Table of Contents

Katarina BENKOVICOVA — Hana PETRIKOVA — Dugan STEINHAUSER

Zmeny Vo vyvoji svetovej a slovenskej ekonomiky pod vplyvom hospodarskej krizy
s akcentom na informacné a komunikacné technolOgie ..........ccoeevvvvvviiiiiieeeeeeeeennnnn, 7

Eva BIKAROVA

Teoretické pristupy k marketingu institlcii terciarneho vzdelavania: vychodiska a
AKEUBINE VYZVY ...ttt s e ettt e e e e e e e e e e e e e e aa e e e e e e e e e e e aannan s 24

Jan €MELIK — Milota VETRAKOVA
Diagnostika organizacnej kultdry v nadnarodnych spolocnostiach .........cccccccceeieennnnne. 34

Jan DRAB — Daniel DUJAVA
The Costs of Credibility: A Case of Macedonia .........coovvviiiiiiiiiiiiiin e 44

Henrich DRABIK
Potreba a Uloha marketingu v procese prepajania akademickej sféry a

podnikatel'sk€ho Prostredia ..........cveii i 53
Lucia DURANOVA

Nereguldrna migracia z tretich krajin do ¢lenskych StatoV EU .......ocvvevereeeeeeeeeeseesens 60
Ladislav FAITH

Znacky vyrobcov vs. sikromné znacky obchodnych sieti: suboj o prezitie alebo

umenie spoluzitia (VYbrané aspekty) ........cveieeeeriiiieeeenineeererris s eeessns e e eesne s s ersnnnns 69

Sabina FULLER

Analyza externalit a ich posobenia na medzinarodné podujatia v cestovnom ruchu -
Olympijské hry Londyn 2012 ......cccoeiiiiiiiiieeee et e e e e e e eeerae e e e e e e e e e e aann s 80

Terézia FUROVA
Analyza vyskytu gaziel na Slovensku s dérazom na cestovny ruch .......cccccceeeiiieeennnen. 89

Lukas HANZLICEK
Sortimentna politika v maloobchode a jej uplatiovanie vo vybranej spolocnosti ......... 97

Lukas HARVANEK — Michaela KRALOVICOVA
Vybrané aspekty energetickej bezpecnosti ¢inskej ekonomiky ..........ccccevvvvviienneennn. 107

Miroslav HRUSKA
Investi¢na politika vybranych hotelov na Slovensku ..........cccceeeviiiiciiniiieececieiiin, 118

Martin HUDEC
Zeleny marketing ako inovativny nastroj konkurencnej vyhody ........ccccccevveiiinnnnnnnn. 128

Viktoria JOZSA
What comes next? — A Possible Scenario for Upgrading from Low Cost Location ....... 137



Lucia KHULOVA — Lenka DROBCOVA - Ho Thi Thu HOA

Status of Intermodal Transport in International Trade with Emphasis on River
Transport iN SIOVAKIA ....uicuiiiiiiiiiiie e a e a e e e e ean

Dubravka KOVACEVIC

Agenda-setting and Policy-shaping on the Verge of the 2016-2017 Council
Presidency Troika: the Benelux and the Visegrad Group .........coevvvvviernieninicnneennnenn.

Jakub KRAKO
Specifikd znacky Slovenského paralympijskéno VYDOrU ......covvvevveeeereecesesesesre s

Helena MARKOVA
Dobrovolnost ¢aste¢nych Gvazk( a jejich vyuziti v Moravskoslezském kraji ...............

Laura MARKOVICOVA

Dovody, bariéry a prinosy zo zavedeného systému environmentalneho
manazérstva v slovenskych podnikoch ...........cceiiiiiiiiiiiiiicc e

Veronika NEKOLOVA
Moznosti vstupu malych a strednych podnikov na trhy EU ......c.coveeereeeeeeeeeseesieseeenns

Ivana NEMCOVA — Vojtéch MALATEK — Dusan POLONSKY
Jak zaméstnavaji podniky v Moravskoslezském kraji na ¢astecny pracovni Uvazek? ...

Kehinde OLAGUNJU — Kunle OGUNTEGBE — Adebayo OGUNNIYI

Inclusive Strategies for Enhancing Market Participation among Rural Farming
(o TN aTo] o R T T T o = T PP

Mehmet Ali 0ZCOBANLAR

The Social Structure of Turkey and the Effect of Anatolian Tiger Entrepreneurs on
Economic Growth and Regional Development in Turkey .......ccoocevviiiiiiiiiiiineniceneenn,

Andrej RALBOVSKY
Prémiové automobiloVe ZNACKY .....cceeveviiiiiiiiiiiiiiiiiiiiieeeeceeeeeeeeee e e e

Vanda ROGOVSKA — Miroslava CUKANOVA
Nové pristupy k vyzive — funkCné Potraviny .......ccccceeeviiiiiiiiiiiinee e

Tomas RUZICKA

Budovanie vzt'ahu so zakaznikom prostrednictvom socialnych médii ...........cccceee....
Jana SITASOVA

Pristupy k vzdelavaniu a rozvoju obchodného personalu .........ccccceeeevevvninereeernnineeeenns
Juraj SUPAK

New Trends and Prospects of the Communication Mix in Sports Marketing ...............

Jana TANCZOSOVA — Viera GAVALOVA

Vyvoj hospodarstiev severskych krajin a ich aktualne postavenie vo svetovej
L2 (0] 1] .41 (PP



Marian TOMAN
Moderné nastroje rozhodovania malych podnikov v maloobchode ..........cccccccieeeennnn. 299

Zainab Aina USMAN

The Impact of Infrastructure on Agricultural Marketing and Rural Welfare in
N 0 < = 311

Lucia VANKOVA
Perspektivy vyvoja product placementu na SIOVENSKU .......oovvvvvviriereniinineeeniineeeeens 321

Bogusz WISNICKI — Hubert JEDRZYCHOWSKI — Kasper JEDRZYCHOWSKI

The Concept of Effective Distribution Channels Illustrated By Oil and Natural Gas
A [T g TS 5 7= 15 1o 1 (o TN 331

Bogusz WISNICKI — Kasper JEDRZYCHOWSKI — Hubert JEDRZYCHOWSKI

Conditions for the Preparation of the Complex Transport Infrastructure Investment
Illustrated By the Lower Vistula River Revitalization ...........ccoovveiiiiiniininienierniennes 339

Wojciech WITKOWSKI

Influence of Manager’s Competences for Innovative Marketing .........ccoovvvviiiiniiinnns 349
Peter ZAMECNIK

The Prospects and Challenges of Multichannel Distribution ...........ccccoovviiiiiiiiiiiennnnn. 360
Lukas ZENDULKA

Relationship Marketing and Customer Loyalty in the B2C Sector .......ccccvevvveevieennnnen. 372

Dagmar ZORKOVA — Pavlina PELLESOVA
Pristupny turismus v zemich EVIOPSKE UNIE .......ccceiiiiiiiiiiiiiiiiciie e 382





