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Dear readers and friends of Studia Turistica,

Welcome to the second issue of the journal in 2024. We are delighted to offer you exciting reading again.

The first manuscript, titled ,,Cultural and Tourism Diplomacy Endorsing Global Peace through Online
Guided Literary Tours,” identifies online guided literary tours as one of the effective sustainable practices
for communicating accessible and inclusive tourism. It is also essential for promoting cultural and tourism
diplomacy with a contribution to global peace. The presented research confirmed that online literary tourism
has the potential to play a role in promoting cultural understanding and bridging the gap between different
cultures.

The influence of new technologies in offering and selling tourism products has been known for several
years or even decades. The tour market is no exception; it has moved from traditional places to the Internet
environment. Regarding the higher dynamics of e-commerce growth in services, it is crucial to protect
consumers. The aim of the second manuscript, ,,Compliance with Consumer Protection Requirements on
Websites of Czech Tour Operators,” was to evaluate the fulfillment of the conditions set by law when using
direct marketing by Czech travel agencies when distributing their products on the Internet. The comparison
of travel agencies based on size shows that large travel agencies performed better than companies from
other categories. It turns out that the relationship between the size of the travel agency and the degree of
fulfillment of the conditions may not be proven. A positive finding is that travel agencies provide significant
information on almost all websites.

The following manuscript, ,The Position of Tourism in Cross-border Cooperation Based on the Example of
Municipalities along the Czech-Austrian Border, , captures the current situation or recent development of
cross-border cooperation (cross-border aspects) on the Czech-Austrian border. The manuscript is conceived
as mixed research based on analyzing the websites of border municipalities from the Czech (and Moravian)
side and presenting selected findings (topics) from the own field research through a questionnaire survey
of residents. From the analysis of the websites of border municipalities, it is clear that joint projects create
a diverse palette when they focus on shared history, landscape and nature protection, heritage preservation,
transport issues, cycling, and educational trails, sports activities including skiing, meetings - e.g. through
cultural events, wine tourism, to a limited extent infrastructure.

Tourism plays a key role in the region‘s development and is a significant economic driver by attracting
visitors, including international travelers, who contribute to the region’s financial prosperity. Infrastructure
built for tourism contributes to local development, and the jobs created or maintained by tourism can
help offset the adverse effects of the decline of industrial production and rural areas. The next manuscript,
,,» Different Groups of Foreign Visitors of Small-scale Event: Case Study of Barum Czech Rally Zlin,” focuses on
foreign visitors of the Barum Czech Rally Zlin and whether there are significant differences between visitors
from Eastern and Western Europe. The findings revealed several noteworthy distinctions between Eastern
and Western visitors, alongside some shared characteristics. The typical foreign rally visitor was dominantly




male and young. Most visitors from both groups traveled to Zlin by car, in line with the general pattern
observed for rally visitors. However, Western visitors covered an average distance twice as long as their
Eastern counterparts, leading to differences in their transportation choices, with Westerners more frequently
utilizing air travel or trains.

The aim of the next manuscript, ,Sport Tourism Activities and their Impacts in Relation to Sustainable
Development,”isto map the impacts of selected sport tourism activitiesin relation to sustainable development
and suggest possible solutions. The research results showed that when it comes to the economic impacts
of hiking and cycling, the benefits outweigh the risks. If sports tourism were developed sensitively, it could
provide significant economic growth. Employment and higher income in the destination are also reflected
positively in the social sphere, such as improving the destination’s image, residents’ quality of life, and
community support for sports.

The last manuscript is dedicated to the College of Polytechnics Jihlava, on its 20th anniversary. The study
of tourism is closely connected to this college, which offers a professionally focused bachelor’s degree
connected to the labor market‘s needs, which is unique in Czechia. The article briefly presents the past
and present of this study program, implemented at the Department of Travel and Tourism of the College of
Polytechnics Jihlava, the first public non-university tertiary education institution in Czechia.

Thank you for your support!

Petr Scholz
Editor-in-chief
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ABSTRACT




Global peace (GP) is included in the United
Nations Agenda 2030 (SDG 16) as a part of the
interrelationships between peace, economic
development, durable security, and promoting
human rights. Cultural diplomacy (CD) as well as
tourism diplomacy (TD) are powerful tools for
promoting GP and understanding among nations.
According to Potocnik Topler & Kompara Lukancic¢
(2024), travelling is a great way to expand a person’s
knowledge of the world and its history. Despite
different crises: wars, economic crises, or pandemics,
tourism has been-until 2019- with its 3.5 % GDP
yearly growth- the third fastest growing industry
— faster were just information and communication
industry with 4.8% vyearly growth and financial
services with 3.7% yearly growth (statista.com).
Cultural diplomacy is defined as an “exchange
of ideas, information, art and other aspects of
culture between countries to improve mutual
understanding” (Cummings, 2009, p. 1). It has
always been a tool to communicate to the outside
world through human-to-human contact (Grincheva,
2022). Cultural tourism allows people from different
countries to interact and learn about each other’s
cultures, traditions, and way of life. One of the
tourism shareholders that visitors spend most of
their time with, are tourist guides (TG). They are the
locals, the destination’s tourism professionals, the
interpreters of local heritage, who usually possess
the licence, to present the destination. The ways to
reach consumers are getting more and more diverse.
The tourism industry develops visitors’ behaviours,
mainly in cultural and heritage tourism, through
digital tourism as noted by Akhtar et al. (2021).
The digital world enables us to reach our target
audiences in many ways, although it is important
to be aware that technology acceptance is related
to cultural values (Sunny et al.,, 2019). According
to Yarnal et al. (2008), subjective well-being (SWB)
can be achieved through various leisure activities:
socializing, participation in sports and games. Next
to travel to new and exciting destinations, Mitas
(2010) adds to these in person activities also new
ones, like media, television, movies, music. The
Internet has multiplied the amount of publicly
available information by an exponential amount.
Services offered through sharing economy platforms
have emerged as alternative forms of travel
during the pandemic and this has led to the rise of
a new type of traveler, termed the ,online traveler,”
who engages in virtual travel experiences without

physically visiting the destination (Seyitoglu & Atsiz,
2024, p. 347).

Live streamed guided tours (LSGT) and online
guided tours (OGT) enable customers to participate
in real-time and real places. Steyioglu & Atsiz
(2024, p. 345) use the terms “online tours” and
“distant tours”. These tours allow people from
different countries and backgrounds - whoever
has an internet connection - to virtually explore
cultural sites, museums, and historical landmarks.
Tourist guides, based on their interpretation of local
heritage, develop a unique relationship with tour
participants that leads to mutual respect. Westcott
(2008) points out that the Internet removes the
barriers to providing information and participating
in debates that exist through traditional media and
networks. The newly developed digital diplomacy
changed the perspective: stakeholders continue
to do the same things differently rather than do
different things altogether. The OGT provides a new
platform encouraging dialogue that fosters empathy,
tolerance, and respect for diverse perspectives,
ultimately contributing to global peace. During
virtual tours, participants and guides can engage
in real-time communication and dialogue, which
enable immediate interaction and co-creation of
the experience, offering participants real-time
engagement and multi-directional communication
(Zhang et al., 2024).

Easier access to information and the disappearance
of physical barriers to the decision-making
hierarchies enable the creation of virtual, global
structures for putting together information and
advice, making decisions, and taking responsibility
for implementation (Westcott, 2008). By endorsing
OGT, countries can attract virtual tourists,
generating revenue and promoting economic
stability. By fostering cultural exchange, encouraging
dialogue, bridging divides, and promoting economic
development and environmental conservation,
countries can contribute to a more peaceful and
interconnected world. With this article, we would
like to present the significance of the opportunities
that the digital world, especially live-streamed
guided tours, are offering to presenting the richness
of the literature cultural heritage in an accessible
and sustainable way.



TOURISM AND TOURISM DIPLOMACY
(TD) THROUGH THE CONCEPTS OF
CULTURAL AND LITERARY TOURISM

Tourism is defined as a social, cultural, and economic
phenomenon that entails the movement of people to
countries or places outside their usual environment
for personal or business/professional purposes.
These people we call visitors (which may be either
tourists or excursionists; residents or non-residents)
and tourism has to do with their activities, some of
which involve tourism expenditure (UNWTO, 2022).
As the definition mentions, visitors are those who
change their usual environment for a certain period.
Hu et al. (2023) argue that distances travelled in
these cases are smaller than the average distance
travelled to attractions outside the sphere of
influence and outside the ‘usual environment’. The
tourism industry in the 21st century is anticipated
to be a development stimulator of information and
interaction tools. According to Go et al. (2003),
ttourism illustrates many of the opportunities
and threats arising from the changes in modern
society, epitomizing the dilemma of growth versus
sustainability. According to Benjamin et al. (2020),
the scholarship in the field of tourism needs to
acknowledge tourism as an industry with a focus on
societal well-being. Travel can serve as a potential
support for healthy aging and improving the health
and quality of life for the aging population in addition
to contributing to the quest for equal rights among
this group. Until recently, whenever tourism has
been mentioned, physical movement was thought
of. Akhtar et al. (2021) noted that technological
development was significantly inspiring many
fields and commercial sectors during the COVID-
19 outbreak. Exploring the new ways of reaching
visitors, the focus question was what the essence
of tourism is. Many philosophical questions were
already set and there is not even one complete
model that can explain the numerous faces of
tourism. Even though tourism is considered an
economic activity, tourism is much more than that.
In a trip, there are elements involved that at the first
moment do not show up, like the wishes and longings
of tourists, the search for the new, and the necessity
of new experiences. According to Farmaki & Stergiou
(2021), the ability of tourism to strengthen cultural
and human interaction enhances a grassroots
approach that, in turn, could encourage political
support for peacebuilding activities. Carbone (2017),

when bridging cultural diplomacy with tourism,
claims that tourism is a potential vehicle for cultural
diplomacy, promotingsubstantial experiencesrelated
to knowledge of peoples and cultures. Tourism can
be seen as a form of soft power, as it helps shape
a country’s image and influence perceptions. By
displaying their natural beauty, historical sites, and
hospitality, countries can enhance their reputation
and attract tourists, thereby positively influencing
their diplomatic standing. Tourism diplomacy
focuses on building connections between individuals
from different countries. By facilitating travel and
encouraging interactions between people, it helps
in establishing personal relationships, fostering
trust, and promoting dialogue at the grassroots
level. Pratt (2022) emphasises that the contact
between different groups of people will contribute
to improved intercultural attitudes and reduced
intergroup tension.

According to the definition of UN Tourism, formerly
UNWTO (2022), Cultural Tourism (CT), as a type of
cultural diplomacy (CD), implies “tourism activity in
which the visitor’s essential motivation is to learn,
discover, experience and consume the tangible
and intangible cultural attractions/products in
a tourism destination. These attractions/products
relate to a set of distinctive material, intellectual,
spiritual and emotional features of a society that
encompasses arts and architecture, historical and
cultural heritage, culinary heritage, literature, music,
creative industries, and the living cultures with their
lifestyles, value systems, beliefs and traditions”.

Historically, museums have remained key actors of
CD. According to Grincheva (2022), in many cases
operating without government commission or
control and increasingly through digital and new
media technologies, expanding their power and
reach across political and cultural borders. However,
not only museums, as the definition of UN Tourism
mentions, but also numerous attractions/products
related to a set of distinctive tangible and intangible
heritage of the society. The cultural exchange helps
in building mutual understanding and appreciation,
fostering peaceful relations between nations.

However, not only museumes, as the definition of UN
Tourism mentions, but also numerous attractions/
products related to a set of distinctive tangible and
intangible heritage of the society. The study by
Seyitoglu & Atsiz (2024) empirically demonstrated
that experiences such as celebration, togetherness



and socializing, escape and relaxation, as well as
memorable, educational, and hedonic experiences,
can also be achieved virtually without physically
being at a destination, through local-guided tours
organized on sharing economy platforms. Despite
the fact that peace scholars appear to be reluctant
to engage with cultural issues (Brauchler, 2017),
the cultural exchange helps in building mutual
understanding and appreciation, fostering peaceful
relations between nations. Writers and poets from
a particular destination play a pivotal role in CD and
serve as essential resources for literary tourism.

Literary Tourism (LT) is a subset of cultural, heritage,
and media-related tourism (Cevik, 2024). According
to Hoppen et al. (2014), literary tourism can be
considered a niche (media-related tourism) within a
niche (creative tourism) in the wider field of cultural
and heritage tourism. The concept of literary tourism
is based on the belief that by visiting the literary
site, a visitor can understand the author, his life, and
his works more than by reading reviews of literary
works (Potocnik Topler, 2017). Literary tourism has
many functions as literature can be a powerful tool
for influencing travel motivations (Bu et al., 2021).
It is attractive not only because it links visitors to
the literary past, but also because it provides an
immersive experience, enabling visitors to enter
other cultures and the worlds of their favourite
characters and stories. As a result, recognizing and
evaluating a destination’s literary heritage, then
creating literary maps and tourism products based
on that heritage, leads to unique and irreplaceable
experiences (Quinteiro et al.,, 2020). In one of his
latest research projects, Cevik (2024) emphasizes
the educational function of literary tourism. The
success of understanding the destination’s heritage,
culture, and literature depends on the skills of the
local experts, especially tourist guides - local experts.
After participating in a literary tour, participants have
a diverse array of new information, perhaps they are
acquainted with innovative concepts, they reflect
on the tour, and have viewpoints across different
subjects.

DIGITAL DIPLOMACY (DD)

According to Sharma et al. (2020), disasters help in
speeding up changes in technology. Reports show
a surge in the public’s trust in technology, their
readiness to connect, and their willingness to change
their attitudes toward technology. Tourism became
not only an in-person experience but also an online,
virtual one. According to Roma & Aloini (2019)

and Khan & Qureshi (2020), social media has been
a significant contributor to cultural and heritage
tourism promotion in recent years. The expressions
used nowadays for these activities are digital, virtual,
and online; even screen tourism, and according
to Perren & Grauerholz (2015) collaborative
consumption. Whenever researching these
activities, we need to focus on all the mentioned
terms. Lu et al. (2021) point out, virtual tourism can
be an entertainment activity to bring an immersed
experience to people without actually being in
the destinations, and thus reinforce stay-at-home
order. On the other hand, virtual tourism has
a strong influence on people’s on-site destination
choices. The digital world offers a palette of different
approaches on how to connect with a traveler. Akhtar
et al. (2021) stress out that recent developments
in technological advancement made it easier and
more reliable for users to enhance their ability to
explore destinations. Digitalization is changing the
traditional way of tourism in recent times. Bogicevic
et al. (2019) conducted an empirical study to find
potential destination marketing through digital
marketing technologies. The pandemic of SARS and
especially COVID-19 in 2020 have forced tourism
stakeholders to find new ways to reach visitors,
to send messages to them with the help of digital
technology. According to Sharma et al. (2020),
the industry was forced to explore and analyse
other better-suited technologies to reboot the
industry and regain consumer confidence. Digital
technologies are used for providing information
and destination outlook before visiting places, and
the idea of convenience works. However, digital
technologies can make it possible to normalize the
tourism industry. Digital technologies are beneficial
for older adults who cannot travel to tourist
destinations due to age. According to Akhtar et al.
(2021), ttechnologies like virtual and augmented
reality, or mixed reality can entertain them in a much
better way. During the COVID-19 crisis, for instance,
the volume of digital cultural production and its
global consumption rate have increased, paving
more reliable avenues for digital communication and
diplomacy. The pandemics prompted cultural actors
to take institutional initiatives and complement
official cultural diplomacy exchanges, which due to
the travel boundaries either temporarily ceased to
exist or considerably slowed down. The pressure of
the global coronavirus outbreak served as a non-state
actor of CD navigating online avenues to support
a cross-cultural exchange and dialogue. After COVID-
19 pandemic, the digital world started to represent



avery vital tool for CD. Digital technologies like social
media, virtual reality, online events, live streaming,
and augmented realities are vital for the future
of cultural and tourism diplomacy. According to
Akhtar et al. (2021), digital tourism can work across
borders, while collaborative work among nations
is already grown in recent years. Tourist guides, as
key professionals in cultural and tourism diplomacy,
have many opportunities in the digital world.

TOURIST GUIDES (TG) AND LIVE
STREAMED GUIDED TOURS (LSGT)

Guided tours are delivered by tourist guides. In the
literature very often the term tour guide is used.
According to the EU standard EN 13809:2003,
a tourist guide is a person, who guides visitors in the
language of their choice and interprets the cultural
and natural heritage of an area, usually possessing
an area-specific qualification, usually issued and/or
recognized by the appropriate authority (FEG, 2022).
The TGs are tourism stakeholders, professionals who
spend much time with visitors. As the definition
of the profession defines, the TG is interpreting
the cultural heritage of the destination. They are
the mediators between the visitor and the local
heritage. According to Potocnik Topler & Kompara
Lukanci¢ (2024), for the success of the interaction
between the visitor and the TG both verbal and
non-verbal communication is essential. Due to the
restrictions on traveling and interaction, during the
period of the COVID-19 pandemic, TG focused on the
opportunities that were offered in the digital world.

The literature research offered various terms;
however, there are some significant differences.
According to Zhang et al. (2024), the main difference
between live-streamed guided tours and other
virtual tours is that the former, streamer has real-
time interaction and multiway communication.
According to Papadopoulou et al. (2023), the
term Live Streamed Guided Tours (LSGT) should
be used for the tours when: 1/ the guide is online
and using the technology of live streaming events,
2/ is presenting in the real place and real-time (site,
attraction, destination) and 3/ interprets the heritage
of the destination directly to the participants,
viewers, followers. According to Guttentag (2020),
LSGT is the closest to the in-person tours because
during the tour, the guide moves around the site and
the audience gets direct access to a genuine, actual
tourism site and not something that was computer
generated. A vivid transition to a real destination

is realized through the digital lens equipped with
high-speed internet and high-resolution imaging
technologies, according to Deng et al. (2021) leading
to a feeling of “almost being there”. The guide
delivers the interpretation, and the viewers can
freely publish their messages and collect reactions
at once from the streamer and fellow viewers (Hou
et al.,, 2019). According to Akhtar et al. (2021),
the recent transformation of information from
traditional mediums to digital mediums is much
more influential and increases users’ ability to make
information more straightforward and quicker.
Research by Seyitoglu & Atsiz (2024) showed that
travelers’ distant, locally guided tour experiences
include elements of celebration, togetherness
and socializing, escape and relaxation, as well as
memorable, educational, and pleasurable aspects,
and are viewed by travellers as an alternative form
of travel, a way to prepare for an in-person visit,
and a source of inspiration for future face-to-face
experiences.

QUANTITATIVE DATA COLLECTION

The online survey was developed and distributed
in an online anonymous survey platform (1Ka),
which is a commonly used survey app in Slovenia
that offers collecting data in the English language
as well. It is used by major Slovenian universities as
well as other educational Institutions, organizations,
and companies. The survey recruited samples
of international participants; therefore, the
guestionnaire was written in English. For the survey,
we have chosen the participants of the sharing
economy platform called HeyGo. We chose the
platform HeyGo (first year called Virtual Tours)
because it has gained the most followers from its
first tours delivered in 2020. Their FB group had
over 11 000 members. Their streaming quality was
the best of all platforms at that time — it had HD
technology, excellent sound, postcards possibility for
participants/voyagers, and intensive communication
between the streamer and the voyager. Guides -
streamers had a chance to share additional content
in the chat, they had an opportunity to create
different topics of the tours, they could deliver as
many tours as they wanted, they were able to post-
set the tours by themselves, and they conducted
them any time of the day (this was important
because of the accessibility for the voyagers from
different time zones). The settings were possible in
an easy way - step-by-step app, everything-posting



a new tour, adding title, text, and photos of the tour,
setting the time of streaming could be set from the
mobile devices.

The participants of live-streamed online guided tours
HeyGo were called voyagers - that was the term
used in the app, and we will call them like that from
now on. Voyagers were people from different parts
of the world, who for different reasons, joined the
HeyGo group, they downloaded the app, followed
the schedule of LSGT, were able to follow their
favourite streamer or favourite place, and joined
tours that they wanted to enjoy. There were no
rehearsals, everything was delivered live - real time,
real place of the streamer. If they could not join the
LSGT, they decided to follow it. The streamer had
a chance to see in the app how many followers he/
she had and how many voyagers showed the interest
on tours, so they could set another time for the LSGT.
According to Potocnik Topler & Kompara Lukancic
(2024), in the DRAMMA model, the voyagers were
the ones, who had an interest in encountering new
places in the world, encountering new cultures, and
wanted to get to know more, emphasising the value
during their leisure time as Gould, Moore McGuire
& Stebbins (2008). The voyagers joined LSGT freely.
For the voyagers, participation was easy: they had
to subscribe, they share their emails, download the
app and they could follow as many tours as they
could. The participation was based on donations
- free of charge. Every voyager was invited to
donate, to support the streamer and the app: one
portion of the donation was for the platform and
its management and one portion for the streamer.
The project was inclusive: everyone, no matter
their financial resources, could join. Inclusive were
also the timetables: there were tours set almost
24/7. Based on the experiences from the period
2020-2022, more participants from the Northern
Hemisphere were expected: wintertime, shorter
daylight, people spending more time at home, fewer
outdoor activities, and more eagerness to follow
online experiences. On November 27, 2022, in
Ljubljana, Festive December Time started. The city
got decorated with more than 10 km of festive lights
and many different light sculptures - it was very
attractive for in-person visitors, and it was assumed
that it would be similar with online voyagers as
well. The LSGT were continued to be delivered in
January, February, March 2023, and the last tour
was delivered on April 10, 2023. On the following
day (April 11, 2023), HeyGo platform was closed by
investors for good. This was also the day the survey
was finished.

There were two questionnaires distributed: one was
before the beginning of the LSGT and one at the
end of the LSGT. For this article, the feedback from
participants who joined the LSGT was collected. The
LSGT questionnaire was delivered by one guide, the
co-author of this article, who is a local licensed guide
from Ljubljana and has been a HeyGo streamer
since January 2021. The goal was to find out if the
delivered LSGT made an impact on participants: did
they get to know the area better, to get familiar with
a new culture and if that was an encouragement for
their deeper research of a new, unknown culture.
The main purpose of the questionnaire was to find
out about the visitors’ desire for a visit to Ljubljana in
person, and the reality of the purchase of a book by
aSlovenian author, after experiencing a live streamed
guided tour.

DESIRE TO VISIT LJUBLJANA

Beck & Cable (2011) point out that visitors can
benefit from a deeper understanding of their
surroundings, local history, and ecology through
the interpretations and stories of an expert guide.
The live streamed guided tour was performed by
Tourism Ljubljana licensed professional tourist
guide, who possessed the skills according to EU
standards. Tourist guides do not work on their
own behalf while they are guiding, but they are
representing the destination (Lovrentjev, 2015).
Tourist guides provide information for tourists or
visitors, and they are responsible for conveying
not only correct and relevant information, but also
engaging facts and stories regarding the tour. The
job of a tourist guide is to engage the audience and
move things along, and it is according to Potocnik
Topler & Kompara Lukanci¢ (2024), essential to
recognize and engage people with acting skills in
this field. According to Mossberg (2007), participants
should be considered active, creative agents,
however, the same should be regarded in the online
world. During the live-streamed tour, participants
were encouraged to communicate with a streamer
guide. They could write comments, ask questions, or
simply use the emojis.

DESIRE TO BUY A BOOK WRITTEN BY
A SLOVENIAN WRITER

Another goal of the survey was to acquire
information if a short 45-minute streaming was
enough to encourage participants to buy a book
written by a Slovenian writer. According to Reijnders
(2011) stories from literature, films, and the written



word can be used in a sales presentation to leave
a better impression than historical facts. In the
research, topics connected to the local heritage
as culture, language, and even literary subjects
were included. According to lo & Hallo (2012),
the tourist guides’ interpretation should aim to
stimulate tourists’ emotional thoughts, help them
to find meaning in the heritage site in connection
to their own heritage and cultural identity, as well
as to experience a personal meaning for human
life through the comparison between the past and
the present world. In the interpretation during the
streaming the English translation of the lyrics of
Slovenian Anthem was included. This is generally
excellently accepted because of its encouragement
to connect the world in peace and friendship.

Before the tour not so many participants have
heard of Slovenia, or Slovenian culture or Slovenian
language. According to Scott et al. (2012), tourist
guides must engage with consumers successfully,
tell stories, and translate into different languages.

HYPOTHESIS

The null hypothesis, based on our research interest
and previous theoretical and empirical studies in
the field, which we tested through quantitative and
concatenated data analysis, are:

Hlo: There is no correlation between the desire
to take an online literary tour of Ljubljana and the
desire to buy a book by a Slovenian writer.

H2o: There is no correlation between the desire
to take an online guided tour in Ljubljana and the
desire to visit it in person.

H3o: There is no significant difference between taking
a literature-based online guided tour of Ljubljana
and the desire to buy a book written by a Slovenian
author in relation to the desire to visit Ljubljana in
person.

DATA ANALYSIS AND FINDINGS

The questionnaire was composed of the set
of demographic questions (gender, age, and
educational level), and of three key questions (KQ)
that correspond directly to the hypothesis:

KQ1l: What is your current desire to take only
literature based online guided tour in Ljubljana?

KQ2: What is your current desire to buy a book
written by a Slovenian writer?

KQ3: What is your current desire to visit Ljubljana in
person?

Fort the purpose of the study we have sent 1,550
questionnaires in total and received back 353
ones. After cleansing the data, we had 330 valid
responses to the first question (KQ1), 334 to the
second one (KQ2), and 322 to the third question
(KQ3). According to the Slaven’s formula (Glen,
2022), the sample size of N/(1+N*e2), where N is the
population size (1,550), and e is margin error (0.05),
was equal to 318. Therefore, we decided to conduct
t-test and F-test on the sample of the first edited 318
responses for each of the considered variables in the
collected data set, i.e. ‘desire to take literature based
online tour in Ljubljana’ (V1), ‘desire to buy a book
written by Slovenian writer’ (V2), and ‘desire to visit
Ljubljana in person’ (V3). To quantify the responses
to the first key question (KQ1), we used the following
scale: 1 - | would like to do it; 2 - Most probably
| would do it; 3 - Most probably | would not do it;
4 - | will not do it; and 5 - Other. The options for
answering the second key question (KQ2) were:
1 - | will buy it; 2 - Most probably | will buy it;
3 - Most probably | will not buy it; 4 - | will not buy
it; 5 - | do not know now; and 6 - Other. When it
comes to the third key question (KQ3), the options
that were offered were: 1 - | would like to do it;
2 - Most probably | would do it; 3 - Most probably
| would not do it; 4 - | will not do it; and 5 - Other.
Statistical analysis of the collected, cleansed,
and edited data was performed on the selected
numerical values by the licensed Excel ver. 2408, on
the 13th Gen Intel(R) Core(TM) i5-1335U PC (1.30
GHz; RAM 32 GB).

The results of the demographic statistical analysis of
those surveyed are shown in Figures 1-3.

Clearly, most respondents were women (Figure 1).



Figure 1: Gender structure of the respondents

Source: Own elaboration, 2024.

From the results regarding the age of the old, and in third place is the population between 36
respondents, most of the respondents were between  and 50 years old. It can be concluded that these are
51 and 65 years old, then between 66 and 80 years  mainly people of mature age (Figure 2).

Figure 2: Age of the respondents

Source: Own elaboration, 2024.



Figure 3: Level of education of the respondents

Source: Own elaboration, 2024.

Respondents are mostly bachelors, master’s and results of this are shown in Figure 4. It isimportant to
doctorate degrees holders, or have completed note that over 60% of respondents found the virtual
secondary education (Figure 3). Before going on to  tour fun, educational, informative and enjoyable in
test the hypotheses, we evaluated the impressions terms of interpretation and storytelling.

gained from the online guided tours of Slovenia. The

Figure 4: Respondents’ impressions with the online tour

Source: Own elaboration, 2024.



The hypotheses were tested by t-test and F-test.
The results of the analysis are presented in Table
1. Since Abs (t Stat) is greater than t Critical and
Abs (t Stat) is greater than 2, we can conclude
that null hypothesis Hlo and H20 can be rejected.
Pearsson correlation is strong in both cases, i.e.
PC=0.817 and PC=0.893, respectively. On the
other side, P value is lower than the common
significance level 0.05 (that corresponds to 95%
precision), and Overall F is greater than F Critical,
so, we can conclude that null hypothesis H30 can
be rejected as well. Consequently, we can confirm
the statements:

Table 1: Testing hypothesis

Hlo V1vs. V2
H2o0 V1vs. V3
H3o V1and V2 vs. V3

Source: Own elaboration, 2024.

Tourism diplomacy can play a crucial role in
peacebuilding efforts by bringing people together,
promoting dialogue, and fostering understanding.
More than almost any other sector (with the
notable exception of education), tourism may have
a strong effect on local culture. According to Go et
al. (2003), there are two impacts: 1/by using stories
that locals and the local communities can be proud
of, in order to create a significant “pull” effect on
travelers and residents alike within destinations, and
2/by mobilizing complementary talents around such
compelling narratives, economic empowerment may
ensue from the resulting cross-cultural engagement,
meeting the ultimate challenge of enhancing the
destiny of a host community.

H1: There is a significant correlation between the
desire to take an online literary tour of Ljubljana and
the desire to buy a book by a Slovenian writer.

H2: There is a significant correlation between the
desire to take an online guided tour in Ljubljana and
the desire to visit it in person.

H3: There is a significant difference between taking
a literature-based online guided tour of Ljubljana
and the desire to buy a book written by a Slovenian
author in relation to the desire to visit Ljubljana in
person.

Abs (t Stat)=29.253
T Critical=1.649
PC=0.817

Abs (t Stat)=16.803
T Critical=1.649
PC=0.893

P=0.00242
B Overall F=73.328
F Critical=3.005

From the standpoint of cultural life, tourism which
is both “need-led” and “demand-led” stands the best
chance of benefiting the host culture. According to
Go et al. (2003), it builds on the local uniqueness and
seeks solutions that are compatible with the “sense
of place” and responsive to the needs of the host
community. According to Potocnik Topler & Lukancic¢
(2024) the final DRAMMA paradigm emphasizes the
importance of affiliation, which is the ability to form
social relationships through leisure experiences.
By encouraging travel to conflict-affected regions
or organizing joint tourism initiatives, countries
can contribute to reconciliation and peacebuilding
processes. Farmaki & Stergiou (2021) point out that
tourism has a potential role in promoting sustainable
peace. It acts as a reparatory and preventive tool
fostering a sustainable form of peace: countries, by



presenting their cultural heritage, can bridge divides
and promote unity among diverse populations.
Until recently the discussions were about in-person
encounters. However, new technologies give us
an opportunity to meet in the online world as
well. According to Akhtar et al. (2021), the virtual
environments motivate consumers to visit the
destinations. Zhang et al. (2024) point out that the
recent flourishing of live-streaming tourism signals
its promising potential in the tourism market. The
online guided tours (OGTs) provide platforms for
people to engage in discussions and ask questions
about different cultures. Before the period of
COVID- 19 pandemic, there was not much on
the market. By endorsing OGT, destinations have
a chance to present their cultural heritage and
tourist attractions to a global audience, fostering
mutual respect and appreciation and promoting
cultural exchange. The OGTs can highlight shared
historical experiences, traditions, and values. The
exchange of cultural knowledge helps break down
stereotypes and promotes understanding, leading
to peaceful coexistence. Pratt (2022) mentioned
peace is more important to tourism in medium-
income destinations. The OGTs give destinations/
countries an opportunity to present themselves
at a low cost. From a sustainable point of view,
OGT connects viewers with a source of cultural
capital. Lately, Go et al. (2003) have warned us of
the negative flow of tourism. Theypointed out that
cultural tourism development presents some very
definite unbalances: it depends on local resources
and it is governed by an industry that is increasingly
both “global” in nature and disconnected from the
sources of cultural capital. To prevent this erosion
and displacement, the LSGTs, delivered in the
frame of the survey, were delivered by a local and
a licensed tourist guide from Ljubljana (Slovenia),
who had been a HeyGo streamer since January
2021.

LIMITATIONS AND FURTHER
SUGGESTIONS

The research was done based on the results of the
survey, which was delivered to participants from
all around the globe, however, the live-streamed
guided tour was delivered in one destination only.
This is the beginning of the research on this topic
and for better results should be done in other cities,
and places as well.

Exposing individuals to different cultures and
promoting dialogue helps combat radicalization and
promotes peaceful coexistence, breaks down the
stereotypes and promotes understanding, leading
to peaceful coexistence. In conclusion, endorsing
OGT as part of cultural and tourism diplomacy can
be a powerful tool for promoting global peace,
appreciation, and understanding among nations.
Themed focused tours, and literary tours particularly,
are presenting cultures’ richness, authentic local life
and are taking visitors off the beaten path areas.
Tourist guides are the destination’s ambassadors -
they interpret the destination’s heritage. The OGTs
promote cultural exchange. They allow people from
different countries and backgrounds to virtually
explore cultural sites, museums, and historical
landmarks. The OGT provides a platform for people
to engage in discussions and ask questions about
different cultures. This encouraging dialogue
fosters empathy, tolerance, and respect for diverse
perspectives, and highlights shared historical
experiences, traditions, and values, emphasizing
common humanity and promoting global peace. By
presenting areas that are not so well known, OGTs
can also promote sustainable tourism practices,

raising awareness about the importance of
preserving natural and cultural heritage. By
emphasizing the need for environmental

conservation, countries can foster a sense of global
responsibility and cooperation, contributing to
peace. The OGTs enable individuals to connect
with people from different cultures, fostering
friendships and personal connections. These
connections build trust and understanding,
contributing to peaceful relations between nations.
By presenting the rich cultural diversity of a country,
OGT can counter extremist ideologies that thrive
on ignorance and prejudice. Exposing individuals
to different cultures and promoting dialogue
helps to overcome prejudice and develops mutual
respect and understanding. Findings from this study
elucidate that OGTs, because of their accessibility
and sustainability, have a promising future in the
field of building global knowledge, understanding
and peace.
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ABSTRAKT

ABSTRACT

The impact of new technologies in the process of offering
and selling tourism products has been known for several
years to decades. The market of tour operators is no
exception and has also moved from traditional places to
the internet environment. In the view of the higher growth
rate of e-commerce in the service sector, it is important
to protect consumers. The institutional environment that
deals with consumer protection in the Czech Republic
sets a number of requirements and consumer awareness
when purchasing tourism products. The aim of this paper
is to determine the degree of compliance with these
requirements by Czech travel agencies that can operate
under Czech legal norms. The paper examines 449 travel
agencies by means of content analysis of information on the
web offers of their products. It shows that the relationship
between the size of the travel agency and the degree of
compliance may not be clearly demonstrated. A positive
finding is that important information is provided by tour
operators for almost all webpages. Thus, the institution of
legislation has a positive impact on consumer protection in
the tourism sector.

Keywords: Czechia. Direct marketing. Legislative framework.

Tour operator.



Soucasné obchodni praktiky cestovnich kanceldfi
reflektuji moderni vyvoj. Cestovni kancelare stejné
jako jiné subjekty pouZivaji k distribuci svych
produktl moderni metody, kterymi jsou bezesporu
prodej po internetu. Pravé nabidka na internetu
je pro soucasného spotrebitele ¢asto vyuZivanou
formou nabidky produktd, at uz se jedna o vyrobky
¢i sluzby. Nar(st vyuzivani e-shopl je zndmy jiz
nékolik let, kdy v dUsledku covidové pandemie tento
zplUsob obchodu nabral na vyznamné dynamice.
Proto se tento pfispévek zabyva nabidkou cestovnich
kanceldfi na webovych strankdch a stupném
splnéni poZzadavk(li na tuto nabidku v kontextu
legislativnich regulaci a ochrany spotrebitele. V ramci
institucionalniho ukotveni podnikani v cestovnich
ruchu hraje legislativni regulace vyznamnou roli a jeji
dodrZovani je pro ochranu spotrebitele v cestovnim
ruchu zasadni.

Clanek se zabyva pravnimi institucemi, které jsou
soucdasti ekonomického systému cestovniho ruchu.
Instituce formadlniho i neformdlniho typu ovliviuji
hospodarsky rlst jednotlivych statd (North, 1971,
1990, 1991; World Bank, 2017). Ekonomové
spatfuji pri¢iny hospodarského rozvoje zemé ve
vybéru vhodnych instituci. North (1991) poukazuje
na protikladné pfibéhy stability a zmén v zemich
zdpadni Evropy na zakladé jejich vyvoje jiz z dob
kolonializmu (napt. Spanélsko, Velkd Britanie).
Rozdilnost ekonomické vykonnosti vysvétluje
pomoci dvou klicovych ¢&asti: |. vztahem mezi
zdkladnim instituciondlnim rdmcem, organizacni
strukturou a institucionalnimi zmeénami,
. zavislosti na spoluptsobeni ekonomickych zmén,
které jsou ndsledkem rostoucich vynosd. Smér
a forma ekonomickych aktivit, at uz jednotlivcl i
organizaci, odrazi pfrilezitosti, jeZ jsou poskytovany
institucionalnim ramcem, zvyky, naboZenskymi
pravidly a také efektivitou vymahatelnosti téchto
pravidel. Vyzkumem rozdilného institucionalniho
prostfedi (vlastnickd prava a kontrola vladni moci)
a jeho vztahem k vykonnosti ekonomiky v byvalych
koloniich se rovnéZ zabyvali dal$i badatelé, ktefi
méfili rozdily v institucich (Acemoglu et al., 2001;
The International Country Risk Guide (ICRG), n.d.).
Myslenku pfric¢iny ekonomického ristu v zakladnim
institucionalnim prostfedi ve spolecnosti a stupni
prosazeni elementdrnich pravidel zminil North
jiz v r. 1971. Instituce, zejména ve smyslu prdva,
prochdzeji neustdlym vyvojem a jejich zména je
postupnym procesem (Breinek, 2006). Vyzkum
v ramci nové institucionalni ekonomie je v poslednich

letech zasazen digitalni evoluci a velkym mnozZstvim
dat, kterd mohou vést k zodpovézeni otazek, drive
systematicky neanalyzovanych. Pro tuto védu
pozadujiciempirickou analyzu komplexnich informaci
s velkym mnoiZstvim detaild jsou charakteristické
zrychlené legislativni a kulturni zmény, jez prinaseji
dalsi pfilezitosti vyzkumu (Ménard & Shirley, 2018).

Zakladni nespornou funkci instituci je usporadat
lidskou organizaci (Ucastniky na trhu) a sménu,
resp. pravidla hry (North, 1991). Absence instituci je
vnimana jako zasadni problém, nicméné i nevhodné
instituce jsou prekazkou. Instituce mohou spliovat
svij ucel a byt efektivné vyuZity, pokud socidlni
vyhody z nich vyplyvajici prevysuji naklady na jejich
vytvoreni (La Porta, 1999). Ustanoveni pravnich
a demokratickych instituci je nezbytné, nyni vyvstava
otazka, do jaké miry. Nové empirické poznatky o vlivu
regulace na ekonomické aktivity pfinasi ve svém
vyzkumu ekonom Enste (2010). Analyzoval vztah mezi
hustotou predpist a velikosti stinovych ekonomik za
pomoci indexu regulace. Za stinovou ekonomiku, jez
se stala vyznamnou oblasti vyzkumu zajimavou pro
verejnost, politiky i odborniky, povaZzuje rozhodnuti
jednotlived a firem realizovat své ekonomické
aktivity v rozporu s oficialnimi normami, formalnimi
institucemi a predpisy. Podle Northa, institucionalni
prostredi vzbuzujici ddvéryhodnost je takové, které
zahrnuje slozity instituciondlni ramec formalnich
pravidel, neformalnich omezeni a vymahani, jez
spole¢né umoznuji levné transakce (North, 1990).
Zmény v institucionalnim prostredi jsou iniciovany
podle transakénich nakladd, spojenych s rdznymi
institucionalnimi ramci. Regulace bud omezuje
nebo umoznuje. Pfiznivci regulace ji povazuji za
nastroj s potencidlem vyvijet racionalni kontrolu
nad dllezitymi ekonomickymi a socialnimi aspekty,
naopak odplrci spatfuji v regulaci byrokracii,
prekazky v rozvijeni CcCinnosti a zatéz pro
hospodarskou cinnost (Baldwin et al., 2012).
Regulace nepredstavuje pouze legislativni Upravy,
které ridi prava a povinnosti Uc¢astnikd, ale usnadnuje
spolecenské interakce ve smyslu zvykového prava
a vzorcl chovani ve spolecnosti (Black, 2002). Sama
spole¢nost mliZe byt regulacni. Regulace nemusi byt
fizend pouze statem, ale mUze byt i decentralizovana
v dané spolecnosti. Tento koncept ¢im dal vice
rezonuje v diskuzi o globalizaci. Koncepce statem
fizené regulace nebude soucasné spolecnosti
stacit, pokud nebude vyuzivana alespon urcitd mira
prijatelné samoregulace (Black, 2002). S regulaci dale
Uzce souvisi pojmy ochrana spotfebitele a vytvareni



pravidel. Ochranou spotrebitele Ize chdpat soubor
pravnich norem vedoucich k ochrané prav fyzickych
osob, jez nejednaji v ramci své podnikatelské ¢innosti
nebo v rdmci samostatného vykonu svého povolani
(Zakon ¢. 634, 1992). Pravni ochrana spotrebitele
v CR zasahuje a7 do historického obdobi Rakousko-
Uherské monarchie, kdy v Zivnostenském fadu
byla ustanovena povinnost oznaceni provozovny,
informacni povinnosti u zboZi ¢i zdkaz nekalé
soutéze (Kotoucova, 2008). Aby podniky a instituce
ziskaly dvéru verejnosti v ramci celého evropského
spoleéenstvi, je k tomu zapotrebi legislativni ochrany
spotrebitele. Divodem pro jeji regulaci je informacni
asymetrie a snahy o minimalizaci Ujmy zpUsobené
spotrebitellim (Merrilees & Cotman, 1976), a ddle
také ménici se trzni prostfedi — vzrustajici sloZitost
produktd a sluzeb, flexibilni cenova strategie
prodejcli, nepravdivé a neovérené informace,
zmény v demografickém vyvoji spolecnosti a ve
spotrebitelském chovani, a v neposledni radé
technologické zmény. Hlavni obchodni praktikou
firem je pak marketingova komunikace, jez dokaze
dlvéryhodnost v oCich spotrebiteld ziskat ¢i naopak
ztratit (Petfickova, 2017).

Cilem pfispévku je zhodnotit plnéni podminek
danych zakonem pfi pouZivani direkt marketingu
Ceskymi cestovnimi kancelaremi pfi distribuci svych
produktd na internetu.

Vyzkumnym vzorkem byly webové stranky ceskych
cestovnich kancelafi (zkr. CK) definované § 2 zdkona
€. 159/1999 Sb. Analyzovany byly cestovni kancelare,
které jsou uvedeny v seznamu Ministerstva pro
mistni rozvoj CR dle zakona ¢. 159/1999 Sb., ktery
je zvefejnén na webovych strankach ministerstva.
Kazdd CK uvedena v seznamu musi mit zfizenou
koncesovanou Zivnost, uhrazeny pfispévek do
garan¢niho fondu a sjednanou pojistku nebo
bankovni zaruku pro ptipad svého upadku. K 3. 4.
2024 se na seznamu nachazelo 594 CK (MMRCR,
n.d.). Tento vzorek byl dale upravovan. Byly vyrazeny
CK, které: I. nabizeji zajezdy tzv. na miru; Il. nemaji
webovou stranku; Ill. nemaji aktualni nabidku;
IV. nabidka nespliiuje naleZitosti zajezdu. Cestovni
agentury (dle § 3 zdkona ¢. 159/1999 Sb.) pouze
zprostiedkovavaji prodej zajezdl jinych CK, proto
nebyly do vyzkumu zarazeny. Konecny zkoumany
vzorek zaujimal celkem 449 podnikatelskych
subjektd.

Vybrané cestovni kanceldre byly nejprve rozdéleny
do kategorii na zakladé poctu zaméstnancl v souladu
se zdkonem o Ucetnictvi (zakon €. 563, 1991). CK byly
rozdéleny do ¢tyr skupin:

e Mikro — ucetni jednotka ma priamérné do 10
zaméstnancl, aktiva celkem 9 000 000 K¢, rocni
Uhrn Cistého obratu 18 000 000 K¢;

e Malé — ucetni jednotka ma pramérné do 50
zameéstnanc(, aktiva celkem 100 000 000 K¢,
ro¢ni Uhrn cistého obratu 200 000 000 K¢;

e Stfedni — ucetni jednotka ma primérné do 250
zaméstnanc(, aktiva celkem 500 000 000 K¢,
ro¢ni Uhrn Cistého obratu 1 000 000 000 K¢;

e Velké — ucetni jednotka presahuje alespon 2 ze
3 faktor( uvedenych v bodu 3, pro ucely tohoto
¢lanku to znamend vice jak 250 zaméstnancd.

Hodnota aktiv a ro¢ni Uhrn Cistého obratu nebyl
vzhledem k rozsahu vyzkumu a charakteru vzorku
bran v potaz. Informace o poctu zaméstnancl byly
ziskdny z administrativniho registru ekonomickych
subjektll (dale jako ARES) (ARES, n.d.). Je nutno
uvést, Zze informace v ARES nejsou aktualizovany
pravidelné a mohou tak byt v nékterych pfipadech
zastaralé.

Poté byl cely vybrany vzorek podroben analyze, pfi
které byl zkouman rozsah splnéni podminek danych
zakonem €. 159/1999 Sb.

Podminky byly rozdéleny do deviti faktora:
ubytovani, doprava, strava, cena, program,
stornopoplatky, cestovni pojisténi, minimalni pocet
cestujicich a pasové, vizové a zdravotni povinnosti.
Pro kazdy faktor byly stanoveny poZadované
informace, které musi CK uvadét ve své nabidce
zdjezdl, aby dané podminky splnila. Po provedené
analyze byly porovnadny dané kategorie CK podle
miry splnéni podminek. Zjistovana byla souvislost
mezi velikosti CK a mife splnéni zakonem danych
podminek. Splnéni podminek bylo vyhodnocovano
na zakladé obsahové analyzy, kde byla rozebrana
nabidka zajezd(i cestovnich kanceldfi na jejich
webovych strankach.

1. Ubytovani — informace o druhu ubytovani
(zda se jedna o hotel, apartman, apartmanovy
hotel, penzion nebo jiné dle oficidlni klasifikace
ubytovacich zafizeni CR); klasifikace ubytovani
(pocet hvézdicek v pripadé hotell); vybavenost
ubytovani (popis pokoje, hotelu a jeho okoli).



2. Doprava — druh dopravy (letecka, autobusova,
vlastni ¢i jind); v pripadé letecké informace
o misté odletu a pfiletu; informace o ptipadnych
prestupech; v pripadé autobusové dopravy
se sledovaly informace o druhu a vybaveni
autobusu, nastupni mista; v pripadé vlastni
dopravy byly sledovany informace o konkrétni
adrese mista pobytu s Casy prijezdu a odjezdu.

3. Strava — informace o druhu stravovani (tzn.
polopenze, plnd penze atd.); zplsob stravovani
(tzn. formou bufetu, a la carte a jiné).

4. Program — pfitomnost itinerare (predevsim
u pozndvacich zajezdd), v pripadé pobytovych
zajezd byly sledovany informace o fakultativnich
vyletech, moznosti zdbavy v ubytovani (tzn.
sportovni vyziti, wellness, kulturni vyziti a dalsi).

5. Cena - informace o celkové cené zdjezdu
i s pfipadnymi poplatky (napf. turisticka dari)

6. Stornopoplatky — informace o stornopoplatcich
u zdjezdu nebo ve vseobecnych obchodnich
podminkach.

7. Cestovni pojisténi — pojistné podminky (v celkové
cené, nebo jako nabidka pftiplatku); pritomnost
pojistnych podminek a informace o rozsahu
pojisténi.

Tabulka 1: Prehled zkoumanych CK dle velikosti

Mikro do 10
Malé do 50
Stfedni do 250
Velké nad 250

Celkem

Zdroj: Vlastni zpracovani

Podminky, které byly nejc¢astéji splnény ze strany
informacéni povinnosti CK, spadaji do oblasti
ubytovani a cen. Podminku poskytnuti informace
o ubytovani naplnilo celkem 438 CK, coZ predstavuje
98 %. U téch CK, které tuto podminku nenaplnily,
absentovaly dostatecné informace predevsim
o druhu, klasifikaci a vybavenosti ubytovaciho
zatizeni. Casto se objevovala informace, Ze ubytovani
je soucdsti ceny bez dalsi specifikace. V tomto

8. Minimalni pocet cestujicich — informace
o minimalnim poctu cestujicich potfebném pro
realizaci zajezdu.

9. Pasové, vizové a zdravotni povinnosti
— pritomnost informaci o pasové, vizovych
a zdravotnich povinnostech cilovych zemi.

Zkoumany vzorek CK cital celkem 449 subjektd.
Z tabulky 1 je zfejmé, Ze ve vétsSiné se jednd o mikro
podniky (celkem 87 %, 390 subjekt(l). V ARES bylo
u celkem 115 subjektd uvedeno bez zaméstnancl
nebo neuvedeno, proto jsou pro ucely tohoto
vyzkumu zafazeny mezi mikro subjekty. Velké
a stredni subjekty jsou zastoupeny v naprosté
mensiné. Navic je potfeba upozornit na to, Zze nékolik
(3) subjektl vyhodnocenych jako velkych nema
provozovani ¢innosti CK jako hlavni ucéel podnikani.
Jednd se o velké dopravni spoleénosti, u kterych
je sloZité odhadnout, kolik zaméstnancl pracuje
v oblasti zprostfedkovani cestovnich sluzeb.

390 87
46 10
6 1
7 2
449 100

pripadé se jednalo pouze o mikro subjekty. Celkem
421 CK splnilo podminku informovanosti o dopraveé.
Nedostatky v informovanosti byly predevsim
v tom, Ze CK sdélovaly typ dopravy, ale dalsi
podrobné informace neuvadély. Zde se problémy
objevovaly u velikosti CK — mikro, malych i stfednich.
Informovanost ohledné poskytované stravy splnilo
428 (95 %) z vybraného vzorku. Spravné informace
o rozsahu poskytnutého stravovani neuvedlo 21 CK,



a predevsim se jednalo o chybéjicim sdéleni o druhu
a zpUsobu stravovani. Tyto CK patfily do skupiny
mikro subjektd.

Dostatecné informace o programu zverejnilo
na svych webovych strankach 407 (91 %) CK.
VSech 42 cestovnich kancelafi, které nesplnily

podminky dle vyzkumu, nedostatecné informovaly
o itinerdfi zajezdu, volnocasovych aktivitach nebo
fakultativnich vyletech. Jednalo se o mikro, malé
a stfedni CK. Vysoky podil CK (98 %) uvadél spravné
celkovou cenu a termin zdjezdu. V osmi pripadech
(pouze mikro CK) nebyla uvedena cena nebo termin
zajezdl (tabulka 2).

Tabulka 2: Vysledky analyzy splnéni podminek nabidky CK

11 449 98
28 449 94
21 449 95
9 449 98
42 449 91
53 449 88
67 437 85
373 449 17
219 437 50

Ubytovani 438
Doprava 421
Strava 428
Cena 440
Program 407
Stornopoplatky 396
Cestovni pojisténi 370
Min. pocet cestujicich 76
Pasova/vizové/zdravotni povinnosti 218

Zdroj: Vlastni zpracovani

Podminka informovanosti o stornopoplatcich byla
jedna z téch, které byly splnény pod urovni 90 %,
ve zkoumaném vzorku ji splnilo presné 396 CK,
tj. 88 %. V 53 pripadech byly zjistény nedostatky
v nepublikovanych  vSeobecnych obchodnich
podminkach na webu CK. V téchto pripadech ani
nebyly storno podminky uvedeny jinak. Podrobnosti
o cestovnim pojiSténi zverejnilo 85 % CK (370 z 437).
Zde byly ze zkoumaného vzorku vyfazeny CK, které
nabizeji zijezdy pouze po Cesku (12 CK), nebot
Ize predpokladat nezajem spotiebitelll o cestovni
pripojisténi. Pojistné podminky nebo informace
o rozsahu pojisténi nemélo uvefejnéno na webu
67 CK ze skupiny mikro a malych CK. Nejméné CK
splnilo podminku informovat o minimalnim poctu
Ucastnik(l na zdjezdu. Splnilo ho pouze 76 CK (17 %).
Naprosta vétsSina CK ze vsech kategorii neuvadéla
tyto informace ve svych nabidkach na webu. Polovina
CK (218 z 437), které poradaji zajezdy do zahranici,
méla spravné uvedeny informace o pasovych,

vizovych a zdravotnich pozadavcich cilovych zemi.
Nesplnéni této podminky se tykalo CK ze vsech
kategorii. Splnit veskeré podminky se povedlo pouze
46 CK. Jedna se tedy o 10% podil zkoumaného
vzorku, resp. 10,5% podil v pripadé vyrazeni CK
se zamérenim na domaci turismus. NejCastéjsim
nedostatkem v informovanosti spotrebitele byly
neuvedené informace o minimalnim poctu Gcastniku
pro uskutecnéni zdjezdu a informace o pasové,
vizové a zdravotni povinnosti. Z pohledu zakaznika
se jedna o problémy nizSiho charakteru, ale i pres
to muaZe pfi absenci téchto informaci dojit ke
sporlm pri nasledném feseni, napf. zruseni/zmareni
zdjezdu nebo snizeni cestovatelského komfortu pfi
vycestovani do zemi s pasovou ¢i vizovou povinnosti.

Vzhledem k tomu, Ze jednotlivé podminky maji na
zdkaznika rtznou silu dopadu, byly rozclenény do
tfech kategorii.



1. Zakladni faktory — stredni dlleZitost
2. Rozsifené faktory — vysoka dullezZitost
3. Vedlejsi faktory — nizka dulezitost

V zakladnich faktorech jsou zastoupeny informace,
které zakaznika zajimaji a maji znacny vliv na jeho
rozhodovani. Mezi tyto faktory patfi informace
o ubytovani, dopravé, stravé, cené, programu
a cestovnim pojisténi. Rozsirené faktory zastupuji

Tabulka 3: SpIinéni podminek dle zavaznosti

Zakladni 93 92
faktory
Rozsirené 38 87
faktory
Vedlejsi 33 37
faktory

Zdroj: Vlastni zpracovani

Nejhife dopadly v celkovém hodnoceni faktory
vedlejsi, které splnilo pouze 33 % cestovnich
kanceldri. AvSak témto faktorlim byla pfifazena nizka
dllezitost. Zakladni faktory, kterym byla pfifazena
stfedni dullezitost, byly splnény v 93 % pfipad(,
a rozsifené faktory s vysokou d(lezZitosti splnilo 88 %
CK. Absence vSeobecnych smluvnich ¢i obchodnich
podminek a s tim i zkoumané sdéleni o storno
poplatcich predstavuje zasadni problém a v pfipadé
nesplnéni by mohla hrozit vysokd pokuta pro
cestovni kanceldre. Ve zkoumaném vzorku splnilo
pouze 10 % CK veSkeré zkoumané podminky. Nejvice
CK spliujicich podminky spadd do mikro subjektu
(38), coz predstavuje 10% podil v dané kategorii
CK. Malé CK splnily pozadavky na urovni 13 %, coz
¢ini 6 CK. U stfednich CK nesplnila podminky jedina.
Velké CK splnily podminky 2, tj. 29 %. Mikro CK plnily
zejména zdakladni faktory (92 %) a rozsifené faktory
(87 %). Vedlejsi faktory naplfiovalo pouze 32 % mikro
CK. Malé CK také plnily vedlejsi faktory nejméné
(39 %). Zakladni a rozsitené faktory pak splnilo
shodné 96 % malych CK. Stfedni CK splnily vSechny
rozSirené faktory, zakladni pak na 89 %. U téchto
CK je splnéno nejméné vedlejsich faktor( vibec ze

sdéleni o stornopoplatcich a také o pojistce proti
upadku CK. Oba faktory jsou podstatné pro ochranu
spotrebitele a byla jim tedy pfifazena nejvyssi
dlleZitost. Nejméné dulezité informace z pohledu
zadkaznika jsou v posledni skupiné vedlejsich faktord.
Jednd se napf. o minimalni pocet cestujicich
k uskutecnéni zdjezdu a informace o pasovych,
vizovych a zdravotnich povinnostech.

96 89 100
96 100 100
39 29 43

vSech CK (25 %). Velké CK dosdahly nejlepsi vysledkd.
Na 100 % splnily jak zakladni, tak i rozSifené faktory,
vedlejsi pak na 43 %. Je nutné ale zminit i poCet CK
v jednotlivych kategoriich (tabulka 3).

Cilem pfrispévku bylo zhodnotit plnéni podminek
danych zdkonem pfi pouzivani direkt marketingu
¢eskymi cestovnimi kanceldfemi pfti distribuci
svych produktd na internetu. Z vysledk( porovnani
cestovnich kanceldfi na zakladé velikosti je zfejmé,
Ze velké CK si vedly |épe nez podniky z ostatnich
kategorii.  Nejproblémovéjsi  pozici  zaujimaji
bezesporu u vSech CK vedlejsi faktory, které jsou
spinény od 43 % u velkych CK az po 25 % u stfednich
CK. | pres nizkou dulezZitost téchto faktor(i a dopadu
na zakazniky se zde nabizi prostor pro zlepsSeni.

V celkovém hodnoceni dopadly stredni CK nejhlre,
nebot se jim podafilo splnit zakladni faktory pouze
na 89 %, coZ je v porovnani s celkovym vzorkem
nizsi o 4procentni body a jako jediné kategorii se tak
nepodafrilo dostat na hranici 90 %.



Malym CK se vedlo v komparaci s vyzkumnym
vzorkem velmi dobre. Ve vSech faktorech dosahly
vyssiho procenta splnéni faktorl, nez je tomu
v celkovém vybéru. Po velkych CK ziskaly nejlepsi
vysledek. Mikro cestovni kancelare kopirovaly
vzhledem ke svému poctu celkovy vzorek. Rozdily
se pohybuji pouze v jednotkach procentnich bodu.
Zakladni predpoklad, Ze vétsi CK budou plnit
jednotliva kritéria, se vyzkumem prokazal pouze
Castecné. Velké subjekty tohoto predpokladu

dosahly, ale vzhledem k celkovému poctu velkych CK
a také pfi srovnani s mikro a strednimi CK nelze toto
tvrzeni zobecnovat na cely vybérovy soubor.
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ABSTRAKT ABSTRACT

Tourism is undoubtedly establishing itself as an important
element of cross-border cooperation, whether in the
business sense (e.g. by exploiting comparative advantages)
or in the individual sense of getting to know each other -
often referred to as people-to-people or face-to-face. In
the Czech-Austrian border region, these activities were
possible only after 1989, so the question arises, can we
to some extent build on the links before 1918, i.e. within
the Austro-Hungarian Empire? The aim of this paper is to
describe the current situation or recent developments of
cross-border cooperation (cross-border aspects) on the
Czech-Austrian border. The paper is conceived in the form
of a mixed research: based on the analysis of the websites
of border villages from the Czech (and Moravian) side, as
well as presenting selected findings (themes) from our
own field research through a questionnaire survey of
residents. The set of border villages is characterised by
a rather significant differentiation, depending on objective
conditions and subjective factors. The involvement in
cross-border cooperation is very diverse. Czechs associate
Austria primarily with the landscape and mountains (the
Alps), but also with the capital Vienna. Up to 75 % of the
residents of the South Moravian border belt visit Austria
every year, while knowledge of cross-border cooperation
is not very common - it concerns at most one third of the
respondents.

Keywords: Austria, border, cross-border cooperation,
Czechia, municipality.




Pohrani¢ni oblasti jsou charakterizovany zpravidla
jako uUzemi specificka, odliSnd od vnitrozemi.
Dlavodem je jejich odlehlost, resp. vzdalenost od
center (vnitini rozmér), ale také vliv statni hranice
— a souseda za ni — na zdejsi déni (vnéjsi rozmér).
Z hlediska regionalnich procesi lze také rozliSovat
pusobeni sil centrifugalnich, jakoZ i centripetalnich,
pfiemZ ty nas zajimaji — vzhledem k zaméreni
prispévku — logicky vice (Jefabek a kol. 2004).
Postaveni pohranici neni, ostatné jako ekonomika,
spolec¢nost, politika apod., konstantni, ale méni se
v zdvislosti na rdmcovych podminkach, zde na
vztazich mezi dvéma staty a/Ci v SirSim pojeti — naptr.
evropské integraci.

Pro preshrani¢ni spolupraci lze povaZovat za
signifikantni, Ze se odehrava, resp. zde spoluplsobi
subjekty nejen na rzné hierarchické urovni (globalni
zastoupené unijni az lokalni, vertikalni hledisko), ale
zdroven rozmanitého obsahového zaméreni (napf.
od vyrobnich podnikd po nadace, horizontalni
hledisko). Dochazi také postupné k oslabovani
statu jako politického aktéra, kdyz své kompetence
preddva, vice ¢i méné ochotné, jak smérem nahoru
(Evropska unie), tak — mj. také v souladu s jednim ze
zdsadnich principt EU subsidiaritou — smérem dolu
(euro/regiony, obce a mésta) (Havlicek a kol. 2018).
V neposledni fadé je pfi budovani preshrani¢niho
spolecenstvi kladen dlraz prdvé na aktivni Ucast
obcanl, protoZe mistni a regionalni aktéfi jsou
povaZovani za hnaci silu regiondlniho rozvoje (vice
Zich a kol. 2007).

Oproti zapadni Evropé, kde preshrani¢ni spoluprace
ma vice nez 60letou historii, vSak musime mit na
paméti relativni novost tohoto fenoménu v ¢eskych
podminkach, nebot trvda zhruba polovinu této
doby (SindelaF & Jefabek 2018). Zminku si zaslouZi
nepochybné i jakési milniky (vzajemnych) vztah(,
pocinaje vstupem Rakouska do EU (roku 1995, coz
umoznovalo pro Ceské pohranici ¢erpat prostfedky
z predvstupniho programu EU Phare CBC), pres
vstup CR (2004) a po pIné €lenstvi, resp. zapojeni do
Schengenského prostoru (po 7 letech pfechodného
obdobi).

Vazby Ccesko-rakouské se vyznacuji dlouhou
a bohatou historii, pfricemz prosly obdobimi
vzkvétajicimi, ale i ponékud temnéjsimi. Kazdopadné
dnes, mj. uUsty nejvysSich Ustavnich ciniteld obou
statd, je lze oznacit za déjinné nejlepsi, pratelské,
oteviené, vzajemné  bilaterdlné  prospésné.

Konkrétnim projevem se stala Slavkovskad deklarace,
roku 2015 vytvorené regionalni seskupeni z iniciativy
Rakouska (vedle Ceska participuje také Slovensko)
k posileni spoluprdce v otdzkach sousedstvi, zvyseni
verejného povédomi o spoleénych zdjmech vc.
posileni mezilidskych kontaktll v regionu Evropska
unie). V téchto ramcovych podminkiach se
soustiedime na ,readlnou” preshrani¢ni spolupraci
podél cesko-rakouské hranice, tedy na pulsobeni
bezprostfredné hraniénich obci jako subjektu
regiondlniho rozvoje, jakoz i zapojeni zdejsich
obyvatel do ,procesu vzidjemného pozndvani“.
Jsme presvédcéeni, Ze tato kombinace pfistupu
objektivniho (ptindsejiciho nezpochybnitelné
informace verejnosti béiné pristupné)
a subjektivniho (reflektujiciho znalosti a pocity
respondentl) dokaze vystizné a plasticky zmapovat
zdejsi situaci. V pozadi samoziejmé stoji otazka
verifikace vySe uvedeného politického hodnoceni
z Urovné mezi/nadnarodni, zatimco prispévek se
orientuje na uroven lokalni (komunalni).

V Uvodu stoji za pripomenuti, v jakém uzemi se
budeme pohybovat. Cesko-rakouské pohraniéi,
at jiz jakkoliv vymezené, se vyznacuje z hlediska
cestovniho ruchu, fyzickogeografickych podminek,
ale i kulturniho dédictvi mimoradnou atraktivitou.
Staci jen vzpomenout — alespon z ¢eské/moravské
strany — pojmy jako Sumava, Lipno, Novohradské
hory, Ceskd Kanada, NP Podyji, vinafska oblast
jizni Moravy, jakoZ i Cesky Krumlov, JindFichiv
Hradec, Trebi¢, Znojmo, Mikulov. Dominanci
v navstévnosti, s vyjimkou Prahy, dokladaji napf. Cisla
o vyuZiti hromadnych ubytovacich zafizeni za rok
2023 domacim a prijezdovym CR (tourdata, 2024):
Jihocesky kraj — 1216 resp. 431 tis. (celkem 1,647
mil. vici 654 tis. rezidentl, pomér atraktivity 2,52)
a Jihomoravsky kraj — 1476 resp. 690 tis. (2,166 mil.
vici 1,227 mil. rezident(, pomér atraktivity 1,76).

STEZEJNI ROLE LOKALNI UROVNE
V PRESHRANICNI SPOLUPRACI

Jakkoliv je vysSe deklarovan vyznam radovostniho
principu, Cetné studie zahrani¢nich autorl, ale
i z Ceského prostredi, kladou dlraz na Uroven lokalni,
resp. komunalni az individudlni. Jmenujme v prvni
fadé monografii s vystiZnym nazvem Pohranici jako
prostor zprostredkovani, ktera — jak uvadi podtitul
— se vénuje meziobecni spolupraci v ¢esko-saském



pohranici (Miiller et al. 2000). Rozvoj turismu (v ném.
Tourismus i Fremdenverkehr) oznacuje za vhodnou
strategii pro diverzifikaci a restrukturalizaci v obecné
poloze, plati to ale i pro cetné konkrétni regiony
(Cesko-rakouské nevyjimaje). Pritom nepochybné
ovliviiuje i jind odvétvi spolecnosti a ekonomiky,
coz muZe mit pozitivni i negativni dopad. Samotné
preshranicni projekty reflektuji podminky a potencial
daného regionu/lokality, plUsobi tedy se znacnou
uzemni diferenciaci. Za konkrétni priklad slouzi péce
o kulturni dédictvi na ptikladu Krusnohofi, kterd
kulminovala zapisem zdejSiho Montanregionu na
Seznam UNESCO.

Nedilnou soucastijak cestovnihoruchu (daletaké CR),
jakozZ i preshranicni spoluprace, jsou rovnéz kulturni
aktivity, Ziva setkani v ramci volného ¢asu —jiz z jejich
pojeti ve smyslu people-to-people pripadné face-to-
face. Zajickova (2012) na zakladé detailni analyzy
prokazala platnost stanovenych hypotéz:

e Pocet kulturnich akci na Uzemi Euroregionu Elbe/
Labe béhem let 1995-2010 narUstal.

e Dochazi k neustalému zvySovani poctu kulturnich
zatizeni a mist, kde se konaji kulturni akce.

e Kulturni akce se soustfeduji do okresnich
a spadovych mést (napf. Décin a Pirna).

e Do nabidky akci cesko-saské spoluprace se
zapojuji predevsim mésta a obce, které jsou
¢lenem EEL.

Vratime-li se zpét do reSeného uzemi, nelze
pominout zdsadni pfinos A. Vaishara, byt zde
skryty v kolektivnim dile Stastné a kol. (2015) pod
ponékud provokativnim ndazvem Cestovni ruch jako
alternativni odvétvi pro rozvoj jihomoravského
venkova? Jiz v ivodu si autofi neodpusti podstatnou
poznamku, a sice potfeby rozliSovat venkovsky CR
(vdzany na typické venkovské atraktivity) a CR na
venkové (tam lokalizovany, ovSem bez patrnych
vazeb k Gzemi). Uzemni uréeni vychazi z diferenciace
fyzickogeografickych a socioekonomickych
podminek, ze zaméreni ¢lanku vyplyva kategorie
,periferni venkov pohranici“, v detailu pak modelové
mikroregiony:
e Lednicko-valticky aredl jako priklad prvoradé
atraktivity v rdmci mezindrodniho CR, a
e Podyji — mimoradné odlehly region s vyraznymi
pfirodnimi i kulturnimi atraktivitami, ale se
zaostavajici infrastrukturou.

U LVA se v lokaliza¢nich faktorech objevuje hranice
s Rakouskem, se Slovenskem vsSak nikoliv (?),

zaroven je pfipomenuta odpradavna stfedoevropsky
vyznamna (dopravni) kfiZovatka. Poloha, resp.
blizkost Brna s mezindrodnim letistém by mohla
pfildkat vice zahrani¢nich turistd. Konkrétni
preshranicni aspekty jsou ve studii zcela opomenuty,
kdyZ nepocitame kritiku prace informacnich center
pro slabou aktivitu smérujici k posileni vicedenni
navstévnosti, jisté v¢. zahrani¢nich navstévnika.

Pro Podyiji se v Uvodu pfipomina v narodnim parku
pfirodni unikatnost diky byvalé Zelezné opong,
v lokalizacnich predpokladech pak méstecko
Hardegg, mj. sidlo NP Thayatal. Populacni vyvoj
zahrnuje i odsun etnickych Némcl po 2. svétové
valce, stejné tak soucasné emigracni tendence
podminéné znacnou vzdalenosti od regiondlnich
center. Pozitivné se projevilo znovuzavedeni
vlakového spojeni mezi Vidni a Znojmem.
Za problém lze — s ohledem na nejvyssi stupen
ochrany pfirody — oznadit nedostatek hrani¢nich
pfechodul, ale také jazykovou bariéru, obdobné
perifernost rakouského Uzemi a skutecnost, Ze
vzhledem k vyméné obyvatelstva nelze navdzat na
predvalecné vztahy.

Z 10 sledovanych témat pravé cestovni ruch
zaznamenal po padu Zelezné opony jednoznaéné
nejvétsi, pochopitelné pozitivni zménu. Podle studie
zkoumajici pravé transformaci jihomoravského-
dolnorakouského regionu (Jefdbek, Heintel,
Weixlbaumer 2016) vice nez 80, resp. 90 % (AT
vs. CZ respondenti) se takto vyjadfilo v ramci
spolecného projektu s Universitédt Wien, Institut fiir
Geographie und Regionalforschung podporeného
programem MSMT CR AKTION AT-CZ. Cestovni
ruch a preshranicni spoluprace se objevuji rovnéz
v fizenych strukturovanych rozhovorech se starosty
obci, jako priklad Ize uvést:

e dvojjazy¢né webové stranky mésta Mikulov
k snadnéjsi orientaci rakouskych navstévnikd,

e preshrani¢ni projekt Oteviené sklepni ulicky
vypravéji pribéhy,

e hokejovy tym Orli Znojmo hral svého casu
mezindrodni soutéZ Erste Bank Eishockey Liga,
v niz — pochopitelné vedle rakouskych — byly
zastoupeny rovnéz tymy ze Slovinska, Italie
a Madarska,

e aktivity Obcanského sdruzeni Pamét, které se
zaslouzilo o Pamatnik na hranici v Mikulové.

Nesporny turisticky potencidl jizni Moravy, resp.
Cesko-rakouského pohrani¢i se odrazil také ve
tfech vlastnich projektech zamérenych na spolecné



kulturni dédictvi, resp. identitu a vzajemné
poznavani, a to s podporou Fondu malych projekt(
programu EU Interreg AT-CZ feSenych na Masarykové
univerzité a VSPJ. Prvni z projekt( se tykal Potencidlu
spole¢ného kulturniho dédictvi pro preshranicni
regiondlni rozvoj (vice Morgenstein, Jerabek eds.
2019). V monografii, pojaté jako kronika projektu,
je dan prostor ,impulzim expert(“, poznatkiim
z dotaznikovych Setfeni realizovanych face-to-face
studenty, pripadovym studiim revitalizace kulturniho
dédictvi, vnimani kulturniho prostoru béhem
terénniho vyzkumu, jakoZ i putovni vystavé posterd.
Projekt Posileni kulturni identity Pomoravi/March-
Gebiet (Jerabek, Svobodova a kol. 2019) navazal na
wvelky” projekt Danube Urban Brand, jehoZ cilem
bylo vytvofit nové spolecné povédomi o Podunaiji
(zapojeni 8 statt, 20 partner(). Pravé absence Ceské,
resp. moravské stopy v projektu DANUrB vedla
k zaméreni na jihomoravské Uzemi, zdejsi krajinu,
pamatky a cestovni ruch v roviné vzajemného
poznavani, mj. prostfednictvim  turistickych
informacnich center. Na zbyvajici kraje dotacniho
Uzemi se soustiedil projekt Pfipravenost pamdtek
na némecky mluvici klientelu (Jerabek a kol. 2021).
V prihrani¢i obou kraji (Kraj Vysocina a JihoCesky
kraj) jsme — ve spolupraci s Jihoceskou univerzitou
v Ceskych Budéjovicich — realizovali terénni $etfeni,
zahrnujici navstévu jak vybranych pamatek, tak
instituci verejné spravy (obce a mésta) — napf. Nové
Hrady, Jindfichtv Hradec, Slavonice, Jaroméfice nad
Rokytnou.

AT-CZ CESTOVNI RUCH S PODPOROU EU

Téma cestovniho ruchu se objevuje pochopitelné
i v koncepcnich dokumentech Evropské unie, za
pfiklad slouzi Uzemni agenda 2020 (EU 2011).
V C¢asti vénované Preshranici a Sirsimu sousedstvi
se pripomind dulezitost prihrani¢nich oblasti pro
udrzitelny rast, a to specificky pro Zivotni prostredi
a cestovni ruch. Nicméné konkrétni projevy jsou
vazany na prislusné operacni programy preshrani¢ni
spoluprace.

Evropskd unie podporuje vyvazieny regionalni
rozvoj prostfednictvi  kohezni  politiky, jejiz
nedilnou soucasti je tzv. Evropska uzemni

spoluprace, kde rozhoduijici slovo patfi preshraniéni
spoluprdci. Pfipomeneme-li si  historii, pak
poprvé zaznamendvame explicitné podporu CR
v programovém obdobi 2007-2013 prostfednictvim
operacniho programu Preshranicni spoluprace,
a to pod mottem Spolecné dosdhneme vice (ném.
Gemeinsam mehr erreichen). CR je soucasti priority

1 ,,Socio-ekonomicky rozvoj, cestovni ruch a transfer
know-how", konkrétné oblasti podpory 2 Cestovni
ruch, kultura a ekonomika volného Casu.

Zatimco v predchozim obdobi se cestovni ruch
objevuje mezi prioritami, pro obdobi 2014-2020
tomu tak nebylo. Za ddvod pro toto rozhodnuti se
uvadi ,komercni charakter” tohoto odvétvi, a tedy
nesoulad s unijni podporou instituci, organizaci
a zaméru zalozenych na ekonomickém profitu. To
ovsem neznamenalo, Ze by CR ,prisel zkratka“, jen
zalezelo na Zadatelich, jak a kam své zaméry ohledné
cestovniho ruchu ,skryji“. Nabizela se predevsim
prioritni osa 2 — Zivotni prostfedi a zdroje, resp.
investicni priorita 6¢, definovana jako Zachovani,
ochrana, propagace a rozvoj pfirodniho a kulturniho
dédictvi (Interreg, 2024). Z , pripustnych” opatreni
bylo mozZné realizovat projekty zamérené napt. na
tvorbu studii, ochranu a propagaci, ale i investice
malého rozsahu v oblasti verejné pristupné turistické
infrastruktury (vC. cyklostezek). Za priklad Ize uvést
projekt Centrum obnovy spolec¢ného kulturniho
dédictvi (COL), na némz se podilely Mésto Znojmo
a Spolecné, o.p.s., za rakouskou stranu Universitat
flir Weiterbildung Krems a Stadt Retz. Projekt
se systematicky zabyval udrzitelnou obnovou
pamatkovych objekt(, arealll a historickych sidel
a zaroven rozvijel preshranic¢ni spolupraci pfi obnové
a propagaci spolec¢ného kulturniho dédictvi. Studenti
VSPJ se zGcastnili v rdmci naseho jiného projektu
s UWB nejen akce ve Znojmé, ale i v partnerském
mésté Retz.

V soucasném obdobi (2021-2027) se cestovni ruch
vraci, mj. i v disledku reseni dopadli covidové
pandemie, mezi priority preshranicni spoluprace:
konkrétné v priorité 3 — Vzdélavani, kultura
a cestovni ruch. Ta se s podporou z EFRR ve vysi cca
35 mil. EUR podili vice nez 40 % na celkové alokaci
pro Cesko-rakouské pohranici. Pfislusna opatreni
jsou zamérena na posileni/podporu odolnosti
odvétvi cestovniho ruchu a kultury, a to jak
preshranicni vyménou know-how a dat, tak
spole¢nymi pilotnimi akcemi a investicemi. Z velkych
projektl lze jmenovat Geo-Time Travel — cesta
casem historii Zemé na rakousko-moravském
pomezi, v némz na zemépisné malé ploSe mliZeme
sledovat vyvoj krajiny — od bizarnich pravékych utesu
pres tropické laguny druhohor az po nehostinnou
step mamutl doby ledové — béhem 380 miliont
let. Vedoucim partnerem je Naturhistorisches
Museum Wien, dale na projektu GeoTT participuji
Fossilienwelt GmbH a Moravské zemské muzeum.



Cilem pfispévku je postihnout soucasnou situaci
pfip. neddvny vyvoj preshranicni spoluprace
(pfeshrani¢nich aspektd) na ¢esko-rakouské hranici.
Pomoci zvolenych metod je usilovdno o pomérné
detailni deskripci, kterd by umozZnila uspokojivé
reagovat na zdsadni hypotézu, tj. potvrdit znacnou
uzemni diferenciaci feSeného Uzemi. Do vlastniho
vyzkumu se vstupuje s premisou znacné diferenciace
na Urovni obci, determinované jak zvnéjsku
(objektivné) — zejména geografickou polohou (napf.
pritomnosti vyznamné komunikace a/¢i hranicniho
pfechodu), tak zevnitf (subjektivné) — populaéni
velikosti (odliSné moznosti/schopnosti a kapacita
a kvalita lidského/socidlniho kapitalu), jak i zcela
individualné (predevsim jazykové kompetence
a osobni angaima aktérd). Obé vyzkumné linie
se realizovaly nezdvisle na sobé na pudé
Geografického Ustavu Pfirodovédecké fakulty
Masarykovy univerzity v jarnim semestru 2023.

Excerpce webovych stranek spocivala v obsahové
analyze s ddrazem na klicovd slova, konkrétné se
jednalo o pojmy: hranice, pohranici, preshranicni
spoluprace, partner, Rakousko apod., terminy z CR
nebyly explicitné sledovany, nicméné jejich vyskyt byl
zaznamenan. Osm studujicich pfedmétu Geografie

Tabulka 1: Struktura respondentt

15-29 18,2
30-44 30,9
45-59 26,1
60+ 24,8
Zdroj: Vlastni zpracovani, 2024.
Rozsah souboru neumoznil sledovani rozdild

na Urovni obci — celkem 23 z 56, zjednodusené
fec¢eno ,pfipad od pfipadu”, uvadime tedy alespon
obce/mésta s nejvyssSim poctem respondent(:

venkova, periferii a pohranici vyhodnotilo 56 obci,
uzemné od zdpadu obec Nova Pec (okres Prachatice,
JihoCesky kraj, trojmezi cesko-rakousko-némecké)
po na vychodé Lanzhot (okres Breclav, Jihomoravsky
kraj, trojmezi Cesko-rakousko-slovenské). Za jakési
voditko (navod) slouzila stanovena struktura:
uzemni plan a/¢i jiny strategicky/koncepéni
dokument, jednani zastupitelstva, informace z jinych
uradd, Zivot v obci — akce — historie, turistické trasy
a cyklotrasy, dalsi specifické zalezZitosti (napf. u obce
Hevlin pferusena Zelezniéni trat). Uroveri zpracovani
byla do urcité miry zavisla jak na vlastnim webu, tak
na pristupu a nasazeni zpracovatell, to vSak nijak
nesnizilo nasledné posouzeni a vyuZiti poznatkl
garantem vyzkumu.

Dotaznikové Setfeni probihalo face-to-face v kvétnu/
cervnu 2024, Uzemné se soustfedilo — s ohledem
na dostupnost — pouze na pomezi jihomoravské
vUcéi dolnorakouskému. Dotaznik zahrnuje, vedle
identifikacnich udajl, 12 otazek, podle charakteru
uzavienych, otevienych i baterii. Obsahové se tyka
napf. vnimani Rakouska a Cesko-rakouskych vztah,
znalosti preshranicnich projektd a/¢i hodnoceni
pohranici jako takového. Podafilo se nam shromazdit
160 validnich dotaznikd, genderové vyvazenych (86
Zen vs. 80 muzl), primérného véku 45,4 let. BIizsi
strukturu respondentl pribliZzuje nasledujici Tab. 1.

12,4 neuplné, S

33,5 vyuceni, SS bez maturity
43,5 SS s maturitou
10,6 VOS, VS

Breclav / 39, Mikulov / 13, Valtice 13, dalsi pricky
— s minimalné 6 respondenty — zaujimaji: Satov,
Vrbovec, Hevlin, Lanzhot a Jaroslavice.



OBSAHOVA ANALYZA WEBOVYCH
STRANEK PRIHRANICNICH OBCI
CESKO-RAKOUSKEHO POMEZ|

Pfi prezentaci poznatk(l ziskanych z webovych
stranek jsme zvolili ndsledujici postup: analyza
jednotlivych obci s dirazem na jednotliva témata,
uplatnéni  principu nasyceni pfip. doplnéni
(opakovani, rozsiteni), kvantifikace a proporce
vyustujici v zobecnéni.

Spoleénou  historii  reprezentovalo  Centrum
Adalberta Stiftera, realizujici fadu vystav, kulturnich
akci a seminaiG (Horni Pland). Castym aktérem
preshranicni spoluprace byly cirkevni instituce,
zde na prikladu marketingovych opatfeni Opatské
stezky ve Vys$sim Brodé. Obdobnym pocinem se
stala pfihrani¢ni kapli¢ka jako soucast Naucné stezky
pdtera Bonfilia (Nové Hrady). Jeden z projektd FMP
se vénoval Hrbitovim zaniklého pohranici, a to
nejen v Horni Stropnici, ale obecné v jihoceském
pohranici. Historické udalosti byly pfipomenuty
setkdnim Némch a Rakusanli z Pernhofenu
u pomniku 2. svétové vdlky, jak zminil web Hrddku
u Znojma. V obci JeviSovka se konalo pod nazvem
Kiritof setkani plvodnich obyvatel ndrodnosti ¢eské,
resp. moravské, slovenské, némecké, rakouské
a chorvatské (drive Castéji charvatské).

Z preshrani¢nich projektd tykajicich se ochrany

krajiny a ptirody, jakoz i péce o pamatky,
jsme  zaznamenali  Prodlouzeni a  udrzbu
Schwarzenberského kandlu (2016-2022).
Environmentalni aspekty zahrnoval také

mezinarodni projekty Spole¢né kolem Zeleného
pdsu Evropy a Malsemuschel, zaméteny na ochranu
perlorodky Fiéni v povodi MalSe (z usneseni resp.
Zpravodaje obce Dolni Dvofisté).

Pamatkovou péci zastupovala obnova nemovité
kulturni pamatky, konkrétné mostu Portz Insel
na katastru obce Sedlec. Partnerem projektu
feSiciho opravu historického mostu, jedine¢ného
architektonického dila z dob Dietrichsteinli ke
stejnojmennému letohrddku, byla sousedni obec
Drasenhofen. Na strankdch nejvétSiho mésta
feSeného Uzemi Breclavi jsme objevili evropsky
projekt Expozice Pohansko, zaméreny na revitalizaci
a vybaveni depozitdfe v¢. vybudovani nové
archeologické expozice, kterd seznami navstévniky
s historii tohoto mista a zdmecku. V samotném

mésté stoji za navStévu Lichtenstejnsky dim,
aktualné prezentuje historii jednoho z nejstarsich
rodd plsobicich na Moravé, usiluje stat se vstupni
a informacni branou turistl Lednicko-valtického
arealu (dale také LVA). Navstévnikim expozice mj.
predstavuje miniatury staveb (tzv. saletd) LVA, které
tak mGze obdivovat na jednom misté.

Dopravni problematikou, jako atributu/soucasti CR,
jsme se sice primarné nezabyvali, nicméné nékteré
pociny nelze neuvést. V prvni fadé se jednd o projekt
DY-THA Rail (po zdejsi fece Dyje, ném. Thaya), jehoz
prostrednictvi se zajistila dopravni obsluznost napfr.
mikroregionu Dacicko. Obdobné zaméreni vykazal
projekt DosaZitelnost spojuje, a to mezi vysocinskou
Tel¢i a rakouskym méstem Raabs.

Jiz u druhé obce (Horni Pland) v poradi — pfi
postupu od zapadu k vychodu — se objevil navysost
atraktivni prvek CR cyklostezky, nejedna se pfitom
jen o paterni trasy (napt. Sumavskd magistrdla podél
Lipna), ale téz fadu navazujicich. Cyklotrasa EuroVelo
13 - Stezka Zelezné opony (Ceska ¢ast) kupodivu zde
zminéna nebyla. Cyklistika bez hranic na Zeleném
pasu Evropy se stala dalSim jednim z mnoha
projektl mésta Nové Hrady. Spolecné s rakouskymi
partnery (Heidenreichstein) byly realizovany Naucné
stezky na Novobystiicku a Staroméstsku, Stezka
vyzndni zahrnula na obou stranach hranice pét
zastavek, vénovanych napt. husitstvi a reformaci.
Diky INTERREGu byly vybudovany taktéz Graselovy
stezky, konkrétné ve spolupraci partnerskych meést
Slavonice a Dobersberg. Samotné pojmenovani
neni neznamé v béiné mluvé, nebot se jedna
o ,legendarniho loupeznika, jehoz véhlas dosel az
tak daleko, Ze jeho jméno vstoupilo do jazykového
fondu v cestiné i némciné“. Obec Stdlky pripomnéla
cyklotrasu Greenway Praha-Vider, rozsahem (470
km) presahujici ¢esko-rakouské pohranici, v kazdém
pripadé vsak vedouci podél statni hranice a zahrnujici
vyznamné turistické atraktivity. Ve Valticich — v SirSim
kontextu Lednicko-valtického aredlu — turisty lak3,
vedle zamku a rady drobnych staveb (napf. Kolonady
Reistna) tzv. Stezka bosou nohou (2013), ktera nejen
vede také na rakouské Uzemi (Schrattenberg), ale
z rozhledny je vidét i na Slovensko.

Sportovni vyzZiti s poznavanim zastoupila rovnéz
véeobecné populdrni Stezka Ceskem, v tomto
pfipadé jizni vétev podél némecké/bavorské
a rakouské hranice, ale potencidlné také zameér
Po rfece Dyji z Pisecné aZ do Raabsu. Za aktivitu
sportovné poznavaci Ize oznacit poradani jezdeckych



zavodl v Desné, podporené z Evropského fondu
regionalniho rozvoje. Vyhlasenym produktem CR
byla Cyklotrasa 6 mésty, na svych strankach ji uvedla
fada malych obci okresu Znojmo (napf. Podmyce
115 obyvatel, Lukov, Podmoli). Trasa spojila Znojmo,
Vranov nad Dyji, Hardegg, Pulkau, Retz a opét
Znojmo; méfri 97 km a prekonavd bezmala 1100
vyskovych metrli. Obce Vrbovec, Slup a Jaroslavice
prezentovaly uddalost Udolim na kole (Ein Tal am Rad).
Na samém vychodé cesko-rakouského pohranici
se proslavily rovnéz Liechtensteinské stezky (Castéji
mozna v transkripci Lichtenstejn), zahrnujici nejen
pamatku UNESCO (1996) LVA, ale i dalsi ¢asti uzemi
ovladdaného do 2. svétové valky timto Slechtickym
rodem.

Znacné diskuze vyvolava — medialné frekventovany
a odborné diskutovany — zamér na propojeni
lanovkou ceského Hrani¢niku a rakouského
Hochfichtu, které by usnadnilo vyuZiti tohoto
lyZarského aredlu ceskou klientelou (Novd Pec).
LyZzovani, v tomto pfripadé klasické, bylo napf.
konkrétné podporeno z Fondu malych projektl pfi
Upravé bézeckych stop Lipenska (Frymburk).

Smysl preshranic¢ni spoluprace zdarile vystihla tzv.
setkavani (ném. Begegnung) a kulturni akce. Tykaly
se napriklad Setkani na cesko-rakouské hranici
pod mottem 30 let po pdadu Zelezné opony (Horni
Dvoristé). Mésto Ceské Velenice deklarovalo fadu tzv.
malych projekt(, sem tematicky patfi mj. Gulds bez
hranic, Gmiind-Ceské Velenice: Mikrokosmos Evropy
a/Ci Hudebni vikend 2022 — hudba spojuje. (Do
roku 1918/1920 se jednalo o soucast rakouského
Gmiindu.) V Safové piisobi organizace SoLa, sesterska
organizace spolku se zakladnou v nedalekém Langau.
Sola (SommerlLager, Cesky Letni tabor) je organizaci
zaméfenou zejm. na déti a mladez, kfestanskou
vychovu (motto Bih — ¢lovék — priroda) v¢. ddrazu
na souZiti s jinymi narody. Obec Satov ,sdzi“ na
partnerstvi s méstem Retz, resp. ¢asti Unterretzbach,
konkrétné se objevily projekty Budme kamaradi —
slavime spolecné, karneval, workshop v Retzu, vylet
do Vidné ¢i aktivity spojené se zdejsi tovarnou na
keramiku. Tuto problematiku zahrnul rovnéz projekt
,150 let”, predstavuje misto, , kde od jejich prvnich
let (1873) spolu pracovali délnici a technici obou
narod(”, dnes se jednd o ,technickou pamatku,
ktera hybala déjinami obou pfihranicnich regiond.”
K town-twinningu se pfrihlasily také Dyjdkovicky
a Jaroslavice. K vzdjemnému poznavani doslo
mj. pfi HruSovanskych slavnostech bez hranic.
Z vsestrannych/rozmanitych preshranicich aktivit

mésta Mikulova web informoval o spolupraci
v kulture, konkrétné hudebnim festivalu Eurotrialog
a folklornim festivalu Sousedé. Hudba byla
zastoupena taktéZ ve Valticich, a to provedenim
opery Demetrius und Polibius rakouskym souborem
¢i akce Concentus Moraviae, koncert narodl
mapujici hudebni podobu Videriského kongresu.
Pominout pochopitelné nelze vzajemné kontakty
mezi vinafi a vlbec vinafskou turistiku, to se
ovsem tykalo celé vinarské pohrani¢ni oblasti —
s presahem do dolnorakouského Weinviertelu
(Cesky Vinna c¢tvrt). Posledni, resp. nejvychodnéjsi
obci je Lanzhot, sevieny fekami Moravou a Dyiji. Na
strankach sice nebyly uvedeny konkrétni pociny,
nicméné partnerstvi s obci Rabensburg bylo
stvrzeno jiz pocatkem 90. let 20. stoleti. Jadrem se
staly vztahy verejné spravy, ale také prosazovani
kulturnich, sportovnich a vzdélavacich zajmQ, stejné
jako cinnosti pozarnich a mysliveckych sdruzeni
a vzajemné vyuzivani moznosti oddechu a rekreace
obcany obou obci.

Preshrani¢ni problematika, resp. infrastruktura se
objevila také v uUzemné planovaci dokumentaci,
pfikladem muzZe byt hrani¢ni prechod/propojeni
Cesky Herslak / Némecky Her$ldk (Horni Dvoristé).
Web Horni Stropnice opakované zminoval hranicni
prechod Sejby. Na katastru Starého Mésta pod
Landstejnem se nachazi dva turistické hranicni
prechody: Kostalkov-KleinTaxen a Romava-Reingers,
ten slouzi i pro cyklisty. Preshrani¢ni okruzni
turistickou stezku umoznilo nedavné (2023)
otevieni nové lavky pres Dyji pobliz Hardeggu.
Symbolika propojeni, partnerstvi, resp. sousedstvi
byla zhmotnéna roku 2015 tzv. Stolem na hranici
v prostoru hranicniho prechodu Hnanice -
Mitterretzbach. Nepochybné ojedinélym zatizenim
je Preshranicni informacni centrum v Hevliné,
provozované ve spolupraci s partnerskym meéstem
Laa an der Thaya.

VYBRANE POZNATKY Z DOTAZNIKOVEHO
SETRENI U REZIDENTU

Prvni téma se tykalo Rakouska jako pojmu,
uvodni otazka byla koncipovana jako oteviena
a ,pozadovala“ spontanni reakci, priéemz
respondenti mohli uvést az tfi moznosti. Toho bylo
vyuzito, v priméru 1,42 na respondenta v roce
2023 a 1,34 v roce 2016, ve vyzkumu slouzicim
jako referencni. Ten se uskutecnil ve spolupraci
s Universitdit Wien, zahrnoval 312 respondentl
a probéhl rovnéz v pohrani¢nim regionu



Jihomoravského kraje. Z Tab. 2 je zfejmé, ze nékteré
aspekty — v rozmezi 7 let — si v zdsadé udrzely své
postaveni, jiné zménily svoji intenzitu, a to v obou
smérech. Jakousi stalici, az se zhruba pétinovym
podilem jsou pfirodni (fyzickogeografické) prvky,
koneckoncll na né cili i propagace/reklama, s niz se
mdzeme v Cesku pomérné bézné setkat. Viceméné
shodné relativni zastoupeni si také zachovaly pojmy
vyjadfujici uzemni blizkost, resp. sousedstvi, coz
doklada urcitou vazbu (Vérme, Ze je to vnimano spiSe

pozitivné nez negativné.) Nasledovaly dva aspekty
s vyraznou zménou (vyvojové radové dvojnasobek,
resp. polovina): vyrazny narlst zaznamenala
problematika ekonomicka, naopak ,zndamost”
Vidné poklesla. Tyto poznatky, byt subjektivni,
pochopitelné vyvolavaji nezbytnost uréeni kauzality.
V  prvnim pfipadé dostupnda data rozhodné
nesignalizuji ,rozevirani ndzek”, ve druhém pripadé
Ize snad vysvétlit lakonicky, Ze uz tam vsichni byli
nebo Viden nevnimaji?

Tabulka 2: Zastoupeni nejcastéjsich asociaci s Rakouskem — vyvojova komparace (% podil)

Zivotni Uroven, ekonomika, prace, euro
soused, - stat, vedle

hory / krajina, priroda

Viden

nakupy, trhy

Alpy

kava, stradl, linecké, snicl

vino, vinice

hranice, odliSnost v¢. mentality
Cistota, poradek

soucet

23,8 13,6
16,9 15,3
13,6 8,6
11,9 21,5
9,3 5
5,5 9,3
51 5,5
5,1

5,3

53
91,2 89,4

Poznamka: Tabulka uvadi vSechny moznosti se ziskem minimalné 5 %, tuto hranici nesplnily v roce 2023
pojmy Rakousko-Uhersko / spole¢na historie a turistika / lyze / cyklo.

Zdroj: Vlastni zpracovani, 2024.

Druhy blok se zaméfil explicitné na cestovani, resp.
navstévu Rakouska. Snad za pozitivni Ize oznacit,
Zze bezmala tfi ze Ctyf obyvatel, zastoupenych
respondenty, v poslednim roce navstivili sousedni
stat. Tab. 3 doklada z hlediska cetnosti v podstaté

symetrické rozloZzeni, kdyZz nej¢astéji s témér
tretinovym podilem navstivili Rakousko jedenkrat za
¢tvrt roku. Snad pozoruhodné se muzZe jevit stejné
zastoupeni obou krajnich kategorii, tedy tydné a/vs.
rocné.



Tabulka 3: RozloZeni frekvence cest do Rakouska

tydné

vicekrat za mésic
Ctvrtletné

jednou za pal roku

rocné

Zdroj: Vlastni zpracovani, 2024.

Pochopitelné jsme sledovali dlvod navstévy
Rakouska, opét s moZnosti vicenasobné volby —
vyuzita vSak byla minimalné (celkem 191 odpovédi).
Graf 1 ukazuje, Ze z predepsanych moZnosti se
vytvofily tfi skupiny. Se zhruba, vice neZ
tretinovym podilem dominovaly jednak ndkupy,
jednak vylet/dovolend. Pritom lze predpokladat,

Graf 1: Hlavni divod navstévy Rakouska

Zdroj: Vlastni zpracovani, 2024.

15,0
22,5
31,7
15,8

15,0

Ze zejména jednodenni vylety casto (obvykle)
zahrnovaly i nakupy, at uZ se jedna o jakykoliv
sortiment. Pfes 10 % respondentl deklarovalo
zapojeni do  preshranicniho  trhu  prace,
viceméné shodny rozsah se pfriklonil k navstévé
v roviné individudlnich vztaha.



Samotnou cestu do sousedniho statu lze ovsem
vnimat jako wvyuZiti blizkosti jiného prostiedi,
nicméné za podstatné povazujeme, zda mezi Cechy
a Rakusany dochazi k interakci. Nase zjisténi ukazuiji,
Ze zhruba tfetina tam nekomunikovala. Dalsi skupina,
opét tretina, resp. o néco vice hovofi némecky;
zbytek proporcné cesky a anglicky.

V dalsim bloku jsme se vénovali explicitné
problematice pohranici a preshrani¢ni spoluprace.
Nejprve jsme se — otevienou otazkou — ptali,
,Jak vnimate polohu obce na statni hranici a vliv
sousedniho statu (oblasti, obce)?“ Ziskané poznatky
vyznély priznivé, bezmala polovina (45 %) ocenila
vyhody a/¢i moinosti, oteviené vztahy a blizkost
(geografickou, mentalni v¢. vyuziti videnského
letisté). Jen nepatrné méné respondentl nepocitilo
zadny vliv. Zbytek, v radu jednotek, zminil pozitivni
i negativni dopady, at se jednda o dopravu ¢di
pritomnost zahranic¢nich turistd.

Méné  optimisticky lze  posoudit  znalost
preshranicnich projektd, lhostejno zda v obecné
poloze ¢i osobnim zapojenim. V detailu poskytli
respondenti zaporné odpovédi na dil¢i otazky:

e ,Znate néjaké preshraniéni cesko-rakouské
aktivity/projekty?“ — 67,9 %,

e ,Zucastnil/a jste se jiz néjakého preshranié¢niho
¢esko-rakouského projektu?“ —89,2 %,

e ,Mate zdjem se v budoucnosti zapojit do
néjakého takového projektu?” — 64,8 %.

Do preshrani¢nich aktivit se zapojil jako divak,
Ucastnik a/¢i pomocnik kazdy desaty respondent,
jen tfi pak profesné.

Pokud prece jen uvedli respondenti konkrétni akci/
projekt preshrani¢né koncipovanou, tykala se vyuziti
volného c¢asu (akce kulturni, sportovni, poznavaci
— napf. vecery hradl, fotbal, setkani sousedu),
vystavby a vyuziti cyklostezek, vinarské tématiky
prip. spoluprace skol a hasica.

Zavérecna ¢ast patrila hodnoceni ¢esko-rakouského
pohrani¢i (1) a cesko-rakouskych vztahl (2).
V oteviené otdzce pro obé urovné dominovala
odpovéd ,dobfe, pozitivni, v poradku”, vyjadreni
respondentu si byla blizka, zpravidla vsak ne totozna.
Toto pomérné lakonické vyjadireni mizZzeme vnimat
pfiznivé, zaroven ovsem nesvédci o hlubSim zajmu
o danou problematiku, resp. neschopnosti toto
téma blize specifikovat. Pokud se prece jen néco

objevi, pak se jednalo — u prvni roviny — o akcent
na sousedy pfip. turisty a profit z nich, ptiznivou
geografickou polohu (pfeshrani¢ni dostupnost),
hodnotnou krajinu (pfirodu), oteviené hranice Vv¢.
moznosti prace v zahrani¢i. Ve druhé roviné byli
Raku$ané vnimani jako mili a vstficni lidé, dochazi
rovnéz k uzavirdni pratelstvi a partnerstvi, rozviji
se spoluprace — napf. skol a vinar(. Urcita, nepfilis
pocetnd, ¢ast respondentl v obou rovinach zaujala
hodnoceni ,primérné, neutrdlni, bezproblémové®,
sem ziejmé mlzZeme zaradit i ty, ktefi se nevyjadfili.
Vskutku marginalni podil se vyjadfil negativné,
jen pro zajimavost i predstavu uvadime pfriklady
»,S VySSi pridanou hodnotou” informacni: vici
ostatnim méstdim v CR nevyhoda, negativné — ceny,
utecenci za praci, Spatné — my vadime jim a oni nam,
nejezdi sem — ndmi opovrhuji, levna pracovni sila,
Raku$aci by mohli byt vstficngjsi viei Cechdim, vliv
odsunu — zast v lidech.

Podle oéekavaninase zjisténi— objektivniisubjektivni
povahy — potvrdila znacnou Uzemni diferencovanost
s ohledem na geografickou polohu, endogenni
potencidl jednotlivych lokalit, jakoZ i tematickou
rozmanitost. Jakkoliv jsem osobné presvédéen
o solidni drovni preshranic¢nich vztahl, neznamena
to, Ze zde neni prostor pro jejich zintenzivnéni
a rozsireni, at z pohledu Gizemniho tak obsahového.

Z analyzy webovych stranek pfihraniénich obci
je zrejmé, Ze spolecné projekty vytvareji pestrou
paletu, kdyz se vénuji spolecné historii, ochrané
krajiny a pfirody, pamatkové péci, dopravni
problematice, cyklo- a nauénym stezkdm,
sportovnimu vyziti v€. lyZzovani, setkavanim — napr.
prostfednictvim kulturnich akci, vinarské turistice,
v omezené mife infrastrukture.

Z dotaznikového Setfeni lze vyzdvihnout, Ze
respondenti spontdnné s pojmem Rakousko uvadi
predevsim pfirodu — hory — krajinu, jakoZz i uzemni
blizkost a sousedstvi. Snad za pozitivni Ize oznacit,
Ze zhruba 3/4 obyvatel prihrani¢niho pasu navstivilo
béhem roku Rakousko — nejéastéji, tfetina z nich,
jedenkrat za ¢tvrt roku. Dominantné se jednd o cesty
za nakupy a vylet/dovolenou, nepochybné obvykle
v kombinaci. Naopak spiSe pesimisticky vyzniva
konkrétni zapojeni do preshrani¢ni spoluprace: 2/3
az 9/10 nezna néjaké preshranicni ¢esko-rakouské
aktivity/projekty, neudcastnili se jiz néjakého



projektu, ani nemaji zdjem se v budoucnosti zapojit Dovétek

do takového projektu. Cesko-rakouské pohraniti je  Nedd mi podotknout, e bezprostfednim impulzem
vnimano subjektivné jako dobré, bezproblémové pro tento &ldnek, lépe Feceno viastni vyzkum byla
prostfedi; obdobné u hodnoceni Cesko-rakouskych  osobni vyzva rakouského honordrniho konzula
vztahi se v zésadé vyskytuji jen kladné stranky, byt v Brné Mag. Georga Stégera smétujici do pozndni
zpravidla jen v obecné poloze. bezprostredniho prihranici.
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Tourism plays a pivotal role in the region, serving as
a significant economic driver by attracting visitors,
including international travellers who contribute to
the region‘s financial prosperity. Within the Czech
Republic, the Zlin Region is host to two prominent
annual events that consistently draw foreign visitors.
Focus of this paper is to the Barum Czech Rally Zlin,
renowned as one of the largest motorsport events
in the country. According to Gratton, Dobson, and
Shibli (2000) this event could be classified as a Type
D, signifying its status as an annual occurrence
yielding moderate economic gains.

The Barum Czech Rally Zlin garners approximately
35 to 40,000 unique visitors annually, accumulating
approximately 250,000 visits throughout the
duration of the rally, with over one-fifth of these
attendees originating from abroad. Notably, Kura‘s
(2017) estimation reveals that spectators collectively
spend around 136 million CZK during the rally
weekend.

To date, scholarly research was dominantly
focusing of foreign visitors as a homogenous group
(Wakabayshi, Bochra, 2021; Donaldson, Ferreira,
2009; Carr, 2022; Bideci, Albayrak, 2018) and this
focus dominating also when we focus on researches
on spectators of motoring events (Barajas, Coates,
Sanchez-Fernandez, 2016; Hassan, McCulloch, 2007;
Hassan, McCulloch, 2008; Lilley, DeFranco, 1998).
Therefore, this paper takes a novel approach by
specifically analysing the differences between two
subgroups of visitors. Applying socio-economical
lens and differing historical development of Europe
after Iron Curtain was built; research divides foreign
visitors into two subgroups according to foreign
visitor place of residency resulting into Western
and Eastern groups of visitors. By doing so, research
aims to uncover potential variations influenced by
cultural, social, or demographic factors.

The main objectives of this paper are to analyse
and contrast the habits and customs of these two
subgroups of foreign visitors attending the rally.
Specifically, we aim to explore the differences in
their habits and customs during their visit to the
rally, including their accommodation preferences
and food and beverage obtaining. Additionally,
we seek to examine variations in their spending
patterns and assess whether there are disparities
in the length of their stay in the region, as well as
their participation in other activities apart from

the rally itself. By focusing on visitors from Western
European countries and the former Eastern Bloc,
we aim to shed light on the unique characteristics
of these two distinct visitor groups and contribute
valuable insights to the existing literature and to
a more nuanced understanding of visitor dynamics
in the field.

RALLYSPORT ATTENDANCE AS A FORM
OF TOURISM

Various definitions of tourism confirm our claim
that visiting a motoring event is a form of tourism.
Take, for example, the definition by the formerly UN
World Tourism Organisation, now UN Tourism (UN
Tourism; 1995): “Tourism comprises the activities of
persons travelling to and staying in places outside
their usual environment for not more than one
consecutive year for leisure, business and other
purposes.” Hence, attending rallying event has
all the defining characteristics of participating in
tourism. Visiting rallies is classified as a form of sport
tourism (see Galvasova, 2008; Palatkova, Zichov3,
2011), which is, according to Hinch and Higham
(2011), a special kind of tourism because sports
tourism encompasses two distinct, but sometimes
overlapping, objectives. Many sport tourists travel
to do sports (skiing, hiking, running, etc.), whereas
others travel to attend sporting events as spectators.
According to Gibson (1998), travel for attending
events is the most frequent type of sport tourism.
As Ratkowski and Ratkowska (2018) mention, there
are various classifications of sport tourism, and
each classification relies on different factors. They
note that, according to the UN Tourism definition
of tourism, two different types of people engage
in sport tourism: spectators and athletes. This
observation naturally applies to the Barum Czech
Rally Zlin, but this paper focuses solely on the first
mentioned group as we focus on spectators.

SPORT EVENT ATTENDANCE
IN TOURISM RESEARCH

Before focusing on foreign rally visitors, we will
briefly explore other sports because research about
attendees at motoring events and especially rally
events is scarce. In general, Kozak (2002) notes that
tourists can be differentiated based on their places of
origin, an idea that has been supported by research



conducted by other authors, for example, Huanh,
Huang, and Wu (1995) and Armstrong et al. (1997).
Their findings imply that there could be differences
between visitors from different countries, whose
habits, behaviour, customs, and so forth may
differ. But almost zero to no research is applying
this approach. Therefore, we decided to apply this
approach in the paper and have split foreign visitors
of the Barum Czech Rally Zlin into two groups.

Studies on other sports can provide context and
reference points for comparison with rallying. Turco
et al. (2012) studied foreign visitors of the 2010 FIFA
World Cup in South Africa, one-half of whom came
from abroad. Although in comparison a smaller
percentage of Barum Czech Rally Zlin’s visitors are
from abroad, the main demographic group visiting
these two events is the same: young men. In both
cases, the sporting event was the main reason that
attendees visited the region/country.

Kim and Morrison (2005) examined foreign visitors of
the 2002 FIFA World Cup in South Korea. Again, most
were young men. The researchers also found World
Cup spectators had a more positive image of South
Korea after visiting for the football tournament.
Lee and Taylor (2005) studied the same event and
discovered that most visitors came to South Korea
before the World Cup began and that foreign visitors
coming to watch football spend more than ordinary
foreign tourists, contributing significantly to the
hosting country‘s economy.

Of the scarce motorsport studies that have been
conducted, most have analysed the economic
effects of hosting World Rally Championship
(WRC) events (Lilley, DeFranco, 1998; Hassan,
McCulloch, 2007). Two more in-depth studies on
the socioeconomic impacts of selected WRC events
(and one French national rally) in the 2007 season
provide broader insights into the habits of rally
visitors (Hassan, McCulloch, 2008; Hassan, O’Connor,
2009). The demographic characteristics of visitors
of WRC events are similar to those of Barum Czech
Rally Zlin attendees, as most are men aged 20-35.
This finding is not such a surprise as motorsport is
a male-dominated sport. Visitors of WRC events
and the Czech national event studied in this paper
also share the same reason for visiting the country
or region in question: a significant majority said that
the rally was their main (or only) reason for visiting
the hosting region. On the contrary, WRC events are
more frequently attended by domestic spectators,
and foreigners make up about 10% of all visitors.

Naess (2014) has provided a much broader view
on rallying in general. His book explores the sport’s
history, how rallying is used for promoting brands
and countries, the promotional value of rally events,
the role of hosting countries, and the sociology of
rally fans. It mainly focuses on the impacts of rallying,
especially WRC events, on the images of brands
competing in the championship and on the image
of hosting countries. Not much attention is paid
to studying visitor behaviour. As Naess concludes,
rallying influences many fields and can help create
or strengthen the images of countries, brands, and
even athletes competing in the WRC.

Only a handful of studies have examined rallying
at the national level. For example, Barajas, Coates,
and Sanchez-Fernandez (2016) have studied several
seasons of Rally Ourense, a national-level rally
event in Spain, focusing on the economic benefits
to the hosting region. The authors conducted
guestionnaire surveys in the 2009-2011 seasons
and found that the rally brings significant money
into the hosting region, as 90% of spending related
to the rally was connected to fans visiting the rally.
They also point out that financially supporting the
rally is a good investment for the public sector (e.g.,
municipalities), as every euro invested yields 10
euros in total spending in the region.

Interesting findings about rally attendees have been
presented in a study conducted during Neste Rally
Finland 2017 (AKK, 2017), which attracted about
265,000 visitors, 10% of which were from abroad. In
comparison with the above-mentioned WRC events
held in 2007, Rally Finland attracts more female
spectators. In fact, in 2017 one-third of all visitors
were women, a larger share compared to the Barum
Czech Rally Zlin. This finding could be explained by
the passion for motorsport in Finland, where entire
families often visit rallies.

The existing body of research predominantly
examines rallysport fans as a unified group,
overlooking specific visitor segments. However,
studies conducted on other sports have
indicated variations among visitors in terms of
accommodation preferences, expenditure patterns,
food and beverage choices, and visit durations
(Nogawa, Hagi, Yamaguchi, 1996; Gibson, Willming,
Holdnak, 2003). Notably, Czech scholars have also
observed such distinctions in their investigations of
the Barum Czech Rally Zlin (Hrusak, 2013; Piza, 2013;
Kura, 2017). These studies classified visitors based



on their place of residence, revealing noteworthy
dissimilarities between visitors from the Zlin Region
and those from other areas. Hence, this paper
specifically focuses on one distinct group of visitors
at the Barum Czech Rally Zlin — foreign visitors — and
examines their behaviours and habits during their
sojourn.

Before describing the methodology and data, it is
essential to provide short background information
on the Barum Czech Rally Zlin and rallying in
the perspective of the tourism This contextual
information helps elucidate certain patterns in
visitor habits and the demands placed on the
hosting region.

From an economic perspective, the Barum Czech
Rally Zlin can be classified as a small-scale event,
as per Higham'’s categorization (1999). Such events
typically require minimal or no expenses for venue
preparation and infrastructure development, as
they utilize existing one and do not necessitate new.
Generally, the economic benefits of small-scale
events outweigh the costs (Gibson, Kaplanidou,
Kang, 2012). The utilization of existing infrastructure,
as highlighted by Agha and Taks (2015), plays
a pivotal role in determining whether an event
generates positive economic impacts. In the case
of the Barum Czech Rally Zlin, the event takes place
on existing public roads, which are temporarily
closed to the public during the rally. Consequently,
the organizers incur only minor expenses related
to infrastructure, primarily focused on repairing
the roads after the event. This factor significantly
influences fans’ expenditures since, unlike closed-
stadium events, entry fees for visitors are relatively
low.

This leads us to the visitors of the event, who are
typically avid travellers rather than time-switchers
commonly associated with mega-events. This
characteristic is applicable to the Barum Czech Rally
Zlin, as even foreign visitors are not new to this
rally, with only 14% of respondents indicating it was
their first when they were filling the questionnaire.
The majority of visitors demonstrate loyalty to the
event, with 58% of respondents having attended the
Barum Czech Rally Zlin five times or more.

BACKGROUND OF THE RESEARCH

As previously mentioned, paper expects that
there are distinct differences in behaviour among
subgroups of foreign visitors attending the Barum
Czech Rally Zlin, similarly to variations between
foreign and Czech visitors as was shown by previous
studies (Kura, 2017; Hrusak, 2013; Piza, 2013). To
do so, foreign visitors were divided into two groups
based on recent European geopolitical history and
existence of Iron Curtain. Therefore, first subgroup
of visitors consists of visitors from countries then
so called First World (referred to as Westerners).
The second group comprises former Second World
(referred to as Easterners) and for the purpose of the
paper, countries of former Socialist Federal Republic
of Yugoslavia were identified as east of Iron Curtain
and therefore part of this group. It is anticipated that
historical and socioeconomic disparities between
these groups will be reflected in the results of
research (Figure 1).



Figure 1: Distribution of foreign visitors of Barum Czech Rally Zlin

Source: Own elaboration, 2023.

Data for this paper were collected during the last
pre-covid edition of the eventin 2019 via quantitative
survey utilizing a combination of closed and open-
ended questions and division into several sections.
Questionnaires were distributed to respondents
both offline (PAPI) and online (CAWI) and the reason
for using both surveying techniques was mainly due
to geographical characteristics of the rally. Event is
taking place for three days at several location at the
same time and relying only on in situ questioning
would possess danger of non-representative group
of respondents or biased results according e.g. to
the place of special stage. Online questionnaires
were distributed mainly one week after the end
of the rally to ensure people had all information
needed for filling the questionnaire in mind and
there would not be any bias to fading memories of
their visit of the rally. The representativeness of the
research is based on the fact that the demographic
distribution of visitors is similar to other rally events

(Piza, 2013; Hrusadk 2013; Hassan & O’Connor
2009; Baraas, Coates & Sanchez-Fernandes, 2016)
According to materials of organizers of the rally
(Rally Zlin, 2016). They estimate that each year is
rally visited by around 6,000 unique foreign visitors,
therefore it was ensured that number of surveyed
foreign visitors was at least 2% of them. In total136
guestionnaires were completed by individuals from
across Europe and this number fulfilled the quota.

More than two-third of respondents (67%) identified
as Eastern Europeans, while 33% identified as
Western Europeans. Consequently, there were
nearly twice as many Eastern visitors as Western
visitors. This finding was anticipated due to the
geographical location of the host city, Zlin, which is
situated in the eastern part of the Czech Republic.
Thus, Eastern fans had to travel a shorter distance
to attend the rally compared to their Western
counterparts. Another significant factor influencing



the composition of respondents was the inclusion
of Slovaks. As Slovakia and the Czech Republic
were formerly united as Czechoslovakia until 1993,
Slovaks are familiar with the Barum Czech Rally
Zlin and have a history of attending the event and
furthermore there is no language barrier between
these two nations. Slovaks accounted for almost half
of all foreign respondents. The most frequent cities
of origin among respondents were Trencin, Poprad,
Bratislava, and KoSice, with the highest number of
respondents (nine individuals) arriving from the
latter, which given its distance from Zlin could be
interesting, but that year competed at the rally one
team from that city thus it could have impact on the
number of visitors from this city.

ESTIMATION OF SPENDING

In the section titled , Total Spending,” this paper aims
to provide an estimation of the overall expenditures
incurred by both subgroups of foreign visitors
attending the Barum Czech Rally Zlin. To calculate
these total expenditures, the average spending
per person per day on various aspects such as
accommodation, food and beverages, and other
goods and services was multiplied by the number
of foreign spectators and the duration of their stay
in the Zlin Region. Rally organizers reported that
in 2016, approximately 6,000 foreign spectators
attended the Barum Czech Rally Zlin, and this
distribution of foreign visitors is assumed to remain
consistent in subsequent editions of the rally (Rally
Zlin, 2016). To discern potential disparities between
Western and Eastern visitors, separate calculations
were conducted for each group, thereby enabling an
examination of possible differences in their spending
behaviours.

FOREIGN VISITORS TO THE BARUM
CZECH RALLY ZLIN

To provide context to the findings regarding the
typical patterns of behaviour and spending habits
of both groups of foreign visitors, it is essential to
present the demographic characteristics of the
visitors. The majority of respondents (93%) were
male, which aligns with previous research indicating
that motorsport tends to attract a predominantly
male audience (Hassan, McCulloch, 2007, 2008;
Hassan, O‘Connor, 2009). It is important to note
that this percentage specifically applies to foreign
visitors of the Barum Czech Rally Zlin, not all visitors

of the event, where males still prevail but not so
dominantly (Piza, 2013; Hrusak, 2013).

Furthermore, there were other demographic
similarities observed between foreign visitors of the
Barum Czech Rally Zlin and spectators at WRC events.
One-third of the respondents fell within the 26-35
age group, which aligns with findings of previously
mentioned papers on WRC events where this age
group was also the most frequently represented.
The second most common age group among foreign
visitors to the Barum Czech Rally Zlin was individuals
aged 16-25, indicating a predominantly younger
visitor profile. Visitors aged 56 and older accounted
for only 5% of respondents. In terms of education,
more than half (55%) of the foreign visitors had
completed secondary school, while the second most
common education level was a university.

Although there were minimal differences in terms of
gender, age, and education levels between Western
and Eastern respondents, a significant disparity
was observed in their average income levels. Most
Western respondents reported monthly incomes
of 1,500 euros or higher, while the majority of
Eastern attendees had incomes below 1,500 euros,
sometimes significantly less. These notable income
differences provide further support for dividing
visitors based on their region of origin, as varying
income levels are likely to impact their habits and
behaviours.

Estimating the typical distance travelled to attend
the rally becomes challenging due to the significant
variations based on the visitors’ countries of origin.
Visitors from nearby regions such as Slovakia,
Hungary, and neighbouring areas travelled
considerably shorter distances compared to those
coming from more distant locations like Madeira
or Sweden and important role in average distance
was also played by the number of visitors arriving
from each country. However, when examining
average distances travelled, differences between
the two subgroups emerge. On average, Eastern
visitors travelled approximately 330 km to reach
Zlin, whereas Western visitors covered twice that
distance and this distance is visible at the map in
Figure 1.

Notably, despite the disparity in average distances
travelled, cars remained a crucial means of
transportation for both Eastern and Western
visitors. Over 90% of Easterners arrived by car, while



Westerners predominantly used cars as well, but
due to the greater distances, some opted for flying,
and a few chose the train. When focusing solely on
car travel, interesting findings emerged regarding
occupancy rates. The majority of foreign visitors
of the Barum Czech Rally Zlin did not travel alone,
with less than one-tenth of respondents indicating
solo travel. There was no predominant number of
travellers per car, as responses were evenly divided
between two, three, and four people per vehicle.
Most commonly, individuals traveling together
were friends (approximately 60% of respondents)
or family members/partners (33%). In general,
both groups of visitors exhibited similar patterns
of car usage, with distance playing a key role in the
choice of transportation. The finding that travel
distance correlates with transport choice confirms
earlier observations made by Rodriguez (2004).
Respondents who travelled 1,000 km or more were
more likely to opt for air travel.

For further exploration of habits and behaviour
of foreign visitors of the Barum Czech Rally Zlin is
important to understand duration of their stay in
the Zlin region. The rally itself is taking place from
Friday’s ceremonial start (and qualifying super
stage) to Sunday. On the Thursday evening, technical
scrutineering takes place and as its open to public,
some visitors like to start their rally experience there.
Data showed that majority of foreign visitors stayed
for three or four days to witness the entirety of the
action although three days were the most popular
length of stay. However, notable differences were
observed between Eastern and Western visitors.
One-third of the former attended the rally for only
two days, typically Saturday and Sunday when the
main racing events took place, while only 2% of
the latter stayed for two days only. The data also
revealed that 15% of Eastern visitors came for just
one day, compared to only 1% of Western visitors.
More than half of the Eastern spectators stayed in
the Zlin Region for exactly three days, which was
also the most common duration of stay for Western
visitors. Western spectators, however, were more
likely to extend their stay to four or five days, with
approximately one-third of them doing so. This
could be attributed to the longer distances they had
to travel to attend the rally. Once in the Zlin Region,
they desired to spend more time there, as indicated
by their engagement with attractions beyond the
rally itself. Foreign visitors, especially Western ones,
sought to immerse themselves in the natural beauty
and cultural heritage of the Zlin Region, with visits

to local spas like those in Luhacovice being popular
choices.

ACCOMMODATION

Regarding the choice of accommodation, half of
all foreign visitors opted for hotels, hostels, or
motels, whereas only one-third of Czech visitors
and rarely any visitors from the Zlin Region stayed in
such establishments (Kura, 2017). Western visitors
were more inclined to stay in hotels, with 65% of
them choosing this option. A distinctive form of
accommodation heavily utilized by Eastern visitors
but rarely by Westerners was camping near the
special stages. This free camping option was selected
by one-third of Eastern visitors. Campers tended to
spend less on food and beverages since they typically
arrived at their chosen spot the evening before the
special stage and consumed their own supplies.

Although the questionnaire did not directly
inquire about the reasons behind the chosen
accommodation, based on personal observations
and interviews with respondents on site, two factors
likely influenced the decision-making process.
Firstly, the availability and prices of hotels played
a significant role, as during the rally, most hotels in
the Zlin Region are fully booked (Rally Zlin, 2016).
Secondly, the choice of transportation had an
impact, as visitors arriving by car had the option to
camp near the special stages rather than staying
at an official campground. Eastern visitors also
showed a greater inclination towards private
accommodation options such as summer cottages,
private apartments, and Airbnb rentals, or they
stayed at the homes of friends. Approximately
25% of Eastern respondents opted for this type of
accommodation, while only 2% of Westerners did
so.

Furthermore, there were notable differences in
lodging expenditures between Eastern and Western
visitors, with Westerners generally spending more.
This discrepancy can be partially explained by the
fact that many Eastern spectators chose to stay in
tents or private rooms. The data reveals that nearly
half of Eastern visitors spent up to 4 euros per person
per night, whereas approximately 45% of Western
respondents spent an average of 20-40 euros per
person per night. Additionally, one-fifth of Western
visitors spent over 40 euros per person per night,
compared to only 3% of Eastern respondents. In
summary, significant variations were observed in the



accommodation preferences of Eastern and Western
visitors. Easterners were less likely to stay in hotels,
hostels, and motels, and instead opted for camping
or private accommodation options, resulting in
lower expenditure on lodging.

FOOD AND DRINK

To investigate the food and drink preferences of
foreign visitors, respondents were presented with
four options and asked to select all that applied:
a) bringing food and drink from home, b) purchasing

and preparing food and drink during the rally,
c) buying food and drink from stands at the rally
venue, and d) dining at restaurants. This resulted in
a total of 34 possible combinations. To gain a better
understanding of the dinning preferences of foreign
visitors, the responses were aggregated based on
the frequency of selection and this aggregation is
visualised in Figure 2. The option of purchasing food
and drink from stands at the rally venue emerged as
the most popular choice.

Figure 2: Distribution of preferences of dining options among both groups of visitors

Source: Own elaboration, 2023.

Upon further analysis, distinct patterns of obtaining
food and drink emerged, highlighting noticeable
differences between the two groups of foreign
visitors. More than one-third of both Easterners and
Westerners indicated that food stands were their
preferred option for eating and drinking, with the
other options closely following. Over one-quarter of
respondents mentioned dining at restaurants during
the rally, while one-fifth of foreign visitors selected
the other two options. Easterners and Westerners
demonstrated equal utilization of food stands,
with only minor discrepancies observed when it
came to purchasing and preparing food and drink
during the rally. The most significant disparity was
observed in using the restaurant, with over 40%
of Western visitors dining out compared to 21% of
Eastern spectators. Conversely, Easterners were
more inclined to bring food from home, a choice

made by nearly one-quarter of Eastern respondents
but only one-tenth of Westerners. These findings
could be attributed to the varying average incomes
of the two groups, with Westerners, who have
higher incomes, more likely to dine at restaurants.
Additionally, factors such as distance travelled and
mode of transportation appear to play a role, as the
data indicates that those who did not drive to the
rally were less likely to prepare meals at home.

The divergent preferences in obtaining food and
drink are reflected in the spending habits of both
groups. Just over one-third of Eastern visitors spent
less than 10 euros per day on food and beverages,
with three-quarters spending up to 20 euros per day.
Only a small percentage of Eastern visitors exceeded
the 20 euro threshold. In contrast, one-third of
Western spectators spent less than 20 euros per



day, while nearly two-thirds spent between 20 and
40 euros per day. These differences can be attributed
to the aforementioned tendency of Easterners to
bring their own food or purchase it from stands, and
the inclination of Westerners to dine in restaurants,
which is a more costly source of food and drink.

OTHER TOURISM ATTRACTORS BESIDE
THE RALLY

Previous research with focus on rallysport has
indicated that attending a rally is typically the
primary and sole motivation for majority of visitors
arriving to the hosting region (Hassan, McCulloch,
2007; Hassan, McCulloch, 2008; Hassan, O‘Connor,
2009). Barum Czech Rally Zlin is not exception as
approximately 80% of spectators stated that the
rally was the primary reason for their visit to the
Zlin Region. However, it is worth noting that 20% of
respondents mentioned additional reasons for their
visit.

Respondents were provided with a list of possible
additional reasons for their trip, and they also had
the opportunity to provide their own reasons.
Within both groups, two types of reasons emerged
as the most frequently mentioned. The first was the
allure of ,natural landscapes and beauties,” with
a few respondents specifying particular locations
such as the Beskydy Mountains or mountain areas in
general. The second most common reason was the
desire to explore the ,cultural heritage and deeper
knowledge of the region.” Some respondents
expressed interest in the legacy of the Bata shoe
company in Zlin, the city’s functionalist architecture,

and the Zlin Zoo. The third most prevalent reason
mentioned was the pursuit of ,wellness and
relaxation.” Additional reasons included attending
a heavy metal festival in nearby Vizovice or visiting
friends and family.

TOTAL SPENDING DURING THE RALLY

Based on the estimation, the total expenditure
of foreign visitors at the Barum Czech Rally Zlin
amounted to approximately 931,000 euros.
Following the suggestion of Burgan and Mules
(1992), it is necessary to consider only those visitors
who cited the rally as their primary reason for
traveling when calculating the economic benefits for
the hosting region. In the case of the Barum Czech
Rally Zlin, 80% of visitors attended the rally as their
main purpose and would not have come if the event
had been cancelled. Consequently, we assume that
only one-fifth of the total spending would have been
brought to the region if the rally was not organised.
This assumption is particularly applicable to Eastern
visitors, who were more likely to have other motives
for visiting the Zlin Region or considered the rally
a secondary goal of their trip.

The total expenditures of both groups of Eastern
and Western visitors were in total relatively similar,
although it is worth noting that twice as many
Easterners attended the rally. Therefore, a more
informative measure of the economic benefits
for the Zlin Region is the total spending per
person per day. On average, Eastern visitors spent
approximately 45 euros per day, while Western
spectators spent an average of 68 euros.

Figure 3: Structure of expenses of each group of visitors of the rally

Source: Own elaboration, 2023.



In terms of expenditure breakdown, both Eastern
and Western visitors allocated the highest portion of
their budget to food and drink (around 40% in both
groups), followed by expenditures on other goods
and services. Surprisingly, accommodation expenses
were the lowest even considering Western visitors.
This unexpected finding can be attributed to the fact
that the typical attendee spent three days at the
rally, continuously purchasing food, drink, and other
items, while only requiring lodging for two nights.

Further analysis reveals significant variations in
expenditure patterns between the two groups and
across different categories. As expected, Eastern
spectators allocated a smaller proportion of their
total spending to accommodation, amounting
to slightly over 17%. In contrast, one-third of
Westerners’ expenditures were attributed to
accommodation. Although Western visitors spent
more on lodging, their expenditures on food, drink,
and other goods were comparatively lower. Around
42% of Easterners’ expenditures were dedicated to
food and drink, in contrast to 38% for Westerners.
Notably, there were even greater discrepancies in
spending on other goods, with Western visitors
allocating only 30% of their total expenditure, while
Easterners devoted 41% to such purchases (Figure
3).

The primary aim of this study was to
comprehensively analyse and contrast the
behaviour and habits of two distinct subgroups
of foreign visitors at the Barum Czech Rally Zlin.
We sought to explore the differentiations in their
customs during their visit to the rally, including
their accommodation preferences and food and
beverage obtaining. Furthermore, we estimated
variations in spending patterns between the
given groups of visitors. By focusing on visitors
from Western European countries and the former
Eastern Bloc, this paper shed light on the unique
characteristics of these two visitor groups and
contributed new insights to the existing literature.
Unlike previous studies that often treated foreign
visitors as a homogenous group (Wakabayshi,
Bochra, 2021; Carr, 2022; Bideci, Albayrak, 2018;
Barajas, Coates, Sanchez-Fernandez, 2016; Hassan,
McCulloch, 2007), our research brought a more
nuanced understanding of visitor dynamics in the
field.

To achieve our objectives, we employed
a quantitative survey with a combination of closed
and open-ended questions, organized into several
sections. Questionnaires were distributed to
respondents both offline (PAPI) and online (CAWI).
The survey covered various aspects, such as
transportation, accommodation in the Zlin Region,
food and drink preferences, and additional reasons
for visiting the region beyond the rally. Additionally,
we estimated the expenditures of foreign
visitors during their stay in the Zlin Region. Basic
demographic information was also gathered to
provide reference points for comparisons with
studies conducted on visitors of other rally events.

Our findings revealed several noteworthy
distinctions between Eastern and Western visitors,
alongside some shared characteristics. Consistent
with other sport tourism studies (Turco, Tembi,
Vadi, Suveshnee, Jyoti, and Stofberg, 2012; Kim
and Morrison, 2005; Hassan, McCulloch, 2008), the
typical foreign rally visitor was dominantly male and
young. Most visitors from both groups travelled to
Zlin by car, in line with the general pattern observed
for rally visitors (Hrusak, 2013; Piza, 2013). However,
Western visitors covered an average distance twice
as long as their Eastern counterparts, leading to
differences in their transportation choices, with
Westerners more frequently utilizing air travel or
trains.

The duration of visitors’ stay in the region was
influenced by the distance travelled, with Eastern
spectators typically spending three days at the rally
site, while Westerners were more inclined to stay for
four or more days. Accommodation choices and food
and beverage preferences also exhibited differences
between the two groups. Western visitors were
more inclined to stay in hotels, while Eastern visitors
commonly opted for camping near special stages or
sought lodging in private apartments or with friends
and family, which tend to be more cost-effective
alternatives to hotels. As a result, Easterners typically
allocated less of their budget to accommodation,
while Westerners spent an average of 20-40 euros
per night.

Regarding food and drink, Westerners exhibited
a higher propensity for dining in restaurants,
whereas Eastern visitors were more likely to bring
their own meals. Despite these variances, both
groups favored food stands at the rally venue to
a similar extent, as this option was the most popular.



Moreover, this option is most popular between
Barum Czech Rally Zlin visitors in general (Kura, 2017;
Hrusak, 2013; Piza, 2013) Daily food and beverage
expenditures also displayed significant differences
between the groups, with Western visitors spending
more compared to their Eastern counterparts,
which may be attributed to the greater inclination of
Western visitors to dine in restaurants.

In summary, foreign spectators who visited the
Zlin Region primarily for the rally collectively spent
around 931,000 euros (this approach to estimating
spendings is in accordance with Burgan and Mules
(1992), with an even distribution between the two
studied groups. However, due to the higher number
of Eastern visitors, per-person spending was higher
among Western visitors. The rally‘s pivotal role in
attracting visitors and providing significant financial
benefits for the region was evident, underscoring
the importance of small-scale events as integral
components of regional tourism. Research also
underscored importance of foreign visitors of the
event, as they are according to information from
organizers (Rally Zlin, 2016) the smallest group of
visitors — 12% but their spending is making up to
20% of all income to the Zlin region from all of the
rally visitors.

While our findings are specific to the niche group
of foreign visitors to the Zlin region and cannot be
fully representative of broader tourism patterns,
they offer valuable insights for tourism development
in the region. Future research should explore the
long-term development of habits and customs of
foreign visitors at the Barum Czech Rally Zlin and
investigate other motivations behind their visit or
aim to motivate these visitors to get involved in
other attractivities in Zlin region. Understanding the
preferences and behaviours of this group of visitors
is crucial for the region‘s tourism management and
planning.

In conclusion, this study contributes to the growing
body of literature on sports tourism and highlights
the importance of understanding the unique
characteristics and preferences of different visitor
groups. By delving into the behaviours and habits
of foreign visitors at the Barum Czech Rally Zlin,
we provide valuable insights for event organizers,
tourism authorities, and businesses in the region to
enhance the visitor experience and maximize the
economic benefits of the rally.
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ABSTRACT




According to the United Nations World Tourism
Organization (nowadays UN Tourism), sport and
tourism are closely linked and complement each
other. As a result, sports tourism has recently
become one of the fastest growing sectors of the
tourism industry (UN Tourism, 2020). This is related
to the trend of the current generation to be active
and to engage in various sporting activities during
traveling (CzechTourism, 2024c; Derman, 2019;
Mukhopadhyay, 2021).

Various types of sporting events are also gaining
popularity, attracting tourists as active participants
in these sporting activities or as passive spectators
(Higham & Hinch, 2018; Kotikova & Schwartzhoffova,
2008; Widianingsih et al.,, 2023). Destinations
where sport events take place try to take advantage
of their specifics to provide the best authentic
experience for the participants (whether active
or passive) (Peri¢, Djurkin & Vitezi¢, 2018; Gibson,
2005). In particular, major sporting events such
as national championships, world cups, world
championships, or the Olympic Games can be
significant catalysts for tourism development in
a destination (Ritchie & Adair, 2004; UN Tourism,
2020). However, a prerequisite is the effective use
of local infrastructure, including other economic,
social and environmental benefits of the area
(Weed & Bull, 2009). Another prerequisite for
successful sports tourism development is effective
marketing management, with an emphasis on
destination branding (Gibson, 2006; Palatkova,
2011).

Despite the fact that an active holiday or a sports-
oriented trip is currently a very popular way of
relaxation and leisure time spending among Czechs
(CzechTourism, 2024a), the topic of sports tourism
in terms of scientific and publication aspects is still
insufficiently explored in the Czech Republic. The
author has therefore drawn her inspiration mainly
from foreign literature, where articles and books
on the subject have appeared since the 1990s in an
attempt to define this form of tourism (De Knop,
1995; Delpy, 1998; Devados, 1997; Gibson, 1998;
Kurtzman & Zauhar, 1997; Redmond, 1991).

The aim of this paper is to map the impacts of
selected sport tourism activities and suggest
possible solutions. Another goal is to find out what
sport activities participants undertake as part of

their travel and whether they behave according to
sustainability principles when travelling. The output
of the paper is an overview of the main benefits
and risks of the selected sport tourism activities in
relation to sustainable development.

For this purpose, sport tourism and the principles
of sustainable tourism are first characterized.
The paper focuses on the two most popular sport
tourism activities in the Czech Republic, namely
hiking and cycling. Based on the research, the
impacts of these two sport activities are described
in terms of benefits and risks for a destination. The
paper concludes by suggesting measures that could
help to mitigate the negative and enhance the
positive impacts of these sport tourism activities.

Sports tourism is one of the fastest growing sectors
in tourism (Standeven & de Knop, 1999). According
to UN Tourism, sports tourism generates around
10% of the world’s expenditure on tourism. It has
also estimated some 17.5% growth rate between
2023-2030 (UN Tourism, 2020). Sports tourism
can promote economic, social and environmental
activity, it accelerates development and can leave
a long-term positive legacy (Ritchie & Adair, 2004;
Skoumal, Schwartzhoffovd & Hobza, 2013; Taleghan
& Ghafary, 2014).

According to UN Tourism (2020) ,,sport and tourism
are two driving forces for the promotion and
sustainable economic development of tourism
destinations”. For better understanding the links
between tourism and sport and to increase the
awareness of their mutual benefits, UN Tourism and
the International Olympic Committee (IOC) jointly
organized the First World Conference on Sport and
Tourism in Barcelona (22-23 February 2001). The
issued publication Sport & Tourism (UN Tourism,
2001) contains studies prepared for this Conference
as well as the conclusions presented there.

It is well known that tourism can contribute to
sustainable development or help achieve the 17
Sustainable Development Goals (SDGs). The SDGs
represent a global agenda to promote sustainable
development for the coming years 2015-2030 (UN,
2015).



In the Czech Republic and according to Section
6 of Act No. 17/1992 Coll.,, on the Environment,
sustainable development is defined as ,,development
that maintains the ability of present and future
generations to meet their basic needs of life, while
not reducing the diversity of nature and preserving
the natural functions of ecosystems”. According to
the Ministry of the Environment of the Czech
Republic, sustainable development is a type
of development that also seeks to eliminate or
mitigate the negative effects of the current way
of development of society (MZP, 2017).

Sustainable development is therefore broadly
characterized as a dynamic balance between
economic  and  social development and
environmental protection. The principles of
sustainable development also apply to the tourism
sector. Sustainable behavior, sustainable action
and sustainability principles appear in many forms
within the framework of sustainable tourism
(CzechTourism, 2024b; 2024d).

Zelenka and Paskova (2012, p. 590) characterize
sustainable tourism as ,tourism that, through
conceptual development and planning, does not
disrupt the natural, cultural and social environment
in the long term, as its aim is to protect and preserve
the environment in all its aspects and to respect
the lifestyle of the local population”. Ryglova,
Burian and Vaj¢nerova (2011) state that sustainable
tourism leads to the long-term prosperity of an area
through the sustainable use of natural and cultural
values.

Besides sustainable tourism there is increased
public interest in social responsibility, which
relates to the concept of sustainable development.
Corporate Social Responsibility (CSR) integrates
social and environmental issues into daily corporate
processes and interaction with stakeholders (de
Grosbois, 2012; Font et al., 2012; Lund-Durlacher,
2015; Nga et al., 2023). Interrelation between
sustainability and social responsibility in tourism
can be found, for example, in the work of Paskova
and Zelenka (2018). The authors claim that the
concept of sustainable tourism is focused on tourism
impacts and appropriate procedures to optimize
them, while the concept of social responsibility
in tourism focuses on the attitudes and behaviors
of individual actors in tourism to ensure the
sustainability in tourism.

The above indicates, that sport tourism can also
contribute to the sustainability of the destination’s
development. The UN Tourism publication points
out the comparative advantages of sport tourism,
which consists in (UN Tourism, 2019a): “engagement
in physical activities; opportunities for interactions;
and high development potential almost anywhere”.

Thanks to these characteristics, sport tourism
can play an important role in achieving various
sustainable development foals if it is developed with
consideration.

According to UN Tourism (2020), “sports tourism is
a type of tourism activity which refers to the travel
experience of the tourist who either observes as
a spectator or actively participates in a sporting
event”.

Zelenka and Paskova (2012) add that these events
can be various types of outdoor and indoor, summer
and winter sports competitions, races, as well as
mass sporting events. Mass sport events include
World Championships, European Championships,
Olympic Games (e.g. the 2024 Paris Olympics),
World Cups, etc.

Note: In 2024, the Czech Republic hosted the
following two major World Championships:

Biathlon World Championships in Nové Mésto na
Moravé, 7-18 February 2024

Ice Hockey World Championship in Prague and
Ostrava, 24 April - 9 May 2004.

According to Gibson (1998), sports tourismis not easy
to define and there are differences in approaches
and definitions.

This problem has already been pointed out by
Pigeasson (1997, p. 29), according to whom sports
tourism is in the process of constituting its real
identity, and , the absence of globalized information
of sports tourism is an obstacle in the analysis of this
phenomenon and its delimitation”.

Standeven (1998) claims that sports tourism should
be understood as a two-dimensional concept. The
first dimension is related to sport (sport as a cultural
experience of physical activity), while the second
dimension is related to tourism (tourism as a cultural
experience of place).



Derman (2019) even distinguishes between terms
such as sport tourism, sport tourist and tourism
sport. According to Derman, these three concepts
are defined by different authors from different
perspectives and also according to the role of sport
in tourism activities.

Hinch and Higham (2001) characterize three related
contextual domains of sport tourism. These are

Figure 1: Three main domains of sport tourism

events - the domain most closely associated with
sport. The second domain is outdoor recreation,
which is inextricably linked to sport tourism - it is
a recreational activity undertaken outdoor, often
classified as sports (such as canoeing, skiing,
surfing). The third domain of sport tourism is health
and fitness — see Figure 1.

Sport
events

Sport tourism

Health
and
fitness

Recreation
(outdoor
sports)

Source: Modified according to Hinch and Higham, 2001.

The classification made by Gibson (1998) into the
following three groups may also help to clarify the
concept of sports tourism:

e active sport tourism, refers to people who travel
for sport;

e event sport tourism, which refers to travelling to
watch a sporting event;

e nostalgia sport tourism includes visits to famous
sports venues, stadiums, sports museums, halls
of fame or sport-themed cruises.

Based on the above definitions, sport tourism can
be divided into two main groups, namely active and
passive sport tourism. This division is linked to the
level of physical involvement of the participant in
the sport activity (Ritchie & Adair, 2004).

Another classification of sport tourism is given by
Gammon and Robinson (2003), who categorize sport
tourism into ,hard sport tourism’ and ,soft sport

tourism’. The so-called ,hard‘ sport tourist travels
for sport rather than recreation, whereas the ,soft’
sport tourist prioritizes recreation.

Mukhopadhyay (2021) adds that the ,hard’
definition of sport tourism is related to the amount
of people who participate in various competitive
sporting events. Examples are the Olympic
Games, World Championships, F1 races, etc. This
corresponds to ,hard sport tourism’. Conversely, the
,soft’ definition of sport tourism refers to tourists
who travel to participate in recreational sporting
activities, such as hiking, skiing, running, cycling,
canoeing, golf, etc. This corresponds to ,soft sport
tourism’.

As stated by Schwartzhoffova (2010), the typology
of sports tourism is mainly based on the motive or
purpose of a particular sports trip. She characterizes
both performance and competitive sport tourism



where the sporting aspect is the main reason for
the trip. It refers to athletes, coaches, masseurs,
doctors including the support team who travel
to attend competitions, training camps, training
sessions, etc. Another type is recreational and
relaxation sport tourism, which is characterized by
the practice of recreational sports for the purpose
of relaxation or to improve physical fitness. Popular
sport activities include hiking, cycling, rafting,
climbing, skiing, snowboarding, etc.

The fact that sport in connection with travel is
a popular activity among Czechs is proven by
CzechTourism statistics (CzechTourism, 2024a).
According to the statistics, plans for summer
holidays are most often associated with relaxation
and easy sport activities. The organization further
states, that the main sporting activities include
hiking, while cycling is another popular sporting
activity.

This paper focuses on these two activities in the
context of sport tourism. The reason for this is not
only the popularity, but also the long tradition and
reputation that hiking and cycling have in the Czech
Republic.

According to Zelenka and Paskova (2012, p. 415),
hiking is a form of tourism ,,where participants are
motivated by active movement in nature and direct
contact with nature”.

As stated by UN Tourism (2019b), hiking is one of
the most popular ways to explore and experience
a destination. It allows tourists to become better
acquainted with nature, culture and local people.
It is an important sport activity that meets the
growing demand for outdoor activities not only in
general but also for those who travel.

Hiking is one of the most popular activities in nature
when exploring the countryside also according to
the Kudyznudy portal (CzechTourism, 2024c).

Hiking has a long tradition in the Czech Republic,
thanks to the volunteer-based organization of
the Czech Tourist Club (KCT). The club, which was
founded in 1888, is credited with making and
maintaining quality hiking trails in the Czech
Republic. Hiking trails are maintained by about
1,350 volunteers. The club also builds and maintains
cycling and cross-country skiing trails throughout
the Czech Republic, publishes hiking trail maps and
the magazine Turista (KCT, 2024).

The second popular sport tourism activity is cycling
(cycle tourism or biking). According to Zelenka
and Paskova (2012, p. 90), cycling is ,one of the
forms of tourism aimed at exploring natural and
social attractions in a particular area by a bicycle”.
Destinations are usually outside built-up areas in
attractive surroundings with the highest possible
safety.

There are a number of projects promoting cycling
in the Czech Republic. One of the best known is the
,Cyclists welcome’ project, which aims to improve
the quality of tourism services. It is a nationwide
certification system that examines the supply and
equipment of catering and accommodation services,
campsites and tourist destinations (Cyklisté vitani,
2024).

In the Czech Republic, attention has recently been
paid to the construction of cycle paths, cycle routes
and nature trails for cyclists. Long-distance routes
over several thousand kilometers, such as the Elbe
Trail, are also a popular form of cycling in the Czech
Republic (Labska stezka, 2024).

The research, which focused on mapping the impacts
of selected sport tourism activities, was carried
out through an analysis of available information
sources and a questionnaire survey. The research
methodology is based on the procedure of Peffers
et al. (2007), which consists of the following six
steps: (1) problem identification, (2) definition of
the objectives to be addressed in theoretical terms,
(3) Design and development, (4) demonstration,
(5) evaluation, and (6) communication. Due to the
difficulty of developing comprehensive principles
of responsible client behavior in sport travel that
would have practical application in tourism, the first
four steps of the above-mentioned procedure are
implemented in this paper:

(1) PROBLEM IDENTIFICATION

As mentioned in the previous text, the increasing
level of responsibility of the individual tourism
actors is the basis for the practical implementation
of sustainable tourism. The same applies to sport
tourism, i.e. also to the popular sports activities in
the Czech Republic, which are hiking and cycling.

As many authors state, the importance of sport
tourism is growing (Derman, 2019; Higham, 2005;



Ritchie & Adair, 2004; UN Tourism, 2020). However,
along with the growing popularity of sport tourism,
certain problems arise in the form of socio-cultural
changes that affect not only the residents but
also the tourists themselves. These problems are
multiplied especially in case of high concentration of
tourists in one place (Paskova, 2014).

At the same time, it should be pointed out that
hiking and cycling are among outdoor sport activities
that can put a strain on local ecosystems and
threaten biodiversity (e.g., landslides, erosion,
fires, noise, animal disturbance, animal collisions,
transfer of weeds and non-native plant species,
water pollution, etc.). Other problem may arise with
the construction of accommodation and catering
facilities, which often significantly change local
landscape (Zelenka et al., 2013).

To capture the essence of these problems, the
following research questions were set:

e What are the impacts of sport tourism activities
in relation to sustainable development?

e How responsible are respondents to the natural
and cultural heritage when implementing sport
tourism and what activities do they contribute
to sustainability?

(2) DEFINITION OF OBJECTIVES

The main objective of the research was to map
the impacts of selected sport tourism activities,
specifically hiking and cycling, and to propose
possible solutions.

A sub-objective was to find out what sport activities
participants undertake as part of their travel and
whether these participants behave according to
sustainability principles when travelling.

Drawing on the results of the questionnaire survey
and review of relevant literature, an overview of the
key benefits and risks associated with the chosen
sport activities in the context of sustainable
development was created. Additionally,
recommendations were made to help alleviate the
negative impact of sport tourism.

(3) DESIGN AND DEVELOPMENT

The research was conducted in early 2024,
through analysis of available information sources
and a questionnaire survey. Literature sources,
both literature on the sustainability of tourism

development and on sports tourism, were studied
before actually designing measures to mitigate the
negative impacts of sport tourism.

Primary data for the research was obtained through
a questionnaire survey conducted among students
of the University of Hradec Kralové and students of
a private university in Prague. These two universities
were chosen by the research author because she
teaches at both universities and thus has easy access
to the students. Both universities therefore fulfilled
the criteria for interviewing, which was to give the
guestionnaires to all respondents in person in hard
copy and to complete them in the presence of the
research author. Any ambiguities could thus be
clarified immediately. For this reason, the return and
evaluability of the questionnaires was 100%.

The sample of 122 respondents consisted of
students studying a master’s degree in social
sciences at the Faculty of Education, University of
Hradec Kralové and students studying a bachelor’s
degree in management at a private university in
Prague. The aim was to compare the sport activities
and environmental behavior of these two differently
oriented groups of respondents. The questionnaire
survey was conducted in March 2024.

The questionnaire, which took about 20 minutes
to complete, contained a total of 18 questions.
The questions in the questionnaire mapped the
respondents’ behavior before, during and after
their trips. In line with the basic principles of
sustainability, questions focused on economic,
social and environmental issues. The questionnaire
included questions such as: whether the respondent
familiarizes himself with the destination before the
trip, whether he acquires new equipment before
each trip, by which means of transport he travels
most often, what type of accommodation he uses
most often, whether he uses services or products
offered by local people, whether he takes away
,souvenirs” in the form of natural wealth, whether
he learns foreign languages or the language of
the residents. In addition to these questions,
respondents were asked to indicate what sporting
activities they undertake during their travels.

Based on the knowledge obtained, an overview of
the main benefits and risks of hiking and cycling was
created and measures were proposed to mitigat
the negative impacts of these sport tourism
activities.



(4) DEMONSTRATION, (5) EVALUATION
AND (6) COMMUNICATION

These stages of the research work will be related
to the verification of the proposed measures
in practice. Further research will also focus on
other sports activities, such as winter sports like
downhill skiing, snowboarding or cross-country
skiing, which are among the sports activities that
may have negative effect on both the natural and
socio-cultural environment (Fialovda & Lnénicka,
2017).

Results of the survey conducted through
a questionnaire survey of 122 university students
showed that the majority of respondents familiarize
themselves with a destination before travelling
(75%), most often by looking up information about
the destination (42%), gather references from
friends (34%), learn foreign languages (12%), obtain
maps (8%), watch videos, buy guidebooks or other
guides (4%) - see Figure 2.

Figure 2: Methods of familiarization respondents with the tourism destination

Source: Own elaboration, 2024.

Vast majority of respondents (63%) do not purchase
any new equipment (e.g. swimwear, sport or
camping gear, etc.) before their travel. The most
frequent means of transport used by respondents
on holiday is a car (48%), followed by a plane (39%).
Only 11% of respondents travel by public transport
(such as train or bus). Only two respondents
mentioned other means of travel, i.e. cycling or
walking.

When asked what type of accommodation
respondents used when travel, the most frequently
mentioned was a hotel (43%), followed by Airbnb
or Booking (30%), a guesthouse (18%), hostels (6%).
Campsites, caravans and private accommodation
are used in only a few percent of cases.

Majority of respondents (82%) buy products
offered by local people and use services provided in
a destination (e.g. water sports, cultural
experiences). 77% of respondents prefer to eat
in the destination and 42% of respondents buy
souvenirs from local people. In contrast, only 22% of
respondents want to speak the language of the local
people when travel. But also 34% collect and take
away souvenirs of natural resources (sand, pebbles,
plants, etc.).

Sustainable activities undertaken by respondents
before, during or after their trip include recycling
waste, not wasting food, using public transport,
not using disposable packaging, walking, cycling or
riding a scooter, etc.



When asked whether they do sport activities as part
of their travel, almost all respondents answered
yes (95%). Only 6 respondents (5%) do not do any
sport activities as part of their travel. Hiking was the
most common sport activity (72 responses). Skiing
or snowboarding was the second most frequently
mentioned activity undertaken while travelling (33

responses), followed by swimming (28 responses),
cycling (21 responses) and running (19 responses).
In addition to the sports activities mentioned above,
respondents engage in surfing, climbing, fitness,
diving, basketball and motorsport while travelling
(see Table 1).

Table 1: The most common type of sport activities performed during travelling

1. Hiking

2. Skiing/Snowboarding
3. Swimming

4, Cycling

5. Running

6. None

7. Other

Source: Own elaboration, 2024.

When comparing the two groups of students, it was
found that students of social sciences at the Faculty
of Education at the University of Hradec Kralové
are slightly more responsible when travelling than
students of management from a private university
in Prague. The greater responsibility was particularly
evident when sorting out waste and when using
public transport. On the other hand, management
students from a private college in Prague are more
likely to look up information about the destination
before travelling and especially try to learn the
language of the local people.

As far as sport activities are concerned, students
of social sciences at the Faculty of Education at
the University of Hradec Kralové do hiking and
swimming to the greatest extent, while students

72

33

28

21

19

6

Surfing, climbing, fitness, diving, basketball, motorsport

of management studies from the Prague private
university prefer hiking, skiing, snowboarding and
cycling.

Based on the analysis of available literature sources,
the author’s own experience and the results of
the questionnaire survey, an overview of the main
benefits and risks of hiking and cycling in the form
of economic, social and environmental impacts
(Table 2).



Table 2: Opportunities and threats/risks of sport tourism in the form of economic, social and environmental

impacts

ECONOMIC IMPACTS

Creating job opportunities

Capital inflow

Development of international relations
Creation of a new tourist product or new
tourist destination

Local wealth creation

Tax revenues

Contribution to the production of local
products and services

Maximizes the use of infrastructure in

a destination

An opportunity to improve organizational,
managerial and marketing activities in

a destination

Unstable demand

Seasonality of tourism products

Problems in relations between tourism and
other local industries

Existence of “grey” and “black” economy
Rising prices of services, goods, real estate,
etc.

SOCIAL IMPACTS

Creating a favourable image of a destination
Opportunity for community support of sport
Possibilities to revive local traditions
Improving the quality of life in a destination
by extension of infrastructure and services
Loyalty and pride in belonging to locality and
community

Active rest and regeneration of tourists
Improving physical and health condition
Gaining new experiences

Establishing new relationships and social ties

Damage to supporting infrastructure
Increase in crime

Violation of entry bans

Increase in services costs

Seasonal infrastructure congestion
Creating social differences
Socio-cultural changes in the lifestyle of
residents

Attitude of residents towards tourists
Decreasing the experience for visitors

ENVIRONMENTAL IMPACTS

Opportunities Threats/risks

Better use of natural, cultural and historical
potential

Investments in the protection of natural and
cultural heritage

Environmental literacy

Erosion

Fires

Traffic jams

Environmental pollution of waterways
Consumption of energy, water and other
local resources

Waste production

Condensed development

Devastation of flora and fauna

Extinction of plant and animal species

Source: Author’s own compilation using Zelenka et al., 2013.



Table 2 provides an overview of the main benefits
and risks of selected sport tourism activities,
specifically hiking and cycling. According to the
principles of sustainability, and therefore to meet
the three basic objectives of sustainable
development, benefits and risks are divided into
economic, social and environmental impacts.

ECONOMIC IMPACTS

Table 2 shows that economic impacts of the selected
sport tourism activities clearly outweigh the benefits
over the risks. If developed sensitively, sport
tourism can provide significant economic growth for
a destination. This economic development is linked
to the use of accommodation, catering, cultural
and other facilities, which brings new employment
opportunities that generate revenue for the national
and local budgets. Increased demand for tourism
services also encourages creation of new tourism
products, resulting in the diversification of the local
economy (Siyabulela & Tembi, 2018; UN Tourism,
2019a).

SOCIAL IMPACTS

Economic development of a destination is then
positively reflected in the social sphere, especially in
the image of the destination and the quality of life of
local people. Increased wealth and standard of living
can foster residents’ pride in belonging to the locality
and community, which has a positive impact on local
hospitality towards visitors. Another opportunity is
community support for sport and sporting events
(Bozman et al., 2016; Chiet, 2023).

Table 2 also shows that for social impacts, benefits
are roughly on par with risks. The primary risk factors
are socio-cultural changes in a destination, which are
mainly related to these threats:

e changes in the lifestyle of local population,
e changes in the value system,

¢ loss of authenticity,

e clash of cultures,

e threats to local identity, etc.

Other social risks may include residents’ attitudes
towards tourists, which are most often expressed
using the Doxey Irritation Index. Its values can
symbolize euphoria, apathy, disgust or even
antagonism towards visitors.

Another risk that can be associated with large
numbers of tourists in a destination (especially during
the tourist season) is a decline in the attractiveness
and quality of tourist experience for visitors. Risk
factors include:

e overcrowded car parks,

® noise nuisance,

e litter and clutter,

e exhaust fumes,

e collisions on roads or paths,

¢ reduced sense of security, etc.

ENVIRONMENTAL IMPACTS

In terms of environmental impacts of the selected
sport tourism activities, Table 2 indicates that
risks clearly outweigh benefits. The biggest risk
factors may include environmental pollution
(exhalation, noise, litter, pollution and disorder
in the destination, fires), as well as excessive
consumption of local resources, especially energy
and water. Also, densified development, especially
concerning accommodation and catering facilities,
has not only an aesthetic impact (disturbance of the
landscape) but also an impact on the water network
(pollution of watercourses, water scarcity). Another
environmental problem can be the devastation of
floraandfauna, where the impact of outdoor sporting
activities can lead to trampling, erosion, removal of
vegetation, the transfer of weeds and non-native
plant species, as well as disturbance to animals or
collisions with animals (Liu et al., 2014; Paskova,
2014). Extinction of plant and animal species can
also occur, which is particularly problematic in
protected areas where many endemics occur. This
changes the natural character of the environment
and threatens biodiversity (Zelenka et al., 2013).

OTHER PROBLEMS RELATED TO SPORT
TOURISM AND OVERTOURISM

The above indicates that although hiking and
cycling are relatively environmentally friendly forms
of tourism (Zelenka & Paskova, 2012), there may be
some problems with these sport tourism activities.
Moreover, cycling is not very suitable for some parts
of protected areas, especially national parks, due to
its erosive effects (Zelenka et al., 2013).

The authors Ryglova, Burian and Vaj¢nerova (2011,
p. 201) point out other problems associated with the
management of hiking trails in the Czech Republic.
Despite the abundance of hiking and cycling trails,
there are a number of shortcomings, which are



mainly related to the financing of projects aimed at
marking hiking trails. Since these routes can only be
designated within the project area, the marking of
cycle routes may result in “dead ends”, lacking any
further continuity. Another problem is that the needs
of tourists are often not respected, so that tourist
routes are routed through uninteresting places or
are marked very sparingly. There are also problems
with the sustainability of these projects in terms of
subsequent maintenance.

The research presented in the publications focuses
mainly on the positive effects of sport tourism
activities. In other publications, the impacts of sport
tourism are mentioned in connection with sporting
events. For example, Sallent, Palau and Guia (2011)
state that in addition to the economic benefits
of sporting events, there are also environmental,
cultural and social impacts. The study points to
the intense relationships between the various
stakeholders of these sporting events, hence the
need to create effective connections between local
and external stakeholders in the form of networks.

The economic impacts of sporting events in terms
of new investment and regional identity formation
are also reported in Lin and Lu (2017). According to
the authors’ findings, financial spendings by visitors
to sporting events is an important source of regional
economic and employment growth.

Research by Widianingsih et al. (2023) suggests
that in order to achieve sustainable regional
development, the organization of sport and tourism
events should not only focus on economic objectives,
but also on other aspects including socio-cultural
and environmental aspects.

The topic of sport tourism and regional development
using developing countries as an example is
discussed by Nyikana and Tichaawa (2018). The
authors point to the ability of sporting events
to raise the profile of previously neglected and
underdeveloped destinations. Using examples from
African countries, they demonstrate the positive
impact of sports tourism on the development of
those regions.

The negative impacts of sport tourism were
discussed by Liu et al. (2014). They found that the
most significant impacts of sport tourism activities
include interference with local community life,
destruction of natural resources, litter and disorder,
traffic congestion, and growth of recreational

facilities and infrastructure. The impacts of sports
tourism are perceived rather negatively by local
residents.

It is evident that a number of negative impacts of
sport tourism activities are manifested especially
in case of high concentration of tourists in one
place. This is related to mass tourism referred to as
overtourism. Overtourism tends to result in conflicts
between residents and tourists. Noisy gatherings/
parties, excessive water consumption, street clutter
and other problems result in depopulation of
some popular tourist destinations (Francis, 2001;
Responsible Tourism, 2020).

Overtourism is also evident in some areas of the
Czech Republic. According to the portal iDnes.cz
(2024), historical centers of UNESCO-listed cities
such as Prague, Cesky Krumlov and Kutna Hora are
often beyond their tourism capacities. Other places
with a high concentration of tourists are also in
Czech mountains, or places such as Velka Amerika
quarry, Hrensko, Bohemian Paradise, AdrSpach
Rocks, Pustevny, etc.

From the point of view of hiking it is necessary
to point out the recently very crowded highest
mountain of the Czech Republic — Snézka. According
to portal Seznam Zpravy (2022), the administrators
of the KrkonoSe National Park must protect the
top of Snézka with special nets to keep tourists at
a safe distance from the unique plants. In some
days the number of tourists visiting Snézka may be
over 10,000. Lower Moravia, at the foot of Kralicky
Snéznik, is also widely visited by tourists and has
gained popularity especially after the opening of
the world’s longest suspension footbridge called
the Sky Bridge (Aktualné.cz, 2022).

In terms of cycling, the Trebon protected landscape
area is particularly affected by overtourism in the
Czech Republic. The historic center of Trebon is
especially overcrowded, with thousands of cyclists
arriving daily in the summer season (Aktualné.cz,
2024).

As reported by Ekonews, one approach to alleviation
overtourism is to achieve a more balanced
distribution of tourists. This is what the tourism
centre (called CzechTourism) is trying to do by
publishing an overview of lesser-known but
interesting tourist locations in cooperation with
individual regions of the Czech Republic (Ekonews,
2023).



In Kabrhel‘s contribution (Kabrhelova, 2024), British
professor Harold Goodwin, who deals with the issue
of responsible tourism, comments on overtourism.
He states that ,the problems associated with
overtourism are local and place-specific”. He gives
examples of ,good practice’ where overtourism
has been successfully tackled. In Amsterdam, for
example, they use ,demarketing’ in an attempt to
dampen interest from risky tourists. The professor
also urges that the responsibility lies primarily with
tourists themselves. He points out that tourists
are only in the role of guests. The place they visit
belongs to the local people and they should behave
accordingly. According to Goodwin, tourists need
to change their mindset and be encouraged to take
more time on their trip and therefore stay longer on
holiday, to travel slower and to meet local people
(see slow tourism).

Note: Slow tourism or Slow travel is an alternative to
mass tourism. It emphasizes the personal experience
of the visitor, exploring local history and culture,
while supporting the environment (Khan, 2015).

OPTIMIZING THE IMPACTS OF SPORT
TOURISM ACTIVITIES

Competent authorities (especially Destination
Management Companies, DMC) should strive
to optimize tourism. According to Zelenka et al.
(2013), optimizing the impacts of tourism is one of
the main approaches of destination management
towards sustainable development. It is a planned
and conceptual approach whose main objective is to
minimize the negative impacts of tourism (especially
downhill, noise, pollution, etc.) while maximizing
the positive impacts of tourism on the territory
(e.g. ecosystem restoration), on the visitors in the
destination (e.g. influencing their behavior, actions,
thinking) and on other tourism actors including
residents. Table 3 suggests specific measures that
could mitigate the negative impacts of walking and
cycling.

Table 3: Optimizing the impacts of walking tourism and cycling

1. Dispersion of pedestrians and cyclists
2. Tourist season extension
3 Improving the quality of services

(accommodation, catering, rental etc.)

Marketing tools (promotion, service
packages)

New products, pricing policy, promotion, STP
marketing, cooperation

Certification system

4, Introducing new tourism product Guest card, trading cars and competitions
5. Care of tourist routes/cycle routes Maintenance of routes and their marking
6. Building quality cycle trails Surface treatment, marking

7. Construction of educational trails/cycle trails Rest areas, information boards

3. Education of visitors Visitor centres, printed materials, e-learning

education

Source: Author’s own compilation using Zelenka et al., 2013.



The paper focused on the issue of sport tourism,
which is one of the fastest growing sectors of the
tourism industry. The author of the paper was
inspired by foreign literature, where the issue of
sports tourism has been dealt with at the scientific
level since the 1990s.

In line with the concept of sustainable development,
the aim was to map the impacts of selected sport
tourism activities and propose possible solutions.
This paper focuses on the two most popular
sport tourism activities in the Czech Republic,
namely hiking and cycling. Based on the research,
impacts of these two popular sport activities have
been described in terms of benefits and risks to
a destination. A summary of the main benefits and
risks of hiking and cycling is divided into economic,
social and environmental impacts (Table 2).

For the economic impacts of these selected
sport tourism activities, benefits outweigh risks.
This suggests that if developed sensitively, sport
tourism could provide significant economic growth.
Employment and increased income in a destination
is also positively reflected in the social sphere, such
as improved destination image, quality of life for
residents and community support for sport. It is
evident from the overview of impacts that there
may be some risks to the social aspects. These
are related to socio-cultural changes such as loss
of authenticity, threat to local identity, change of
lifestyle of residents, etc. For the environmental
impacts of the selected sport tourism activities, the
risks clearly outweigh the benefits. The biggest risk
factors include pollution, devastation of flora and
fauna, which always has a negative impact on the
landscape and its biodiversity.

It is therefore evident that even though hiking and
cycling are relatively environmentally friendly forms
of tourism, there can be some problems with these
activities as well. These are particularly evident in
the case of high concentrations of tourists.

The paper concludes by proposing measures to
mitigate the negative impacts of selected sport
tourism activities (Table 3). Emphasis is placed on
optimizing the various effects of hiking and cycling
in terms of minimizing undesirable impacts and
maximizing desirable, i.e. positive, impacts of these
sport tourism activities (Harrison-Hill & Chalip, 2005;
Zelenka et al., 2013).

The basis of successful tourism optimization is
effective destination management through a well-
functioning destination management organization
(DMC) that applies a destination marketing
management system with the main purpose of
managing quality in the destination using a wide
range of partner cooperation and ensuring the
sustainability of tourism development (Palatkov3,
2011). This can be achieved through setting vision,
strategies and long-term development plans while
responsibly using locally available resources. Effort
is also made to cooperate with local residents and
entrepreneurs, involving them in decision-making
about future development of tourism and therefore
the direction of a destination (Vanicek, 2024).

The proposed measures in Table 3 are not only
related to the actual experience and physical
aspect of visitors in the form of improving services,
improving the quality of tourist routes, cycle paths
and other measures. Educating visitors to influence
their behavior and thinking on how to spend their
leisure time and holidays is also an important
measure (Kabrhelova, 2024; Khan, 2015). Education
and training not only on economic, but also on socio-
cultural and especially environmental responsibility
is a necessity in this regard (Responsible Tourism,
2022), given that for hiking and cycling, nature and
landscape are among the dominant components of
the tourism offer.

The research results showed that the interviewed
university students are responsible in the
implementation of sport tourism and try to apply
the basic principles of sustainability in practice. The
respondents’ responsibility is especially manifested
in gaining knowledge about the destination, in
choosing the mode of transport, in choosing the
services provided in the destination, they are
also responsible towards the natural and cultural
heritage in the destination.

Nevertheless, the principles of sustainability need
to be further disseminated and integrated into
educational programs at all levels of education
and beyond the school system. The aim of these
educational programs should be to provide
the necessary competences to enable tourism
participants to understand the socially responsible
and environmental dimension of development, not
only in the context of travel but also in everyday
life.
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Motivem k napsani tohoto ¢lanku je v roce
2024 dosazené 20. vyroci zaloZeni Vysoké Skoly
polytechnické lJihlava, se kterou je symbioticky
spojena moznost studovat v Jihlavé problematiku
cestovniho ruchu. Cilem ¢lanku je prezentovat
genezi oboru Cestovni ruch, ktery byl jednim
z faktor(, ktery prispél ke vzniku této vysoké skoly.

Vysoka $kola polytechnickd Jihlava (VSPJ) byla
zfizena v roce 2004 jako prvni verejna vysoka Skola
neuniverzitniho typu v Ceské republice a je jedinou
verejnou vysokou Skolou se sidlem v Kraji Vysocina
(TomsU & Vith, 2024).

Na Vysoké Skole polytechnické Jihlava zacali
prvni studenti studovat obor Cestovni ruch
v akreditovaném bakaldiském studijnim programu
Ekonomika a management jiz v roce 2005
(Jerdbek, Janouskovd, Morgenstein & Haroshka,
2022). Na nové vzniklé verejné vysoké Skole byl

akreditovan tento studijni obor jako jeden z prvnich.
Garantujicim pracovistém byla nové vytvorend
Katedra cestovniho ruchu (KCR).

Studijni obor Cestovni ruch vychazel z tradice této
profesni specializace, ktera vznikla v Kraji Vysocina
prakticky ve stejné dobé jako nové vytvorena Ceska
republika. Jak uvadi Jefabek et al. (2022), jiZ v roce
1993 bylo na Stfedni odborné Skole v Tel¢i diky
RNDr. PaedDr. Jaromiru Ruxovi, CSc., zahajeno
dvouleté  pomaturitni  ndstavbové  studium
cestovniho ruchu, na které navazalo v roce 1997
studium tohoto oboru na Vyssi odborné Skole
Jihlava — predchldkyni soucasné vysoké skoly
(obrazek 1). U vzniku VSP) byl, kromé& prvniho
rektora PaedDr. Ladislava lJirk(, také doktor Rux,
ktery az do roku 2009 byl prvnim vedoucim nové
vytvorené Katedry cestovniho ruchu (Jefabek et
al., 2022). Od roku 2009 do roku 2023 vedla tuto
katedru RNDr. Eva Janouskova, Ph.D. a v souc¢asnosti
stoji v jejim Cele Ing. lvica Linderova, PhD.

Obrazek 1: Absolutorium oboru Cestovni ruch na Vyssi odborné Skole Jihlava v roce 2002

Pozndmka: Vzadu u tabule prof. Jaromir Demek, vzadu vlevo dr. Jaromir Rux, vepredu vlevo dr. Eva Janouskova.

Zdroj: Archiv Katedry cestovniho ruchu VSPJ, 2024.



V prabéhu témér dvacetileté historie se na vyuce
predmétl, které nyni zajistuje KCR VSPJ, podileli
mnozi predni ¢esti a slovensti odbornici. Geografii
napf. prednaseli prof. RNDr. Jaromir Demek, DrSc.
(byvaly Feditel Geografického Ustavu CSAV a ve svété
uznavany geomorfolog), ktery plsobil na mnoha
univerzitadch v Evropé a v USA, anebo doc. RNDr.
Alfred Krogmann, CSc. a doc. RNDr. Svatopluk Novak,
CSc.

V soucasné dobé& ma KCR VSPJ ¢trnact akademickych
pracovnikil (z toho jeden profesor a tfi docenti; V5P,
2024b). Pti vyuce bakalarského studijniho programu
i pfi dalSich aktivitdch katedra aktivné spolupracuje
s externimi odborniky z praxe.

Vyuka Cestovniho ruchu na VSPJ je prakticky
zamérenad, coz znamena, Ze klade dliraz na propojeni
teoretickych znalosti studujicich s jejich praktickymi
dovednostmi. Soucasti studia je i povinna praxe
a terénni vyuka v Ceské republice, i v zahranidi.
Propojeni teoretickych znalosti s praktickymi
dovednostmi v oblasti cestovniho ruchu dokladaji
cetné bakalarské prace, kdy byly vysledky zjisténé
elementarni vyzkumnou cinnosti aplikovany do
spoleCenské praxe v podobé realizace naucnych
stezek, expozic v muzeu, nebo napf. novych
produktl cestovniho ruchu pro potfeby organizaci
destinatniho managementu. Sledovani novych
trend( v praxi odrazi také inovace kurikula, napt. od
roku 2023 je nabidka predmét( v anglickém jazyce
rozSifena o predmeét Digitization in Cultural Tourism.

Studenti a studentky cestovniho ruchu ve spolupraci
s Mezindrodnim odd&lenim VSPJ se Gdastni
vyukovych i pracovnich mobilit v rdmci programu
Erasmus+. Katedra cilené studenty a studentky
seznamuje na pravidelnych schlizkach s mozZznosti
vyjezdl do zahranici. Zajimavou akci, kterou katedra
nékolikrat organizovala pro studenty a studentky,
byly mési¢ni expedice na Kubu. Zde se ucastnici
nejen prakticky seznamili se specifiky této karibské
zemé, ale také elementdrni vyzkumnou cinnosti
shromazdovali podkladové materidly pro svoje
bakaldiské prace a pro verejnou prezentaci po
navratu do Skoly. Prezentace, kterych se vidy
zUcCastnil také velvyslanec Kubdanské republiky,
probihaly v aule V5PJ za velké t¢asti studuijicich

a verejnosti.

Osvédcila se také realizace informacni seminarud pro
studenty viech ro¢nik(i béhem akademického roku,

které probihaji za Ucasti rocnikové ucitelky, vedouci
katedry a garanta studijniho programu, pfipadné
zainteresovanych vyucujicich katedry. Schizky
objasnuji nejen pribéh nadchazejiciho semestru,
organizatni pokyny k predmétim Field Trip
a Praxe, ale také informace k vybéru a zapisu
témat bakalarskych praci a informace k mobilitam
Erasmus+. Pro studujici prvniho rocniku je navic
obsahem schlizky prezentace doporuceného
studijniho planu, obeznameni s webem KCR,
E-learningem a vysvétleni postupu sdélovani
podstatnych informaci.

Uzké propojeni vyuky se spolecenskou praxi
dokladd také vyzkumna cinnost KCR, ktera
navazuje na reSené projekty a smluvni vyzkumy
z minulych let. Do vyzkumu zapojeni studujici
se tak seznamuji se zaklady terénni vyzkumné
¢innosti a ziskané podkladové materidly vyuzivaji
ve svych bakalarskych pracich. Vysledky pomérné
rozsahlého anketarniho Setfeni ndvstévnosti CHKO
Moravsky kras v letech 2018-2019 vyuzila napr.
Sprava CHKO pfi feSeni dopadl velké sezonni
navstévnosti s negativnimi dopady na chranénou
prfirodu a pfi feSeni problematiky disperze
navstévnosti v prlbéhu celého roku. Pro potreby
planovani a fizeni cestovniho ruchu v Kraji Vysocina
byly pouzity vysledky KCR VSPJ zpracovaného
Marketingového  vyzkumu navstévnika Kraje
Vysocina z let 2019-2020, nebo pro potieby
organizace Vysocina Tourism, p. 0. byla vypracovana
studie Potencidl cestovniho ruchu v Uzemi Kraje
Vysocina s vazbou na uzkokolejnou trat JindfichGv
Hradec—Obratan. Pro lokalni potreby organizace
Brana Jihlavy zpracovala KCR se svymi studenty
a studentkami Marketingovy vyzkum navstévnika
Jihlavy 2022-2023.

KCR ma bohaté zkusenosti s projektovou Cinnosti,
a to predevsim s dotacnim titulem cesko-rakouské
preshranicni spoluprace Interreg. Napf. v letech
2020-2022 byla Uspésnym lead partnerem projektu
Interreg ATCZ 217 Digitalizace v cestovnim ruchu,
nebo realizovala projekty z Fondu malych projekt(
programu Interreg: projekt KPF-02-135 Pfipravenost
pamatek na némecky mluvici klientelu (2020-2021)
a projekt KPF-02-202 Partnerstvim mést k posileni
preshranicniho regiondlniho rozvoje (2021-2022).
Dalsimi priklady projektovych aktivit katedry jsou
napf. zapojeni v projektu Erasmus Mundus Design
Measures: Slow Tourism Management (2022-2023),
nebo v projektu z International Visegrad Fundu
s ndzvem Tourism for All. Best Practice of V4
Countries (2021-2022). V soucasnosti je na KCR



realizovan projekt v ramci dotacniho titulu NAKI
Il — programu na podporu aplikovaného vyzkumu
v oblasti ndrodni a kulturni identity, a to projekt
Historicka ddlni dila na Viysociné jako doklady vyvoje
spole¢nosti a objekty kulturniho dédictvi (2023—
2027; VSPJ, 2024c).

Clenové KCR se nevénuji jen pedagogické ¢innosti,
ale plUsobi v redakénich radach odbornych periodik,
napf. v European Journal of Tourism, Hospitality
and Recreation, Geografické informacie, Ekonomika
a spoloénost, Studia Sportiva, Studia Turistica,
Logos Polytechnikos. Angazuji se také v odbornych
profesnich organizacich, jedna se napf. o AIEST
(International Association of Scientific Experts in
Tourism), AHR CR (Asociaci hotel(l a restauraci CR),
SVECR (Spolecnost védeckych expertl cestovniho
ruchu), nebo také v Asociaci priivodct CR a Asociaci
Ceskych cestovnich kancelafi a agentur. Akademicti
pracovnici katedry také pracuji v Radé Brany Jihlavy,
jsou ¢leny Rady pro strategii cestovniho ruchu Kraje
Vysocina, aktivné funguji jako experti Technologické
agentury CR, v ramci Narodniho akreditaéniho tfadu
posuzuji predlozené materidly z rlznych vysokych
Skol, anebo pracuji v hodnotici komisi programu
Interreg Rakousko—Cesko 2021-2027 a v Poradnim
organu mistopredsedy vlady Slovenské republiky
pro regionalni politiku 2021-2027. Kontakty
s odbornou verejnosti z Ceské republiky a zahrani¢i
rozviji pracovisté také formou mezinarodnich
konferenci Aktudlni problémy cestovniho ruchu,
nebo pomoci virtudlnich setkani odbornik(i ,Na
slovicko”.

U jihlavské verejnosti se tési znacnému zajmu také
Cestovatelské promitani, které v roce 2024 zahijilo
jiz svou 18. sezonu a jedna se o besedy s odborniky
a cestovateli o zajimavych oblastech nasi planety.
Tradi¢ni akci, do které se kazdoroc¢né zapojuje KCR,
je také Mezinarodni den pravodc( s bezplatnymi
komentovanymi  prohlidkami  mésta Jihlava.
K propagaci pracovisté pfispiva odborny casopis
Studia Turistica, ktery vychazi od roku 2010 a je
prvnim registrovanym ¢eskym online elektronickym
recenzovanym odbornym periodikem, které se
zabyvad problematikou cestovniho ruchu (VSPJ,
2024d). Casopis Studia Turistica je zafazen na seznam
recenzovanych odbornych a védeckych periodik
ERIH PLUS.

Zajem o studium na VSPJ se udriuje s mensimi
vykyvy na konstantni Urovni. Modernizace S$koly,
kde Vyukové centrum s novou aulou patfi mezi

velice zajimavé stavby i z architektonického pohledu
a planovana vystavba novych vysokoskolskych
koleji, prispivaji ke zvyseni zajmu o studium v Jihlavé.

Studium v letnim semestru 2023 v obou formach
v 11 studijnich oborech/programech zahajily necelé
dva tisice studujicich, z ¢ehoz bylo 94 % z Ceské
republiky a 6 % ze zahranic¢i. Mezi zahrani¢nimi
studenty jsou nejpocetnéjsimi skupinami studujici
ze Slovenska, Ukrajiny a Ruska. Na VSPJ se na svoji
profesi pripravovalo v oboru Aplikovana technika
pro primyslovou praxi 103 studujicich (49 prezencni
studium, 54 kombinované studium), Aplikované
strojirenstvi 105 studujicich (59 prezencni studium,
46 kombinované studium), Pocitacové systémy
2 studenti (1 prezencni studium, 1 kombinované
studium), Porodni asistentka 57 studujicich
v prezenénim studiu, VSeobecnd sestra 382 (180
prezen¢ni studium, 202 kombinované studium),
Finance a fizeni 388 (233 prezencni studium, 155
kombinované studium), Komunitni péce v porodni
asistenci 1 student v kombinovaném studiu, Kvalita
a bezpecnostni péce ve zdravotnictvi 7 studujicich
v kombinovaném studiu, Zdravotné socidlni péce
— nova akreditace 87 studujicich (37 prezencni
studium, 50 kombinované studium), Zdravotné
socialni pracovnik — stara akreditace 186 studujicich
(prezencni 69, 117 kombinované studium). Nejvice
bylo studentll a studentek studijniho programu
Cestovni ruch. Jednalo se o 467 studujicich, z ¢ehoz
bylo 388 student( a studentek prezencéniho studia
a 79 kombinovaného studia (VSPJ, 2024a).

Studium cestovniho ruchu na VSPJ se od samého
pocatku tésSilo znaénému zdjmu uchazecl. Tento
trend se podafilo udrZet az do soucasnosti. Za dobu
existence bakalarského programu Cestovni ruch
studium Uspésné ukoncilo pres tfi tisice absolventt
a absolventek, z nichZ fada pokracovala v navazujicim
magisterském studiu na jinych vysokych Skolach
a univerzitach (Jerabek et al., 2022).

Vysoka skola polytechnicka, jak jiz bylo uvedeno, je
jedinou verejnou vysokou Skolou v Kraji Vysocina,
ale zajem o studium vyrazné prekracuje ramec
tohoto kraje. Kraj Vysocina je sice poctem studujicich
na VSPJ dlouhodobé nejvice zastoupen (v roce 2023
bylo z Vysociny 70,8 % z celkového poctu studujicich
na VSPJ), ale i z daldich kraji maji mladi lidé
o studium v Jihlavé zajem. Skutecnost, Ze studenti
Cestovniho ruchu pochdzeji z celé Ceské republiky,
ilustruje obrazek 2.



Obrazek 2: Studenti VSPJ KCR s trvalym bydli§tém v jednotlivych obcich CR (2023-2024)

Zdroj: Smrcka, 2024.

Pfiblizné pétina studujicich VSP) studuje profesné
zaméreny program Cestovni ruch, ktery poskytuje
prakticky zamérené bakalarské vzdélani. Absolventi
najdou uplatnéni ve stfednim managementu
provoznich, personalnich, organizacnich a financnich
profesich nejen v cestovnim ruchu, ale také ve
verejné spravé. Napln profesné zaméreného
studijniho  programu vychdzi ze systematické
spoluprace s aplikacni sférou a klade dlraz na
posileni aktualné potrebnych znalosti a dovednosti
vychazejicich z potfeb trhu prace a na potieby
budoucich zaméstnavatell. Praktické dovednosti
jsou rozvijeny v ramci povinnych praxi, jejichz
realizaci umoziuje také specializovana Skolni
cestovni kancelar, ktera je ve srovnani s ostatnimi
¢eskymi vysokymi Skolami ojedinéla.

Zavérem lze pouze dodat, Ze pritomnost je
pokratovanim minulosti a budoucnost je
pokracovanim pritomnosti. Muizeme tedy

predpokladat nejen dalsi kvalitativni rldst Urovné
studia cestovniho ruchu, ale také zajem uchazecu
o studium na VSPJ, a to nejen z Kraje Vysocina.
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Studia Turistica is an academic journal in the field of tourism, issued by the College
of Polytechnics Jihlava, Czechia since 2010. The journal is the first Czech registered
online electronic professional periodical which focuses on tourism issues. The
aim of the journal is to provide academic staff, researchers, practicing specialists,
students and the wide public with an overview of specialist issues related to the
multidisciplinary substance of tourism.

Potential papers are offered the following topics for publication: tourism economics,
tourism management, destination management, theory of tourism, regional
development of tourism, sustainable development of tourism, statistics, GIS
applications, geography of tourism, pedagogy and didactics of tourism, tourism
marketing, tourist guide activities, sociology and psychology focused on tourism,
philosophy of travel, transport, hospitality, animation and recreational sports,
pedagogy of leisure time and recreology.

Studia Turistica is published in three volumes per year. Regular papers should
normally be between 4,000 and 15,000 words. Longer or shorter papers will also
be considered. Submitted papers must combine theoretical concepts with practical
applications or empirical testing.



VYSOKA SKOLA
POLYTECHNICKA
JIHLAVA

® Prvni verejna vysoka skola neuniverzitniho typu
v Ceské republice, od roku 2004

e Jedina verejna vysokéa skola se sidlem v Kraji Vysocina
e FEkonomicky, technicky a zdravotné zamérené studijni obory

e Nabizime bakalarské, magisterské i navazujici magisterské
studium v denni i kombinované formé

e Siroké nabidka celoZivotniho vzdélavani véetné
Univerzity tretiho véku (U3V)

® Propojeni vyuky s praxi (dlouhodobé praxe béhem studia)
a spolupréce skoly s aplikacni sférou

® Ddraz na vyuku cizich jazykd
® Zapojeni do mezinarodniho vzdélavaciho programu Erasmus+

e Sportovni, spolecenské a kulturni vyziti
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