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Uvod

Cteni Citatelia!

Dostava sa Vam do ruk nas vedecky Casopis v novej peridde vyda-
vania. Autori textov sa snazili pribliZit ¢itatelom podstatné prvky svojej
vyskumnej €innosti tak, aby v podobe odozvy od Citatelovspoluvytvaralii
nové stanoviska.

V obsahu textu sa zamyslame nad tym, ¢o nového priniesol prvy
polrok 2017.ale hlavne ¢o eSte veda a vyskum prinesie do konca tohto
kalendarneho roku.

Ak sa hlbsie zamyslime nad uvedenym, ¢akaju nas okrem inych vyraz-
né zmeny v oblasti financnictva. Vedci i hospodarska prax podciarkuju
potrebu riesit zavainé problémy: ako su

e implementacia smernice o platobnych systémoch

e hladanie cesty ako zmenit slovenské hospodarstvo

e aka ma byt buducnost financii

e biznis na youtube

e kam sa presunu funkcie statu v buducnosti

e ako bude vyzerat socidlna ¢i menova politika

e bolo by dobré pre planétu mat jednotni menu...

e ako by vyzeralo globdlne poistenie

e ako predist ekonomickej migracii

o utecenecka kriza a dopad na ekonomiku

e prijmova nerovnost na Slovensku

® ainé.

Uviedli sme len niekolko naliehavych uloh na rieSenie ktorych upo-
zornuju vedci a prax a ktoré stoja pred nami na zamyslenie a na rieSenie.
Prajeme nasim Citatelom radostné letné dni. Zaroven vyjadrujeme snahu
poskytnut ctenym citatelom v druhom polroku dalsie aktualne poznatky
z ekonomickej vedy. ako aj vysledky nasej vyskumnej ¢innosti.

za kolektiv autorov
prof. Ing. Helena Strazovska, PhD.
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Priebeh socializacie obchodnych podnikov a Zivnosti
v Ceskoslovensku

Zsolt Horbulak!

The Process of Nacionalization of Trading Companies and Entreprises
in Czechoslovakia

Abstract:

The basic aim of this study is to present the process of nationalization business enter-
prises and entrepreneurships in Czechoslovakia after World War II. The purposes and
courses of ownership changes in the first place were affected by political and social
events the economic reasons play only a secondary role. After 1945, left-wing ideas in
the country became very popular, which facilitate social acceptance of the increasing
economic role of state. The international political situation, in particular the influence
of the Soviet Union endeavored to develop the event further. The original idea of
building a welfare state based on small and medium enterprises was passed away and
soon began to create a communist society in which material production stocks were in
collective ownership.

Key words: trading companies, entrepreneurship, Czechoslovakia, socialism, natio-
nalization.

JEL Classification: N64; N84; P21

Uvod

Po druhej svetovej vojne vo vychodnej Casti strednej Eurdpy zvitazil socializmus.
Primarnym charakteristickym znakom tohto spoloCenského systému bol vyrazny zasah
do vsSetkych oblasti Zivota vratane hospodarstva. Reguldcia, kolektivne vlastnictvo,
eliminacia trhovych sil boli zakladnymi atribtmi marxisticko-leninistickej koncepcie
idealneho spoloCenského zriadenia. Tento spolocensky systém vyznamne ovplyvnil aj
obchod a podnikanie, a to vSetkymi spomenutymi sp6sobmi. Jeho podoba v krajinach
strednej Eurdpy bola ind ako v Sovietskom zvéze, pévodna komunisticka predstava sa
zrealizovala v mensej miere. Peniaze ako také nevymyzli zo Zivota a uloha obchodu
zostala SirSia. Obchod sa nestal iba distribu¢nym kanalom tovarov, ale — aj ked' v
obmedzenej miere — spojovacim ¢lankom medzi dopytom a ponukou. Na druhej strane
malovyroba v podstate vymizla zo Zivota. Nezivé hmotné vyrobné faktory mohli byt' len
v kolektivnom vlastnictve. Chod hospodarstva vyrazne ovplyvnili forma a sposob
vyroby: priemysel neprodukoval to, ¢o zakaznici Ziadali, ale to, ¢o na zaklade planov
ovplyvnené ideildgiou Statostrany ekondmovia zamestnani v regulacnych Uradoch,
urCili. Obchod a produkcia, rovnako ako celd spolocnost, boli vyrazne
preideologizované. Podoba socializmu sa vSak ¢asom menila. RigidnejSie fazy
spolocenského systému sa striedali s volnejSimi obdobiami, ¢oho sprievodnym javom

* Ing. Mgr. Zsolt Horbuldk, PhD., odborny asistent, Katedra socialnych a humanitnych vied, Fakulta socidlno-
ekonomickych vztahov, Trenlianska univerzita A. Dubceka v Trencine, Studentska 2, Trencin, 911 05,
zsolt.horbulak@tnuni.sk
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bol navrat niektorych trhovych prvkov do hospodarstva vratane zvySovania vyznamu
obchodnych vztahov.

1 ,Ceskoslovenska cesta" k socializmu

Dovodov, preco v byvalom Ceskoslovensku po roku 1948 zaviedli socializmus,
bolo viac. Hlavnou pricinou bolo to, Ze na zaklade dohody vitaznych mocnosti v Jalte
krajina pripadla do mocenskej sféry Sovietskeho zvazu. Sucastou ideoldgie marxizmu
bola aktivna podpora Sirenia komunistickej svetovej revollcie, preto oslobodenie
krajiny spod nacistickej okupacie nasledne znamenalo aj nasilné vnucovanie
socialistického spololecenského a hospodarskeho systému pre krajiny stredovychodnej
Europy.

Vv(vieskoslovensku sa podarilo pomerne hladko udomacnit’ socializmus. Pricin bolo
viac. Ceskoslovensko pocas velkej hospodarskej krizy z rokoch 1929 az 1933 velmi
trpelo. Tato kriza medzi vSetkymi odvetviami zasiahla najma I'ahky priemysel a spod
prepadu sa nedarilo Uplne vymanit' ani do vypuknutia druhej svetovej vojny. Tato
udalost’ vyznamne otriasla vieru obyvatel'stva v kapitalizmus. Po druhej svetovej vojne
aj pravicové strany ako Ceskoslovenska strana lidova ¢i Demokraticka strana suhlasili
so socialistickym programom, ale aj s tym, Ze v riadeni hospodarstva by mal stat
zohravat’ vyznamnu Ulohu a najvacSie podniky by mali slUzit' celospolocenskym
zaujmom (Prlicha 1974, s. 268-271). Najvyznamnejsi predstavitel' Ceskoslovenskych
ekonomickych reforiem, Ota Sik,? vo svojom Zivotopise viackrat pisal (1990, s. 7, 78),
Ze lavicovost’ Ceskoslovenskej spolocnosti koreni prave v tejto udalosti. Spomienky
na krizové roky ovplyvnili aj prezidenta exilovej vlady v Londyne Eduarda Benesa.
Benes vo svojej knihe Demokracie dnes a zitra, vydanej v roku 1940, vyhlasil, ze: ,...je
nutné siahat po hibSich Strukturdlnych opatreniach, to jest kolektivizujlcich
a socializujucich” (Bene$ 1999, s. 238) a dalej aj to, Ze liberdlna demokracia sa uz vo
svojej povodnej podobe nemoze vratit'.

Tieto mysSlienky sa objavili aj v spisoch exilovej vlady v roku 1942. V programe
povojnovej rekonstrukcie Ceskoslovenska signovanym ministrom hospodarstva J.
Necasom bolo uvedené, ze v podnikani zlozku prace treba hodnotit’ viac a podniky by
mali sledovat’ celospoloCenské zaujmy, nie len vlastnu ziskovost’; hospodarstvo bude
riadené a planované; kl'iCové sektory priemyslu, dopravu a energetiku zostatnia,
financnictvo postavia na nové zaklady; budu sa usilovat’ o pinu zamestnanost’; zlepsia
socialnu politiku (Prlicha et al. 2009, s. 46-48). Kooperacia medzi Ceskoslovenskom
a Sovietskym zvézom bola ratifikovana tiez eSte pocas vojny, a to 12. decembra 1943.
Sucast'ou zmluvy bolo aj Memoradum o hospodarskej spolupraci. V iom bolo uvedené,
Ze v povojnovom zahrani¢nom obchode krajiny Vychod a Sovietsky zvaz budu mat’
vyrazny podiel; vyrobné plany ZSSR a CSR skoordinuju, pricom berd do Gvahy potreby
Ceskoslovenska; armady vyzbroja s rovnakou technikou; vybuduji komunikaciu;

2 Ota Sik (1919-2004). Od roku 1940 ¢len KSC. Z(&astnil sa v doméacom odboji a bol uvazneny v koncentrad-
nom tabore. Po vojne absolvoval politicki vysokd Skolu. Od roku 1961 sa stal riaditeflom Ekonomického in3ti-
tatu Ceskoslovenskej akadémie vied. Od roku 1962 bol ¢lenom UV KSC. Od 30. marca do 3. septembra 1968
vykonaval funkciu podpredsedu viady. Po porazeni Prazskej jari emigroval. Od roku 1970 bol profesorom na
univerzite v Sankt Gallene. Po pade Zeleznej opony sa vratil a bol poradcom prezidenta Vaclava Havla.
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nacionalizuji hlavné priemyselné odvetvia a prirodné bohatstvo, energetiku;
reorganizuji bankovy systém (Pricha et al. 2009, s. 41-42).

Co sa tyka Slovenska, situacia bola odli$nd. V rdmci politického diskurzu bodom
Zlomu nebolo to, aké spoloCenské zriadenie bude mat’ krajina po vojne, ale jej
Statopravne usporiadanie, vztah Ceska a Slovenska. Lavicova orientacia sa zvysila aj
tam, ale v mensej miere, ako v zapadnej Casti krajiny. Demokraticka strana sa chcela
vydat’ ,strednou cestou" a Komunisticka strana rovnako neuvazovala o komunizme, len
o vytvoreni dobrych vztahov so ZSSR (Prdcha et al. 2009, s. 60; Liptak 1998, s. 228-
241).

Relativne bezproblémové udomacnenie marxistickych myslienok v Ceskoslovensku
ulahcilo aj jeho demokratické zriadenie v medzivojnovom obdobi. Komunisticka strana
Ceskoslovenska cely ¢as mohla vykondvat svoju cinnost’ legalne, zlcastnila sa vo
volbach, ajej poslanci mohli svoje nazory volne vyslovit. Clenom N&rodného
zhromazdenia od roku 1929 bol aj Klement Gottwald.

Vyrazny podiel na zavedeni komunizmu zohrala aj moraina sila KSC, ktord sa
v roku 1938 najpevnejsie postavila za obranu republiky a pocas vojny sa zUcastnila
v domacom odboji najaktivnejsie.

2 Povojnové udalosti v Ceskoslovensku

Poziadavka zmeny vlastnictva vyrobnych sil v Ceskoslovensku — ojedinele
v strednej Eurdpe — sa objavila uz pocas druhej svetovej vojny. Myslienku podporovala
vyznamna cCast’ obyvatel'stva, ale na zostatnenie eSte nemysleli. Za idedlny typ
hospodarstva povazovali majoritu strednych a malych podnikov. Nad kapitalistickym
podnikanim by mal dozerat’ tat (Prlicha 1974, s. 271). K rozSireniu myslienky zvy3enia
Ulohy Statu dopomohlo aj to, Ze v strednej Eurdpe iba v Ceskoslovensku sa uz pred
vojnou Sirili myslienky keynesianskej hospodarskej politiky hlasajice aktivni Gcast
Statu na ekonomike krajiny. Jeho protagonistami boli J. Macek, K. Maiwald, J. Nebesat,
J. Necas a T. Pistorius (Prlicha et al. 2009, s. 35).

Zmena vlastnictva majetku sa zacala na jar v roku 1946. Na zdklade
prezidentského dekrétu z 19. maja sa vyvlastnilo 9 045 podnikov s 923 486
zamestancami a 2 946 395 ha pOdy. Narodné spravy s majetkom nakladali troma
spésobmi: znarodnili, stransformovali na druZzstevny majetok alebo reprivatizovali
(Prlicha 1974, s. 273, 278).

K ozajstnému prevzatiu sukromného majetku do Statnych ruk doSlo 24. oktdbra
1945, Stat prevzal podniky nad 500, v niektorych pripadoch aj nad 150
zamestnancami. V sektoroch s mimoriadnym vyznamom (bane, elektrarne, plynarne,
Zeleziarne, oceliarne, valcové mlyny, zbrojarne, niektoré chemické zavody,
cementdrne, cukrovary, liehovarne, Ucastnicke penazné Ustavy), ak neboli
v druzstevnom vlastnictve, zostatnili. Rozhodnutie zasiahlo priblizne 3000 prevadzok
(Prlicha 1974, s. 282-286).

ZvySovanie vplyvu Statu sa zacalo dva-tri roky pred politickym prevratom. Po
majovych vol'bach roku 1946 Narodné zhromazdenie v jlli prijalo Budovatelsky plén,
ktory obsahoval rozohodujicu cast programu KSC. Hospodarska politika bola
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zamerana na obnovu republiky, spriemyslovanie Slovenska, pokraCovanie pozemkovej
reformy, zalozenie narodného socidlneho zabezpeCenia ana obmedzovanie
vel'koobchodu, avsak este pri existencii sikromného podnikania.

Dvojrocny pldn bol prijaty 25. oktobra 1946. Zakladal sa na Budovatelskom
plane. Jeho vypracovanie sa uskutocnilo pod vedenim Narodohospodarskej komisie UV
KSC3, ktorému predsedal Ludvik Frejka. V plane neustadle pocitali s mieSanou
ekonomikou, avsak zavedenim planovania. Ani to eSte nebolo vynimocnou udalostou,
lebo na povojnovd obnovu aj vinych Statoch vyuZivali reguldciu, dokonca aj
v Zapadnej Eurdpe. Vyzamnym krokom na tejto ceste bolo zalozenie Hospodariskej
rady v auguste 1945. Redlnu moc mal v rukach Generalni sekretaridt Hospodarské
rady. Poradnym organom vlady sa stal Statni dfad planovaci, resp. jeho slovenska
obdoba Statny planovaci a Statisticky Grad. V nasledujucom roku zalozili Ustredni
planovaci komise (Prlicha et al. 2009, s. 149-159).

K zacatiu zmeny politického ovzdusia doslo pocas roku 1946. Zvysila sa politicka
polarizacia a stale viac sa diskutovalo aj o smere ekonomického vyvoja. Hospodarsky
rozvoj sa spomalil, Zivotna Uroven obyvatel'stva poklesla, zvySovala sa inflacia, oZil
¢ierny trh. Vo vyvaiji zohralo Glohu aj zahrani¢nopolitické dianie. Obyvatelia Statu sa uz
zasadne orientovali na vychod a obavali sa nemeckého revanSizmu. Medzinarodna
situacia sa vyostrila. V tomto Case uz aj Spojené Staty hfadeli na Ceskoslovensko
S0 zvysujucim podozrenim. V septembri 1946 prerusili vyplacanie Gveru, nepredlzili ani
zmluvu o hospodarskej spolupraci a nepodporili Ziadost’ CSR o Uver od Svetovej banky.
Nemecké reparacie na natlak USA sa radikdlne znizili. Zlomovym bodom sa stalo
odmietnutie Ceskoslovenskej Ucasti v Marshallovom plane. Vzhladom na to, ze
pol'nohospodarska uroda bola katastrofalna, krajina sa obrdtila na Sovietsky zvdz. Ten
bol ochotny doviest’ 600 tisic ton obilia. Politicky a hospodarsky osud Ceskoslovenska
bol specateny (Prlicha et al. 2009, s. 165-174, 183-184).

3 Zavedenie sovietskeho typu riadenia hospodarstva

ZvySovanie vplyvu Statu sa zacalo dva-tri roky pred politickym prevratom. Po
majovych volbach roku 1946 Narodné zhromazdenie v juli prijalo Budovatelsky plan,
ktory obsahoval rozohodujicu cast’ programu KSC. Hospodarska politika bola
zamerana na obnovu republiky, spriemyslovanie Slovenska, pokraCovanie pozemkovej
reformy, zalozenie narodného socidlneho zabezpeCenia ana obmedzovanie
vel'koobchodu, avSak eSte pri existencii sikromného podnikania.

K zaCatiu zmeny politického ovzduSia doSlo pocas roku 1946. Na zaclenenie
krajiny do kruhu socialistickych Statov Ceskoslovenské politické Spicky hl'adeli s vel'kou
nadejou. Predpokladali, ze Ceskoslovensko ako najvyspelejsi ¢len bloku sa dostane do
vynimocnej pozicie a stane sa dielfiou socialistického sveta. Poziciu krajiny zlepSilo, Ze
rovnako spriemyselnené vychodné Nemecko zataZilo splacanie reparacii. Tento
predpoklad platil priblizne jedno desatrocie.

3 Ustredny vybor Komunistickej strany (’v:eskoslovenska bol najvyssim organom komunistickej strany medzi
dvoma po sebe nasledujicimi zjazdmi. Ustredny vybor volil spomedzi ¢lenov najuZsie vedenie strany (Pred-
sednictvo a Politbyro) a generalneho tajomnika (v rokoch 1953 az 1971 prvy tajomnik). Pocet jeho Clenov
kolisal, vo vrcholnych dobach dosahoval okolo stovky ¢lenov.
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Politicky vyvoj sa vSak nezastavil. V priebehu rokov 1948 - 49 cCeskolovenski
stranicki predaci sa vzdali tedrie Specifickej Ceskoslovenskej cesty vybudovania
komunizmu. Akceptovanie dogmatizmu znamenalo UpIné eliminovanie malovyroby a
sukromného vlastnictva.

Prestavba Ceskoslovenskej ekonomiky na sovietsky typ sa zacala v septembri
1951. NajvySsim riadiacim organom sa stal Statni ufad planovaci pod vedenim
Jaromira Dolanského, ¢lena UV KSC. Planovanie sa menilo na prisne centralizované,
komplexné, direktivne a detailné. POsobnost’ miestnych, okresnych, krajskych
a slovenskych regionalnych organov sa zUzil. Pocet hospodarskych ministerstiev sa
zvysil na dvanast, 14 ustrednych riaditel'stiev bolo zruSenych, na miesto nich bolo
vytvorenych 94 hlavnych sprav, ktoré spadali pod ministerstva. Oni riadili v tom case
exitujucich 1417 stanych firiem. Samostatnost’ podnikov bola zrusena. V ¢eskom
podnikovom riadeni tradi¢ne apklikovany Batov model* nahradil tzv. chozrasCotom.>
Dynamiku rastu zvysili. Vplyv zamestnancov sa zniZil, pravomoc podnikovych rad
presla na ROH.® Zvysil sa tlak zo strany Sovietskeho zvazu, ktory pozadoval, aby

+ Bat'ove desatoro. Uspech Tomas$a Batu je postaveny aj na tom, Ze od svojich predajcov vyZadoval
100%-ny pristup k zakaznikovi. Preto pre svojich predajcov vytvoril Desatoro zakonov, ktorymi sa museli za
kazdych okolnosti riadit’!

1. Prikazanie — Predovsetkym poskytujes sluzbu. Obchodnik, ktory to nepochopil a Zenie sa len za ziskom,
nikde nebude Uspesny. Potreby zdkaznika si na prvom mieste.

2. Prikazanie — KaZdého pri prichode pozdravit’ a odchode sa rozlicit’ s pozdravom. Zékaznik musi citit,
Ze sa mu venuje pozornost. To v lom vyvolava dobry pocit. Preto aj ked’ zakaznik ni¢ nekupil sa zdvorilo
rozli¢ime a ddme mu najavo , Ze nam ide o neho a nie o zisk.

3. Prikazanie — Pamidtaj si tvdre a mend zakaznikov. Prejavit’ individudiny pristup a oslovit’ zakaznika me-

nom, popripade si pamatat’ s akym problémom prisiel minule vytvara u zékaznika predstavu, Ze si nim

predajca zaoberal. Tak sa odstraruje bariéra vyvolavana anonymitou.

Prikazanie — K tovaru pribal’ tismev. Usmev pbsobi prijemne a odstrafiuje neistotu zo strany zakaznika.

Prikazanie — Nehanob konkurenciu. Ohovaranie konkurencie vyvolava pocit, Ze to o hovori je pravda.

Pbsobi alibisticky. Zakaznik ma pravo si vytvorit’ svoj vlastny nazor na kvalitu, ktord mu poskytuje pre-

dajca a jeho konkurencia.

6. Prikazanie — V pritomnosti zakaznika nejedz a nebav sa. Podobné spravanie sa rovna ignoracii zakazni-
ka.

7. Prikazanie — Menej hovor a viac predvadzaj. Najlepsim argumentom, ktory mdZze predajca pouzit’ sme-
rom k zakaznikovi je: Presved¢ sa na vlastné oci! Predajca, ktory zakaznikovi predvedie, ako sa tovar
pouZiva a demonstruje aj pouzivanie jeho jednotlivych funkcii uzavrie obchod s vécSou pravdepodobnos-
tou ako ten, ktory o tovare len rozprdva. Nemozno sa spoliehat’ na zakaznikovu predstavivost.

8. Prikazanie — Osvoj si véetky zdkladné odborné znalosti. Pri predaji je potrebné orientovat’ sa aj
v zékladnej terminoldgii, pretoze zakaznik moze byt odbornikom na dand oblast, alebo si o nej zistil isté
informacie skor ako vstlpil do predajne. Vediet' rozpravat’ aj o odbornych veciach dodava predajcovi do-
veru.

9. Prikazanie — Hovor recou zékaznika. V pripade, Ze zakaznik neovlada odborn( terminolégiu, mal by sa
predajca vyjadrovat’ o najzrozumitel'nejsie.

10. Prikazanie — Nes/ubuj, co nemdzes spinit. Niektoré veci nie st zavisle od osoby predajcu. Preto sa vy-
hnite niektorym sl'ubom o ktorych uz viete, Ze ich nemdzete spinit. Ak prave nemate tovar, ktory zakaz-
nik poZaduje, nehovorte mu aby sa zastavil o tyzden ak s istotou neviete, Ze o tyzden skutocne ten tovar
budete mat'.

5 Je to metdda planovitého hospodarenia v socialistickych podnikoch, zaloZzena na porovnavani nakladov a

vysledkov hospodarskej Cinnosti v penaznej forme, na uhrade vydavkov podnikov vlastnymi prijmami, na

zabezpecovani rentability a na hmotnej zainteresovanosti a zodpovednosti podniku i jeho pracovnikov (Poli-

ticko-ekonomicky slovnik 1974, s. 91). 5

6 Revolu¢né odborové hnutie, najvacsie odborové hnutie komunistického Ceskoslovenska. Vykonaval vel'mi

Siroku spolocensku aktivitu. Jeho Clenska zakladna v 80-tych rokoch zahfiala okolo 7 milidnov 300 tisic osob.
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Ceskoslovensko investovalo viac do tazkého priemyslu. To sa vSak stalo uz po zaloZeni
RVHP? v roku 1949. Do krajiny prisli dobre plateni sovietski poradcovia.

Druhym krokom zavedenia socialistického typu riadenia bolo zavedenie
sovietskeho spOsobu planovania v aprili roku 1952. Kym predchadzajlice planovanie
bolo zalozené na prioritdch a obsahovalo priblizne 100 Gloh, v roku 1951 ich pocet
narastol na 1100 a ich posobnost’ zahfiala dve tretiny priemyslu, vnitorného obchodu
a niektorych odvetvi sluZieb. Plan sa zacal nazyvat’' ,mobilizacny” a spravidla sa
urovalv naturalnych ukazovateloch. Cena, naklady, trzby azisk sa stali len
evidencnymi kategoriami. K oficidlnemu prijatiu sovietskeho systému doslo 1. januara
1953, vo svojej povodnej podobe fungoval do roku 1958, v hlavnych rysoch do konca
80. rokov 20. storoCia (Pricha et al. 2009, s. 262-265, 372-378).

Treba eSte pripomenut, ze princip kvantity dominoval nad principom kvality. Kvdli
nedostatku vonkajsich zdrojov bol plan financovany z vnitornych zdrojov. Tarchu
investicii nieslo pol'nohospodarstvo, ale vyznamne sa spomalil aj rast Zivotnej Urovne
obyvatel'stva. Ceskoslovenské hospodarstvo zataZilo aj predimenzované investovanie
do zbrojného priemyslu. Kadrova politiku charakterizovalo preplstanie manazérov
medzivojnového obdobia aich nahradenie menej kvalifikovanymi, ale politicky
spolahlivymi 'ud'mi.

4 Socializacia sikromného majetku

Azda najmarkantnejSou zmenou hospodarstva, ale zaroven celej spolocnosti bola
zmena vlastnictva vyrobnych statkov. Vyznamné premeny sa zacali uz pred februarom
1948, ale po komunistickom prevrate doSlo k Uplnému eliminovaniu sukromného
majetku.

Kolektivizaciu  polnohospodarstva  vykonali v troch etapach. Z Ceskych
pohrani¢nych oblasti nemecké obyvatelstvo vysidlili, ich pddu pridelili ceskym
a slovenskym kolonistom. V tejto etape medzi 157 495 zaujemcami rozdelili 937 745
ha ornej pody. Vo vnatornych oblastiach Ciech a Slovenska 145 885 zaujemcov dostalo
pozemky (4,64 ha) ako slovenskym (2,54 ha). Popri sUkromnych Ziadateloch
vyznamné pol'nohospodarske plochy presli do vlastnictva druZstiev, obci a Statu. Na
Ceskej pohranicnej oblasti mala takato pody rozlohu 1017 331 ha, v ostatnych
oblastiach Ciech a na Slovensku 688 321 ha. Lesné porasty sa spravidla dostali do
Statneho vlastnictva. Na zaklade tejto etapy reformy vznikli panstva strednej velkosti.
Druhd faza pozemkovej reformy prebiehala po komunistickom prevrate. Sukromne
vlastnenl pddu nad 50 ha sStat vykupoval, v pripade cirkevného majteku to urobil nad
30 ha. Pocas poslednej etapy v roku 1951 menilo svojho majitel'a dalSich 253 483 ha
ornej pody. Po tejto vymene 10,3% celkovej rozlohy agrarnej pody dostal do drzby
stat, v pripade lesov jeho podiel dosiahol az 41,8%. 3,1% pddy obrabali druzstva,

7 Rada vzajomnej hospodarskej pomoci. Vznikla za icelom koordinacie hospodarskeho vyvoja Clenskych kra-
jin na principoch centralne planovanej ekonomiky. ZaloZili ju v roku 1949 v Moskve. Zakladajdcimi Clenmi
boli ZSSR, Pol'sko, CSR, Mad'arsko, Rumunsko, Bulharsko. Od roku 1950 sa stal ¢lenom NDR, od roku 1962
Mongolsko, od roku 1972 Kuba a od roku 1978 aj Vietnam. Albansko v roku 1962 z nej vystupilo. Od roku
1964 ciastoCne spolupracovala aj Juhoslavia, dohody o spolupraci boli na medzistatnej Urovni uzatvorené
s Finskom a s d'alSimi rozvojovymi krajinami.
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30,9% mali hospodari a 13,9% po6dy vlastnili ostatni majitelia (Prlicha 1974, s. 278-
281, 321-323).

(Graf 1) Zmena vlastnickych struktar v pol'nohospodarstve
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Zdroj: Historicka statisticka rocenka CSSR 1985, s. 55

V pripade pol'nohospodarstva rovnako vidiet' aj fakt, Ze pocnic rokom 1954 sa
Stat stal totailithou aj v obchode a sukromny sektor sa od roku 1959 Uplne
marginalizoval.

Zostatnenie elementarne zasiahlo aj Zivnosti. Tato forma zamestnavania v
medzivojnovom obdobi bola mimoriadne rozSirena. Ich pocet, vynimajuc
pol'nohospodarov, v roku 1930 dosiahol 573 tisic 0s6b, pricom 148 tisic z nich nemalo
zamestnanca (Prdcha 1974, s.118-119). Je Uplne evidentné, Ze vyradenie takého poctu
podnikov z hospodarskeho Zivota bude mat’ d'alekosiahle nasledky. Postup eliminacie
zivnostnikov priblizuje tabul’ka €. 1:

(Tab. 1) Vyvoj poctu malovyrobnych dielni v rokoch 1948 aZ 1960

1948 1950 1952 | 1956 | 1957 | 1958 | 1959 | 1960

Poc. dielni 172 120 47 28 25 644 14 6 4
675 283 526 336 142 | 095 | 260

PoC. zamest- 458 231 53 29 27 006 14 6 4
nan. 880 701 727 596 448 169 | 279

Zdroj: 1948, 1950, 1952, 1956: Statisticka rocenka republiky C%skosjovenské 1957
(1957), s. 180; 1957, 1958, 1959, 1960: Statisticka rocenka republiky Ceskoslovenskej
socialistickej republiky 1961 (1961). s. 332

Ustup sektoru naznacuje aj to, ze ho Statistickd rocenka od roku 1962 prestala
sledovat’. Podobny pokles vyznamu malého podnikania prezradza nasledujlca tabulka.
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(Tab. 2) Pocet malych zavodov v rokoch 1948 az 1960

1948 1950 1952 1956 1957 1958 1959 1960
Vyrobné remesla celkom 172 675 120 283 47 526 28 336 25 644 14 142 6 095 4 260
Z toho kovospractvajuci 37 285 27 440 13 521 9711 8 959 4 402 1641 948
stavebné hmoty 4 578 2 786 904 399 394 234 90 84
drevospracuvajlci 28 029 23 248 10 789 6 468 5831 3068 1188 843
textil - odev 41 580 30 234 14 341 7 107 6 269 3760 1817 1269
koZa - guma 22 563 15 366 6 811 3772 3402 2 200 1126 899
papierenstvo 1748 2 543 505 341 320 202 99 74
vyZiva 36 892 18 666 655 538 469 276 134 93
Stavebna vyroba 19 782 12 859 4121 3129 2 852 1221 404 261
Zahradnictvo 3671 2 832 1217 2 058 2 087 1247 577 354
Doprava - 11 718 2 418 2787 2 265 889 285 203
Obchod - 56 796 21 436 4201 3615 1705 1130 577
Pohostinstvo - 29 463 7 641 2104 1593 256 104 63
Sluzby 26 392 15 631 6 930 4520 4 245 2 540 989 835
Zivnostnici Ghrnom 249 582 91 289 47 135 42 301 22 000 9 584 6 553

Zdroj: 1948, 1950, 1952, 1956: Statisticka rocenka repub//ky Ceskoslovenské 1957 1957, s. 180; 1957, 1958, 1959, 1960: Statistickd rocenka republiky CSSR

1961 (1961), s. 332
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Co sa tyka maloobchodu, tam prebiehal rovnaky proces. Pévodne desattisicové
siet’ maloobchodnych jednotiek sa do 50. rokov scvrkla na niekolko tisic, na konci
desatrocia na niekol’ko stoviek a do roku 1961 Uplne vymizla.

(Tab. 3) Maloobchodna siet’ podl'a sektorov

1949 | 1950 | 1951 | 1952 | 1953 | 1954 | 1955

Socialisticky sektor celkom |68 611 |91 105 |90 720 |90 580 | 78 997 | 78 996 | 79 663

z toho MVO 3520439 142 |47 326 | 56 853 |44 620 | 44 506 | 43 338
S») 21 68732484 |34 843 |25 797 |26 019 |27 925|29 450
Sukromné obchody 3728412 264| 5442| 3678| 1279| 1671| 1553
1956 | 1957 | 1958 | 1959 | 1960
Socialisticky sektor celkom |78 613 |77 501 | 76 394 | 74 949 5;42}
z toho MVO 42 316 |40 859 |39 303 |38 276 882
UssD 20316 |20 692| 29 724( 29520 25
Sukromné obchody 1456| 1174 471 204 107

Zdroj: 1949-1956: Statistickd rocenka republiky CSSR 1961 (1961), s. 319; 1957-1960:
Statistickd rocenka Ceskoslovenské socialistické republiky 1962 (1962), s. 335

Graf ¢. 2 ndm zobrazi Ustup sukromného sektora v prospech Statneho, a to
z dvoch hl'adisk:

(Graf 2) Pomer trzieb a pocet jednotiek vnutorného obchodu podl'a vlastnic-
tva v rokoch 1949 az 1968
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Zdroj: Historicka statisticka rocenka CSSR (1985), s. 60; pocet obchodov roku 1951:
Statistickd rocenka republiky Ceskoslovenské 1957 (1957), s. 183

Z grafu €. 2 sa da vycitat, Ze sukromné maloobchodné jednotky, napriek ich
velkému poctu, generovali velmi maly podiel predaja (1951 — 1,8%, 1955 — 0,2%).
Z toho vyplyva, Ze takmer vSetky boli podnikmi jednotlivca. Graf prezradza aj to, Ze
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v 50. rokoch sa rozloha Statnych obchodov zvacSovala, klesajlci pocet jednotiek bol
schopny generovat’' rovnako vysoké trzby. Je vhodné pripomenut’, ze najvacsi podiel —
35%-né zastUpenie — malo v maloobchode druZstevnictvo.

Markantnym znakom politickoekonomickych zmien bola aj nova orientacia
zahranicného obchodu. Medzindrodnd vymena tovarov sa zUzila na krajiny
socialistického bloku, pravda, nie bezvyhradne. Ako sme na to uz poukazali, zakladné
principy tohto procesu boli zakotvené uz pocas vojny. V tejto tendencii zohrali tlohu aj
objektivne dbvody, tradicné obchodné partnery Ceskoslovenska tesne po ukonceni
bojov boli z medzinarodného hospodarskeho Zzivota na isty ¢as vyradené. Z nasho
pohladu vSak zmeny mali aj iny sprievodny jav. Podniky zaoberajce sa vyvozom
a dovozom boli prisne regulované, na takuto Cinnost' potrebovali povolenie. Malé
a stredné podniky z hospodarstva sice nevymizli, len ich pocet sa znacne znizil. Ich
uplatnenie vsSak dalej z0zil fakt, ze ich posobenie sa dalej obmedzovalo,
zahrani¢noobchodné operacie vykonavat’ nemohli.

Zaver

Obchod ma nezastupitelnd Ulohu, ¢ uz v hospodarskom alebo v spolo¢enkom
Zivote. Jeho ,Ulohou, resp. funkciou obchodného podniku, je prekonat’ réznorodé
a stale novovznikajlice rozpory medzi vyrobou a spotrebou, pricom splnenie tejto Ulohy
predstavuje podnikovy vykon, na ktorom sa podiela kombinacia faktorov pouzitych na
jeho zabezpecenie v jednotlivych podnikoch® (Viestova 2001, s. 29). Medzi jeho
funkcie sa radi funkcia preklenovania priestoru, preklenovania Casu, preklenovania
finanénych rozdielov, realizacie tovaru, uspokojovania potrieb, poradenska,
ovplyviiovanie ponuky a dopytu. Podla dogmatickych predstdv marxizmu by mala byt
Uloha obchodu vyrazne uzSia. Tato predstva sa nezrealizovala ani v Sovietskom zvaze.
Obchod vsak nemohol zostat' v sukromnych rukach. V ostatnych komunistickych
krajinach bol osud obchodnych podnikov velmi podobny. S oklieStenymi funkciami
a v kolektivnom vlastnictve existovali do roku 1989.

Podobné skuto¢nosti by sme mohli uviest’ aj o Zivnostnikoch a malych a strednych
podnikoch. Prinosov MSP pre hospodarstvo a spolocnost’ je cely rad. MSP maju kladnu
Ulohu v inovaciach, pri rieSeni problémov, v boji proti rutine, v schopnosti pracovat’
s nizkymi nakladmi atd'., ale maju aj celospolocenky prinos ako napriklad fakt, Ze l'udia
zamestnani v MSP rozsiruju strednd vrstvu spolocnosti a st oporou celého sStatu, na
miestnej Urovni sU vlastnicic a manazéri MSP Castymi  podporovatelmi
verejnoprospesnych akcii. MSP ako spolupracujuci partneri velkych zavodov
a nadnarodnych korporacii udomacnuji medzinarodné know-how a dobre fungujice
MSP prispievaji k zlepSeniu imidzu celej krajiny. Nebolo teda nahodou, Zze
komunistickd moc chcela likvidovat' nielen ich hospodarsky, ale aj spolocensky vplyv.

Literatara

PRUCHA, V. et al.: Hospodarske dejiny Ceskoslovenska v 19. a 20. storodi. Bratislava :
Pravda, 1974, 616 s.

15



SIK, O.: Jarni probouzeni — iluze a skutenost. Zirich — Praha : Mladd Fronta —
Pglygon, 1990, 320 s. ISBN 80-204-0208-X

BENES, E.: Demokracie dnes a zitra. Praha : Spole¢nost Edvarda Benesa, 1999, 333 s.
ISBN 80-86107-08-6 5

PRUCHA, V. et al.: Hospodarské a socialni d&jiny Ceskoslovenska. 2. dil obdobi 1945-
1992. Brno : Doplnék, 2009, 1004 s. ISBN 978-80-72339-228-5

LIPTAK, L.: Slovensko v 20. storoci. Bratislava : Kalligram, 1998, 371 s. ISBN 80-7149-
337-6

Statistickd rocenka republiky Ceskoslovenské socialistické republiky 1961, Praha :
Statni nakladatelstvi technické litaratury, 1961

Statisticka rocenka Ceskoslovenské socialistické republiky 1962, Praha : Statni
nakladatelstvi technicke litaratury, 1962

Statisticka roCenka republiky Ceskoslovenské 1957. Praha : Statni Ufad statisticky
Republiky Ceskoslovenské, Orbis, 1957

Historicka statisticka rocenka CSSR. Praha : SNTL, Alfa, 1985

VIESTOVA, K.: Tedria obchodu. Bratislava : Sprint vfra, 2001, 206 s. ISBN80-88848-
88-1

DONSKOJ, G. V. — LIBMAN, G. 1. zostavitel: Politicko-ekonomicky slovnik. Bratislava :
Pravda, 1974, 384 s.

16



Analyza vybranych migracnych statistik v Europskej Gnii

Jaroslav Koreckot!

Analysis of selected migrant statistics in the European Union

Abstract

In different parts of the world, the causes of migration are different. However, factors
that motivate people to emigrate can be unified into several: political instability, low
standard of living, poverty, diseases, armed confiicts, religious contradictions etc.
Factors that impact the choice of target country are above all: social security, respect
for human rights, better economic opportunities, justice, security, and so on. The arti-
cle examines movement of refugees and migrants in Europe over the last two years. It
also tries to outline development in this area in 2017.
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Introduction

Migration is nowadays much discussed topic in Europe. Despite the fact that in
the past migration has been associated with development, it is now more associated
with uncertainty, fear and resistance of many inhabitants in developed countries.

Resolving concerns should be education programs, training and activities on both
sides of barriers that will remove fear from the society. It will require the cooperation
of state institutions, religious and non-governmental organizations in the preparation
and implementation of individual projects.

From geographical point of view the migration in Europe has following parts:
e arrivals in EU Member states,
e arrivals in the EU neighboring countries.

The article examines arrivals of refugees and migrants across the Mediterranean
Sea in 2015 and 2016. We have focused on selected European countries.

1 Theoretical background

The regional Refugee and Migrant Response Plan (RMRP) was initiated following
the large-scale population movements registered throughout Europe in 2015. During
2016, a further 347,000 refugees and migrants have arrived in Europe, in addition to

! Ing. Jaroslav Korecko, PhD., PreSovska univerzita v PreSove, Fakulta manazmentu, Katedra Gctovnictva a
contorllingu, Konstantinova 16, 080 01 PreSov, jaroslav.korecko@unipo.sk
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the over one million refugees and migrants that undertook the perilous journey across
the Mediterranean Sea in 2015. Most refugees and migrants have crossed by boat
from Libya to Italy or from Turkey to Greece through the Aegean Sea. Both routes
have proved more perilous during 2016 than in 2015. In 2016, 4,690 refugees and
migrants died or were reported missing in the Mediterranean Sea, 25% more than in
2015. (UNHCR 2016)

From a migrant perspective, migration has both a positive and a negative side.
The positive reasons that support migration are as follows (Petrus 2016):

e hope for a better future,
¢ higher earnings,

e acquiring new skills.
Negative aspects are:

o frustration from staying in a foreign country outside of own culture and
without family support,

e xenophobic expressions from hosts,

e the degree of adaptation to other cultural and linguistic traditions in totally
new environment.

According to the Geneva Convention (1951), refugee is a person who is outside
his own country and has legitimate fears of being persecuted for racial, religious or
national reasons or because of membership of a particular social group or of certain
political views, and is unable to accept or refuses protection of his state.

The term migrant is broadly relevant to people who, for some reasons, travel to
a foreign country for a certain period (usually at least one year).

2 Migrants and refugees in Europe

Europe faces an interesting set of immigration challenges and opportunities.
Demographic pressures as many European societies age, a lively and at times tense
policy and political debate over questions of identity and immigrant integration, and a
unique policy environment that has knit 28 European countries together with regards
to the management of outer borders, asylum, and other immigration-related topics.
(MPI 2017)

According to International Organization for Migration Europe is the most
attractive destination for migrants.

During the second half of 2015, Europe observed a massive increase in the
number of refugees and migrants arriving by sea. Overall, more than 1 million people
arrived by sea in 2015. It's terrible that thousands of persons died or were stated as
missing during these crossings.

Most common reasons for migration to Europe in 2015 were:

e Conflicts in the Syrian Arab Republic
18



e Conflicts in Iraq
e Chaos in Libya

The majority of newly displaced Syrians were registered in Turkey.
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Graph 1 Sea arrivals monthly

Source: processed according to UNHCR data

In absolute terms, the largest numbers of non-nationals living in the EU Member
States on 1 January 2016 were found in Germany (8,7 million persons), the United

Kingdom (5,6 million), Italy (5,0 million), Spain (4,4 million) and France (4,4 million).

In relative terms, the EU Member State with the highest share of non-nationals

was Luxembourg, as non-nationals accounted for 47 % of its total population. A high

proportion of non-nationals (10 % or more of the resident population) was also

observed in Cyprus, Estonia, Latvia, Austria, Ireland, Belgium and Germany.
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Graph 2 Most common nationalities of Mediterranean Sea arrivals from
January 2016 till March 2017

Source: processed according to UNHCR data

There are 57 percent of men, 17 percent of women and 26 children among all
refugees. In 2016, the number of first time asylum applicants in the EU-28 from Syria
fell back slightly to 335 thousand from 363 thousand in 2015, the share of Syrian
citizens in the total dropped from 28,9 % to 27,8 %. Afghani citizens accounted for
15 % of the total number of first time asylum applicants and Iraqis for 11 %, while
Pakistanis and Nigerians accounted for 4 % each. Among the most numerous groups
of citizenship of asylum applicants in the EU-28 in 2016, the largest relative increases
compared with 2015 were recorded for Nigerians.
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Major countries of origin Major countries of asyium

Turkey

2,5 millions

Syrian Arab Republic
4,9 millions

Lebanon

1,1 millions

Jordan

0,6 millions
Kenya 0,4 millions
Ethiopia 0,2 millions

Yemen 0,3 millions

Other 1,0
millions

Somalia

1,1 millions

Fig. 1 Where refugees from top 3 countries of origin found asylum (end of
2015)

Source: processed according to UNHCR data

In 2015, most of refugees found asylum in neighboring countries. Of the
8,7 million refugees from the three highest countries of origin, approximately 10%
found safety in a neighboring country. This is the case for most of the refugee
populations of concern to UNHCR.

In 2015 856 723 refugees arrived in Greece, 152 842 in Italy and 4 408 in Spain.
In 2016 the number of refugees decreased significantly to 171 785 individuals in
Greece, 173 008 in Italy and 6 046 in Spain. It seems the situation is changing in
2017. There are already 190 thousand persons arrived to Italy, 40 thousand to Greece
and till now about 22 thousand to Spain. The majority are refugees from Syrian Arab
Republic (23%), Afghanistan (12%), Nigeria (10%), and Iraq (8%).
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Graph 3 Asylum applications per 100 000 local population in 2015 (Top 15
and EU average)

Source: processed according to Eurostat data

Germany has had the most asylum applications in 2015. Hungary had the highest
in proportion to its population. Nearly 1 800 refugees per 100 000 of Hungary's local
population claimed asylum in 2015. Sweden followed close behind with 1 667 per
100 000. The EU average was 260. At the end of the ranking were Slovakia
(6 refugees per 100 000) and Croatia (5 refugees per 100 000).

Conclusion

In 2016 about 170 thousand refugees and migrants arrived in Italy. An increase
(approximately by 10%) of this number is expected in 2017. It seems the Central
Mediterranean will be the primary entry point to Europe for refugees and migrants.
Most of arrivals cross the Mediterranean were from Libya, which is also expected to
remain so.

In 2016, arrived in Greece most commonly refugees and migrants from the
Middle East and South West Asia. The number of arrivals in Greece decreased in 2016
significantly due to the EU-Turkey Statement about migrants. Factors that will affect
the amount of new arrivals with asylum apply in 2017 in Greece include access to the
asylum procedure, readmissions to Turkey, family reunification under the Common
European Asylum System, etc.
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In the first quarter of 2016, approximately 150 thousand individuals reached
Greece from Turkey. However following the EU-Turkey Statement of18 March 2016,
these numbers dropped dramatically. For the next two quarters of 2016, it was just
over 18 thousand people. In 2017, Turkey will remain an important point of departure
for refugees and migrants seeking entry into Europe.

Expressions of extremism in Europe increase rapidly. Racism, xenophobia and
related intolerance are on rise, and countries like Hungary, Croatia or Serbia increase
constantly security measures on borders. Countries in Western Europe are expected to
continue to receive high numbers of asylum applications in 2017, even if less than the
previous two years.

An active, open and unified asylum policy should be an important issue in a
united Europe in the future. All measures should aim to make migration a controlled
phenomenon. These are, in particular, measures in EU employment policy and
migration policy. The EU's cooperation with governments of Member states must
provide a realistic space to build a Europe where freedom, security and justice will
always represent the highest values.
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Municipalne vydavky na rekreaciu, kultiru a nabozenstvo
v Slovenskej republike podl'a COFOG klasifikacie a vplyv poli-
tického cyklu na ich vel'kost’!

Lenka Malicka?

Municipal Expenditure on Recreation, Culture and Religion in the Sl/o-
vak Republic according to COFOG classification and the Influence of
Political Cycle

Abstract

Municipal expenditure creates an important part of public expenditure in sense of its
closeness to citizens. The literature on fiscal decentralization promotes the decentral-
ized provision of public goods as way to increase an economic performance. The litera-
ture on culture promotes the expenditure in culture as the instrument of the economic
development. In this sense, the rationale of the municipal expenditure on culture is
given. The paper examines the evolution of the SR ’s municipal expenditure in the
COFOG ’s eight group - the recreation culture and religion. Data are covering the peri-
od from 2002 to 2015 and are collected on the base of territorial assessment of re-
gions; consequently the dataset is organized as panel. The panel model reveals certain
factors that determine the municipal expenditure on recreation, culture and religion in
the SR. Here the influence of political cycle is confirmed. In the period of electoral year
the municipal expenditures on recreation, culture and religion are increased in the SR.

Key words

Municipal budget, municipal expenditure, COFOG classification fiscal decentralization,
public sector, panel model/

JEL Classification: H77

Introduction

According to Nizfiansky, Cibakova and Hamalova (2014) the importance of local
sector increased in the SR after the 1990. The position and autonomy of municipalities
in the Slovak Republic (thereinafter SR) was fortified and municipalities started to pro-
vide a huge body of responsibilities in many fields of public goods. This tendency was
encouraged by the public sector, public finance and public administration reforming
processes at the end of 20t century (last decade of the 20™ century) and in the early
beginning of the 21™ century. Establishment of the regional level of self — government
in the SR in 2001 (effective in 2002) again tend to strengthen the lower government
level. This step represents a division of responsibilities and powers among state, re-
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2 Ing. Lenka Mali¢kda, PhD., Technical university of KoSice, Faculty of Economics, Department of Finance, B. Némcovej
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gional and municipal level of government in the sense of the Decentralization Theorem
(Oates, 1972) or Economy of Clubs (Buchanan, 1965) promoted by the theory of Fiscal
federalism.

Fiscal decentralization implemented in the SR in two stages (starting in 2001 and
2005, Horvathova, 2009) brought an extension of responsibilities and power of munic-
ipal level of government. One of these areas is also the area of recreation culture and
religion. DZzupka and Sebova (2016) provide a review of authors focusing on the ra-
tionale for the economic impact assessment of cultural events. According to them the
support of the culture, cultural festivals and special events is an important element of
the community life and may lead to increase of economic development.

The aim of the paper is to describe the nature of municipal expenditure in the
field of recreation, culture and religion in the SR, to analyse its evolution in the period
of 2002 — 2015 and to analyse its determinants using the panel regression accentuat-
ing the influence of political cycle.

1 Impact of Fiscal Decentralization on the Municipal Expenditure in the
Slovak Republic

As is mentioned thereinafter, the process of fiscal decentralization started in the
SR in 2001 when the expenditure decentralization was implemented. In this stage the
responsibilities were shifted from the central government on regions and municipalities
according to Act no. 416/2001 Coll. on shift of certain responsibilities on regions and
municipalities from the central level of government. In the field of recreation, culture
and religion the following responsibilities were shifted to the municipalities in the SR
according to the Commentary to the Act no. 416/2001 Coll. on shift of certain respon-
sibilities on regions and municipalities from the central level of government:

»= The field of the regional development and tourism — original responsibilities,
shifted on January 1, 2002:

o Performing the strategy of regional development
o Evolving the programmes of social and economic development

o Coordinating the cooperation of legal bodies in evolving the pro-
grammes of the municipal development

o Evolving of programmes of tourism
o Coordinating the cooperation of legal bodies in tourism affairs.
= The field of theatres — original competences shifted on April 1, 2002:

o Establishment, constituency or abatement of professional theatres as
legal bodies

o Supporting the theatre activities through the earmarked grants
o Control of the efficiency and docility of earmarked grants of established
theatres
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= The field of museums — original competences shifted on April 1, 2002:

o Establishment, constituency of a museum or gallery according to spe-
cial law

o Establishment, constituency of municipal museum or gallery

= The field of physical culture - delegated responsibilities shifted on July 1,
2002:

o Elaboration of a physical culture conception according to municipal
conditions

o Participation on the choice and training of sport talents

o Support of the municipal sport events organization

III

o Creation of conditions for the “sport for all” development

o Support of the sport activities for handicapped citizens

o Support of activities of physical culture related the environment protec-
tion

o Control of the efficiency and docility of earmarked grants in the field of
physical culture

o Cooperation with civil associations, other municipalities, legal and natu-
ral bodies acting in field of physical culture.

The difference between original and delegated responsibilities is in the mode of
finance. Original responsibilities have to be financed from own municipal resources.
Contrary, delegated responsibilities are financed from the central budget (but provision
is decentralized) through the transfer payments.

In 2005 the revenue decentralization was implemented and regions and munici-
palities were provided by certain powers in the field of taxation. The aim of this step
was to fortify the financial autonomy of lower levels of government, to make the re-
gions and municipalities capable to seek own financial resources to finance original re-
sponsibilities (up to 2005 both original and delegated responsibilities were financed
through the so called decentralization transfer from central budged).

2  Evolution of Municipal Expenditure on Recreation, Culture and Religion
in the SR

The part of expenditure related to support the culture or tourism on a municipal
level could be expressed following the COFOG classification of public expenditure. The
COFOG, elaborated by OECD (2001), divides public expenditure into 10 groups and
each group is divided into sub - groups. The eight" group focuses on recreation, cul-
ture and religion. It contains expenditure on:

= Recreational and sporting services,
= Cultural services,
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= Broadcasting and publishing services,
= Religious and other community services,
= R&D Recreation, culture and religion,
= Recreation, culture and religion n.e.c.

The evolution of municipal expenditure per capita in this group according to terri-
torial assessment of NUTS 3 (aggregated for NUTS 3, labelled BA — covers municipali-
ties in the Bratislavsky region, TT — Trnavsky region, TN — TrenCiansky region, NR —
Nitriansky region, ZA — Zilinsky region, BB — Banskobystricky region, PO — PreSovsky
region, KE — Kosicky region) is presented in Obr. 1

Obr.1 Evolution of Municipal Expenditure per capita on Recreation, Cul-
ture and Religion in the SR according to Regions in EUR

140

120 /\
/\

Source: own, according to data collected from DataCentrum

Per capital municipal expenditure on recreation, culture and religion in the SR is
highest in the BA region in period of 2006 — 2010. It is caused by high expenditure in
this group in comparison with other regions, and by the lowest population size of this
region on the other hand. In the period of 2006 — 2010 the increase of chosen munici-
pal expenditure per capita in the BA region was caused by the expenditure on ZOO,
where the pavilion of carnivores was renewed (2006), ZOO shop and children reserva-
tion was established (2008) and the House of primates was renewed (2010). It was
accompanied by transfers on the Bratislava City Library, Danubiana Gallery and muse-
um (since 2012 with majority state participation) etc.

The dramatic increase is observed also in the KE region in 2013, when the
KoSice became the European Capital of Culture 2013 (ECoC 2013).

The evolution of the share of municipal expenditure in the question on the
GDP aggregated on the NUTS 3 level is shown in Obr. 2 Here the difference among
BA region "s municipalities and other region “s municipalities is not evident. It is caused
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by faster increase of GDP in this region as is the increase of the municipal expenditure.
Here again the increase of municipal expenditure in the KE region (due to KoSice,
ECoC 2013) is observable.

Obr. 2 Evolution of Municipal Expenditure on Recreation, Culture and Reli-
gion in the SR as % of GDP at NUTS 3 level (regions)
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Source: own, according to data collected from DataCentrum

Comparison of municipal expenditure on recreation, culture and religion in the
SR and their total expenditure is expressed in Obr. 3 . It copies the evolution in Obr. 1
Except of the BA and KE region, the municipal expenditure fluctuated in the range
from 3% to 9% of total expenditure.
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Obr. 3 Evolution of Share of Municipal Expenditure on Recreation, Culture
and Religion in the SR on Total Municipal Expenditure according to
Regions (in %)
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Source: own, according to data collected from DataCentrum

3 Determinants of municipal expenditure on recreation, culture and reli-
gion in the SR

Municipal expenditure in general may be influenced by several factors. One
strand of the literature on public finance tends to explain the increase of public ex-
penditure in connection with political cycle (e.g.Clingermayer and Wood, 1995; Benito
and Bastida, 2004). In this paper the relationship between political cycle (electoral
year) and municipal expenditure on recreation, culture and religion is investigated us-
ing the panel data approach. This methodology is concerning on the dataset organiza-
tion. The panel (longitudinal) data are created on the basis of cross-section and time-
series data. The cross section units are NUTS 3 regions covering municipalities in their
area. Time-series cover the period of 2002 from 2015. Data are collected from the
DataCentrum database provided by the SR Ministry of Finance and the STATdat data-
base provided by the Statistical Office of the Slovak republic. Basic assumption about
the relationship between political cycle (electoral year) and municipal expenditure on
recreation, culture and religion stands on the positive influence of electoral year. In
the period of elections on municipal level, municipal expenditure increase because of
the aim of elected authority to be re-elected. Control variables involved to the estima-
tion are total municipal revenue to GDP, unemployment rate on NUTS3 and debt ser-
vice to GDP. Results of the pooled OLS estimation are presented in the Tab. 1.
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Tab. 1 Determinants of municipal expenditure on recreation, culture and re-
ligion, in the SR

Pooled OLS, Robust (HAC) standard errors

Dependent variable: COFOG group 08

coefficient p- value significance
const 0,1176 <0,0001 *E*
totrevGDP 4,3067 <0,0001 *okx
unmp -0,0024 0,0244 **
debtserviceGDP -8,5032 0,0057 *kx
elections 0,0257 0,0052 *kx
R2Adj 0,5145
VIF test multicollinearity totrevGDP 1,252 Values > 10.0 may indi- | No multicollinearity
cate a collinearity prob-

unmp 1,256 lem

detserviceGDP 1,143

elections 1,015
White test for heteroske- p- value =0,9682 HO: heteroskedasticity No heteroskedastic-
dasticity not present ity

Panel diagnostics

Pooling test p-value =0,0754 A low p-value (<0,05) counts against the null
hypothesis that the pooled OLS model

OLS vs. FEM
is adequate, in favour of the fixed effects alter-
native

Pooling test p-value =0,1821 A low p-value (<0,05) counts against the null
hypothesis that the pooled OLS model

OLS vs. REM

is adequate, in favour of the random effects
alternative

*** denotes significance at 0,01 level, ** at 0,05 level and * at 0,1 level

Source: own calculations

The expectation about the positive impact of elections on municipal expenditure
on recreation, culture and religion is satisfied. In the SR, the aim to be re-elected may
cause the increase of municipal expenditure in the question. Local authorities try to
augment their credibility and popularity by financing the projects with visible impact on
society.
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The influence of total municipal revenue on municipal expenditure on recreation,
culture and religion is positive. It may be influenced by increasing the disposable
amount of financial resources and their sufficiency to finance responsibilities of the
municipality. The negative impact of unemployment rate and debt service on chosen
municipal expenditure is expected, as the negative implications are connected with
these categories. If the unemployment rate increases, the economic situation worsens
and creates pressure on expenditure cuts and economization. The increase of debt
service reduces municipal sources and leads to diminution of expenditure including
municipal expenditure on recreation, culture and religion.

Conclusion

Municipal level of government plays an important role in the public administration
system. Beside the regional level of government and central level of government pro-
vides certain public goods. Municipal expenditure is a part of public expenditure real-
ized by municipalities. The role of municipalities in the field of public good provision is
generally promoted by the fiscal decentralization. In many developed countries and
former transition countries (including the SR), the fiscal decentralization was imple-
mented and a body of responsibilities and powers was shifted from central government
to lower government levels. In the SR, one part of those responsibilities is focusing on
recreation, culture and religion (according to the COFOG). The paper provides a short
characterization of the responsibilities shifted to municipalities. After, their evolution in
period of 2002 — 2015 is presented. Finally, using the panel data analysis the expecta-
tion about the influence of political cycle on chosen municipal expenditure is con-
firmed. The increase of municipal expenditure on recreation, culture and religion in the
SR may be caused by the aim of the municipal authorities to be re-elected. Besides it,
the positive significant influence of the increase of total municipal revenue and nega-
tive significant influence of the increase of unemployment rate and debt service is ob-
served.
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Vnimanie danovej spravy podnikatel’'mi na Slovensku

Ivana Ondrijova!

Perception of tax administration by entrepreneurs in Slovakia

Abstract

The aim of the article is to point out the attitudes of entrepreneurs to the tax admin-
Istration of the Slovak Republic. The results of the survey were used for statistical
analysis. Respondents spoke about time consuming, €lectronization of services, com-
munication with the authorities and the demandingness of the tax agenda. The results
of the questionnaire survey confirmed the fulfillment of the objective of the reform, i.e.
the orientation of the financial administration for the client. We can conclude that the
Introduction of e-services has made it easier for taxpayers to make tax payments in
general. Respondents are satisfied with the willingness of tax office staff, yet prefer
electronic communication. Electronization, as one of the key objectives of the reform,
Is perceived by the respondents as positive.

Key words

tax administration, enterpreneur, tax, financial administration

JEL Classification: H20

Uvod

Reforma danovej a colnej spravy je na Slovensku aktualnou témou uz takmer
desat’ rokov. Prebieha prostrednictvom programu UNITAS, ktorého strategickym
cielom je vybudovanie efektivnej zakaznicky orientovanej dariovej a colnej spravy,
vytvorit’ efektivny a Gcinny systém pokryvajuci vSetky darové a odvodové povinnosti
a zjednodusit’ a sprehl'adnit’ procesy spojené s dafiovymi a odvodovymi povinnostami
pre danové subjekty. Cielom prispevku je poukazat’ na postoje podnikatelov k dario-
vej sprave Slovenskej republiky z hl'adiska ¢asovej narocnosti, elektronizacie sluZieb,
komunikacie s Uradmi a naro¢nosti vedenia danovej agendy.

1 Danova sprava SR

Darovl spravu (Kubincova 2009, str. 42) tvoria Statne a miestne organy, ktoré su
opravnené na zaklade zakonnych splnomocneni vykonavat vymedzené cinnosti pri
sprave dani. Spravou dani je evidencia a registracia dafovych subjektov a ich
vyhl'adavanie, overovanie podkladov, potrebnych na spravne a Uplné zistenie dane,
dariové konanie, dariova kontrola, evidovanie dani a preddavkov vratane vysporiadania

1 Ing. Ivana Ondrijova, PhD., PreSovska univerzita v Presove, Fakulta manazmentu, Katedra manazérskej psycholdgie,
Konstantinova 16, PreSov, ivana.ondrijova@unipo.sk
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danovych preplatkov a danovych nedoplatkov, darfové exekucné konanie a dalSie
¢innosti spravcu dane a inych organov.

Medved’ (2009, str. 22) definuje danovu spravu ako sucast’ Statnej spravy, ktora
zodpoveda za administrativu a vyber dani. Dalej tvrdi, Ze darova sprava je naro¢na na
pracovnU silu a vyZzaduje znaCny rozsah vyuZzitia informacnych technoldgii, na jej
zabezpecenie je potrebny znacny rozsah verejnych prostriedkov. Jej efektivne
fungovanie je nevyhnutnou podmienkou ziskania prostriedkov, ktoré verejnd sprava
potrebuje na svoje fungovanie a plnenie uloh, a preto ju treba optimalizovat'.

Ministerstvo financii SR vypracovalo zaciatkom roku 2007 strategicky dokument
~Reforma danovej a colnej spravy a zjednotenie vyberu dani, cla a poistnych odvodov
(rdmcova analyza a navrh postupu)". Uvedeny dokument definuje ciele a nacrtava
zakladné postupy reformy danovej a colnej spravy a zjednotenia vyberu dani, cla
a poistnych odvodov v dvoch fazach programu. Dokument ,Koncepcia® je navrhom MF
SR vypracovanym v nadvéznosti na Stratégiu reformy pre dosiahnutie ciel'ov
vyplyvajlcich z programového vyhlasenia vlady SR (MF SR 2010).

Koncepcia vychadza zo zakladnych principov optimalneho fungovania danovej
a colnej spravy, ktorymi su: jednoduchost, spravodlivost, Gcinnost, efektivnost, orien-
tdcia na subjekt a zodpovednost. Reforma darfiovej a colnej spravy s naslednym
zjednotenim vyberu dani, cla a poistnych odvodov prebieha prostrednictvom
dvojfazového programu UNITAS I. a II.

Na podporu efektivneho planovania dalSieho smerovania a rozvoja financnej
spravy v strednodobom az dlhodobom horizonte slizi Stratégia rozvoja financnej
spravy, ktora definuje zakladné strategické ciele organizacie. Dokument vypracovalo
Ministerstvo financii v roku 2013. Smerovanie financnej spravy vychadza zo zamerov
vlddy SR definovanych v Programovom vyhlaseni vlady, ktorého jednym z
vychodiskovych dokumentov je stratégia Eurdpa 2020 a z ciefov Ministerstva financii
SR ustanovenych touto stratégiou. Priority a ciele EU, ktoré su definované v stratégii
Eurépa 2020 boli dalej rozpracované v dokumentoch ndrodného charakteru
schvalenych vladou SR. K materidlom narodného charakteru, z ktorych sa vychadza pri
definovani strategickych ciel'ov finan¢nej spravy, patri napr. Narodny program reforiem
SR, Stratégia informatizacie verejnej spravy, Narodna koncepcia informatizacie
verejnej spravy, Narodny program kvality SR, ako aj Narodnd stratégia pre
informacnld bezpecnost v SR. Vychodiskovym dokumentom pre oblast’ rozvoja
l'udskych zdrojov vratane podpory celoZivotného vzdeldvania je Stratégia celozZivotného
vzdeldvania 2011 schvalend vladou SR (MF SR 2013).

Zabezpetenie plnenia prijmovej Casti Statneho rozpottu a rozpottu EU je
prioritnou Ulohou finan¢nej spravy. Cielom rozvoja financnej spravy je zefektivnit
procesy a realizovat’ zmeny v organizacii tak, aby tato uloha bola splnena, pricom
snahou je maximalizovat’ plnenie prijmov Statneho rozpoctu ustanovenych zakonom
o Statnom rozpocte. V zaujme zniZenia administrativneho zataZenia a zjednodusSenia
plnenia povinnosti sa financna sprava bude nadalej podielat’ na zjednoduSeni procesov
a dokumentov sulvisiacich s dafiovym a colnym konanim a na ulahéeni plnenia
povinnosti subjektov. Poskytovanie odbornych informacii verejnosti je dolezitym
faktorom ich podpory pri dobrovolnom plneni platobnych povinnosti. V ramci
skvalitiovania poskytovanych sluzieb bude kladeny dbéraz najma na rozSirovanie
elektronickych sluzieb s cielom poskytovat’ komplexné sluzby, ktoré zefektivnia
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komunikdciu a zniZia ¢asovu a financnd ndroCnost’ ako na strane subjektov, tak aj na
strane financnej spravy (MF SR 2013).

Ciel'om Ministerstva financii SR (2013) je rozvijat’ finanénu spravu tak, aby bola
schopna drzat’ krok s organizaciami rovnakého typu v jednotlivych clenskych krajinach
EU, aby dosiahla resSpektované postavenie v spolocnosti, ako aj v medzinarodnych
Strukturach a medzindrodnych organizaciach a aby sa zabezpelil rozvoj a zvySenie
efektivity vo vSetkych jej oblastiach Cinnosti. Na dosiahnutie tohto ciela sa stanovuju
nasledujuce strategické ciele pre finanénu spravu:

e Zabezpeclovat plnenie prijmov statneho rozpodtu a rozpoctu Eurdpskej tnie

e Zvysovat Uroven sluzieb poskytovanych finanénou spravou

e Zefektivnit externi komunikaciu

e Ulah¢it medzinarodny obchod

e Zvysovat efektivitu hlavnych procesov finan¢nej spravy

e Zvysovat Uroven boja proti dafiovej a colnej kriminalite

e Prijimat Uc¢inné opatrenia na zvySovanie bezpecnosti

e Efektivne vyuzivat zdroje financovania a majetok v sprave organizacie

e Zefektivnit interni komunikaciu

e Zvysovat profesionalitu a integritu zamestnancov finan¢nej spravy

e Zvysovat Uroven IT podpory finanénej spravy

e Modernizovat colné priechody

e Pokracovat v transformacii finanénej spravy

V zavere dokumentu sa uvadza, ze cielom Ministerstva financii SR je taka
finanéna sprava, ktora bude proklientsky orientovanad s vyuzivanim proaktivneho
pristupu a zavedenim novej filozofie manazmentu finanCnej spravy zaloZenej na
diverzifikacii pristupu k subjektom s cielom zabezpeCovat' podporu dobrovolného
plnenia platobnych povinnosti, ¢im sa zabezpeli naplnenie Statneho rozpoctu
a v kone¢nom dosledku aj konsolidacia verejnych financii (MF SR 2013).

Podl'a uskutoCneného prieskumu (Dobrovi¢, 2014) bola v sledovanom obdobi po
reforme preukdzana nespokojnost’ dotknutych os6b s danovym a colnym systémom
a jeho sucasnym stavom, pricom najkritickejSim bodom st naklady na pracovné sily
zaoberajlce sa darovou a colnou agendou, ako aj casové naklady na spracovanie tejto
agendy. Zistenia poukazuju na potrebu zjednodusenia systému dani a ciel formou
elektronizacie agendy, zvySenia transparentnosti verejnych financii a celkovi nedéveru
obcanov voci mechanizmu proti danovym unikom a mnozstvu financii vynaloZzenych na
danové a colné urady (Dobrovi¢ 2014, s. 158).

2 Metodika

Ciefom vyskumu bolo zhodnotit’ postoje a spravanie podnikatelov SR v oblasti
plnenia si dafiovych povinnosti z hl'adiska reformy dafovej a colnej spravy.

Zakladny subor tvorili podnikatelia Slovenskej republiky. Vyskumn( vzorku sme
vybrali pomocou nahodného vyberu. Pouzili sme databazu EDB (Eurdpska databanka —
B2B databdza firiem), ktord na zaciatku zberu udajov (januar 2016) obsahovala 832
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114 registrovanych podnikatel'skych subjektov Slovenskej republiky. Vzorku tvorilo 560
respondentov.

Na ziskanie primarnych Gdajov sme pouzili dotaznikovid metddu. Cielom tejto
metddy bolo ziskat' a kvantifikovat' Udaje o nazoroch podnikatel'ov v oblasti plnenia
danovych povinnosti. Dotaznik obsahoval spolu 11 poloziek. Prvych 8 poloZiek bolo
identifikacnych, ktorymi sme zistovali pravnu formu, polet zamestnancov, platcom
ktorych dani je podnikatel'sky subjekt, sidlo, dizka praxe s dafovou agendou, pozicia
vo firme, dosiahnuté vzdelanie a vzdelanie v problematike Uctovnictva/dani. Deviata
polozka obsahovala 10 tvrdeni, na ktoré respondenti odpovedali pomocou Likertovej
skaly na 5 stupriovej stupnici. Tieto tvrdenia sme vybrali na zaklade vopred zvolenych
Styroch kritérii (Casova naroCnost, elektronizacia sluzieb, komunikacia s Gradmi,
naroCnost’ vedenia dafovej agendy). Polozky 10 a 11 boli otvorené a poskytovali
priestor na vyjadrenie vlastnych nazorov v oblasti Casovej narocnosti vypliania
danovych dokumentov a pripomienok k dotazniku.

Z hl'adiska matematicko-Statistickej analyzy boli pouzité metdédy na zaklade
analyzy ziskanych udajov (krivka normalneho rozlozenia Gdajov, pouzité skaly merania)
a rozlozenia Udajov, bud’ metddy parametrickej Statistiky, v pripade normalneho
rozlozenia (Pearsonova korelacia, ANOVA, regresna analyza), alebo metddy
neparametrickej Statistiky, v pripade volného rozloZzenia Udajov (Spearmanova
korelacia, Kruskal-Wallisov test).

3 Vysledky a diskusia

Vramci vyskumnej vzorky bolo zastipenych 358 pravnickych o0sob a
202 fyzickych os6b a vacSina podnikov mala do 100 zamestnancov. Z hl'adiska poctu
dani, ktorych je subjekt platcom, bolo 67 % respondentov s poCtom Styroch dani,
ostatni respondenti boli takmer rovnomerne rozdeleni do skupin s poctom jednej,
dvoch, troch alebo piatich dani. Podl'a samospravnych krajov mal najvacsie zastupenie
vo vyskumnej vzorke Bratislavsky samospravny kraj (29,11 %), Co odraza aj celkové
rozlozenie podnikatel'skych subjektov v Slovenskej republike. ZastUpenie ostatnych
samospravnych krajov je vyrovnang, a to na Urovni od 8,57 % (BBSK) aZz po 11,96 %
(ZSK). Z hl'adiska praxe mali zamestnanci, ktori vyplnali dotaznik, v priemere 16 rokov
praxe. V Struktire vyskumnej vzorky podla zastavanej pozicie v spolo¢nosti sme mohli
sledovat’ majoritné zastupenie odbornych pozicii Uc¢tovnik ¢ ekondm. Na zaklade
dosiahnutého stupfia vzdelania predstavovali majoritnd skupinu respondenti s
minimalne druhym stupfiom vysokoskolského vzdelania, v relativnom vyjadreni 72,32
% a 75 % respondentov malo v rdmci svojho vzdelania obsiahnut( problematiku
uctovnictva a/alebo dani.

Zhrnutie vysledkov odpovedi (1 — Uplne sthlasim, 5 — vObec nesuhlasim) na 10
tvrdeni v ramci 9. polozky:

9A: Nevyhnutna ndvsteva dariového dradu mi zaberd vela casu — rovnomerné
zastUpenie odpovedi na $kdle, (X = 3, £ = 2,98)
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9B: Ziskavanie novych informdcii o zmendch v dariovych povinnostiach mi zaberd vela
gasu — vysokd &asova narocnost ziskavania novych informaécii, (¥ = 2, ¥ = 2,33,
¥=1)

Ve

9C: Pri podavani dariovych dokumentov elektronicky povazZujem za problém zloZitost
postupu vyplniania elektronickych formuldrov - vyskumna vzorka nepovazuje za
problém zloZitost' postupu vypifiania elektronickych formularov, (¥ = 4, ¥ = 3,48,
¥=4)

9D: Uprednostriujem vybavenie mojich dariovych zdleZitosti osobnou formou pred
elektronickou formou - Uplny nesuhlas s preferenciou vybavovania danfovych zalezi-
tosti formou osobného stretnutia, (¥ = 5, ¥ = 4,08,% = 5)

9E: Na internetovej stranke Financnej spravy ndjdem vsetky informdcie, ktord tam
hladam - rovnomerné zast(penie odpovedi na $kéle, (X = 3, ¥ = 2,84, ¥ = 3)

9F: Pracovnici na dariovom drade su vZdy ochotni poméct mi pri vybavovani dariovych
zdleZitosti - je mozné povazZovat pracovnikov na dafiovom Urade skér za ochotnych
pomdct klientom pri vybavovani dafiovych zalezitosti, (¥ = 2,55, % = 3)

9G: SluZby call centra pInohodnotne vynahradia osobné konzultdcie na dariovom tra-
de - rovnomerné zastupenie odpovedi na $kéle, (¥ = 3,X = 3, & = 3)

9H: Poskytnuté informdcie (call centrom, osobne, elektronicky) su mi vZdy jasne zro-
zumitelné - rovnomerné zastUpenie odpovedi na $kale, (¥ = 3, % = 2,84, ¥ = 3)

91: Casto nerozumiem pokynom k vyplneniu dariovych formuldrov - krajné kategdrie
odpovedi maju nizke zastupenie (celkovo 22,32 %), takie nemo6Zeme jednoznatne
hodnotit porozumenie pokynom k vyplneniu darovych formuldrov zo strany respon-
dentov (¥ = 4)

9J: Viyplrianie dariovych dokumentov je ¢asovo ndroéné - vyplianie dafiovych doku-
mentov je skor naro¢né (¥ = 3, % = 2,77)

3.1 Rozdiely v nazoroch medzi identifikovanymi skupinami vyskumnej
vzorky

V ramci tejto podkapitoly sledujeme rozdiel medzi skupinami, ktoré su vytvorené
a identifikované na zaklade jednotlivych identifikacnych otazok. Sledovany je rozdiel
medzi:

a) skupinami platcov dani a postojom k polozke 9A, 9B, 9C a 9],
b) dosiahnutym vzdelanim a postojom k polozke 9A, 9C a 9],

c) sidlom podnikatel'ského subjektu a postojom k polozke 9F

d) dizkou praxe a postojom k polozke 9A, 9C, 9I a 9].
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V ramci vyssSie popisanej Struktiry vyskumnej vzorky sme identifikovali 5 skupin
podnikatel'skych subjektov, ktoré oznacili, ze su platcami 1 az 5 dani, t.j. je
vytvorenych 5 skupin respondentov. Ako prvy sme sledovali rozdiel medzi tymito
skupinami, v suhlase s tvrdenim 9A "Nevyhnutna navsteva danového Uradu mi zabera
vela Casu", ktorého vysledky znazornuje Graf 1. Predpokladame, Ze objem povinnosti
vyplyvajici z platby jednotlivych dani je rézny a teda aj rozdiely medzi vyssSie
Specifikovanymi skupinami.

Graf 1 Rozdiely medzi skupinami podla poctu platenych dani v suhlase s
tvrdenim 9A

postoj 9A

1 2 3 4 5
pocet platenych dani
Zdroj: Vlastné vypocty

Pomocou Kruskal-Wallisovho testu (K-W = 2,035; p = 0,127) sa nepotvrdil
predpokladany rozdiel pri vnimani ¢asovej narocnosti spojenej s navstevou darnového
Uradu. Nie je mozné taktiez konstatovat/, ze so zvySujicim sa poctom dani, ktorych je
subjekt platcom, sa zvysSuje aj subjektivne hodnotenie objemu ¢asu, ktory je potrebné
venovat' navsteve darfiového Uradu (rS = -0,056; p = 0,184). Pocet dani, ktorych je
subjekt platcom, teda nie je determinujici pre hodnotenie tohto aspektu Financnej
spravy.

Dal$im predpokladanym rozdielom je postoj skupin platcov dani
k tvrdeniu 9B "Ziskavanie novych informacii o zmenach v danovych
povinnostiach mi zabera vel'a casu" (Graf 2). Predpokladame, Ze v prostredi
neustale sa meniacej legislativy sa so zvysujicim poctom dani, ktorych je
subjekt platcom, zvySuje aj objem casu, ktory je potrebné venovat’
ziskavaniu novych informacii o pripadnych zmenach.

Graf 2 Rozdiely medzi skupinami podl'a poc¢tu platenych dani v sihlase s
tvrdenim 9B
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Zdroj: Vlastné vypocty

Kruskal-Wallisov test (K-W = 22,136; p < 0,001) potvrdil rozdiely medzi
jednotlivymi  skupinami. Pomocou Bonferroniho metédy  mnohonasobného
porovnavania sme identifikovali rozdielov skupinu podnikatel'skych subjektov, ktora je
platcom troch dani. Tato skupina sa Statisticky vyznamne odliSovala od skupin
subjektov, ktoré s platcami Styroch a piatich dani. Zaroven mo6zeme konstatovat, Ze
so stupajucim poctom dani, ktorych je subjekt platcom aj trividlne stdpa subjektivne
hodnotenie ¢asovej narocnosti spojenej so ziskavanim novych informacii (rS = 0,135; p
= 0,035).

Tretim sledovanym rozdielom medzi skupinami podnikatel'skych
subjektov je ich suhlas s tvrdenim 9C "Pri podavani dafnovych dokumentov
elektronicky povazujem za problém zloZitost' postupu vypliania
elektronickych formularov." Predpokladame, Ze pocet dani, ktorych je
respondent platcom, priamo vplyva na kvantitu a nasledne aj kvalitu, ktora
je vyzadovana od podnikatel'ského subjektu pri spracovani elektronickych
dokumentov.
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Graf 3 Rozdiely medzi skupinami podl'a poctu platenych dani v stihlase s
tvrdenim 9C

5

postej 9C

1 2 3 k! 5

poéet platenych dani

Zdroj: Vlastné vypocty

Skupina podnikatel'skych subjektov, ktorych postoj k otazke 9C bol signifikantne
odlisny, oznacila, ze je platcom 2 dani (K-W = 13,227; p = 0,010) (Graf 3).
Konstatujeme taktiez, Ze trividlne klesd vnimanie zloZitosti postupu vyplnania
elektronickych dokumentov (rS = -0,101; p = 0,016). Za dovod tohto vysledku
povazujeme fakt, Ze s objemom elektronickych formuldrov, s ktorymi musi

podnikatel'sky subjekt pracovat, stipa aj jeho znalost’ danych postupov a teda klesa
suhlas s tvrdenim 9C.

Poslednym sledovanym rozdielom medzi skupinami platcov dani je ich
suhlas s tvrdenim 9] "Vyplnanie danovych dokumentov je casovo narocné."

Predpokladame, Ze pocet dani, ktorych je subjekt platcom, priamo koreluje
s ¢asovou narocnost’ou ich vypliania.

40



Graf 4 Rozdiely medzi skupinami podl'a poctu platenych dani v sihlase s
tvrdenim 93

5[ - - : . 3

postaj 9J

1 2 3 4 5
pocet platenych dani
Zdroj: Vlastné vypocty

Na zaklade Grafu 4, ako aj vysledkov Kruskal-Wallisovho testu (K-W = 1,769; p =
0,241), mozeme konstatovat, Ze medzi skupinami nie je rozdiel v sihlase s tvrdenim
9]. PoCet dani, ktorych je respondent platcom nema vplyv na hodnotenie Casovej
narocnosti vyplnania danovych dokumentov. Zaroven tieto dve premenné spolu
Statisticky vyznamne nekorelujd (rS = 0,031; p = 0,466), preto nie je mozné
povazovat' spracovanie agendy spojenej s vacsSim poctom dani za casovo viac
narocnejsie.

V ramci Statistického vyhodnocovania dotaznika sme urCili skupiny polozZiek,
u ktorych sme predpokladali existenciu Statistickej zavislosti. Na zaklade analyz
konstatujeme, Ze pocet dani (1 az 5), ktorych je podnikatel'sky subjekt platcom,
priamo neovplyviiuje Cas, ktory tento subjekt potrebuje venovat' administrativnej
¢innosti spojenej s povinnostami voci financnej sprave. Identifikovali sme skupiny,
ktoré boli Statisticky vyznamne odliSné (napr. druha skupina pri hodnoteni ¢asovej
narocnosti ziskavania novych informacii o zmenach v danovych povinnostiach), avsak
povazujeme ich za dosledok Struktury vyskumnej vzorky.

Vo vzorke boli identifikované 3 skupiny respondentov podla najvyssieho
dosiahnutého vzdelania - stredoskolské, vysokosSkolské I. stupfa a s minimalne
vysokoskolskym vzdelanim II. stupfa. Prvym sledovanym rozdielom z hl'adiska
dosiahnutého vzdelania je rozdiel v sthlase s tvrdenim 9A "Nevyhnutnd navsteva
danového Uradu mi zabera vela Casu" podla dosiahnutého vzdelania. Predpokladame,
Ze respondenti s vySSim dosiahnutym vzdelanim venuji menej ¢asu nevyhnutnym
navstevam danového uradu (nizsia frekvencia tychto navstev).
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Graf 5 Rozdiely medzi skupinami podl'a dosiahnutého vzdelania v
suhlase s tvrdenim 9A
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Zdroj: Vlastné vypocty

Na zaklade Grafu 5 a Kruskal-Wallisovho testu (K-W = 2,135; p = 0,347) mézZzeme
konstatovat, Ze Uroven vzdelania nepredstavuje rozdielovy faktor pri sthlase s
tvrdenim 9A, t.j. respondenti hodnotia ¢asovld narocnost nevyhnutnych navstev
danovych Uradov rovnako, bez ohl'adu na najvyssie dosiahnuté vzdelanie.

Daldim rozdielom, ktory je sledovany medzi skupinami podnikatel'skych subjektov,
je rozdiel v suhlase s tvrdenim 9C "Pri podavani darovych dokumentov elektronicky
povazujem za problém zlozitost postupu vypliania elektronickych formularov."
Predpokladame, Ze respondenti s vy$Sim dosiahnutym vzdelanim vnimaju postup
vypliiania elektronickych formuldrov za menej zlozity.

Graf 6 Rozdiely medzi skupinami podl'a dosiahnutého vzdelania v
suhlase s tvrdenim 9C
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Zdroj: Vlastné vypocty
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Pomocou Kruskal-Wallisovho testu (K-W = 1,927; p = 0,056) sa nepotvrdil vyssie
uvedeny predpoklad a teda dosiahnuté vzdelanie nema vplyv na hodnotenie zloZitosti
postupu vypliania elektronickych dokumentov (Graf 6).

Poslednym sledovanym rozdielom je rozdiel medzi skupinami respondentov podia
dosiahnutého vzdelania pri suhlase s tvrdenim 9] "Vyplnanie danovych dokumentov je
Casovo narocné." Predpokladame, Ze skupiny s vySSim vzdelanim potrebuju na
vyplianie danfovych dokumentov menej Casu a teda existuji  rozdiely medzi
jednotlivymi skupinami.

Graf 7 Rozdiely medzi skupinami podl'a dosiahnutého vzdelania v
suhlase s tvrdenim 9]
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Zdroj: Vlastné vypocty

Na zaklade Grafu 7 a vysledkov Kruskal-Wallisovho testu (K-W = 3,568; p =
0,168) konstatujeme, Ze dosiahnuté vzdelanie nema vplyv na hodnotenie Casovej
narocnosti vypliiania dafovych dokumentov.

Na zaklade vysledkov mbéZzeme povedat’, ze Uroven dosiahnutého vzdelania nema
priamy vplyv, resp. nepredstavuje faktor pri hodnoteni Casovej narocnosti spojenej s
osobnou navstevou dafiového Uradu, Casovej naroCnosti vyplania dafovych
dokumentov ani pri hodnoteni zlozitosti postupu vyplnania elektronickych formularov.

Samostatne je sledovany rozdiel v suhlase s tvrdenim 9F "Pracovnici na dariovom
Urade su vzdy ochotni pomoOct’ mi pri vybavovani danovych zalezitosti" a sidlom
spolocnosti. Vychadzame z ustanovenia o miestnej prislusnosti danového subjektu
k dafiovému Uradu. Predpokladame, Zze existuji rozdiely medzi pracovnikmi v
jednotlivych krajoch.
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Graf 8 Rozdiely medzi skupinami podla sidla v stihlase s tvrdenim 9F
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Zdroj: Vlastné vypocty

Kruskal-Wallisov test (K-W = 17,234; p =0,016) potvrdil rozdiel medzi sihlasom s
predmetnym tvrdenim respondentov v Bratislavskom samospravnom kraji a
PreSovskom samospravnom kraji (Graf 8). S vynimkou tejto dvojice mozZzeme
povazovat' ochotu pracovnikov na danovych Uradoch v jednotlivych krajoch SR za
rovnaku.

Respondenti disponovali praxou 1-40 rokov. Pocet rokov praxe preukazuje slabu
priamu linearnu zavislost’ s postojom k tvrdeniu 9A (rS = 0,084; p = 0,046). M6Zeme
konstatovat, ze respondentom s viacro¢nou praxou v oblasti Uctovnictva zaberaju
navstevy dariového Uradu menej Casu. Pri detailnejSom skimani tejto zavislosti (Tab.
1) pomocou linedrnej regresie mozeme sledovat’ potvrdenie Statistickej vyznamnosti
regresora, ako aj lokujucej konstanty.

Tab. 1 Linearna regresia - dizka praxe x postoj k tvrdeniu 9A
Coefficients

Least Squares |Standard T
Parameter |Estimate Error Statistic |P-Value
Intercept |2,72314 0,139346 19,5422 |0,0000
Slope 0,015867 0,00767588 |2,06713 (0,0392

Analysis of Variance

Source Sum of Squares |Df |Mean Square |F-Ratio |[P-Value
Model 9,41419 1 ]9,41419 4,27 0,0392
Residual 1229,37 558 |2,20317
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Total (Corr.) |1238,78 559

Zdroj: Vlastné vypocty

Na zaklade vysSie uvedenych vysledkov mOzeme vztah medzi tymito dvoma
premennymi charakterizovat’ pomocou regresnej funkcie s vypovedacou schopnostou
75,99 % (KD = 0,7599).

POSTOJ K 9A = 2,72314 + 0,015867*PRAX

Na zaklade Wslequv Spearmanovho koeficientu (rS = 0,1855; p < 0,001)
konstatujeme, ze medzi dizkou praxe a postojom k tomuto tvrdeniu je nizka linearna

suvislost, t.j. so stupajucou praxou podnikatel'ského subjektu klesa vnimanie zlozitosti
postupu vyplnania elektronickych formularov.

Tab. 2 Linearna regresia - dizka praxe x postoj k tvrdeniu 9C
Coefficients

Least Squares |Standard T
Parameter |Estimate Error Statistic |P-Value
Intercept  [3,04121 0,117369 25,9116 |0,0000
Slope 0,0272004 0,00646523 |4,20718 |0,0000

Analysis of Variance

Source Sum of Squares |[Df |Mean Square |F-Ratio |P-Value
Model 27,6657 1 27,6657 17,70  |0,0000
Residual 872,156 558 1,563

Total (Corr.) 899,821 559

Zdroj: Vlastné vypocty

Vztah medzi tymito dvoma premennymi méZeme popisat’ pomocou jednoduchej
regresnej funkcie vychadzajlcej z Tab. 2:

POSTOJ K 9C = 3,04121 + 0,0272004*PRAX

Vypovedacia schopnost’ tohto modelu je len 3 % (KD = 0,0307), t.j. nie je moZné
povazovat' tento model za smerodajny.

Medzi dizkou praxe a postojom k tvrdeniu 91 nie je &tatisticky vyznamna linedrna
zavislost, ¢o dokumentuje Spearmanov koeficient (rS = - 0,0147; p = 0,727), Co sa
prejavilo do vysledkov regresnej analyzy (Tab. 3).
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Tab. 3 Linedrna regresia - dizka praxe x postoj k tvrdeniu 91

Coefficients

Least Squares |Standard T
Parameter |Estimate Error Statistic P-Value
Intercept  [3,14529 0,111544 28,1976 0,0000
Slope -0,00257324  |0,00614441 |-0,418794 |0,6755

Analysis of Variance

Source Sum of Squares |Df |Mean Square |F-Ratio |P-Value
Model 0,247601 1 |0,247601 0,18 0,6755
Residual 787,745 558 |1,41173

Total (Corr.) |787,993 559

Zdroj: Vlastné vypocty

Zostaveny regresny model ma minimalnu vypovedaciu schopnost’ (KD = 0,0031)
a zaroven nie je Statisticky vyznamny (p = 0,6755). Vztah medzi dizkou praxe a
postojom k tvrdeniu 91 nie mozné povaZovat' za linearny. DIzka praxe nema vplyv na
pochopenie vyplfiania dafovych formularov.

Postoj k tvrdeniu 9] signifikatne nezavisi od dizky praxe respondenta (1S =
0,0353; p = 0,404). Rovnako sa zavislost' nepotvrdila ani pomocou regresnej analyzy
(Tab. 4).

Tab. 4 Linearna regresia - dizka praxe x postoj k tvrdeniu 93
Coefficients

Least Squares |Standard T
Parameter |Estimate Error Statistic ~ |P-Value
Intercept |2,68097 0,118509 22,6225 |0,0000
Slope 0,00602059 0,00652805 |0,922264 |0,3568

Analysis of Variance
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Source Sum of Squares |Df |Mean Square |F-Ratio |P-Value
Model 1,35541 1 1,35541 0,85 0,3568
Residual 889,187 558 |1,59353

Total (Corr.) 890,543 559

Zdroj: Vlastné vypocty

Regresny model zostaveny na zaklade vysledkov Tab. 4 ma minimalnu
vypovedaciu schopnost’ (KD = 0,0015), pricom tento model nie je Statisticky vyznamny
(p = 0,3568). Vztah medzi dizkou praxe a postojom k tvrdeniu 9] nie mozZné
povazovat' za linearny. Dizka praxe respondenta nema vplyv na cas, ktory stravi
vyplianim dafovych formularov.

Vysledky korelaénej a regresnej analyzy preukazali, 7e dika praxe respondenta
ma priamy linedrny vplyv na niektoré aspekty vnimania financnej spravy. Potvrdené
zavislosti su vSak minimalne, pricom na zaklade nizkych hodnét regresorov v oboch
potvrdenych dvojiciach premennych nepovazujeme prax podnikatel'skych subjektov za
faktor/atrib(t, ktory by determinoval vnimanie jednotlivych aspektov financnej spravy.

Zaver

Na zhodnotenie postojov podnikatel'ov k danovej sprave Slovenskej republiky sme
pouzili primarne Udaje ziskané vlastnym dotaznikovym prieskumom. Vyskumna vzorka
pozostavala z celkového poctu 560 respondentov (podnikatel'skych subjektov, klientov
financnej spravy) zo vSetkych samospravnych krajov Slovenska. Zistovali sme nazory
a postoje respondentov na vybrané aspekty, ktoré sme urcili podla cielov reformy.
Vysledky dotaznikového prieskumu potvrdili naplnenie ciel'a reformy, teda orientaciu
finan¢nej spravy na klienta. M6Zzeme konstatovat, ze zavedenie elektronickych sluzieb
celkovo ul'ahdilo vybavovanie danovych povinnosti. Respondenti si spokojni s ochotou
pracovnikov danovych Gradov, napriek tomu uprednostiiuju elektronicki komunikaciu.
Elektronizacia, ako jeden z klGCovych cielov reformy, je vnimana respondentmi
pozitivne. Financna sprava vramci svojej reformy zmenila mnoZstvo faktorov,
prostrednictvom ktorych sa priblizila svojim klientom, avSak stdle existuju moZznosti
zlepSovania v tejto oblasti.
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K otazke metodického postupu tvorby podnikatel'ského planu

Helena Strazovska?2

To the question of the methodical procedure for the business plan
creation

Abstract

Creating a business plan is one of the most challenging tasks of the business. The
business plan focuses, guides the business for the future. In this context, it is very im-
portant that the business plan contains content to address not only the employees of
the company, but also the suppliers, the investors and the bank. In the text, we are
thinking about the methodological approach so that its content meets the specific re-
qguirements of all stakeholders.

Key words
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Uvod

Novi podnikatelia, ktori sa rozhodli zaloZit, podnik disponuju prevazne nizkou
Uroviiou schopnosti a maji malo zrucnosti. VSetci vsak vychadzaju zo snahy dosiahnut’
zisk. Zamysl'ame sa nad tym aké otazky by si mal podnikatel’ — zaciatoCnik poloZit, aby
dosiahol vytyceny ciel v podnikani.

e V ¢om chcem podnikat? — aky ma byt’ predmet podnikatel'skej ¢innosti
e Aké sluzby budem poskytovat™?

e Kto bude kupovat’ produkty mojej firmy?

¢ Kto je mojou konkurenciou?

e Aka bude predajna stratégia?

e Aké predajné techniky bude mozné pouzit?

¢ Kol'ko finan¢nych prostriedkov budem potrebovat?

e Ako sa bude praca realizovat™?

e Aka manazérska kontrola bude potrebna?

e Ako bude kontrola uskuto¢riovana?

e Kedy by mal byt podnikatel'sky plan prehodnoteny?

e U koho moZno poziadat’ o pomoc pri tvorbe biznis planu?

Na tieto otdazky musi odpovedat’ majitel’ resp. manazér sam. Ide o proces, ktory
je komplexny, to jest kazda polozka, ktora by bola pri analyze vynechana, spdsobi
dodatocné ndklady, alebo stratu zdrojov. Ak sa zabudne pri tvorbe biznis planu na
viacero problémov podnikanie méze viest' k nelspechu.

2 Prof. Ing. StraZzovska Helena, PhD., Ekonomicka univerzita v Bratislave, Obchodna fakulta, Katedra sluZieb
a cestovného ruchu, strazovska@azet.sk
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1 Metodika tvorby zakladatel'ského biznis planu

Zdovodnenie potreby vypracovat’ podnikatel'sky plan je dany 4 jeho prednost'ami:

1) Plan ukazuje cestu po ktorej chce podnikatel ist. Robi budicnost’ takou aku ju
podnikatel' chce mat. Plan s ciel'mi a realizaénymi krokmi umoznuje prekonat’
ekonomické t'azkosti.

2) Plan umoziiuje bankarovi aby nadobudol redlny obraz o podnikani ked’
podnikatel’ poziada o Uver.

3) Plan mbéze byt komunikacnym prostriedkom ked potrebuje podnikatel
informovat’ predajcov, dodavatel'ov a ostatnych, o svojich ciel'och.

4) Plan umozni manazérsky rozvoj, t. j. nati rozmyslat’ o podmienkach podnikania
v konkuren¢nom prostredi, o podpore predaja a o vSetkych dalSich otazkach, ktoré by
mohli byt prinosom pre podnikanie.

Podnikatel' - zaciatocnik musi vel'mi dobre poznat' produkt, ktory si zvolil za
predmet podnikatel'skej Cinnosti musi tiez poznat' sluzby, ktoré bude poskytovat. V
etape tvorby planu musi uz uvaZovat’ aj o tvorbe marketingového planu.

V jeho obsahu by nemalo chybat”:

1) urcenie predajného potencialu

2) podpora predaja

3) d'alSie otazky spojené s predajom tovaru.
Urcenie predajného potencialu

Predajny potencidl je v podstate pocet zakaznikov o ktorych predpokladame, ze
budu vyhl'adavat’ resp. potrebovat’ sluzby podnikatela. Podnikatel’ by mal zistit' Struk-
taru svojich buducich zakaznikov z viacerych z hladisk. DalSou vyznamnou otazkou
bude lokalita podnikania. Pri jej vybere je nutné zvazit' nasledovné prvky:

- populacia a jej potencial rastu,

- prijem, vek, zamestnanie populacie,

- pocet konkurentov v okoli predpokladanej lokality,

- typ obchodnej oblasti (obchodnd, priemyselnd, obytna, sezénna a ostatné).

Pri vybere konkrétneho miesta bude podnikatel’ - zaciatocnik potrebovat’ odpove-
dat’ na nasledovné otazky:

Je pre zakaznika atraktivne vybraté miesto podnikania?

Aky velky priestor na podnikanie bude potrebny?

Predpoklada sa v budtcnosti expanzia podnikania?

Je k dispozicii parkovisko?

Existuje spojenie prostriedkami hromadnej dopravy na miesto podnikania?
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Vedie umiestnenie k navsteve nahodnych zakaznikov?

Bude cas cestovania na miesto podnikania primerany?

Skratilo by umiestnenie pri hlavnej komunikacii ¢ast’ cestovania?

Ak bude zvolena odlahlejsia lokalita, prevazi Uspora na najme nevyhodu?

Podnikatel’ by si mal uvedomit’, Ze pri vol'be odl'ahlejSej lokality sa zvysia naklady
na reklamu a mal by tiez zvazit' ¢i sa to vykompenzuje na najomnom. Pri odl'ahlejsej
lokalite je otazne &i bude zakaznik ochotny najst’ podnik.

K pociatocnym otazkam o podnikani patria tiez Uvahy o zdrojoch:

a) Bude dostatok pracovnikov s potrebnymi zruénostami?

b) Existuje primerana policajna resp. poziarna ochrana?

Na zaklade zvazenia predchadzajlcich otazok by sa mal podnikatel’ zamysliet’ nad
nasledovnymi procesmi:

Kam chce svoj podnik umiestnit’ a preco?

Ma tato oblast’ silnd ekonomickl zakladnu?

Pracuje sa v blizkom podniku na pIny Gvazok, alebo len na cCiastocny?
Ukoncil v poslednej dobe nejaky podnik svoju Cinnost'?

Planuje sa v nadchadzajlcich mesiacoch otvorenie nejakého podniku?
Aka je ekonomicka zakladna oblasti?

Bude potrebné podnik postavit’ alebo kupit'?

Aké si podmienky Uveru?

Bude sa podnikat’ v prenajatych priestoroch?

Su zndme podmienky prenajmu?

Bude si vyzadovat’ budova, ktoru si mieni podnikatel’ prenajat’ stavené Upravy?
Aky je odhad nakladov na stavebnu Upravu?

Iné.

Podnikatel’ — zaciatocnik musi byt' tieZ dobre oboznameny s konkurenciou v tej
oblasti, ktoru si vybral na podnikanie. V tejto stvislosti si musi poloZit’ viacero otazok a
rozhodnut' sa.

Aky je pocet firiem poskytujlcich ten isty druh sluzieb?

Je trh v tejto oblasti nasyteny?

Su zndmy konkurenti a su prosperujuci?

Maju konkurenti zjavné vyhody?

Su zndmy konkurenti ktori st na pokraji zaniku?

Kolko podobnych podnikatelov ukondilo svoju cinnosti v tejto oblasti v
minulom roku?

Aké su vlastné ceny produktov a sluzieb a aké su ceny konkurentov?

Ktora firma bude najvacsim konkurentom?

Oblast’ podpory predaja

Podnikatel’ — zaciatocnik by mal najst’ konkuren¢nl vyhodu nakolko je zname, Ze
navrhy malych a strednych podnikatel'ov byvaju Casto lepsie ako vo velkych firmach. V
tejto suvislosti je potrebné zamysliet' sa nad imidZzom, cenotvorbou, Uroviiou sluZieb
pre zakaznikov a taktiez nad reklamou.
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Na realizaciu svojho planu bude potrebovat’ podnikatel spatnd véazbu. Vykaz zis-
kov a strat podnikatel'ovi ukaze ¢ malo podnikanie vyznam a ¢i za poslednych 12 me-
siacov dosiahol zisk alebo stratu. Podnikatel’ vSak potrebuje nové Gdaje CastejSie napr.
StvrtroCne alebo aZz mesacne. Nemoze sa spoliehat’ len na vykaz ziskov a strat. Musi sa
tiez vytvorit’ manazérska kontrola.

Malému a strednému podnikatel'ovi davaju spatnd vézbu na konci kazdého dna
vypisy z registracnej pokladne. Je potrebné mat’ znalosti o tom, aky bol objem predaja,
aké averové podmienky boli poskytnuté zakaznikom.

Pri tvorbe biznis planu je tiez dolezité poznat' bod zlomu. Je to nastroj manazér-
skej kontroly. Bod zlomu ukazuje kolko musi podnikatel’ za danych podmienok predat/,
aby sa pokryli naklady bez zisku a bez straty. Zisk zavisi od predaného mnozstva, ceny
a nakladov. Analyza bodu zlomu pomoze odhadnut’ aky vplyv na zisk bude mat’ zmena
jedného z uvedenych cinitel'ov resp. vSetkych cinitelov. Na zistenie bodu zlomu musia
byt' rozliSené fixné naklady napr. ndjomné od variabilnych nakladov, napr. naklady
predaja.

o

k—bh

Bod zlomu =

a = fixné naklady

k = marza

b = variabilné naklady

Ak podnikatel zistil bod zlomu musi zvazit, ¢i je realisticky, alebo nie a uistit’ sa,
Ze plan je funkcny. Je tiez potrebné zhodnotit’ podnikatel'sky plan pred tym ako ho
podnikatel’ financne zabezpeci. Pri hodnoteni planu musi podnikatel’ znovu analyzovat’
naklady, ktoré sa predpokladaju na jeden rok. Pritom treba podrobnejsie analyzovat

priliS vysoké naklady, alebo prili§ nizke naklady. Ak plan zodpoveda cielu mozno ho
povazovat' za pripraveny k zrealizovaniu.

Ak podnikatel plan zrealizoval, je nadalej potrebné sledovat’ vSetky zmeny, ktoré
by mohli prekazit' plnenie podnikatel'ského planu. Vhodné je obratit’ pozornost’ na
nasledovné skutocnosti:

1) sledovat’ zmeny v podniku a to podnikatel'sk(l ¢innost’ a oblast’ zakaznikov
2) porovnavat’ plan so zmenami, ktoré sa vyskytli

3) urcit’ aké zmeny planu by boli potrebné.

Specifické poziadavky na obsah biznis planu

A) PoZiadavky a ndroky na tvorbu obsahu podnikatelského plénu zo strany
bank

Podnikatel’ projektuje v podnikatel'skom plane potrebu Uveru vtedy, ak nema k
dispozicii vlastné zdroje kapitalu v potrebnom objeme pri:

zakladani alebo rozsirovani podniku,

pri raste dopytu po produktoch,

pri raste obratu,

v pripade potreby preklenut’ ¢asovy rozdiel medzi prijmami a vydavkami.
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Vyhody a nevyhody financovania podnikania prostrednictvom bankového Gveru:

Vyhody:

e v pripade splnenia podmienok banky pomerne jednoduchy spOsob ziskania
Uveru,

podnikatel’ neprichadza o svoj majetkovy podiel v spolocnosti,

nastava pozitivny tlak od banky na spinenie Gveru.

Nevyhody:

zavislost’ na banke,

platenie Grokov,

potreba rucenia,

banka neposkytuje na rozdiel od investora know-how,

pri schval'ovani Gveru banka vyzaduje histériu podnikania a pozitivne vysledky
hospodarenia.

Niektoré banky vyzaduju, aby Ziadatel' o Gver mal aspon 24-mesacnl existenciu
podnikatel'skej Cinnosti bez zmeny pravnej formy a zmeny typu Uctovnictva. V pripade
zabezpeky Uverov pre podnikatel'ov vsetky banky vyZzaduju zabezpeku, a to:

nehnutelnostou,

hnutel'nym majetkom,

hotovostnym krytim,

solidarnym rucenim,

zalozenim cennych papierov alebo bianko zmenkou.

B) PoZiadavky a naroky na tvorbu obsahu podnikatelského planu zo strany
investorov

Investori su fyzické, alebo pravnické osoby, ktoré poskytuju financné prostriedky
formou kapy podielu podniku zaujemcu o poskytnutie investicie, ¢ uz ide o
zacinajuceho podnikatela, alebo existujliceho podnikatela. Z tohto pohladu hovorime
o rizikovom kapitale. Rizikovy kapital predstavuje financovanie podnikov formou
navysenia ich zakladného kapitalu, t. j. financné prostriedky si vkladané investorom do
zakladného imania spoloc¢nosti. Nejde len o jednorazové poskytnutie financii, ako je to
v pripade bankového Uveru, ale o proces suzitia podnikatela s investorom.

Investor sa aktivne zaujima o spolocnost, moze priniest’ spolocnosti know-how,
stratégiu, kontakty a participuje na riadeni spoloCnosti. Investor sa stava
spoluvlastnikom podniku. Vlastnictvo podielu ho opraviuje k Ucasti na zisku z bezného
hospodarskeho roka a neskor k zisku z predaja podielu, pripadne predaja
podnikatel'skej jednotky.

Investovanie do mensich podnikov je riskantnejSie nez nakup podielov vo
velkych, uZ etablovanych spoloCnostiach s vysledkom ziskovosti. Aktiva tychto
spolocnosti byvaju definované ako vysoko likvidné, ¢o znamena, ze sa daju predat’
prakticky kedykol'vek za Gcelom vel'mi rychleho ziskania hotovosti, alebo je mozné Gcel
tejto investicie zmenit'.
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vysoko nelikvidna. To znamena, Ze peniaze investora su ,uzamknuté" v prevadzkovych
nakladoch podniku az do chvile, kym sa zacinajucemu podniku nezvysSia trzby a
nestane sa dostatoCne rentabilnym do takej miery, aby mohol podiely investora
odkupit'.

Vo vztahoch k skimanej problematike, t. j. obsahu podnikatel'skych planov,
mozno na zaklade uskutoCnenych rozhovorov s investormi vymedzit' viaceré
poziadavky, ktoré by mali byt' v podnikatel'skom plane z pohl'adu investora spinené.

Pripominame, ze na tvorbu obsahu biznis planu nie si zakonom stanovené
pravidla. PoZiadavky na obsah kladd banky.

Investori:

o Stadium ,seed" — t.j. podpora podnikatel'skych ndpadov v $tadiu rozpracovanej
inovativnej myslienky, cielom tejto podpory je vytvorit' prototyp produktu a
_ otestovat’ ho na trhu.
e Stadium ,startup" — t.j. podpora zacinajlcich podnikatelov v Stadiu uvedenia
prototypu produktu na trh, vybudovania procesov spolocnosti a komercného
_ VyuZitia podnikatel'ského napadu.
e Stadium ,expanzie" — t.j. podpora existujucich podnikatel'ov a ich produktov pri
ziskavani novych trhov, rozsirovani portfélia produktov, zefektivneni vyroby a
»pozdvihnutia zbehnutej" firmy.

Poziadavky, ktoré by mali byt v podnikatelskom plane z pohladu investora
splnené.

1. Predstavuje podnikatel'sky plan Ziadatela o poskytnutie investicie taky napad,
ktory je realizovatelny na trhu? Aky a i problém produkt riesi? Preco by sa mal
zakaznik o kapu produktu zaujimat’?

2. Je v podnikatel'skom plane jasne vymedzena konkurencnd vyhoda produktu,
alebo sluzby? Cim je produkt vynimocny?

3. Vykazuje podnikatel'sky plan dobry ziskovy potencidl zo strednodobého a
dlhodobého hladiska? Aky velky zisk méZe predaj produktu priniest’?

4. Je podnikatel'sky plan zamerany na dostatocne vel'ku cielovd skupinu s cielom
dosiahnut’ zisk?

5. Obsahuje podnikatel'sky plan mechanizmy kontroly kvality a distribu¢nych ciest
produktu?

6. Prezentuje podnikatel'sky plan schopnosti a zrucnosti podnikatela a
zamestnancov, ktoré su dolezité pre Uspech podnikatel'ského zameru? Je podnikatel
schopny podnik riadit? Ma podnikatel’ tim, ktory je schopny zrealizovat’ podnikatel'sky
plan?

7. Sirka portfélia produktov?

8. Je produkt, alebo sluzba prezentovana v podnikatel'skom plane dlhodobo
prospesna pre zakaznikov?
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9. Obsahuje podnikatel'sky plan realne financné projekcie? Ma podnikatel’ redlnu
predstavu o kapitalovej potrebe? Aké si moznosti exitu investicie?

10. Predstavuje podnikatel'sky plan prehladni a zrozumitel'nd viziu podnikania?

Na zaklade skusenosti podnikatel'ov ako problematickil Cast’ podnikatel'ského
planu mozno uviest ,Zhrnutie", kde tvorcovia podnikatel'skych planov nevedia
vystihndt, v ¢om je podstata podnikatel'ského zameru, v ¢om je odlisitelnost’ ich
produktu a nedokazu opisat’ produkt ,v kocke", ¢o sa prave v Casti ,Zhrnutie" ocakava.

Daldou problematickou ¢astou podnikatel'ského planu je ,Analyza trhu", kde
mnohi tvorcovia podnikatel'skych planov mylne uvadzaju, Ze nemaju konkurentov,
pricom nepocitaju napriklad s kategériou substititov ich produktu.

Za najproblematickejSiu Cast’ povazuji vsetci osloveni investori Cast’ ,Financny
plant, ktori vacsina ziadatelov o poskytnutie financovania podcenuje, nevie
naprojektovat’ dihsi Casovy horizont a nedokaze realne pretavit na ,Cisla® napr.
personalne naklady, alebo naklady na material pri zostavovani kalkulacie cien produktu
a iné.

Zaver hodnotenia podnikatel'skych planov ma tri stupne:

Vyhovujlci | Akceptovatelny | Nevyhovujlci

C) PoZiadavky a ndroky na tvorbu obsahu podnikatelského planu zo strany
doddvatelov

Dodavatelia predstavuju vel'mi doleziti skupinu subjektov najmé pre tych
podnikatel'ov, ktorych predmet ¢innosti vyzaduje obstaranie:

zakladnych surovin a materialov,
polotovarov a komponentov,

pomocnych materialov,

nahradnych dielov,

energii,

obchodného tovaru, ako aj roznych sluzieb.

Zvoleny vyrobny program, alebo poskytovana sluzba umoznuje podnikatelom
stanovit’ potrebné vstupy. Z hl'adiska predmetu Cinnosti prevazuju v pripade malych a
strednych podnikov podniky, ktoré nakupuju tovar s Umyslom d‘alSieho predaja, alebo
ho pouzivaji pri vyrobe vlastného produktu. Podniky, ktoré predavaju tieto vstupy,
vystupuju pre podnikatela ako kl'icovi dodavatelia.

MOzu vyuZivat’ Porterov model piatich sil a analyzovat' dodavatelov v Casti
.Marketingovy plan“ z hladiska ich vyjednavacej sily. Z tohto pohladu predstavuju
dodavatelia pre podnikatel'a hrozbu, najmé vtedy, ak s z ro6znych pri¢in nuteni
zvySovat' ceny, alebo znizovat' kvalitu svojich produktov, pretoze su si napriklad
vedomi svojho monopolného postavenia.

V podnikatel'skom plane sa preto podnikatel’ snazi prezentovat' voli bankam,
alebo investorom vyber spolahlivych dodavatelov, s ktorymi uskutoCnil uz urcité
predbezné zmluvy o buducich dodavkach a uviest’ aj alternativnych dodavatel'ov.

Dodavatelia vnimaji zacinajucich podnikatelov, ale i podnikatelov, ktori su uZ
etablovani na trhu, a kontaktuju ich, vzdy ako novych zakaznikov. Ak vychadzame z
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platobnymi podmienkami, nemusi to byt' tak vzdy v pripade dodavatel'ov.

Dodavatelia sa ¢asto u novych zakaznikov istia vyzadovanim platby vopred, ¢o
moZze byt pri drahych vstupoch do podnikania financne vel'mi narocné.

Postupom Casu, ked' podnikatel’ preukaze svojim dodavatelom urcit( bonitu, zvysi
sa pravdepodobnost, Ze mu dodavatelia poskytni vyhodnejSie platobné podmienky
formou poskytnutia dodavatel'ského Gveru a poskytnutim roznych rabatov.

Skusenosti dokazuji, ze moze dojst’ napr. k situacii, kedy bude vyznamnost
dodavatela, ale aj exkluzivita projektu taka vysoka, ze dojde k vytvoreniu spolo¢ného
podniku, resp. ku kapitalovému vstupu dodavatela do projektu. V takom pripade
moZeme o nom uvazovat' ako o spolutvorcovi podnikatel'ského planu. Na druhej strane
plati, ze podnikatel'sky plan zostava v konecnom dosledku osobnou zalezitostou autora
a je malo pravdepodobné, ze by autor podnikatel'ského planu poskytol niektoré z tohto
pohl'adu doverné informacie svojim dodavatelom.

D) PoZiadavky a naroky na tvorbu obsahu podnikatelského plénu zo strany
zamestnancov

Podnikatel'sky plan predstavuje urcitl viziu uskutocnenia podnikatel'ského
napadu. Napady su vysledkom myslienkovych pochodov ludi, ktori tieto napady
uskuto¢nuju. V pripade, ze podnikatel'sky subjekt pocita so zamestnancami, su pre
neho Cinite'mi, ktori vyznamne ovplyviiuji Gspesnost’ podnikania. Podnikatel sa venuje
problematike zamestnancov v Casti podnikatel'ského planu ,Riadenie podniku a
zamestnanci®.

Pokusi sa preukazat, ze ma v Umysle ziskat, zamestnat’ a udrzat’ si l'udi, ktori
maju potrebn( kvalifikaciu a schopnosti. Nazor, Zze si podnikatel’ vzdy bude vediet
obstarat’ ,dobrych" zamestnancov, za vyhodnd cenu prace, v dostatocnom pocte, vo
vhodnom case a na vhodnom mieste, nemusi odrazat’ skuto¢nost. Na tomto zlyhalo
niekol'ko podnikatel'skych zamerov, ktoré sa nezrealizovali aj preto, lebo v danych
komunitach podnikatel' nedokazal zamestnat’ pinohodnotny tim personalu.

V pripade zacinajucich podnikatel'ov vidime tito moZznost' najma u rodinnych
podnikov, kedy uz vo faze pripravy podnikatel'skej Cinnosti uvazujeme s tym, Ze
jednotlivi ¢lenovia rodiny budu zastavat’ v podniku urcité pracovné pozicie. V takomto
pripade bude ich podiel na tvorbe podnikatel'ského planu vyznamny vo vsetkych jeho
Castiach. Zanietenost’ rodinnych prislusnikov pre dand podnikatel'skd prilezitost moze
byt’ vel'kou konkurenc¢nou vyhodou a mozZno poditat’ s urcitym synergickym efektom ich
participacie na tvorbe podnikatel'ského planu.

V prvom rade mame na mysli zamestnancov ekonomického Useku firmy, najma
hlavného Gctovnika, financného manazéra; v pripade novej marketingovej stratégie
marketingového manazéra a pod.

Pokial’ ide o finanCnych poradcov, takito posudzovatelia vynikaju vo financnej
logike, poznaju a zhodnocuju argumenty, su velmi bystri v najdeni chyb, ktoré inym
unikli. SU neprijemni, ale odstranuju financnu kratkozrakost, a tym poskytuju sluzbu
neocenitelnej hodnoty. Zapojenie manazérov a timu zamestnancov do tvorby a
posudzovania podnikatel'ského planu mo6ze priniest’ nové podnety na reviziu urcitych
Casti podnikatel'ského planu z hl'adiska ich obsahu, ale i organizacného zabezpecenia a
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Casového planu realizacie. ,Plati pravidlo, Ze ¢im viac kritiky sa vznesie na plan, tym
kvalitnejSie ho mozno v kone¢nom dosledku vytvorit'."

Za najdolezitejSie je treba povazovat’ hodnotenie vizie a stanovené strategické
ciele. Osobitne bude preto dolezita spolutiast’ zamestnancov pri tvorbe strategického
podnikatel'ského planu. Prizvanim zamestnancov do jeho tvorby sleduje podnikatel aj
posilnenie spoluzodpovednosti za Uspesnost’ stratégie a ich vyssi stupen stotoznenia sa
s podnikatel'skym planom vo faze jeho realizacie.

Zaver

Biznis plan patri k najdblezitejsim dokumentom obchodného podniku. Uréitym
sposobom poOsobi na budicnost’ podnikatel'skych Uspechov. Je preto nevyhnutné
venovat' jeho tvorbe naleziti pozornost'.
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Selected models of excellence from the aspect of increasing the
competitiveness of firms?

Otilia Zorkdciova? — Lenka Skodova3 — Hana Petrikova?

Abstract

Competitive advantage is a basis for creating a successful company in the way of in-
creasing the market share and achieving the same or better results in comparison with
the others. In order to stand up to competition a company should quickly respond to
any changes and actively increase the ability to compete. The aim of this paper Is to
compare criteria on the basis of defining, analysis and comparison of selected Business
Excellence models (Baldrige model and EFQM model) in a context of strengthening the
competitiveness of companies in international markets. The analysis and evaluation of
these criteria show it is the success factors companies should focus on because they
belong among the driving forces of business and ensure optimal conditions for contin-
uous improvement and increasing the competitiveness.

Key words

competitiveness, critical success factors, Baldrige model, EFQM Excellence mode/

JEL Classification: F47, M10

Introduction

Competitiveness of enterprises is the basis for the effective functioning of the en-
tire economy of the country. Achieving competitiveness is currently perceived by the
resulting position in the international market on which the company forms its image
and strengths, allowing it to become competitive and accepted partner.

In maintaining the competitive position of businesses it is necessary to achieve
the same or better results than others, i.e. not falling behind the others. The company,
which wants to become a permanent part of the market, must succeed in the tough
competitive conditions and constantly enhance its competitive adaptability. In the cur-
rent environment of turbulent changes, it is increasingly demanding for businesses.

Practical and effective tool today are excellence models, whose role is to initiate
conceptual changes and create optimal conditions for a permanent increase in efficien-
cy and competitiveness of enterprises. Companies constantly adapt to increasing cus-
tomer requirements and to intensifying competitive pressures. The question is whether

! The article is referred as a part of the research project VEGA 1/0897/17 "The importance of the European
Energy Union project for the strategic objectives of this group in the context of supporting the
competitiveness of the Slovak economy".
2 doc. Ing. Otilia Zorkéciova, PhD., University of Economics in Bratislava, Faculty of Commerce, Department
of International Trade, Dolnozemska cesta 1, 852 35 Bratislava, Slovakia, e-mail: otilia.zorkociova@euba.sk
3 Ing. Lenka Skodova, University of Economics in Bratislava, Faculty of Commerce, Department of
International Trade, Dolnozemska cesta 1, 852 35 Bratislava, Slovakia, e-mail: lenka.skodova.of@euba.sk
4 Ing. Hana Petrikova, University of Economics in Bratislava, Faculty of Commerce, Department of Interna-
tional Trade, Dolnozemska cesta 1, 852 35 Bratislava, Slovakia, e-mail: hana.petrikova@euba.sk
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businesses intend to merely survive or to strive for the desired quality and to be part
of a strong market position.

1 Methodology

The aim of the paper is comparison of criteria on the basis of definition, analysis
and comparing of selected models of excellence (Baldrige model and the EFQM model)
in the context of improvement of performance and competitiveness of companies in
international markets. On the basis of abstraction, which allows to exclude non-
essential features and characteristics of the phenomenon, this paper earmarks the es-
sential feature of competitiveness and explains factors contributing to the overall suc-
cess of companies. In our report we highlight the importance of the implementation of
selected models of Business Excellence, which outline a clear interactions between
qualifications and results and allow to reveal the strengths and weaknesses of the or-
ganizations. It is important to define and compare selected models of excellence
(Baldrige model and the EFQM model), which become a powerful tool for managing
organizations in performance improvement and in order to improve their results and
positions in an ever-enhancing international competitive environment.

2 Results and Discussion
2.1 The competitiveness of companies

Competitiveness of businesses is characterized by the ability to sustainably meet
the needs of customers in more effective way than their competitors do. At the same
time, for companies it is important to provide goods and services that have a more in-
teresting price or are otherwise more competitive. The competitiveness of the compa-
ny can be defined as the extent to which the company is able to produce and deliver
high quality goods and services to ensure success in the market. To this end, compa-
nies must meet three basic conditions: the efficiency in resource management, per-
formance in achieving objectives and effectiveness in influencing the environment
(Malega and Mihok, 2007).

According to Pitra, Z., one of the characteristics of competitiveness is that it al-
lows the business entity to succeed in competition with other businesses, and there-
fore its assessment is related to the nature and conditions of this competition. The
winner is the one who is able properly utilize the competitive advantage in the compe-
tition and overtake his rivals. The company characterized by sustained competitiveness
creates tomorrow's competitive advantages faster than its rivals are able to imitate to-
day. In business decisions, protagonists of the company seek to focus on the aspects
of competitive advantages, that contribute to (according to Pitra, 2001):

o competitiveness of offered products,

e competitiveness of firm in specific markets and in the particular field,

e competitiveness of field, which is the source of contributed -capital
appreciation.
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Experts from praxis emphasize that the competitiveness of businesses depends
mainly on higher labor productivity, which is affected by three groups of factors (Tep-
licka, 2007):

o sufficient awareness and knowledge of new technologies (machinery,
equipment, methods of organization, management, selling, know-how,
marketing, service and so on),

e the ability to quickly and effectively procure new technologies and
subsequently successfully apply them when changing production,

¢ the ability to innovate and the capacity of commercial use of innovations.

Determining role in this process acquires the performance (product) itself, which
consists of all the aforementioned three groups of factors. If the manufacturer is suc-
cessful in finding their inner synergy in establishing itself on the domestic market,
there is a strong likelihood that he will penetrate international markets and maintain a
competitive position in this challenging business environment (Teplicka, 2007).

Nowadays, enterprises should reckon with the fact that competitiveness is
achieved not only through the financial health of the company, capacity for innovation,
strength of marketing, but also through such dimensions (identity, integrity, mobility
and sovereignty), which can be characterized as follows (Hudakova, 2009):

e The identity of the company can be defined by different characteristics, which
include: idea, ritual, design and innovation.

o Integrity — It rests in the cohesion of the company. On the one hand it consists
of flexibility and dynamism, because workers, as well as individual components
of the company have their own identity. In contrast, this own personalized
identity of the components is associated with a whole — with the company,
specifically the company with its association, alliance etc.

e Mobility — the ability and potential of the company to respond to internal and
external changes of the company. This is a move in the time and space, resp.
the company's ability to promptly and flexibly respond to surrounding
conditions.

e Sovereignty — indicates the status and position of the company in the business
environment.

These new dimensions in a competitive market of firms typically occur in various
forms, such as the overall conduct of the company or group of companies, the overall
design and image of company, products of company and dynamism of their
innovations, corporate culture and the internal climate, internal and external
communications of company and so on.

Financial, human, processional (technological) and business potential of the
company, according to the current expert opinions, are initial internal attributes of the
company competitiveness.

In order to achieve a competitive advantage, the company must meet several
criteria: identifiability by competitors, strong endurance as a whole (integrity),
flexibility in responding to changes (mobility), the ability to exist independently
(sovereignty).
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It can be concluded that above mentioned dimensions of competitiveness are so-
called "new derivatives" of the primary attributes of competitiveness. Skills and their
use are a necessary conditions for creating, establishing and maintaining a competitive
advantage in the current environment of globalization (Hudakova, 2009).

2.2 Critical factors of success of companies

"Every organization exists and fulfills its mission in an environment, in which con-
stantly arise, develop and act a number of factors, variables, that affect its prosperity
and success. The task of management is to identify these factors and to use their in-
fluence in the organization. In the management theory these factors are usually re-
ferred to as success factors of the organization. Existence of considerable number of
these factors with different degree of their influence on the prosperity of the organiza-
tion led to the fact that only those factors are sought and identified that are most im-
portant, and they are referred to as success factors" (Szabo and Jankelova, 2006).

Grasseova, M. defines critical success factors as primary conditions that must be
met in order to achieve the strategic goals (Grasseova et al., 2010, quoted freely).

The individual factors, that have significant impact on the success and develop-
ment of the company, change as a result of economic development. Identification of
success factors is important in terms of requirements, that are necessary for sectoral
and competitive analysis. The process of defining these factors is quite a complicated,
because there are constant changes in economic parameters, competitive conditions
and driving forces in the market. Critical factors are different not only in different sec-
tors but often in the same sector as well.

Plaminek, J. believes the success of the company is based on four vital attributes
that create a sequence with specific causal relationships (Plaminek, 2000, quoted
freely):

e Usefulness — obtaining of a particular position of the company in order to
provide products in this environment. Products must be useful for potential
recipients, who are interested in them.

o Efficiency — effective use of resources, where the company aims to get output
from input in the most effective way and to add value to it with minimal effort
and costs.

e Stability — a way of finding new equilibrium states, which correspond to the
new conditions. Guarantee of stability is that the created processes and
structures in the company will not collapse immediately when first problems
occur.

e Dynamics — the company's ability to respond to changes, anticipate them,
control and trigger them.

According to Veber J. it is generally not possible to have a definition of success,
which confirms the fact that there is not only one factor or a sequence of factors that
ensure the success of company. The main internal attributes of the success or failure
of the company include administrative authorities (owners, founders) and besides
them there are external attributes (banks, stock exchanges, investors, etc.). Veber, J.
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thinks that the basis for the success of companies is performance of individual cus-
tomers, products and processes (Veber et al., 2009, quated freely).

2.3 Selected models of excellence

As already mentioned, the basic condition for achieving and maintaining the long-
term competitiveness is efficiency of business processes, whereby the international as-
pect of the success of companies depends on the optimization of management control
and on implementation of excellence in this control. Excellent management of all pro-
cesses of the organization ensures a certain edge over the permanent competition.
Practical and effective tool today are models of excellence that contribute to the con-
tinuous development of all business processes in terms of direction of their objectives
S0 as to ensure continuous improvement and growth of competitiveness (Zorkociova
and Duranova, 2015).

The Baldrige model

The most popular and the main model, which originated in the U.S., is Baldrige
model. Using the system of evaluation of criteria efficiency it allows to set performance
and reflect management procedures, which are available for the organization. From
national and international aspects, this model is perceived as a reference model for ex-
cellent performance. The model consists of seven criteria, whereby the six criteria are
referred to as 'Processes' and the last criterion as "Results". Baldrige Criteria represent
a common language of "communication" between organizations, through which each
of them seeks to present with its best practices and experiences (Ionica et al., 2010,
quoted freely).

Graph 1 Baldrige Criteria
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Source: prepared by the authors according to R. Mann et al., 2012, s. 4

In order to determine whether the whole company management identically sees
its mission on the relevant market, the idea was developed that it is necessary to cre-
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ate and assess the mode of operation of the organization, so called "organizational
profile". The organizational profile in a comprehensive manner covers total operating
environment, including key relationships with customers, partners, suppliers and other
interested parties. In addition, it takes into account the strategic advantages and com-
petitive environment and thus becomes a system of streamlining the performance.

Organizational profile is assessed on the basis of the following criteria (Mann et
al., 2012, quoted freely):

Leadership (management)

The criterion of "Leadership" in the Baldrige model consists of an analysis of the
management and guidance of the organization by individual managers, of providing
space for employees, customers and innovation, and of method of maintaining legal
and ethical requirements.

Strategic planning

It includes several methods of implementation activities, including: implementa-
tion of strategies, transfer of strategic objectives into action plans, strategic decision
making, adaption to the changed conditions and assessment the overall progress of
the company.

Customers

The purpose of this criterion is to become familiar with the way the organization
reaches out to customers with the vision of maintaining its position in the market. This
criterion assesses whether the organization meets the expectations and wishes of cus-
tomers. It also builds partnerships and uses newly acquired knowledge about satisfac-
tion or dissatisfaction of customers for identifying innovative opportunities and for
overall prosperity of the company.

Employees

Baldrige criterion "Employees" reveals how the organization reviews the skills of
the workforce, and also produces a sufficiently motivating environment associated with
the high innovative performance of employees in accordance the action plans and with
overall mission of organization.

Process Control/

Through this criterion of Baldrige model the process of creation of product portfo-
lio is determined. Through this criterion also other activities related to the provision of
value to customer and to sustainability of company are determined. It also deals with
cost management of the company and with activities connecting to the supply chain,
innovative solutions and preventive measures ensuring efficient operation and value
for customers.

Measurement, analyses and knowledge management

This criterion collects data and information from all levels of the organization for
the purpose of analysis in the direction of the company towards achieving higher per-
formance. At the same time it determines whether the organization works with compa-
rable customer data and how it ensures the availability of quality information that is
beneficial for the development of the workforce, suppliers, customers and partners.
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Organizations tend to use for this purpose the data and information that are
available from performance measurement to decide on the further direction of the
business and organizational development of the company.

The results

"The results" provide the information base for analyzing and evaluating the per-
formance of the organization for the purpose of more efficient use of organizational
knowledge and achieving other goals of the organization.

The EFQM Excellence Model

In Europe there is used mainly the EFQM Excellence Model for increasing the effi-
ciency of managerial organizational processes. This model was created on the initiative
of the European Foundation for Quality Management (EFQM ). The EFQM model is a
management tool for improving the competitiveness and efficiency of organizations. It
serves to voluntary comparison of framework of nine criteria, which can be imple-
mented in any organization. In easy way it shows the tools and means which are
available to management. This serves to facilitate decision making about using of
these resources to increase the efficiency of the company. EFQM Excellence Model
highlights the importance of the relationship between results and resources and com-
prehensive understanding of interconnectedness of all criteria in the organization
(HorniSerova and Karkalikova, 2014).

The EFQM model deals with the nine basic areas, which represent the main crite-
ria for self-assessment. The first five areas evaluate the resources and tools which are
available to the organization (leadership, policy and strategy, staff, partnerships and
resources, processes) (HorniSerova and Karkalikova, 2014).

Graph 2 The structure of the EFQM Excellence model
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Source: prepared by the authors according to www.efgm.org/efgm-model/model-criteria

The first look at the EFQM Excellence model does not show, that it allows to find
sources for increasing the performance of the organization, and therefore it is recom-
mended to evaluate individual criteria and state of organizations. The self-assessment
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is a difficult process, although it may seem that it is simple and inexpensive variant in
comparison to the external assessment (HorniSerova and Karkalikova, 2014).

The criteria of assumptions of the EFQM model (Madarova, 2007):

Leadership
The main subject of interest of this criterion is the conceptual role of company
management, which rests in two moments:

e tendencies of development which are clearly formulated by the company's
management (policies, mission, vision, code of ethics, etc.),

e management encourages and motivates all staff to achieve intended objectives
of the company. Management of change is implemented throughout the
organization through a structured and systematic way, whereby it includes
employees behaviour that is associated with the values, policies and interests
of the company.

Strategy

The core of this criteria is to deal with the process of introducing the mission and
vision through clearly defined strategy of interested parties and with the support of
relevant policies, plans, tasks, objectives and processes.

Staff

This criterion is used to determine the way of managing, developing and provid-
ing access to knowledge by organization. It allows more detailed perception of poten-
tial of staff (individual, team and corporate level) and of activities to support planning
of efficiency of own policy, strategy and processes.

Partnerships and resources

Reason of this criterion is to promote policies, strategies and efficiency of the
processes, through planning and management of internal resources of the company. It
also assesses the extent to which the company efficiently and effectively manages its
resources.

Processes, products and services

Past experience confirms that all activities in the company must follow a certain
sequence from the beginning to the end of their course. Individual processes are as-
signed to their owners, and their improvement is based on the daily active participa-
tion of all employees in order to satisfy and provide a greater value to customers and
other interested parties. Work of management is effective when there is continuous
measurement and feedback, which provides benefits in relation to the organization's
mission.

Criteria of EFQM model results (Madarova, 2007):

Results in relation to customers
An integral part of all companies is a direct measurement of customer satisfac-
tion, including customer loyalty, overall image, sales promotion, products and services.

Results in relation to staff
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The important role of all companies is to record the results in relation to staff,
which deal with their motivation, involvement and satisfaction in the company. It is
necessary to evaluate the conditions for career development, the development of per-
sonal skills, as well as conditions of employment, remuneration and working environ-
ment.

Results in relation to society

This criterion is used to identify more information about the corporate perception
of quality of life, environment, protection of global resources and use of internal indi-
cators of the effectiveness of the company. Equally important is the mutual communi-
cation with the authorities and the regulators.

Key results

They represent what the company achieves compared with planned performance.
Given the purpose and objectives of the organization some measurements, which are
included in the key outcomes of performance (financial or non-financial forms of out-
come) can be applied to crucial performance indicators. These measurements can also
be associated with parameters of key processes in the company (ie. market share,
productivity, production cycle, time of response to demand, availability of information,
failure rate, rate of innovation, patents, licenses, etc.).

Comparison of models criteria

When comparing the nine criteria of the EFQM Excellence model with seven crite-
ria of Baldrige model (tab. 1), we observe certain interconnectedness and cohesion, or
similarity in evaluation approaches. The individual criteria also have very similar names
(e.g. "Strategy" in the EFQM model & "Strategic Planning" in the Baldrige model or
"Processes, products and services" in the EFQM model & "Process Control" in the
Baldrige model), the content of which is almost identical. Some difference is the crite-
rion of "Results”, which is discussed in more detail in the EFQM model. On the other
hand, the Baldrige model includes criterion of "Measurement, analyses and knowledge
management," which is absent in the EFQM Excellence Model.

Tab. 1 Criteria of the EFQM Excellence Model and Baldrige model

EFQM Excellence Model Baldrige model

Leadership Leadership (management)

Strategy Strategic planning
©
% Partnerships and resources Customers
o
©
5 Staff Employees
2
'_8 Processes, products and services Process control

Measurement, analyses and knowledge management
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Key results
Results in relation to customers
Results in relation to staff

Results in relation to society

Results

Source:

prepared by the authors according to EFQM, 2012; and R. Mann et al., 2012

Each criterion is further broken down into sub-criteria (tab. 2), which are as-
sessed in selected models of excellence in order to improve performance and increase
the competitiveness of companies. Despite the different number of sub-criteria there
can be found relations in the individual criteria. Specifically in case of the criterion of
"Employees"”, the Baldrige model and the EFQM model highlight the development and
competence of employees and their assessment. Other correlations between sub crite-
ria of individual excellence models are indicated by color within each criterion (tab. 2).

Tab. 2 The criteria and individual sub-criteria of selected models of excellence

EFQM Excellence model

Baldrige model

Criterion: Leadership

Criterion: Leadership (management)

SUB-CTICETTon

Mission, vision and values

Managers as leaders and pattern of culture of excellence

Improving of management system

Relationships with customers, partners and company repre-

sentatives

Motivation, support and valuation of employees

Identifying and promoting changes in the organization

Vision, values and mission

Communication and performance of organization

Organizational management

Legal and ethical behaviour

Social responsibility and support for key commu-
nities
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EFQM Excellence model

Baldrige model

Criterion: Strategy

Criterion: Strategic planning

SUB-CTIterion

A strategy based on current and future needs and expecta-
tions of interested parties

(development, review, updating;
redistribution to all processes;

communicating of process structure that is necessary for
the fulfillment of the policy and strategy of the organiza-
tion)

The process of developing of a strategy
(analysis, development;
deployment and integration;

management of performance)

Criterion: Partnerships and resources

Criterion: Customers

on

Ol

Management of relationships with partners (identifying key
opportunities for partners)

Management of financial resources of the organization
Maintenance of buildings, equipment and materials

Managing of technologies in the organization (use of exist-
ing technologies, development of new ones)

Management of information and knowledge

Inspiring themselves by the customers

The degree of customer satisfaction and involve-
ment

Product portfolio and customer support

Building of relationships with customers

Criterion: Staff

Criterion: Employees

on

Sl

Planning and management of human resources

Development of knowledge and competencies of employ-
ees

Definition of the authority and responsibilities of employees
Internal communication

Recognition and rewarding of employees

Skills (qualification) of employees

Work climate
Employees performance
Evaluation of employees

Development of employees

Criterion: Processes, products and services

Criterion: Management of processes

Systematic designing and process control

Improvement and innovation of processes and increasing
customer value

Production of goods and services, supply and service

Customer relationship management and improving
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Design of work process (products and processes)

Management of work process
Improving of work process
Designing of work process
Key work processes

Safety measures




Process management
Cost control

Supply chain management
Safety measures

Innovation management

EFQM Excellence model

Baldrige model

Criterion: Measurement, analyses and
knowledge management

on

Ol

Measurement, evaluation of perfor-
mance

Performance analysis and review
Performance improving
Knowledge management

Data and information technologies

EFQM Excellence model

Baldrige model

Criterion: Results in relation to customers

Criterion: Results

-Criterion

U

The overall image of the organization, products and services, sales,
servicing, loyalty and other performance indicators (competitive abil-
ity, reclamation, life cycle) perceived by customers

Criterion: The results in relation to staff

Sub-criterion

Development of indicators of satisfaction of employees at all levels of
the organization (satisfaction, loyalty, motivation)

Development of internal indicators (absenteeism, fluctuation, training,
protest)

Criterion: The results in relation to society

ub-criterion

Positive trends of indicators in various areas (involvement in projects,
reduction of adverse environmental impacts)

Performance indicators supporting the improvement of the percep-
tion by customers (cooperation with authorities in the field of certifi-
cation, foreign trade)
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Results relating to products and pro-
cesses, customers, workforce,
agement, administration and financial
situation of enterprise and the results
achieved at market

man-




Criterion: Key results

Financial and non-financial results (market share, maintaining of mar-
ket position)

Sub-criterion

Measuring the performance of internal processes and using different
resources at all levels of the organization

Source: prepared by the authors according to M. Grasseova et al., 2010, p. 242 — 249; and Baldrige
Performance Excellence Program, 2013

Based on the comparison of the criteria of the selected models of excellence
(EFQM model a Baldrige model) we can conclude that the criteria are based on the
same fundamentals. These are the success factors to which the companies should al-
ways pay attention, because the analysis and evaluation of these criteria, or factors,
are among the driving forces of business and they ensure optimal conditions for con-
tinuous improvement and increase of their competitiveness.

Conclusion

One of crucial factors, affecting the status of companies in the markets of the
global economic environment, is their competitiveness. In order to achieve global
competitiveness, corporate strategy must more effectively utilize all factors of produc-
tion and rely on the business environment that provides the necessary resources
(skills, experience, innovation and quality infrastructure).

Implementation of Business Excellence models is recommended for companies
that want to succeed in the challenging and constantly growing competition. These
models are internationally accepted key mechanisms that ensure improving of perfor-
mance and increasing of competitiveness. Based on a comparison of the individual
evaluation criteria of selected models of excellence, particularly in the area of the EU
and the US, (model EFQM and Baldrige model), we concluded that these criteria are
based on the same fundamentals integrally mapping the success factors of companies
in markets. These are the key factors to which the companies should always pay at-
tention, because they are among the driving forces of their business development and
they ensure optimal conditions for continuous improvement and increase of their com-
petitiveness.
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RECENZIA/BOOK REVIEW

Dudas, T. 2017. Svetova ekonomika. Bratislava: Vydavatel'stvo
Ekonom.

Helena Strazovska!

Kolektiv Fakulty medzinarodnych vzt'ahov Ekonomickej univerzity v Bratislave
pripravil cennll publikaciu, cieiom ktorej je snaha zodpovedat’ aktualne otazky nasej
sucasnosti z oblasti svetovej ekonomiky.

Autori pod vedenim T. Dudasa kladu otazky ¢i dokaze svetové pol'nohospodarstvo
nasytit’ rasticu globalnu populaciu, alebo ¢ mo6zu globalne financné trhy so sebou
stiahnut' do kolapsu celé svetové hospodarstvo, ktoré globalne problémy treba
najrychlejSie riesit..Ci moézu vsetci obyvatelia zit' v relativnom blahobyte a dalSie
vysostne aktudlne otazky ako ktoré globalne problémy treba najrychlejsSie riesit... ale
aj otazka aktualneho postavenia Eurdpskej Unie vo svetovom hospodarstve

Predmetny text je spracovany ako ucebnica, no vyrazne presahuje svoj ciel
pedagogického zamerania a naopak poskytuje rad poznatkov potrebnych pre
moderného cloveka. Jednotlivé problémy si rieSené a prehladne usporiadané do
nasledovnych kapitol:

1. Teoreticky zaklad skiimania svetového hospodarstva

Ide o vstupnu kapitolu, v ktorej sa autor T. Dudas vyjadruje k obsahovej Cistote
pojmov a definuje svetovd ekonomiku ako vednu disciplinu,, ktord skima ekonomické
procesy odohravajlce sa v globalnej ekonomike. Skiima medzinarodny pohyb tovarov
a sluzieb, otazkxy zahranicnoobchodnej politiky a ekonomickl integraciu,
medzinarodny pohyb kapitalu a pracovnej sily, medzinarodny menovo-financny systém
V zavere kapitoly definuje svetové hospodarstvo ako objekt skimania svetovej
ekonomiky Kapitola pIni vyznamnu funkciu teoretickych zakladov celej problematiky
sUstredenej v predmetnej ucebnici.

2. Prirodné zdroje vo svetovom hospodarstve

Autor M. GressS povazuje prirodné zdroje za jeden z nevyhnutnych predpokladov
rozvoja narodnych ekonomik a celej svetovej ekonomiky.V texte sa zameriava na
svetové odhady energetickzch zdrojov predovsetkym vsSak uhlia, ropy, urdanu a
zemného plynu.Pozornost’ venuje Ulohe a postaveniu nerastnych surovin vo svetovej
ekonomike ako je Zelezo,hlinik,med’.Napokon hodnoti postavenie zlata, striebra, platiny
a diamantov vo svetovej ekonomike.Zaujimavy obsah kapitole.

3. Populacia vo svetovom hospodarstve

Dani problematiku si nemoZno predstavit bez zhodnotenia populacie.
Problematiku sprostredkiva v danej publikacii M. Gress.Zaujimavy je demograficky
vyvoj sveta sprostredkovany z hladiska historického vyvoja svetovej populacie,

! Prof. Ing. StraZzovska Helena, PhD., Ekonomicka univerzita v Bratislave, Obchodna fakulta, Katedra sluZieb
a cestovného ruchu, strazovska@azet.sk
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zhodnotenie vel'kosti, distriblicie a rastu, najma zamyslenie sa autora nad vyvojom
miery prirodzeného prirastku svetovej populacie do roku 2020.Kapitola je doplnena
vekovymi pyramidami a vekovymi skupinami.Cennou ¢ast'ou kapotoly je pojednanie o
suvislosti obyvatel'stva a ekonomického rastu a tempa rastu obyvatel'stva a HDP.

4. Financné zdroje vo svetovom hospodarstve

J. Kratka obohacuje predmetni publikaciu o problematiku finanénych zdrojov .
Bez nich by proces svetovej ekonomiky nebol realizovatel'ny. V uvedenych vztahoch su
najdolezitejSie problémy tvorby financnych zdrojov a ich rozloZenie vo svetovom
hospodarstve . Pozoruhodné su analyzy Cistych exportérov a importérov kapitalu ako
ich autorka hodnoti. Citatel'ov urcite zaujmu otdzky medzinarodnzych financnych trhov
vo svetovom hospodarstve, zaujimavo spracovany medzindrodny kapitalovy trh
,medzinarodny menovy fond, medzindrodny derivatovy trh. Kapitola je vhodne
uzavreta problematikou priamych zahrni¢nych investicii vo svetovom hospodarstve.

5. Odvetvova struktura svetového hospodarstva

Veduci autorského kolektivu T. Dudds hodnoti v predmetnom texte odvetvovi
Struktiru narodnych ekonomik.Rozsiahly priestor venuje pol'nohospodarstvu a jeho
miestu vo svetovom hospodarstve. Je to jedna z najaktualnejsich otazok nasich dni.
Analyzu sucasného stavu doplia subkapitolou o vyhliadkach svetového
polhospodarstva do roku 2050. T. Dudas pojednava o tvorbe cien na svetovych
komoditnych trhoch pricom za kli¢ova komoditu povazuje obilie. Priemysel vo
svetovom hospodarstve je autorom podrobeny hodnoteniu a stanoviskam autorov,
ktori podciarkuju zoslabovanie pozicie priemyslu. Autor poukazuje na paradoch v tejto
otazke a dokazuje citatelom je nové Ulohy a nové postavenie v ramci presunu do
rozvojovych Statov. Autor sa zamySl nad perspektivami jednotlivych odvetvi. Zaver
kapitoly je venovany sluzbam vo svetovom hospodarstve.a podielu sluzieb na tvorbe
HDP. Autor kapitolu uzatvara sucasnymi tendenciami v sektore sluzieb vo svetovom
hospodarstve. Obsah kapitole je vysoko aktualny.

6. Globaliacia — fakty, trendy, dosledky

Fenomén, s ktorym sa vsSetci kaZzdodenne stretdvame, pripomina autorka J.
Kratka a uvadza mnohostranné definicie pojmu. Savisi to so skuto¢nost'ou, Ze Siroky
zéber a hlbka problematiky vyzaduje mnohostranné hodnotenie. Treba sa zamysliet’
nad viacerymi pristupmi ako su teorie svetového systému, teoria globalneho
kapitalizmu, teorie zosietovanej spolocnosti, teorie priestoru, mieta a globalizacie,
teorie transnacionalizmu, moderna a postmoderna, teorie globalnej kultary a i.
Vyznamné su aj historické udalosti a determinanti uvadza autorka, taktiez globalizacné
procesy. Napokon autorka sa zamysla nad meratel'nostou globalizacie, dosledkami a
globalizacnymi trendami. Hodnotna kapitola.

7. Medzinarodna doprava

Obsahom kapotole suU neodmyslitelné procesy v oblasti ekonomiky. Nie je
zvelicovanim, ak autorka pripomina, Ze doprava je predpokladom vSetkych
ekonomickych zvézkov a to osobitne v medzindrodnom obchode. Medzinarodné
dopravné sluzby povaZzuje za Specificky tovar, Co osobitne ocefnujem. V texte sa
Citatelia stretnd s podrobnym hodnotenim osobnej dopravy vo svete, nakladnej a
pozemnej dopravy, zelezni¢nej dopravy, a cestnej, hodnotené aj v suvislosti s EU.
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Vyznamna pozornost’ je v texte obratena na vodnu dopravu v Cleneni na namornu
dopravu, pricom autorka u vSetkych druhov pripaja hodnotenie medzinarodnych
dohovorov a zdo6raznuje postavenie tejto kategoérie v rdmci EU. Obsah kapitoly je
vhodne doloZeny radom ciselnych informacii ¢o robi kapitolu ekonomicky zaujimavou.
Ukoncena je pojednanim o letckej doprave intermodalnej a multimodalnej doprave.
Citatelia si so zaujmom precitaju text Evy Jancikovej o tomto progresivnom odvetvi.

8. Postavenie Europskej inie vo svetovom hospodarstve

Obsah logicky postavenej kapitoly na zaver ucCebnych textov pripravila L.
Harakalova. V Siestich subkapitolach predstavuje Citatelom histériu integraéného
procesu v Eurdpe v ¢leneni podla jednotlivych etap pocnlc procesom po 2. svetovej
vojne aZz po naSu sUCasnost. V druhej Casti prestavuje Europski menovd a
hospodarsku Uniu, konvergencné kritéria, institucionalne usporiadanie a euro vo
svetovej ekonomike. Tretia Cast’ je venovana spolocnej obchodnej politike, vo Stvrtej
autorka venuje pozornost’ konkurencieschopnosti EU, napokon v poslednych dvoch
Castiach venuje pozornost’ vztahom EU a svetového hospodarstva a konci procesmi
Eurdpa 2020. Kapitola obsahuje rad cennych informacii.

9. Globalne problémy l'udstva a svetového hospodarstva

Autormi predposlednych dvoch kapitol su L. Raneta a M. Kunychka. Zamyslaju sa
nad otazkami objektivnych predpokladov pre vznik globalnych problémov a definuju
ich ako problém Sever — Juh, problém chudoby, problém potravinovej bezpecnosti,
energeticky problém, problém ekoldgie a trvalo udrzatelného rozvoja, demograficky
problém, problém rozvoja l'udského potencidlu, bezpe¢nostny problém, problém
rozvoja oceanov a ost. Kapitola je vhodne doplnena cislami a faktami. Autori Cerpaju
zo svetovej literatury a poskytuju tak Citatel'om vynimocne cenné vedecké poznatky.

10. Vedomosti ako zdroj svetového hospodarstva

Kapitolu pripravil autor M. Kunychka. Zd6raziiuje postavenie a Glohu vedy, vedec-
ky a technicky pokrok, intelektudlny produkt, vzdelanie a dusevné vlastnictvo a pripo-
mina potrebu jeho ochrany. Podrobnejsie hovori rozvoji vedeckovyskumnej Cinnosti vo
svetovom hospodarstve. Kapitola je vhodne doplnena cennymi informaciami, a Cisel-
nou bazou. Autor podciarkuje vyznam medzinarodnej technologickej vymeny, obchod s
patentmi a licencia, i. Citatel'ovi tak poskytuje obraz o bliziacom sa zaCiatku Siestej
technologickej éry. V sucasnosti velmi potrebna a cenna kapitola.

11. Informacné zdroje pre skiilmanie svetového hospodastva.

ZavereCna kapitola hodnotnej publikacie bola napisana vedicim autorského ko-
lektivu T. Dudasom. Jej obsah logicky vyplyva zo sUvislosti v obsahu publikacie a méze
byt’ voditkom pre dalSich utorov, ako treba vnimat’ obsah publikacie a ako pokracovat’
v badani danej problematiky. Zaroven obsah kapitoly poskytuje potrebné zakladné
Udaje o Statoch vo svetovom hospodarstve, predovsetkym vsak ekonomické Udaje. Au-
tor tiez sprostredkuiva vzt'ahy svetového obchodu a medzinarodného pohybu kapitalu.

ZavereCna kapitola akoby Citatel'ovi pripominala, Ze Zijeme vo vzacnej no naroc-
nej dobe a zloZitej dobe, priCom zaroven ovplyviiujeme buddcnost’. V tom je nasa zod-
povednost'.
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Autorom patri uznanie za hodnotné dielo.
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