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Frequent Flyer Programmes of New Generation 
and Development of Air Transport

Abstract:
an important structural change in the air transportation industry. Using the results 
of Multiplus and Aimia companies case studies we identify here two types of new 

distinguishing attributes. We inform so about the status of the programmes in world 
air transportation in 2015. Finally, we discuss potential impacts of these programmes 
on stakeholders in the air transport industry, namely disintegration of air services 
value creation, generation of demand for air services, psychological moment of cap-

new generation and competition of airlines. We also identify the new directions in 
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