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MOHMTOPUHT ~ Ba)KHEHIIEro MoKa3aTelis SKOHOMHYECKOW dSddexTuBHOCTH —
PEHTA0ETHHOCTH XJIEOOMEKAPHOTO MPOU3BOJCTBA — IOKA3bIBACT CJEAYIONIEe: B TOCIEIHHE
roJpl OHAa MMEET TEHJCHIHUIO K CHUKEHHIO, HECMOTpPS Ha POCT PO3HUYHBIX II€H Ha XJiel;
npudeM, B 1990-x rr. peHTabenbHOCTh TPOU3BOACTBA cocTaBisia 12-14%, o 8 2012-2013 rr.
— B cpeiHeM He npeBbimaeT 3%.

OOpamasice K CEerMeHTy MNpOJaX, aBTOPHI HCCIEIOBAHMUSA BBIABWIM HEMalO Kak
MOJIOKUTEIBHBIX DJIEMEHTOB, TaK M TPEBOXKHBIX. B uacTHocTH, mo naHHeIM Poccuiickoit
THJIBAMN TIEKapeld U KOHIUTEPOB, 00BEM POCCHHCKOTO PO3ZHUYHOIO PHIHKA MPOJaX XJieba u
xJ1€000yIOUHBIX U3JIEIUNA MOKA3bIBACT €XEroAHbINH pocT. OO0POT TOProBiIM Ha PHIHKE Xjeba
U xy1e600ynounbix u3genuit 2014 r. cocraBun 569,1 mapa. pyo. (B TeKymMX IEHAx), 4TO Ha
35,4 mupa. pyO. Oosblie, 4em B mpeasiayiieM roay [Poccuiickas ruiapausi mekaped u
KOHAUTepoB [oduumanbHeiidi cait], etc., 2015]. Tlpu »stomM cpennue mno Poccun
NOTPeOUTENHCKUE 1IEHBI Ha XJIe0 U XJ1e000yI0YHbIe U3/ U3 MIIEHUYHOW MYKH BBICILIETO
coprta 3a niepuoa 2008 — 2012 rr. Beipocnu ¢ 22,24 py0. no 45,36 py0. 3a kr, T.€. B 2 pa3a. 3a
nepsoe nonyroaue 2015 r. xs1e6 u xne6o0ya0uHbIe U3AeTHs TOI0POKAIU yiKe OoJee, ueM Ha
5% npu ToMm, uTO 32 Bech 2014 r. poct neH He npesbicun 7,5%. Ha B3risn aBTOpoB craThy,
TakMe IMOKa3aTelu OOYCIIOBJIEHBI pacTylieid oOmield HHQIALUeH, yIOpOoKaHUEM ChIPbS U
HHEPropecypcoB, MaJACHUEM CIIPOCa.

OuepeHON MPOMEKYTOUHBIN BBIBOJ: SKOHOMHYECKHE YCIOBHSI XO3SICTBOBAHUS
POM3BOIUTENEH Xs1eba CTaHOBSTCS BCE Oosiee CIOKHBIMHU, BAPUATUBHBIMU U 3aBUCHMBIMH B
HEOOBIUHO IIUPOKOM JHAINa30HEe — OT CTPAHOBBIX MAKPOYCJIOBUIA 10 TPOOIEM JOMOXO3SICTB.

Ha manHoM sTame ucciiejoBaHus aBTOPHI CUNTAIOT BaKHBIM OCTAaHOBHUTHLCS IOJPOOHEE
Ha CTPYKType pO3HUYHOM lieHbl Ha xJebd. [locnenHss cknaapiBaeTcs M3 HIKECIETYIOIINUX
3JIEMEHTOB: camylo Oosblyto 10110 (41%) 3aHMMAarOT pacxojbl HAa MOKYIKY MYKH, SIUI] U
MPOYEro ChIPbsl MJIs MPOU3BOJCTBA TOTOBOM NPOAYKIIMU;, HAa BTOPOM MECTE€ HaXOIUTCS
comepxanue (apeHna) mpou3BOACTBEeHHbIX mnomemnieHud (17,5%). ITlomnas «xapTuHay
MpEJCTaBIICHA HA PUCYHKE 1.

i€ Pacxossl Ha chIpbe (MyKa, SHIIA U
ap.)

B Copnepxanue/apeHaa
MPOU3BOJACTBEHBIX TOMEIICHUI
OmnnaTa 3JIeKTpO3HEPIUH, BOJBI U

JIp. KOMMYHaJIbHBIX YCIIYT

O Omnutara Tpyaa nepcoHaia
(21 Hasmoru u o0sA3aTeNbHEIE IUIATEKA

B VipasiieHYECKHAE pacxoasl

Fd JloctaBka roTOBOM MPOAYKIUHU

O [pu6sL1H

17,5

Pucynok 1: CTpykTypa po3HHYHOIi IIeHbI Ha XJ1€0, % %
Hcemounux: [Poccutickas 2unvoust nexapei u konoumepos [opuyuansuoiii catim/, etc., 2015]
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Baxkno: nons npuObuiM MPOU3BOAMUTENS] 3aHUMAET OKOJO 3%; HalleHKa TOPTOBBIX
cerell cocraBisieT yxke 35% [Poccuiickas runbausi nmekaped M KOHAWTEPOB [o(HIIMANbHBINA
caiir], etc., 2015]. SIBHO, 4TO BOCIIPOM3BOACTBEHHBIN LUK ME30YPOBHS XJICOHOTO PHIHKA
UMEET 3HAYUTEIBHBIA MEPEeKOC, T.e. HU3KHUH MPOIEHT MPHUOBLIN B MPOU3BOJICTBE 3aTPYIHSICT
JOCTYI MPOU3BOAUTENEH Xjleba K 0aHKOBCKUM KPEIUTHBIM pecypcam H, Jlajee, He MO3BOJISET
B HYXHOM 00BEME HMHBECTHPOBAThH 3aéMHBIC CpEACTBa Ha ero passutue. K ToMy ke
CpeIHEB3BEIlIEHHAs CTaBKa KPEOUTHBIX OpraHu3alMii 1Mo KpeauTaM He(UHaHCOBBIX
OpraHM3aIii, BIIAHHBIX B PYOJIIX Ha CPOK CBbIIEe | Troma, ycrtaHoBlieHHas lleHTpalbHBIM
bankom Poccum, B sauBape 2015 r. cocraBuna 17,35% roIoBbIX, YTO B CpaBHEHUH C
MOJIY4YeHHOM MPUOBUIBIO0 HAITYXO 3aKPhIBAET BO3MOKHOCTH MPOU3BOIUTENCH B OOHOBIICHUU
OCHOBHBIX (DOHIOB, CTpPEMJICHMM IOKYIaThb KOHKYPEHTHOE U IepefoBoe O00OpylI0oBaHUE,
OCBaMBaTh HOBBIE OPEHIBI U3/ICTNI, OTKPHIBATH MPOU3BOICTBEHHEIC JIA0OPATOPUH, Pa3BUBATH
BHYTpU(UPMEHHOE MPEeANPUHUMATENBCTBO U TaKk Janee. Ha Bce mepedncieHHOE MPOCTO He
JI0CTaeT CBOOOTHBIX OOOPOTHBIX (JIEHEKHBIX) CPEICTB.

Hanee. HeBO3MOXXHO OOOWTH CTOPOHOM TaKyld HEMAaJOBXHYI0 OCOOEHHOCTh
POCCHUICKOTO PpBIHKA XJIEOHBIX MPOJYKTOB, KaK €ro SPKO BBIPAXKCHHBIM pPETHOHATBHBIN
XapakTep. OTO CBSI3aHO C OrPOMHOIM TEppPUTOpHEH CTpaHbl, HEOObIYAWHO IIUPOKUM
pazHooOpa3ueM e€ reorpa@uuecKkux, KIMMATUYCCKUX, HAIMOHAIBHBIX OCOOCHHOCTEH W
c(OpMUPOBAHHOHN elle B COBETCKOE BpEeMsl TPAHCIOPTHOM, TEXHUKO-TEXHOJIOTUYECKON U
npodeil MHOPACTPYKTYypOil ME30ypOBHS SKOHOMHKH. DTO HE MOXKET HE OTpaKaThCsi Ha
KoJeOaHUsIX TOKas3aTels IMPOU3BOJCTBA U TNOTpPeOIEHUS Ha JAylly HaceleHus Io
dbenepanbubiM okpyram Poccun. Hanpumep, B peruonax Llentpansaoro u CeBepo-3amnaaHoro
dbenepanbHbIX OKpYroB PO HaceneHue mpeAnoynuTaeT Xjaed u3 pKaHoW U pPyKaHO-MIIEHUYHON
myku (cBoimie 28 kr/rox), B IOxkuowMm, JlampHeBOocTOuHOM W CHOUpPCKOM QenepabHOM
okpyrax Poccuiickoit denepanuu mpou3BOACTBO TaKoro xjeda cocrapisieT MmeHee 10 kr/rom.
[To nmpousBoacTBY Xxje0a M OYJIOYHBIX H3AENMA U3 MUIEHUYHOW Myku auaupyeT HOxHbIi
dbenepanbubiii okpyr PO — cBeimie 42 Kr/ronx; HauMEHbIIMKA TOKaszatenb B LleHTpanbHOM
denepanbHoM okpyre Poccun — 24,2 kr/roa.

Jlemaem odepeHOM MPOMEXKYTOUYHBIN BBIBOJI IO 3asIBJICHHOM TEMeE: BIIOJIHE BEPOSITHO,
yro B Poccuiickoii denepanuy Ha CETOAHANIHUN J€Hb HET U HE MOXET OBITh €IUHOW H
YHHUBEpPCAJIbHOW CTPaHOBOM MOJEIN pa3BUTHUA XJIEOONEKAPHOW MMPOMBINIIEHHOCTH JUIsS
ME30ypOBHSI IKOHOMHUKH; OOBEKTUBHO MPOTPaMMBI Pa3BUTHsI OTpaciu JOHKHBI HMETh
pETHOHAIIBHYIO HAMPABICHHOCTb.

Urtak, nns obecrnieueHuss ONTUMAIbHOM OSKOHOMHYECKOH d(h(HEeKTUBHOCTH B
MPOU3BOJICTBE XJieba M XJIEOOOYJIOUHBIX H3JEIHI HEOOXOIUMBI PETHOHAIBHBIC IIETICBBIC
MporpamMMbl, KOTOpbIE JOJDKHBI MPEAYCMaTpuBaTh KaK OCBOCHHE HOBBIX TEXHOJOTHUH,
BHEJIpEHUE WHHOBAIMH, TaK W MEepenpoUIUPOBAHUE KPYIMHBIX MPEANPHUATHN, Y KOTOPBIX
MOIIHOCTH UCIIONIb3YIOTCSA MeHee, yeM Ha 50%, a peHTa0enbHOCTh OJM3Ka K HYIIIO.

AHanmM3 XO3SIMCTBEHHON JAESITEIBHOCTH XJICOOMEKAPHBIX NPEANPUATANA OJHOTO W3
peruoHoB Poccunm — OpenOyprckoit obmactu (IIpuBomxkckuit (denepanbHBIA OKpPYr) —
MOKAa3bIBAET, YTO YPOBEHh MHHOBAIIMOHHOTO OOHOBIICHUSI HEKOTOPHIX M3 HUX HEIOCTATOYHBIN
st dhdexTuBHOrO (QYHKIMOHUPOBAHUS W CHIDKEHUS 3aTpaToéMKocTH. Paccmorpum
MOKa3aTeIM TPeX KPYMHBIX OpTaHM3allMii perrmoHa mojapoOHee (IaHHBIE MPEJACTABJICHBI B
tabnuie 3).
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Tabauna 3: CpaBHUTeJbHAsI OLEHKA JAeSTeJIbHOCTH XJe00NeKAPHbIX OpPraHu3amuii
OpenOyprekoii odJsiacTu (KoMMepueckasi TaiiHa oprann3zanuii Al, A2, A3 coxpaHena)

Opranmnzanuum / 2012 r.
HaunmMenoBanue nmokasareeii
Al A2 A3
YpoBeHb I/ICI(;IOJ'IBSOBaHI/Iﬂ MPOU3BOICTBEHHOM 236 5.2 69.8
MOIIHOCTH, %o
I?;;l%panﬂ TOBapHOM MPOAYKIMHU Ha 1 py0. BRIPYYKH, 0,01 0,79 0,80
@DOHI0BOOPYKEHHOCTH TPY/Ia, THIC. py0./4er. 81,5 231,2 252.1
Koaddurnment o6HOBIICHNS OCHOBHBIX (hOHTOB, % 2,7 51 7,9
®onnootnaya Ha 1 py0d. CTOMMOCTH OCHOBHBIX 1.9 3.1 4.2
CPEICTB, pyo.
[Tpon3BOIUTENBHOCTE TPY/A, THIC. pyO./del. 310,4 536,2 649,4
[TpuObuIb, MITH. PYO. 2,8 29,5 51,3
PenrtabensHOCTH IPOTyKITNH, %0 3,1 12,1 20,7
CreHapuy MEpPOIPHUATHI, 00eCIICYHBAIOIINE PA3BUTHE Nol No2 No2
TIPEATPUSATHS

HUcmounux: pacuemsl asmopoe no mamepuaiam p;zr)a cmamucmu4eckKux UCmMo4YHUKos

Kak BuaHO n3 Tabuuipl 3, NOBBIMIEHUE TEXHUYECKON OCHAIIEHHOCTU MPEIIpPUATUS U
Jdydllee HCIHOIb30BaHUEe MPOM3BOACTBEHHOM MOIIHOCTH OOECHEYMBAET CYLIECTBEHHBIH POCT
HSKOHOMHYECKOH A(PPEKTUBHOCTH BBIyCKa MPOAYKIIWH, TapaHTUPYET BBICOKUH YPOBEHb
pentabenpHOCTH.  OnmHUM M3 (AKTOPOB,  CHIDKAIOIIUX  YPOBEHb  HMCIIOJIb30BAHMS
MIPOU3BOJICTBEHHBIX MOIIIHOCTEH, SBISETCS BBICOKAs CTENEHb (PU3MUECKOrOo M3HOCA OCHOBHBIX
NPOU3BOACTBEHHBIX (OHAOB (Ha HEKOTOPBIX MNPEINpUSATHAX pPEruoHa BhIIICyKa3aHHBIN
nokasarenb gocturaer 75%). Ha momoOHON TexHudeckord 0a3e HEBO3MOXKHO BBIXOJUTH HE
TOJIBKO Ha (heiepabHbI YPOBEHb PhIHKA XJieba M Xy1e000yI0YHOM MPOMYKIIMU, HO YBEPEHHO
KOHKYpPHPOBATh JIa)KE€ HAa PETUOHAIILHOM phIHKE. B KOHEUHOM HTOre pacTyT yJelbHbIE 3aTpaThl
KOHKPETHBIX NMPEINpHUsITU, CHIXKAETCSl PeHTAa0eNbHOCTh MPOAAX W MPOU3BOJACTBA, CTpPagacT
JIeNioBasi  penyTalys M YMEHbBIIAIOTCS MOTEHIMAIbHBIE BO3MOXHOCTH Ja)k€ W3BECTHBIX
MECTHBIX OPEHJIOB.

JUis  KaxOoro W3 aHaTU3UPYeMbIX MPEANPUSATHA aBTOPbl BBIICIWIM CIIEHAPUU
MIEPBOOUYEPE/IHBIX MEp MO TOBBIIIEHUI0 SKOHOMHMYECKOH 3(QEKTUBHOCTH UX IEATENbHOCTU
(Nel u Ne2). B wactHOCTH, J1s1 ipeAnpusTis Al pekoMeHAyeTCs B IEPBYIO OYepeb HAllPaBUTh
yCUIMs Ha YAydlIeHHEe MEHEIKMEHTa, BHEAPEHHE DSHEprocOeperarnx TEeXHOJIOTHH,
W3MEHEHUE CTPYKTYpbl IpousBoxactBa. /[lns mnpennpuarnii A2 m A3 pekomeHAyercs
OCYILIECTBUTh OOHOBIIEHHE O0OpYIOBAaHUS U TEXHOJIOTUH, NMpoduiIbHYIO AMBEpcHUUKaLNIO,
AaKTUBU3UPOBATh MapKETHHT.

3AKVIFOYEHUE

COBpCMCHHLIﬁ PBIHOK xneba u XJ'IC606YJIO‘-IHBIX U3IeNi JUKTYCT KCCTKUC TpC6OBaHI/I}I K
IMPOU3BOAUTECIIIO. CerogHs HeEIOCTATOYHO BBIITYCKAaTh TOJIbBKO MACCOBBIC COpPTa xjeba u
XJ'IC606}/'J'IO‘{HBIX HU3JICTIHIA. O06ecneynTh 9KOHOMHUYCCKYIO peHTaGCHBHOCTB MMPOU3BOJACTBA
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BO3MOXXHO TOJIbKO, BbIpAaOaThiBasi UHIMPOKUH ACCOPTUMEHT MPOAYKLHUH, BKIIOYAIOLIEH
3HAYUTENBHYIO TOJI0 COPTOB XJ1e0a C BEICOKOH JT00aBICHHOM CTOMMOCTBIO.

IIpoananu3upoBaB CIO0KMBLIYIOCS CUTYAIMIO B POCCHIMCKON XJieOONeKapHOH oTpaciu,
aBTOPBI MCCIICAOBAHUS BBIICIWIN JBa OJOKa MEPOIPUATHIA MO MOBBIIICHUIO 3PPEKTUBHOCTH
XJIeOOMEKapHOro MPOU3BOJICTBA: HA YPOBHE XJICOONEKAPHBIX MPEANPUATUI (MUKPOYPOBEHbB) U
Ha (erepaIbHOM ypOBHE (MAaKpOYpPOBEHB).

Jns  xjebGonekapHbIX MPENpHITUR CEroAHs MEepBOOYEPEAHON 3ajgaueil sBisercs
MOBBIIIICHNE KAuyecTBa IMPOAYKIMH, PACIIMPEHHE ACCOPTHMEHTa 3a CYeT (DYHKIMOHAIBHBIX
nponykroB. C peanuzanmedl S3TOM  3aJaud  CBA3aHbl MEPONPUATHA IO TIPaMOTHOMY
NO3ULIMOHUPOBAHUIO CBOEH NPOAYKIMM Ha pbiHKE. Ilo Mepe NOBBbILIEHWEM YpPOBHS >KU3HU
HACEeJIEHUsI MEHSIOTCS €ro IHUIIEBble NPEINOYTEHHs, W YJOBJIECTBOPEHUE IOBBIIIAKOIINXCS
W/WIM BBICOKUX 3alpOCOB KOHEYHBIX MNOTPEOUTENel SBISETCS BO3MOXKHOCTBHIO TTOBBICHTH
JI0XO/1bl IPOU3BOAUTENS, 00ECIIeUNTh KOHKYPEHTOCIIOCOOHOCTh U (PMHAHCOBYIO YCTOHUMBOCTD
npeanpusaTis (MUKpPOYPOBHS), T.€. B KOHEUHOM HUTOI€ ONTUMH3UpPOBaTh U cOAaHCUPOBATH
BOCIIPOM3BOCTBEHHBIA LIMKJI ME30ypPOBHS SKOHOMHUKHU CTpaHbl. Takxe CIOXKHOH, HO OYeHb
BaXHOU MpoOsIeMoii, mpuueM B MacmTabax Poccuiickoit deneparun B 1€7I0M, SBISIETCS 3aMEHA
yCTapeBIIUX TEXHOJOTUM MpPOM3BOACTBA XJICOHBIX IPOIYKTOB, MOAEPHM3ALMS U 3aMeHa
000pY/IOBaHUSI C LENBI0 OOECTIEYECHHUS! MOBBIMICHHUS TPOU3BOIUTEIBHOCTH TPYy/Ja, CHUKEHHS
MaTepUalOEMKOCTH U SHEPrOEMKOCTH POU3BOACTBA MTPOLYKIIMH.

Eme onHoM 3ajmadyeil HAa MMKpPOYPOBHE — BIIOJIHE DPAa3pelIaeMOld B KPaTKOCPOYHOU
HEPCIEKTHBE — SIBJISETCS Mepexo]] B OLEHKE 3(P(HEKTUBHOCTH AEATENBHOCTU C IOKazaTesel
¢uHaHCOBOrO pe3ynbrata (IpUOBLIM WM YOBITKA) Ha MOKa3aTeau J00aBIEHHON CTOMMOCTH
(EVA-kouneniuu, CFROI u T.1m.), aKTUBHO W TIOJIHBIM IIIarOM HIYIIHE B IOKAa3aTeJsX
eBponeiickux (GupM W TOKa3aTelel  MOHUTOPUHTAa  PBIHKOB  KOHCAJITHHTOBBIMH,
PEUTHHTOBBIMU M TOMY I1OJI0OHBIMU areHTcTBaMu. Beab MMeHHO 100aBiIeHHass CTOUMOCTh U
yIpaBi€HUE CTOUMOCTBIO MPEANpUATHS Ha €€ OCHOBE BKJIIOYAeT pAacXojbl Ha
BOCIPOM3BOJACTBO paboueil cuibl (omata TpyAa HaéMHBIX PaOOTHHUKOB M OTYUCIIEHUS Ha
COLMAJIbHBIE HYXbI), T0XO0Jl COOCTBEHHUKOB (MPUOBLIB) M PacXojibl Ha BOCHPOHM3BOJICTBO
OCHOBHOro KammuTana (amoptusammsi). Kak mokassiBatoT uccnefoBanusi [EpmakoBa X.A.,
AnppeeBa T.B., 2011], ctpykrypa 100aBI€HHOM CTOMMOCTH XJ€OONMEKApHBIX MPEANPUATUN
yIy4dlIaeTcsl IO Mepe YBEIWYEHUsS BHJIOB JEATEIbHOCTH IO CO3/JaHUI0 CTOMMOCTH
XJ1Ie000YIOUHOW  MpOXyKIMHU. ODPPEeKTUBHOCTh  XJeOOMeKapHOW OTpaciu B IIEJIOM
MOBBILIAETC NPU KOOIEpALMH XJIEOONMEKapHBIX U CEIbCKOXO3AMCTBEHHBIX MPEANPUSTUI.
Takum 00pa3oM, OCyIIeCTBICHHE MOJIHOIO LIMKJIA MPOU3BOACTBA OT BBIPALIMBAHMS 3€pHA 0
BBINIEUKH XJIe0a criocoOCTBYET pocTy 3 (PEKTUBHOCTU NEATENBHOCTH KaK MPEaNpUATUs, TaK U
OTpacJIy B LIEJIOM.

Ha ¢enepansHomM ypoBHE HEOOXOOMMO OOpaTUTh BHHMaHWE Ha MpoOiemy cOopa
CTaTUCTHUYECKON MH(popMaIuu o xjaedornekapHoM npousBozcTBe. [1o HamemMy MHEHUIO, HAal0
pacliupuTh HOPOrpaMMy CTaTHCTUYECKOTO HAOMIOJEHUs O 3arpaTax M o0bEMax BBITyCKa
OPOAYKIMH, (UHAHCOBO-DKOHOMMYECKOM COCTOSHHUM XJICOOMEKapHBIX MPEeINpUsiTHH B
pa3pe3e KpYIHBIX, CPEJIHMX, MaJblX M MHUKPONPEANPUATHH, YTO OYyIeT CrIocoOCTBOBATH
Hay4YHO-0OOCHOBaHHOMY (POPMHPOBAaHHUIO I1I€H Ha COLMAIBbHO 3HAYUMBIE cOpTa XJIEOHOU
MPOAYKIMH U aAPECHOCTH TOCYIapCTBEHHON MOIIEPKKH TPOU3BOTUTENEH.

IIpaButensctBo P® mmanupyer B mepuoxn 2013-2020 rr. uHBecTHpOBaTh Ha IENU
MoJIepHH3aluu  XJeboOynoyHoro mnpousBoacTtBa Oonee 100 mupa. py6. [IIpukas
MunucrepcTBa cenbckoro xossiictBa Poccuiickoit ®@enepanuu, etc., 2014]. 1o mo3BoaUT
OCYIIECTBUTh MOJEPHHU3ALMIO OTEUYECTBEHHOr0 XJeOOMeueHUss M CTaThb BAXKHBIM STaloM
MOBBIIIEHUS] 5KOHOMUYECKOH 3()(heKTUBHOCTH OTpaciu.
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POISTENIE VECKEHO RIZIKA NA UZEMI SLOVENSKEJ
REPUBLIKY

INSURANCE OF LARGE RISKS IN THE SLOVAK REPUBLIC
Martin Majdan

Abstract

Purpose of the article The aim of the article is to present the possibilities for insurance of large
risks in the insurance sector in the Slovak Republic. The article deals with the different trends in
the Slovak insurance business structures in general, but especially for the entities operating within
and established on the territory of the Slovak Republic and the entities operating in the Slovak
Republic established outside the territory of the Slovak Republic.

Methodology/methods The standard methods of research work were used, such as comparison,
analysis and synthesis, and standard statistics methods. After the analyses, generalization was
used.

The database of The National bank of Slovakia was used as a main source. The database contains
data of all insurance entities in the Slovak Republic.

Scientific aim The main goal is to show relevant picture of the possibilities of providing services
of the insurance of large risks on the insurance market in Slovakia. To separate the insurance
companies by type of license to conduct business activities based on their headquarter location. To
summarize the possibilities of offered products and services in the insurance of large risks. To
allocate the individual types of products to the amount of insurance entities, which provide the
particular type of product or service

Findings The perfect knowledge of the insurance market offer makes it possible to create a better
picture of the possibilities to choose a suitable service provided to insure the client. In the
decision-making process it is important to know the offer of the competition in order to select the
best fit for the client ‘s requirements.

Conclusions (limits, implications etc.) In the insurance of large risks market we face the situation
where insurance companies compete for clients providing a wide range of their products with
insurance companies that specialize in only a particular kind of product or service. An important
factor for selecting a particular product is the knowledge of the environment of economy,
experience and skills.

Keywords: insurance, risk assessment, competitiveness

JEL Classification: G22
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UvVOD

Ponuka a dopyt v oblasti poistenia a zaistenia prebiecha vyhradne na poistnom trhu. Vyvoj na
tomto trhu smeruje k va¢sej komplexnosti sluzieb, novym formam komunikacie a kontaktov
S klientmi, vac¢Siemu komfortu pre klientov, ¢im si komeréné poistovne vytvaraju urcité
konkuren¢né vyhody oproti menSim Specializovanym poist'ovniam.

Poistny trh funguje na principe zhromazdovania arozdelovania penaznych
prostriedkov, ako je tomu aj na financnom trhu. Na poistnom trhu st to predovsetkym
rezervy, ktoré tento trh Specifikuji. Rezervy sa vytvaraju pre pripad ndhodnych a
nepredvidanych udalosti. Pre tieto rezervy je ich typicky ndrok na Cerpanie az po splneni
prislusnych poistnych podmienok. Poistenie teda mozno definovat’ predovsetkym ako vztah
tvorby a prerozdel'ovania rezerv v zavislosti od vzniku rizika. Na poistnom trhu postaéi, ked’
celkova vySka tvorby rezervy zavisi na riziku a ¢i je v primeranom rozsahu zabezpefend
uhrada poistnych potrieb.

Poistenie teda mozeme definovat’ ako S$pecidlny druh tovaru resp. sluzby, ktory ma
fiktivny charakter. Na poistnom trhu platia Specidlne principy poistovnictva ato princip
solidarity, podmienenej navratnosti a neekvivalentnosti. Poistovatelia a zaistovatelia
nezardbaji len poistovacou a zaistovacou cinnostou, ale svojimi docasne volnymi
penaznymi prostriedkami vstupuji aj na iné¢ segmenty trhu, ¢im im vznika priestor na tvorbu
zisku.

Na poistnom trhu na strane ponuky vystupuji poistovatelia, zaistovatelia
a sprostredkovatelia poistenie. Zaistoviiou rozumieme pravnické osoby, ktoré su akciovou
spolo¢nostou, vykonéavajice zaistovaciu ¢innost na zaklade povolenia na vykonavanie
zaistovacej Cinnosti. Zaistovita méze mat v Slovenskej republike aj formu Kaptivnej
zaistovne, alebo Zahrani¢nej zaistovne. Na uzemi Slovenskej republiky sprostredkovatel'ov
poistenia definuje zakon ¢. 186/2009 Z. z. o finanénom sprostredkovani a finanénom
poradenstve ako Finan¢nych agentov a finan¢nych poradcov.

Strana dopytu predstavuje na poistnom trhu réznoroda skupina fyzickych osob,
pravnickych osdb, zdruzeni, organizacii a inych subjektov ak je napriklad §tat, ktori pozaduju
poistné krytie. Poistny trh predstavuje urcité spoloCenské prostredie a izemie, na ktorom
posobi ponuka a dopyt po produktoch poistenia a zaistenia.

Podl'a predmetu Cinnosti poistovatel'a moZeme rozdelit’ poistny trh na dva relativne
samostatné segmenty, a to: Ponuka a dopyt poistenia a zaistenia, tzv. vecny poistny trh a
investovanie docasne volnych penaznych prostriedkov poistovatel’a, tzv. investi€ny poistny
trh.

Tento ¢lanok zameriavam na poukazanie moZnosti poskytovania sluzby poistenia
vel'kého rizika v poistovnictve na izemi Slovenskej republiky. Velkym rizikom v stru¢nosti
mozeme chéapat’ ako poistenie, kde celkova suma poisteného majetku prevySuje poistnu sumu
6 200 000 EUR, cisty obrat poistené¢ho prevysuje sumu 12 800 000 EUR a priemerny ro¢ny
prepocitany stav zamestnancov poisteného za zdanovacie obdobie je vicsi ako 250.
V poisteni vel'kého rizika plati podmienka, aby boli splnené aspont dve z vySSie uvedenych
pravidiel.

1 CIELC A METODIKA

Konkurencieschopnost’ je vyznamny faktor pre nastavenie ponukanych produktov poistenia
ponukanych klientom. V pripade existencie jedného poistovatela nemd bezny spotrebitel
moznost’ vol'by z viacerych ponuk na poistenie a je odkdzany len na jednu moznu variantu, a
to je zobrat’ alebo nezobrat’ ponuku od takzvaného monopolu.
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Vyznamnym faktorom pri vybere moznych poistnych variant je aj fakt, ¢i si klient
dojednéva poistenie sam alebo prostrednictvom sprostredkovatela. V oboch pripadoch je
dodlezité poznat trhové prostredie realnych subjektov, ktoré st schopné pontknut’ pozadovanu
sluzbu tak na strane poistovatel’a ako aj na strane sprostredkovatel’a.

Cielom predlozeného clanku je wurCit pocetnost subjektov poistovatelov
zaoberajucich sa poistenim vel'kého rizika a rozdelit’ ich podl'a toho ¢i sidlia, alebo nesidlia na
uzemi Slovenskej republiky. Nésledne zostavit’ zoznam nimi pontkanych produktov a sluzieb
a takémuto zoznamu priradit’ pocetnost’ poskytovatel'ov sluzby.

Predkladané data su Cerpané predovsetkym z udajov poskytnutych Narodnou bankou
Slovenska a komunikacie s produktovymi oddeleniami vybranymi poistoviiami. Vsetky
ziskané data boli postupne analyzované a vyhodnocované. Pri spracovani ¢lanku boli vyuzité
vSeobecné metddy vedeckej prace ako je analyza, syntéza, indukcia, dedukcia, ako aj
Standardné Statistické metddy.

2 VYSLEDKY A DISKUSIA

Pre stanovenie vyberu poistovatel'ov je nutné urCit’ pocetnost’ poistovatel'ov zaoberajucich sa
nezivotnym poistenim. V tejto zzenej skupine poistovatel'ov preskiimat’ typy ponukanych
produktov asluzieb aaz nasledne stanovit, ktoré parametre je potrebné analyzovat pre
urcenie vhodnosti konkrétnej ponuky na poistenie.

2.1 POISTOVNE A ZAISTOVNE SO SIDLOM NA UZEMI SLOVENSKEJ
REPUBLIKY

Na uzemi Slovenskej republiky mézu poistovne a zaistovne vykonavat svoju Cinnost’ na
zaklade povolenia od Nérodnej banky Slovenska, ktoré im bolo vydané ako poistovni
alebo zaistovni so sidlom na uzemi Slovenskej republiky. Narodna banka Slovenska vedie
zoznam poistovni so sidlom v Slovenskej republike, ktoré méZu vykonavat poistovaciu
¢innost’ a zverejiuje ho na svojej web stranke.

V tabulke 1 je uvedend pocetnost’ subjektov posobiacich ako poistoviia so sidlom na
uzemi Slovenskej republiky a poistoviia so sidlom v Slovenskej republike s opravnenim
vykonavat’ zaistovaciu ¢innost’ neZivotného poistenia. V tejto tabulke zaroven uvadzam
mnozstvo subjektov pdsobiacich v inom ¢lenskom Stite na zaklade systému jednotnej
licencie, kde subjekty podnikajii ako poistoviia so sidlom na tzemi Slovenskej republiky,
podnikajice na zaklade slobody poskytovania sluzieb alebo podnikajice prostrednictvom
pobocky v inom ¢lenskom S§tate.

Tabulka 1: Prehl’ad subjektov pésobiacich na uzemi Slovenskej republiky so sidlom
v uzemi Slovenskej republike

Poistovne so Poistovne so sidlom na uizemi SR
Poistovne | sidlom v SR | vykonavajice ¢innost’ v inom ¢lenskom
so sidlom | S opravnenim State systémom jednotnej licencie
na uzemi vykonavat’ Podnikajuce na zaklade | Podnikajlice
SR zaistovaciu slobody poskytovania | prostrednictvo
¢innost’ sluzieb m pobocky
Vsetky subjekty pdsobiace 17 7 10 3
na trhu
Subj ek:ty’zaol_)e_rajuce sa 7 6 7 0
vel’kym rizikom

Zdroj: Majdan, 2015
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Z tabul’ky 1 vidime, Ze nie kazda poistoviia so sidlom na tizemi Slovenskej republiky
sa aj redlne zaoberd poistenim velkého rizika. Z tejto tabul’ky zaroven vidime, Ze na uzemi
Slovenskej republiky pontkaju niektoré poistovne aj zaistovaciu ¢innost’. Z tabul’ky vidime,
ze na uzemi Slovenskej republiky vystupuji poistovne so sidlom na tzemi Slovenskej
republiky podnikajice v inom ¢lenskom State systémom jednotnej licencie na zaklade slobody
poskytovania sluzieb, pricom prevazne podnikaju aj v poisteni vel'kého rizika v zahranici.
Poistovne podnikajuce v inom ¢lenskom State prostrednictvom systému jednotnej licencie
podnikajuce prostrednictvom pobocky poistovne vinom c¢lenskom Stite nevykondvaju
poistenie vel'kého rizika v zahranici.

2.2 POISTOVNE A ZAISTOVNE SO SIDLOM MIMO UZEMIA SLOVENSKEJ
REPUBLIKY

Poistovne so sidlom v niektorom Stite Eurdpskej unie alebo Eurdpskeho hospodarskeho
priestoru mozu taktieZ vykonavat svoju ¢innost’ az po splneni stanovenych podmienok na
zaklade povolenia, ktoré im bolo udelené v State svojho sidla. Tieto poistovacie spolo¢nosti
sa moOzu rozhodnut’ vykonavat’ ¢innost’ na tizemi Slovenskej republiky bud’ na zaklade prava
zriad'ovat’ pobocky alebo na zéklade prava slobodného poskytovania sluzieb. V oboch
pripadoch je nutné aby subjektom bola udelena licencia na vykonavanie ¢innosti od Narodne;j
banky Slovenska.

Narodna banka Slovenska vedie zoznam zahrani¢nych finanénych inStiticii, ktoré
moézu vykonavat' ¢innost' v Slovenskej republike a zverejfiuje ho na svojej web stranke.
Subjekty pontkaji svoje sluzby na zaklade povolenia Narodnej banky Slovenska alebo st
opravnené vykonavat tito ¢innost’ na uzemi Slovenskej republiky na zdklade povolenia
ziskaného v State svojho sidla.

V Tabulke 2 uvadzam pocetnost poistovni a zaistovni so sidlom mimo Uzemia
Slovenskej republiky umoziiujicim vykondvat’ svoju ¢innost’ na uzemi Slovenskej republiky
systtmom jednotnej licencie prostrednictvom pobocky alebo na zaklade slobody
poskytovania sluzieb.

Tabulka 2: Prehlad subjektov posobiacich na tuzemi Slovenskej republiky so sidlom
mimo uzemia Slovenskej republiky

Poist’ovne a zaist'ovne so sidlom mimo tzemia SR

Vykonavajice ¢innost Vykonavajlce ¢innost’ na zaklade
prostrednictvom pobocky slobody poskytovania sluzieb
\fsetky subjekty 21 551
poOsobiace na trhu
Subj ek:cy,zaol.)e'rajuce 10 359
sa velkym rizikom

Zdroj: Majdan, 2015

Z tabulky 2 vidime, Ze poistenie velkého rizika st realne schopné vykonavat zhruba
tri pétiny poistovacich subjektov v ramci Europy. Pre tieto subjekty pravdepodobne
Slovenska republika predstavuje zaujimavy priestor pre poskytovanie svojich sluzieb, ked’ze
oproti europskemu trendu vykondva Cinnost’ poistenia vel'kého rizika polovica poistovni,
ktoré zriadili poboCku na tzemi Slovenskej republiky aby boli schopné zaujat’ lepSie
postavenie v ramci konkurenéného boja o klienta.
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2.3 PONUKANE PRODUKTY POISTOVNAMI ZAOBERAJUCE SA VELKYM
RIZIKOM NA UZEMI SLOVENSKEJ REPUBLIKY

V case, kedy sa klient rozhoduje uzatvorit’ poistni zmluvu vel'kého rizika nie je dolezité
poznat’ len pocetnost’ subjektov, ktoré pontikaju poistenie z poistného odvetvia a o ktoré ma
potencidlny klient zdujem, ale dolezité je aj poznat’ produktové zlozenie portfolia jednotlivych
poistovni.

Poistovinami, ktoré vykonavaju ¢innost’ na zaklade slobody poskytovania sluzieb na
uzemi Slovenskej republiky so sidlom mimo tzemia Slovenskej republiky sa analyza tohto
¢lanku nezaobera z dévodu, ze ide skor o individualny biznis medzi poistoviiou a klientom
0 ktorom nie je mozné ziskat' relevantné Statistické udaje, nakol’ko samotni poskytovatelia
sluzby poistenia vel’kého rizika nemaju sidlo na naSom tzemi a ani neposkytuju internetové
stranky z ktorych by sa dali ¢erpat’ relevantné udaje potrebné pre vyskum. Vyznamny faktor
zohrava aj samotna rozsiahla pocetnost’ udelenych licencii na naSom uzemi.

V tabulke 3 av tabulke 4 uvadzam pontkané produkty a sluzby komerénych
poistovni na uzemi Slovenskej republiky podnikajuce ¢i uz na zaklade povolenia poistovne
so sidlom v Slovenskej republike, alebo poistovne podnikajuce na uzemi Slovenskej
republiky so sidlom mimo tizemia Slovenskej republiky.

Tabulka 3: Ponikané produkty a sluzby poist’oviiami na izemi SR

Poist’ovne so Poistovne
Ponikané produkty a sluzby na izemi SR . so sidlom | Spolu
sidlom v SR .
mimo SR
Poistenie majetku 5 3 8
Poistenie priemyselného majetku 4 3 7
ZmieSané poistenie majetku a technickych rizik 1 3 4
Poistenie majetku a preruSenia prevadzky 2 1 3
Poistenie majetku a zodpovednosti 2 3 5
Poistenie zodpovednosti 5 2 7
Poistenie zodpovednosti za $kodu v cestnej doprave 1 2 3
Poistenie zodpovednosti za Skody pri vykone povolania 3 3 6
Poistenie zodpovednosti cestujiceho dopraveu —
o ia . . 1 2 3
vnutrostatna, medzinarodna
Poistenie zodpovednosti zaistitel'a 1 2 3

Poistenie zodpovednosti za Skodu spdsobend... (pri vykone
Statnej sluzby; podnikatel'mi; Primatormi, starostami; 1 2 3
projektovej organizacie,....)

Poistenie zodpovednosti dodatkovych druhov 1 2 3
Poistenie zodpovednost’ za $kody sposobené na zdravi 1 2

z vadne vyrobenegj stravy,

Poistenie zodpovednost’ za skody na zdravi a veciach 1 5 3
spdsobenych vadou vyrobku,

Osobitne druhy poistenia zodpovednosti 1 2 3
Poiﬁ;tenie zodpovednosti za §kody ¢lenov Statutarnych 0 1 1
organov,

Poistenie profesijnej zodpovednosti za Skodu 0 1 1
Poistenie zo skupiny personal lines 0 1 1
Poistenie prerusenia prevadzky 2 0 2

Zdroj: Majdan, 2015
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Tabul’ka 4: Ponikané produkty a sluzby poist’oviiami na izemi SR

Poist’ovne SO Poistovne
Ponukané produkty a sluZby na izemi SR , so sidlom | Spolu
sidlom v SR .
mimo SR
Poistenie colného dlhu 0

Poistenie elektrotechniky

Poistenie stavby

Poistenie montaze

Poistenie stavby a montaze

Poistenie stacionarnych strojov

Poistenie strojov

Poistenie strojov na lom stroja

Poistenie zasielky

Poistenie nakladu

Poistenie leteckych rizik

Poistenie lietadiel a lodi

Poistenie prepravného tovaru

Poistenie jednorazovej prepravy

Poistenie prepravy zasielok

Poistenie pravnej ochrany

Poistenie pohl'adavok

Poistenie zaruky

Poistenie za Skodu z klinického Sttidia
Poistenie neStatneho zdravotnickeho zariadenia
Poistenie bytového domu

Poistenie environmentalnej skody
Poistenie vystav

Poistenie poI'nohospodarskych zasob, plodiny, zvierat
Poistenie plodin pestovnych na ornej pode
Poistenie lesa

Zdroj: Majdan, 2015
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Z tabulky 3 atabulky 4 vidime, ze nie kazda poistoviia poistuje vSetko o ¢o maju
klienti zadujem. Na naSom poistnom trhu existuju i $pecializované poistovne, ktoré kryju len
jednu sluzbu, ako je tomu napriklad u poisteni pohl'addvok. Pripadne monopolnd poistoviia
ktora kryje poistenie lesa, alebo poistenie environmentalnej Skody, ¢i poistenie zaruky,
pripadne colného dlhu a iné Specializované¢ druhy poistovacej sluzby pontkané vyhradne
jednym poistovatelom. V tychto pripadoch je klient odkazany vyhradne na jedind ponuku na
poistenie.

Situacia napriklad v poisteni majetku alebo zodpovednosti je diametralne odliSna.
Tento typ produktu a sluzby poskytuje viacero poistovatel'ov, ¢o dava klientovi moznost’
vyberu a vol'by z viacerych ponuk. Nakolko poistenie vel'kého rizika je individudlny biznis
medzi poistovilami, dostava sa klient do polohy v ktorej svojimi obchodnymi zru¢nostami
a svojou znalostou prostredia ekonomiky moéze znacne prispiet’ a docielit’ konkurenény boj
medzi poistovilami o jeho potrebu krytia, ¢im si zabezpeci ziskanie vyhodnejSej ponuky,
oproti tomu, kedy by uzatvaral poistni zmluvu na zaklade prvej ponuky.

Konkurenénému boju prispievaja i sprostredkovatelia, ktory sa snazia ziskat’ provizie
za sprostredkované poistné sluzby. O klienta mdzu superit’ najmd svojou odbornostou,
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obchodnymi zru¢nostami a Sirkou svojho portfélia, pretoze len tak poniknu pridant hodnotu
svojmu klientovi.

ZAVER

Vyber konkrétnej najvyhodnejSej poistnej zmluvy v poisteni velkych rizik moze byt pre
klienta Castokrat naro¢ny. Sluzby poistovatelov a klientova znalost' ekonomiky predmetu
poistenia je kladend ako priorita a zohrava vyznamnu tlohu v procese rozhodovania. Za tymto
ucelom klienti mnohokrat vyhladavaju sprostredkovatelov poistenia z dovodu lepsSej
orientacie v spleti finan¢nych produktov a obchodnych podmienok poistovni, alebo ako
garanciu odbornosti a osobitného pristupu na zaklade odportcania ktoré dostavaju.

Z pohl'adu financnej inStitucie spolupraca so sprostredkovatel'om je vyhodna, ¢i az
vitana. Ulohou sprostredkovatelov je aktivne vyhPadavat klientov za tdelom predloZenia
ponuky na uzatvorenie poistenej zmluvy. Za svoju ¢innost’ sprostredkovatel’ dostdva sumarne
ohodnotenie vo forme provizie za uzatvorenie poistnej zmluvy, priCom je povinny vratit
svoju odmenu, pripadne jej Cast, ak doSlo k poruseniu podmienok na ziskanie provizie.
Okrem kvantitativneho ohodnotenia proviziou c¢innosti sprostredkovatela je pre financnu
inStituciu prinosom aj kvalitativne ohodnotenie finan¢nej institticie sprostredkovatelom pred
klientom, ktory sa rozhodol uzatvorit’ danu poistnu zmluvu.

Podniky podnikajtiice ako sprostredkovatel’ poistenia velkych rizik mézu zavedenim
inova¢nych technolégii maximalizovat’ svoj zisk tym, ze budi drzat svoje prevadzkové
naklady na minimalnej konStantnej Grovni bez ohladu na to, akd vysokd produkcia je
dosahovana. Rastiica produkcia sprostredkovanej sluzby a renta vypldcand finan¢nou
inStituciou za platenie financnej sluzby klientom predstavuje opédtovnu zlozku prijmu, ktorad
narastd s objemom sprostredkovaného obchodu podnikom. Vyplacana renta a efektivne
riadenie krytia velkych rizik predstavuje motivaény nastroj pre manazérsku metodu
finan¢ného riadenia podniku.
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POTRAVINOVA BEZPECNOST KRAJINY — POHLAD
PODNIKU

FOOD SECURITY OF THE COUNTRY - AVIEW OF THE
ENTERPRISE

Milan Majernik — Stefan Majernik — Du$an Majernik

Abstract

Purpose of the article The aim of the article is to point out the specifics caused by the nature and
the way of the realisation in science - technological development in the food industry and food
security in the Slovak Republic.

Methodology/methods Article processing method is based on determining the target of the article,
its major reason, theoretical definition of food security, conditions, indication of important
conclusions with findings and warnings of food security of the country in the Slovak Republic.
Scientific aim ,, The concept of food security, is not an anachronism, as it is claimed by some of
the ultra-liberalism supporters. It has three major dimensions: the sufficiency of a stock supply,
price affordability and health harmlessness of food.”

Findings Currently, according to different methodologies, self sufficiency in food of Slovak
Republic is approximately in the range from 45 to 50 percent. But still at the beginning of agro-
food transformation it exceeded the 80-percent threshold. Worsening of this indicator by about 30
percentage points in the last twenty years is reflecting very dangerous trend (see Table 1).
Conclusions (limits, implications etc.) Solving the issue of a food security should be tackled by the
Concept of development of the food industry from 2014 to 2020 and solution to a high (20% ) VAT
on food in comparison to other states of the EU.

Keywords: food security, food business sectors, retail chains, science - technological development,
VAT

JEL Classification: M21
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UvVOD

Potreba inovacii a vedecko-technického rozvoja v potravinarskych podnikoch je zrejma. Nové
technologie, moznosti a rozsireny sortiment vytvaraju vhodné prostredie pre uplatnenie sa
potravinarskych vyrobkov na domacich i zahrani¢nych trhoch a posilnenie potravinovej
bezpecnosti krajiny.

Doraz sa kladie predovsetkym na ekologické vyroby a technolégie, produkciu
biopotravin, nové vyrobky vytvarané na zvysSovanie efektivnosti a hospodarnosti, metdédy a
techniky podpory predaja, inova¢né procesy v smere zvySovania zaujmu spotrebitela,
riadenie vztahov so zakaznikmi, zvySovanie objemov produkcie, ktoré je podmienené
zvySovanim kapacity vyrobnych zariadeni, potreba reSpektovat’ pravidla racionalnej vyZivy
ale aj stravovacich zvyklosti zakaznikov.

Specialne biopotraviny sa stali su¢astou ,,zdravej spolo¢nosti" a racionalneho stravo-
vania. Konzumadcia biopotravin znamena zvysSeny prisun bioaktivnych latok. Zaroven je zre-
dukované riziko v stvislosti so zvySkami pesticidov, nitratov, pouzivanim pridavnych latok
pri vyrobe potravin a geneticky manipulovanych organizmov. Biopotraviny su vyrobené zo
Specialnych surovin a za Specidlnych podmienok, ktoré koreSponduju s ekologickym
pol'nohospodarstvom. Ich vyroba nebola zat'azena pouzitim chemickych hnojiv, syntetickych
latok, chemickych konzervantov alebo umelych prisad, ktoré maji negativny dopad na l'udsky
organizmus.

Dalsou diskutovanou oblastou vyskumu je vyroba a predaj geneticky manipulovanych
potravin tzv. genetically modified organism (GMO).Na europskom trhu sa tieto potraviny
objavuju a preto je dolezité, aby boli oznacené. Hoci Cast’ verejnosti ma radikalne negativny
postoj voci tymto vyrobkom, pestuju sa a preddvaji aj na naSom Uizemi.

Sumarny pohl'ad na Specifikd potravinarskeho priemyslu, ktoré su nositeI'mi zvyse-
nych ndkladov a potreby mimoriadnych opatreni v riadeni podnikov potravinarskeho
priemyslu maji svoj dopad na potravinovll bezpecnost’ krajiny. Ak sa situacia nezlepsi a
nasa krajina neza¢ne praktickymi krokmi pamitat’ na svoju potravinovu bezpe€nost, o
niekol'ko rokov ani zd’aleka nedokaZze sama nasytit’ svojich obyvatel'ov. V sucasnosti sa podla
réznych metodik sebestacnost’ Slovenska v potravinadch pohybuje zhruba v intervale 45 - 50
percent, ale eSte na zaCiatku transformdcie agropotravinarskeho komplexu prevySovala 80-
percentnt hranicu a v komoditach mierneho pasma bola 100-percentna, ba aj vécsia, pretoze
Cast’ z nich sa vyvazala. ZhorSenie tohto ukazovatela o priblizne 30 percentudlnych bodov v
ostatnych dvadsiatich rokoch predstavuje vel'mi nebezpecny trend (vid’ tabul’ka 1).

1 CIEL A METODIKA

Ciel'om ¢lanku je poukézat’ na Specifikd sposobené podstatou a sposobom realizacie vedecko
— technického rozvoja v potravinarskom priemysle, ale aj na dopad na potravinovu
bezpectnost’ v Slovenskej republike. Metodika spracovania ¢lanku je postavena na urceni ciel’a
¢lanku, jeho hlavného ddévodu, teoretického vymedzenia potravinovej bezpecnosti, stavu,
zéverov a oznaCenie vyznamnych zisteni a upozorneni v oblasti potravinove] bezpecnosti
statu — Slovenskej republiky.
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Tabul’ka 1: PrehPad o vyvoji podielu vybranych slovenskych potravinarskych vyrobkov
podl'a odborov potravinarskeho priemyslu v rokoch 2002 az 2012

Odbor

potravinirskeho |2002]|2003|2004|2005|2006|2007|2008|2000]|2010| 2011|2012
priemyslu

Miekarensky 86.1 78,6 702|622 502 618|597 567 556|533 578
priemysel

Misovy priemysel | 02 1808:3587 723 615 64 | 66 63 1533|463 462
Hydinarsky 7741855 75 | 720 572 61 |52.6 4971435 | 50 | 47
Mivnsks 061:055: 08 [075:067 055|055 :034:025 8531860
Konzervirensky | 641 :443 443 (511 370 476 (481 475:458 [474 458
Shecmeovy 100 1991070024 733 793 | 60 (371:568|250 U
a repkovy olej

Cestoviny 647 65 280|716 52 44 457 321 10 |212 181

Trvanlive pecivo

/ / z . . . £ . /
2 culrarske virobky 419:417:401 (3721321123647 12381149 9.6 13

C okolada,
cokoladove

a necokoladové
cukrovinky
Vinarskv priemvsel [ 853 18531 816|707 435675 |67 76591582 3573528
Prvo ( vritane
nealkoholického 027 :01 5032 (921 84 4:8121676:734:77.1 745 :733
a ochutengho )
MNealkoholicks
napoje

Mrazena zelenina

a ovocie a zmrzlina

Priemer spolu 72,8169,4|64,2|66,5| 56 |58,3(57.4]54,3|50.4 (451|489

41,2 03591 38,1 (353 35 1299 (63.3:65.7154,1 [44.5:60,7

683 (67.1:579 |726:739: 75 [697:633:614 (629635

374 227 H41,7 | 37 (2171275 (456133 8¢ 23 [ 76 (218

YPri sinecnicovom a repkovom oleji udaje za rok 2012 nie su, nakolko najvdicsi producent na
Slovensku PALMA, a.s. v tomto roku prestala s vyrobou (uz len oleje plni).

Zdroj: Statisticky tirad SR (iidaje o vyvoze a dovoze), Rezortny Statisticky vykaz POTRAV (MPRV SR) 1-12
(udaje o vyrobe)

2 VYSLEDKY A DISKUSIA

»Pojem potravinove] bezpe€nosti nie je Ziadnym anachronizmom, ako to tvrdia niektori
zastancovia ultraliberalizmu. Naopak, od sedemdesiatych rokov minulého storocia, ked’ sa s
nim zacalo prvy raz vdznejSie nardbat’, presiel vyvojom k definicii zohl'adnujucej kvalitu a
I'udsky rozmer. M4 tri hlavné dimenzie: dostatocnost’ ponuky, cenovu dostupnost’ a zdravotni
neSkodnost’ potravin. Z hladiska Stditu mozno hovorit o potravinove] bezpecnosti najma
vtedy, ak v lom nezaznamendavaju vyraznejsi deficit vo vyrobe zékladnych potravinarskych
komodit. Viaceré odborné $tadie sa priklanaju k nazoru, Ze jej hranica sa v stGéasnosti
pohybuje asi na urovni 80-percentného pokrytia dopytu po potravindch domacou vyrobou.
Teda stavom, aky sme na Slovensku mali na zafiatku devétdesiatych rokov minulého
storocia“.
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Podl'a vyjadrenia predstavitelov Slovenskej polnohospodarskej a potravinarskej
komory / SPPK / v nasich podmienkach nepatrila potravinova bezpecnost’ v ostatnych dvoch
desatro¢iach medzi $tatne priority. Predchadzajtice vlady nenasli v zloZitom obdobi hibkovej
transformécie ekonomiky sposob, ako sa s tymto problémom vyrovnat, iné ho otvorene
bagatelizovali. Upadok celého agropotravinarskeho sektora, najmi Zivo&isnej vyroby a
potravinarskeho priemyslu, spdsobila nevydarend ekonomicka transformécia, silny
konkuren¢ny tlak zo zahranicia, nekontrolovany nastup zahrani¢nych obchodnych systémov
na nas trh, ako aj ,,dvojrychlostna* spoloéna pol'nohospodarska politika EU, znevyhodiujaca
naSich polnohospodarov. Domaca produkcna zékladina mimoriadne doplatila na absenciu
potravinovej a obchodnej politiky, ktord sa nikdy nespracovala a teda ani nerealizovala
komplexne, lebo takmer vzdy v nej chybala findlna faza — vyroba a odbyt.

Na zaklade prieskumu z roku 2012, konstatujeme, zZe slovensky 48,9-percentny predaj
domécich potravin zaostiva za zahrani¢im, pretoze priemer EU predstavuje 95 %, v
susednom Pol'sku je to 82 %, v Ceskej republike 72 % a v Madarsku 71 %. Z pohladu
domacich vyrobcov potravin je netinosné, aby sa s nimi obchodné systémy pohrévali ako
macka s mySou.

Z hore uvedeného prieskumu patri na§ potravinarsky priemysel medzi najohrozenejsie
odvetvia. Struktdra potravinarskej vyroby sa vyvija velmi nepriaznivo, najmi v tych
vyrobnych odboroch, ktoré produkuji zakladné potraviny, ddlezité pre vyzivou obyvatel’stva,
zatial’ ¢o iné, ktoré st vSak menej dolezité z hl'adiska vyzivy obyvatel'stva, vylepSuju celkové
vysledky potravindrstva v SR. Pri¢in upadku pol'nohospodarstva a potravinarstva u nas je
uréite viac, ale zakladny rozdiel medzi krajinami zapadnej a strednej Europy je
nespochybnitelny: v Nemecku, Rakusku, Francuzsku alebo vo Velkej Britanii je
vel'kodistribucia potravin jednoznacne v rukach domacich spolo¢nosti a zastiipenie domacich
potravin na pultoch tam dosahuje asi 80 %. V Ceskej republike, u nas alebo v Mad’arsku
dominuju zahrani¢éné obchodné retazce a tento podiel je iba 60 %, resp. eSte mensi
percentudlny podiel. Mdzeme konstatovat, Ze takyto velky rozdiel nemdze byt nahodny.

Na vyostreny konkurenény boj medzi obchodnymi ret'azcami na Slovensku paradoxne
dopléca spotrebitel’, priCom o tom nevie. Velk4 konkurencia vedie retazce k tomu, Ze cena je
najdolezitejSim kritériom na dodavku tovaru a toto rozhodovanie vedie k zasobovaniu
obyvatel’stva potravinami otaznej kvality. Na§ spotrebitel’ vSak reaguje na nizku cenu vel'mi
aktivne a tato spotrebitel'skd vlastnost’ nlti retazce pokracovat’ vo vyhl'adavani dodavatel'ov,
ktori vedia tovar ponukat’ za najniz§ie ceny.

K tomuto zaveru nas vedie zistenie, Ze na Slovensku maji za posledné roky
nadnéarodné obchodné spolo¢nosti neuveritel'ne vysoké zisky, kym nase pol'nohospodarstvo a
potravinarstvo bojuje kazdy den o prezitie.

Rok 2013 bol pre mnohych vyrobcov potravin tazky, ale s podmienkami ktoré¢ im
diktuju obchodné retazce na d’alSie roky, uZ mnohi nemoéZzu prezit. To, Ze obchodné ret'azce
na slovenskych vyrobcoch potravin zardbaji a Casto nie len v tom zmysle, Ze ich nttia do
nevyhodnych podmienok, teda nizkych odbytovych cien za svoje vyrobky ¢i spatné poplatky,
ale aj na hrane zdkona, je vSeobecne zname.

Pri porovnavani s okolitymi krajinami (Ceska republika, Mad’arsko, Rakusko ) mozno
vidiet, ze hospodarske vysledky hospodarenia dodévatelov potravin a obchodu su
nevyvazené, mozno to suvisi stym, Ze okolité krajiny stanovili ur¢ité mantinely pre
podnikanie cez legislativu (obmedzenia predaja v nedel'u a cez sviatky Mad’arsko, Rakusko),
stanovenie podielu domacich dodavatel'ov do obchodnych retazcov.

Ministerstvo pddohospodarstva uvedomujuc si tento problém prijalo zékon, ktory ma
prave neprimerané podmienky vo vztahoch dodavatel'ov potravin do obchodnych retazcov
riesit’. Na druhej strane vSak konStatujeme, ze pre niektorych vyrobcov potravin, ktorych
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natlak na zniZovanie cien svojich vyrobkov ardézne dodatocné spitné platby priviedol na
pokraj krachu, sa zacal uplatiiovat’ neskoro a tak ¢i tak sa zdd byt malo u¢innym. Mnohokrat
dokonca nejde o ,,vztahy* medzi dodavatel'om potravin a odberatelom, teda obchodnym
retazcom, ale len o ,,diktat” podmienok zo strany obchodu. Slovenski vyrobcovia potravin
maji pri tom obmedzené moznosti iného odbytu svojich vyrobkov, pretoze az 80 % ich
tovaru sa obchoduje cez velké obchodné retazce. Mézu teda len predat’ podl'a diktovanych
podmienok, alebo skoncit. Ato uz nie je len problém jednotlivych podnikatelov v
potravinarskom priemysle, to je problém celospoloc¢ensky. Je to problém Slovenska, aby
zachranili na Slovensku vyrobu potravin kvoli sebesta¢nosti v zasobovani potravinami, ktoré
maju na rozdiel od mnohych dovazanych kontrolami zarucent kvalitu. Je to dolezité aj preto,
aby sme zachovali zamestnanost. V potravinarstve pracuje nezanedbatelny pocet
zamestnancov, preto problém treba riesit’ aj z dovodu zachovania pracovnych miest.

V roku 2008 pracovalo v potravinarstve 56 300 0s6b a v roku 2012 uz len 48 500. A v
neposlednom rade potravinarstvo spracovava suroviny nasho polnohospodarstva. Aj tam su
ohrozené pracovné miesta a podnikatel'ské subjekty. MdZe sa stat’, Ze zo Slovenska za nizke
ceny sa bude vyvazat’ surovina s nizkou pridanou hodnotou a potom spit’ sa budi dovazat’
spracované vyrobky s vysokou pridanou hodnotou. Z toho nam vyplyva, Ze tymto spdsobom
dame pracu ludom v zahranici®.

Za negativny moment povazujeme, Ze si sice budeme moct kupovat dovadzané
potraviny, ale zaplatime ich z podpory v nezamestnanosti. To uz ale bude mozno za vysSiu
cenu, pretoze dovezenym vyrobkom nebudi konkurovat’ domace vyrobky. Mozeme si polozit’
otazku: ,,A aka bude ich kvalita?“Uz v stcasnosti su najproblematickejsie kontroly kvality
potravin dovazanych r6znymi firmami.

V krajinch s vy$§im poétom obyvatelov, ako je Pol'sko alebo Ceska republika, st
zisky ovela nizSie. To uz nie je len o dodéavatel'och potravin, na ktorych zarabaju, ale aj o
zékaznikoch. Teda o nas vSetkych. Tento postup v kone¢nom ddsledku likviduje slovenskych
vyrobcov potravin, ktori nedisponuji prebytkami, ktoré by mohli ponukat’ za dumpingovu
cenu a do cien svojich vyrobkov musia premietnut’ redlne nadklady na surovinu a vyrobu.

ZAVER

Ako riesit’ potravinovl bezpecnost’ krajiny:

1. Mala by byt’ spracovand stratégia rozvoja odvetvia s ohl'adom na tvorbu novych
pracovnych miest, ktoré by vznikli v prvovyrobe i potravinarskom priemysle a len
vtedy, ked’ prestaneme dovazat' zbytocne velké mnoZstva potravin, ktoré si bez
problémov mdZeme vyrobit’ sami doma. Potrebné je vytvorit’ kvalitni surovinova
zékladiiu, jej spracovanie i cestu k slovenskému spotrebitelovi. Ciastkové
koncepcie sice mozu priniest’ aké - také zlepSenia v niektorych sektoroch, ale
trvaly obrat urcite nezabezpeCia. Na to by nemali zabudat’ vSetci ti, ktori
podcenuju ich vyznam® (Janicek, 2014). Napomoct' tomuto kroku ma Koncepcia
rozvoja potravinarskeho priemyslu 2014 — 2020.

2. RieSeni nedostatocného predaja domécich vyrobkov na vnitornom trhu je viac, no
jedno z najdolezitejSich - popri vypracovani seridznej koncepcie, ktora by platila
aspoil v strednodobom c¢asovom horizonte - urCite spociva v systematickej
vychove spotrebitela k spotrebitel'skému patriotizmu a vo zvySenej podpore
predaja domacej produkcie. Treba tiez prilakat’ d’alSich investorov, zabezpecenia
podpornych prostriedkov na vyskum, modernizaciu a vyrobkovll inovaciu
potravinarskeho priemyslu. Ak v tomto smere nedokdzeme prijat’ a realizovat’
spravne opatrenia, d’aleko sa nedostaneme a bude svedkami d’alSej Strukturalne;j,
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ale v konec¢nom dosledku aj objemovej, destrukcie slovenského potravinarskeho
priemyslu (vid’ tabul’kal).

Zvysenie podielov domacich potravindrov na trhu si  stanovil rezort
pddohospodarstva ako jednu z kI'a€ovych uloh. Ministerstvo chce, aby potravinova
sebestacnost’ krajiny za desatroCie stipla zterajSich 45 az na 80 percent.
Konkrétnych nastrojov, ako to chce dosiahnut, ma v$ak malo. Niektoré z nich
kritizuji aj domaci potravinari. Odmietli plan vytvorenia nového odbytového
fondu, do ktorého by $tat od potravinarov vyberal povinné prispevky na reklamu
domacich potravin na tuzemskom trhu, Nepacilo sa im, ze povinne by sa mali
skladat’ aj vyhradni exportéri potravin, obavali sa aj moznej sprenevery zdrojov
fondu. Ministerstvo zacalo nutit’ obchody, aby na svojich vchodoch zverejiiovali,
kol'ko domacich potravin predaju. Slovaci na rozdiel od Zapadoeurdpanov vsak
pri ndkupe potravin menej prihliadaji na ich pévod. VacSinu zaujima cena. Pre
obchod je to administrativna zataz navySe. Domécim potravindrom nepomaha ani
snaha Smeru o kontrolovanie a zakonné obmedzovanie vysky poplatkov, ktoré si
retazce strhavaji od potravinarov za prijatie ich tovaru na pulty, prepravu
produktov ¢i za reklamné letaky.

Obchodné retazce sa tlaku Statu prispdsobuju tym, ze tlacia potravinarov do
niz8ich cien alebo si pod nich davaju vystavovat’ fakturacné zl'avy. Aj tak ostdva
vSetko na vztahu medzi potravindirom a obchodom. Ak chce S§tit zvysSovat
potravinovu sebesta¢nost, mal by sa zasadit’ najmi o skoncovanie nerovného
dotovania farmarov zo zépadu a vychodu do unie, apeluju potravinari. Slabsia
konkurencieschopnost’ menej dotovanych vychodoeurdpskych polnohospodarov
sa prenaSa ja do potravinarskych vyrob. Prave efektivny rozvoj kvalitnejsich
potravin prindSa podnikom dlhodobej$i uspech.

Problémom domadcich potravinarov je aj vysokda (20 % DPH) na potraviny
v porovnani s okolitymi §tatmi EU, na zéklade ¢oho obyvatelia SR podporuju
rozvoj potravinarskeho priemyslu v okolitych Statoch ( vid’. tabulka 2). (Autor
¢lanku M. Majernik ma 33 ro¢ntl prax V potravinarskom priemysle SR).

Tabulka 2: PrehPad DPH vo vybranych krajinich EU

Standardna ZnizZena Poznimka
DPH DPH

5% potreby pre malé deti, niektoré
energeticky tisporné materialy.

Anglicko 20 % 10 % 0%: potraviny, knihy, lieky,
zdravotnicke potreby, osobné doprava,
noviny
15%: zakladné potraviny, knihy, lieky a

: 21 % 15 % zdra_votnicke p(?treby, 0§0bné dop‘ra\./a,
republika noviny, vstupné na kultirne podujatia,

ubytovacie sluzby

8% lieky a zdravotnicke potreby,
osobna doprava, noviny, ubytovacie

23 % 5 %, 8% sluzby, restauracie, vstupné na kultarne
§portové a zabavné podujatia. 5%: jedlo
a nealkoholické napoje

Mad’arsko 27 % 18 %, 5%

18% potraviny, ubytovacie sluzby 5%:
knihy, lieky a zdravotnicke potreby
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% Standardna ZniZena
Stat Poznamka
DPH DPH

10% zékladné potraviny, knihy, lieky,
, 0 o osobna doprava, noviny, vstupné na

Rakusko 20 % 10% kultarne a zdbavné podujatia,

ubytovacie sluzby

Zdroj :http://www.vatlive.com/vat-rates/european-vat-rates/eu-vat-rates/

6. Navrhy ,ktoré st uvedené v zavere prispevku narieSenie potravinovej bezpecnosti
krajiny a su obsiahnuté v bodoch 1 az 5.Pohl'ad z jednej strany su to navrhy, ktoré
moze ,alebo mé zabezpeCit' Stat. Vychadzajuc znazvu clanku ,, Potravinova
bezpecnost’ krajiny — pohl'ad podniku* tak tu stat zohrava a musi zohravat’ hlavnu,
nosndi, usmeriiujucu politiku. Stat stanovuje normy, mantinely a priestor pre
spravanie sa podnikov.

Prinos podnikov pre potravinovli bezpecnost’ by sme videli:

e dobslednom zabezpecovani a plneni podmienok stanovenych Statom,

e pdsobenim na spotrebitel'ov — vychovou spotrebitel'ov,

e presadzovanim a vyuzitim Specifik potravinarskeho priemyslu,

e dosiahnutim a udrzani certifikatov kvality — ISO normy, potravinovy kédex,
HACCP,

e presadzovanim na trhu znacku kvality ako su : Znacka kvality SK, Znacka
kvality Slovak Gold, Zarucena tradi¢na Specialita a pod.

Aj ked podnik mdéze ur€itym podielom prispiet’ k potravinovej bezpecnosti

krajiny, stale si ale myslime ze hlavna tarcha zostava na State.
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EKONOMICKY RAST VYZVY PODNIKOV
V POTRAVINARSKOM PRIEMYSLE

ECONOMIC GROWTH OF THE ENTERPRISE IN THE FOOD
INDUSTRY

Milan Majernik — Anna Sutovska — Alena Vavrova

Abstract

The aim of the article is to point out the share of the economic growth in the food industry, taking
into account the specifications and the challenges the food industry have to face nowadays.

The methodology of the article is based on the aim of the article, the main reason defining the
specifics of the food industry, economy, food companies and the share of food industry in the
national economy.

The economy of the food enterprises is influenced based on food industry specifications and
challenges:

The first challenge — agricultural and food producers will also influence the Transatlantic
Agreement for trade and investment partnership between the US and the EU (TTIP-
TransatlanticTrade and Investment Partnership).

The second challenge — continuing sanctions by the EU against the Russian Federation, which
introduced retaliatory sanctions primarily on the food industry in the EU.

Keywords: economic growth, food industry, challenges, TTIP, sanctions, market protection

JEL Classification: M21
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UvVOD

I ked podiel odvetvia potravindrskeho priemyslu nepatri medzi rozhodujiuce odvetvia, ale
svojimi Specifikami a zabezpeCovanim kazdodennej vyzivy obyvatel'stva si zabezpecuje svoje
miesto Vv Struktira narodného hospodarstva a na ekonomicky rast.

V tabul’ke 1 uvaddzame prehl'ad o vysledku hospodérenia za vyrobu potravin, napojov
a tabakovych vyrobkov za roky 2008 — 2012 v SR. Sledované obdobie prezentuje obdobie
ekonomickej krizy ¢o ma svoj dopad vo vyrobe potravin napojov a tabakovych vyrobkov.
K poklesu vykonov dochadza v roku 2009 a 2010 oproti roku 2008. Koncovy rok 2012
dosahuje rast ale nedosahuje troven vychodiskového roku 2008. Naklady nekopiruju vynosy,
v rokoch 2010,2011a ich podiel na vynosoch presahuje uroven v rokoch 2008 a 2009. Podiel
nakladov na vynosoch sa prejavuje vo vysledku hospodarenia, ktory v roku 2012 dosiahol
uroven ako vo vychodiskovom roku 2008. Tabul'ka poukazuje na to, ze dopady ekonomicke;j
krizy postihli aj vyrobu potravin, ndpojov a tabakovych vyrobkov.

Tabulka 1: Vyvoj vysledku hospodarenia za vyrobu potravin, napojov a tabakovych
vyrobkov za roky 2008 — 2012 v SR(mil. EUR)

Rok 2009 | Rok2010 | Rok2011 | Rok 2012
Ukazovatel’ Rok 2008 Index Index Index Index
2009/2008 | 2010/2009 | 2011/2010 | 2012/2011
Vynosy 47343 37732 3817,14 4 338,02 4 613,0
0,80 1,01 1,14 1,06
Naklady 4 586,7 3577,0 3791,31 4 297,52 4 418,0
0,78 1,06 1,13 1,03
Vysledok 1476 196,2 25,83 40,50 195,50
hospodarenia 1,33 0,13 1,57 4,83

Zdroj: Zelena sprava MP SR za roky 2010,2012
1 CIEL A METODIKA

Cielom clanku je poukazat’ na ekonomicky rast podielom potravindrskeho priemyslu, pri
zohl'adneni jeho Specifikacie a vyziev, ktorym musi potravindrsky priemysel v sucasnosti
celit’.

Metodika spracovania Clanku je postavena na turovni ciela ¢lanku, jeho hlavného
dovodu, vymedzenia Specifik potravinarskeho priemyslu, ekonomiky potravinarskych
podnikov, podiel potravinarskeho priemyslu v narodnom hospodarstve.

2 VYSLEDKY A DISKUSIA
Specifika potravinarskeho priemyslu
Potravinarsky priemysel ma nezastupite'né postavenie medzi priemyselnymi odvetviami

naSho hospodarstva. K hlavnym uloham patri zabezpecenie vyzivy obyvatel'stva a
spracovavanie polnohospodarskej produkcie. Zameranie na vyvoj potravinarskeho priemyslu
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sa meni zavisi od Strukturdlnych zmien potravin a vztahu pol'nohospodarskej produkcie
a chemicko-potravinarskych technologii. Predovsetkym v poslednych rokoch dochadza k
orientacii na Specidlne potraviny, biopotraviny a iné vysoko kvalitné produkty podporujice
raciondlny sposob stravovania.

Uspesny rozvoj odvetvia je podmieneny tzkou spolupracou s polnohospodarstvom.
Zabezpecenie klasického sortimentu ale aj Specialnych produktov, po ktorych neustale narasta
dopyt obyvatel'stva, si vyzaduje inovacie a rekonStrukcie v oblasti podnikovych stratégii,
zabezpecenia vyrobnych zariadeni a modernych bezodpadovych technologii.

Potravinarske podniky produkuju Siroké spektrum vyrobkov: mliekarenské, masové
a hydinarske, mlynsko-pekarenské, cukrarsko-pecivarske, cukrovarnicke,
Skrobarenské, konzervarenské, mraziarenské a rybné, tukové a Kkozmetické,
liehovarnicke, pivarsko-sladovnicke, vinarske, nealkoholické napoje, tabakové vyrobky.
Potravinarsky priemysel je rozmiestneny pomerne rovnomerne po celom uzemi Slovenskej
republiky. Niektoré odbory su zastupené prevazne v mestach, t. j. v mieste spotreby, ako
napriklad pivovary, médsovy priemysel, vyroba cukroviniek, iné sa viazu na produkéné oblasti
pol'nohospodarskych plodin, ktoré su spracovavanymi surovinami daného odvetvia, napriklad
lichovary, konzervarne, vinarske zdvody.

Ekonomiku potravinarskych podnikov ovplyviiuja Specifika a iné vyzvy:

a) vyplyvajuce z povahy potravinarskych vyrob,

b) charakteru vyrobnych Ccinitel'ov a priebehu vyrobnych procesov v potravinarskom

priemysle,

C) vyplyvajuce z postavenia potravinarskeho priemyslu v reprodukénom procese,

spOsobené podstatou a spdsobom realizdcie vedecko-technického rozvoja v
potravinarskom priemysle.

Prva vyzva - pol'nohospodarskych a potravinarskych vyrobcov bude ovplyviiovat’ aj
Transatlantickd dohoda obchodného a investi¢ného partnerstva medzi USA a EU (TTIP-
TransatlanticTrade and InvestmentPartnership).Podl'a ndzoru Centra pre ekonomické stadie v
Mnichove, by uvedeni vyrobcovia ziskali menej vyhod neZz in¢ odvetvia. Vyplyva to z
neddvno zverejnenej Stidie (IFO), ktora institat vypracoval na podnet Eurdpskeho
parlamentu.

Ak by TTIP znizil cla a d’alSie obchodné prekazky o Stvrtinu, polnohospodarske
vyvozy EU by sa mohli zvysit' o 60 %, aviak dovoz pol'nohospodarskych produktov z USA
by sa podla $tadie zvysil priblizne o 120 %. Tym by sa prebytok EU v obchode s
pol'nohospodarskymi vyrobkami znizil zo stfasnych 6 miliard Eur ro¢ne na nulu. Pri
surovinach, ako su obilniny, olejnaté semena a misa, ma v poslednych rokoch EU, podla
Studie Ifo, je systematicky deficit obchodnej bilancie s USA - aj ked’ s klesajucou tendenciou
- naposledy vo vyske 3 mld. EUR, ¢o vSak bolo viac kompenzované rasticim obchodnym
prebytkom spracovanych vyrobkov, ako je vino, pivo a iné potraviny, ktory v sticasnej dobe
predstavuje asi 9 miliard EUR. Uzatvorenie zmluvy by bolo vyhodne pre vyrobcov mlieka,
masovych vyrobkov alebo $pecialnych vin, nevyhodné pre neupravené produkty a z nich
najma hydiny, hovddzieho misa, izoglukdzy a niektorych obilnin.

Identifikicia zbytoénych prekazok obchodu medzi USA aEU si mnoZstevné
obmedzenia, dovozné kvoéty, regulacné rozdiely a byrokratické poziadavky. Uvedenymi
prekaZkami sa zdovodnuje ochrana zvierat a rastlin a ochranou verejnosti pred zdravotnymi
rizikami.

Kym v EU sa na trh méZu dostat’ len latky, ktoré preukazatelne nemaju $kodlivé
ucinky na zdravie spotrebitel’a, americké urady mozu zakazat’ len tie latky a produkty,
ktoré su preukazatel’ne Skodlivé.
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Rozdiely predaja potravinarskych produktov ktoré sa mozu predavat’:
e Vv USA:

e geneticky modifikované potraviny,

e miso s vysokym obsahom rastovych hormoénov,

e oSetrovanie kuraciecho mésas pouzitim chléru,

v Eurépskej Unii:

e listerin — ktory sa pouziva na uréité druhy syrov, USA uplatituje omnoho prisnejsie
standardy nez EU,

e ofetrovanie kuracieho misa chladenim vzduchom, (len Pol'sko v ramci EU ma
vynimku méze hydinu chladit’ vodou, ¢o ma za nasledok nizSie vyrobné néklady,
macanim hydiny vo vode sa spotrebitel'ovi preddva miso nasiaknuté vodou, vyssie
riziko vyskytu salmonely, uvedené sa tyka aj dovozu hydiny z Brazilie).

Potravinarske produkty ktoré sa minimalne vyvazaju do USA:

e misové vyrobky: tdeniny,

e mikky syr vyrobené zo surového mlieka, s vynimkou syrov ktoré boli skladované
3 a viac mesiacov, tradicné vyrobne postupy ako napr. prirodné znecistenie syra,
ktoré nie je zdraviu Skodlivé. Nemoze sa dovazat’ franctzsky syr Mimolette (zreje
viac ako 12 mesiacov),

e mliecne produkty,

e ovocie a ovocné Stavy z dovodu vysokého obsahu rezidui pripravkov na ochranu
rastlin.

Priemerné dovozne cla na pol'nohospodarske produkty s podl'a disponibilnych udajov 12 %
v EU a 7 % v Spojenych Statoch.

Tabulka 2: Prehl’ad obchodnych vztahov medzi EU a USA za rok 2012 v mil. EUR

Oblast’ obchodu Tovar Sluzby Investicie SPOLU
EU do USA 293,20 163,00 1 655,00 2111,20
USA do EU 206,50 148,90 1 536,40 1 891,80

Zdroj: http://ec.europa.eu/trade/policy/countries-and-regions/countries/united-states/

Zastupcovia slovenskych potravinarskych a pol'nohospodarskych zdruzeni sa k TTIP
stavaju skepticky. Obavy pramenia z presvedCenia, ze by TTIP mohol mat na
polnohospodarsky a potravinarsky sektor podobny vplyv ako vstup do EU. Potravinarska
komora Slovenska Ziada napriklad dopadov §tadiu na slovenské podnikatel'ské prostredie.

Ministerstvo hospodarstva Slovenska neakceptovalo v ramci pripravy mandatu
poziadavku komdr, aby sa potravinarstvo Uplne vynalo z rokovani o TTIP. Podl'a Andreja
Kralika (Zastipenia EK na Slovensku) ,,az 68 percent z objemu obstaravania USA je
vyhradenych pre americké firmy. To bude najtvrdsi orieSok rokovani®.

Druhd vyzva - pokradujuce sankcie zo strany EU voéi Ruskej federécii, ktora zaviedla
odvetné sankcie hlavne na potravinarsky priemysel EU a to na: ovocie, zeleninu, bravéové
a hovddzie maéso, ryby, mlieko, mliecne vyrobky, t.j. prebytky potravin ktoré koncia vo
vychodnej alebo strednej Eurdpe, ktoré boli urCené na rusky trh. ZniZenie cien
potravinarskych komodit z dévodu uvedenych sankcii,ma za nasledok finanéné¢ kompenzacie
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zo strany EU pre dotknuté potravinarske subjekty. V tabulke 3 uvddzame desat’ najva¢ich
kategorii potravin ktoré sa vyvazali do Ruska za rok 2013.

Tabulka 3: 10 najvicSich kategérii potravin, ktoré sa vyvazali do Ruska z EU za rok
2013

Kategoria Sumayv EUR
1 | Ovocie 1,07 mld.
2 | Syr 985 mil.
3 | Brav¢ové miso 969 mil.
4 | Zelenina 769 mil.
5 | Destilaty 752 mil.
6 | Vino 597 mil.
7 | Pekarske vyrobky a cestoviny 575 mil.
8 | Ostatné Specifikované potraviny 496 mil.
9 | Krmivo pre domace zvierata 483 mil.
10 | Vnutornosti a iné druhy mésa 460 mil.

Zdroj: Eurépska komisia

Z uvedenej tabulky najvacsi dosah maji sankcie na potraviny ato: ovocie, Syr,
bravéové miso, zelenina pri ktorych ma EU v ramci obchodovania aj najvicsie trzbydo
Ruska.Z uvedenych sankcii budil profitovat' iné krajiny ako Brazilia ktora je najvacsim
svetovym vyvozcom hovédzieho a kuracieho mésa ako aj Argentina a Chile ktoré od aprila
zvysili svoj obchod s midsom o viac ako 100%. Z eurdpskeho kontinentu je to Turecko ktoré
je piaty najvacsi dovozca potravin do Ruska za rok 2012 vo vyske 1,26 miliardy EUR.
Turecko je pripravené pokryt zvySeny dopyt po ovoci, zelenine, hydinového misa
a morskych plodov.

Bravéové miso: EU produkuje ro¢ne 22,3 milién ton bravéového, sebestaénost’ je na
110%. Trh je v dosledku zakazu vyvozu do Ruska od zaciatku roka v poklese, Standardne sa
exportuje z EU do Ruska roéne 800 000 ton misa bravéového. Hlavné exportné krajiny st
Nemecko, Dansko, Spanielsko, Franctizsko, Holandsko a Pol’sko, ktoré predstavujii vyse 80%
EU exportu bravéového misa. Najvacsi problém tu robi vysoky objem nizko hodnotenych
produktov, ktorych rusky trh v normalnej dobe absorboval cez 350 000 ton ¢o mé dopad na
nepredané zasoby v ramci EU.Podl'a nasho nazoru, je potrebné najst alternativne trhy ako
Cile, Mexiko, Brazilia, zvy3it podpory pre uvedeny sektor a zabezpeéit koordindcia EU
exportu do novych krajin, predovSetkym v Juznej Amerike, Indii.

Hovidzie miso: Situicia nie je natol’ko kritickd, ako v ostatnych sektoroch. Export do
Ruska je obyCajne najvacsi v oktobri a novembri, kedy sa vyvaza viac ako 25% objemu.
Snahou je o znovuotvorenie tureckého trhu. Taktiez by sa mali dokoncit’ rokovania s USA o
medzinarodnych Standardoch u BSE (,,choroba Sialenych krav*),aby sa umoznil pristup na trh
USA.

Mlieko: z odbornych analyz vyplyva, Ze za rok 2013 sa vyviezlo z EU 13 % objemu
do Ruska .To znamena, pri komodite syrybol export vo vyske 257 000 t za rok 2013 t.j. 33%
vietkych EU vyvozov syrov. U masla to bolo 37 000 t 28% EU exportu a mlieéne produkty z
EU predstavovali 37,4% celkovych ruskych vyvozov.
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Ovocie a zelenina :Rusko dovazalo z EU tretinu vietkého ovocia a zeleniny 34% za
rok 2013. Ovocie vyvoz za 1,225 miliardy Eur a zelenina za viac ako 734miliénov Eur.
Export do Ruska vzrastol medzi 2011 a 2013 podstatne u vSetkych druhov ovocia a zeleniny.
Najvacsimi exportérmi do Ruska je Pol'sko, Belgicko, Litva a Spanielsko. Pol'sko je najvacsi
vyvozca 41% vSetkych exportov ostatné 3 krajiny medzi 10 az 13%. U zeleniny je najvicSim
vyvozcom Holandsko, nasledované Pol'skom. Cisla, ktoré si uvadzané za jednotlivé krajiny
nezodpovedaju skutoénosti, pretoze tu nie je zahrnuty vnutorny obchod krajin EU, kde vel'mi
Casto dochadza k re-exportu. Litva prakticky neprodukuje ziadne ovocie, ale predstavuje
vel'mi aktivnu tranzitni ekonomiku.

Pokial’ nebude politicky prielom, mozno ocakavat’, ze tato situdcia, ktorej rieSenie sa
prenieslo na diskusiu na podu W.T.O.(World Trade Organization),bude trvat’ minimalne 3
roky. Predpoklada sa, e na ruskom trhu sa za tri roky uskutoénia zmeny v neprospech EU,
aEU sa uZ nepodari otvorit rusky trh pre svoje potravinarske produkty”. Uvedené
konstatovanie odznelo na novembrovom zasadani komisie Copa / Cogeca v roku 2014.

COPA-COGECA (C-C) je riadne registrovana lobingova organizacia s dlhodobou
tradiciou (vznik v r. 1958), ktord je v sucasnosti povazovand za najvicSiu a najsilnejsiu
organizaciu reprezentujucu nazory svojich c¢lenov — zastupcov polnohospodarov a
druzstiev. C-C  zdruZzuje zastupcov farmarov z takmer kazdého <¢&lenského statu EU
(predovsetkym pol'nohospodérske komory). V sucasnosti zdruzuje 60 ¢lenskych organizacii v
ramci EU a 36 partnerskych organizacii z inych eurdpskych krajin (napr. Nérsko, Svajéiarsko,
Turecko...).

ZAVER

Vyjednavacie pozicie ohl'adom novych pol'nohospodarskych a potravinarskych trhov su
casovo narocne akrajiny alebo zdruZenia krajin si svoj trh chrania (protekcionistické
opatrenia) ako napr.:

e Japonsko: rokovania by sa mali dokonc¢it do decembra 2015, rokovania st
otvorené predovsetkym pri sanitirnych otazkach a pri problémoch spracovania
zivo¢isSnych produktov,,

e USA: dalsie kolo rokovani vo februari 2015,

e Kanada: dohoda bola podpisand v Septembri 2014. Kvoty dovozov hoviddzieho
mésa su rozloZené na pit rokov, rokovania o vzdjomnom uznani Standardov
pokracuju,

e MERCOSUR (obchodné zdruZenie krajin juZznej Ameriky): Nie je nova ponuka a
ni¢ sa nemeni ani po vol'bach v Brazilii. Zostavaju tu otvorené otazky hormonov a
rastovych pripravkov pri zvieratach. Dal§im problémom je kriZenie zvierat, velka
Cast’ stdd je dnes z 2/3 hospodarsky dobytok, az 1/3 zebu (zdomacneny africky
alebo americky druh thra).

Specifika potravinarskeho priemyslu auvedené vyzvy ovplyviujii ekonomiku
potravinarskych podnikov a si podnetom na ich rieSenie v su¢asnosti. Uspesna ekonomika
podnikov potravinarskeho priemyslu sa premietne do podielu potravinarského priemyslu
V narodnom hospodarstve a jeho ekonomickom raste.
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MYJIPOCTbh U DHEPT'US TOJUTUYECKON DKOHOMUMU:
ITPOBEPEHO CTOJIETUAMMU

POLITICAL ECONOMY WISDOM AND ENERGY:
TESTED BY CENTURIES

Amnatouuii [lopoxoBckmid

Abstract

Article shows a role of political economy at different stages of development of market economy.
The special attention is paid to political economy at the Lomonosov Moscow State University
(Russia) in connection with the 210 anniversary of department of political economy. Calls of the
XXI century of political economy are opened.

Purpose of the article consists in representation and knowledge of the political economy
generalizing in object of the analysis of regularity and a tendency of national economy.
Methodology/methods The historical review, dialectics, statistical data, interdisciplinary
approach are used as methods.

Scientific aim is detection of regularities of development of political economy, synthesizing of its
essence, and also definition of a role and place of political economy in system of economic
sciences.

Findings The birth of national capitalist market economy became the objective basis for full-scale
development of political economy. Full division of political economy and the neoclassical
direction was issued externally when the last received the name economics. The object of research
at neoclassics is represented to narrower because it is concentrated on the mechanism of
functioning of economy. In the XX century as reflection of economic and social progress appeared
many branch and functional economic sciences, however the last world crisis showed their limited
role. Today Marxist political economy and economics make two main parts of the economic
theory. They differ both on a method, and on an object of research. Unites their object of the
analysis — national economy. The Russian branch of political economy strengthens krone of a
world tree of political economy more than 200 years.

Conclusions (limits, implications etc.) The political economy kept the value as a sample of the
system analysis and creation of categories and laws of national and world economy.

Keywords: market civilization, market economy, political economy, economic theory, economics

JEL Classification: B14, P16, P26
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BBEJAEHHUE

2015 rox craj NOMCTHHE 3HAMEHATENFHBIM ISl 5KOHOMHUCTOB JIFOOOH CTpaHbl MUpA: MPOIILIO
400 net ¢ Tex mop, Kak B 1615 romy B Hay4HBId U MPAKTHYECKH OOOPOT BOIIET TEPMHH
«TIOJIUTUYECKAs IKOHOMHUsA». TeM camMbIM — ¢ MOMEHTa omnyonukoBaHus «Tpakrata o
HOJIUTHYECKON SKOHOMHM» AHTyaHa MOHKpeTb€éHa ne¢ BarreBwiass — ObUT JaH cTapT
(OpMHPOBAHUIO U SKOHOMHUYECKOH HAyKH B LIEJIOM, U SKOHOMHYECKON TEOPHUH.

Poccuiickasi BeTBb MOJMTUYECKOW SKOHOMHMH YKPEIUIIET KPOHY MHPOBOTO JpeBa
MOJUTIKOHOMUH, TI0 CyTH, ¢ 05 HOs0ps 1804 roma, xorma Obul yTBEP)KACH NEPBBIA ycTaB
MockoBckoro yHuBepcutTeTa. M, BHe comHeHus, (uxcamnus oOpa3oBaHUS Ha OTACICHUU
NOJUTUYECKUX U HPABCTBEHHBIX HAYK Kadeaphl TUIIOMATUN U MOTUTIKOHOMUHU W3HAYAIHHO
croco6cTBOBajIa 00OraleHUI0 MUPOBOTO KOPITyca MOJIUTUYECKON SKOHOMUU HAIIMOHAIBHBIM
KOJIOPUTOM POCCUHCKON JIEUCTBUTEIBHOCTH.

1 OT AOMOXO3SMCTBA K HAIIMOHAJIBHOMY XO34AMCTBY

BO3HUKHOBEHHE MOJUTUYECKOW SKOHOMHUHM IPOM3OILLIO HA ONPENEICHHOM JTale pPa3BUTHS
nuBHIM3auu. PaccMoTpuM nosipoOHee.

W3BecTHO, YTO C APEBHUX BPEMEH JIIOJM HAKAIUIMBAJIW U UCIOJb30BAIM PA3JIMYHBIC
HYKOHOMHYECKUE 3HAHMS, CBS3aHHBIC C AJIEMEHTAPHBIMU MOTPEOHOCTSIMH B OpraHU3alMU U
BE/ICHUS XO034HCTBA KaK CBOET0 JJOMa, TaK U BO BJIAJIEHUSAX I'OCIOA U LapcTByroUmx oco0. Kak
B Poccuu, Tak U B Ipyrux 4acTsx MUpa CKJIAbIBAJIMCh U ONMUCHIBAINUCH [TPaBUIIa JOMOCTPOS U
JIOMOXO35IIICTBOBaHMsI, 3€MJIEIENs], pBHIOOJOBCTBA, OXOTOBEIEHUS, PEMECICHHUYECTBA.
CruxuiiHplii OOMEH M SIU30JMYECKas TOProBisl TPeOOBAJIM HUCKaTh IyTH COU3ZMEPEHUS
U3JIeNUA  TpyAa, CKOTa, yKpameHuid. [locTeneHHO CIOXKUIOCh YCTPOWCTBO TOPOAOB,
IPUHILIMIIBL KOTOPOTO KAacajJuCh HE TOJbKO 0O0eCnedeHHs 3alluThl OT HEIPYroB, HO H
BBITTOJIHEHUS] TOPO’KaHAMU CBOMX OOS3aHHOCTEH IO JIOMOCTPOIO B TOPOJICKUX TI'paHUIaX.
Bo3HuKkIIMEe  HECKONBbKO  ThICSYENETHH Has3aa JEHbI'W MO3BOJSUIM  IOJEPKUBATH
3JIEMEHTAPHYIO TOPTOBIIIO U Ja)Ke MOPOJMIN JONOTONHbIE (OPMBI KaluTajga — Kyle4eckuid u
POCTOBIIMYECKHI, HO HE MPEOOJIETN Pa3ApOoOJIEHHOCTh JIOMOXO3SHCTB JakKe Ha OJHOMU
TEeppUTOpUU. B pamkax OTHENbHBIX TOCYAApCTB OBLIO eIle JajeKko [0 CKJIaJbIBaHUs
JIOMOXO3SIIICTB B HALIMOHAJILHOE XO35HCTBO.

IleperoM B 3TOM 3BOJIFOIIMOHHOM IIPOLECCE IPOM30LIEN TOTJa, KOrja M3MEHWIACh
OpraHu3aiys TpyJaa MpeANpuHUMATENs MU, a paOOTHUKHU CTaJld HAa€MHBIMH, OCBOOOIMBIINCH
OT TNpeXHel JTUYHON 3aBUCUMOCTH OT (heoJanoB U MmoMenukoB. KanuTan u HaeMHBIN Tpya
YCKOPHWJIM IIPOTPECC HE TOJIBKO NMPOU3BOJUTENBHBIX CUJI, TIPOU3BOJAUTEIBHOCTH U pa3/iesieHUs
TpyZAa, HO U OObEIUHEHUE MPEANPUATHA U TOMOXO3SHCTB B HAlMOHAIBHOE XO3SHCTBO MpHU
rOCy/1IapCTBEHHOM IIPaBOBOM oO0ecreueHuu. TeM caMbIM TroCyAapCcTBO C MEPBBIX JTHEH
CTaHOBJIEHUS PHIHOYHOT'O HAIIMOHAJIBLHOT'O XO35MCTBA UTPAJIO IVIABEHCTBYIOLYIO POJIb.

Koneuno, ucropuueckre 0COOEHHOCTH Pa3HBIX CTpaH HAJIOXKWUIIU CBOM OTHEYaTOK Ha
OpoILEelypy U CKOPOCTb OCBOOOKIECHMS JIOJEH OT JMYHOM 3aBUCUMOCTH: B psijie CTpaH
EBponbl 3TOT mporiecc crapToBai B CpeqHUE Beka; B Poccuum oTMEHa KpErmoCTHOIO IpaBa
Hauyanack B 1861 roay; B CIIIA pabckuii Tpya YepHOKOXHUX ObUT 0OBSBICH BHE 3aKOHA TOCIIE
OKOHYaHMS TpaxaaHckod BoWHBI 1861-1863 romoB. Ilpudem, ocBOOOXIEHHE OT JIMYHOMN
3aBucuMocTd paboTHHKOB B Poccun u CIILIA, coBnanas B UCTOPHUYECKOM BPEMEHH, UMEIO
CYLIECTBEHHO OTJIMYAIOIIMECS TPEANOChUIKM U YCIOBHS CTAHOBJICHHMS U  Pa3BUTHS
HaIlMOHAJBHBIX AKOHOMMK, YTO HE MOIJIO HE cKa3aTbcid Ha OyaymieM o0eux CTpaH U HX
HKOHOMUK.
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K sTomy Bpemenu elrie He ObLIIN BBISABIICHBI, U3YYEHBI M 0000IIEHBI 3aKOHOMEPHOCTH U
TEHJCHIIMM HAIIMOHAIBHOTO X03siicTBA. HammoHanpHOE XO03MHCTBO CHOPMHUPOBAIOCH 0
M300peTeHNs] 1 BHEAPEHUS MallluH, Ha 0aze pyyHoro ¢gusndeckoro Tpyaa. OHO OTIMYAIOCh
OT JIOMOXO3SIHCTBa HE TOJBKO MacmTaboM, HO U KOHKYPEHTHBIM MEXaHU3MOM
(GyHKIIMOHUPOBAaHUSI, OOILIECHAIIMOHATIBHBIM PBHIHKOM, PpPa3BUBAIOLIMMCS  OOIIECTBEHHBIM
pazneneHueM Tpyaa. [IpyHIMOBI 10MOXO035ICTBA HE MOAXOAST HAllMOHAIBHOMY XO3SICTBY,
KOTOpPO€ pOXJaeT CBOM 3aKOHOMEPHOCTM M TEHJeHUuMU. Bmecte ¢ T1em ocrtpas
HEOOXOJUMOCTh II03HAaHUS HOBOIO SBJIEHUS CTaHOBMJAch Bce Oojiee oueBHIHOW. B
pe3yibTaTe pOXKACHHE KMMEHHO OOIEHAIIMOHAIBHON KANUTATUCTUUYECKOW PHIHOYHOU
DKOHOMHKH CTal0 OOBEKTHBHBIM OCHOBAaHHEM JUIS IIOJIHOMACIITA0HOTO  Pa3BHUTHUSA
MOJINTUYECKOW SKOHOMUMU.

ABTOp CTaThU CUUTAET BAXHBIM MOTYEPKHYTH TOT (haKT, YTO JJIS HA3BaHHUS HOBOU
HayKl OBbUIM HCIHOJB30BaHbl TaKHUE TPEUeCKHe CJIOBa, KaK «TOpOI», «TOCYIapCTBOY,
«YTIPaBIISATHY, «3aKOHY, «XO35IUCTBOY, MOYEPKUBAIOLIME  OOLIECHAIIMOHAIbHBIH,
00IIerocyJTapCTBEHHbIII  yPOBEHb XO3SIMCTBOBAHUS U  (PUKCUPYIOUIME 000COOIIEHHOCTD
IKOHOMHYECKUX 3aKOHOB OT c(hephl MONMTHKH [ DKoHOMUYecKas Teopus, 2004]. Baymaiitech:
MOJIMTUYECKUI aKIEHT, 0 CBOEH CyTH, aKTyalM3UPYET MEPEX0] B YPOBHE XO3HCTBOBAHUS
Ha OOIIeHAMOHANBHBIA (hopMmaT, T.e. Ha MaciTabe OTACNBFHOIO ToCyAapcTBa. Takoe ueTkoe
MOHMMAaHUE TIOATBEP)KIAeTCsS BOBCE HECTy4yallHBIM Ha3BaHHWEM pabOThl OCHOBOIOJIOKHHUKA
KJIACCUUYECKOM monuThyeckol skoHomuu Anama Cwmuta «lccnenoBanue o mnpupoae u
npuurHax OOraTrcTBa HApoOAOB», ONYyONUWKOBaHHOW B 1776 romy: He HHIMBHUIAyyMa, HE
paboTHUKA, HE KAITUTAIUCTA, a 00raTCTBO BCEX IpaxIaH, Bcero rocynapcrsa [Cmur, 2007].

Konenm XVII Bexka m ocobenno XVIII Bek, B cBsa3u c pasButuem B EBporie
MaHy()aKTypHOro KamuTaau3Ma, OTMEYEHbl OYpHBIM POCTOM HCCIEI0BAaTENbCKUX PabOT B
obnacTu TMOIUTHYECKOM SKoHOMHMHU. OHa 4YETKO U SICHO c(OpMHpOBANACh KaK CTEPIKECHb
SKOHOMHUYECKON TEOPHUH U OCHOBa SKOHOMHUYECKOW Hayku. [[Topoxosckuii, 2012]. B T0 xe
BpeMsl CTajld MOSBJISATHCS OTPAaciieBble JIKOHOMUYECKHME HAyKH, KOTOpble BMECTE C
HOJUTUYECKON SKOHOMHKON MOMOTaIM OU3HECY MOHSTh BEKTOP SKOHOMHUYECKOTO Pa3BUTHUS U
MEXaHHU3M (YHKIIMOHUPOBAHUS KAIUTATUCTUYECKON SKOHOMUKH.

bym B pa3BuTHU PBHIHOYHBIX HPUHIIMIOB XO03AKWCTBOBaHUS mpowusomen B XIX Beke,
KOIJla MallMHHAs WHIYCTPHs MPOYHO 3aHSUIa CBOE MECTO B MaTepUalbHOM IPOU3BOJICTBE.
MammrHa HE TOJIBKO pEe3KO MOJHATA NPOU3BOAUTEIBHOCTh TPYAd, HO M CYIIECTBEHHO
MOBJIMSAJIA HA MECTO HAEMHOI'0 padOTHHKA B Ipoliecce TpyAa U npousBocTBa. Kiaccuueckast
MOJIMTUYECKAs] DKOHOMHUSI OTpearupoBajga Ha MPOMBIIIJIEHHYIO PEBOJIOLUI0 TEM, YTO Jaja
JKU3Hb JIBYM HOBBIM BETBSIM — MAapKCHUCTCKOM M Heoksaccuueckoi. HeszaBucumo napyr ot
Jpyra, HO MOYTH OJHOBPEMEHHO B Hayasie BTOpoil monoBuHBI XIX Beka mosBisercs | Tom
«Kanurana» K. Mapkca (1867r.) u xuuru Y.C. IxeBonca u K. Menrepa (1871 r.), JI.
Banbpaca (1874 r.), KOTOpble NOCBAIIEHBl MOJIUTUYECKOH HSKOHOMHHM, HO Ha HOBOM
MeTooJornueckoM ocHoBanuu [Bamwpac, 2000; IxeBonc, 1993; Menrep, 2005].

VY o0eux BeTBeH OJMH U TOT X€ OOBEKT aHajgM3a — HAIlMOHAJIbHAas >KOHOMMKA,
KOTOPBIM U CIYXXHUT OOBEKTHMBHOW OCHOBOHM JJIi MX CYIIECTBOBaHHUS M pa3BUTHs. B To ke
BpEMSI MAPKCHU3M U HEOKJIACCHKA PA3JIMYAIOTCS U IO IPEAMETY, U 110 METOJly UCCIIEI0OBaHUS.
Ecnu K. Mapkc pa3Buil CMUTOBCKYRO TEOPHIO TPYJAOBOM CTOMMOCTH U Ha €€ OCHOBE MOCTPOMII
TEOPETUYECKYI0 CHUCTEMY KAaIUTAIUCTUYECKOW HKOHOMHUKH, TO  OCHOBOIIOJIOXKHHUKHU
HEOKJIACCUKH, OINUPAsICh HAa METOJOJIOTMYECKUN WHIMBUIYATU3M, MPEAJIOKUIN TEOPUIO
npeeNbHON TOJIE3HOCTH ISl aHanmu3a cdepbl oOpalleHusl depe3 COOTHOIICHHE CIpoca U
MPEJJIOKEHHS Ha PhIHKE.

Hctopuueckast cyap0a U (pyHKIMOHAIbHAs POJb MApKCUCTCKON MOJUTIKOHOMUHU U
HEOKJIACCUYECKOW TEOpUH MPEIONpPENeIUINCh B IMOCIEAYIOIMe BpEeMEHa, a TOYHee:
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TUAIEKTUYECKUNA TOAXOJ K CHUCTEME IIPOU3BOJCTBEHHBIX OTHOLIEHMH BO BceX ¢azax
BOCTIPOM3BOACTBA y Mapkca W MaTemaTwueckas QopMaim3aius palnroHAIBHOTO
UCIIOJIb30BAaHUSl OTPAHUYEHHBIX PECYpCOB HWHIMBUAYYMOM 4epe3 pPBIHOUHYIO Ccpeay y
HEOKJIacCUKOB. [IpeaMer uccieaoBaHus Y HEOKJIACCUKHU IMPEACTaBIsieTCs Ooliee y3KuM, HOO
COCpEIOTOYEH Ha MexaHu3Me (QYHKIHMOHMPOBAHHS, OJHAKO HMEHHO TaKoe MPUKIaJIHOE
3HAYEHHE 0KAa3aJ0Ch JIOCTYIHEE U MPEANPUHUMATENISIM, U YIIPABIISIONINM, U UCCIIEIOBATESM.
[TonHOIIEHHOE OTAENEHUE OT MOJIUTUYECKON SKOHOMUU O(POPMHIIIOCH BHEIIHE TOrJa, Koria
HEOKJIAaCCHYECKOE HAIPABJICHHUE MOTYYMUII0 Ha3BaHUE €CONOMICS, KOTOPOE TPAHCKPUITIUOHHO
3aKpenuiIoch U B pycckom s3bike. [[Topoxosckuii, 2006; Marshall A., Marshall M., 1879]. U
XOTS TEPBOHAYAIBHO SKOHOMHKC CTapTOBAT HA MHKPOYPOBHE, JOBOJBHO OBICTPO OH
pacrnpocTpaHUICS Ha BCIO SKOHOMUKY. J[oMOX0341CcTBa COXpaHWJIM CBOE MECTO B 3KOHOMHUKC,
HO MX MOBEJICHUE PACCMaTPUBACTCS B paMKax HAIlMOHAIBHOTO XO3sICTBA.

Ocraercsi no6aBuTh, uTO B 1825 T. B AHIVIMM BHEpBbIE B UCTOPUU ITMBHIIM3AIUU
MPOM30IIENl OOIEHANMOHATIBHBI YKOHOMHUYECKUI KPU3UC, KOTOPBIA, M0 MHEHHIO MHOTHX
YU€HBIX, 03HAMEHOBAJ HAYaJI0 [IUKIMYECKOro OOIIECTBEHHOTO BOCIIPOM3BOCTBA.

2 PA3BUBATBHCS BMECTE C DKOHOMHUKOM U IOMOT'ATH EN

B XIX Beke craHOBiI€HHME U Pa3BUTHE HHAYCTPUAIBHONM PBHIHOYHOM SKOHOMHUKHU CTaJIo
OCHOBOMH U1 BO3HUKHOBEHHSI MApKCUCTCKON U HEOKJIACCUYECKON IKOHOMUYECKUX TEOPUM Ha
0a3e KJIaCCUYECKOM IMOJIMTUYECKOM 3KOHOMHHM. XX BEK: KaK OTpPak€HHUE HKOHOMHUYECKOTO U
COLIMAJILHOTO MPOTpecca aKTUBHOE PAa3BUTHE KaXI0M U3 YKa3aHHBIX BETBEH IIPUBENIO K TOMY,
YTO JIPEBO S3KOHOMUYECKUX HAYK CHJIBHO IOLLIO B pocT. Hapsiny ¢ skoHOMHUEcKO# TeopueH,
COCTOSIIIEM M3 PasHBIX IIKOJA M HANpPAaBJIEHUM, IOSBUIOCH HEMAJIO OTPACIEBBIX W
(YHKIIMOHAJIBHBIX SKOHOMHMYECKMX HayK, YHCIO KOTOPBIX MPOJOJDKAET U CETrOAHs
YBEJIMYMBATHCS 110 MEpe YIiTyOJeHHs OOLIECTBEHHOIO pa3/ie/IeHus Tpyaa.

BypHbIM 11 pocTa OTpacieBbIX 3KOHOMHYECKMX HAayK CTajlo BpeMs IOCJe Hay4dHO-
TEXHUYECKOH pEeBOJIOLUN M, OCOOEHHO, B CBS3M C BHEAPEHUAMU HWHPOPMALUOHHO-
KOMMYHUKAI[MOHHBIX TEXHOJIOTUI U BceMUpHOU cetn MHTepHeT. [Iperepnena 3HaunTEIbHBIE
U3MEHEHHs cpella TEOpEeTHUECKuX 0000ueHnH u (HOpMUPOBAHUS MPAKTUUYECKHX PELICHUH.
Cpeny OCHOBHBIX OTMETHM TOT (DAaKT, YTO HEMaJO€ YHCIO TOJHUTUKOB, OU3HECMEHOB,
UcclieioBaTesel cTalyu HOCUTENIIMU MHEHHS, OyATO BO3HUKAIOIIME B SKOHOMHKE U 00IIeCTBE
npo0JieMbl MOXKHO pemuTh 0e3 o0Ield SKOHOMMYECKON TEeOpHH, ONUpasch JHUIIb Ha
oTpacieBble HayKu. Mexay TeM MUpoBOi (pruHaHCOBO-3KOHOMUYeckuid kpusuc 2007-2010 rr.
BBIHYJIWJI BCEX OOpaTUThCA K CHUCTEMHOMY BHJIEHHIO LMBWJIM3aLMM, HO TJaBHOE — K
coJiepKaTeIbHOMY HAITOJHEHHIO YKOHOMHUYECKOW TeOpuH, OT KOTOPOH SBHO, 00OCHOBaHHO U
apryMEHTUPOBAHHO MOTPeOOBAJIOCH HE TOJBKO OOBSICHEHHWE MPOMCIIEANIEro, HO H
IPOTHO3HOE KOHCTPYHPOBaHUE OyIyILIEro.

W xpu3uc 0TYETIMBO MOKa3al OrpaHUYEHHYIO pOJib OTpaciieBbIX HayK. Benpb pemienue
npobeM OTIENbHOW OTpaciu WiM (PYHKIMOHAJIBLHOU cdepbl IKOHOMHMKH, KaK MpPaBUIIO, HE
O3HAYaeT pelleHHe MpodsieM 3KOHOMUKH B 1eloM. K ToMy ke B COBPEMEHHBIX YCIIOBUSX
rno0anu3allid  MHUPOBOTO  XO3sHCTBA, KOTJa  HAalMOHAJbHBIE SKOHOMHUKH  CTalH
B3alMO3aBUCHUMBIMH, YCYT'yOJIeHHE KPU3UCHBIX IPOSBICHUI B 3KOHOMHKAX psiia CTpaH Kak
3¢ (deKT TOMUHO MPOSBUIIOCH B LIEJIOM PsiJie MUPOBBIX Kpu3ncoB XX Beka.

Kak wu3BecTHO, HeoKJaccHUeckass TEOpHsl COCpeJOoTOueHa Ha PBIHOYHOM cdepe
HSKOHOMHUKH. UTOOBI MOKPHITH APYTrHUe YacTH O0OBEKTa UCCIIEIOBAHMS, BOSHUKIM U MOTYYUIIU
OypHBI pOCT HHCTUTYLIMOHAJIbHASI M HOBAsi MHCTUTYLIMOHAJIbHAs Teopuu. [locnequss Boiia
HAa MEXKIUCIHUIUIMHAPHBIA YpPOBEHb, BKJIIOYMB B CBOIO OpPOUTY IIPABOBHIE ACIEKTHI.
CyOBeKTUBHO-TICUXOJIOTMYECKHE AacleKThl TMOBEICHUS, Kak MOTpeOuTenei, Tak U Jpyrux
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areHTOB PBIHOYHOI'O XO35MCTBAa B COBPEMEHHBIX YCJIOBHAX CTAJIM OCHOBOM ITOBEACHUYECKOHN
PKOHOMHUKH, KOTOpas TakKe IpuoOpena MeXAUCUUIIMHAPHBIM xapakrep. Yem cioxHee
CTAaHOBUTCA HSKOHOMHMKA, TeM OOJblle HSKOHOMHMKC HYXIAeTcs B  PaCHIUPEHUU
MEXIUCLHUIUITMHAPHBIX UCCIEA0BAHNN, KOTOPBIE II0-CBOEMY JOIOJIHSIOT HEOKJIACCHUKY.

Ha coBpemeHHOM »JTane Hay4yHOro IIO3HAHUS, XapaKTEPU3YIOLIMMCS aKTHBHBIM
UHTETPAaTUBHBIM  XapaKTEpOM,  MEXAMCLUUILUIMHAPHOCTb  OIpPENEISIETCS  XapaKTEpoOM
3HAaHWEBOTO Juajora. B paMkax DKOHOMHYECKMX U JPYrMX T'yMaHUTapHBIX Hayk
MEKIUCUUIUIMHAPHBIA  MOIXOA  MpUHUMAeT pa3HooOpasHble  (opmbl.  OcTaHOBHMCS
HECKOJIBKO MOJIpOOHEE HA ITUX aCleKTax.

Onupascb Ha HPABCTBEHHBIE MCTOKM KJIACCUUECKON IOJUTHYECKONM 3KOHOMUM,
COBPEMEHHBIE HCCIIEIOBaTEeNN CTaBAT MpoOJIeMy OTBETCTBEHHOCTH KallUTalu3Ma Iepen
yenoBedectBoM [Jones G., 2013]. Takas mOCTaHOBKA HE BIHCHIBACTCS B HEOKJIACCHYCCKYIO
napajurmMy, Ho BOCTpeOoBaHa IUPOKUMH KpyraMu OOIIECTBEHHOCTH pa3BUTHIX cTpaH. bosee
TOT0, MUPOBOM KPU3UC 00OCTPUII 3TUYECKUE MPOTUBOPEUNS, KaK Cpelu NpeApUHUMATENEH,
TaK U Cpeiu IpoMajHOM Macchl pabOTHUKOB HaeMHoOro mnepcoHaina. Otciona Bce OoJiblie
CTaHOBSITCS MOMYJISIPHBIMHM KYpChl IO 3THKE OM3HEca B IIKOJaX OM3HEca, HO U pacTeT YUCIIO
byHIaMeHTaIbHBIX UCcienoBaHmii 1o 3Toil Temaruke [Williams R., Elliot L., 2010].

[Touck pemieHuss BOSHUKIIUX WM HAKOMMBIIMXCS MPOOJIEM MPOIOIIKACTCS Pa3HbIMU
OyTSMH B MHMPOBOM HayyHOM cooOiiecTBe. Poccusi NMOJHOLIGHHO NpEACTaBlI€HAa B 3TOM
poLecce.

Poccutickuit  sxonomuct I'.b. KieitHep 00OCHOBBIBaCT MPEIIOKEHHE O
(bopMHUPOBAHUH IKOHOMHYECKOM TEOPUHU KaK «CHUCTeMHOW skoHoMukm» [Kneitnep, 2013]. B
IOCTPOCHHON MM cXeMe OOBEAMHSAIOTCS PBIHKM, OM3HEC M TroCylapCTBO, B3aUMOJEHcTBUE
KOTOPBIX U 00yClIaBiIuBaeT (yHKIMOHUPOBAHUE COBPEMEHHOMN SKOHOMUKHU. CyIIeCTBEHHBIM B
koHuenuuu Kneiinepa, 6e3yciaoBHO, SIBJISETCSI CUCTEMHBIA M BOCIIPOM3BOICTBEHHBIHN 1OAXO0/,
0e3 KOTOPOro HEBO3MOKHO HaXOJAUTh OTBETHI Ha BHI30BBI BPEMEHU U TEOPUH, U MPAKTUKE.

Axanemuk Makapos B.JI. mpesaraer OCTaHOBUTBCS Ha «IIPOEKTHOW SKOHOMHKE
[Maxkapos, 2013], mockonbKy B COBPEMEHHOM MHpE M Ha YpOBHE OM3Heca, U Ha ypOBHE
rocy/apcTBa peUIalolIMMU SBJISIOTCS HE PHIHOYHBIE MHJMKATOPHI, & BAPUAHTBI MPOEKTHBIX
pEIIeHN KaKk B KPaTKOCPOYHOM, TaK M B JIOJITOCPOYHOM Mepuone. Takoil moaxon yxke
MOJIy4MJI CBOE€ pa3BUTHE B (YHKIMOHAJIBHOM HayKe <«IIPOEKTHBIN aHajau3», KOoTopas He
IIPETEHyET Ha HOBOE HAIIPaBJIIEHUE B YKOHOMHUUYECKOM TEOPHUH.

[upoxuii HabOp MOAXOAOB K CYTH MOJIUTHYECKON IKOHOMHUH, €€ POJH M MECTE B
CUCTEME SKOHOMMYECKHX HAayK U €€ BIMSIHMM HAa DKOHOMUYECKYIO MOJIMTHKY IPEICTaBJICH
cepuell crareil B crnenuagibHOM Homepe <« KypHanma skoHomuueckoi Teopun». [KypHan
PKOHOMHUYECKOU Teopuu, 2013 ].

[TosiBiieHME HOBBIX MPOTPaMM, IIKOJ WM HANlPaBICHUH MOXKHO paccMaTpUBaTh Kak B
paMKax o0I1eit 5)KOHOMUYECKOI TeOpuH, TaK U B CUCTEME SKOHOMUYECKHUX HaYK.

OpHako MEeXAUCUUIIMHAPHBIE TMOJAXOJbl HE BCTPAUBAIOTCS B IPEJIOKEHHBIE
CTPYKTYpBI U TpeOyIoT cBoeil cnennpuyeckoil kinaccupukanuu. [Ipu 3ToM Takue Moaxo.sl
MOTYT OBITh KaK B CUCTEME SKOHOMMUYECKHUX HAyK (MEKOTpacieBble U MEXAUCIUIIINHAPHBIE
MCCIIEIOBAHMS), TAK U Ha CTHIKE TYMaHUTApHBIX HAayK MJIM YKOHOMUYECKHX U €CTECTBEHHBIX
HayK. B KaXJIoM KOHKPETHOM cilydae METOJ] M NIPeIMET aHaJIi3a UMEIOT CBOIO CHEIUPUKY.

I'oBopst 00 PKOHOMHYECKOH TEOpHUH, HEOOXOJMMO YETKO MOHMMATh: B HAIM JIHU
MapKCHUCTCKasl TOJUTHYECKAs SKOHOMHSI U SKOHOMMKC COCTaBJISIIOT JIBE OCHOBHBIE €€ YacCTH.
OHM OTAMYAIOTCS U MO METOAY, M MO mpeamery uccienoBaHus. OObenuHSIET UX OOBEKT
aHaJIM3a — HallMOHAJIbHAsl SKOHOMHMKA.

B u3BecTHOM CMBICIIE IOJUTHUYECKAs] DKOHOMHUSL U S3KOHOMUKC JIOMOJIHSAIOT APYT Apyra
no pasHbIM napamerpamM. CHCTEMHOE CYIIHOCTHOE BHJIEHHE HKOHOMHUKH JIOMOJHSAETCS
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KOJIMYECTBEHHBIMU HWHAMKATOPAaMH SKOHOMHYECKHUX sBiIeHHH. OHM HMEIOT OOBEKTHBHbBIC
OCHOBaHUs JJIsi COCYIIECTBOBAaHUS W pa3BUTHs. VX 3Haue€HUE MEHSETCS B 3aBHCUMOCTH OT
NPEINOYTEHUN TeX WJIM HHBIX CTpaH. Tak, KUTalCKHEe HSKOHOMHUCTBHI IIUPOKO HCHOJIB3YIOT
OCHOBHBIC TIOJIOKCHHSI MAapKCUCTCKOW TIMOJUTUYCCKOM SKOHOMHH IS TPOTHO3HPOBAHUS
pa3BUTHS CBOEH U MHPOBOW SKOHOMHUKH, MOCKOJBKY LUKIMYHOCTh PHIHOYHOI'O XO34KCTBa
BIEPBBIE JIOKa3aHA MMEHHO IOJUTAIKOHOMUENH. BmecTre ¢ TeM KUTalCKWN MparMatu3M He
OTKa3bIBaeTCSI OT JKOHOMHUKC, KOTOPBII HMEET CBOM MPEUMYILIECTBA B HaJIaKUBAHUU
MexaHu3Ma (DYHKIIMOHHPOBAHMS SKOHOMHUKH. B pamMkax HEOKIIACCHYECKOTO HAarpaBICHUS
W3BECTHBIM KuTalickuii skoHomucT J[ka Baiidy Jluae oOGocHoBan koHuenmuio «HoBoro
CTPYKTYpHOTO  JKOHOMHKCa»,  KOTOPBIM  MPEICTaBIsieT  COOOH  TPEThIO  BOJIHY
«paszBuBaromierocs MoiiuicHuss» [Lin, 2012]. VueHslii MmokaspiBaeT, YTO HAa3pEBIIHE
CTPYKTYpHBIC MPEOOpa30BaHUsI SKOHOMHKH PAa3BHBAIONINXCS CTPAH BO3MOXKHBI TOJBKO MPHU
I[EJICHAIIPaBICHHOM HCIIOJIb30BAaHUM T'OCYIapCTBEHHBIX pecypcoB. [loatomy cTonb Benuka
POJIb TOCYIaPCTBA M «OMUPASCh HA MPABUIBHBIC HJICH, TIOJTUTHYCCKHUE JTUICPHI OYIyT UMETh
NOOyIUTEIbHbIE MOTHBBI U BO3MOXHOCTH HM3MEHHUTHh CyAbOBI cBOMX HapomoB» [Lin, 2012].
HerpygHo  BuumeTh, 4YTO  TPEIJIOKEHUS  OCTABJISAIOT  TO3aJd  METOJOJIOTHYSCKUN
WHAMBUAYAIU3M U HEBMELIATENILCTBO TOCYAApCTBa B AKOHOMHUKY, KOTJa OHU HE OTBEYAIOT
BBI30BaM BPEMCHU.

3 HOJIMTUYECKASA IKOHOMMUA B MOCKOBCKOM
I'oCYJAPCTBEHHOM YHUBEPCUTETE NUMEHHA M.B.
JIOMOHOCOBA

CBoeoOpa3zre YKOHOMUYECKOTO pa3BUTHs Poccru, 00ycnoBIeHHOE OOIIMHHBIM 3eMJIeIeTIHeEM,
KPENOCTHBIM IIPAaBOM U JIPYTUMH OOCTOSITEILCTBAMH, 3aMEIUINJIO CTAHOBJIEHHE PHIHOYHBIX
OTHOILEHHH, (POpMUPOBaHKE NPEANPUHUMATENILCKOTO CJI0 U PbIHKA HaeMHoro Tpyzaa. Ho u B
TUX ycloBusAX ydyeHble MI'Y He ocTaBisiiau 0e3 CBOEro BHMMAHHS Y3JIOBbIE MPOOJIEMBI
POCCUICKON SKOHOMUKH, TIOJBEPrasi UX MOJIUTIKOHOMUUYECKUM UCCIIEOBAHMSIM.

Uctopuss xadeapsl MNOIMTHYECKOH SKOHOMHHM 3KOHOMMYECKOTO  (paKyjbTeTra
MockoBckoro yHuBepcurera 6epet cBoe Hadano ¢ 5 Hos10ps 1804 rona. [Toutu aBa Beka — OT
Havaia X1X 1o xonma XX Beka - MOJTUTHUYECKAsE SKOHOMUS MTPENOIaBaIach Kak MPOJI0HKEHUE
KJIACCUYECKOH monuTudeckoil skoHomuu. Ha OnaronaTHol kadeapanbHOW MOYBE BBIPOCIH
pa3IuYHble SKOHOMUYECKHE TUCIUIUIMHBI, a 3aTeM B nekaOpe 1941 rona Ha 6a3e kadeapsl
HNOJUTUYECKOH 3KOHOMHHM B MOCKOBCKOM YHHMBEpPCHTETE OBLI CO3[aH SKOHOMUYECKHUH
¢dakynbrer. U cerogns, no npomectBuu 211 ner, Ha ¢akynprere paboTaer yxe 23 pa3HbIX
Kaeapel, HO CpeI HUX HET HU OJHOM, rae Obl B Ouorpadguu ux cOTpyJHUKOB TaK WM HHAYE
HE OKa3ajoch Kadeapbl MOIUTIKOHOMUH. [loTMTIKOHOMHUYECKHE KOPHU MpPeronpeaeInin
Cynp0y MHOTHX BBIMYCKHHMKOB, CTaBIIUX BHUIHBIMH  y4YEHBIMH, MPOCIABICHHBIMH
npodeccopaMu, MU3BECTHBIMU TOCYAAPCTBEHHBIMU JesATeNsIMU U OuzHecmMeHamu Poccuu u
JIPYTHUX CTpaH.

Kadenpa monuTmyeckoit HSKOHOMUM CTaja IEHTPOM  TMOJTHUTIKOHOMHYECKHUX
uccienoBanuii B MockoBckoM yHuBepcurtere. Bocripunumast HayuyHoe Hacienue A. Cmura u
JIPYTUX YUEHBIX KIJIACCUYECKON IMOJUTHYECKON AKOHOMHUH, TMpodeccopa YHHUBEPCUTETA HE
TOJIbKO 0Oy4YaJld CTY/IEHTOB, BOBJIEKAs UX B HAyYHBIH MOMCK, HO U CTPEMUIIMCh MPOCBEIIATh
HIMPOKYI0 MYyOJIMKy, KakK dYepe3 TpPaJUIMOHHbIE OTKpBITHIE JIEKIIMH, Tak U 4Yepes
NEepUOIMYECKyI0 Nevathb. 31ech nobaBum, uro npod. Hecununkuii C.E. u nmpod. Tperpsikon
N.A. mnocme craxupoBkn y A.Cmuta B  yHuBepcurere [nasro  npuHecnn
MOJIMTIKOHOMUYECKOE 3HaHHe cBOoMM cTyaeHTam yxe B koHie XVIII Beka [[IBectu ner
kadeape monutudeckoit skoHomuu, etc., 2004]. [Ilupokyro H3BECTHOCTH MOMydYMiIa pabora
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U.A. TperpsikoBa «PaccyxneHus O NpUYMHAX H300MWIHMS M MEIJICHHOTO OOOoTaleHus
rocyJapcTBa y JAPEBHHUX, TaK U HBIHEIIHUX HaponoB» (1772), B KOTOPOIl M3JI0KEHBI paHHUE
B3rJsiAbl A. CMUTa U JaHa OpUTHHAJIbHAS TPAKTOBKA MPUYHMH OEAHOCTH U OOraTcTBa HapOOB.

Kak camocrositenpHas ydeOHas AMCLMILIMHA TOJIMTHYECKas SKOHOMMS cCTaja
IpenoaaBaThCsl JHIb Hociae odpa3zoBaHus kadeapsl. [IpuMeyarensHo, YTO 3TO MPOU3OILIO
BCE )K€ paHbllie, UeM B poAHOM yHuBepcurere A. CmuTa U Apyrux yHuBepcurerax EBporibl.
Brniepseie B Poccun u yHuBepcuteTe Kypc NOJUTHUECKON IKOHOMUU Havajl YuTaTh nmpodeccop
Xpuctuan Asryct lnenep (1774 - 1831), kotopsiii Bo3rmaBisin Kadeapy ¢ MOMEHTa ee
co3nanus 10 1825 roma. B 1805 - 1806 rr. X.A. IInenep uzman neppwiii B Poccun yueGHUK
[0 TOJIMTHYECKOM AKOHOMHMM «HaudanbHble OCHOBAHUS T'OCYJAPCTBEHHOTO XO3SKMCTBA, WIH
Hayku o HapogHoMm GoratcTse».

C 1825 mo 1829 rr. xadenpoil MOMUTUIECKON SKOHOMHUHM PYKOBOJMII BBIJAIOIIUNCS
teopetuk npasa JI.A. IIpetaeB (1777-1835). [Tonyuus Gnectsmiee oOpa3zoBaHKe 3a TPaHUIIEH,
JILA. IlBeraeB BepHyiics B 1805 r. B MOCKOBCKUI YHMBEPCUTET, IPUHSB B CBOE BEJICHUE
npenofaBaHue 1O KadeApe eCTeCTBEHHOro, TOJUTHYECKOTO0 U HapOJHOTO IIpaBa,
COCpPEIOTOYMB B CBOMX pPyKaX BCE OCHOBHBIE TEOPETUYECKHE TUCIUIUIMHBI HPABCTBEHHO-
nonutudeckoro ¢akynprera. OcraBasch 10 KOHIIA CBOEH JKM3HU OJHUM M3 BEIYIIUX
npodeccopoB  MOCKOBCKOrO YHUBEPCHTETa, OH CO3Jal TEOpHUI0 3aKOHOB. B Kkadectse
UCTOYHUKOB co3nanusi cBoer Teopun JILA. [[BeraeB mcmnonp3oBan pumckoe mnpaBo, Koaekc
Hamnoneona, oTreuecTBEHHbIE 3aKOHBI, @ TAKXKE OCHOBHbIE Hay4YHbIE MOJIO)KEHUS TEOPETUKOB-
skoHOMHUCTOB. Llennbie mbiciu JILA. L[BeTtaeBa M pe3ynbTaThl MCCIEIOBAHUI HAILIU CBOE
OTpa)XKeHHE B HEOJHOKpPATHO IepeusaaBaBiieMcsi yueOHHKe «KpaTkas Teopus 3aKOHOB)»
(1810).

3aBenyrone Kapeapon MOJUTHUECKOW SKOHOMHUH MOCKOBCKOTO YHHBEpPCHTETA M
Janee Bcerja 3aJaBalidi TOH B CKPYIYJIE3HOM, KPOMOTIMBOM IOAXOAE K aHaIM3y Kak
3apy0exHOr0 OMbITa, TAK U peasInii POCCUICKOM KU3HU.

B kauecTBe mpumepa MOXXHO HpuBECTH aearenbHocTh mHpodeccopa M.K. babera
(1824-1881), kotopsiit Bo3rmasisut kadenpy ¢ 1857 mo 1874 roapl. 3a 3TH rojbl U3-TOJ €rO
nepa BBIIUIM Takue (¢yHIaMeHTalbHble paboThl, kak «O XapakTepe MOJUTUKO-
HSKOHOMUYECKUX yueHUH, Bo3HUKIIUX mocne A.Cmura» (1856), «HoBbIif ombIT 0 GoraTcTBe
HapoaoB» (1857), «CoBpeMeHHbIE HYK/Ibl HAIIETO HAPOJIHOTO X03sicTBa» [badcet, 1999].

3HauuTeNbHOE BIMSHUE Ha TMOBBIIIEHHE pPOJIM Kadeapsl B YHHUBEPCUTETE OKa3al
npodeccop A.W. Uynpos (1842-1908), koTopsrit Bo3riasisut kadeapy ¢ 1874 mo 1899 roasr —
nepuoJi ObICTPOro pa3BUTUS KanuTaiu3Mma B Poccuu mocie OTMEHbI KpemoCTHOTO MpaBa U
pacnpocTpaHeHuss HaemMHoro Ttpyaa. OH yCWINI TOJUTIKOHOMHYECKHE HCCIIEeI0OBAaHUS
MIMPOKUM HCIHOJb30BAHUEM CTATUCTUKH, HAIeIMBasi TEOPHUIO aH pelIeHHE NPaKTHYECKHX
3anad. Ero «Kypc mnomutnueckoit skoHomum» (1883) ocraBancs oOmenpu3HaHHBIM
yue6HuKOM B Poccun Briots 10 1918 1. [{ns nearensHoctu A.W. UynpoBa xapakTepHo U TO,
YTO TMOJIUTUKO-DKOHOMUYECKHI TMOJAXOJ OH AakKTUBHO BHEAPAI M B  OTpaclieBble
HPKOHOMHUYECKHUE HAYKH — SKOHOMMKA TPAHCIOPTA, SKOHOMHUKA CEJILCKOIO XO3SIMCTBA, TEM
caMbIM Ha JieJie TIOKa3bIBasl, KaKk MOJUTHYECKasi SKOHOMUS JA€T JKU3Hb OTPACIIEBbIM 3HAHUSIM
[0 Mepe BO3HMKHOBEHHS U pa3BUTHS OTpacied B HKOHOMHKE CTpaHbl. boiblryro
MOMYJSIPHOCTh TOJy4ns ero HoBbll Kypc «llpuknaanas nmomuTskoHOMus». [[IBectu net
kadeape MoUTUIECKOM SKOHOMUH, etc., 2004].

[Ipodeccop A.A. ManyiinoB (1861-1929) cmenun A.M. YympoBa Ha moCTy
3aBeqyroniero kageapoi, npoosiB ee rinaBoit Ao 1911 r. Hawamo XX B. o3HamMeHOBaJIOCH
nepBol pycckoi pepomronuein 1905-1907 romos, oTpasuBHIEl HAKONMUBIIMECS B CTPAHE
npoTtuBopeurs. B 3To HecniokoiiHoe Bpemst A.A. MaHyiI0B cTan cHavyana mpogeccopom, a B
1908-1911 romer — pekropoM MockoBckoro yHuBepcuteTa. Ero nestenpbHOCTh Oblia
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MHOI'OCTOPOHHEH: C OJHOHW CTOPOHBI, OH OTKJIMKAJCS Ha HAcyIlHble NMPOOJIEMbl Pa3BUTHUS
KOHOMHKH Poccuu, mpeanarasi CBOM pelIeHUsI U B arpapHoi cdepe, U B IPYrux OTpacisix; ¢
JPYTOf CTOPOHBI, OH CIEIMJ 32 PA3BUTHEM IOJIMTUYECKOM DKOHOMHMM B APYTUX CTpaHax. B
1896 r. yuenslii mepeBen Ha pycckuid s3bIk padory K.Mapkca «K KpuTHKEe MOTUTHYECKON
SKOHOMHUM», M B TO € BpeMs aHaJIM3UpOBaJl MpoOJeMy LEHHOCTH B Tpyldax Ipyrux
uccnenoBareneil. J[o0aBuM, B 3TH TOABI YK€ HaOHpalo CHIIy YY€HHE O MpeIebHOU
II0JIE3HOCTH, KAK OCHOBA HEOKJIACCUYECKOI0 HAIPABICHUS 3KOHOMUYECKON TEOPHUH.

ITocne moGenpt B 1917 r. B Poccum Benmkoit OKTAOpPHCKOW COIMUATUCTUYECKOR
PEBOJIIOLIMU CTPaHa U3MEHMIIA OOIIECTBEHHbIN CTPOM M OpraHU3alM0 HApOJHOIO X034HCTBa.
B Teuenue Bcero BpeMeHM COBETCKOM Biactd 10 1991 r. B monutuke u 00pa3oBaHUU
JOMMHHMPOBAJIa MApPKCHUCTCKas MACOJIOTMsT W MAapKCUCTCKas IIOJUTHYECKas 3KOHOMMUS.
MHuorouncneHHble 3koHOMUYeckne padotel B.U. Jlennna ciyxwim amgantanued yaenus K.
Mapkca K HyKJaM COLMAIMCTUYECKOIO CTPOUTENBCTBA. B IepBble roibl COBETCKOW BIJIACTH
MOJIMTUYECKAsT SKOHOMMSI B MOCKOBCKOM YHHMBEPCUTETE M3ydalach IO KypCy JIEKLMH IO
MOJIMTUYECKOW HSKOHOMHUH, omyOnukoBaHHOM B 1918 r. 3aBemyrommm kadempoir H. A.
KabmykoBbiM, 1 «KpaTkomy Kypcy SKOHOMHYECKOH Hayku» noj pegakiueid A. A. bormanosa
(MaJIMHOBCKOTO).

B MockoBCckOM TrocyJapcTBEHHOM YHHBEPCUTETE Hauanach pa3zpaboTka mpobdiieM
MOJIMTUYECKON SKOHOMMM COLMANIM3Ma, M IOJUTHYECKAas JKOHOMHUS pa3JelIniaach Ha JIBE
yactu. OHa po10JIKaia ¢ MapKCUCTCKUX MO3ULUI U3yyaTh KallUTAINCTUYECKOE X035ICTBO,
JIpyras Hayajla BBIBJISTb CTAHOBSLIMECS 3aKOHOMEPHOCTH IIEPEXOJHOr0 Iepuoja OT
KaluTajau3Ma K COLHAJIM3MYy M CaMOro COLMAJIMCTUYECKOro Xxo3saicTBa. Takum oOpazom,
MOSIBUJIACH MTOJINTUYECKAsi SKOHOMUS COLUAIN3Ma.

C npuxogom Ha kadenpy momuTHueckoil skoHOoMEH mpodeccopa H.A. Llaromosa B
1957 r., xoTopblii Bo3rmaBisn kKadernpy mo 1985 r., UMEHHO B O0JAaCTHU MOJTUTUYECKOM
PKOHOMHHU couuanu3dMa craina (opmupoBaThes «mkona I[laromoBay. OpraHu3anuOHHBII
tanant u ynopctso H.A. [{aronosa no3poimiu eMy co3farh Ha Kadeape KOJIIEKTUB YUEHBIX,
00BbETMHEHHBIX TBOPYECKMM IMOMCKOM Ha 0a3e MapKCHUCTKOM MeToponoruu. B pesynbrare
0b11 moaroTosiieH «Kypc MOIUTHYECKONH IKOHOMHUU» B JIBYX TOMax, KOTOPBIM U CEroJHs He
yTpaTWJI CBOEro NO3HaBaTelbHOro 3HaueHus [Kypc nosmmtmyeckoir skoHomMuu,1963]. B
«Kypce» OblT peain30BaH CUCTEMHBIN MMOAXO0/ K aHAJIM3Y PEATbHBIX MPOLECCOB B IKOHOMHUKE
CCCP wu »KoHOMHMKE CTpaH 3amaja, IOKa3aHa MWCTOpUS M JIOTMKA pa3HBIX JTaloB
KalUTaIUCTUYECKOT0 U COLUATMCTUYECKOro Xo3siicTBa. «Kypcy» BooUHIO MOATBEPAN, YTO B
MOCKOBCKOM TOCYAapCTBEHHOM YHUBEPCHUTETE HM B KakKue rojbpl He ObLIO mpocTopa Juis
JIOTMaTU3Ma, HO BCETJIa COXpaHsICA ayX Nmoucka HayuHou uctunsl [[laronos H.A., 1967].

Ha xaxaom srame, BBINONHSS 3aMETHYIO pOJb B KM3HM YHUBEpCUTETa, Kadeapa
pa3BuBasia coTpyaHuuyecTBo ¢ Poccuiickoir Axanemueit Hayx (PAH), sBnssce Benymumm
HaYYHBIM U Y4€OHO-METOANYECKHM IIEHTPOM CTPaHbl B 00JIACTH MOJUTUYECKOH SKOHOMUU U
DKOHOMHUYECKON Teopun BooOme. 3aBemyromme kadeapor A.M. Uympor u K.B.
OCTpoBUTSHOB ObUIM JEHCTBUTENbHBIMM uieHamu, a AWM. [lamkoB — ujeHoMm-
koppecnionsienTom PAH. Pektopom MockoBckoro yamBepcuteta B 1908 - 1911 rr. Obun
3aBenyrouuii kadeapoit mpod. A.A. Manyiinos, a B 1928 - 1930 rr. - npod. U./1. Y nanbuos.

C 1997 rona xadenpy Bo3riaBiseT aBTOp CTaThH.

Ilepexon Poccum B 1991 r. Ha pBIHOYHBIE NMPUHIMIBI 3KOHOMUYECKOIO Pa3BUTHUSA
noTpeOoBa MEPECTPONKH KaK yuyeOHOro mpoliecca Ha dKOHOMHYecKoM ¢akynsTere MI'Y,
Tak 1 (OPMHUPOBAHUS HOBBIX YUeOHBIX KypcoB. Hapsny ¢ TpaJuIMOHHON MOJUTHYECKON
HSKOHOMHEH Hayal MPEenojiaBaThCsi 3KOHOMHUKC M ObUIM CO3/1aHbl KypChl IO IEPEeXOAHOMN
HDKOHOMHUKE.
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[TonuTnueckass SKOHOMHS yTpaTuia CBOE IJIABEHCTBYIOLIEE IIOJOKEHHE Cpelau
yu4eOHBIX KypCOB, HO COXpaHWJa CBO€ 3HAu€HUE Kak oOpas3el] CUCTEMHOIO aHaiu3a |
IIOCTPOEHUs KAaTerOpUil W 3aKOHOB HALMOHAIBHOM W MUPOBOW »KOHOMHKU. Kypc
MOJUTUYECKON SKOHOMHUH MPENOJAeTCs Mo BEIOOPY MO mporpamme 6akanaBpoB. CHCTEMHBIH,
MOJIMTUKO-DKOHOMUYECKHIM  MOAXOJM  peanu3oBaH B ydeOHOM mocobun  «OOmias
PKOHOMHYECKasi Teopus. BBomHbI Kype» [OOmias skoHOMHYECKas Teopusi. BBOAHBIN Kypc,
2010], wm3yyaeMOM MNEPBOKYPCHUKAMH Ha OTACIICHUSAX «IKOHOMHKA» U «MEHEIKMEHT)
OakamaBpuata. C 2015/16 yueOGHOro Toma Ui HUX YHTAETCA Kypc «DKOHOMHUKA Kak
CHUCTEMAY.

B cBA3u ¢ pa3sBUTHEM MHCTUTYLMOHAJIbHOM M HOBOM HMHCTUTYLHUOHAJIBHOW TEOPUH,
ONUPAIOIINXCS HA HEOKJIACCUKY, TEPMHUH «IOJUTUYECKAs] SKOHOMUSD) CTajl UCIIOIb30BaThCS B
OYKBaJIbHOM CMBbICIIE — JIJISl aHaJM3a MOJIMTUYECKUX IpoueccoB. JleHexHas cocTaBisroLias
MOJIMTUYECKOTO PBhIHKA, TJI€ BO BpeMsl M30MpATENbHBIX KOMIIAHUN CTAJIKUBAIOTCA HE TOJIBKO
MHTEpECHl MapTUil U u3dHparesei, Ho U U30HpaTeIbHBIX (OHIOB, KaK pa3 cTaja MPEeIMETOM
3TOH «IONUTHYECKON 3KOHOMUMY. [[lonuTtnueckas sxoHomust Poccun, 2010]. I[Tockonpky no
CBOEMY IPOMUCXOKICHHUIO IMOJIMTUYECKAass HKOHOMHUS MMEET [0 HCKIIOYUTEIBHO C
SKOHOMHKOM, TOCTOJNIbKY HCCIIEIOBAaHUS TOJUTHYECKUX PBIHKOB JIOTHYHO OBbLIO ObI
MMEHOBATh «IOJUTHYECKAss SKOHOMMKA» KaK 3TO JEJAeTCsl B aHIVIOS3bIYHOM BapHUaHTE B
yHHBepcuTeTax pa3BuThix cTpaH [Person T., Tabelini G., 2000], unu «3KOHOMHUKA TOTUTUKK.

Ecte HemMano mnpuMepoB TOro, Kak COLMAIBHBIA M 3KOHOMHMYECKHMM Iporpecc
HAITOJIHSIOT HOBBIM COJIEPKAHUEM OTIEIbHBIE CIOBa WU BeIpaxeHus. OQHAKO, HECMOTpPs Ha
TO0, 4ro ’KoHOMHMKa XXI| Beka He mnoxoka Ha 3xkoHOMuUKY XVII Beka, korja BO3HMKIIA
MOJIUTUYECKAsi SKOHOMUS, CYyTh U OCHOBHBIE YEPThl SJKOHOMHUKHU KakK SIBJICHUS COXpaHUuch. U
XOTs chepa MOTUTHUKH 32 3TO BPEMs PaCIIMPHIACH, HO TIOJIUTHKA OCTajlach MOJUTHUKOH, U ee
SKOHOMHMYECKUN aHallu3 HE BXOJUT B OOBEKT M MPEAMET HCCIEAOBAaHUS MOIUTHUECKON
SKOHOMHH, a 00pa3yeT CBOIO BETBb HAyYHOTO 3HAaHUA. TepMMHOJIOIMYEcKas YeTKOCTb M
SCHOCTb BCETJa OTJINYaJIa MOJIUTIKOHOMOB MOCKOBCKOI'O YHUBEPCUTETA.

TpynHocTH, KOTOpBIX ObUIO HeMano 3a 210-IeTHI0 HMCTOpHIO Kadenpbl M Iepen
KOTOPBIMHM €€ KOJUIEKTHB HHKOI/IA HE I[acoBaJl, HE IOMEIIaJd W B HAIIU JHU: COCTaB
Kadeapel, Kak BCeriga, OTJIMYAETCS BBICOKUM  MPOPECCHOHATU3MOM, BO3PACTHOMN
YCTOMYMBOCTBIO M TBOPUECKUM JIMHAMU3MOM. B HacTosiiiee Bpemst Ha kadenpe padoraror 14
npodeccopoB U 25 noueHToB. HecMOTps Ha pa3HyI TEOPETHYECKYI0 U METO/I0JIOTHYECKYIO
HAIpaBJIEHHOCTb M MCTOPUYECKUN KOJOPUT paboT Kadeapbl, OHUM HUKOIAa HE OBbLIN
0e3pazIryuHbl K IepeXKUBAEMBIM CTPAaHON MpoOIeMaM U TPYAHOCTSM.

Ceronnsi, xorma Poccust nomxkHa BbIOpaTh aJeKBATHYIO CBOMM 3ajJadyaM U
COBPEMEHHOM MHpPOBOH JKOHOMHUKE HAIMOHAJIBHYIO MOJEIb COLUAIbHO-IKOHOMHUYECKOTO
pa3BuTHs, Kadeapa MOJHOIEHHO YJacTBYET B pa3pelleHUH Haubosee aKTyalbHbIX IPOoOJIeM.
Hayunble nieHTpsl Kadeapsl OpraHu3yloT MCCIEIOBAHUSA TaKUM 00pa3oM, 4TOOBI BCE 4acTH
o0meld  SKOHOMHUYECKOW  TEOpHUHM  —  TIOJUTHYECKAas  DKOHOMWSI, SKOHOMHKC,
WHCTUTYLIMOHAJIbHAs W HOBas MHCTUTYLIMOHAJIbHAs TEOPHM, DSBOJIOLMOHHAS TEOpHUS,
MOBE/IEHYEeCKass Teopuss — He ocTaiuch Oe3 BHuUMaHusi. He wurpa B nedpununuu, He
MaHMITyTUpoBaHue GopMyinaMu, He Oe3rpaHHYHOE aOCTparupoBaHME, a CUCTEMHBIN aHAIU3
peasbHbIX MPOLECCOB MO3BOJIIET JOCTHYb HAYYHOTO pe3yJbTaTa, KOTOPBIM IOJIE3eH U
HEOOXO/IMM YYEHBIM, CTyJIeHTaM, Ou3Hecy, oOmecTBy. OObEKTUBHOCTh IIMBUIM3AIIMOHHOTO
mpolecca He O3HAayaeT, YTO JIIOJU HUIpaloT MacCUBHYIO posib. OrpoMHOE 3HaueHuEe Ha
(dbopMHpOBaHUE MO3UIUH JTI0AeH UMEET U MOJUTHYECKast SKOHOMHUS.
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3AK/IIOYEHUE

W3BecTHO, uTO emie 10 Bhixona mepBoro toma «Kamwmrama» K. Mapkc 1 deBpans 1859 r.
IPEICTaBWI CBOM IUIAH LEJIBHOTO ITOJIMTIKOHOMUYECKOIO MCCIENOBAHUSA CIECIYIOIIUM
o0Opa3om: «BcCro MONMTUYECKYI0 SKOHOMMIO 51 JIEJI0 HA LIECTh KHUI: KallUTal;, 3eMeJbHast
COOCTBEHHOCTb; HA€MHBII TPYJ; TOCYAApCTBO; BHEIIHAS TOPrOBJIsl; MUPOBOI phIHOK» [Mapkc
K.]. K. Mapkcy ynanock IoJIHOCTbIO 3aBEPIIUTDH TOJBKO MEPBBIN ITYHKT CBOETO IJIaHA, XOTS U
OCTaJIbHBIC ITYHKTHI B PA3HOM CTENEHU HALIUIM OTpaXkeHHe B 3-X Tomax «Kanurana». Bmecre ¢
TEM C BBICOTHI HAIIEr0 BPEMEHU OTUETIMBO BMJIHO, Kakue€ TEMbl U NpoOJIeMbl TpeOyrOT
pa3paboTKu Ha 0a3e COBPEMEHHOI'O TEOPETHUYECKOro U (pakTHYECKOro MaTepuaiia i TOro,
YTOOBI OJUTHYECKASI SKOHOMMSI COXPaHUIIA CBOIO aKkTyalbHOCTh B XX| Beke.

KintoueBoe 3HaueHHe MNpUOOpPETaeT COBPEMEHHOE 3BydYaHHE TEOPUU TPYJOBOMH
ctouMocTH. Hu y KOoro He BBI3bIBAET COMHEHHUS TOT (DaKT, YTO YEIOBEK — TIJIABHBIN
CO3UAATEIb, YTO KAYECTBO M KOJIMYECTBO «HYEJIOBEUYECKOrO KalMUTajla» CTAI0 BEAYLIMM
KOHKYPEHTHBIM TNPEUMYILIECTBOM KaK OTIEIbHOM KOMIIAHMM, TaK W HalMOHAJIbHOU
SKOHOMHKHU. Temepp ocCTaloch MOKa3aTh, KaKk B HMH(GOPMAIIMOHHON SKOHOMHUKE CO3[aeTcs
CTOMMOCTB, MOYEMY BCE OOJbIIee pAacIpPOCTPAaHEHHE TOJIYYaloT TMPEBpALCHHbIE U
uppalnyvoHaigbHble  (GopMbl, GopMHpyeTCs JM B OSKOHOMHUKE CpelHss HpuObUIb, Kak
CKa3bIBaeTCsl BIHMSHHE OOJBIIOr0 OW3HECa Ha KOHKYPEHTHOM MeXaHH3Me, Kakue (OpMbI
KaluTajga BO3HUKAIOT B COBPEMEHHOI (PMHAHCOBOM cdepe.

DKOHOMMYECKAsl peau3alus 3eMeIbHOW COOCTBEHHOCTHM MIpaeT BaKHYIO pOJb B
o0ecrneyeHny YCTOMYMBOCTH JII00OH HAallMOHAJIBHON SKOHOMHMKH. MHOroo0pasue peHTHBIX
OTHONICHHN TpeOyeT 0COOSHHO TIIATEIILHOTO aHAM3a, TaK KaK B ATOW OOJIACTH €CTh KOPHU
KaK OTCTAJIOCTH T€X MJIU MHBIX CTPaH, TaK U Iporpecca Jpyrux.

3a BpeMsl CYHIECTBOBAHMSI KamUTaJM3Ma HAEMHBIM TpyA MpolIen TPOMaTHYIO
HBOJIOLMIO OT (PU3MUECKOro TpyJda MposieTapusi [0 OCHOBHOM (OpMBI 3aHATOCTU
OOJBIIMHCTBA TPYAOCIIOCOOHOTO HAceleHUs pa3BUTHIX cTpaH. HaeMHble pabOTHUKH —
OCHOBHAsl 4acTh COBPEMEHHOTO IpakAaHCKOro obmiectsa. [Ipu 3ToM peanbHOEe MOAYMHEHHE
TpyZJa KanuTaily OKperio, a He ociadio.

MHOro TeopeTH4ecKuX KOMHMM CIOMaHO Ha HHUBE JUCKYCCHH O POJM IOCyJapcTBa B
HSKOHOMUKE. BmecTe ¢ pa3BUTHEM 3KOHOMUKHU Pa3BUBAETCS FOCYAApCTBO, KOTOPOE BHICTYIAET
rapaHTOM pEalu3alliid pPBIHOYHBIX IPUHIMIIOB M B TO JK€ BPEMsI CaMbIM KpYIHBIM
HaIlMOHAJIbHBIM MHBeCTOpOM. VH(DopManinoHHas peBoIoLUs YCHIIAIIA POJIb FOCY1apcTBa Kak
3alIUTHUKA HE TOJBKO MpaB MHTEIIEKTYaJIbHOM COOCTBEHHOCTH, HO U CBOOOJBI JTMYHOCTH.
VYcraHaBnuBasi Tak Ha3bIBAEMbIE «IIPABHIIA UTPBI», TOCYJAPCTBO CTPEMUTCS TAPMOHU3UPOBATH
YAaCTHBIE ¥ HAllMOHAJIbHBIE HHTEPECHl. Ba)XHOCTH MOCIENHUX HEU3MEPUMO BBIPOCIIA B CBS3H C
riobanu3anyrel MHUPOBOTO XO3SAHCTBA, IOBBIIIEHUEM 3HAYEHMsI BHEIIHEH TOProBiIM U
MHUPOBOTO PHIHKA.

[Ipn mocTpoeHMHM COBPEMEHHOW HAUMOHAIBHOW CHCTEMBI MOJUTUYECKOM SKOHOMHH
Tenephb YK€ HEBO3MOXKHO aOCTparupoBaThCsl OT BHEIIHUX 3KOHOMHUYECKHX CBS3€H, Kak 3TO
caenan K. Mapkc B «Kanutane». HanMoHanpHBI PBIHOK CTajl 4aCThI0 MHPOBOTO PBIHKA —
TOBapHOro, (uHaHCOBOro, Tpyna, KamuTaina, yciayr, wuHpopmamuu. OTcona u
BOCIPOM3BOJICTBO B OTKPBITOM AKOHOMHKE HE MOXKET HE BOCIPUHUMATh 3aKOHOMEPHOCTH
pa3BUTHS MHUPOBOW 3KOHOMHKHU. TuraHuueckyro paboty mpoaenan K. Mapke, BbICTpouB
cucremy «Kanurama», mOpomTyaAuMpoBaB A0 O3TOTO BCE OKOHOMMYECKHE  TPYHbI
MpeIIIeCTBEHHUKOB U coBpeMeHHUKOB. «Kamutam» K. Mapkca oTHocuTenbHO oOjeryaer
IyThb K COBPEMEHHOM IOJIMTUYECKOM 3KOHOMHH, HO CHCTEMHBII aHaJIN3 HAIMOHAJIBHOU U
MHUPOBOI SKOHOMUKH MpenoiaraeT HEBUIaHHbIN paHee 00beM paboThI MO MPEICTaBICHHBIM
BBIIIIE€ HAIPABJIECHUAM.
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BO3MOXHO JIM YIIPABJIEHUE OPI'’TAHU3AIIMOHHBIMUA
CUCTEMAMMU B YCJIOBUAX KPU3UCA
BE3 IOHUMAHUA, YTO TAKOE KPU3UC?

IS IT POSSIBLE THE MANAGEMENT OF
ORGANIZATIONAL SYSTEMS IN CONDITIONS OF CRISIS
WITHOUT UNDERSTANDING WHAT CRISIS?

Eaena lHIuoanosa-Poenko

Abstract

The article shows the main shortcomings in the formation, development and understanding of the
crisis-oriented management as a field of academic knowledge and academic discipline in the
training of specialists-economists. Also in the material discussed in the substantive knowledge of
the construct of crisis and basic crisis management.

Purpose of the article consists in the actualization of the elimination of knowledge barriers when
implementing crisis management as a management technology, but also in fixing the need to
change approaches to teaching crisis-oriented management.

Methodology/methods Used as methods of historical review, a review of sources, taxonomy,
morphological analysis

Scientific aim is to identify patterns of common and scientific knowledge of the crisis and
synthesizing the essence of the shortcomings of the first stage of development of the economic
theory of the crisis.

Findings Crisis management as a managerial technology plays a limited role, and most often it is
understood as a temporary management of the economy in terms of onset and clear of the crisis of
Finance. Practical field of application of the General theory of the crisis, when it was created is
truly immense, as is the socio-economic sphere. It seems to the author that sometimes the stated
vision of crisis management, his true role and place not only serves, but is not contained in minds
responsible for the supply of economists. Eventually the bad clan-dedicated to the true depth of the
crisis-oriented reality only multiplies. Morphological analysis of the substantive content of the
solid sample reveals a number of steadily-a clear syntactic, semantic and attributive (semiotic)
correlations, namely: a) emphasizes the systemic nature of the crisis, and often denied; b) little or
no reflected the structure of the crisis and its process-based nature; C) usually is characterized by
the crisis or the macro economy or the micro level.

Conclusions (limits, implications etc.) Together causes complicated and dramatic situation with
crisis management and the General crisis-oriented knowledge lie not only in a half-baked
economic theory of crisis and the lack of large, medium and even ideologies of a General theory of
crisis, but also in the education system.

Keywords: economic theory, substantial component of crisis, structurization of problems

JEL Classification: A20, B41
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BBEJAEHHUE

C xonma 80-x - Hawama 90-x romoB XX Beka M3MEHWIOCh B MIIOOANBHBIX MacmiTabax
COOTHOILIEHUE CUJI MAPTHEPOB IO SKOHOMUYECKOM EATENbHOCTH: YKPEMWINCh IMO3ULUU
KpPYIHOTO KanuTajga, KOTOPbIH, M3BECTHO, MEHEE BCETr0 3aMHTEPECOBAH B CYIIECTBEHHOMN
perjJamMeHTalud CBOEW JAedaTeNbHOCTU. JlaHHOE YKperuieHHe MHpPOUCXOAMIIO MpH OOJBIION
MOMOIIM UHCTPYMEHTOB TOCYJAAPCTBEHHOW MOJUTHKU, YTO TEM CAMbIM HM3MEHUJIO BIIMSHUE
KOHBIOHKTYPbl pBbIHKa Ha OOIIECTPaHOBBIE JKOHOMHUYECKHE IMPOLIECChl, a TOYHEE:
KOHBIOHKTYpHasl IOJUTHKA MOJIY4YWJa MPEUMYIIECTBO IEPE] IOJIUTUKON JO0ITOCPOYHOTO
pocra. C 3TOro BpeMeHU Hayana cBoe TpuyM@aiabHOE LIECTBUE MO BCEMY SKOHOMUYECKOMY
MHUPY TIOpOYHAs MOJEIh KOPIIOPATUBHOTO VIPaBICHUS («MaKCHUMHU3AIMs TPUOBLTH B
KPaTKOCPOYHOM TMEpHOAE IUTIOC MpHOBUIH JII00OH IIEHOW»), KOrjga OTCYTCTBHE Y
XO3SUCTBYIOIUX CyOBEKTOB HEOOXOIUMBIX COIMAIBHBIX KOMIETCHIIMN BEIET K YIIEPOHOCTH
¥ MaHUIYJIATUBHOCTH TOCYJApPCTBEHHON TMOJUTUKH U HMUTAIMOHHOMY XapakTepy BCEro
JIEMOKPATUYECKOTO YIIPABIICHUS.

Ha ¢one rinobanpHOro (rHaHcoBO-sKOHOMHUYEecKOoro kpusuca 2007-2010 rr. 3tu m
MHOTHE JpPYTH€ MHPOBBIE TPOOJEMBI TEpPeCcTaii BOCIPUHUMATHCS KaK BPEMEHHBIC,
NPEXOAAIIUe SBICHUS, C KOTOPHIMH YeJOBEYEeCTBO B HEAAJEKOM OyIyIlleM YCHEIIHO
[IOKOHYUT, U OOpeiIr B MACCOBOM CO3HAaHHMHM CTaTyC COCTOSIBIIMXCS, CTOMKHX TEHAECHLUH.
Kazanoch, HacTymuiao TNEpeIOMHOE COCTOSSHHE B TO3HAHUHM pEalbHOM  COIMAIBbHO-
HKOHOMHUYECKON KapTUHBI MUpa. OTHAKO 110 MEPE BOCCTAHOBIICHUSI HAITMOHAJILHBIX 9KOHOMHUK
U ocnalbieHHs TMOCIEACTBUIl  KpuU3HcCa, TPU PACCMOTPEHUU MOJENeld  pa3BUTHS
KpPYIHOMACIITa0HBIX CUCTEM HEraTHBbI aCCOLMUPYIOTCS JIMILb ¢ KPU3UCHOM cTaauei. B cBoro
ouepellb  OXHMBJICHHE OSKOHOMHKH, BOCCTAHOBJICHHME T[OKa3aTeleld  pa3BUTUA [0
MIPOTPECCUBHOTO YPOBHS OTOXKIECTBIIAIOTCS ¢ UMMAHEHTHBIMU CBOMCTBAMHU 3KOHOMUYECKOTO
pocTa, ¥ BO MHEHHUHU MccieoBarenell ciabo KoppenupyroT ¢ modeaoit Haa kpusucoMm. OnsTh
BCE yallle, Kak MaHTpPbl, 3By4aT pa3HOMACTHbIE PELENThl «CMECEH U3 CeMsH ycnexa, yaauu U
HEyJay, KpHU3UCa», COCTOSIIMX B ONTHUMAJIbHOW MPEIpacHoiOKEHHOCTH K  PHUCKY,
CIIOCOOHOCTH K KOPPEKIMH CBOEro SKOHOMHYECKOIO IOBEIEHHUS, OCMOTPUTEIBHOM U
pacueTIIMBOM HCIOJIb30BAHUU MaTepHANbHBIX, (PMHAHCOBBIX U MH(DPOPMAIIMOHHBIX PECYpPCOB,
CBOEBPEMEHHOH nMBepcUUKALNN U MOJEPHU3ALUH JIE€ATEIbHOCTH; BCE MEPEUNUCICHHOE — B
ClIy4ae dCKajalii KOH(JIUKTOB W MOTPSCEHUI — OMATh Ha3blBaeTcsd B OM3HECE «yMEHUEM
BOBpEMSI BBIUTHU W3 UTPHD U BHOBb LIECHUTCS KAK CBOCOOPA3HBIN MapoJib U OPUEHTHUD.

ABTOp CTaThby MOJHOCTHIO MOAJIEPKUBAET MHEHHUE, UTO «3TO B3IJISAABI TEX, KTO KUBET
B CTpaHaX C YCTOSBILEWCS, Pa3BUTON pPBHIHOYHOM SKOHOMHUKOI» [AykyuuoHek, 1996]. B
pe3ynbTaTe B LIEHTPE BHUMAHUS TPAJAULHMOHHBIX 3KOHOMHYECKHUX TEOPUH OKa3bIBAIOTCS
OpJIMHAPHBIE SKOHOMUYECKHUE SIBIICHUS U TIPOLIECCHI, M3YyUYEHHUE KOTOPHIX MpeaBapseTcs
00s3aTeNbHBIM a0CTparupoOBaHUEM IENIOT0 psga u3MeHeHuid u  duykTyanuii. Pa3Butue
BOCIPUHUMAETCSI KaK TOXJIECTBO SKOHOMHUYECKOIO pOCTa, KOTOPBIA, B CBOI O4Yepeb,
MPOBO3IJIAIIACTCS E€AUHOM JKENaHHOW 1enbro. M, HampoTuB, NO HAEHMHOM JOTHKE
TPAAUITMOHHBIX SKOHOMHUYECKHMX KOHIICTIIMA Craj aKTUBHOCTH, OOBajbl PBHIHKA, CXKaTHE
TYMaHHOCTH, COBOKYITHas Jerpajamnusi ¥ TOMY TOJ0OHbIE HETaTUBHBIE U YTPOKAIOIIUE
TEHJICHIIUA COOTBETCTBYIOT OOIIEKPU3UCHBIM (ha3am — pereccuu (3amemieHns pocrta), (asze
cOOCTBEHHO (SIBHOTO) KpHU3HCa U CTarHaluu (JIerpeccun).

B nononHeHne K NpeaCTaBIEHHON AMCHO3UIMU NTPHUBEIEM MHEHHUE POCCHICKO-
¢paniysckoro yaenoro XK. Camumpa (MIID MI'Y um. M.B. JlomoHOCOBa), B JOBOJBHO
pe3Koil opMe OTpakarolero MPUIUMHHO-CIECTBEHHYIO CBSI3b KPU3UCHOCTH COBPEMEHHOTO
oOmiecTBa M HCIOJIb3yeMOM MM MOJENU KOPIIOPATUBHOIO YIpaBieHHs: «DKOHOMHUYECKHE
CUCTEMBI 3aMaJHbIX CTpPaH (PYHKIHOHUPYIOT HE B COOTBETCTBUU C JIOTUKON pPBIHKA, a KaK
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KOMOMHAIMM pBIHKA, OpraHU3allui, CeTeil M aJMUHUCTPHUPOBAHUSA, KOTOPHIE IO-pa3sHOMY
COYETAIOTCS B KOHKPETHBIX Teorpagpuueckix U UCToprueckux ycioBusax» [Cammp, 2001].

1 OBIIME HEJIOCTATKHM B COBPEMEHHOM IIO3HAHUH
KPU3UCHOM PEAJTIBHOCTH

W3 npeablayliero MHEHUsI OJHO3HAUYHO CIIEAYET, YTO B SKOHOMMKE NPH BO3HUKHOBEHUU U
(GOpMUPOBAHUM KPHU3UCHBIX TEHACHIMNA JIMOO oO0me TypOYJISHTHOCTH W MacCOBOCTHU
Pa3sHOYPOBHEBBIX MPOOJIEM aHTUKPU3UCHOMY YIPABJIEHUIO KaK yIPaBJIEHYECKON TEXHOJIOTUH
OTBOJUTCSI OIpaHUYEHHAas pojb. M1 1elCTBUTENBHO, OHO MOYTH ITOBCEMECTHO IOHHUMAETCS
KaKk BPEMEHHOE YIPABJIEHHE HKOHOMMKOW B YCIIOBHSX HACTYIHUBLIETO U SIBHOIO KpH3HCa
dumnarncos’. TIpideM IOMOMHMM, UTO JaXe B TeX OPraHM3aIMOHHBIX CHCTEMAaX, B KOTODPBIX
UMEIOTCS BCTPOCHHBIE aHTUKPU3UCHBIE MEXaHU3MBI (HallpuMep, B OaHKaxX), OHM BCE paBHO B
o0IeM yNpaBICHWH HUCHOJHSIOT (YHKIMU CcBoeoOpazHoro Oydepa, peaKTUBHOTO
KOMIIEHCATOpa Ha BO3HUKAIOIIME ONEepaTUBHbIE HETaTUBbI, B KOTOPHIX OCHOBHBIM BEKTOPOM
BHUMAaHUS SBJISIIOTCS OINATH Ke (PUHAHCHI.

VIMEHHO BOKpYr YKa3aHHOIO IIOHMMaHHs IOCTPOCHO HauOoJbllIee KOJIMYECTBO
Bapuauuii. K Tomy e Hano ObITh peasiicTaMu: OOJNBIIMHCTBO OpPraHU3alUi HE TOTOBSATCA K
KPU3UCHOM CHUTyalluM, KOrja Jiejla MIYT YAOBJIETBOPUTEIBHO; OTAEIbHbIE OM3HECMEHBI
BOCIIPUHUMAIOT PHUCK CBOEro OH3HECAa DPAaBHBIM HYJIO; HEKOTOpPHIE SKOHOMMCTBHI BIIOJIHE
CEpbEe3HO IOJIAraloTCsl Ha MHEHUs THIA «BCE KPHU3UCHI PAHO WU IMO3HO 3aKaHUYMBAIOTCS»
WJIM HA PYCCKHU «aBoch»’. TAKOBO IOJIOKEHHE BElIIEii B cpeze IPaKkTUKOB.

Ho moxeT ObITh B Cpeie YUEHbIX, U OCOOEHHO TeX, KTO 3aHUMAETCsl TEOPETHUECKUMHU
HKOHOMHUYECKUMU BOMPOCAMH, CYILIECTBYET 0ObEMHOE IPEJCTABIEHNUE O MECTE, POJIM U ITYTIX
pasBUTHsL AaHTUKpU3MCHOro ympasieHus? K coxaneHuto, Haiuno CyOBEKTUBHOCTb MU
MHOT03HAYHOCTh OJHOOOpa3HbIX TPAaKTOBOK KpPH3MCAa M aHAJIOTMYHOE — y3KO€ — BUJIEHUE
KPU3UC-OPUEHTUPOBAHHOIO YIIPaBJIEHUS, COOTBETCTBYIOIIEE pEaKTHUBHOMY (opmaTy, B
MPOTUBOBEC NPEBEHTUBHOMY M aHTULMINATUBHOMY (opmaraM. I[Ipuumubl oueBuaHbl. Bo-
NEPBbIX, CETOAHs HENb3sl CKa3aTh, YTO AHTUKPU3UCHOE YIpaBJIEHHUE MpEACTaBiIseT COOOH
OOLIMPHBIII ¥ BBIBEPEHHBIH HH(OPMALIMOHHBIA MacCUB CO CII0)KHOHM, Ppa3BETBIECHHOMN
CTPYKTYpOi#l, 160 Kak 00JIaCTh HAyYHOTO 3HAHUS OHO O(GOPMUIOCH COBCEM HEJABHO — HE
Oosee 25-35 ner nazan. Bo-BTophix, cerogus B PO 3KOHOMHCTOB BBITyCKalOT 0Kojo 3500
BY30B U (haKyJIbTETOB, IOITOMY HAAEATHCS, UTO «TUMEPUHDIALNA» B Yepeie SIKOHOMHUECKUX
BY30B M JIaBUHA COMHHUTEJIbHON M BTOPOCOPTHOW MH(OpPMALMU HE B3aUMOCBSI3aHBI, MOKET
JUIIb TIyOOKO Oe3pa3ivyHblii HayyHOMY MO3HAHUIO YelOBeK. Be3ne M MoBCloly 3IUTY HE
TOTOBST, /1a ¥ HE MOTYT 110 IPUYUHE OTCYTCTBUS MACChl AUTHBIX YUYEHBIX U M1€JIarOroB.

OTO MHEHHME BIIOJHE ONPEAENCHHO BBICKA3aHO J.3.H., mnpod. Hymuou H.H.
(®unancossill yHuBepcuteT npu IlpaBurenscte PO, MockBa), KoTOpasi CUMTaET, 4YTO YMEJO
COYeTalT (YyHAAMEHTAIbHOCTh U TPHUKIATHONW XapakTep 0oOpa30BaHUS W CBOMX HayYHBIX
pa3paboTOK JIMIIb AJIUTHBIE BY3bl. [IpuyemM moja HUMU MOHUMAIOTCA T€ yueOHbIE 3aBelleHUs,
KOTOpPbIE «IIOCTaBWJIM CBOEH 11€7bI0 TOTOBUTh KOHOMMUECKYIO 3JIMTY HAIEro OOIIECTBa»
[ Aymuas, 2006]. Hanpumep, Poccuiickuii yauBepcutet npyx0s1 Hapoaos (PYJIH, Mocksa)
uMeeT opUuIMaNbHbINA cTpaTernyeckuit ciorad «I'oToBUM a11uty». O KoM unet peus?! «aura
— 9TO JHMYHOCTH, HMEIOIINE JINYHbIE MHTEJUIEKTYalbHbIE JOCTHXKEHUS, CIOCOOHbBIE
NPUHUMATh PELICHUs U HECTH OTBETCTBEHHOCTb 3a HUX: NMPO(ECCHOHAIBHBIEC YIPaBICHIIBI

! 3HGCLI (bHHaHCI)I — JACHCIKHBIC CPCACTBA, HAXOAAINIUECS B PACIIOPSIKCHUHU, d TAKIKE CUCTEMA UX (I)OpMI/IpOBaHI/IH
" UCII0JIb30BaHUsl.

2 Ouenp BEPHO KEM-TO IMOAMCYCHO, 4YTO «aBOCb» COCTOUT W3 3aBBIIICHHOIO OXHIAHUA 6HaFOHpI/IHTHOFO
COCTOAHMA MPUPOABI, YIaYHOI'O CTCUCHUA 00CTOATENBCTB M JKEIATENHHOIO MOBEICHHUS JIIOICH.
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pasHOro ypoBHs, IpodeccHoHabl yueHble, neaarorun» [Jymuas, 2006]. C yeM-To XOTENIOCH
Obl IOCTIOPUTH, HO MHEHHE 00 yMEJIOM COYETaHUH SIBISIETCS TOpbKoi mpasaoi. K Tomy ke
MOBCEMECTHO B Y4YEOHBIX IIJJaHAX DSKOHOMHUYECKHX CHENHaJIbHOCTEH aHTUKPU3HCHOE
yIpaBJIeHUE 3aHUMaeT He Ooiee 36-72 a.u.

Opnako kak mpoecCHOHANBHBIM AHTHUKPU3UCHBIN YHPABISIOIIUNA aBTOP YBEPEH: B
KOHEYHOM HTOT'€ BMECTO SKIJIEKTHYHOTO MHOT000pa3usi MOPOH HECBSI3aHHBIX JPYT C JAPYrOM
MHPOBO33pPEHUN  pa3HBIX HAYK, JI€30PUEHTHUPYIOIIMX COBPEMEHHOIO  IOJb30BATEI,
IPEJICTAaHET-TAaKU CTPOWHAs, BHATHAs, IOCIEAOBaTElIbHAsI CHCTEMA 3aKOHOMEPHOCTEH B
paMKax eIMHOTO0 KPU3UC-OPUEHTUPOBAHHOTO 3HAHHEBOro amnmnapata. Lemab mo100HbIX HaIex T
— IpHUJAaHUE OLIYLIEHUS KOHTPOJISI M YBEPEHHOCTH B CBOMX CHJIaX HKOHOMHUYECKOMY
yenoBeKy. OCHOBaHHMEM K€ HAJEK[J CIYKUT TaKCOHOMHUS SKOHOMHCTA-TEOPETHUKA, M.3.H.,
npod. Tapacesuua B.H. (HMA, r. JlnenporneTpoBck, YKpanHa), B COOTBETCTBUH C KOTOPOI
MBI TIOJXOJMM K BBIBOAY, YTO B MOJABJISIONIEM OOJIBIIMHCTBE UCCIIEIOBAHUI SIKOHOMUYECKas
TEOpUsl Kpu3Hca IMpeacTaBieHa Jullb | amanom pazeumus ¢ €ro XapakTepHOW MECTPOTON
METO/0JOTUYECKOTO HMHCTPYMEHTApHUS, XAOTUYHOCTBIO M HECTPYKTYpUPOBAHHOCTBIO, a
TOYHEE: «OIMHCATEIBHBIM NEPUOJIOM caMopeduIeKCHn SKOHOMHUYECKoi Haykm» [TapaceBud,
MexmyHapo1Hast OJTMTIKOH. aCCOIHAITHS].

WTak, Mbl UCHIBITBIBAEM Psi/i 3HAUUTENBHBIX M, KaK Ka)KETCs B IIEPBOM MPUOINKEHUH,
000CHOBaHHBIX MpoOJeM B NOCTPOCHUU (yHAaMEHTa 3/1aHUS SKOHOMHYECKOH TEOpUu
KpHU3uca, Kak-To: (hparMEeHTapHOE W3JI0KEHHE, SKJIEKTHKA, TYIHKOBbIE BapUaHTHI, «Oelble
MATHA», TABTOJOTUS M MOPOW siBHas nmyrtaHuna. Ho oHa Bce ke BCTynuia Ha BEPHBIA NyTh
pa3BuUTHs, Belb HA | aTane «KOHKPETU3UPYIOTCA U 000raIiarTcs TpaIuLUOHHBIE SMIIUPU3M,
ONHUCATEIbHO-CTATUCTUYECKUE METO/IbI, UCTOPUUECKHUM U COLMOJIOTMYECKUI MOAXOAbDY U TEM
caMbIM (POpPMHPYIOTCS TOTEHIMK TOCHeayommx jstanoB [TapaceBnu, MexayHapoaHas
HOJUTIKOHOMHUYECKas acconuaius]. OmaHako aBTOp MpeiaraeT MpeANpHHATh UHOM cpe3 B
paMKax Hay4yHOro IIO3HaHMsS KPHU3UC-OPUEHTHPOBAHHOW pealbHOCTH Yyxke Ha | Jtame.
KonkpeTHee: mpeoposeHne NpOTHUBOINOCTABICHHBIX TOYEK 3pEHHS Ha KPHU3UC, WHTETrparus
CaMOCTOSITENIBHBIX JIMHUM pa3BUTHS DJKOHOMHMYECKOM HAyKM B pa3pe3e KpU3UCHON
CUMIITOMaTUKH, C OJAHOW CTOPOHBI, M, C JAPYrOM, COMHMTENbHBIA pPa3BOPOT WU aJLTUIYHs
OpPHUEHTAIlMM TOJIKO Ha YKOHOMMYECKHI pOCT M TOJBKO Ha M30eraHue KpHu3Hca — BCE ITO
IpeJcTaeT Ul aBTopa MyOJMKAalMM 3aKOHOMEPHBIM CIIEJICTBUEM pA3JIMYHBIX YpOBHEH
MIO3HABATEJIbHBIX MPEANIOYTEHUN, NHTEIUIEKTYaIbHBIX [IEHHOCTEN M KOTHUTUBHOTO Pa3BUTHS
KOHKPETHBIX YUYEHBIX, UCCIIEJIOBATENEH U M1E€aroros.

2 OBYYEHMUE AHTUKPU3NCHOMY YIIPABJIEHHUIO:
OI'PAHUYEHHOCTDH BYKBAJIbBHOM TEOPETUYECKOM BA3bI

OTTaJIKMBasCh OT MOCIEAHEN TUIIOTE3bl YPOBHEBBIX PA3IMUUM U UieH 00 AJIUTE U KOJIUYECTBE
BBIITYCKHUKOB-9KOHOMHCTOB, K aBTOPY CTaTbH NMPHIUIO YOSKACHUE: CUTyallus ¢ 00ydyeHHeM
KpU3HUC-OPUEHTHUPOBAHHOMY  YIIPAaBJIEHHIO B  POCCUHWCKMX  By3ax He  IPOCTO
HEYJOBJIETBOPUTENIbHA, OHa — KpUTHYHA. 00, ecau B MajaoM KOJMYECTBE OYIYyT FOTOBHUTH
BBICOKOKJIACCHBIX ~CHEIMATMCTOB CO 3HAHUAMU B O0JACTH KPU3HC-OPUEHTHPOBAHHOTO
yIpaBJIeHUs, TO KEM KOHKpPETHO B Takoil Oouspmioil crpane, kak Poccus, Oynyr
MIPEO0JIeBaThCsl SIKOHOMUYECKUE, (PUHAHCOBBIE, OPTaHU3ALMOHHbBIE U NPOYNE KPU3UCHI; €CITU
e B OONBIIOM KOJUYECTBE OYIyT BBIMYCKaTh IUIOXO MOATOTOBJIEHHBIX B AHTUKPH3HUCHOM
OTHOIIEHUH SKOHOMHCTOB, TO M MPEOA0JeBaThCcs KpU3UCHl OyAayT mmioxo. Bmecre ¢ Tem
COBPEMEHHBIE MHPOBBIE TEHICHLUHU IUKTYIOT HEOOXOIMMOCTh COOTBETCTBUSI KauyecTBa
MOJITOTOBKU BBIMTYCKHUKOB BY30B TPEOOBAHUSIM 9KOHOMUKU 3HAHUL, COCTOSIIIIE B TOM, YTO
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BBIMYCKHUK JOJDKEH HE TOJBKO 00sanaTh HAaOOpOM HEOOXOIUMBIX 3HAHWUN U HABBIKOB, HO U
YMEHHEM I'€HEpHUPOBATh UX B TEUCHHE CBOECH MPOeCCHOHATBHON ACSITEILHOCTH.

OrpanuueHus 1no oobeMy MyOJMKaIlMM HE MO3BOJST OCBETHTHh BCE JI0KA3aTelbCTBA
CJIO’)KHOM M TOpPOM KpaitHe ApaMaTudHON KapTuHbl. Celuac OCTaHOBUM IPUCTAIBHBINA B3I
Ha OyKBaJIbHOM TeopeTHuecko Oaze, T.e. yudeOHbIX mocoOusax. Cpa3dy HalOMHUM
MUHUCTEPCKHI TOCTYJAT: 00pa3oBaTelIbHBbIC MPOrPpaMMbl B By3aX JIOJDKHBI IMPEACTABISATH
€000l KOMITJIEKCHI JIOTHYECKH BBICTPOCHHBIX JAUCUUIUIMH, IeJIEHAPABIEHHO (POPMUPYIOIINX
KOHKPETHBIC 3aJlaHHBIC KOMIIETEHIIMHU. J[OomycTUM, €CTh MMEHHO TaKue 0O0pa3oBaTEeIIbHbBIC
IpPOrpaMMbl; OHHM 3allyCKalOT MEXaHH3M Y4eOHOro Ipoliecca, U3 KOTOPOIrO CKJIaJbIBAeTCs
«OMBIT OOMICHUS» OYIyIIUX AKOHOMHCTOB C MaTepHajaMH IUCIHUIUIAH, B TOM YHUCIIE U C
AHTUKPHU3UCHBIM yTpaBieHueM. VM myHKTOM HOMep OJUH B MX BBOJHOW JEKIIMOHHOHN 0ase
MPEJICTAIOT TaK Ha3bIBaeMbIE CIMCKH PEKOMEHIyeMoil nurepaTypsl. [lommucraeMm HEKOTOpHIC
MCTOYHUKH®.

O0630p okono 100 MCTOYHMKOB, CHEIHAIBHO MM ONOCPEAOBAHHO CBS3aHHBIX C
KPU3HUCHOI MpoOIeMaTUKON, BBISIBUI MECCUMUCTUYECKOE COOTHOIIIEHUE HAYYHOTO MO3HAHUS
KPU3HUC-OPUEHTHUPOBAHHONW pPEaThbHOCTH M YIPOIIEHHOT0, TOPOH JaKe NMPUMHUTHBHOTO €€
npelcTaBieHus B y4eOHbIX MocoOusx. HeBoIbHO MPUXOIUT HAa yM JIOTHKA pacCyXIECHUMN
n.¢us.-mart.H. [ youna B.b. (PYJIH, MockBa) U3 ero 3HAMEHHUTOW CTaThbH O CIA0OHAYYHBIX
MeTojax TMo3HaHUS — Guiocopuu HEmo3HAHHOro, (UIOCOPUN HEMOCBSIICHHBIX U
¢dunocoduu HemssectHo vero [['youn, 2002].

Cynute camu. «AHMUKpu3ucHoe ynpaegiexue — 3MO cucmema mep, MO3BOISAIONIAS
BOCCTAaHOBUTh  MJHM  BOCCO3JaTh  JKU3HECNOCOOHOCTh  OpraHM3allud 6  VCIOBUSX
SKCTPAOPAMHAPHOTO YIPABICHUS U OMCYMCMEUs pecypcos CUIaMU BHEUTHEH U BHYTpEHHEH
cpeapl opranusaiuu» (Synergy Consult). Kirouesie cioBa (kypcue) NpeACTaBISIOT
MOJIb30BATENI0 BOBCE HE AHTHUKPU3UCHOE YIPABIEHUE: 3TO MPOIEIypHOE OAHKPOTCTBO B
cyneonom ¢opmare no DeaepanbHoMy 3akoHy PD Nel27-®3 «O HeCoCTOATETbHOCTH
(6ankpoTcTBE)» MO0 TOOPOBOIBHAS TUKBUAAIMS TIPEIAPUATHS.

Crnenytomie nmpuMepsl. «KAHMUKpusuUcHoe ynpasienue — 3mo CoueTaHue CreralbHbIX
MEPONIPHUSITHIA B  paMKaX KOMIUIEKCHOTO  yIPaBICHUS OOBEKTOM  KOMMEpPUYECKOM
HEABM)KMUMOCTH, 2 UMEHHO: 60pbOa ¢ IPOSBIICHUEM KPU3UCHBIX SIBJICHUN Ha OTAEIBHO B3ITOM
oobekTe» (B. Crykan). «Aumuxpusuchoe ynpaeienue — smo Gyukyus, 00eCTieunBaroIas
MUHUMU3ALMI0 TOTEHIMAIBHOTO Yyiiepda OT Kpu3uca M TOMOTarolias YCTaHOBICHHUIO
KOHTpOJsi Haj curyanuei» (30008 A.T.). Ilopaxaer ympolieHHE CEMaHTHYECKOTO sjpa.
[Tpuuem, aBTOp HE MPOTUB OOPHOBI (HA HEW «IEPKHUTCS» JOOpasi MOJOBHHA SBOTIOIIMOHHOM
KOHIIENIIINM B JKOHOMHKE) W, pa3yMmMeercs, He MPOTHB (PYHKIIMOHAILHOCTH, BEIb KakK pa3
(GYHKIIMOHATBHBIA KOMIIOHEHT JJIEMEHTOB CTPYKTYpPhl KpHU3HCa IIHPOKO TPEACTABIEH B
CIICIMAIGHON JTUTEpaType; aBTOp TPOTHB 3alIOPEHHON CTaHIApTHU3alUA BUWICHUS U
HapOYHUTOro (POKYCUPOBAHHUS JTUIIH HA MUKPOJIOKATBHBIX MpoOIeMax.

JIBa 3aKJIFOUYHATEIHHBIX IPUMEpa MPEJICTABIISIOT, BHE COMHEHHUS, «aIrloreld ¥ TOPIOCTh
Koyiekiuu. 1). «CyIIHOCTb aHMUKpusuUCHo20 Ynpasienus TPeNNnpUiITueM cocmoum 8
CNOCOOHOCMU PYKOBOOCMEA K aHAIM3Y W PErYJIHPOBAHUIO MEXaHW3Ma IUIAHWPOBAHUS H
pacnpedenenuss npudwviiuy. (KacbsHoB B. AHTHKpH3HMCHOe yrpaBieHue: y4eOHHK). B
KITIOYEBBIX CJIOBAaX HEBOJBHO BHJHUTCS CXOJICTBO C HEKHUM ITOCOOMEM I10 KPUMHHATBHOMY
pactiminy. 2). «----» (Kykymkua C. AHTHKpU3UCHOE YyHpaBjicHHE: Y4eOHUK). BvlaensaTs
Hedyero BooOIme, n6o Hu Ha omHoM m3 220 crpanull Tekcta Bel He Halizere 0a3o0ByIO
neUHUITUNIO aHTUKPU3UCHOTO YIIPABICHHUS.

¥ Jlanee B puMepax M3 COOOpaKEHHH HAyYHOW DTHKM MBI HE YKa3blBaéM TOYHYIO HABHTAIUIO YUeOHBIX
MaTepHajIOB; BCE COBIAACHUS CIIyYaliHbl.
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Takum 00pa3oM, JIOTMKO-KOHLENTYaJIbHBIA amnmapar H3y4e€HUs M MCCIIEJOBaHUI
KPHU3UCOB CIIO)KHOOPTaHU30BaHHBIX W KPYMHOMACIITAOHBIX (COLMAIBHO-KOHOMUYECKHUX )
CUCTEM M, COOTBETCTBEHHO, YIIPABJIEHUS B YCIOBUAX MX MIPEIBOCXUILEHUS, IPEABUIACHNAS WU
SIBHOTO, OCTpOro (hopMaTa He TOJIBKO HE BIOJHE pa3padoTaH, HO KaK yXKe OTMEUYaIOoCh BBIIIE:
YeJIOBEK KaK MCCIIEI0BaTeNb U YUEHbIM HE TOJBKO MCHBITHIBACT PsiJl 3HAUUTEIbHBIX IPOOIeM
B IIOCTPOEHUM (hyHIAMEHTA 3/1aHMsl TI0]] HA3BaHUEM 00was meopus Kpusuca, 1 60iee Toro —
B OTJEJIbHBIX aCHEKTaX HaXOJUTCS €Ile TOJIBKO «Ha IIYTH K KOTJIOBaHY MO/ TOT GyHIAMEHT.

CrpaBeUIMBOCTH pajli OTMETHM, YTO 0Opa3oBaTelbHAas MHIYCTPUS BCE K€, XOTS H
pENKO, NPHU3HACT, 4YTO YPOBEHb MWIUIIO3UM O CTEICHU «IIPOABM)KEHHS B  MAaccChl»
AQHTUKPU3UCHOTO YIPABICHUS CIEAYyeT MPU3HATH MOBBIIIEHHBIM. W mpuyMHBI OBCEMECTHO
pacIpoCTpaHEHHOM €y1ab0M MOATOTOBKM OyAYIIMX CIELUAINCTOB B BONPOCAX MOHUMAaHHUsA
KPU3HUCOB, WX IPOTHO3UPOBAHUS, B HEYMEHHUU IPUMEHEHUS TIeTepOo- U TPONOXPOHHBIX
TEXHOJIOTHI YIpaBJICHHUS KPU3UCAMHU KpOKOTCS, Kak HaJeeTcsl aBTOp, B TPYOHOCTAX
COOCTBEHHO KPU3HMCHBIX MCCIEAOBAHNUN, KOTOPbIE 10 UCTOPUUECKUM MEPKaM TOJIbKO HayaThl
a100 JOCTUTHYTBIE PE3yJIbTaThl MOKa €€ HE COOTHOCATCA C KOHBEHIIMOHAJIBHOW YacThbIO
YKOHOMUYECKON TEOPHUHU.

OpHako a1 paBHOBECHST MHEHUH O3BYYMM MEHEE TOJEPAHTHYIO IMO3ULUIO K.T.H.
Maroposa B.I'. (MHCTUTYT ynpaBiieHus, SJKOHOMUKH M couuosioruu, r. Kopones, Poccust):
«OKOHOMMYECKasl TeOpUsi B HACTOALIEEe BpeMs NpeAcTaBiseT coOOW phIXJIOE, BHYTPEHHE
POTHBOPEYNBOE 00pazoBaHHEe, HECIOCOOHOE OBITh A(PPEKTUBHONW TEOPETHUECKOW OCHOBOU
TaKUX NPUKIAIHBIX TUCLUIUINH, KAK MApKETUHT, MEHEDKMEHT, Y)KOHOMHUUYECKAs NIOJUTUKA U
ap.» [Maropos, 2008]. B koHEYHOM HUTOTe Ha PHIHOK TPY/a C €ro MparMaTu4HbIMU 3aIPOCaMu
MPUXOJUT MOJIOJOM CHELMAINCT, 10 METKOMY BblpakeHHto wi.-kopp. PAH I'opwkosa M.K.
(Muctutyr counmonorun PAH) umeromuii HEIMLETIPUATHYIO OLEHKY: «BBINYCKHHK cierka
00ydeH, 4yTh-4yTh BOCIIUTAH, TBOPUYECKH Hepa3BuT» [['opiikos, 2010].

3 AHTUKPU3UCHOE PET'YJIUPOBAHHUE — OBPA3OBATEJIBHAS
TERRA INCOGNITA

BepHoe, ucTHHHOE MOHMMaHNWE AHTUKPU3MCHOIO YIPABICHUS 3aKJIIOYAETCs B TOM, YTO OHO
KaK THUI YIPaBJIECHUs CIYKUT INPEABUACHUIO M TPEIBAPEHUIO KPU3UCOB, CMSITYEHHUIO HX
TEYEHHUs] B CJIy4a€ BO3HUKHOBEHMS, YCTPAHEHHUIO OTPHULIATENbHBIX TOCIEICTBUH U
IIPEBPALICHUIO UX B TO3UTUBHBIE U3MEHEHUS.

Takoil 1M yHpaBICHYECKOM HJIE€ COOTBETCTBYET MAESATEIBHOCTh XO3SHWCTBYIOLIETO
cyObeKTa Kak CBO€OOPa3HOM €IUHMIIBI U3MEPEeHUs! peIHOYHON 3koHOMUKHM? Hecyt nu B cebe
pelIeHHs TOCYIapCTBEHHBIX OPraHOB 3JEMEHTHI yKa3aHHOM ¢uuiocodpuu? ['oToBBI 1M Bce
¢usmyeckue MA@ B ClIyd4ae HOTPEOUTENBCKOro OaHKPOTCTBA MPHUHATH BHELIHETO
YIPABJISIIOIIETO C €r0 eXETHEBHBIMU YKa3KaMU, KaK JaJIbIe KUTh? !

Hymaercs, Bpsaa au. HanoMHMM: yallle aHTUKPU3MCHOE YIPABJIEHUE BOCIPUHUMAETCS
KaK peakTUBHBIH KommeHcaTtop npobiem. Ho BocnpusaTHe aHTUKPU3UCHOTO PETYIUPOBaHMUS,
NOXKaNlyl, elle XyKe: peAKHi Y4YeOHHK COJNEpKUT HHPOPMALUI0 O HEeM, JUOO OHO
MPENOAHOCUTCS Kak (pusiocousi HEU3BECTHO YETO.

Benp no Ttex mop, moka Jena B 3KOHOMHKE, MEHEKMEHTE, T'OCYIapCTBEHHOM
CTPOUTENIbCTBE,  JIOMOXO3SUCTBE  HAYT  YJOBJIETBOPUTEIHHO,  MO3UIMOHHO-IIENIEBas
HE3bI0IEMOCTh M TEOPETHYECKOI0, W MPAKTUYECKOTO PETyIUPOBaHMS IOAABISIONIETO
OoJbIIMHCTBA TPOOIIEM Oa3upyeTcsl Ha «ICTHHHBIX MEXaHU3Max» PEryJIupPOBAaHUS: PHIHOYHOMN
KOHKYPEHILIUH, 11I€HOOOpa30BaHWM M MyOJWYHOM YOpaBieHUH. PaszieneHue perynsuuu
MOHSATHO: HA PBIHOYHOE W TocymapcTBeHHoe. Ho eme 50 ner Hazaxm moj myOIudHBIM
yIpaBJIeHUEM MBI MOHUMAIX Obl MCKIIOYUTEIBHO BMEIIATENbCTBO rocynapcrsa. OnHako 3a
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9TH TOJbl SJKOHOMHUYECKUI H/eall B BHJE MHHUMYyMa TOCYIapCTBEHHOTO MHTEpeca K JenaMm
PBIHKA KPETKO 0OOCHOBAJICS B CBOCH MO3UIMH; K TOMY e (PMHAHCOBBIE 000POTHI HEKOTOPBIX
KOPIOPALMA COMOCTaBUMBI € OIO/DKETaMHM OTHENbHBIX cTpaH. [losTomy ceromgus B moie
NyOJMYHOTO  YNpaBJICHUS ~ KaK  MPOSBICHHS ~ OOLIECTBCHHOW  BJIACTH,  IIOMHMO
TOCYZIapCTBEHHOTO BO3JICHCTBUS, BBEICHBI M BIHMSHUE TEPPUTOPUAIBHBIX OOpa3OBaHHMU, U
y4eT MHTEPECOB TEPPUTOPUATBLHBIX KOJUICKTHBOB, M KOPIIOPATUBHAS BIIACTh. Y KPEIUICHUE KE
HOTEHIIMAJIa TOCYAapCTBa UIET 10 ITyTH aKTUBU3AIMU OOIIECTBEHHBIX HHCTHTYTOB, OCOOCHHO
pa3Hoo0pa3HbIX (HOpM OOIIECTBEHHOTO KOHTPOJIS.

Ha B3rmsag aBropa, BaKHO J00aBUTH, YTO AHTHKPU3UCHOE DPETYIUPOBAHUE HYKHO
IPE/ICTABIATh U MOHUMATh B JIBYX MIIOCTACSX: KaK PETIAMCHTUPOBAHHOE U KaK TBOPYECKOE.
BoBce He 03Ha4aeT, 4TO MEPBOE — 3TO TOIBKO TOCYJapPCTBEHHBIC BOIPOCHI, @ BTOPOE — TOJIBKO
pbIHOUYHBIE. bosiee TOro, CTpOroi TM3bIOHKIMN HET U OBITH HE MOKET: 3TO CBOMCTBA, pa3HbIE
CTOPOHBI OJHOTO TIpeIMeTa MO3HAHUS;, PerjaMeHTals — MPaBUJIO0, HOPMA; TBOPYECTBO —
UCKIIIOYCHUE, OTKJIOHCHUE OT MPaBUIIa, HO HE TpeOyrolee CAaHKIUI B OTIMYUE OT HAPYIICHUS
UCIIOJTHEHUST TpaBmia. M3 perinaMeHTHpOBaHHO-TBOPYECKOTO Jlyalin3Ma aHTUKPH3HCHOTO
peryJIMpoBaHMs CJEIyeT, 4yTo Haubojee 3HAYMMBIMH B BOINPOCAX KadyeCTBAa pa3perICHUsI
PETYISIUOHHBIX TPOOJIEM SBISIIOTCS Takue (AKTOPBI, Kak: Kame2opusi npoobiemvl
(crannmapTHasi, TUIIOBAsI, SBPUCTUYECKAs) U Macuimabwl npobaemul (TI00ambHAsL, JOKAIbHASL,
MHKPOJIOKAJIbHA).

B xoHeuHOM mTOre mosiudakTopHas KOMOMHAIIMS BCEX YKa3aHHBIX MEXaHHU3MOB U UX
BO3MOXKHBIC BapuWaHThl B acmektax mybnuunoro ympasiexus (public administration),
yacTHOro ympamieHus (private administration) w ynpasnenuss OusHecom (business
administration) BeIcTpaMBacTCs B OrPOMHOE TOJIe CIA0OCTPYKTYPUPOBAHHOTO U JTaXe
HEMO3HAHHOTO HAYYHOrO 3HaHHs. TakuM 00pa3oM, C peryJsiMOHHBIX TO3UIHIA KpPU3UC,
NapaKpU3UCHBIE CHTYallMH COCTABISIOT OCOOBIM Ul M3Y4YEHUS COLUAIbHO-3KOHOMHUYECKHN
deHoMeH,  BO3JEHCTBHE  KOTOPOTO  KacaeTcsl  OOJNIBIIMHCTBA  WIEHOB  OOIIECTBA.
[pencraBnsiercsi, MOATOMY B OOJBIIMHCTBE Pa3BUTBHIX CTPAH HCTOPHYCCKU CIIOXKHICS M
aroCcTepUOpH JCHCTBYET CIEAYIOIINI 3TUKO-TIPaBOBOI MPUHIIUII: B CIlydae HEyIauu KaxIbIid
WHIIMBH]] JIOJDKEH MMETh MPaBO Ha4yaTh Bce ¢ Havana. [1o cyTH, yka3aHHBIA NPUHIUI — 3TO
¢dunocodckas MUCCHS aHTUKPU3UCHOTO PETYIHMPOBAHMSL.

4 TIPOBEJIBI B HAYYHOM TEOPETHKO-OKOHOMHWYECKOM
IHO3HAHUU COAEPKAHUSA KPU3UCA

[ToBblIEHHBI MHTEpeC K 3HaHMIO, oco0as, KpeaTuBHAs IMOJrOTOBKA, CO3JaHHE
(bakynbTeTCKUX U KadeapaabHbIX HCCIIEI0BaTEIbCKUX JIa0OpaTOpHil, cCrelalbHble HayYHbIe
CEeMMHAaphl — BCE 3TO JIEKHUT Ha NEPBOKIACCHOM H3JI0KEHUU IOJXOJ0B, OOLIETIPUHSATHIX B
MHpE DSKOHOMMYECKMX TEOpHM, a TakKe Ha BBIIBICHUM M IIO3HAHUM KPEaTHUBHO
HAaCTPOCHHBIMU IE€AroraMu U y4€HBIMU HOBBIX M IIPOJBHHYTBHIX IOAXON0B. MHoOrue By3bl,
Ka(eapel BCE 3TO PEATTbHO UMEIOT U HCIIONIB3YIOT.

3nech 100aBUM, YTO U BBITYCKHUKAM-’KOHOMHCTaM JJIUTHBIX BY30B, MEUTAIOIIUM O
BHIIC-TIPE3UICHTCKUX U MMUHUCTEPCKUX KPECNax, U CTYyJE€HTaM CPEIHECTATUCTHYECKOrO By3a
HY)KHO CTOMKO YSICHUTb: Ha CErOJHSAIIHEM OJTale IOJOKEHUS POCCUMCKOM DKOHOMHUKH
AQHTUKPU3UCHOE YIIPABIIEHUE — 3TO MpodeccHs He Ui CEeHTUMEHTAIbHBIX 3pyauToB. Kpusuc-
OpPUEHTHPOBAHHBIN CTHUJIb OpPraHU3alMU JHO00H NeATENTbHOCTH M YIPABICHHS €10 OKa3bIBaeT
BIIMSIHUE W HA MHTEJUIEKT, U Ha MTOBEJCHUE YEJI0BEKA, IIO3BOJIASA €My MOJCTYNAThCA K PE3KUM
BBI30BaM M KPYIHBIM IpoGiieMam, He 0XKH/1asi CKOPOH MOMOIIU U3BHE, apr'yMEHTHPOBAThH CBOE
MHEHHE, KPUTUYECKHU OLIEHUBATh OKpYyXeHue. Pa3paboTka moayac )KeCTKUX peleHuil TpedyeT
OT uenogeka MOPAIBLHON CMENOCTH, KPETKOM BOJHM, YOXKIEHHOCTH B CBOEH MpaBOTE, HO OT
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pabomuuka — eue U OTBETCTBEHHOCTH M, OJJHO3HAYHO, BBICOKOIO IpogeccuoHanu3Ma. Bre
COMHEHHMsI, TAKOH crenuainuctT — GupmenHas snurta. [locnennee HE MBICIUTCS B CUTYallHH,
KOTJJa MOJIOJION CIIeIMaIMCT-9KOHOMMCT YCIIBIILIUT OT CBOEr0 HayaJIbHUKA OT/eNa, LieXa U TeM
0osiee pyKOBOAMTENSI KOpriopanuu: «3a0yabp Bce, YeMmy TeOsl y4uiId, T.K. 3TO Oblia TeopHus, a
ceiluac HaumHaeTcs NpakTuka». 00 B JaHHOM cllyyae HMMEIOT MECTO HEXKEJaHWe WU
HEYMEHHE  KJIacCH(UIUPOBATh  KPHU3HCHbIE  OOBEKTHI,  BCKPBIBATH  KPHU3HCHBIC
3aKOHOMEPHOCTH, YCTAHABIMBAaTh CBSA3M MEXIY O53HJO- M OSK30I'€HHBIMU SIBICHUSIMU,
OTCYTCTBYET HaBBbIK BBHIPAOOTKU M MPUHATHS HETIHTPONUHHBIX perieHuil. OCHOBOM sIBIsieTCS
cJ1a00CTh U JIa)Ke OTCYTCTBHE TEOPETUYECKUX 3HAHUH O MPUPOJE KPU3UCHBIX MPOSIBICHUH U,
KaK CJIEJICTBHE, UX y3KOE€ — OIEPaTHBHO-PEAKTUBHOE — BUJCHUE U TIOHUMaHHE.

Kakoga e Oyner npakTuueckas o0acTh IpUMEHEHUs o0IIel Teopur Kpu3uca, Korjaa
TakoBast Oyzaer co3nana? [lo MHeHMIO aBTOpa, 3Ta O0ONACTh MOMCTUHE OIPOMHA, MOCKOJIBKY
ABJISICTCA MOYTH KalbKOW C SKOHOMHYECKOH cdepbl (Beib peJKue MOMEHTbI SKOHOMHUYECKON
NeSITETPHOCTH YelIOBeKa, OOIliecTBa HE 3aTParvBalOTCs KPHU3UCHBIMH IPOSBICHUSMH);
3HAUUTENIbHbIE CErMEHTBhl COLMAIBHOW c(epbl IOABEPraloTCs COOTBETCTBYIOLUIUM —
COLMAIBHBIM — KpH3UCaM; M, KOHEYHO, STUM OXBAa4C€Hbl HEMajbleé CETMEHTHI JTyXOBHOU
chepsl.

C ToukM 3peHHs aBTOpa CTAaTbu, NOPOH YyKa3aHHOE BUJCHHUE AHTUKPU3UCHOTO
yIIpaBJIEHUs, €ro MOAJMHHON POJIM U MECTa HE TOJBKO HE MOJAIOTCS, HO U HE CO/EPIKaTCs B
yMax OTBETCTBEHHBIX 3a €ro IMoJady SKOHOMHCTOB. B KOHEYHOM HTOre KIaH IUIOXO-
HNOCBALICHHBIX B MWCTHUHHYIO IJIyOMHY KPH3UC-OPUEHTHPOBAHHOM pPEaTbHOCTH TOJIBKO
MHOHTCH.

He O6ynem oTpunath, B aHTUKPU3UCHOM YIPABICHUU COJIEPHKHUTCSA TOCTATOYHOE YHCIIO
JVICKYCCHOHHBIX W KpaliHe HeNpopadOTaHHBIX IOJOXEHWH; B YACTHOCTH, K Hamboiee
«II0OMMOMY» TOJIKOBATENIIMU KPHU3UCHOM NpOOIEeMaTHKH MOXHO OTHECTH Ppa3HOMAaCTHOE
OOBSICHEHHE  TPUYMH  COIHMAIBHO-DKOHOMHUYECKHX  KPH3HCOB.  MHOTOYHCICHHBIM
CKOpOCHeNbIM (3a 36 akaJeMHYeCKHX 4YacoB) CIEAOINBITAM OT AaHTUKPU3HUCHOTO YIPAaBICHUS
Kak Obl BCe SICHO: MO KakoW-1M0O NMpUYMHE 3apOoKJaeTcs KPU3MCHBIA Mpolecc, Jalee OH
pa3BUBaETCS BO BPEMEHH M Ha OIPEEIIEHHBIX MPOCTPAHCTBAX, 3aTE€M CaM IPOIECcC 3aTyXaerT,
HO €llle KaKOoe-TO BpeMs OILYLIAITCs MOCJIEACTBUS Kpu3uca. BoucTHHY BepHO MOAMETHII
aAMEPUKAHCKUI SKOHOMHUCT, npog. [ocoszedh Canepno (Pace University): KTo-To «ocierieH
CBOEH KOHLENTYyaJbHOW MOJIENbIO», KTO-TO «Pa3BJIEKAETCS PUTOPUYECKMMHU KpPAHHOCTIMH,
npeapeKas MUp y)Kacay, KTO-TO «aKaJeMUIHO (OPMYITHPYET CBOHM YTBEPIKICHHUS HA HAYIHOM
KaproHey.

Jla, IpUYHMHBI KPU3UCA U €T0 MOCIEICTBHUS — 3TO T€ JIBA deMeHma J000ro KPHU3Hca,
KOTOpble HauOojee aKTUBHO OOCYXIAloTCd M MpakTHKaMH, U TEOPETUKaMH, OJHAKO B
OOJIBITMHCTBE KOMMEHTAPUEB OHHM HE HA3BIBAIOTCS TAKOBBIMH, T.€. DJIEMEHTAMU KpH3HCa KakK
CHUCTEMHOI0 sIBJIEHMs. TeopeTuueckas TaKCOHOMMs 3JEMEHTHOIO CcocTaBa KpH3HCa He
NPUTSATHBAET MPUCTAILHOTO BHUMAaHUS YUCHBIX M HCCIIE0BATENeH B IPOTHBOBEC OMUCAHUSIM
KPHU3HUCOB.

B nmoarBepkaeHWE TPEBAIMPOBAHUS OMHCATENILHOW W HEPEOKO aIAUTHBHO-
HalpaBJICHHOW JMHUU MPOBEIEM CEMAaHTHYECKHMH M 4aCTUYHO MOP(HOJIOTHYECKUN aHaIU3bI
COJIePKATEITHPHOTO KOMITOHEHTa YKOHOMUYECKOW CTATHKH KPU3HUCA.

Wtak. JlaHHBII KOMIIOHEHT D3JEMEHTOB KpHU3UCa ONpeAessieTcs CoJepKaHUeM
0a3oBoro MoHSATHUSA «Kpu3uc». [Ipu Bcel, MoOMCTHHE TPOMaTHOM, MHPOPMAIIMOHHOM Macce
OTIpe/ieIeHn KPU3UCOB MX COJEp’KaHHE MOXHO pa3/ieiMTh Ha JIBE€ Ipynmbl: 1) oOblaeHHas
TPaKTOBKA; U 2) Hay4Has JeUHULIMS.

He3zambicnoBaTas OObII€HHAs TPAKTOBKA KpU3UCAa B MEPEBOJIE C I'PEUYECKOro s3bIKa
(kp1o1c) Kak TmepenoM, MOBOPOTHBIM MYyHKT HauOOJee IIMPOKO pPACHpPOCTPaHEHA Cpeau
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coBpeMeHHUKOB. [lpuumna: nBaaumateiii Bek sBwics Kpuszucom Jlns CoBpeMeHHOro
UYenoBeuecTBa HE TOJIBKO B TPUBHAIBHO-PACTHPAXKUPOBAHHOM IIOHUMaHUM, HO U B
TEOJIOTUYECKOM (PEIMTMO3HOM) 3HAYEHUH KaK CyJ, IPUTOBOP; IBAIATh MEPBbIi BEK SBHO HE
OTCTaeT B PE3KOCTHU U TSHKECTU PACCTPOMCTB.

B Hay4HOI 5KOHOMUYECKO cpejie B HACTOSIINI MOMEHT Hanbosee eMKUM, TOYHBIM U
HayYHO 0OOCHOBAaHHBIM OOJIBITMHCTBO CHEIHATNCTOB-aHTUKPU3UCHUKOB CUUTAET CIIEAYIOIIEe
onpenenenue: «Kpusuc — 310 KpaiiHee 00OCTpEeHHE MPOTHUBOPEUMH B COIUAIBHO-
PKOHOMHYECKOM CHCTEME, YrpoXKarollee €€ >KU3HECTOMKOCTH B OKpYXarollel cpene»
[Kopotkog, 2007].

Hns neneit auddepeHnmanuy OOBIACHHBIX U HAYYHBIX TPAKTOBOK aBTOPOM CTaTbU
Obl1 ocymecTBiIeH 0030p okoio 100 creuuanbHBIX HAyYHBIX HCTOYHHKOB, MPSIMO U
OIOCPEIOBAHHO  CBSI3aHHBIX C JKOHOMTEOPETUYECKUM  3HaHWEM. JlONOJHUTEIbHON
KOHTEKCTHOM (IMH30M» CIYXHWJIO OTOOpa)K€HHE B HAyYHBIX HCTOYHMKAX SKOHOMHUYECKOMN
JMHAMUKA KPU3UCHBIX cOCTOSTHUMA. O030p BBISABHII, YTO 3HAYUTEIbHAS YacTh ONpPEICIICHUH B
CBOEM CEMAaHTUYECKOM SJIpe TATOTEET, K COXKAJICHUIO, K OObIeHHOW TpakToBKe (~38%) u
CKOpee He K HayJHOM, a K 00bIIeHHOH (~24%).

[IpuBeneM HECKOIBKO JOKa3aTeNbHBIX MpuMepoB. Kak «ocTpoe 3aTpyqHEHHE C YeM-
a0, TSAXKEIOE MEePEXOJHOE COCTOSHUE» TpakTyeTcs: Kpuzuc B bosbimom Poccuiickom
SHIUKJIONEeauYeckoM  croBape. [locnennee  u3manue  bonbpmiod  9KOHOMHUYECKOMH
SHIMKJIONEUH OMUCHIBAET KPU3UC KaK «TJIyOOKOE pacCcTpOMCTBO, PE3KUIl MEeperaoM, MepHOL
00OCTpeHusT TPOTHUBOPEUM B TMPOLIECCE Pa3BUTH KakoW-muOOo cdepbl 4YeToBeuecKoit
nesTesibHOCTHY. [IpuMedarenbHbIM T0IOJHEHUEM MOCITYKUT OIPENIEIeHHE, colepKalleecs B
bonbuiom crnoBape MHOCTpaHHBIX CIOB: «Kpu3HC — 3TO KpUTHUYECKOE MEPErnpOU3BOJICTBO
TOBapoOB, BEIYIlE€ K pPACCTPOMCTBY SKOHOMHUYECKOW >KHU3HH, POCTy Oe3paboruib». B
CoBpeMEHHOM SKOHOMHMYECKOM cioBape mon pexa. Paiizdbepra Bb.A. uwmrtaem: «Kpusuc
HKOHOMUYECKUHN — PE3KOE YXYIIEHHE SKOHOMHUYECKOIO COCTOSIHUS CTPaHbl, POSBIISIOLIEECS
B 3HAUMTEIBHOM CIIaJie MPOU3BOJCTBA, HAPYIIEHUU CIOXKHUBIIUXCS MPOU3BOJICTBEHHBIX
cBsizel, OaHKPOTCTBE MpPEANpPHUITHH, pocTe O0e3padOTHIBI M B HUTOrE — B CHIKEHHHU
YKU3HEHHOT'O YpOBHS, OJ1arococTosiHus HacenaeHus». Hekoropele uccienoBarenu, He MPUBOJIS
o0Iiero ompefeneHuss KpHU3Hca, MepexosaT cpa3dy K I0/A3arojlOBOYHBIM KOHCTpyKTam. B
YaCTHOCTH, 30J0TOropoB B.I'. B sHIMKIIONEINYECKOM cloBape «IKOHOMHUKa» Ipeaaraet
BHUMAHUIO TOJBKO KPU3UC CTPYKTYPHBI KaK «Pa3sHOBHIHOCTb YKOHOMUYECKOTO KPHU3HCA,
BBI3IBAEMOI'0 KPYIHBIMH JTUCHPONOPLUUSMU B Pa3BUTUHM HApOAHOrO (HAIMOHAIBHOIO)
XO35ICTBAY.

Nwmerorcss yueOHble MOcoOUs M y3KOCTELHaIbHbIE HCCIENOBaHUS, B KOTOpBHIX 0e€3
AHAJTUTUKO-CUHTETHUYECKON cocTaBIIsitoIel (mopoil B ogqHoM mnaparpade) npusogsrcs 1o 10
pPa3IUYHBIX  ONpeAENeHUH; TMpU TAaKOM pPa3sHOOOPAa3HOM  «MEHIO» HHU  OIBITHBIM
UCCIIeIOBATENsIM aHTUKPU3UCHOTO YIIPaBJIEHUs, HU TeM 0oJiee HauMHAIOUIUM M0JIb30BaTENISIM
(MpakTHYECKMM CIeIUaINCTaM, CTYIEHTaM) HE MPECTaBISAETCS BO3MOXHBIM OTCIICIUTh
JIOTUKY YCTPEMJIEHHUI aBTOPOB.

Mopdomornueckuii aHaIN3 COACPIKATEITHHON HAMOJHEHHOCTH MAacCHMBa BBIOOPKH W3
6onee, yem 150 ompeneneHuii KpU3Kca, BBIBIAET Psiji YCTOMYMBO-SIBHBIX CHHTAKCUYECKHUX,
CEMAHTHUYECKUX U TMPHU3HAKOBBIX (CEMHOTHMYECKHX) KOppesuii, a HMEHHO: a) He
NOJUEPKUBACTCS CUCTEMHBIM XapakTep Kpu3uca, a 1mojayac M oTpuiaercs; 0) mMOBEpXHOCTHO
a1n60 BoOOIIe HE OTpa)kaeTcsl CTPYKTYypa KpHU3HUCa M €ro MPOLECCHBI XapakTep; B) 0OBIYHO
XapakTepu3yeTcss KpU3uc J1M00 Ha MaKpOYPOBHE SKOHOMUKH, JINOO HA MUKPOYPOBHE.

OTtpagHo, YTO Hay4YHOE MOHATUHHOE OTHOILIEHUE K KPU3HCAM MMEET CJe/Ibl BIUSHUS
reTepo- U TPOMOXPOHHOCTH Pa3BUTHs OOIIECTBA U TEMIIOPAJIBLHOCTH MPOLIECCOB YIPABICHMUS;
3TH cjelbl — B YeM-TO MHTYUTHBHBIE, MPOpOYECKHE, B 4eM-TO — siBHbIE. [IpuBenem psjg
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npumMepoB. Bepuep 3ombapm B 3HameHuToM Tpyae «bymymee kamurtamusma» (1932 r.)
oTpeneNsieT KPU3HC KaK <«OKOHOMHYECKOE HETaTHBHOE SBICHHE, NMPH KOTOPOM MAacCOBO
BO3HUKAET OMACHOCTh MJII SKOHOMMYECKON >KM3HH, NEHCTBUTENBbHOCTHY. @Ppuy Maxayn
(1950-60-¢ r.r.) cuutan, 4yTo 00 3KOHOMHUYECKOM KPHU3HCE PEYb HJICT B TOM Ciydae, €CIIH
«BO3HHMKAET HEXEJaeMO€ COCTOSHUE HOKOHOMHUYECKUX OTHOUICHW, HENepeHOCUMOe
KPUTUYECKOE TIOJIOKEHUE OOJBIIMX CJIOEB HACENCHHS U TPOU3BOAALIMNX OTpacien
sKoHOMHUKNY. [1o onpenenenuio coerckoro akagemuka E.C. Bapeu (1970-e r.r.), «KpH3HCHI
03HAYaIOT BPEMEHHOE HACHUIBCTBEHHOE pa3pelICHHE HAKOMUBIIMXCS PE3KUX MPOTUBOPEUUN
pacIIMpeHHOr0 BOCIPOU3BOACTBaY. /Jowcon M. Keiinc XapakTepu30Ball sIBICHHE KpHU3HUCa Kak
«BHE3AITHYI0 M PE3KYI0 CMEHY TOBBIIIATEILHOW TEHICHIIMN Ha TOHIKATEILHYIO, TOT/Ia KaK
pu 0OpaTHOM IPOLIECCE PE3KOro MOBOPOTA YACTO HE ObIBACT».

Taxxke 0co00 TOgUEpKHEM, YTO BCE NMPHUBOJUMEBIE ONpeE/AeieHUs B OoNbIIel Mepe
OTpaXalOT MO3UIUU SKOHOMHUYECKON cmamuxku Kpu3uca, BOIPOCH K€ SKOHOMHYECKOMN
OUHAMUKU KPU3UCA 03BYYEHBI B CIIEHUAIBHON JIUTEPAType OJHO3HAYHO U KpaiiHe ci1ado.

3AK/IIOYEHHUE

B XX B. pyHnameHTanpHas SKOHOMHUYECKasi HayKa MpOIIIa HEMPOCTOH MyTh: aKTUBHO TN
nporeccsl Kak auddepeHimanum  3KOHOMUYECKOTO 3HAaHHS, TaK W €ro WHTCTPAIlWH;
MOSIBIISUTMCh HETPAJMIMOHHBIC JUIS MPEKHUX BPEMEH HAy4YHBIC OTPACIH; B PsJie HAYYHBIX
IIKOJI BBIICTMINCh 3HAYUTEIIHHBIC HOBBIC HAINPABJICHUS, OPOPMUIHCH CaMOCTOSITCIBHBIC
teopun. C mepBoii Tpethto XXI B. dyHmaMeHTanbHas SKOHOMUYECKash Teopus Bce Oolee
CBS3BIBACT CBOM OCHOBHBIC YCWIHS C TPUHOUMUAIBHBIM  YCOBEPIICHCTBOBAHUEM
SKOHOMHYECKOTO MEXaHU3Ma J>KU3HEACATEIBHOCTH YEIOBEKa W pa3pabOTKOH BEKTOPHOTO
KOPTEXKa TIPEOJOJICHHS] KPU3WCHBIX HETaTHBOB B MHPOBOW OKOHOMHUKE, YCTPaHCHHS
MATOJIOTUYECKHUX MPOSBICHUHN B HAIIMOHATBHBIX SKOHOMHKAX, «JICYCHHS» MTOPOUHBIX MOJIETIeH
KOPIIOPATHBHOTO YIIPABIICHUS, BEAYIINX K ICKAJAllMH KPHU3UCHBIX CBsized. Hackombko 3TO
npUOIIKaeT K TEOPETHUECKOH pacimpoBKe KPU3UCOB?

COBOKYITHO MTPUYMHBI CJIOKHBIICHCS CUTYAIHH B [EJIOM C KPU3UC-OPUCHTHPOBAHHBIM
3HaHMEM (Ha30BEM €€ CBOEOOpa3HBIM PEryISUOHHO-YIPABICHUECKHM «IKCTPEMUZMOM)
KPOIOTCSI HE TOJIbKO B HEC()OPMHUPOBAHHON SKOHOMHUYECKOW TECOPUU KPH3HCA U OTCYTCTBUHU
KPYIHBIX U JJaXKe CPEIHUX UAC0I0reM o0IIel TeoOpuu Kpu3nca, HO U B CUCTEME 00pa30BaHMUS:
3ampochkl  PBIHKA TpyJda HAa OSKOHOMHUCTOB-TIPArMAaTHKOB IMOJBOJIAT 00pa3oBaTeIbHBIC
YUpEXKJIEHUSI K MOJATOTOBKE HE MBICIUTENEH U MHHOBATOPOB, a PAlMOHANBHBIX, THHAMUYHO
HACTPOEHHBIX CIEIHMAINCTOB, 00CITYKUBAIOIINX MTOTPEOUTENEH COOTBETCTBYIOLINX YCIIYT.

OpHako cerofHss MOXKHO U HYXHO YTBEpXKIaTh, 4YTO MHOTHE MPOOIEeMbI
KPYITHOMACIITA0HBIX OPraHU3AIMOHHBIX CHCTEM KaK TOMYJISAIUNA KOMIAHUA U TPEANPUITHH,
B3anMooOpa3Hasi CBSI3b TIOCIEAHUX C HEraTUBAMU PHIHOYHOW KOHBIOHKTYPHI HMEIOT
MeX(PYHKITHOHATBHYIO TPUPOITY B MYJIBTHIUCITUTUIMHAPHBINA HAyYHBIA (hOpMar.

OTO JUKTyeT HEOOXOAMMOCTh pa3BepPThIBAHUS W3YYCHHsS] KpPHU3HCOB B HOBOM
HBOJTIOIIMOHHO-TTO3HABATEIILHOM KJIfoue. [IpuMeHeHUsT METOJAMK M WHCTPYMEHTOB OJTHOTO
MPOLIECCHOTO MOAX0a yKe HegocTaTouHo. [Ipu 3TOM TOCTHKEHUS SKOHOMHYECKON MBICIH B
paMKax MPOIECCHOTO MOJIX0/1a He TOJIBKO HE OYAYT yMAJSATHCSA U OTPUIATHCS; HAITPOTUB, OHU
AKTUBHO IIOJIBEPTAlOTCS TEPEOCMBICIICHUIO JIMOO JlaKe IIEPEHOCY Ha HOBBIH YpOBEHB
MO3HAHUS, B HOBbIE KOOpAUHATHL. OTHOCUTENHFHO CUTYAIIMOHHOTO TOIX0Aa KPaTKO J00aBUM,
YTO OH BOCITUTBHIBACT Y MEHEKEPOB YMEHUE KOHTPOJIHMPOBATh HECTAOMIBHYIO, KPHTHYECKYIO
CUTYaIlMI0, MOATOTABIMBAET K JEHCTBUSAM B YCIIOBHUSX TOBBIIICHHON HEOIPEaeIeHHOCTH,
PHUCKOB W TPSIYINIUX H3MEHEHHH; OJTHAKO peaTu3alds MOJ00HBIX YMEHHI TPeOyeT B IEIOM
COOTBETCTBYIOIIUX AHTUKPU3HUCHBIX PETYISIUOHHBIX (MHCTUTYIIMOHATIBHBIX) YCIOBHUI
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obecrieueHUsT ¥ BBICOKOM KYJbTYPbl aHTUKPHU3UCHOTO IPOTPaMMHUPOBAHUS SKOHOMHUKH Ha
BCEX €€ YPOBHSX (Makpo-, M€30-, MUKPO-). SICHO, 4TO TOBOPUTH O CO3JaHUU TAKOH Cpeibl
CEroJIHS MPEKICBPEMEHHO, /1a U CaMO PAa3BUTHE KPU3UC-OPUCHTUPOBAHHOTO 3HAHUS MTOKa HE
COOTBETCTBYET BBIIICIPUBEACHHBIM CUTYAIlMOHHBIM 3alpocaM; TEM HE MEHEEe CO3UAaHHUE U
OTJICJIbHBIE yJIaYHBIC MOIBITKH MCCIEIOBATEICH B 3TOM HAINPAaBICHUU BCEISIOT HaAeKbl. U
HAKOHEI[: ¥ TMPOIECCHBIA, U CUTYAlIMOHHBIA MOAXOJABI B M3yYECHUH KPU3UCOB OOJiee BCETO
oOparieHsl K TPOM3BOACTBEHHBIM HM3ACP)KKAM — M3JEPKKaM pa3BUTHUSA, IIPH OTOM
TPAHCAKIIMOHHBIC H3ACPKKUA KaK HU3JEPKKH (PYHKIIMOHUPOBAHUS COOCTBEHHO COILHMAIBHO-
SKOHOMUYECKOW CHCTEMBI HE MOTYT OBITh IMOJTHOIICHHO IMOJBEPTHYTHI C UX TTOMOIIBIO KPU3HC-
OpUEHTUPOBAHHOMY HCCIIEIOBAHUIO, B MTOre OOOCHOBAaHWE 3aBEAOMO HACHINICHO HUICHHO-
dbyHmamMeHTaIbHBIMA  TIpoOeiamu. CHCTEMHBIH TOAXOJ KaK METOJ HCCICIOBAaHUSA U
KOHCTPYHPOBAHUS CIIO)KHOOPTAHU30BAHHBIX OOBEKTOB COIUAIBHO-IKOHOMUYECCKOW KU3HU
obmrecTBa mpencTaBisieT coOOH CBOCBPEMEHHBIM M HAa3pEBIIMKA ATall MO3HAHMUS KpU3HCa —
HEPEJAKOTO M JpaMaTHYHOrO0 COBPEMEHHOTO sBieHus. KpaiiHe BaXHO, 4YTO HMMEHHO
CUCTEMHBIH MOJAXOJl, OMHUPAsCh HAa HAKOMHUBIIYIOCS HAy4YHYI0 U SMIIMPHYECKYlO 0a3y,
MO3BOJISIET y>K€ CETOHS BBIIBUTH BEKTOPHI YCTPAHEHUS MHOTHX MPOOETIOB B TEOPETUUECKOM
KOHCTPYKTE KPU3UC-OPUEHTUPOBAHHOTO 3HAHUS.

[IpencraBieHre 0 TOM, YTO SKOHOMHKA — ITO apr(PMETHUECKas CyMMa «3aBOJOB U
napoxoJioB», 06e3Bo3BparHo kanyno B Jlery. Ilepedpasupys Jowona Xubbena, npesuneHrta
[IpUHCTOHCKOTO YHHBEPCUTETa, CKaXeM: «3HAaHHE OCHOB KpHU3HC-OPUEHTUPOBAHHOTO
yIOpaBiIeHUS — 3TO YMEHHE MPaBWIbHO JIEHCTBOBATh B JIOOBIX KUTCHCKUX CHUTYaIHSIX).
UTOoOBI JOCTHYL TAKOTO YPOBHS OTHOIICHUS K BHEIPCHHUIO TEXHOJIOTUH aHTUKPU3UCHOTO
yIpaBiIeHUS U BaXXHOCTU €r0 BCECTOPOHHETO M3y4YEHHs, HEOOXOJMMO CHayalla 00eCHednuTh
ONTUMATBHBINA (pOopMaT ero pa3BUTHS KaK 3HAHUSA. ABTOp IIyOOKO yOeXJICH: MpUIia mopa
MMO3HABATEJIBHOTO CKayKa, T.€. HEOOXOJMM W — TJAaBHOE — BO3MOXXECH PE3KHH IMOIbEM
3¢ (HEKTUBHOCTH AHATUTHUYECKOTO U CHHTETUYECKOTO IPOILIECCOB Pa3padOTKH ONTHUMAJIbHO
W/WUITU PaIlMOHAIIBHO JTOKA3YEeMbIX aHTUKPU3UCHBIX PEIICHUN B PEaIbHOW MPOU3BOJICTBEHHO-
XO3SUCTBEHHOM  JAesTenbHOCTH. HoO  Anmsg  3Toro  HaAO MEHSTh  00pa3oBaTENbHO-
MO3HABATENIbHYIO TapaJurMy OOY4YeHHUS aHTUKPU3UCHOMY YIPABICHUIO, & UMEHHO: HYKHO
YXOAUTHh OT Pa3HOCTOPOHHETO W CcIabOCBS3aHHOTO HaboOpa PYKOBOJACTB M MPUHIIUIOB IS
TON-MEHEPKMEHTa KOMITAHWM M BHEIPATH, NMPUBUBATH KPUSUC-OPUEHMUPOBAHHBIUL CNOCOO
motunenusi. TakoMy cnocoby HYXXHO CIENMaTbHO 00y4YaTh, MblulLleHue HYKHO CHEIHAIbHO
pa3BuBaTh, HO HE C MOMOIIBIO Pa3PO3HEHHBIX AHTHUKPU3UCHBIX I€aroroB-MHHOBATOPOB U
aJIeTITOB MOJEpPHU3ALMM 00pa30BaHUs, a B CTEHAX CIEIHUATbHBIX BY30BCKUX JIabopaTopuit
WJIU TICHTPOB.

ABTOp yTBEp)KIaeT, 4YTO OOJIacTh 3HAHUA, CBA3aHHOTO C KpHU3HCAMHU WIIH
OTHOCSIILIETOCS. K HUM, OXBaThIBA€T B TOW WM HMHOM MEpE BECh HCCIECAOBAaHHBIA U
UCCIIEyeMbIil TpOoIlecCC B3aWMOJEWCTBUS 4YEIOBEKA U €ro cpeabl OOuTaHUs (BKIHOYAs
CITOCOOHOCTh CaMOr0 4YeJOBEKa KOHTPOJIUPOBATh CBOE TOBEACHHE, PabOTOCTIOCOOHOCTH,
SMOIMU, YMEHHE OPUEHTUPOBATHCS B MUPE B3aMMOCBS3€M M JTOCTHKEHHE ONTUMAJIBHBIX W
ONTUMHUCTUYECKUX pe3ynbTaToB). [loATOMYy B CcTaThe CHEIUATBHO HE YIOTPEOJISIETCS
pacnpocTpaHeHHOe B Poccuum omnpezneneHne «aumukpusucHoe 3HaHUE», a BBOAUTCS HOBOE
OTIPENICTICHUE — KKPUSUC-OPUEHMUPOBAHHOE 3HAHUECY.
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