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Editorial

Vazeni étenari,

v rukou pravé drzite tfeti Cislo naSeho védeckeého casopisu Trendy v podnikani. Toto Cislo nabizi celkem
pét prispévki z rliznych oblasti spravy budov ve viastnictvi vefejného sektoru, finanéniho managementu,
turismu a produktového marketingu. Jedné se opét o Clanky s riznorodym zaméfenim a také ruznymi
pohledy na problematiku podnikové ekonomiky a verejné ekonomie.

Autofi Otavova, Semerad, Majék a Glaserova se zabyvaji tématem zdanéni neviadniho neziskového
sektoru ve statech Visegradské Ctyrky. Autofi se specificky zabyvaji moznosti danové asignace, ktera
neni v Ceské republice zatim vyuZivana oproti ostatnim statim Visegradské &tytky. Cilem jejich ¢lanku
je ovéfeni zda darova asignace mé vyhody pro financovani neziskového sektoru.

Sprava a strategie rozvoje majetku obci, resp. spravy budov ve vlastnictvi obci je tématem vyzkumu
autorského kolektivu Ircingova, Tluchof a Gangur. Strategické fizeni a planovani v oblasti rozvoje majetku
obci je znatelné u vétSich obci. Autofi pfiSli na zajimavou souvislost mezi investicnimi vydaji na budovy
a poctem obyvatel v obci. Vysledky naznaCuji, Ze realizace investic nemusi vzdy okamzité reagovat
na zménu poctu obyvatel v obci. Autofi dokazuiji, Ze investice do budov souvisi s poctem obyvatel, naopak
investicni vydaje v oblasti pozemku nemaji zasadni zavislost ani na poCtu obyvatel, ani na velikosti
katastru.

Vliv genderovych stereotypu na rodice pfi rozhodovacim procesu nakupu hraéek zkoumali Martiushenko
a Palovchyk. Tento ¢lanek reflektuje v souCasnosti velmi aktualni diskuzi mezi genderovou rovnosti
a stereotypizaci genderu, a to konkrétné v pfipadé vychovy a formovani déti. Autofi pfisli na to, Ze vliv
na rozhodovani rodicl ma vék déti, jejich preference a genderové faktory. Mimo tyto faktory ma vliv
na rozhodnuti i edukativni schopnost hracky v podobé kreativni a inovativni hodnoty hracky. Autofi take
potvrdili, Ze genderové stereotypy maji vliv na rozhodovani rodicl, ale u déti je situace zcela jina dle véku
a ovlivnéni rodici.

Posledni dva pfispévky se zabyvaiji oblasti turismu. Prvni od autorského kolektivu Janecek a Satynek
hodnoti mezinarodni turismus z pohledu platebni bilance. Autofi identifikovali vyznamné propady v bilanci
turismu v disledku pandemie covid-19 a protipandemickych opatfeni. Dale autofi konstatuji, Ze vyznam
bilance turismu v celkovém pohledu platebni bilance dlouhodobé slabne. Prijezdovy turismus v Ceské
republice roste pomaleji, nez je tomu v pfipadé vyjezdového turismu a nékteré tradiéni zdrojové zemé se
stavaji spiSe pfijmovymi pro tuzemské Ucastniky turismu. Jako pfiklad Ize uvést Némecko. Naopak
zajimavé je, Ze nékteré zemé, které byly pfijmoveé, se staly zemémi zdrojovymi, napf. Slovensko.

Dopad pandemie onemocnéni covid-19 souvisi vyznamné i se sou¢asnym stavem a vyvojem turistického
sektoru profesniho cestovani. Sektor MICE je velmi citlivy jak na ekonomické i mimoekonomické vlivy
jako je napf. pocasi, hygienicka situace &i bezpecnost v destinacich. Na pfikladu Prahy a dalSich
kongresovych destinaci ilustruje souCasny stav MICE sektoru autorka Chvatalova. Autorka pfedpoklada
oZiveni oboru v horizontu let 2024-2026 ovsem se zasadnimi zménami, které budou prfedevsim v oblasti
hygienickych, bezpeénostnich a legislativnich opatfeni. Online eventy budou i nadéle zustavat pocetné,
ale jejich vyznam bude postupné slabnout.

Doufame, Ze pfedstavované trendy v jednotlivych odvétvich nastanou co nejdfive a Zivot a ekonomiky se
navréati do podobnych koleji, jako tomu bylo pfed pandemii onemocnéni covid-19. Jediné, co ovSem vime
s jistotou je, Ze védecky Casopis Fakulty ekonomickeé bude pfinaset i nadale kvalitni védecké uvahy
a inspiraci pro oblast vyzkumu i praxe.

Za redakéni radu
Petr Janecek
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Abstract: The tax regime and the subsequent funding of non-governmental non-profit organizations
through the institution of tax assignations in the Visegrad countries is the main topic of this paper.
The issue of taxation is discussed with the aim of proposing changes and recommendations and reducing
administrative costs of non-profit organizations in the Czech Republic. In the area of financing, the issue
of tax assignations as one of the options of state financial support for the non-profit sector is explored.
They are not introduced in the Czech Republic, however, in the other countries of the Visegrad countries
this institution is already incorporated into their tax systems. The aim of the paper is to confirm or possibly
refute the benefits of the concept of tax assignations for the current Czech tax system. The impacts
of the introduction of tax assignations are identified on the basis of comparison of tax models. Analysis
of statistical data was used to explore whether tax assignations affected the amount of transfers to non-
governmental organizations and whether tax assignations could be an additional source of funding
for non-profit organizations in the Czech Republic.

Keywords: Donations, income tax, Non-profit organization, taxation, tax assignations, gifts

JEL Classification: H24, H25, H61

INTRODUCTION

In most countries of the world, society is divided into three sectors. These are the public, private and non-
profit sectors which co-exist and complement each other. The private sector includes all companies
and organizations founded to make a profit. Their role is to provide services and sell goods; and from
these activities they generate a profit. Private companies do not consider whether the services provided
or the goods sold benefit the entire society. Whether the services or goods are of public benefit is the focus
of the second sector (public sector). The goal of the public sector is not to generate a profit but to provide
a public good. Public goods are financed from government revenues, and the main source of government
revenues is taxes. The public sector is not regulated by the market but it is regulated by the state.

The third sector, also referred to as the non-profit sector, develops alongside the private and the public
sector. It supplies goods and services that are not provided by the private or public sectors. These are
predominantly the goods and services that should be provided by the public sector. As the name
of the sector implies, the non-profit sector was not created for profit.

The non-profit sector is an important part of the political and economic environment of all developed
countries. This sector has the desire to help others as the main incentive to do business, it is not motivated
by return on investment. Therefore, in the non-profit sector, potential profits are used as part of the main
activity of the non-profit organization. Non-profit organizations are involved in publicly beneficial areas
such as social services, disability assistance, environmental protection, culture, and cultural heritage
protection (e.g. Pejcal and Dostal, 2017). An important area of activity of the non-profit sector is also sport.
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The paper deals with non-governmental non-profit organizations and discusses the current system
of taxation of non-profit organizations. The part of the paper dealing with the taxation of non-profit
organizations in the Czech Republic gives special consideration to the differentiation of taxpayers with
a narrow or a broad tax base as they differ in the object of the tax under the Act No. 586/1992 Coll.
On Income Tax. The object of the tax of the taxpayer with a broad tax base is all income except forincome
from investment grants, whereas the object of the tax of the taxpayer with a narrow tax base is mainly
income that exceeds expenses. After comparing the tax regimes of non-profit organizations
in the Visegrad countries with corporate income tax, some recommendations and changes to the taxation
of the non-profit sector in the Czech Republic are proposed. The comparison is based on a model example
and on the recalculation of tax liability under the tax laws of individual countries of the Visegrad countries.
For many years, lawmakers have been playing with the idea of introducing tax assignations in the Czech
Republic as a complementary source of funding for non-profit organizations. In 2001, a parliamentary
proposal for the determination of a portion of income tax payable by natural persons for charitable
purposes was submitted. The proposal intended to assign up to 7% of the income tax payable, but was
not adopted. Four years later, there was another effort to reintroduce tax assignations into legislation
of the Czech Republic, but the bill was rejected again. According to the proposers, this law would bring
a new source of funding to non-profit organizations. They claim that if one-third of employees and self-
employed people decided to assign 1% of their income tax, non-governmental non-profit organizations
would receive almost 300 million CZK per year. (Pohlové, 2005)

The Czech Republic is the last country of the Visegrad countries which still has not allowed to assign
a portion of the income tax payable to non-profit organizations. In Hungary, a law was passed which
allows to assign part of the tax payable to a non-profit organization. This has been possible since 1996.
In Poland, this law was introduced in 2003, and in Slovakia, taxpayers have been allowed to assign part
of their tax since 2002. In Hungary and also Poland, the Tax Assignation Act allows only individuals
to provide part of their tax payable to non-profit organizations. In Slovakia, the Act on Tax Assignations
allows both natural and legal persons to remit part of their tax paid to a selected non-profit organization.
In the Czech Republic, repeated efforts have been made to adopt the Tax Assignation Act, but they have
been so far unsuccessful.

Skarabelova (2005) stated that tax assignations are a non-systemic, foreign element in the tax system
that may complicate the already relatively complex tax system of the Czech Republic. Many opponents
of tax assignations are convinced of the disadvantages of the above-mentioned mechanism of funding
the non-profit sector. One of the disadvantages reported is that tax assignations undermine
the characteristics of the paid tax. Tax is defined as a mandatory, non-refundable, statutory payment
to the state budget. This is a non-purpose and non-equivalent payment. (Kubatova, 2010)

Tax assignations just undermine the characteristic of tax, which is considered to be of no purpose and no
equivalent. The characteristic of tax, i.e. serving no specific purpose, is undermined by the fact that
taxpayers themselves decide about the use of their tax. Taxpayers choose a non-profit organization that
will receive a portion of their tax. The downside of this is that the state loses control over the use of public
finances as taxpayers themselves decide about part of public finances. Tax non-equivalence means that
taxpayers are not entitled to claim consideration for tax payment.

Tax assignations also affect this quality of taxes. By being able to influence the purpose of taxes,
taxpayers can also indirectly affect the equivalence of taxes. A typical example is tax assignations made
by parents for schools where their children study. In return, their children receive better study aids, a better
learning environment, foreign lecturers, etc. Another disadvantage of tax assignation is the disproportion
of income from tax assignations. Large non-profit organizations are able to pay for a massive
advertisement campaign and thus reach out to a large number of people to provide them with a portion
of their paid tax. On the other hand, the smallest non-governmental non-profit organizations often receive
negligible or even no income from tax assignations.

BBCCzech - BBC (2004) can see a negative effect in horizontal justice. This means that if we have two
taxpayers and one of them uses tax assignations, then he contributes a smaller amount to the public
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budget than the taxpayer who does not assign his tax and thus is less involved in financing public goods.
In our opinion, the issue of horizontal justice could be argued, since non-profit organizations are also
producers of public goods, which undermines this injustice.

The indisputable advantage of introducing tax assignations is the support for a moral obligation to pay
taxes. Tax morale is enhanced by the fact that taxpayers themselves can determine who will receive
a portion of their paid tax and at the same time taxpayers must not fail to pay taxes due to the appropriate
tax authority. (Semerad and Semeradova, 2017) Another advantage is that tax assignations raise people’s
awareness of the non-profit sector and that taxpayers themselves can be involved in public affairs through
this funding. As Otavova (2014) states, tax assignations undoubtedly bring a number of positives, such
as a free decision of citizens about how to use their paid tax. Barta (2004) positively perceives the increase
in communication between non-profit organizations and the public after introducing tax assignations.
Thus, tax assignations also serve as a tool for communication between the public and the non-profit
sector.

Despite many opponents of tax assignations in the Czech Republic, the paper answers the question
whether it is appropriate to introduce tax assignations. The answer to this question is based
on the calculation of the impact of the introduction of tax assignations on the state, the taxpayer
and the non-profit organization.

1. RESEARCH METHODOLOGY

The paper deals with taxation and financing of non-profit organizations. To obtain information
about the state of the non-profit sector in the Czech Republic as well as in the other countries
of the Visegrad countries, different kinds of information sources were studied. All sources are listed
in the references. In addition to the literature sources produced mostly by authors from the Visegrad
countries, Internet sources were searched. These were mainly used to obtain data from the statistical
offices of the Visegrad countries. An important source was the data provided via email by Ms Edit Pék
and her team from the Hungarian Statistical Office and used for examining the issue of financing the non-
profit sector in Hungary, and also an email communication with Mr Piotr Olczyk from the Polish Statistical
Office, who provided important information and data necessary for exploring the area of financing the non-
profit sector in Poland.

The description method was used to characterize the issue of taxation and financing of the non-profit
sector in the Visegrad countries. Within the scope of the study of taxation of non-profit organizations,
the income tax of these organizations was considered. In this part, there was a comparison of taxation
systems based on a model example. Particular account was taken of the distinction between a taxpayer
with a broad or a narrow tax base, the object of the tax, and deductible items from the tax base.
On the basis of an analysis of the results of a model example of taxation of a non-profit organization,
some recommendations were formulated for changes in the taxation system of the Czech Republic.

The paper also discusses the issue of tax assignations, since the Czech Republic is the last country
of the Visegrad countries that still has not introduced tax assignations as an additional source of financing
for non-profit organizations. There is an effort to find the best model of introducing tax assignations
for the Czech Republic, following the trend set in Poland, Hungary and Slovakia. The paper examines
the relationship between tax assignations and individual donations, or possibly government subsidies.
The data used for this study came mainly from the STADAT, GUS, STATdat and DATAcube databases.
The data collected helped to propose conditions for the introduction of the mechanism of tax assignations
also in the Czech Republic. On the basis of the data obtained from individual countries, a prediction
and comparison of impacts was made. The comparison of impacts was carried out with regard
to individual pre-selected scenarios of introducing tax assignations in the Czech Republic. It was shown
which of the three scenarios would be suitable for the introduction of tax assignations in the Czech
Republic. Using the method of synthesis, the proposed changes in the area of taxation and financing
of the non-profit sector in the Czech Republic were evaluated with respect to the data from the countries
of the Visegrad countries.
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2. RESULTS

21 Taxation of non-governmental non-profit organizations in the Visegrad countries
Non-governmental non-profit organizations of the Visegrad countries, under the corporate tax law of each
Member State, are unconditionally subject to the corporate tax regardless of whether or not they are
engaged in business activities in a particular tax period.

Although the mechanism of calculations in individual countries of the Visegrad countries is very similar,
each country has its specifics. These specifics have a significant effect on the resulting tax liability
in individual states (Mazanec and Bielikova, 2018). A model example was used to compare
the mechanisms of calculation and tax obligations in individual states, while the pros and cons
of legislative differences between individual states were emphasized.

The Czech Republic is the only country of the Visegrad countries that distinguishes between taxpayers
with a narrow tax base and taxpayers with a broad tax base (Otavova, 2015). This distinction between
taxpayers is perceived as problematic for the taxation of the non-profit sector in the Czech Republic.
Taxpayers with a narrow tax base are burdened with excessive administrative costs in determining their
tax liability. Excessive administrative costs arise as a result of the necessity of keying the costs
of individual activities. In practice, it often means that taxpayers with a narrow tax base usually have
a higher tax liability than taxpayers with a broad tax base. This is often caused by the fact that taxpayers
with a narrow tax base do not have an opportunity to deduct losses from their tax base. A loss-making
activity of these taxpayers is not the object of the tax.

Another weakness of Czech legislation in comparison with the legislation of the V4 countries lies
in the taxation of the main activity. In the V4 countries, the main activity, the activity for which the non-
profit organization was set up, is exempt from tax. This seems logical because the possible profit from the
main activity of the non-profit organization is not distributed among partners, employees of the non-profit
organization, but is used to support the main activity (Carvalho, Ferreira and Silva, 2019).

In Table 1 we present a model example regarding the calculation of tax liability under legislation
of individual V4 countries.

Model example:

A non-profit organization within the scope of its responsibility is doing its core business (CB), which is not
a commercial activity, and some entrepreneurial activities. The core business is divided into three parts
CB1, CB2, and CB3. For its tax period, the non-profit organization in CB1 records revenues of 5,250,000
CZK and costs related to this activity of 3,150,000 CZK. CB2 is loss-making. Revenues from CB2 amount
to 3,300,000 CZK and costs related to this activity are 3,700,000 CZK. CB3 is also loss-making, the non-
profit organization records in CB3 revenues of 150,000 CZK and costs of 180,000 CZK, of which 40,000
CZK is entertainment expenses.

In the tax period, the non-profit organization received a subsidy of 300,000 CZK, which was used in full.
It also records advertising revenues of 200,000 CZK. The costs of advertising amount to 25,000 CZK.
The non-profit organization received financial donations for its operation worth 500,000 CZK. In the tax
period, the donations were used in full. The organization carries out a secondary business (SB).
The revenues from the secondary business are 1,760,000 CZK and costs of the secondary business are
710,000 CZK.
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Table 1: The calculation of tax liability under legislation of individual V4 countries (in thousands of CZK)

Czech Republic ? Zeggrrs\?vpu?zlali Slovak Poland Hunga
- broad tax base base Republic gary
Profit Profit Profit Profit Profit

Core Business 1 2,100.00 2,100.00 2,100.00 2,100.00 2,100.00
Core Business 2 -400,00 -400.00 -400.00 -400.00 -400.00
Core Business 3 -30.00 -30.00 -30.00 -30.00 -30.00
Subsidies 0.00 0.00 0.00 0.00 0.00
Donations 0.00 0.00 0.00 0.00 0.00
Advertising 175.00 175.00 175.00 175.00 175.00
Secondary
Business 1,050.00 1,050.00 1,050.00 1,050.00 1,050.00
Total 2,895.00 2,895.00 2,895.00 2,895.00 2,895.00
Tax base (TB) 2,935.00 3,325.00 1,050.00 1,225.00 1,225.00
TB reduction 880.50 997.50 - - -
TB after reduction 2,055.00 2,327.50 - - -
Income tax 390.36 442.225 220.5 183.75 110.25

Source: Own compilation

The countries of the Visegrad countries, except the Czech Republic, have a very similar system of taxation
of the non-governmental non-profit sector. A big advantage of the tax legislation of these countries
of the Visegrad countries is the determination of the object of the tax. The object of the tax does not deny
the basic purpose for which non-governmental non-profit organizations were established, as is the case
in the Czech Republic. This means that the core business for which the non-profit organization was
established is not the object of the tax, even if the core business revenue exceeds the expenses. Thanks
to this, non-governmental non-profit organizations in Poland, Hungary and Slovakia pay mostly lower
taxes than those in the Czech Republic. Secondary business activities have the same mechanism
of taxation in the whole Visegrad countries. Tax systems of Slovakia, Poland and Hungary have
advantages but also disadvantages.

The advantage of Slovak income tax legislation is that the Slovak Republic is the only country where since
2018 an exemption has been granted for advertising revenues of up to €20,000, which are used
for charitable purposes. This exemption significantly affects the tax liability of non-governmental non-profit
organizations which earn advertising revenues used for charitable activities. With regard to this new
exemption and also the introduction tax assignations, we can say that the Slovak government is trying
to support the non-profit sector more strongly. The disadvantage of the Slovak Republic in comparison
with the other countries of the Visegrad countries is a high tax rate which reaches up to 21%. If the tax
rate in Slovakia was the same as the lowest rate in Hungary, i.e. 9%, the tax in the model example would
be the lowest, only 94.5 thousand CZK. This suggests that the main shortcoming in Slovak legislation
of the taxation of the non-profit sector is just a high tax rate.

Poland is the only country to distinguish between small and large taxpayers. Small taxpayers have a lower
tax rate than the large ones, namely 15%. Small taxpayers are those with less than €1.2 million in revenue.
Thanks to this distinction, non-governmental non-profit organizations with revenues below the set limit
of €1.2 million, have the second lowest tax rate within the Visegrad countries.

A big advantage of Hungary is that since the year 2017 it has had the lowest tax rate for corporate
taxpayers, which is only 9%. In addition to the low tax rate, Hungarian legislation exempts non-profit
organizations from paying if their business income does not reach 10 million HUF for the tax period
and at the same time does not exceed 10% of all income. Such exemption for non-profit organizations is
not granted by any other country of the Visegrad countries except for Hungary. The benefits of this
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exemption can be enjoyed by those non-governmental non-profit organizations which carry out a small-
scale business activity.

The lowest tax liability, as shown in the model example, is in Hungary, the differences between Poland,
Hungary and Slovakia are due to relatively large differences in the tax rates. If we focused on the tax
base, then the lowest is in Slovakia. As Table 1 shows, the taxation of non-profit organization in the Czech
Republic is significantly higher than in the other countries of the Visegrad countries.

In connection with this topic, it is also appropriate to take a stand on the issue of an administratively
demanding process, which concerns accounting and subsequent taxation of non-governmental non-profit
organizations (NGOs) in the Czech Republic, applying taxation with a narrow tax base. Here, doing
accounting in compliance with the requirements of the law consists in the division of income
and subsequent keying of incurred expenses. This ultimately means that it should be known into which
activity each expenditure falls and from what source it is paid. Allocation of costs in practice of non-profit
organizations is very problematic because in some cases these activities cannot be easily matched or are
accompanied by various operating costs that relate to more activities and must be correctly distributed.
In an effort to comply with all legal requirements, there is a great demand for the analytical function
of accounting, i.e. itis required to have very detailed analytical records or to keep cost centre accounting.
This clearly shows that non-profit organizations with a narrow tax base have higher administrative costs
than other entities. It is therefore possible to propose a single taxation mechanism for all non-profit
organizations, identical with that of taxpayers with a broad tax base, where all incomes except investment
subsidies are subject to tax. It can be argued here that this method of taxation is significantly more
advantageous, as the loss incurred in the main activity can be compensated and consequently the tax
base will be lower compared to that after adjustment of the narrow tax base. The transition to a broad tax
base would certainly mean significant savings for non-profits in terms of administrative costs. However, it
is also appropriate here to consider the impact on public budgets in terms of tax revenues. It is also
necessary to focus on the effectiveness of collecting corporate income tax from non-profit organizations.
Stejskal (2014) in his study, which covers the years 2008 to 2012, states that only about 60% of all non-
profit organizations file a tax return and only 5% of them are liable to tax. Table 2 shows similar data
for non-profit organizations that now have a narrow tax base for the years 2013 and 2014.

Table 2: Development of corporate income tax revenues from non-profit organizations

Year Number of Number of Tax pera non- | Tax per a tax
non-profits non-profits Total tax in profit return filed
with a narrow | filing a tax thousands of | (average) in (average) in
tax base return CZK CZK CZK

2013 87,729 21,684 174177 1,985 8,033
2014 93,029 22,644 156,256 1,680 6,900

Source: Authors’ own work based on Finanéni spréava CR (2016), Nadace Neziskovky.cz (2018)

These figures clearly show the inefficiency of tax collection on the part of the state, but also on the part
of the taxpayer, which results in high administrative costs. With regard to the tax collection itself, these
are very small amounts. As for average values, these amounts are almost negligible. Alarming is the
average value of the tax paid per the number of NGOs registered for tax with a narrow tax base, because
itis less than 2,000 CZK. It can therefore be argued whether this tax is effective. It is necessary to consider
administrative costs on the part of taxpayers and costs on the part of tax authority. At the same time, it
would be advisable to consider whether it is appropriate to maintain a narrow tax base regime
in the taxation of non-profit organizations, which makes the accounting and taxation of the group
of taxpayers complicated, in some cases even difficult to implement. The question is whether it would be
preferable to simplify the recording of income and at the same time lower the administrative burden
of these activities, mainly for associations. At the same time, it would be advisable to limit the number
of tax returns filed by non-profit entities (for example, by setting a limit on turnover) when ultimately a zero-
tax liability is reported, which would mean savings in terms of the administrative costs of financial authority.
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2.2 Tax assignations in the countries of the Visegrad countries

Hungary was the first V4 country to introduce tax assignations, specifically in the year 1996. The Czech
Republic is the only country in this group where tax assignations are not introduced (Hladka and Hyanek,
2016). The following table shows the form of tax assignations in these countries, including tax reliefs
on donations. Significant influence can be seen in the relationship between tax assignations and tax
reliefs. The overall impact is then dependent on the overall tax system applicable in the country. As Siroky
(2018) states, there are differences in the methods of construction of tax bases, the system of deductible
items from the tax base, and other provisions significantly affecting the calculation of the final tax (see
Table 3).

Table 3: Income tax and tax assignations

Country | Personal income tax Tax relief on Corporate | Tax Tax
rate donations for income assignations | assignations
individuals taxrate | forindividuals | for
corporations
Hungary | Flat tax of 15% No 9% 1% No
Poland | Progressive sliding 6% of the tax base 19% 1% No
scale taxof 18% and | at the maximum
32%
Slovakia | Progressive sliding No 21% 2% 2%
scale tax of 19% and
25%
Czech Flat rate of 15%, i.e. 15% of the tax base 19% No No
Republic | 20.1% of the super at the maximum
gross salary

Source: Authors’ own work based on IBFD editors’ team (2019a), IBFD edlitors’ team (2019b)

In the countries studied, with the exception of Poland, it is not possible to apply tax relief on donations.
Only in Slovakia legal entities are allowed to assign part of their tax and the percentage of tax assignations
for natural persons (2%) is higher than in the other countries (Blad¢ak, 2016; Otavova, 2017).

In 2001, there was an effort in the Czech Republic to introduce tax assignations by putting forward a bill
on tax assignations. In Hungary at that time, a similar law had been effective for 5 years. And just in 2001,
the Act on Tax Assignations came into force in Slovakia. In Poland, the Act on Tax Assignations did not
come into force until 2003. The Act on Tax Assignations of 2001 and subsequent proposals were not
accepted in the Czech Republic because of concerns about their negative impact on the state budget.
Another reason was concerns about taxpayers’ attitudes and their unwillingness to give a portion of their
tax payable to non-profit organizations. And finally, there were fears about attitudes of non-profit
organizations and their unwillingness to apply for tax assignations.

If we consider the so far proposed percentage of tax assignations in Czech legislation while considering
the criticism of the proposals of individual laws on tax assignations, we conclude that there are four options
of the impact of the introduction of tax assignations (see Table 4).

Table 4. Comparison of options A, B, C

Option Tax assignations (%) Subsidies Tax relief for donors
A 1% No change No change
B 1% Reduction No change
C 1% No change Abolition (reduction)

Source: Own compilation

The fourth option (Option D) means reduction in subsidies and in tax reliefs. This option is excluded as it
is totally inappropriate because tax assignations are introduced in order to supplement sources of funding
and not to completely replace them.
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Option A

Option A represents an ideal combination of funding for non-profit organizations. This combination is
beneficial for non-profit organizations because after the introduction of tax assignations, there is neither
reduction in government subsidies nor reduction (abolition) in tax reliefs for donors. However, of all
possible combinations this one is the least favourable for the state. The reason is that the state has
to spend a lot of money on the introduction of tax assignations, which will entail high administrative costs.
After the introduction of tax assignations, the state will lose part of the personal income tax and
at the same time the state will not change the amounts of subsidies. On the basis of the ratio of natural
persons’ assignations in Slovakia in the first 10 years after the introduction of tax assignations, we can
estimate the impact of the introduction of tax assignations on the state budget of the Czech Republic.

Table 5: Estimated tax assignations in the Czech Republic (in millions of CZK)

Individual Maximum  tax Estimated tax| Achieved from the

Year |Income Tax assignations assignations maximum (%)
2007 143,391 1,434 - -
2008 132,929 1,329 465 35
2009 116,607 1,166 408 35
2010 119,830 1,198 527 44
2011 122,312 1,223 538 44
2012 123,049 1,230 541 44
2013 128,815 1,288 618 48
2014 131,995 1,320 634 48
2015 138,623 1,386 665 48
2016 156,241 1,562 859 55
2017 176,858 1,769 973 55

Source: Financéni sprava CR (2019b)

As Table 5 shows, every year the state would lose a significant amount of money, by which the personal
income tax revenue would be reduced. The illustrative situation assumes that the state would pass the Act
on Tax Assignations in 2007, and in the year 2008 natural persons would assign the tax payable
for the first time. Natural persons could assign income from employment and entrepreneurial activity. It
would be possible to assign 1% of the tax payable, as stated in the draft of the Tax Assignation Act, which
was not approved in the Czech Repubilic.

The question is whether the Czech Republic is willing to lose an amount of money. Since in Option A there
is no reduction in subsidies, no abolition of tax reliefs and at the same time there is the introduction of tax
assignations, it can be assumed that this option is unacceptable for the state. This is mainly because
today’s politicians strive for a balanced budget and the value of tax assignations would be lacking.

Option B

This option would be neutral for the state. The state would reduce subsidies to non-profit organizations
by just the amount of tax assignations. This would compensate for the loss of part of the personal income
tax revenue. In this situation the state could bear the administrative costs associated with tax assignations
or further reduce subsidies by administrative costs. If the state reduced subsidies for non-profit
organizations by the administrative costs associated with tax assignations, the state would be in the same
situation as before the introduction of tax assignations, but the situation would be worse for non-profit
organizations. This option would not be a good solution.

However, in Poland and Slovakia, we can see a constant increase in state support for non-profit
organizations even after the introduction of tax assignations. This means that neither of the countries
accepted Option B while introducing tax assignations (Table 6).
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Table 6: Comparison of subsidies in the Slovak Republic and Poland

Sum of subsidies in €
Year
Poland Slovakia
2013 62,164,166.50 59,244,000.00
2014 67,039,670.20 66,339,000.00
2015 69,626,613.70 82,852,000.00
2016 60,709,818.10 75,904,000.00

Source: Statisticky trad Slovenskej republiky (2019a), Gtowny Urzad Statystyczny (2017a)

As far as non-profit organizations are concerned, Option B is disadvantageous for them. This is because
their income would not change or could be even lower. What they would receive through tax assignations
they would lose on state subsidies. Such a situation may be dangerous for some non-profit organizations
due to disproportion. Small organizations mostly receive negligible amounts through tax assignations,
compared with large non-profit organizations. This is a typical problem in Poland where out of the total
assigned amount of approximately 511 million PLN, one organization, namely Fundacja Dzieciom "Zdazy¢
z Pomocg", received 136 million PLN (26% of the total assigned amount). Disproportion also occurs
inSlovakia but it is not so great. In 2016, the Pontis Foundation received the majority of funds from tax
assignations, i.e. €2 million of the total amount of approximately €60 million, which is 3.3% of the total.
Taxpayers in Option B (just like in Option A) can assign 1% of their tax payable to non-profit organizations.
In Option A and Option B, there is no reduction or abolition of donor tax relief.

Option C

In Option C, there is reduction in tax relief for taxpayers who donate to non-profit organizations.
In the Czech Republic there has been an effort to introduce tax assignations for natural persons, so we
will further assume that tax relief for donors (natural persons only) has been abolished. The value
of donations provided by individuals to non-profit organizations is very difficult to determine. The amount
in Table 7 is the amount of the non-taxable portion of the tax, which is not logically equal to the value
of donations to non-profit organizations. In the Czech Republic, under the Income Tax Act, it is possible
to deduct a maximum of 15% of the tax base.

Table 7: Development of the non-taxable part of the tax base in millions of CZK

Year 2011 \ 2012 2013 2014 2015 2016
Non-taxable part of

tax base 1,472 1,572 1,650 1,750 1,760 1,944
Potential income 221 236 248 263 264 292

Source: Financéni sprava CR (2019a)

Table 7 shows the development of the non-taxable part of the tax from 2011 to 2016. It also shows
the potential income that the state would receive in individual years provided it abolished tax relief
for donors, individuals. As evident from the table above, both values increase each year. If we compare
the income that the state would receive after the abolition of tax reliefs for donors with the tax income
which the state would lose after the introduction of tax assignations, the result is that the additional income
will cover very little of the additional loss of tax revenues from tax assignations.
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Figure 1: Potential impacts of Option C on the state budget
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Option C seems more acceptable than Option A because the loss from the introduction of tax assignations
will at least partially be covered by the additional income from the abolition of tax reliefs for donors.

Table 8: The value of donations per capita in €

Donations per capita | Donations per capita | Donations per capita | Donations per capita
Year| Czech Republic Slovak Republic Hungary Poland
2013 6.15 17.73 10.06 1.50
2014 6.51 22.85 9.97 1.60
2015 6.54 25.14 10.65 1.76
2016 7.21 21.91 12.23 1.82

Source: Authors’ own work based on data from the Statisticky trad Slovenskej republiky (2019b),
Nadace Via (2018) Gtéwny Urzad Statystyczny(2017b) and Kézponti Statisztikai Hivatal (2019)

Non-profit organizations are concerned about this approach. Their concerns come from the fact that
taxpayers will lose motivation to donate. This situation can happen if taxpayers completely meet their
philanthropic needs by assigning 1% of their tax payable. However, it is difficult to prove whether this will
happen. On the basis of the situation in the countries of the Visegrad countries, we can say that this
situation did not occur. As shown in Table 8, the value of donations per capita did not decrease in any
country with increasing tax assignations. This refutes the fact that if people give tax assignations to non-
profit organization, they lose interest in giving them donations.

If we compare all three options (A, B, and C), it is hard to reach an unambiguous conclusion and choose
just one option that is ideal for the Czech Republic. Each option negatively affects any of the subjects, be
it the state, the non-profit organization or the taxpayer. The best option is, of course, Option C, which is
supported by the development of the countries of the Visegrad countries that introduced the option of tax
assignations.

DISCUSSION AND CONCLUSION
The paper presents the results of research into the taxation and financing of non-profit organizations
in the countries of the Visegrad countries.
On the basis of analysis carried out, it is possible to propose a change in the taxation of non-profit
organizations, specifically for taxpayers with a narrow tax base. For the taxation of non-governmental
non-profit organizations in the Czech Republic, it is possible to recommend taxation of all incomes, which
would ultimately mean possible compensation for loss-making activities and consequently reduction

12 Trendy v podnikdni - Business Trends 2021/3


https://doi.org/10.24132/jbt.2021.11.3.3_15

Trendy v podnikani - Business Trends (2021), 11(3), 3-15.
https://doi.org/10.24132/jbt.2021.11.3.3_15

in the overall tax base. Therefore, it is appropriate to introduce the status of a taxpayer with a broad tax
base for all non-profit organizations. This would solve the issue of high tax burden on many non-profit
organizations and also reduce the administrative burden. Individual non-profit organizations are burdened
with high administration in determining the tax base, for example in the cost-benefit analysis of individual
activities. This would reduce the administrative burden of determining the tax base of non-profit
organizations and make tax collection more effective.

In the area of taxation, it is possible to propose the introduction of taxation according to the purpose
and not according to the activity the non-profit organization carries out. If a non-profit organization carries
out the activity for which it was established and whose purpose is, therefore, not to make a profit, this
activity should be tax exempt. This method of taxation is introduced in all the other states of the Visegrad
countries. Using the activity-based taxation denies the basic purpose of non-profit organizations — non-
profit organizations are not established to do business.

In the Czech Republic, it is also possible to recommend the introduction of tax assignations. The Czech
Republic has been experiencing economic growth for several years in row, unemployment is at historical
lows and it is the lowest in the European Union. In such a period, people are optimistic about their financial
plans and are more willing to support not only the non-profit sector. The introduction of tax assignations
could improve the relationship between people and the non-profit sector and also provide additional funds
for non-profit organizations.

It can be assumed that about 50% of natural persons in the Czech Republic would take the opportunity
to assign, similarly as, e.g., in Slovakia. By introducing tax assignations, the state would lose part
of the income tax from individuals. In addition, tax relief on donations could be abolished, which could
mean lower motivation to donate to non-profit organizations. This study has shown that there is no cause
for concern because these concerns did not arise in practice in the countries where tax assignations are
introduced. At the same time, it was proved that even after the introduction of tax assignations the value
of state subsidies provided is still increasing.

If tax assignations should be introduced in the Czech Republic, it can be recommended to introduce them
only for natural persons in the amount of 1% of the tax paid. With regard to the assumption that
approximately 50% of natural persons will assign, it is possible to calculate the expected assignations
for the Czech Republic. On the basis of data related to the collection of personal income tax for the year
2018 and the assumption that 50% of taxpayers will assign, the amount would be 50% of 1%
of the collection of personal income tax, i.e. approximately 1.008 mil. CZK (0.5 * 201,517 million CZK *
0.01). At the same time the possibility of tax deductions on gifts by natural persons would probably be
abolished. If state subsidies for the non-profit sector were not reduced, the funding of non-profit
organizations would be strengthened.

In Poland and Slovakia, there is a considerable disproportion in the distribution of funds assigned to non-
profit organizations. In Hungary, however, there is no such significant disproportion. The question is
whether there would be distribution disproportion also in the Czech Republic after introducing tax
assignations. There are a number of tools to prevent disproportions in the distribution of tax revenues.
For example, taxpayers could assign taxes to a non-profit organization that is based in the region
or the district where the taxpayer resides. There is also an instrument of imposing a ceiling on funds
from tax assignations. If any instrument were to be introduced to reduce disproportions of tax
assignations, it would be possible for taxpayers to assign taxes to non-profit organizations that have their
registered office where the taxpayer resides. This instrument would promote an even distribution of funds
across the country.

Despite the fact that it was considered in the Czech Republic to adopt a mechanism of 1% tax assignation,
the Czech Republic may be inspired by the operation of tax assignations for natural persons
in the Visegrad countries. In the Czech Republic, it would be possible to propose tax assignations
for natural persons of 1%, and subsequently, following the example of Slovakia, to introduce the possibility
of increasing tax assignations from 1% to 2%, if the taxpayer carries out voluntary work. Itis difficult to find
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out whether this mechanism will encourage people to engage in volunteering but it will certainly encourage
those taxpayers who are already volunteering.

The paper quantified the impacts of the introduction of tax assignations in the Czech Republic. They were
quantified from the perspective of taxpayers, non-profit organizations and the state. None of the options
presented was ideal for all groups at the same time. From the viewpoint of the function of tax assignations
(improvement of the relationship of citizens and non-profit organizations, additional source of financing)
the best model for the Czech Republic appears to be Option C. On the basis of the findings from the other
countries of the V4, it is most unlikely that people would lose willingness to donate funds to non-profit
organizations after abolishing tax reliefs for donors (European Center for Not-for-Profit Law, 2016).
In Hungary and Slovakia, despite the abolition of tax reliefs, donations increase every year. Subsidies
should be maintained in the set regime. Small organizations that do not have the funds to reach out
topeople for tax assignations are often dependent on the subsidies from the state and reducing subsidies
would bring these organizations to an end.

At the same time, it should be mentioned that tax assignations are a tax redistribution, not philanthropy,
which is at a good level in the Czech Republic. In the case of tax assignations, the state loses part of its
decision-making power and, at the same time, the introduction of tax assignations has a negative impact
on public budgets. Tax assignations would only be a small part of the overall model of funding the non-
profit sector. At the same time, tax assignations would become part of the tax system, which would
become more complex and there would definitely be an increase in administrative costs. The introduction
of tax assignations would certainly depend on their specific form and also the will of the state to support
private donations, and the value of subsidies provided. It should be noted that forms of support to the non-
profit sector are a political decision related to the objectives pursued.
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uvoD

Pfedstavitelé mistni samospravy si stale vice uvédomuiji, Ze je nutné rozvoj obce planovat a fidit v delSim
¢asovém horizontu. Z tohoto divodu se zacinaji zabyvat strategickymi plany a jejich implementaci
do rliznych oblasti fungovani obce. Strategie by se méla promitat rovnéz do spravy majetku obce, a to
vCetné nemovitosti. Tento prispévek se zaméfuje pravé na strategie a pfistupy obci z hlediska spravy
a rozvoje nemovitého majetku v jejich vlastnictvi. Vychazi z dil€ich vyzkum, které provedl feSitelsky tym
projektu zaméfeného na problematiku nemovitosti ve vlastnictvi obci. Tento projekt je realizovan
na Fakulté ekonomické ZCU ve spolupraci s Fakultou aplikovanych véd ZCU jiz nékolik let. PFi resersi
dostupnych zdroju i osobnich navstévach vybranych obci bylo zjisténo, Ze pfistup jednotlivych mistnich
samosprav ke spravé majetku a planovani jejiho rozvoje se vyrazné odlisuje. Resitelsky tym povazuje
tuto oblast za velmi duleZitou, proto se ¢ast vyzkumu, jehoz dil€i vystupy prezentuje tento ¢lanek, zaméfila
na pfistupy ke spravé a strategiim rozvoje nemovitosti a na zékladé vyhodnoceni vétSiho vzorku obci
napfi¢ Ceskou republikou.

1. SPRAVA A STRATEGIE ROZVOJE NEMOVITOSTI VE VLASTNICTVi OBCi - TEORETICKA
VYCHODISKA

Mésta a obce vSech velikosti feSi hospodareni se svym majetkem, a to jak movitym, tak nemovitym. Autofi

tohoto pfispévku se soustiedi na problematiku hospodareni obci s nemovitym majetkem a take strategii,

ktera se tyka jeho rozvoje. Podle ObCanského zakoniku §498 odst. 1 pfedstavuji ,nemovité véci pozemky

a podzemni stavby se samostatnym Ucelovym ur€enim, jakoZ i vécna prava k nim, a prava, ktera
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za nemovité véci prohlasi zakon. Stanovi-li zakon, ze urcita véc neni soucasti pozemku, a nelze-li takovou
vec prenést z mista na misto bez poruseni jeji podstaty, je i tato véc nemovita®.

Rozsah a struktura nemovitého majetku ve vlastnictvi obce se mohou vyrazné odliSovat, pficemz nemusi
zaviset pouze na jeji velikosti. Mezi typické obecni nemovitosti Ize zpravidla zafadit bytové i nebytové
prostory, Skolsky nebo dalSi nemovitosti slouzici vefejnosti, ale také pozemky, mistni pozemni
komunikace, dalSi infrastruktura i vefejna zelefi a prostranstvi. Obec muze majetek nabyt na zakladé
smlouvy (bezuplatné i Uplatné), zakona nebo jinym zplsobem (dédictvim, rozhodnutim pfislu§eného
organu nebo soudu).

Sprava nemovitosti pfedstavuje jednu z hlavnich souasti Facility managementu a predstavuje soubor
¢innosti, které zajistuji bezproblémovy chod nemovitosti a odstrariuji pfekazky, které by zabrariovaly
v uzivani nemovitosti jako takové. Podle autort Lowry (2017) nebo Roper a Payant (2014) si spravu
nemovitosti zajistuje vlastnik nemovitosti samostatné nebo s pouZzitim externi spolecnosti. Toto plati
I nemovitosti ve vlastnictvi mést a obci. Mezi hlavni Cinnosti spravy nemovitosti patfi nasledujici skupiny
¢innosti:

. technické (napf. revize a opravy, havarie, Uklidové sluzby, ostraha),
. ekonomické (napf. vedeni ucetnictvi, vybéry plateb, bankovnictvi, rozpocty),
. dalSi ¢innosti, které mohou byt i nadstandardniho charakteru (pravni a inzenyrské sluzby).

Podle autort Pekové, Pilného a Jetmara (2008) Ize majetek Uzemni samospravy, tudiz i nemovitosti
v majetku obci, rozdélit dle Ucelu jejich pouZiti na majetek pro vefejné prospésné ucely, vykon
samospravy nebo podnikani (véetné jeho vlozeni do spole¢nosti zfizovanych obci. Obec mize majetek
nakupovat, pronajimat a prodavat, vkladat do podnikl a organizaci nebo jim rudit.

Kromé operativni spravy vlastnénych nemovitosti se obec musi soustfedit také na jejich efektivni
vyuzivani a rozvoj, ktery je nutné fesit ze strategického hlediska v dlouhodobém Casovém horizontu.
Strategie dle autord Davida (2019) nebo Fotr a kol. (2012) pfedstavuje dlouhodoby plan k dosazeni
urcitého cile nebo cill. Jedna se o formalizovany dokument s informacemi, jak bude uvedeného cile
dosazeno. V soucasné dobé uz se strategické dokumenty pfipravuji i v oblasti vefejné spravy. Strategie
mohou byt i ve vefejné spravé rlzného zaméfeni, nicméné musi obsahovat tfi zakladni Casti —
analytickou, strategickou a implementacni dle pfirucky pro zastupitele obce. Prehledné strategické
pfistupy ke spravé nemovitosti na obecni Urovni popisuje Trojanek (2015), nad timto tématem
se na pfikladu polskych obci zamysli také Kotlinska (2013).

V praxi hospodareni mistni samospravy s majetkem je mozné sledovat riizné strategie a postupy. Existuji
obce, které se spiSe snazi snizovat objem svého majetku, jiné obce naopak svého majetku vyuZzivaji ke
zvySeni pfijmd nebo zvySeni atraktivity obce. Dle Wrighta a Nemece (2003) nesmi obce pfi hospodafeni
s majetkem zapominat na nutnost zabezpecovani vefejnych sluzeb, jejichz fizeni spoCiva v bilancovani
tfi klasickych predpokladd kvalitniho fungovani vefejné spravy (3E) - Gcelnost, efektivnost
a hospodarnost. V sou¢asné dobé se dle Krbové (2018) do strategického Fizeni i hospodafeni obce stale
vice promitaji rovnéz moderni manazerské pfistupy jako fizeni znalosti, kreativita nebo procesni
management.

V' evropském prostoru mize nachazet r0zné pfistupy ke spravé nemovitosti. Shahab, Hartmann,
a Jonkman (2021) zkoumali rozdily strategickych pfistupd k feSeni problematiky bydleni u vybranych
belgickych, nizozemskych a némeckych obci, pficemz zjistili, Ze strategické pfistupy zkoumanych obci se
znacné odliSuji a nelze pfistup ke spravé nemovitosti pouze rozdélit na aktivni a pasivni, pfiemz vSak
nelze rozdily v pfistupu pfisoudit rizné institucionalni struktufe, tedy ve strategii obci ve vztahu k bydleni
nezaviselo na zemi, jiz byla souCasti. To v podstaté potvrzuje i publikace Lausberga a Wojewnik-
Filipkowské (2017), ktera ovSem situaci zkoumala pouze na dvou pfikladech.

Z hlediska rozvoje nemovitosti Ize u obci v Ceské republice najit strategie v samostatném dokumentu
nebo jako soucast komplexniho strategického dokumentu obce, pfipadné spolku obci nebo vyssi
samospravné jednotky. V roce 2020 autorsky tym projektu TACR s nazvem ,Optimalizace vyuzivani
nemovitosti v majetku obci* ve spolupréaci se studenty provadél vyzkum strategie vybranych obci
s ohledem na hospodareni a spravu nemovitosti ve vlastnictvi obce. Hlavni zavéry z tohoto vyzkumu jsou
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uvedeny v nasledujici Casti pfispévku. Cilem vyzkumu bylo zjistit, jakym zplsobem &eské obce pfistupuiji
ke spravé a strategii rozvoje nemovitosti.

2. METODIKA

Hlavni vyzkumnou otazkou bylo zjisténi potencialnich vztahl mezi strategickym planovanim obci
(vyjadrené strategickym dokumentem a jeho aspekty), charakteristikami obce (katastr, poCet obyvatel)
a investi¢nimi rozpoctovymi vydaiji (budovy, pozemky).

V prvni poloviné 2020 byl proveden sbér sekundarnich dat pro celkem 367 ¢eskych obci ze 13 krajQ
(mimo hlavni mésto Praha). Do vybéru byly zafazeny vSechny obce s rozSifenou pusobnosti (ORP) -
celkem 205 a v jednotlivych krajich byly vybrany dalSi obce, pfiCemz byl bran v potaz predevsim pocet
obyvatel a statut obce. Autorsky tym a tym projektu pracuje s pfedpokladem, Ze sprava nemovitosti -
pfedevdim budov - probiha "profesionalngji" ve vétSich obcich, malé obce nedisponuji vétSinou
dostateCnym ufednickym aparatem a vétSinou ani SirSi Skalou majetku, jakkoli si jsou autofi, v kontextu
Ceské republiky védomi nékolika vyjimek. Souhmné se jednalo spie o obce s vétsim podtem obyvatel,
resp. obce vyznamnéjsi, co do naplfiovanych funkci. Primérné tak byly zjiStény informace o 28 obcich
z kraje. V Libereckém a Karlovarském kraji bylo prozkouméano vzdy 15 obci, v ostatnich krajich 30-32
obci. Primémy pocet obyvatel ve zkoumanych obcich byl 15 192 obyvatel v roce 2019 dle Ceského
statistického ufadu (CSU). Median podtu obyvatel byl nicméné 7047 taktéz k roku 2019. Ziskavani dat
probihalo formou desk research z volné dostupnych zdrojd, je tedy mozné, Ze nebyly nalezeny vSechny
existujici dokumenty, ale pouze ty voIné dostupné na internetu. Nelze také vyloucit, Ze i pfes dostupnost
na internetu nebyl dokument objeven.

Celkem bylo pro kaZzdou obec zjistovano 27 proménnych. Sesbirana byla data ohledné velikosti katastru,
poCtu obyvatel (v nékolika obdobich, 2017-2019), v€etné dopo€itani intenzity vyvoje obyvatel,
zodpovédného subjektu za spravu nemovitosti v obci, existenci strategického dokumentu, pfipadné jeho
soucasti, investice do rozvoje budov a pozemki v majetku obce (dle rozpoctu obce) a dalsi. V pfipadé,
Ze obec disponovala strategickym dokumentem obecného razu (napf. strategie rozvoje) byla provedena
jeho obsahova (tematicka) analyza. Cilem bylo prozkoumat existenci prizkumu poteb obyvatel pfi tvorbé
dokumentu a dale pak zjistit, jestli jsou mezi prioritami strategické casti dokumentu: oblast kvality zivota,
oblast spravy nemovitosti, revitalizace, plany na nabyvani nemovitosti a uvedeni nakladovosti cild. Dale
byla vyhledavana existence specifického dokumentu, ktery by feSil koncepci spravy nemovitosti
samostatné.

Hlavni vyzkumna otazka byla operacionalizovano do dilich hypotéz, které zkoumaly zavislost mezi
vybranymi zjiténymi proménnymi. Pro vyhodnoceni dat byla vyuZita bézna popisnad statistika
a pro ovéfeni hypotéz rizné typy vhodnych statistickych testl v zavislosti na typu proménné a rozdéleni
ziskanych dat (linearni regrese, Mann-Whitney test, a dalsi).

3. HLAVNI VYSTUPY A JEJICH DISKUSE

Z 367 sledovanych obci jich v dobé sbéru dat (prvni polovina roku 2020) 352 disponovalo platnym
strategickym dokumentem obecného charakteru, v tab. 1 je zfetelné rozliSeni dle krajl. Je
pravdépodobné, Ze u mnohych dalSich mohl byt napf. ve fazi pfipravy. Jednim z principC spravy a rozvoje
nemovitosti v obci by mélo byt jejich vyuZivani v souladu s potfebami obyvatel, pfipadné navstévnik{
obce. Analyzou bylo zjisténo, ze pouze ve 130 strategickych dokumentech byl realizovan prizkum potfeb
obyvatel.

Z hlediska obsahu strategickych ¢asti dokumentl bylo zjisténo, ze:

. oblast kvality Zivota pfimo feSi 141 obci;

. témata spojena se spravou nemovitosti ma ve svych cilech/prioritach uvedeno 262 obci;

. revitalizaci nemovitosti prioritizuje 291 obci;

. nabyvani/ziskavani nemovitosti do svého majetku strategicky fesi 141 obci;

. nakladovost jednotlivych priorit/cili/zadméra ve svych strategickych dokumentech uvadi 176
obci.
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Pouze u 28 sledovanych obci miZeme hovofit o specifickém strategickém dokumentu, ktery se tyka
oblasti nemovitosti. Vétsinové se jedna o koncepce spojené s bytovou politikou, resp. socialnim bydlenim.
V jednom pfipadé jde o dokument strategicky feSici brownfieldy na uzemi obce. Pouze u jedné obce byla
nalezena strategie fizeni nemovitého majetku.

Tab. 1 Podil obci se zpracovanym strategickym dokumentem, s prioritou v oblasti revitalizace nemovitosti
a s prioritou v oblasti spravy nemovitosti ve strategickém dokumentu dle krajl

Priorita  revitalizace Priorita v oblasti spravy
Zpracovany nemovitosti nemovitosti
Kraj strategicky dokument ve strategickém ve strategickém
dokumentu dokumentu
ANO NE ANO NE ANO NE
JihoCesky 31 0 24 7 25 6
Jihomoravsky 30 0 15 15 13 17
Karlovarsky 14 1 3 12 11 4
Krélovehradecky |32 0 28 4 30 2
Liberecky 14 1 13 2 14 1
Moravskoslezsky | 22 8 30 0 30 0
Olomoucky 31 0 31 0 31 0
Pardubicky 31 0 26 5 20 11
Plzefsky 30 0 19 11 18 12
StfedoCesky 29 1 26 4 20 10
Ustecky 26 4 26 4 21 9
Vlyso€ina 31 0 31 0 16 15
Zlinsky 31 0 19 12 13 18
Celkem 352 15 291 76 262 105

Zdroj. Vlastni vyzkum, 2020

Z dat v tab. 1 Ize také odvodit, ve kterych krajich davaji obce dlraz na oblasti revitalizaci nemovitosti
a ve kterych se naopak priority v oblasti revitalizaci vyskytuji méné Casto. Je dilezité poznamenat, ze
udaj ve strategickém dokumentu nemusi odpovidat realné aktivité obci, ani z tohoto udaje neni mozné
bez dalSi analyzy vyvozovat, jestli je stav nemovitosti ve vyborném stavu, tj. neni tfeba revitalizovat, nebo
maji obce zasadnéjSi priority, nez je revitalizace nemovitosti, i pfesto, ze stav nemovitosti nemusi byt
dobry. Z krajskeého porovnani Ize ale konstatovat, Ze se nejvice oblasti nemovitosti koncepéné zabyvaji
sledované obce v Olomouckém a Moravskoslezském kraji a na Vysocingé. V pfipadé Olomouckého
a Moravskoslezského kraje vSechny obce planuji ziskavani nemovitosti v ramci daného strategického
dokumentu, a zaroven také vSechny obce v téchto krajich uvadéji i nakladovost jednotlivych priorit
strategického dokumentu.

Pouze u 20 obci z vybérového souboru systematicky spravuje nemovitosti (nebo jejich kliCovou East -
napf. bytovy fond) jiny subjekt, neZ je samotny obecni/méstsky fad a jeho néktery odbor. Z hlediska
pravni formy se vétSinou jedna o spoleCnost ruCenym omezenim a v mensi mife o pfispévkovou
organizaci obce. Pouze ve tfech pfipadech se jedné o obec s vétSim poctem nez 15 000 obyvatel a ve 13
pfipadech jde o obce s méné nez 10 000 obyvatel, kterych bylo ve sledovaném souboru 218. Je
pravdépodobné, Ze i u dalSich obci je sprava nékterych nemovitosti v majetku obce prenesena na dalSi
subjekty.

Obce, které spravuji nemovitosti pfedevsim ve vlastni rezii a jejich spravu vyélefiuji do specifickych
odboru s rGznymi nazvy, velmi ¢asto je to odbor specificky fesici spravu nemovitosti ¢i majetku. U 21 obci
ve vybéru spadad sprava nemovitosti pfimo na starostu obce (jedna se vétSinou o obce s poctem
obyvatelem mensim nez 1500).

Ze zkoumanych vztaht mezi jednotlivymi proménnymi vyplyva pro oblast strategického planovani, Ze:
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. realizace vyzkumu potieb obyvatelstva v rdmci strategického dokumentu souvisi s poctem
obyvatel v roce 2019 (Mann-Whitney test; p= 0.008);

. existence priority strategického dokumentu v oblasti kvality Zivota souvisi s poctem obyvatel
v roce 2019 (Mann-Whitney test; p= 0.003);

. existence priority strategického dokumentu v oblasti spravy nemovitosti souvisi s poctem
obyvatel v roce 2019 (Mann-Whitney test; p= 0.002);

. existence priority strategického dokumentu v oblasti ziskavani/nabyvani nemovitosti souvisi
s poctem obyvatel v roce 2019 (Mann-Whitney test; p= 0.044);

. existence specifického dokumentu spojeného s koncepci hospodafeni s nemovitostmi

souvisi s poCtem obyvatel v roce 2019 (Mann-Whitney test; p= 0.000).
Zfetelné se tedy projevuje vztah mezi velikosti obce a "kvalitou" strategického dokumentu. Na druhou
stranu u menSich obci existuje moznost, ze potieby obyvatel jsou sdélovany vedeni obce jinymi zplsoby
bez potfeby realizaci dotaznikového Setfeni apod.
Ze zkoumanych vztah( mezi jednotlivymi proménnymi vyplyva pro oblast rozpoctovych investicnich
vydaju, Ze:

. investicni vydaje na budovy souvisi s pottem obyvatel v letech 2017 a 2018, koeficient
pro rok 2019 je nevyznamny ve srovnani s vlivem poctu obyvatel ze zbyvajicich dvou let
(vicerozmérna linearni regrese; R2 = 0.82; 2017: b= -27.13***; 2018: b = 31.40***; 2019: b =
-3.50); Pfi pouZiti jednoduché lineari regrese pro kazdy rok jednotlivé investiéni vydaje
na budovy souvisi s poctem obyvatel ve vSech letech (2017: R2 = 0.789, b = 0.6937***; 2018:
R2=0.791, b = 0.6966***; 2019: R2 = 0.792, b = 0.6986***);

. investi¢ni vydaje na pozemky souvisi s ohledem na vyznam koeficientu s velikosti katastru
obce, nicméné s ohledem na index R2 se nejedna o kvalitni model a uvedenou souvislost
nelze potvrdit, ani vyvratit (jednoducha linearni regrese; R2 = 0.20, b = 0.22***);

. investicni vydaje na pozemky souvisi s poCtem obyvatel, pro rok 2019 je souvislost
indikovana pouze na hladiné vyznamnosti 0.09. Nicméné modely linearni regrese ve vSech
pfipadech nejsou pfiliS kvalitni a uvedenou souvislost proto nelze potvrdit, ani vyvratit
(u vicerozmérné linearni regrese; R2 = 0.54; 2017: b = -46.87***; 2018: b = 54.36***; 2019:
b = -6.86"; jednoducha linearni regrese; ve vSech pfipadech nevypovidajici model 2017: R2
=0.518, b = 0.4994***; 2018: R2 = 0.522, b = 0.5023***; 2019: R2 = 0.523, b = 0.5043***).

Ve vySe uvedeném znadi * rlzné hladiny vyznamnosti: * 10% hladina vyznamnosti, ** 5% hladina
vyznamnosti, *** 1% hladina vyznamnosti.

Souvislost mezi investi¢nimi vydaji na budovy a po¢tem obyvatel byla je$té podrobnéji zkoumana. Pokud
zkoumame souvislost v jednotlivych letech, nachazime ve viech sledovanych letech (2017, 2018, 2019)
vyznamny pozitivni trend zavislosti. Pokud zkoumame zavislost investice na poCtech ze vSech let
najednou, stava se koeficient pro rok 2019 nevyznamnym, tj. pocty z obou zbyvajicich let vice ovliviuji
investice a vyznam poCtu z roku 2019 potlai. Stejné tak miZe byt zajimavé porovnat koeficienty z let
2017 a 2018. V roce 2017 je koeficient kladny a znaci pozitivni trend, v roce 2018 je koeficient zaporny
a znaci tak negativni trend, t. investice do budov pokracuji bez ohledu na mozny pokles poctu obyvatel.
Jednim z moznych vysvétleni muze byt potfeba dokoncit zahajené investice.

Lze tedy konstatovat, ze investiéni vydaje do budov souvisi s poétem obyvatel. Naopak investi¢ni vydaje
v oblasti pozemki nemaji zasadni zavislost ani na poétu obyvatel, ani na velikosti katastru, zde tedy
pravdépodobné probihaji investice dle potfeby a aktualnich priorit, spiSe se tedy nejedna o pribézné
obecni investice.

Je vyzvou pro dalSi vyzkum prozkoumat vztah mezi objemem dlouhodobého majetku a vysi investic
do néj, mezi planovanymi pfijmy obce a investiénimi vydaiji. ZjiSténé zavislosti jsou statisticky vyznamné,
ale nemusi nutné znamenat realnou kauzalitu. Vnimame potfebu dalSiho vyzkumu v této oblasti. Podobné
by bylo vhodné identifikovat (kategorizovat) strategii obce ve vztahu k obecnimu majetku (minimalizace
objemu, majetek jako zdroj pfijmd atd.), a poté posoudit v komparaci vliv této strategie na objem
dlouhodobého majetku a investice do ného. To jsou samoziejmé také limity provedeného vyzkumu. Autofi
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jsou si také védomi toho, ze strategické dokumenty nemusi vérné zobrazovat aktuélni pfistup ke spravé
nemovitosti.

ZAVER

Z hlediska pfistupt ke spravé nemovitosti vyplynulo z vyzkumu, Zze mistni samosprava v Ceské republice
si zpravidla tuto ¢innost zajiStuji samostatné. U vétSich obci maji vytvofeny samostatny odbor pro spravu
majetku, u mensich obci Ize pfedpokladat, Ze bude pfevazovat sprava majetku pfimo zastupcem vedeni
obce.

Pfedchozi kapitola také ukazala na limity vyzkumu spoc€ivajici v omezeném rozsahu proménnych, kdy
nebylo mozné prozkoumat v8echny potencialné v uvahu pfipadajici vztahy. Vyzvami pro dalsi vyzkum je
pokusit se kategorizovat strategické pristupy obci ke spravé nemovitosti a posoudit jejich vliv na spravu
nemovitosti a investice do nich. DalSi vyzvou je prozkoumani vztahl mezi objemem dlouhodobého
majetku a investici do ného. V ¢lanku dale neni feSen vliv situace na centrélni irovni a dopady do rozpoctu
obci.

Vlyzvou pro obce v dalSich letech bude také situace na trhu s byty, na kterou obce reaguji odliné
(i v kontextu dFfivéjSich rozhodnuti o rozsahu "privatizace" bytového fondu). To bude mit dopady
do zkoumané problematiky. Inspiraci v riznych pfistupech ke spravé nemovitosti Ize hledat v sousednich
i vzdalenéjSich zemich, resp. jejich jednotlivych obcich a regionech. Napfiklad pfi pohledu do sousedniho
Bavorska je zfetelné, Ze strategicke planovani na drovni obci je spiSe pfeneseno do urovné planovacich
dokumentu (plany zastavby, Gzemni a regulaéni plany) a strategické rozvojové studie (koncepty) byvaji
realizovany spi$e na vétsich uzemich. Zarover starSi némecka studie ukazuje, Ze pomérné znacna Cast
némeckych obci (ca. 40 %) realizuje spravu svého bytového fondu alespoi Caste€né s vyuZitim
samostatného subjektu, ktery mize byt spoleény pro vice obci (BMVBS, 2010).
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THE INFLUENCE OF GENDER STEREOTYPES ON PARENTS’ DECISION-
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Abstract: This paper examines the influence of gender factors and stereotypes in the toy industry
by investigating the opinions of parents on Creatable World’s gender-neutral doll. It aims to explore
the factors influencing the decisions parents make when choosing toys for their children. The paper uses
a mixed research method, combining individual semi-structured in-depth interviews as a qualitative
method, and a structured questionnaire as a quantitative method. The qualitative study serves
as preliminary research for the quantitative method. It helps to outline the main aspects and factors
influencing parents’ purchasing decisions and children’s toy preferences. The quantitative element
of the study examines the connection between aspects and factors discovered and is aimed to investigate
existing patterns. The results indicate that gender impacts both parents’ purchasing decisions and their
perception of children’s toys.

Keywords: gender stereotypes, toy industry, parents’ decision-making, gender-neutral toys

JEL Classification: M30

INTRODUCTION
A child lives in a society where it is influenced by different biases and stereotypes, which surround it. One
of those stereotypes is gender stereotypes. From a young age, a child absorbs a great deal of information,
including the behaviour and choices of its family or friends and information from the media. According
to Kollmayer et al. (2018) toy is one of the first things which causes stereotyped thinking among children
and their thinking stereotypical right from the start. Blakemore & Centers (2005) claim that toys play
an important role in children’s lives, they can strengthen children’s stereotypical thinking, put “roles”
in their heads, which they are assumed to “play” in the future. As Cherney & Dempsey (2010) write, that
toys have an impact on their socialization, educational pathways, and stimulates the development
of certain cognitive skills.
This paper deals with a very particular form of gender stereotyping within the toy market. We aim
to investigate the factors which have an impact on decision-making process of parents when they buy
toys for their children, with a specific emphasis on the gender factor. The paper considers gender
stereotype as a strong factor, and it covers the differences between toys for girls and boys and how toys
impact gender stereotyping from a young age. External causalities in this research include gender
predisposition (Campenni, 1999), age (Martin et al., 1995), and social biases enforced on children by the
society around them (Boe & Woods, 2018; Wood et al., 2002). Because toys are one of the tools which
impact children, they need to help children develop their individuality, personal traits and to contribute
to their future placement in society. Hence, the research motivation is to understand better the parents’
choice of toy which can contribute the most to their children’s development.
The research results could contribute to understanding of parents’ decision-making while purchasing toys,
and the factors influencing it. The research also aims to deepen knowledge of gender stereotyping. Our
findings could also benefit toy producers to improve their products and to make them more suitable
for children’s needs and contribute to children’s development in general and as individuals. and the non-
profit organization.
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1. THEORETICAL BACKGROUND

Toys play an important role in children’s development. According to Weisgram (2016), some part
of a childhood child spends in a play, which is the result of child’s environment and culture. As Leaper
& Friedman (2007) believe, play is an important socializer of beliefs about gender. Children can
differentiate men and women in their social surroundings at the age of two (Zosuls et al., 2009). Around
the age of three, children are able to categorize themselves and others based on gender. Eisen et al.
(2021) provides evidence that at this age children start to link different characteristics and behaviours
to males and females, and they can identify some features, objects, and activities and assign those
defining characteristics to gender groups.

1.1 Factors influencing toy choice

Many toys contribute to children’s development and offer educational opportunities, where only a small
part involves children’s feelings, senses, their fantasies, and motivate them to relate with others (Trawick-
Smith et al., 2011). However, there also are some factors, which influence either a child’s or parental
preferences when purchasing the toys. According to Wood et al. (2002) one of them are child’s
preferences. Kollmayer et al. (2018) also state that parents have a distinguishable influence on children’s
toy preferences. The parents can reinforce children’s toy choice based on their own preferences
or on the influence of social biases. Likewise, Bussey & Bandura (1999) write, “parents are very important
in child’s socialization, including their gender socialization”. As some authors, like Boe & Woods (2018)
point out, parents play a key role in children’s acquisition of gendered stereotypes since childhood, even
before they start going to school. Children tend to choose toys that are stereotypically linked to their
gender (Cherney & Dempsey, 2010). As Blakemore & Centers (2005) point out, “stereotypically toys
for girls relate to attractiveness, nurturance, care, and beauty, whereas toys for boys relay to technology,
competition, aggression, construction, and action”.

Moreover, Martin et al. (1995) assumed that toy preferences can also differ depending on the age
of the child. Infants are eager to discover everything around them, including different colours, shapes,
textures, sounds, etc. Toys for infants should be simple, safe, and stimulating, following, so children can
experience and learn all the senses, which are new for them. On the other hand, for children in preschool,
toys should be different to motivate them to learn further, because they already recognize or know different
letters and numbers. Boe & Woods (2018) state that those toys should be much more complex (electronic
gadgets included) than those for toddlers.

1.2 Gender stereotypes vs. predisposition and their role in toy choice

The other decisive factor while choosing toy is gender factor (Boe & Woods, 2018; Campenni, 1999).
Nowadays many toys are stereotyped and highly gendered. Why toys for boys mostly are blasters, cars
and Legos, and toys for girls are dolls, kitchen utensils or a cleaning set? Why ,blue” toys are for boys
and ,pink” toys are specifically for girls? All those stereotypes surround children from their birth. These
differences can be seen in the retail stores, where there are separate sections for girls and for boys,
or in the online stores, where the toys are categorized similarly. As Skocajic et al. (2020) write, gender is
a principal psychological construct that affects many areas of children’s lives including their behaviour,
interests, academic performance, sense of self, and cognitive development. At the same time, according
to Eisen et al. (2021) gender stereotypes are strongly influenced by children’s and adults’ behaviour,
interests, attitudes, and activities.

This issue is important and relevant for toymakers to attract customers and for children’s parents to satisfy
their child and to help it develop. It is almost impossible to define the line for toymakers between making
products children love and telling kids how they should play, behave or even think. These days most toy
producers create toys suitable for both genders. For example, the Hot wheels brand, mainly aimed
for boys, tries to broaden their customer segments by adapting the features of their products
to the preferences of girls. On one hand, this removes stereotypical thinking, which is contained in their
products, by offering the same product, cars, for the opposite gender. On the other hand, by improving
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features like colour, form and design of their toys using more girlish features (like pink colour and creating
thematic “Barby cars”), the brand only contributes to gender stereotypes.

Moreover, the campaigns of “No Gender December” Medhora (2014) assume that gender differences
in children’s toys can later lead to gender inequality, which limits them to do only what is expected
from them depending on their sex. Some researchers suggest that the preferences of toys are genetically
implied in child’s gender, it is influenced by the so-called gender predisposition (Boe & Woods, 2018;
Dinella et al., 2017). Psychologists also suppose that by allowing children to be who they want to be,
following the naturally rooted preferences will arise, even without an impact on culture. Miller et al. (2009)
also confirm that depending on gender, the preferred characteristics of the toys will differ respectively,
as in the case of gender stereotypes. Nevertheless, the existence of gender stereotypes in the toy industry
is hard not to acknowledge. Therefore, gender-neutral toys have become popular on the market.

2. DATA AND METHODS

We used the mixed research method to fulfil the goal of the research. The research consists of two studies,
which use qualitative, individual semi-structured in-depth interviews, and quantitative, a structured
questionnaire, research methods. The research approach follows from information gathered during
the literature review as shown in the Fig. 1. At early ages, children are mostly influenced by the toys
parents buy for them. Hence, parents are perceived as main decision-makers in the toy purchasing
process. Toy choice can be influenced by variables like children’s age, gender (parent's gender
stereotypes), and gender predispositions, which are reflected in children’s toy preferences. We believe
that these variables also have an impact on the parents’ decision to purchase a specific toy.

Fig. 1 Research approach

Child's age

Parent's purchasing
decision when buying
toys

Child's Parent's toy
preferences preferences

Child's gender

Source: Authors

RQ1: Which chosen variables influence parents’ decision-making when purchasing toys for their

children?

RQ2: How do gender stereotypes and gender predispositions impact parents’ decisions?

RQ3: What is parents’ opinion on gender-neutral toys on the example of “Creatable World” doll?
Answering these questions could contribute to better understanding of parent’ decision-making
and the factors influencing it.

21 Qualitative study

The qualitative study aims to determine main factors which influence parents’ preferences and following
decision-making process. Our goal was to find out more about the toys children play with and parent’s
opinion on gender-neutral toys on example of the “Creatable World” doll. Semi-structured in-depth
interviews were used for the collection of data. Individual interviews served as preliminary research
for the second quantitative part of this research. The interviews were conducted in a friendly atmosphere
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to avoid anxiety bias, and to enable participants to answer questions based on their emotions
and experience. This allows us to better understand the respondents by uncovering topics through
improvisation and provides more flexibility.

The respondent sample consisted of 5 people. Participants were chosen from different countries to find
out more about stereotypes in diverse cultures. In the research took part parents with a child or children
aged under 12. This limitation was due to the previous research, which states that children usually stop
playing with toys during their pre-teen or early teenage years. Since the ,pre-teen* age can be defined
as a range of 9-12 years old due to the same research, the upper limit of 12 years was made (Martin
etal., 1995). The creators of the ,Creatable world“ mention that their doll is for children starting from 6
years old because of the smaller elements. However, it was decided not to determine a lower age limit
to find out more information and opinions from respondents to “Creatable world” doll.

Due to the current pandemic situation, interviews were conducted using various video-call applications
(Skype, MS Teams). The interview structure allowed to the uncover hidden thoughts of the respondents
regarding the parents’ toy choice, when buying toys for children. The paper-pencil technique was used
to collect the data from individuals resulting in more “in-depth” findings. This method highlights the main
and the most interesting thoughts discovered from the interviews. The interviews were also recorded using
a Dictaphone. The respondents were informed of audio recording of the interview in the beginning of it.
We used the content analysis to analyse qualitative data. This method was chosen because of its
advantages, which are unobtrusive data collection, transparency, replicability, and flexibility (Bengtsson,
2016; Erlingsson & Brysiewicz, 2017). The main purpose of this analysis was to simplify the data
by summarizing and structuring them.

2.2 Quantitative study

This study generalizes the information obtained during the qualitative part of this research and examines
respondents’ perception of their children’s opinion on this toy and willingness to play with it. A structured
questionnaire was chosen for this part of the research. The questionnaire consists of 23 questions
in a structured manner, which allows us to obtain relatively accurate data. The questionnaire is designed
to find out more about the factors, which influence respondents’ toy choices, and their opinion
and suggestions for improvement of the “Creatable World” doll. This idea refers to the funnel approach,
where general questions are asked first and specific questions later. The questionnaire starts off
with simple questions to ease the participant into the survey, followed by basic information questions
and then moving into classification and identification. It allows a researcher to minimise response error
to easing participants without information overload (Goertzen, 2017).

We used 7-point Likert scale to give respondents a choice where 1 means strong disagreement and 7 -
strong agreement. This technique ensured that the respondents had a range of options. However, there
were some limitations in this method as well. For example, short-term feelings and the mood
of participants is something that is always difficult to avoid. Temporary feelings may have divert opinions
of participants while answering the survey (Almeida et al., 2017). Additionally, characteristics of every
individual are distinct; different personalities and beliefs might have interfered with honest answers
and could have diverted the results.

The respondent sample consisted of more than 100 respondents, and used a judgmental sampling
technique, because only parents with child/children under 12 took part in the research. The respondents
were considered individuals, not depending on whether they represent one family or not. The participants
belonged to different age groups, they were citizens of different countries, and had different socio-cultural
backgrounds. The aim of having a diverse sample was to find out more about stereotypes in diverse
cultures.

We created the questionnaire using the Qualtrics online service. This software was also used to perform
the primary analysis of the collected data and to derive some of the first conclusions. The questionnaire
was shared using the “snowball” technique. At the beginning, the questionnaire was shared with people,
who met the requirements regarding the respondent sample. Later, after filling in the questionnaire,
the respondents were asked to either recommend someone from their surroundings, who met the criteria
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(has children in a certain age interval) or to pass on the questionnaire to them by themselves.
The questionnaire was also shared using the SurveySwap platform. This method of data collection
allowed us to attain the desired number of respondents and ensured the most diverse sample possible
in the current circumstances. The respondents received the link for the questionnaire and were asked
to follow all the instructions and to answer quickly and honestly.

The coding for the first question with nominal scale was ascribed a value of 1 to every male response
and 0 to female responses. Similarly, the coding proceeded in other questions with nominal scale. The 7-
points Likert scale allowed us to enter these numbers directly into the grid. If the answers were
in a different form, they were converted into a numerical scale. We mostly used nominal and ratio scales
and a mix of descriptive and inferential statistics to analyse the data. The statistical analysis methods
varied from basic calculations (averages, modus, medians etc.) through to more sophisticated analyses
(correlations, regressions efc.). For data analysis, we used Excel and SPSS software.

Descriptive statistics (mean, median, skewness, standard deviation and variance) describe the data set
and illuminate the details of the sample. This was the first set of statistics covered, before moving
on to inferential statistics. Inferential statistics aimed to make inferences about the population and to make
predictions about what could be found in the full population. These could include predictions about
differences between groups and relationships between variables. Statistical techniques like T-Test,
ANOVA, Correlation, Regression were used in this phase. This analysis allowed us to understand
the sample better and to answer the research questions.

3. RESULTS

3.1 Qualitative study

Answering the first research question, we found out that children in a family try to find the way to play
together, and it does not matter with which toys they play. They can play together with dolls, cars, and “all
gender” toys, or play with intellectual toys or those that encourage creativity, like Lego and puzzles.
However, parents who have girls, mentioned that their daughters prefer role-play as doctors, teachers,
mothers, and cooks. They enjoy playing with kitchen sets and medical staff. When girls choose the toy,
they prefer brighter or lighter colours like yellow, pink and pastels. Parents with boys mentioned that their
children prefer to play with cars, building blocks, guns, and swords etc. The toys they like and prefer
to play with are mostly blue and black.

Choice of the toys depends mostly on child’s age. If child is younger than 3-4 and cannot make
the decision, parents provide them with 2-3 options of toys to allow children to choose. It can be derived
that children’s preferences are especially important for parents, usually they buy toys, which children like
and want. Parents can also choose toys for children themselves. For parents, their toy’s quality,
educational, innovative, and creative value are important. Their priority is how the toy contributes to their
child’s development and its engagement-attractiveness level.

Regarding gender stereotypes and their impact on both children’s and parents’ preferences, most
of the parents admitted that their children play with toys meant for their gender. Nevertheless, in two
cases, parents mentioned that their children sometimes play with toys which are primarily meant
for the opposite sex. Parents outlined that their children seemed to enjoy the play, i.e., gender factor is
not that important for children, but more of the parents themselves. According to parents, older children
are able even to evaluate whether this toy is for girl or for boy. “Boys and girls are different, and they have
different preferences, they like different things. So, it is logic that there exist different toys for different
genders, it evolved historically” (Respondent 1, personal communication, 2021a).

Parents agreed that “Creatable world” gender-neutral doll serves as an important “message” to children
and helps them to declare their personality and it is an opportunity for children to learn and to play together
as in a society. Some psychologists also say that through the play children can discuss some topics
or situations they worry about (Trawick-Smith et al., 2011). Gender-neutral toys can help a child to “show”
itself to the world and be “real”. Parents liked the idea that those toys look natural, like a real person,
because in real life all people look different, and they have unique personalities. “/ am glad that this toy is
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not “telling” children who they should be and what they should do. Children can “create” and “build” their
own character and its own path” (Respondent 3, personal communication, 2021).

3.2 Quantitative study

The questionnaire was distributed to 121 participants and 103 of them completed it (a response rate
of 85%). In terms of gender, the sample was distributed as follows: 46 respondents were male (44,7%)
and 57 were female (55,3%). The age of the respondents varied between 21 and 55, the average age -
31. Most of the respondents had one child (55%). Other respondents had 2 children (30%), 3 and more
children (15%). The children’s age was split into 4 age categories: “under 3 years old” (42%), “between 4
and 6 years old” (26%), “between 7 and 9 years old” (26%), “between 10 and 12 years old” (14%).
The number of the children in specific age intervals could differ, because of uncertainty of the total number
of children.

Common factors influencing parents’ purchasing decisions

We found that mostly children chose their toys (mean=5,11). In other cases parents chose toys for children
based on their own preferences (mean=4,31) or the variety of toys in the store (mean=4,62). The most
crucial factors influencing parents’ toy choice were “Child’s age”, “Child’s preferences” and “Educational
value” of the toy. Those factors also appeared in parent’s answer regarding the “Creatable world” doll.
Fewer parents chose “Own preferences and opinion” and “Child’s gender” as important criteria for them.
The reason could be that this question asked parents directly about those criteria, so they could have
been influenced by this question.

Influence of gender stereotypes and predispositions on parents’ purchasing decisions

As follows from the results, boys appeared to play more with construction, soldiers and video games than
girls. Girls preferred categories like dolls, make-up, kitchen, and cleaning sets. Regarding the gender-
neutral toys or activities, it appeared that girls play with board games and puzzles, some figurines, do arts
and crafts and read books more than boys, who prefer physical play and activities more. To sum up,
overall descriptive statistics confirmed that boys play more with “male” toys; girls play more with “female”
toys and are also more likely to play with gender-neutral toys.

From the correlation analysis it also appears, that parents’ gender has an influence on the evaluation
of the Creatable World doll by parents with a p-value equal to <0,001 and a 0,351 correlation, meaning
that males were more likely to select it. Female children, who often play with the gender-neutral toys, were
more likely to play with male toys (p-value <0,001 and the 0,727 correlation) and were more likely to prefer
the Creatable World doll to their parents’ opinion. The correlation analysis also pointed out that the gender
of the respondents influences the selection of the “Child’s gender” as a decisive criterion when considering
buying a toy with the -0,244 correlation and p-value of 0,013.

The first regression analysis (RA) considered a respondent’s gender as an independent variable (IV)
and the variance of choice of the “Child’s gender” as a dependent variable (DV). The existent effect
on the likeliness to choose “Child’s gender” depending on the respondent’s gender confirmed, with the p-
value of 0,013 and influence of about 6%. The second RA took child’s gender as the IV and the evaluation
of the Creatable World doll by the child as a DV. This RA confirmed the impact of the child’s gender
on the parent’s perception of the child’s likelihood of loving the Creatable World doll, with the 7,7%
influence with the p-value of 0,005. It was also confirmed in the next RA that the children’s gender (IV)
has an impact on the selection on the gender-neutral toys to play with (DV). In fact, female children were
confirmed as more likely to play with gender-neutral toys, as follows from the correlation rate of 0,774.
The percentage of impact was 59,9% and the p-value of <0,001.

Using the t-test analysis we again confirm that the gender of parents (IV) has an influence on their
evaluation of the Creatable world doll (DV). The average mean of how much parents like the doll was
higher in case of female respondents with the mean of 5,46, when male respondents’ mean equalled
to 4,62. The p-value for this relationship equalled <0,001 with the mean difference of 0,84. The t-test also
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confirmed the causal effect between the respondent’s, parent’s, gender (IV) and the frequency of selection
of the “Child’s gender” (DV) as an important factor when choosing the toy.

According to the results of the following t-test, the gender of the children (IV) also had an influence on how
their parents perceive their children’s likeliness to play with the Creatable World doll (DV). The mean
for male respondents was 4,64 and the mean for female respondents was 5,46. The p-value for this effect
was equal to 0,005.

The last t-test analysis also confirmed that parents with children in the age intervals of 3-6 years old
and 10-12 years old were more likely to evaluate the Creatable World doll as more attractive for their
children. The test also showed that parents of females had a more positive opinion about the Creatable
World doll than those of males, at a mean difference of 1,67 and 1,90, and the p- value of <0,001
and 0,026 respectively. The t-test also confirmed that parents of females in the age interval of 3-6 years
old perceived the doll more positively, than parents of males (1,33 mean difference and p-value <0,001).
They also had higher evaluation of the Creatable World product than other parents, whose children were
in other age intervals.

A chi-square test was then carried out to ultimately confirm or deny the previously tested hypothesis about
the causal effect between the parent’'s gender and the frequency of choosing the “Child’s gender” as
acriterion in the decision-making purchasing process. Even though the overall frequency
of the occurrence of “Child’s gender” as a decisive criterion was lower in comparison with other factors,
the following is confirmed. Whilst the gender of the parent does not have any significant effect
on the selection of other individual criteria, the “Child’s gender” proves to be impacted by the gender
of the parent with the p-value equal 0,15 (2-sided) and 0,12 (1-sided) respectively. This value confirms
that the correlation exists between parents’ gender and importance of the child’s gender for them during
the toy purchasing process. In fact, men were a little more likely to choose “Child’s gender” in this question.
However, even though the causal effect exists, the significance of the influence is rather low.

Parents’ opinion on gender-neutral toy (“Creatable World” doll example)

Parents favoured the idea of “Creatable world” (mean=5,34), while a smaller number of them (mean=4,86)
were more likely to buy this doll for their child. Moreover, some parents thought that doll didn’t have
enough creative and educational value (mean=5,06). Another reason was a lack of information about this
doll (mean=5,30). Regarding child’s preferences and interest in this doll, parents supposed their children
will like it and will play with it (mean=5,09). The overall descriptive statistics of the categories “Parent’s
toy choice CW doll” (5,08 at 7-point scale) and “Child’'s toy choice CW doll” (5,08 at 7-point scale)
confirmed this fact.

The parents were also more likely to evaluate Creatable World doll positively, if they thought that
the children would like the doll, which could be represented by the p-value of <0,001 and the correlation
of 0,724. Moreover, depending on the child’s gender, the parents’ opinion about how much their children
would like the Creatable World doll varied with the 0,278 correlation and the p-value of 0,005. Female
children were more likely to evaluate Creatable World doll positively from the parents’ point of view.
Finally, female children, whose age was in the interval from 3 to 6 years were more likely than males
to like the Creatable World doll in their parents’ opinion (p-value of <0,001; 0,342 correlation). The parents
of female children in this age were also more likely to be fond of the toy (correlation of 0,343; the p-value
of <0,001).

The RA confirmed that female children in the age intervals (V) of 3-6 years old and 10-12 years old were
more likely to enjoy playing with the Creatable World doll (DV), in their parents’ opinion. Moreover, female
children who played with the gender-neutral toys (1V), were perceived by their parents that they would like
Creatable World doll (DV) more, than male children from the dataset. The impact on the child’s evaluation
of the Creatable World doll was around 10,7%, the correlation equalled 0,327 and the p-value - <0,001.
The parents were then confirmed to like the Creatable World doll much more (DV) if they think that their
children would like to play with it (IV). This fact confirms that the children’s preferences have considerable
influence on the parents’ decision-making. Lastly, the RA confirmed that the children’s gender (IV) has
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an impact on how parents perceive the likelihood of their child to like the Creatable World doll (DV).
With the correlation coefficient of 0,278, the relatively low influence rate of 7,7% and the p-value of <0,001,
it was confirmed that the parents of females think that their child would like the Creatable World doll more
than the parents of male children.

CONCLUSION
The aim of the research was to investigate parents’ decision-making process, while buying toys for their
children, and to investigate the causal effect between the different factors influencing parental decision-
making. We aimed to find insights into how parents are influenced by the gender factor, meaning both
gender of their children and themselves. The additional emphasize of the research was to explore the
parents’ opinion on the gender-neutral toys using an example of ,Creatable World “doll.
We confirmed that chosen variables have an impact on parental decision-making. Children’s age, their
preferences and gender factor proved to have a decisive influence on parents’ toy preferences and
opinions.
Most of the respondents are highly influenced by them in their decision-making and purchasing process.
Moreover, educational value of the toy appeared to play an important role as well. We found that parents
are mostly motivated by the creative and innovative value of the toy. The key criteria are if this toy leads
to communicativeness, helps children to create their own “self” and allow them to be who they want to be.
Even though the frequency of the “Child’s gender” factor occurrence was lower, the influence of gender
could be derived from the toys with which respondents’ children are playing (and which are segregated
by gender factor). So, it is possible to conclude that gender is of key importance, either from the point
of view of the gender predispositions or gender stereotypes in parents’ decision-making processes while
buying toys. We also confirm that gender stereotypes influence parents’ decision-making, but not the toy
preferences of children. Nevertheless, this is true only to some age, while children are not yet influenced
by the gender stereotypes imposed on them by their parents. Older children prove to be influenced by the
gender factor in their toy preferences. As follows from the quantitative study, the gender factor is overly
complicated to investigate.
The research aimed to deepen understanding of gender stereotyping. The research results also contribute
to understanding of parents’ decision-making process, when purchasing toys, and the factors influencing
it. The findings could benefit toy producers to better target children’s needs and bring understanding
of gender stereotypes to individual parents.

Future research

We assume, it would be beneficial to include a larger respondent sample, which will be diversified in terms
of gender, age, and other demographical factors. It should also be expanded in terms of impact of cultural
or other factors, which could influence the parents’ decision-making process. The other interesting option
to conduct research is to use practical methods to make much more valuable conclusions. The research
could consist of an experiment, including a larger respondent sample of children, who represent different
ages and genders equally. There are other options to enrich the results of the future research, such as,
go into field, to observe the respondents, to simulate the purchasing situation, etc.
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ZMENY V MEZINARODNIM TURISMUS Z POHLEDU PLATEBNI BILANCE
CHANGES IN INTERNATIONAL TOURISM FROM THE VIEW
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Abstract: From a global perspective, international tourism has a great importance for national economies.
In addition, for the most visited countries, international tourism is a major contributor to GDP. This article
focuses specifically on changes in international tourism from the view of the balance of payments. At first,
the theoretical part will introduce the field of international tourism and its impact on the economy
of the state and then in the context of the balance of payments of the state. Subsequently, in the analytical
part, the aim will be to analyse the development of tourism and its impact on the trade and services
balance. For example, in the Czech Republic, the results show a large number of tourist arrivals, but also
large departures of Czechs abroad, which reduces the overall balance. In the end and among other things,
the impact of the covid-19 pandemic on tourism and the balance of payments will be evaluated.

Keywords: international tourism, balance of payments

JEL Classification: L83

uvoD
Turismus neni ekonomicky ani statisticky uzavieny kvuli tomu, Ze pfesahuje do Fady dalSich
ekonomickych i neekonomickych ¢innosti a obor(. Ekonomickd a statistickd neuzavfenost
a heterogennost turismu zpusobuje nelehké sledovani jeho ekonomickych i neekonomickych efektl
avlivh, coz je jisté také jednou z pfiCin jeho nedostate¢ného politického a ekonomického docenéni
(Palatkova & Zichova, 2011). Mezinarodni turismus tvofil v globalnim pohledu hlavni &ast vykond
a v poslednich letech se stal hlavnim hnacim motorem ekonomiky turismu. V nékterych statech se stal
kvlli vynosiim jednim z hlavnich pfispévovatell k HDP. Jedna se pfedevsim o stéty tradiéné vyznamné
navétévované, jako jsou pfimorské staty jako Spanélsko, Italie, Chorvatsko apod. Jesté vice zavislé
na turismu jsou malé ostrovni staty, které nemaji jinych velkych variant v ekonomickém rozvoji, nez je
praveé rozvoj turismu. Problematice rozvoje mezinarodniho turismu a jeho dopadu na ekonomiku Ukrajiny
se vénovali Moskvichova et al. (2021). Ve své studii zduraziuji neustéle rostouci vyznam turismu
v mezinarodni ekonomické aktivité a v této souvislosti uvadgji, Ze turismus pfimo ovliviiuje napfiklad
oblast obchodu ¢i dopravy a komunikace. Na trhu turismu probihaji procesy globalizace, které maji viiv
napfiklad na zmény technologii, dopravni infrastrukturu v kontextu jeji modernizace ¢&i na podnikatelskou
¢innost a jeji internacionalizaci. V souvislosti s pandemii COVID-19 se ukézalo, ze zaméfeni pouze
na mezinarodni turismus neni dlouhodobé vyhodné, nicméné je dulezité poznamenat, Ze pfijmy
za mezinarodniho turismu, resp. pfijezdového turismu jsou proporcionalné vyssi nez pfijmy z domaciho
turismu. Tento fakt je dan zfejmé i rozlohou a geografickou &lenitosti reliéfu Ceské republiky, stejné tak
i historickym a kulturnim potencialem, ktery dokaze velmi dobfe naldkat zahraniéni navstévniky, ale
pro tuzemské U&astniky turismu jsou zahraniéni pfedpoklady zajimavéj$i. Z toho divodu je a bude
pfijezdovy turismus velmi dllezitou a vétSinovou soucasti vykonl turismu. Mezinarodni pohyb sluzeb
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turismu je zaznamenavam v platebni bilanci, resp. obchodni bilanci, kterou tento ¢lanek analyzuje
a ukazuije jeji vyvoj.

1. LITERARNi RESERSE

Zdrojl, které se vénuiji problematice mezinarodniho turismu a jeho vyznamu pro ekonomiky zemi je velké
mnozstvi, protoZze se jednad o velmi komplexni a Siroké téma. Navzdory tomu, je potfeba zaméfit se
specificky na problematiku platebni bilance a bilance turismu. Tomuto tématu se jiz nevénuje mnoho
autorl v Uzkém pohledu. VétSina &lankl se zabyva vlivem turismu na celkovy ekonomicky rist, kde se
s platebni bilanci pfirozené pracuje. Jen nékolik ¢lanku fesi tizky pohled na turismus, bilanci turismu a jeji
vliv na celkovou platebni bilanci. Z toho divodu je v tomto &lanku prvné vénovana pozornost vlivu
a vyznamu mezinarodniho turismu pro ekonomiku a nasledné specificky zaméfeno na platebni bilanci
a bilanci turismu.

1.1 Mezinarodni turismus a jeho vliv na ekonomiku statu

Brida, Matesanz Gomez, a Segarra (2020) vyuZili obchodni bilance a dalSich ekonomickych ukazatelu
k hodnoceni statl dle jejich turistickych vykond mezi lety 1995-2016. Klastr vysokého turistického vykonu
obsahoval staty: Rakousko, Belgie, Bulharsko, Svycarsko, Kypr, Ceskou republiku, Spanélsko, Estonsko,
Francii, Recko, Chorvatsko, Irsko, Island, Italii, Jamajku, Lucembursko, Maltu, Mauricius, Malajsii,
Nizozemsko, Norsko, Porto Rico, Portugalsko a Slovinsko. Tyto staty se vyznaCuji bud vysokym
ekonomickym rdstem a vysokymi vykony v turismu (hodnoceno vuci prdméru), nebo nizkym
ekonomickym ristem ale vysokymi vykony v turismu. Témito metodami Ize tedy uréit i vysledky rGznych
politickych rozhodnuti.

Turismus ovliviuje platebni bilanci pfimo jako neviditelny export. Mezinarodni turismus ovliviuje i dalSi
odvétvi ekonomiky a mezinarodnich obchodnich transakci, napf. ekonomicky rust, podnikatelstvi rist cen
a pfijmu (Nissan et al., 2011). Jako pfiklad Ize uvést studii Sanchez Lopeze (2021), ktery zkoumal vliv
mezinarodniho turismu na potravinafské odvétvi a vyrobu tabaku v Mexiku. Prokazal vliv turismu na tato
odvétvi a poukazal na potfebu rozvoje dalSich produktl v oblasti turismu ve vztahu k vybranym odvétvim.
Turismus m0ze mit vliv i na mékké charakteristiky Uspésnosti narodnich ekonomik. Moskvichova et al.
(2021) se zaméfili konkrétné na Ukrajinu, pro kterou provedli analyzu mezinérodnich turistickych tokd
pro obdobi mezi roky 2010 a 2019. Na zakladé analyzy bylo zjisténo, ze se Ukrajina potyka jak s prudkym
poklesem zahrani¢nich navstévnikl, tak i se zpomalenim rozvoje turismu, coz zpUsobuje napfiklad
nepfili§ uspokojivy stav rozvoje infrastruktury a turistické dopravy, vysoké ceny €i nizka inovaéni aktivita
podnik pUsobicich na trhu turismu. Na zakladé provedené analyzy autofi uvadéji, ze mezinarodni
turismus je potfeba vnimat jako aktivniho politického aktéra, ktery je schopny plsobit jednak
na navazovani mezinarodni ddveéry a spoluprace, ale také jako faktor pro udrZeni politické stability.
Uginkam turismu na hospodarsky rist a emise CO2 a jejich naslednému srovnani mezi rozvinutymi
a rozvijejicimi se ekonomikami se ve své studii vénovali Paramati, Alam, a Chen (2017). Za vyuZiti
robustnich panelovych ekonometrickych dat a technik byl zjiStén vyznamny pozitivni dopad turismu
na ekonomicky rlst rozvinutych i rozvijejicich se ekonomik, kdy tato skute¢nost potvrzuje hypotézu, Ze je
ekonomicky rust fizen turismem. K vysledkim svého zkoumani autofi dale dodavaji, Ze pfijezdovy
turismus ma pozitivni dopady na ekonomiku celkové, a to z divodu jeho vyznamného podilu napfiklad
na tvorbé pracovnich mist nebo na zvySovani pfijma. Prijmy z pfijezdového turismu maji pozitivni
a vyznamny dopad na pfijmy u 156 rozvinutych i rozvojovych zemi. Gnangnon (2020) toto ovéfil na datech
z let 1995-2015 a zjistil, ze zvySeni pfijmi z mezinarodniho turismu prospéje mnohem vice vyspélym
ekonomikédm neZ ekonomikdm méné vyspélym. Analyze vyvoje pfijmd z cestovniho ruchu na svétové
urovni v kontextu geografickych oblasti a hlavnich turisticky zajimavych oblasti se vénuje (Popescu,
2014). Vysledkem analyzy je zjisténi, Ze globalné se pfijmy z turismu, konkrétné za obdobi mezi lety 1980
a 2012, zvysily vice nez desetkrat. Na zakladé vSech zjisténych vysledkd analyzy o mezinarodnim turismu
Ize konstatovat, Ze se jedna o oblast ¢innosti, které vysoce pfispivaji k rozvoji svétové ekonomiky. PFijmy
z mezinarodniho turismu v obdobi 1996-2016 u dvaceti zemi s nejvy$8imi pfijmy z turismu zkoumali
Yalginkaya, Dastan, a Karabulut (2018). Bylo zjiSténo, Ze pfijmy z mezinarodniho turismu maji pozitivni
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vliv na hospodarsky rust, konkrétné na jeho zajisténi. Zaroven maji pfijmy z mezinarodniho turismu
vyznamny vliv na ziskani udrzitelnosti v analyzovanych zemich za dané Casové obdobi.

1.2 Turismus a platebni bilance statu

Platebni bilance je UCetni zaznam, ktery indikuje ekonomickou a finan¢ni situaci zemé v porovnani
s ostatnimi. Zaméfuje se na popis ekonomickych vztah(i mezi rezidenty a nerezidenty. Zahrnuje také
transakce spojené s obchodem, sluzbami a mezinarodnim turismem. Turismus je soucasti polozky
bilance sluzeb, ktera tvofi velkou Cast obchodni bilance. Dlouhou bodu byl turismus a pfijmy
ze zahrani¢niho turismu povaZovan za hlavni benefit. Pro mnoho rozvojovych nebo rozvijejicich zebi byly
pfijmy z trvdych mén velmi z&sadni pro jejich ekonomiky a turismu byl tudiz vitanym zdrojem zahranicni
mény, ktery vykryval nezbytny import do zemi. U rozvinutych zemi je vyznam turismu o néco nizsti
s ohledem na strukuturu zahraniéniho obchodu. V 60. letech 20. stoleti dokonce Francie a Spojené
krélovstvi uvalily na vyjezdovy turismus restrikce, aby podpofily platebni bilanci statu (Vanhove, 2018).
V nékterych zemich (napf. Turecko) tvofi turismus nejvétsi Cast v polozce sluzby (Celik et al.,
2013).Studie zaméfené na vliv turismu na platebni bilanci, resp. studie zaméfujici se na bilanci turismu
nejsou velmi Casté. Nicméné Ize rozdélit tyto studie na dva druhy. Ty, které se zabyvaji pohledem
na elasticitu poptavky a ty, které fesi vliv sménnych kurz(.

Vlyznamny je také pohled na mezinarodni turismus bilanci sluzeb ve spojitosti se zménami sménného
kurzu. Dopady fluktuace sménného kurzu na poptavku po turismu byly pfedmétem zajmu poslednich
nékolik dekad. Isik, Radulescu, a Fedajev (2019) zkoumali, jak depreciace Eura ovliviuje turistickou
bilanci Spanélska a Turecka na rozdil od apreciace. Zjistili pozitivni viiv na $panélsku obchodni bilanci
pfi depreciaci, zatimco pfi apreciaci nedochazelo ke zhorSeni. Autofi z tohoto vyvozuiji zaveér, Ze Evropska
centralni banka by méla fidit sménny kurz Eura tak, aby zatraktivnila vSechny turistické destinace
(pfedevsim stfedozemské) turisttm. Dodavaji, Ze prace se sménnym kurzem ovSem nemize byt
samostatné vyznamné Uspésna, ale je potfeba podpofit zajem o destinace pomoci marketingové
komunikace, ktera hraje pfedevsim v turismu vyznamnou roli pfi rozhodovani. Stejny princip vyzkumu
provedli Dogru, Isik, a Sirakaya-Turk (2019), ktefi zkoumali vzajemné bilance turismu a obchodu
ve vztahu apreciace a depreciace dolaru. Bilance turismu se okamZité zlepSovala, pokud doSlo
k depreciaci dolaru, coZ podporuje i Marshal-Lernerovo pravidlo J-kfivky (Marshall, 1924). Depreciace
zpUsobuje zdraZeni importu a tim snizeni poptavky po importu, ale na druhé strané zlevriuje export
a poptavka po exportu roste. Vysledky studie naznaduji symetrické vysledky u USA a UK; USA a Kanady,
ale asymetrické vysledky u USA a Mexika. MUZe to byt zplsobeno vétsi citlivosti na fluktuaci sménnych
kurz( nez na zménu pfijmd. Zaméfeni na turismus tedy mize pomoci fidit obchodni bilanci statd.
Problematice realného sménného kurzu a obchodni bilance v turismu USA se vénovali Cheng, Kim,
a Thompson (2013). V této studii autofi zkoumali U€inky realného sménného kurzu a pfijmu na pfijmy
z vyvozu a vydaje z dovozu z turismu v USA za obdobi mezi lety 1973 a 2010. ZjiSténo bylo, Ze americti
turisté, ktefi mifi do zahranici, reaguji na pfijem. Oproti tomu zahrani¢ni turisté pfijizdéjici do USA,
na pfijem nereaguiji.

Méné rozvinuté zemé v oblasti technologii mohou vyuzit pro rist ekonomické prosperity pravé turismus,
ktery je navic odvétvim intenzivné zavislé na lidském kapitalu, ktery je v téchto zemich dostate¢ny a levny.
Na pfikladu Pakistanu zkoumal Rasheed et al. (2019) vliv turismu na deficit platebni bilance. Zjistil, ze
existuje statisticka negativni zavislost mezi turistickymi pfijmy a deficitem platebni bilance v dlouhém
obdobi. Rust turismu zapficifiuje snizovani deficitu, proto je doporuovano jeho rozvoj v takovych zemich,
jako je Pakistan. Stejné tak je vyznamny vliv ma turismus na snizovani deficitu platebni bilance v Turecku.
Celik et al. (2013) zjistili, ze 1% narlst pfijmd z turismu vede k poklesu deficitu platebni bilance 0 0,569
bodu. Turismus tvofi v Turecku druhy nejvétsi pfijmovy zdroj platebni bilance a mezi lety 1984-2012 snizil
deficit platebni bilance 0 14 %. (Celik et al., 2013) Turismus je pro Turecko vyznamné odvétvi ekonomiky,
které se podili na tvorbé HDP a zaméstnanosti (Giil, 2015) Ventisette (2019) zaméfila svou pozornost
na mezinarodni dopravu, kterou vyuZivaji turisté pfi navstéve ltalie a jejim vlivu na platebni bilanci. Loh
(2014) vyuzil dat ze statistik platebni bilance vydavanych Mezindrodnim ménovym fondem k tomu, aby
zjistil vyznam zdravotné orientovaného turismu v mezinarodnim pohledu. Vysledky ukazuji, ze mezi lety
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2003-2009 rostl jak import, tak export zdravotné orientovaného turismu pfedevSim u zemi s velkym
objemem téchto sluzeb, ale ne u téch, které maji maly objem zdravotnich sluzeb. Turismus méa také
schopnost rychlého obnoveni pii riznych $ocich. Na piikladu obchodni vélky mezi USA a Cinou od roku
2018 zjistili tento fakt Jin, Bao, a Qu (2021)

2. METODY

Cilem ¢lanku je analyzovat vyvoj bilance turismu a jeho vlivu na obchodni bilanci a bilanci sluzeb
z celkového pohledu ale také z pohledu nejvétsich zdrojovych zemi pro Cesky turismus. Pfi zkoumani
vlivu turismu na platebni bilanci Ize vyjit z porovnani pfijmu a vydaju (aktiv a pasiv nebo kreditu a debetu)
ze zahrani¢niho turismu. Devizové pfijmy jsou pfedstavovany pfijmy tuzemskych producentll sluzeb
a zboZi za jednotlivé typy poloZek, pro pfipad tohoto ¢lanku to bude turismus. Pfedstavuji tedy pfijmy
za aktivni/pfijezdovy turismus. Devizové vydaje turismu jsou pfedstavovany vydaji tuzemcl za produkty
v zahrani€i. Jedna se tedy o pasivni/vyjezdovy turismus (Janecek, 2014; Palatkova, 2014; Palatkova
& Zichova, 2011). Z bilance turismu tedy Ize posoudit, zda se jedna o zemi vysilaci nebo pfijimaci. Bude
vyuzito pfedevsim dat Platebni bilance v podrobném ¢lenéni. Pouziti statistik turismu a dalSich tradicnich
ekonomickych statistik je doporuCovano jako dllezity nastroj pro hodnoceni vyznamu turismu
pro ekonomicky rozvoj statl (Brida et al., 2020). Turismus je pfedstavovan ve statistikach a vykonech
pomoci ruznych proménnych. Velmi ¢asto se pouziva poCet pfijezdu do destinace, at uz se jedna o stat
nebo mensi Uzemi, poCet pfenocovani, délka pfenocovani, nebo Utraty navstévniku. Tato studie bude
vychazet z Ghrnd Utrat zahraniénich navstévnika v Ceské republice a Ghmd Utrat rezidentd v zahranici.
Data byla Cerpana z UCtU platebni bilance, resp. bilance sluzeb a bilance turismu. Pro analyzu byla vyuZita
data z Ceské narodni banky z Platebni bilance, resp. b&Zného Uctu se zaméfenim na polozky sluzby
a cestovni ruch v letech 2004-2021. Pro roky 2020 a 2021 jsou uvefejnéna pouze pfedbézna data s tim,
Ze rok 2021 obsahoval pouze data za prvni fi Ctvrtleti. V analyzach bude tento fakt zohlednén. Bylo
vyuzito databaze Bistat Ceské narodni banky a jejich sestav platebni bilance v podrobném ¢lenéni (CNB,
b.r.-b) a b&zny ucet v geografickém &lenéni (CNB, b.r.-a).

Analyzovéna byla polozka turismus v historickém vyvoji, jak z pohledu aktiv, pasiv i celkové bilance. Déle
byly srovnavany polozky turismus, sluzby a bézny ucet z bilanCniho hlediska. Detailngji byl analyzovan
podil turismus na tvorbé aktiv a pasiv na bézném Uctu a polozce sluzby. Pomoci bilance polozky turismus
byly zjistovany piijmové a vysilajici zemé viigi Ceské republice. Na zakladé analyzy 35 statd, jejichz
rezidenti méli nejvy$Si navstévnosti v hromadnych ubytovacich zafizenich za rok 2019, bylo vybrano 10
statdl jako vysilajicich a 8 statd jako pFijmovych vigi Ceské republice.

3. VYSLEDKY

Turismus ma ve sledovaném obdobi stéle klesajici saldo, kdy vice plateb probihé za tuzemské sluzby
a produkty oproti zahrani¢nim, ackoliv absolutni rozdil kontinualné klesa. V roce 2019 byly evidovany
nejvyssi pfijmy z turismu z pohledu platebni bilance, ale velmi vysoky byl i Ghrn na debetni strané.
ale vyznamné cestovali i Cesi do zahrani¢i. Na obrazku &islo 1 jsou znazornény i linearni trendy vyvoje
kreditni, debetni strany i salda. Je znatelné, Ze kfivka kreditni strany ma klesajici sklon oproti rostouci
kfivce debetni strany, coz znamena, ze kfivka bilance musi klesat rychleji, tedy ma vyssi sklon.
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Obr. 1: Celkové vysledky turismu v letech 2004-2021
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Zdroj: Vlastni zpracovéni dle CNB, 2022

Tabulka €islo 1 zachycuje absolutni hodnoty bilance na béZném Uctu, poloZce sluzby a turismus za roky
2008-2021. V letech 2008-2013 byl bézny ucet v zaporu, oproti tomu polozky sluzby a turismus mély
kladné vysledky. Turismus ma v celém sledovaném obdobi kladnych hodnot, které se pohybuji v rozmezi
58 936 mil. korun. Je zde vidét ale znatelny pokles od roku 2014 (35 060 mid. K¢) az do roku 2019 (32 434
mld. K&). Rok 2019 byl v objemech turismu vyjimecny, i kdyz kone¢né saldo bylo na spodni Urovni
Sestiletého priméru. Nejvétsi rozdil byl realizovan v roce 2020, tedy prvni rok pandemie, kdy skoncila
bilance turismu na hodnoté 4 767 mil. KE. Zajimavy je také pohled na samotnou poloZku turismu, ktera
se déli na pracovni cesty a cesty soukromé. V absolutnich Cislech kreditni a debetni strany pfevazuiji
jasné cesty soukromé, ale pfi srovnani bilance, je situace téméf vyrovnana nebo 60:40. V porovnani
bilance pfispivaji oba typy turismu na celkové bilanci. Pracovni cesty v obdobi 2010-2014 pfispivaly
nejméné. V roce 2020 ovSem tvofily nejvétsi podil turismu (93,34 %).

Tab. 1: Bilance béZného U¢tu a dalSich polozek 2008-2021

Bilance v mil. CZK
. A 53 = . %pgdil Pracovni %pqdil Soukromé
Polozka Bézny ucet | Sluzby | Turismus @ pracovnich cest soukromych cest
na turismu Ce=ty na turismu Coety
2008 -75254,7| 892743| 56623,2 49,70% 281429 50,30% 28 480,3
2009 -89203,0| 819169| 565009 41,35% 23 363,8 58,65% 33137,2
2010 -141776,5| 784757 557639 39,11% 21811,2 60,89% 33952,7
2011 -84800,8| 81281,7| 58936,6 35,83% 21118,7 64,17% 37 817,9
2012 -63313,0| 77626,3| 58377,0 38,36% 22 391,0 61,64% 35986,0
2013 217844 70359,3| 470722 33,37% 15706,6 66,63% 31 365,6
2014 78827 556508 350605 31,63% 11 089,7 68,37% 23970,8
2015 207461 | 86617,5| 31613,2 41,57% 13 140,1 58,43% 18 4731
2016 85177,0| 106562,0| 33963,3 40,70% 13 822,6 59,30% 20 140,8
2017 79089,5| 124624,6| 348633 41,24% 14 379,0 58,76% 20 484,3
2018 24100,0 | 119967,3| 320654 43,22% 13 857,6 56,78% 18 207,7
2019 191552 | 105952,0| 324342 43,82% 14 211,9 56,18% 18 222,3
2020 203 509,4 | 104 619,9 4767,1 93,34% 4449,6 6,66% 17,5
2021 15213,4| 858375 -2 826,8 33,38% 943,6 133,38% -3770,5
Zdroj: Vlastni zpracovéni dle CNB, 2022
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Turismus se podili vyznamné na poloZce sluzby, i kdyz jeho vyznam je v Case stéle nizsi. Od roku 2009
stéle klesa cca v rozmezi 1,5-2 %. V roce 2019 byl tento pokles opét vyznamngjsi (10 %). Vyznamnéji
méné se podili turismus na tvorbé pfijmud na polozce bézného uctu. Zde se jedna o cca 5% podil v letech
2008-2010, ale pak dochazelo ke snizovani az na 4,1 % v roce 2013. Na konci roku 2019 byl tento pokles
az na uroven 3,58 %. V roce 2020 tento podil klesl na pouhych 1,9 %.

Obr. 2: Podil pfijm0 z turismu na polozkach Platebni bilance v letech 2008-2021
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Zdroj: Vlastni zpracovéni dle CNB, 2022

Pfijmovou Cast polozky turismus tvofi pfedev§im soukromé cesty. Pomér pracovnich cesta se pohybuje
vrozmezi od 23 % do 33,38 %. V obdobi 2008-2020 nedochézelo k vyznamnym rozdilim v tomto
pomeru.

Obr. 3: Slozeni poloZky pfijmy z turismu v letech 2008-2021
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Zdroj: Vlastni zpracovéni dle CNB, 2022
Turismus tvofil podil na vydajich max 26,29 % na polozce sluzby, ale spie se pohyboval v rozmezi kolem

v v

naopak v roce 2020 1,88 %.
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Obr. 4: Podil vydajl z turismu na polozkach bézny ucet a turismus v letech 2008-2021
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Zdroj: Vlastni zpracovéni dle CNB, 2022

Pracovni cesty tvofily b&hem let 2008-2019 maximéalné 23,97% podil. V roce 2020 tento podil vzrostl

na 25,23 %. Je zde znatelné, Ze eské firmy, resp. pracovnici, realizuji pomérové nékolikrat méné cest,

nez je tomu v pfipadé soukromych cest.

Obr. 5: Slozeni polozky vydaje z turismu v letech 2008-2021
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Zdroj: Vlastni zpracovéni dle CNB, 2022

V dal$i analyze byl vyuzit geograficky pohled a &lenéni platebni bilance. Vyuzito k tomu bylo 35 statd,
které mély v roce 2019 nejvétsi poCty pfenocovani v hromadnych ubytovacich zafizenich. Bilance turismu
s témito staty byla analyzovana a ukazuje staty, které jsou pro Ceskou republiku zdrojové (vysilajici) a ty,
které jsou naopak pfijmové. Tabulka €. 2 ukazuje staty, které jsou zdrojové (Némecko, Ukrajina, Rusko,
Nizozemsko, Cina, ltalie, Izrael, Dansko, Svédsko a Spojené kralovstvi). Vybrano bylo pouze 10 stat
s nejvys§im celkovym souctem bilance od roku 2004 do soucasnosti (sefazeno sestupné).
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Nejv&tsim zdrojovym trhem je pro Ceskou republiku Némecko, agkoliv je vidét, Ze od roku 2017 se bilance

dostava do zapornych hodnot. Je to zplisobeno predevsim rostoucimi vydaji, které vzrostly mezironé

2016/2017 0 2 831 mil. K&. V roce 2020 doslo k velkym zménam kvuli pandemii covid-19. Nejvétsi rozdily

jsou vidét pravé u trhu némeckého, ruského, ¢inského a nizozemského. Zajimavé je, Ze bilance Ukrajiny

poklesla, ale pouze o maly podil ve srovnani s ostatnimi staty. V roce 2021 uz to vypada, ze pokles bude

V&tsi, ale stale bude nejvice zdrojovou zemi

Tab. 2: Bilance turismu mezi nejvétsSimi zdrojovymi trhy v letech 2004-2021

vmil.CZK | DE UA RU NL CN IT IL DK SE GB
2004 | 2560570 | 2674,90 | 5922,30 | 144560 511]1960,10 | 674,4 | 142280102350 |  670,2
2005 | 2719390 | 483860 | 6710,00|1649,10| 610,2|1963,80 | 6614 | 154830 | 116640 | 597,2
2006 |32004,00 | 5250,90 | 749560 | 1660,30 | 7304 |2394,90| 759,5|1773,70 | 1362,00 790
2007 | 3120260 | 772590 | 781220 |1754,40 | 7744(202220| 766,3|179250|135270 | 1531
2008 | 30298,50 | 13 540,60 | 6423,50 | 2 283,50 364 | 1717,90 | 1177,30 | 1859,20 |  792,4 | 3094,90
2009 | 26124,10 | 14 158,80 | 7750,80 | 1387,10 | 1268,10 | 2532,90 | 1136,90 | 1012,60 | 1686,90 | 3 609,10
2010 | 27403,80 | 937580 | 781140 | 1438,10 | 1424,20 | 2 202,00 838 | 1597,90 | 1.324,20 18,2
2011 |28960,00 | 8943,30 | 8849,90 | 1432,60 | 1105,00|2396,00| 8834 |1703,60|1257,90 | -296,7
2012 | 2839360 | 10819,50 | 8751,00 | 1450,30 | 1754,00 | 2453,50 |  868,8 | 1679,60 | 1279,60 | -956,4
2013 | 27724,70 | 6460,20 | 8426,40 | 1556,50 | 1335,60 | 2419,10 | 1074,60 | 1646,90 | 1194,20 | 1284,90
2014 | 2423820 | 5854,50 | 837570 | 1609,50 | 166510 | 119520 | 1110,40 | 168520 | 121620 | 1318
2015 | 3441,80| 6991,20 | 13040,60 | 2476,40 | 2.363,20 | 1490,30 | 2 967,80 | 1243,80 | 1329,70 | 1933,20
2016 | 2980,30 | 8103,00 | 12061,00 | 245550 | 2 742,80 | 1 136,40 | 3 400,60 | 1347,30 | 1478,00 | 2257,80
2017 -24,5| 10 309,30 | 15 165,30 | 2578,50 | 3498,80 | 1090,00 | 3 478,90 | 1287,80 | 1638,10 | 1518,10
2018 | -2625,60 | 12 254,70 | 14 199,20 | 2502,20 | 4 173,70 |  873,7 [ 3095,00 | 1 163,00 | 1562,10 | 1551,00
2019 | -3218,70 | 15141,50 | 13631,10 | 2263,60 | 4382,90 |  422,6 | 3 242,40 | 1141,70 | 1559,40 | 1466,70
2020 | -6912,10 | 13686,50 | 537590 898 | 8496| 1548| 592,8| 369,8| 2804 |-1138,20
2021 | -5294,30 | 6089,50 | 889,8 | -11,1 | 1627 | -4032 | 1419 | -107,7 | 526 | -8967

Zdroj: Vlastni zpracovéni dle CNB, 2022

Mezi zemé, kde je zaporna bilance turismu a jsou pro Ceskou republiku tedy zem&mi pFijmovymi, patfi
Rakousko, Chorvatsko, Polsko, Recko, Slovensko, Bulharsko, Svycarsko a Turecko. Jedna se o typicke
a nékdy tradiéni dovolenkové zemé pro segment tuzemského turisty. Sousedni zemé jsou zastoupeny
kromé& Némecka, u kterého stale prevladaji prijezdy z Némecka do Ceské republiky. V roce 2020 doslo
opét k velkym rozdilim ve vykonech.

Trendy v podnikdni - Business Trends 2021/3 39


https://doi.org/10.24132/jbt.2021.11.3.32_42

Trendy v podnikani - Business Trends (2021), 11(3), 32-42.

https://doi.org/10.24132/jbt.2021.11.3.32_42

Tab. 3: Bilance turismu mezi nejvétSimi pfijmovymi trhy v letech 2004-2021

v mil. CZK AT HR PL GR SK BG CH TR
2004 -780,6 -2474,20 -410,8 -384.8 2148,80 -451,3 238,9 36,1
2005 -1 046,40 -2 646,70 -466 -476,9 461,5 -438,5 391,6 1
2006 -858,1 -2 841,60 -216,5 -455,8 1710,60 -474,2 476,7 40,3
2007 -1740,30 -3 235,10 -716,1 -688.,9 1086,70 -606,3 336,6 51,8
2008 -3 219,00 -2552,60 | -2610,90| -1048,70 746 -928,5 -287,2 -328
2009 -3483,30 -5503,70 | -2984,30| -2180,30 | -2695,30 -451,2 2074 -362,1
2010 -2 877,30 -3027,20 | -1865,90 612,6 -114,7 6844 205,6 107,6
2011 -2 645,50 -3101,50 |  -1665,50 -689,2 702,7 642,5 142,8 1211
2012 -2 825,20 -3065,30 | -1862,40 -802,3 -209,5 -540,2 144,8 127,5
2013 -3 859,80 -2617,50 | -2188,40 | -1431,00 1604,60 612,5| -3589,70 -484 .4
2014 -6 476,90 -3859,50 | -3269,80| -1135,00| -2782,50 9291 -302,3 -105,4
2015 -9 804,20 -4586,50 | -619220| -1770,00| -425510| -1068,20 -108,6 158
2016 -9 878,30 470420 -597260| -189340| -3936,90| -1069,10 25,8 1994
2017 -10 583,00 -5126,50 | -6601,80| -2073,60| -484160| -1232,90 -140,8 55,5
2018 -11183,80 -5187,00| -658750| -2171,50| -443330| -1279,10 58,7 -120,7
2019 -11611,80 544420 -7963,30| -217810| -3569,70 | -1250,80 -3341 -335,7
2020 -8 274,20 -2527,80 |  -2267,40 -638,4 -957,9 -309,8 -188,4 -46,4
2021 -3 172,60 -1 918,50 -490,1 -1 147,00 2 526,60 157,5 -134 431

Zdroj: Vlastni zpracovéni dle CNB, 2022

Zaporné saldo se snizovalo smérem k nule. NejvétSi zmény jsou zaznamenany v pfipadé Polska,
Rakouska, Chorvatska Slovenska a Recka. Zajimavé je, Ze nejvétsi snizeni zaporného salda bylo
zaznamenano u Polska, Rakouska a Slovenska. Jednd se o sousedni zemé, které by dle trendl
globélniho turismu nemély byt tolik zasaZzeny absenci cest oproti vzdalenéjSim destinacim.
Dle dosavadnich dat za rok 2021 to vypada na dalSi sniZzeni zdporné bilance pro Rakousko, Polsko,
Slovensko (dokonce kladné saldo), Bulharsko a Turecko. U Chorvatska se neprojevuje tak velky propad
jako u ostatnich statl. Je nutno podotknout, Ze Chorvatsko je velmi tradiéni zemi pro traveni letni
dovolené, kdy se da fici, ze pandemie polevila a Cesi mohli cestu absolvovat. Naproti tomu sousedni
destinace jsou cilem Cechii i v dob& jara, zimy a podzimu, tedy v dobé, kdy byly realizovany tvrdé
lockdowny a dalsi opatfeni. Nejlepsich vysledi dosahlo Recko, zjejich pohledu totiz zapomé saldo
vzrostlo, coz znamena, ze Cesi utraceli za tamni sluzby a zboZi vice nez Rekové v Cechach.

ZAVER
Analyza platebni bilance se zaméfenim na poloZzku turismus ukazuje stale klesajici vyznam turismu
pro bézny ucet, ktery se pohybuje pod Urovni 5 %. Vyznamnéji se turismus projevuje na polozce sluzby,
ovSem zde je vidét vétsi kontinualni pokles. Zasadné se zménila situace s nastupujici pandemii covid-19,
kdy doslo k témér zastaveni cestovani, a to se projevilo i do mezinarodnich plateb za turismus. Nékteré
charakteristiky se snizily az dvojnasobné. Z pohledu geografického Clenéni jsou dle platebni bilance
identifikovat zemé vysilajici a pfijmové. Z tradi€nich vysilajicich zemi jako je Némecko, Ukrajina ¢i Rusko
turismus, dochazelo k poklesu bilance turismu dlouhodobé, ale v pfipadé nastupu pandemie covid-19
jsou propady jesté vyznamnéjsi. Od roku 2017 je Némecko dokonce zemi pfijmovou, v roce 2020 skondéila
bilance turismu - 6 912 mil. K&. Zajimavé je, Ze staty, jako je Chorvatsko nebo Recko, nebyly tolik
ovlivnény pandemii jako napf. Rakousko, Slovensko i Polsko. Jak pfehled literatury uvadi, tak turismus
ma moznost ovliviiovat platebni bilanci nékolika zplsoby. Je nutné podotknout, Ze k tomu je zapotfebi
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cely komplex opatfeni, které mohou byt ekonomického, marketingového a jiného charakteru. Turismus
a vliv na platebni bilanci je velmi citlivy na vykyvy z externiho prostfedi, jako napf. pandemie covid-19,
ktera méla vyznamny dopad na vykony v turismu.
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MICE V DOBE (PO)KORONAVIROVE: PRECHODNY STAV NEBO TRVALA
REDEFINICE OBORU?
MICE BUSINESS IN THE (POST)COVID TIMES: STATE OF TRANSITION
OR A COMPLETE REDEFINITION OF THIS INDUSTRY?

Katefina Chvatalova’

1 Mgr. Katefina Chvatalova, Vysoka Skola ekonomicka v Praze, Fakulta mezinarodnich vztahu, chvk02@vse.cz

Abstract: This article aims to describe and analyze the situation in the MICE part of the tourist business.
MICE is struggling because of the coronavirus pandemic leaving many suppliers and parts of the industry
on the verge of survival. MICE is a complex ecosystem that was able to generate significant economic
benefits to business destinations before 2020. For instance Prague, one of the top 10 world most popular
congress destinations in 2019, experienced an enormous decline in 2020 due to the COVID-19 pandemic.
Compared to year 2019, 78.9% fewer congresses, conferences and other MICE events took place
in the Czech capital city (Muska, 2021). The industry is trying to restart itself, but it is necessary to define
the possibilities of implementing large-scale mass business events, new hygienic rules and conditions,
legal description of the situation and support at the governmental as well as supranational level.
The description of the current state and the reflection of the measures taken so far and the possibilities
of implementing actions during the pandemic will answer the question of whether it is possible to return
to MICE in pre-coronavirus state or if it is necessary to redefine the industry as such.

Keywords: Covid-19 pandemic, MICE, Tourism, Business Events

JEL Classification: L83

uvoD
Jiz dva roky se nachazi svét v situaci ohroZeni koronavirovym onemocnénim. Jedna se o atmosféru
celospolecensky napjatou, omezenou a deprimovanou. Koronavirus ovliviiuje osobni, pracovni, politicky
i ekonomicky Zivot. Obory, které jsou obecné povazovany za ,zbytné*, tedy i vSechny odnoze turismu,
trpi nejvice, i pes to, Ze jsou pro ekonomiky nékterych statl jednim z dulezitych zdrojl ristu. Stejné tomu
je iv pfipadé MICE turismu. DuleZitost segmentu MICE z ekonomického hlediska zdUrazfiuji i Huiwen He
et al. (2020), stejné jako Getz (2008). Laicka vefejnost si mize jen obtizné predstavit, kolik pfidruzenych
dodavatelskych segment je do ekosystému turismu zapojeno. Pfi pohledu pouze na mezinarodni MICE
turismus (jednéd se o typ turismu, ktery se zabyva tzv. business events — meetingy, incentivami,
konferencemi, kongresy, vystavami a dalSimi profesionalné organizovanymi akcemi), Ize najit namatkou
tyto velmi citelné postizené pfidruzené dodavatelské segmenty a subjekty: letecka, autobusova a vlakova
doprava, dodavatelé technickych feSeni (zejména audiovizuélni technika), tlumocnici, prekladatelé
a prlvodci, gastronomie s dlrazem na luxusnéj§i restaurace a cateringové spolecnosti, dodavatelé
potravinafskych surovin, potravin a napojl, CiSnici, kuchafi, hostesky, someliéfi, pjcovny nabytku
a vybaveni pro pofadani eventd, hotely, kongresova a konferenéni centra, historické budovy pronajimajici
prostory za UCelem realizace eventl, ostatni mista a objekty (event venues) nabizejici své prostory (kluby,
moderni centra uméni, divadla), incomingové cestovni kancelafe, odbornici na destinani management:
DMC's (Destination Management Companies), DMO'’s (Destination Management Organizations), PCO’s
(Professional Congress Organizations), marketingové a PR agentury poskytujici know-how v oblasti
brandingu a propagace destinaci, organizatofi mezinarodnich vystav, veletrh, festivall a jinych
masovych akci, dodavatelé kvétinovych vyzdob a jinych dekoraci, umélci vystupujici na akcich,
profesionalni speakefi a moderéatofi, muzea, galerie apod., pradelny, dodavatelé hygienickych,
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sanitarnich a kosmetickych potfeb, bezpecnostni agentury a mnoho jinych profesi. Tento jisté ne zcela
vyCerpavajici pfehled zasazenych dodavatell pomlze porozumét rozméru zasahu pandemie napfic
profesemi a obory blizkymi MICE segmentu.

Moznostmi pfekonani covidové krize v MICE odvétvi se zaobiraji Hidalgo et al. (2022) s dirazem
na moznosti obnovy v zasazeném Spanélském hotelnictvi, situaci v japonském cestovnim ruchu se vénuje
Yagasaki (2021). Krizovému managementu v souvislosti s covidem vénovali svij ¢lanek (Wut et al.,
2021).

Je nutné si uvédomit, ze jiz od bfezna roku 2020 jsou vsichni vySe zminéni nuceni bojovat o udrzeni
podnikt ve velmi ztizenych podminkach (vladni omezeni, protiepidemicka opatfeni, masivni pfesuny
zaméstnancli smérem do jinych odvétvi atd.). Naprosta vétsina business akci a akci kongresového Ci
incentivniho typu byla zruSena, nebo pfenesena do virtualniho ¢i hybridniho prostfedi. Ani na zaCatku
roku 2022 nelze konstatovat, Ze by v odvétvi zavladl pfetrvavajici optimismus. Jiz existuje zkuSenost,
vakciny, oCkovaci certifikaty, ploSné testovani, ale onemocnéni covid stéle pfekvapuje novymi mutacemi
zpUsobujicich dal3i covidové viny.

zUCastnit velké akce beze strachu, navrat do svéta Zivych eventu a Utlum akci vyluéné virtualnich.

Je potfeba se do hloubky zamyslet a analyzovat motivaci, ktera za organizaci akci MICE typu stoji, stejné
tak jako pochopeni touhy hostu se téchto akci U¢astnit:

e Mezindrodni MICE akce se konaji zpravidla na rlznych mistech, Casto i na odliSnych
kontinentech. V tomto pfipadé je motivaci nejen samotny pracovni ucel konferenci, kongresu,
Skoleni apod., ale téz psychologické prace s dvoji pfirozenou lidskou potfebou: objevovat nova
mista a potkavat se s novymi i star§imi kontakty. Z uvedeného je zjevné, Ze virtualni akce tyto
dvé potieby nemohou nahradit, protoze lidé jsou spoleensti a touZici objevovat (Chvatalova,
2020).

e Stejné tak incentivni akce pracuji s motivaénim zakladem, zde jesté silné podpofenym aspektem
ucasti ,za odménu“. Na akce incentivniho typu vétSinou jezdi nejlepSi zaméstnanci, novi
zaméstnanci, kolegové z jedné firmy, ktefi se dosud ale neznaji osobné apod. Je to tedy prestizni
moment v kariéfe, ocenéni uCastnika organizované firmou Ci instituci. Zaméstnavatelé timto
motivuji také ostatni zaméstnance, ktefi jesté na tuto odménu nedosahli. To vSe za spolecného
sdileni zazitkG, PR na socidlnich sitich atd. Virtualni incentivni akce sice mlze existovat, ale
plnohodnotny z&Zitek to neni (Preston, 2012).

Cil a vyzkumné otazky
S témito pochybami souvisi pfirozené i mnoho otézek z oblasti ekonomické obnovy a nového rozvoje
MICE oboru:

1. Vréti se obor do svych rekordnich pfijmu pfed rokem 20207 (Muska, 2021)

2. Ma smysl investovat do nové MICE infrastruktury typu velké konferenéni hotely, kongresova
centra, meetingové prostory atd. (Mario, 2022)?

3. Podafi se rehabilitovat MICE na mezinrodni urovni ve formé pfijezdového i vyjezdového
profesniho turismu?

4, Vrati se firmédm a asociacim ochota a potfeba organizovat osobni/Zivé korporatni akce,
symposia, Skoleni atd. alespori na domacim trhu v ramci profesnich akci na nérodni urovni?

d. Lze nastavit universané platna hygienicka pravidla a opatfeni tak, aby jejich dodrzovanim

bylo mozné garantovat bezpeénost vSech ucastnikl zivych akci?
Cilem tohoto ¢lanku je vytvofit ramec fungovani MICE sektoru po pandemii COVID-19. Jedna se o velmi
komplexni problematiku. Z tohoto divodu je jisté, Ze Uplné a obecné platné odpovédi nelze najit, proto se
autorka ¢lanku rozhodla vyuzit pfedevsim pfikladu Prahy, ktera je TOP svétova MICE destinace a zaZila
velmi silny propad vykonu v této oblasti.
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1. METODIKA

V ¢lanku autorka pracuje pfedevSim s metodou desk research za ucelem deskripce souCasného stavu
v MICE sektoru z pohledu ekonomickych ztrat a novych opatfeni spjatych s pandemii koronaviru.
Studium pramend pro ¢lanek pochazi také z oficialnich dokumentl organizaci spojenych jak s oborem,
tak se stanovisky kliGovych hraci MICE odvétvi. Inspiraci bylo také studium publikaci vyznamnych
odbornik( v oboru, jako jsou napfiklad Davidson (2019), Davidson et al. (2006), ktefi se zaméfuji na MICE
a business events, a Anholt (2007), ktery zkoumé branding a management destinaci.

Vzhledem k vyznamnému propadu ekonomickych ukazateld v MICE oboru disledkem epidemie
koronaviru je nezbytné proveést historicko-deskriptivni komparaci. Pro srovnani byla vybrana obdobi
rekordnich let 2016 — 2019 a naopak obdobi poklesu provazejici roky 2020, 2021 i zaCatek roku 2022.
V dalsi Casti byla provedena komparativni analyza na zakladé studia zahraniCnich i tuzemskych
pFipadovych studii. Analyza a komparace case studies ze Spanéliska, Italie a Ceské republiky vyznamné
pomohly v definovani opatfeni a funkCnich feSeni, které jsou nezbytné pro exekuci velkych business
MICE eventt i v dobé pandemie. Mnoho poznatku pfinesl i hloubkovy rozhovor s pani Petrou Lazarovou
(Senior Event Manager spolec¢nosti Senator Meetings and Incentives) a odborna komunikace s pani
Hanou Krejbichovou (Marketing a PR Manager Prague Convention Bureau).

Clanek je ukonéen syntézou poznatk( a popisem trendd v oboru MICE tak, jak je Ize stanovit na za&atku
roku 2022 spolu s odpovédmi na hlavni zkoumané otazky uvedené v cili prace.

2. VYVOJ ODVETVIi MICE V OBDOBI 2020-2021

Rozsah ekonomického viivu MICE odvétvi v globalnim méFitku i v méfitku Ceské republiky je velky, jak
plyne z udaji z ,pfedcovidovych” let 2016-2019, ktera znamenala dosavadni vrchol. MICE segment
(business events) globalné podle webu Event Industry Council (2021) mél v roce 2017 nésledujici pfimé
dopady:

Pocet Ucastnik( dosahl 1,5 miliardy ve vice nez 180 zemich. Tyto akce generovaly vice nez 1,07 bilionu
dolart pfimych vydaju a pfedstavovaly celosvétové 10,3 milionu pfimych pracovnich mist. 621,4 miliard
dolar( pfedstavuje pfimy HDP. V priméru byly naklady na U¢astnika business akce 704 dolaru.

,1,5 bilionu dolarl celkového HDP podporovaného globalnimi business events by sektor zafadilo jako 13.
nejvétsi ekonomiku na svét&, coz by bylo vice nez ekonomiky zemi jako Australie, Spanélsko, Mexiko,
Indonésie a Saudska Arabie* (Event Industry Council, 2018).

V Ceské republice je nejzasazengj$im turistickym MICE cilem jednozna&né Praha, ktera jiz delsi dobu
patfi nejen mezi evropskou, ale dokonce i celosvétovou MICE $piCku mezi mésty (Prague city tourism,
2019). V dobé pfed pandemii se Praze dafilo nejlépe v historii: ,Kongresovy primysl pfinasi Praze celou
fadu pozitiv. Ro¢né pfijede do Prahy vice nez 700 tis. UCastnik( na vice nez 5 000 mitink(. Primérna
denni utrata kongresového delegéata je témér trojnasobna nez u bézného turisty, a to 6 500 — 8 000 K¢
za den. Kongresovy primysl ma vysokou pfidanou hodnotu navaznych sluzeb. Obecné plati, ze
kongresovy delegéat Cerpa vétsi objem sluzeb nez bézny turista (jedna se o sluzby spojené s organizaci
kongresu). Zaroven byva vétsinou ubytovan v hotelech 4-5* tfidy a celkové Eerpané sluzby jsou vyssiho
standardu. Kongresovy primysl méa i vyznamné neekonomické dopady, nebot umoZziuije transfer know-
how do/z Ceské republiky. Casto se také tyto akce poradaji mimo hlavni turistickou sezonu.*

Praha patfila pfed krizi dokonce do TOP 10 svétovych kongresovych mést, zatimco cela CR je az ve tfeti
desitce zebficku (Magistrat hlavniho mésta Prahy, b.r.): ,Podle Zebficku, ktery kazdoroCné sestavuje
nejvyznamnéjSi Mezinarodni kongresova asociace ICCA, je Praha 8. nejobliben&jSim méstem
pro pofadani kongresU. V roce 2017 se jich zde uskuteénilo celkem 151 a Praha v TOP10 predstihla
portugalsky Lisabon a jihokorejsky Soul.” (ICCA, 2020a) Tabulka €. 1 ukazuje top 20 mést a stati v MICE
turismu za rok 2019.
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Tab. 1: ICCA statistiky za rok 2019. Top 20 kongresovych statl a mést

Mésta Zemgé

1 |Paris 237 1 |USA. 934
2 |Lisbon 190 2 | Germany 714
3 |Berlin 176 3 |France 995
4 | Barcelona 156 4 | Spain 578
5 | Madrid 154 5 | United Kingdom 567
6 |Vienna 149 6 |ltaly 550
7 | Singapore 148 7 | China-P.R. 539
8 |London 143 8 |Japan 527
9 |Prague 138 9 | Netherlands 356
10 | Tokyo 131 10 | Portugal 342
11 | Buenos Aires 127 11| Canada 336
12 | Copenhagen 125 12 | Australia 272
13 | Bangkok 124 13 | Republic of Korea 248
14 | Amsterdam 120 14 | Belgium 237
15 | Seoul 114 15 | Sweden 237
16 | Dublin 109 16 | Austria 231
17 | Athens 107 17 | Switzerland 221
18 |Rome 102 18 | Argentina 214
19 |Taipei 101 19 | Poland 213
20 |Sydney, NSW 93 20 | Brazil 209

Zdroj: (ICCA, 2020a)

Tabulka €. 1 ukazuje na velmi vyznamny fakt: v roce 2019 byla Praha jedinym zastupcem ze zemi stfedni
Evropy plvodné patficich do vychodniho bloku. Schopnost porazit Budapest, Var§avu, Krakov, Bratislavu
a dalsi Uspésnd mésta je pro prazsky MICE segment z&sadni zpravou, ktera by méla jednoznaéné
podpoiit obnovu a dalSi rozkvét MICE.

PéCe o rozvoj MICE odvétvi ma také ekonomické motivy. To Ize demonstrovat napfiklad na ekonomickém
vlivu MICE odvétvi v Praze (AITOM, b.r.).. ,Na zakladé analyzy KPMG pfedstavoval v roce 2016 vykon
turismu Prahy, jehoZ kliCovou soucast tvofi takeé kongresovy business, zhruba 33 az 34 miliardy korun,
coz je piiblizné jedna tfetina vykonu celé Ceské republiky. Sougasné je to také 6 az 7 % ekonomické
vykonnosti hlavniho mésta, coZ fadi cestovni ruch mezi jedno z nejvyznamnéjSich ekonomickych odvétvi
v Praze.”

Rozvoj MICE v Praze Ize dokumentovat také na mnoZstvi novych Ci rekonstruovanych staveb, které Ize
vyuzit pro realizaci business events. Namatkou Ize uvést hotel Stages, O2 Universum konferencni
a kongresové centrum, Forum Karlin pro spoleCenské i pracovni eventy a dalSi.

Srovnani tak uspésného obdobi s dobou pandemie onemocnéni covid-19 neni pozitivni. Dle tiskové
zpravy Prague Convention Bureau z 2. Cervna 2021 (Muska, 2021) pfedstavuje meziro€ni srovnani
2019/2020 kvili pandemii koronaviru propad o 78.9 % v poCtu realizovanych kongrest, konferenci
a dalSich akci. Tento Udaj Ize jeSté Iépe pochopit pfi srovnani delegatl (U¢astniki MICE akci). V roce
2019 to bylo 715 000 delegatl versus 180 000 delegatl v roce 2020.

Tiskové zprava téZ vyzdvihuje zasadni rozdil ve slozeni tohoto obecenstva v roce 2020: z poétu 180 000
ucastniku jsou z vétsiny Cesti klienti. Mezinarodni rozmér a dopad do odvétvi tedy vyznamné oslabil.
Mezinarodni akce ustoupily do pozadi, jejich realizace byla mozna pouze v prvnim kvartalu roku 2020,
tzn. jesté pred vyhlaSenim tvrdych restriktivnich opatfeni v souvislosti s nastupem viny pandemie
onemocnéni covid-19.
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Obr. 1: KPMG Dopady kongresového primyslu v Praze 2016

Celkov3 kapacita Trzby vyplyvajici z
kongresové Prahy kongresového primyslu
(pocet osob) Prague Prahy (v multiplikaci, CZK)
\ | Convention

Bureau

e Pramerné vydaje Celkové pfiijmy z prazské!
fﬁ")ﬁtng?i"zer'z" Eoﬁ\r;ezreence zahraniéniho Géastnika kongresového pramyslu
veh p akce (CZK) pro veiejné rozpocty (v
multiplikaci, CZK)

Kongresovy primysl v Primérna doba Piijmy pro rozpocet Prahy
Praze zaméstnava celkem trvani akce (v multiplikaci, CZK)

Pramérny pocet
Ueastnikia na akci

Zdroj:(KPMG, 2017)

Prague Convention Bureau dale zminuje, Ze realizované MICE akce navic byly citelné zkraceny,
v priméru z 2,65 dne na 1,32 dne, coZ znamena dalsi ekonomické ztraty. Praha tak reflektuje v tomto
negativnim trendu celosvétovy vyvoj, ktery dle ICCA (International Congress and Convention Association)
reprezentuje podil 91 % asociaCnich kongrest a konferenci, které byly néjakym zplsobem zasadné
ovlivnény koronavirem béhem roku 2020 (ICCA, 2020b). Situaci Ize dokumentovat i nasledujicim obrazku,
kde je zobrazena intenzita turismu v Praze v obdobi 2012 — 2020 (Kupcikova, 2022).

Obr. 2: Vyvoj intenzity turismu v Praze 2020 — 2012

Domaci a pfijezdovy cestovni ruch Hiavni mésto Praha ~
1 1 Lot 40 1?05 14,09
161
380
2012 2013 2014 2015 2018 2m7 2018 2019 2020
Domaci cestovni ruch Prijezdovy cestovni ruch

2 %

2012 2013 2014 2015 2018 2017 201% 2019 2020 201z 2013 2014 M5 2018 207 2018 2019 2020
Zdroj: (KupCikova, 2022)

Je nutné si uvédomit, Ze MICE segment se mlZze pIné obnovit a nadale se rozvijet pouze za predpokladu,
Ze jeho zdrojem bude vedle doméci klientely také ta mezinarodni. Organizace Strategic Alliance
ofthe National Convention Bureaux of Europe zastitujici evropské narodni zastupce (convention
bureaux) k tomu ve své prezentaci z roku 2021 dodava: ,Navstévnost se obnovi do roku 2024, nicméné
zotaveni a obnova vydaju za kongresy a eventy se neocekava dfive nez v roce 2026“ (Tourism Economics
& Strategic Alliance of the National Convention Bureaux of Europe, 2021).

Trendy v podnikdni - Business Trends 2021/3 a7


https://doi.org/10.24132/jbt.2021.11.3.43_55

Trendy v podnikani - Business Trends (2021), 11(3), 43-55.
https://doi.org/10.24132/jbt.2021.11.3.43_55

3. POSTOJE EVROPSKE UNIE K AKTUALNIMU STAVU TURISMU A MICE

Z podzimu 2021 pochazi dokument, ktery si nechal zpracovat Evropsky parlament (odbor TRAN — komise
pro dopravu a turismus EP) pod nazvem ,Restart dopravy a turismu v EU po pandemii COVID* (Cvelbar
etal., 2021).

Podle tohoto dokumentu podil turismu na celkovém HDP v Evropé klesl z 9,5 % v roce 2019 na 4,9 %
v roce 2020. Ve srovnani let 2019 a 2020 poklesl pocet mezinarodnich turistickych pfijezdi v Evropé
0 70 %. Minimalné 3 600 000 pracovnich mist v oboru v Evropé zaniklo (jedna se o pribézné Cislo v ramci
prvniho roku pandemie). Méstské aglomerace byly mnohem vice postizeny nez venkovské oblasti, coz
souvisi s narlstem domaci poptavky po cestovani. Vyznamnym bodem studie je poukazani
na skuteCnost, Ze nejvice postizenym podoborem turismu je MICE sektor. Sektor volnoCasového
cestovani zachrafiuje predevSim turistickd mobilita domaciho puvodu, MICE sektor, a to zejména
ve méstech, trpi velmi silné. CzechTourism uvadi nasledujici udaje, které reflektuji sou¢asnou covidovou
krizi v oboru: ,Podil turismu Ceské republiky na hrubé pfidané hodnoté deské ekonomiky byl v roce 2019
Vétsi nez zemédélstvi, lesnictvi a rybarstvi dohromady. Tvofil 2,9 % hrubého doméciho produktu Ceské
republiky (165 miliard korun), zaméstnaval 239,6 tisice osob. Podle analyzy CzechTourism poklesla
spotfeba turismu v roce 2020 o 161 miliard korun (z 300 mid. v roce 2019) a doSlo ke ztraté témér poloviny
pracovnich mist. Podle negativniho scénafe, ktery odpovida prabéhu letodni sezény, Ize v roce 2021
oCekavat propad spotfeby turismu oproti roku 2019 o 165 miliard korun.“ (Machova, 2020)
Pravdépodobné nejznaméjSim pfikladem Casto prezentovanym vefejnosti je krize dopadajici
na ubytovaci zafizeni, zejména méstské hotely konferenéniho & kongresového typu (Holajova
& Liebreich, 2021). Hotely mély velmi nizkou obsazenost, byly donuceny snizovat ceny, propoustét,
a pfedevsim také zavirat své provozy (Ulrych, 2020).

V roce 2021 se i nadale potvrzoval trend velmi Spatnych ekonomickych vysledku v MICE segmentu (ICCA,
2021). Pfi srovnani vysledki za posledni téméf nezasazené ¢tvrtleti, tj. prvni Ctvrtleti roku 2020, s prvnim
Ctvrtletim roku 2021, je znatelny pokles obsazenosti hotelli 0 52 %. Autofi studie Cvelbar Knezovic, L.,
Rodrigues, M., Teoh, T., Antonucci, B., Cutrufo, N., & Marongiu, L. (2021, str. 17) také zddraznuiji
skuteCnost, ze Evropa se jako kontinent s covidovou krizi v hotelovém segmentu vypofadava huafe nez
napfiklad Cina nebo USA.

Znepokojiveé je, Ze dle progndz se MICE segment zotavi jako jeden z poslednich, pficemz se hovofi az
o roku 2024. Toto je potvrzeno i zastupkyni PCB na dotaz, kdy Ize oekavat navrat MICE segmentu
v Praze do pfedcovidové doby: ,Nejrychleji se zatnou vracet mensi akce, jejichZ konani je povoleno uz
néjakou dobu. Jedna se pfedevsim o korporatni akce, které nezfidka vyuZivaji téZ technologie umoZzriujici
virtualni U¢ast dalSich delegatl. Vétsi akce stale jesté podléhaji restrikcim. Jejich navrat tak bude zaleZet
pfedevsim na tempu rozvolnéni a dale na délce jejich planovani. Velké asociaCni kongresy se nezfidka
organizuji s pfedstihem i nékolika let. Lze tedy oCekéavat, ze navrat na predcovidova Cisla bude v urcitych
ohledech pozvolny a v pfipadé velkych asociacnich akci se bavime i o fadu nékolika let.“ (dle osobni
komunikace s Hanou Krejbichovou — Marketing & PR Manager v PCB)

Je nutné vzit v potaz, Ze vySe zminéna studie pro Evropsky parlament je koncipovana jako resumé situace
za rok 2020 s vyhledem na roky nadchézejici a nemohla pfedjimat situaci s nastupem novych mutaci
koronaviru. Restart turismu v plvodni podobé je tak nejisty, coz studie zdlraziuje i na vzestupu
virtuélnich a hybridnich MICE akci, které do zna¢né miry nahrazuiji klasické akce.

Jiz nyni je vSak jasné, Ze zotaveni turismu, a zejména MICE typu, se rozhodné neobejde
bez koordinované pomoci ze strany narodnich vlad i Evropské unie (UNWTO, 2021). Epidemie koronaviru
méni mnoho véci, pfedevsim kazdodenni navyky a danosti, které by nikoho nenapadlo pfed rokem 2020
fesit Ci zpochybriovat. Vzhledem k tomu, Ze uspéch turismu je zaloZzen na pozitivnich zkuSenostech
a kladnych recenzich v8eho druhu, je zasadni, aby se vlady nérodni i EU shodly na takovych pravidlech
a opatfenich, ktera vnesou do celé situace fad a klid a pomohou vratit divéru a radost do (mezinarodniho)
cestovani, a to za jakymkoliv (c¢elem.

Klicovymi dokumenty jsou bezesporu garance bezpeCnosti a hygienického pfistupu, potvrzeni
0 bezinfekénosti, prodélani nemoci &i ockovani, jasné stanovena pravidla pro organizaci skupinového
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turismu a managementu velkych mezinarodnich MICE akci. Je proto naprosto zasadni, aby se Evropska
unie stala garantem a koordinatorem opatfeni, ktera pozvednou turismus nejen ekonomicky, ale také
dodaji jasné formulované pravidla a nastroje.

Zatimco volnogasovy turismus se mUze odehravat individualné, jako poznavani viastni zemé nebo jako
aktivita organizovana klientem/klienty samotnymi, mezinarodni MICE sektor ¢eli mnohem vét§im vyzvam,
ponévadz z principu organizuje kolektivni pobyty a velké akce pro mezindrodni publikum. Je potfeba
definovat, jak ma vypadat bezpeéna hromadna mezinarodni akce v dobé pandemie koronaviru tak, aby
se predchazelo organizanimu chaosu, a naopak se postupné vratila moznost bezpecného setkavani
tvafi v tvar.

Jak uvadi dokument ETC (European Travel Commission) shrnujici druhé Ctvrtleti roku 2021, chut
cestovat Ize indikovat pfedevsim u individualnich turistd. Stejné dokument vyzdvihuje z&sadni roli
vakcinace: ,Nedavny pruzkum EU ukazuje, Ze 75 % respondent véfi, Ze vakciny proti Covid-19 jsou tim
jedinym pravym zplsobem, jak ukongit pandemii. 49 % respondentt souhlasi s tim, ze o¢kovani je velmi
dulezité pro opétovné cestovani“(European Travel Commission, 2021).

Pro Evropskou komisi je kli¢ovym nastrojem od 1. ervence 2021 tzv. Digitalni certifikat EU COVID
(Evropska Komise, 2021). Tento certifikat platny ve vSech 27 statech EU a uznavany také v ne€lenskych
statech EU jako je Island, Lichtentejnsko, Norsko a Svycarsko (Cvelbar et al., 2021) stoji na tfech pilifich
podporujicich bezinfekénost cestujici osoby:

1. Potvrzeni o prodélani nemoci;
2. Potvrzeni o ukonéeném ockovani;
3. Potvrzeni o negativnim testu.

4. CASE STUDY USPESNYCH MICE AKCE BEHEM PANDEMIE COVID-19

Kromé jasnych pravidel a finanéni podpory potfebuje sektor MICE také konkrétni povzbuzeni z praxe:
tedy pfiklady velkych eventd, které bezpecné probéhly jiz béhem epidemie. Jako pfipadové studie byly
vybrany akce, které diky pfisnym pravidlim a jasné stanovenym postupim dokazaly garantovat
hygienickou bezpecnost. Navic se jedna o typy tfi odliSnych zastupch MICE sektoru: slavnostni event,
medicinsky kongres a incentivni akci. V této kapitole jsou predstaveny pfipadové studie MICE akci
ze zahranici a tuzemska, které dokladaji, jak Ize organizovat MICE akci i v omezenych podminkach.

Tab. 2: Case study - Spanélsko

Spanélsko

Predstaveni nového Volkswagenu ID. 4
. realizovany event pro 330 0sob
. akce se konala v bfeznu 2021 v madridském Green Patio

Prijata a realizovana opatfeni:

. vzdalenost mezi sedackami 2 metry

. testovani vech ucastniku antigennimi testy pfi vstupu na akci

. povinné rousky

. rozdéleni ucastnikd do skupin po 50 lidech a podskupin po 8 lidech

. kazdy ucastnik musel nosit ndramek s technologii Rfid pro zajiSténi dohledatelnosti
. nebyly servirovany obédy

. pfed zahajenim prezentace byla podana pouze kava.

Zdroj: Vlastni zpracovani dle (Parini, 2021), 2022
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Tab. 3: Case study — Itélie

Italie
Kardiologicky kongres
. realizovany event pro 1500 osob (kardiologti)
. akce se konala v fijnu 2020 ve Fortezza da Basso ve Florencii.
Prijata a realizovana opatfeni:
. K realizaci takto velké akce prispély jasné dané postupy definované spolecnosti Firenze Fiera:
. méreni teploty tcastniki
. nepretrzité dezinfikovani
. rozestupy
. zajisténi lékafskeho personélu a zdravotnich sester na misté
. prostor obvykle vyuzivany pro takovy typ kongresu, tedy 10 000 metrt Ctverecnich, byl
zdvojnasoben
. dokonala spoluprace mezi organizatorem (spole¢nost Firenze Fiera) a vSemi dodavatell.

Zdroj: Vlastni zpracovani dle (Parini, 2021), 2022

Tab. 4: Case study — Ceska republika
Ceska republika

Americka incentivni akce v Praze v zafi 2021 realizovand DMC Senator Meetings & Incentives
(Senator Meetings &Incentives, 2021)

. realizovany incentivni program pro 110 osob (sales managers)

Pfijata a realizovana opatfeni:

. nepfetrZité dezinfikovani, covid balicky k dispozici pro klienty (dezinfekce, rousky)

. rozestupy a povinnost nosit rousky dle viadnich opatfeni

. zajisténi PCR testu (povinnych pfed navratem do US) — mobilni odbér pfimo v hotelu

. menS§i skupinky na jednotlivé exkurze a programy

. zru$eno room delivery

. welcome drink ve venkovnich prostorach

. provéreni dodavatelé, ockovany personal

. maximalni pocet hostu o stolti - dle viadniho nafizeni

. omezena moZnost doprovodnych programu (Ziva vystoupeni jen v omezené mife a s odstupy)

Zdroj: Vlastni zpracovani dle osobniho rohovoru s Petrou Lazarovou, Senior Event Manager, 2022

Viy8e uvedené piiklady potvrzuiji, Ze i v dobé pandemie Ize Uspésné realizovat hromadné akce MICE. Je
ovSem nezbytné dodrzovat striktni opatfeni bezpec¢nostni, hygienicka i preventivni.

sdruzovani ve vnitfnich prostorech, nepretrzita dezinfekce a noSeni rousek tam, kde je to nezbytné, mize
byt oznaceno za nekomfortni, ale zaroven nevybodujici z kazdodenni rutiny pracovnich dni. Kongresy,
konference, meetingy, symposia a jiné akce pracovniho typu se s tim vyrovnaji jisté lépe nez incentivy,
které ze své podstaty byvaji za odménu, tedy zaloZzené na principu uZit si. Jak vidno vySe, ale i ty
organizovat v pandemii Ize.
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5. BUDOUCNOST TURISMU A MICE TURISMU V DLOUHODOBEM HORIZONTU

Posledni ¢ast Clanku se zaméfuje na oblast podpory turismu v ramci kontextu Cesko — evropskych
aktualnich vztahl a chystaného ¢eského pfedsednictvi v Radé EU v druhém pololeti roku 2022.
Pfedsednictvi je vhodnou platformou pro zaméfeni pozornosti k oboriim vyZadujicim celoevropskou
podporu a spole¢nou koordinovanou pomoc.

Vizhledem k tomu, Ze Evropska unie klade pro nasledujici obdobi hlavni diiraz na podporu rozvoje
udrzitelného turismu, je velmi dulezité propojit v ramci vytyCeni priorit Ceského pfedsednictvi nasledujici
aktualni okruhy spolecensky a ekonomicky velmi silné rezonujicich témat:

. Dopad pandemie koronaviru
. Vymezeni pravidel pro realizaci akci v rdmci turismu (véetné MICE)
. Udrzitelny turismus

Rada EU pfijala dne 27. 5. 2021 dokument s nazvem ,Turismus v Evropé v pfistim desetileti: udrzitelny,
pfizplsobivy (odolny), digitalni, globalni a socialni“ (Council of the European Union, 2021), ktery vymezuje
nékolik aktualnich vyznamnych bodli a stanovisek (Dokument predstavuje resumé pfijatych usneseni
Radou EU):

a) turismus je predstaven jako vyznamna ekonomicko-spoleCenska cinnost s Sirokym dopadem
na regionalni rozvoj, ktera prispiva k uchovavani a podpore evropskych hodnot a kulturniho
dédictvi;

b) vroce 2019, tedy v poslednim silném roce v oboru pfed nastupem koronavirové krize, ekosystém
turismu zaméstnaval v EU pfiblizné 20,3 milionu lidi. Tento ekosystém predstavoval 9,5 % HDP
EU. Jako dusledek pandemie jiz néktera pododvétvi turismu klesla az o 80 % Cisté hodnoty. Krize
také zasahla pfiblizné 11 milionti pracovnich mist v EU (stav 2020);

c) Evropska komise definuje 14 ekosystéemu. Turisticky ekosystém potfebuje z téchto 14
ekosystému nejvétsi investice;

d) ekosystém turismu je ovliviiovan a sam ovliviiuje mnohé dalsi sektory;

e) nasledky pandemie COVID-19 ovSem také poskytuji EU pfileZitost k posileni spoluprace
a koordinace v ramci Evropské agendy turismu;

f) turismus a cestovani obecné potfebuji transparentni informace a jasna kritéria tykajici se
podminek preshrani¢ni mobility, a to zejména béhem zdravotnich krizi;

g) vSechny zucastnéné strany a vsichni relevantni aktéfi ekosystému turismu na vSech drovnich by
se méli zavazat k implementaci a urychleni opatfeni a akci, které tento ekosystém ucini
udrzitelnéjsi a snizi jeho dopad na zivotni prostredi;

h) pandemie COVID-19 miZe zpusobit odlisny pfistup spotfebiteli (a budoucich generaci)
k cestovéani a turismu. Dodavatelé by tak mohli pusobit jako hnaci sila o¢ekavanych zmén
a aktivné podporovat udrzitelnéjsi chovani poptavajicich.

Zasadnim poselstvim je jednoznaéna reflexe miry postizeni oboru koronavirovou pandemii, stejné tak ale
vyzva k tomu, aby obor vyuzil tuto krizovou situaci i pro néco pozitivniho a zvaZil nové udrzitelnéjsi
postupy.

Viada CR schvalila v roce 2021 dokument Strategie rozvoje cestovniho ruchu Ceské republiky 2021-
2030, jejiz hlavni vizi je (Ministerstvo pro mistni rozvoj, 2021): ,Cesko je bezpednou, udrzitelnou
a sebevédomou destinaci, kterd svou konkurenceschopnost stavi nejen na pfirodnim a kulturnim
dédictvi, tradicich, pfivétivych lidech a jedineénych zazitcich v Praze i v regionech, ale i na efektivnim
vyuziti novych trendu v oblasti fizeni, technologii a sluzeb.

V ramci celé strategie chybi diferenciace turismu podle segmentl potencialni klientely, nebot turismus
neni vzdy vniman zcela jako synonymum pro podnikatelské odvétvi turismu: chybi zakladni ¢lenéni cilt
podle jejich zdrojové oblasti a zacileni. Ve strategii by mély byt definovany specificky nasledujici roviny:

1. Prezentace CR navenek jako plnohodnotné destinace pro pobyt relaxa¢ni, pracovni,

poznavaci, obchodni.

2. Péce o brand zemé smérem navenek (citovany pozitivni image je ur€en spiSe pro prezentaci

smérem dovnitf statu).
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3. Moznost podpory a zviditelnéni oboru?

4, Pandemie covidu jako hybatel (nemlze jit pouze o citovany restart, mélo by se jednat
0 vymezeni nového pfistupu reagujiciho na nutné a nevyhnutelné zmény).

5. Zakladnim problémem, ktery se stale opakuje, je, ze je pfilis obecny, neodli$uje Ceskou

republiku od jinych statl EU, coz je nanejvy$ nutné, a to na marketingové, produktové
a dalSich urovnich.
Problematice MICE turismu je vénovana pouze 1 strana ze 134, navic se hovofi pouze o Praze, nikoliv
0 dalSich regionech.
Dokument o obecnych prioritach vlady nabizi celkem pét hlavnich témat nadchazejiciho pfedsednictvi
(Urad viady CR, 2021):

1. Evropa propojena vnitfnim trhem, modemni a prosperujici
2. Evropa silné a bezpecna

3. Evropa zdrava a udrzitelna

4, Evropa soudrzna a solidarni

d. Evropa chytra a kreativni.

Turismus je v ném velmi obecné a kratce zminén v ramci hlavy paté.

Z vySe uvedeného vyplyva, Ze dosavadni pfiprava pfedsednictvi ¢eskou stranou turismus pfilis
neakcentuje, spise jej opomiji.

Vzhledem k trendu udrzitelnosti turismu obecné (a MICE nevyjimaje) by bylo vhodné propojit tématiku
dopadu koronaviru, transformaci oboru néasledkem pandemie a vizi ,nového MICE® udrzitelného,
bezpecného a flexibilniho (schopného adaptovat se na nové vyzvy, krize a pozadavky). Dulezitost tohoto
trendu reflektuje téZ UNWTO (World Tourism Organization), ktera jiz v roce 2020 vyzyvala k tomu, aby
se evropsky turismus stal celosvétovym leaderem v oblasti udrzitelnosti a odpovédnosti inspirované green
deal politikou EU. Generalni tajemnik UNWTO Zurab Pololikashvili k tomuto fekl v lednu 2020 nasleduijici:
"Turismus je povinen vyuzit své jedinecné sily k tomu, aby stal v Cele reakce na krizovou situaci v oblasti
klimatu a zajistil odpovédny rist. UNWTO se zavazala urychlit pokrok smérem k etablovani
nizkouhlikového cestovniho ruchu a jsem potéSen, Ze v tomto ohledu jsou UNWTO a Evropska komise
na stejné viné (UNWTO, 2020)."

Lze pfedpokladat, Ze pandemie koronaviru paradoxné pomohla v moznosti implementovat tento trend
do MICE segmentu: schopnost a nutnost omezit vlastni potfeby nebyla velmi dlouho provéfena
celosvétové tak silné pravé jako v poslednich dvou covidovych letech kvili mnoZstvi nafizeni, opatfeni,
zakazUl, pfikazt a povinnosti. Doba pocovidova bude zejména o schopnosti a ochoté dodrZovat
dobrovolné nové zévazky a postupy i v ramci MICE a turismu obecné.

ZAVER

Clanek poukazuje na slozitou situaci v oblasti turismu zasazeného pandemii koronaviru s ddrazem
na segment MICE.

Ekonomicky dopad koronavirové pandemie na segment MICE je devastujici (jen pfi srovnani Udaju
za roky 2019 a 2020 podle ICCA (2020) Ize konstatovat 0 75% méné realizovanych akci, a to z 13 252
v roce 2019 na pouhych 3 484 v roce 2020, odhadovana ztrata pfedstavuje cca 9,2 miliardy USD), ale
za pfedpokladu, Ze se neobjevi nové vina ¢i neznama mutace, ktera by zpUsobila nové lockdowny a jina
celospole¢enska omezeni, Ize k za¢atku roku 2022 pfedpokladat, Ze nebude ve vétsiné pfipadi pandemii
likvidacni. Situace ale je nadéle vazna a podpora ze strany nadnarodnich, viadnich, regionalnich a jinych
sfér pfedstavuje nezastupitelny nastroj pro urychleni obnovy celého odvétvi.

Strucné byl pfedstaven souCasny stav, dokumenty reflektujici postoje a zdméry na evropské urovni
i na urovni Ceské vlady. Lze konstatovat, ze zjiSténi prezentuje velmi nizkou miru zajmu o tento sektor

Vv

1 Béhem nadchazejiciho ¢eského predsednictvi by bylo zviditelnéni velmi vhodné
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Néavrat ekonomickych parametrd a trend( (ve srovnani s dobou pfedcovidovou) se oekava nejdfive
v roce 2024, nicméné je zjevné, ze MICE obor nezanikl. Investice do oboru pokracuii, live hromadné akce
prokazaly svou Zivotaschopnost jak v prvnim, tak i v druhém roce pandemie koronaviru. Jako pozitivni
pfislib do budoucna Ize oznacit i nadchézejici otevieni luxusniho MICE hotelu Andaz v Praze v roce 2022
(Johnston, 2022).

Obor tedy projde restartem a jisté i redefinici: z dfive nepfedstavitelnych poZadavku na hygienu, zdravotni
opatfeni a bezpe€nost se stane nova norma.

Tento téZky novy zaCatek ale mize vést i k pozitivnim efektiim jako je vétsi udrZitelnost, omezeni plytvani,
vétsi diraz na nové technologie a postupy.

To klicové se ovSem nahradit neda: osobni kontakt, poznavani novych lidi, networking, moznost sdilet,
prozivat a ziskavat osobni live zkuSenost.

Odpovédi na otazky poloZené v Gvodu a cilu ¢lanku Ize shrnout nasledovné:

. MICE segment se vrati ke svym predcovidovym ziskim, ale nejdfive v horizontu let 2024-
2026

. Investice do tohoto segmentu jisté smysl maji, nebot akce Ize Uspésné realizovat i v dobé
pandemie

. MICE segment se podafi obnovit v podobé incomingu, outgoingu a zejména live events

. Virtualni a hybridni eventy budou realizovany ve vy$Si mife nez pfed covidem, ale live events
nenahradi

. Hygienicka, bezpec€nostni a legislativni opatfeni spjata s rezimem protiepidemickych pravidel

se stanou novou normou a kazdodenni meetingovou rutinou a realitou
MICE turismus jako nejzasazenéjSi podobor sektoru turismu potfebuje uznani svého vyznamu
ekonomického, marketingového i diplomatického. VIada by méla podpofit segment MICE v ramci
specialisti se totiz neodehraje ani jedno zasedani EU, summit & meeting mezinarodniho sloZeni apod.
O samotném pfedsednictvi ani nemluve.
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