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1. Introduction

The general purpose of annual reports, including
financial statements, is to represent the economic
phenomena in numbers and words. Characteris-
tics of accounting information presented in the an-
nual reports are based on many requirements. The
fundamental requirements are e.g. accrual basis,
true and fair view, entity principle. Users of ac-
counting information expect that the annual report
represents the economic situation of the entity
faithfully. Then they can make important and qual-
ified economic decisions based on this accounting
information. To ensure the possibility of actively
making correct economic decisions, users require
disclosure of financial information that should be
complete, neutral and free of error. Avoiding errors
seems to be impossible, but the potential existence
of errors can be minimized, e.g. by ensuring a
quality internal control system (Icerman & Hilli-

1

quality in the Czech Republic).

son, 1990; Knechel, 1985) or by using external ver-
ification of accounting information (Jensen &
Meckling, 1976).

In addition to the management itself, auditors
and tax advisors are usually the first external par-
ties who can analyse the accounting information of
the entity. Although the primary objective of both
is not to detect errors, they are groups who fre-
quently find errors included in the accounting in-
formation. The goal of this paper is to analyse
whether the accounting errors occur in the compa-
nies, how often they occur, how large the errors
are on average and how the management of com-
panies responds to error detection. Additionally,
we focus on factors which can possibly affect the
experience of auditors and tax advisors. Specifical-
ly, we try to find if utilisation of data from control-
ling departments of the companies or the structure
of the management of the company can, according
to tax advisors and auditors experience, influence

The article is processed as an output of a research project IGA VSE F1/25/2019 (Market failures and their impact on audit
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the probability of accounting error occurring. The
analysis in this paper is based solely on the experi-
ences of auditors and tax advisors in the Czech Re-
public.

The paper begins with the chapter Introduc-
tion, which defines the motivation and main objec-
tives of the paper. The introduction is followed by
a chapter Literature background, which includes
an analysis of international research on the topic of
accounting errors. The next part of the paper de-
scribes research hypotheses, data and the methods
used for data analysis. Chapter Results and discus-
sion is devoted to the interpretation of the results
and discussion pertaining to identified findings.
Finally, the last part of the paper includes a sum-
mary of the results and the suggestions for further
research.

2. Literature Review

Accounting is a tool of evidence for reporting as-
sets, equities, liabilities, expenses, revenues and
profits or losses of the accounting unit. This infor-
mation is collectively presented in financial state-
ments, which are an essential source of informa-
tion for external subjects. Nevertheless, the
resulting financial statements are relevant only to
the extent to which the information charged in the
accounting is correct and error-free (Pasekova et
al., 2018). The manipulation of accounting values
has become one of the most current issues in the
business accounting field, mainly due to the wide
margin for manoeuvring provided by accounting
regulations to managers allowing them to apply
those criteria that best serve their interests and
those of the entity they represent (Cevallos & La-
torre, 2016). These characteristics are one of the
reasons, which makes the profession of an auditor,
tax advisor and accountant so closely related. The
auditor verifies the financial statements prepared
by the accountant and the tax advisor provides tax
services or advice to the entity in the area of taxa-
tion.
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2.1 Accountant

Accountants lend credibility to financial state-
ments by the association of their name with those
statements. They take all reasonable measures to
protect themselves against liability to a third party
including the use of appropriately worded dis-
claimers (Woold, Emile et al., 2015). The issues
surrounding the quality of accounting information
amount to no more than a question of whether this
information true and fair. The accountant must en-
sure that this information accurately corresponds
with relevant aspects of the world that the financial
statements are supposed to describe. In the last
decades, a shift of balance has occurred in the ac-
counting profession — a shift from a focus on work
that facilitates business and economic develop-
ment toward an emphasis on satisfying regulatory
requirements. One result is that accountants are
increasingly trained to satisfy these regulatory re-
quirements instead of being provided with the
skills they need to become financial professionals
who contribute as performance advisors and stra-
tegic business partners (Sharman, 2007).

Any business process is hardly imaginable to-
day without being adequately connected with the
accounting profession and this profession is now
more than ever before in the service of public inter-
est that is primarily based on the need for lawful
and fair reporting on business entities’ business
operations. The accounting profession should play
an important part in fighting all forms of fraud,
evasion and all other forms of illegal activity. This
is to be achieved also through preventive action
where accountants use advice and instruction to
discourage fraud and avoidance of payment of
public revenues. The accounting profession should
be based on the principles of legality, professional-
ism and ethics, as any other interpretation or ac-
tion would distance the accounting profession
from legality (Isovic, 2017). Accounting should also
pay more attention to errors, as errors are essential
for the updating of beliefs. Accounting is an infor-
mation system, and errors are the carriers of infor-



mation. Accountants are primarily concerned with
the mean (value), but the variance of accounting
numbers is equally important (Christensen, 2010)

2.2 Errors in Accounting

Accounting errors can occur in double-entry book-
keeping for many reasons. Accounting errors are
not the same as fraud. The errors usually happen
unintentionally, whereas fraud is provided inten-
tionally to falsify the bookkeeping entries (Venter
et al., 2018).

Errors and bias are both inherent features of ac-
counting. In theory, while errors discourage bias
by lowering the value relevance of accounting,
they can also facilitate bias by providing camou-
flage (Fang et al., 2017). Unintentional accounting
errors are common if the accountant is not careful
when fulfilling their own duties. The discovery of
such errors usually occurs when companies con-
duct their month-end book closings. Most errors, if
not all, can be corrected instantly (Abreu, 2015).
When correcting an error in prior period financial
statements, the term restatement is commonly
used. Preparers of financial statements need to
have control procedures to reduce the risk of ac-
counting errors being committed and not detected.
It is required that auditors examine the financial
statements so that there is reasonable assurance of
detecting material misstatements (Flood, Joanne
M., 2015).

Acito et al. (2019) analyse the accounting errors
by examining SEC comment letter correspondence
and find out, that managers deem the error imma-
terial despite it exceeding the traditional “5 per
cent of earnings” rule of thumb, often in multiple
periods and by a large degree. Instead of attempt-
ing to conceal these overages, managers tend to
forthrightly acknowledge them, often asserting
that the benchmark (yearly earnings) is abnormal-
ly low during the violation period. This result
means, that managers are aware of errors in ac-
counting information. Moreover, Fang et al. (2017)
highlight the imperfectness of accounting using
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several numbers of items. They find out that the
errors are ubiquitous and when errors are more
prevalent, the market reacts less to firms’ earnings
surprises and bias is more difficult to detect. How
to correct accounting errors is analysed by Steliana
(2013). Accounting errors with an impact on profit
or loss may affect the tax base and income tax
paid. According to this, revenues and expenses
should be checked by the tax advisor.

Bloom & Weinstein (2004) emphasize that ac-
counting textbooks are invariably weak and un-
clear on how to deal with the income tax conse-
quences of accounting changes
corrections. Martins & Sa (2018) focus on motives
showing a connection to errors or fraud in the rec-
ognition of operations by the financial accounting
system in Portugal. Gurdu & Grigore (2016) ana-
lysed the impact of accountancy errors on finan-

and error

cial and tax reports in Romania. For decades, legis-
lators worldwide have been discussing the merits
of regulating their national audit markets. In this
debate, the focus has primarily been on the regula-
tions’ effects on incentives, both those of preparers
of financial statements to report truthfully and
those of auditors to detect errors or even fraud and
to correctly report their findings to the public. For
some of the proposed measures, the empirical evi-
dence as to whether they indeed improve such in-
centives remains inconclusive. Also, there is a con-
cern that certain regulations could negatively
affect the structure of the audit market. Changes in
the market structure, in turn, can either attenuate
or reinforce the regulations’ effects on preparers’
and auditors’ incentives. To a large extent, this un-
intended side-effect has been neglected in the dis-
cussions (Bleibtreu & Stefani, 2018). Empirical
findings of authors Brocard et al. (2018) indicate
that firms with erroneous financial statements in-
deed have an increased probability of subsequent
auditor changes. Additionally, auditor changes are
more likely to occur before the public announce-
ment of an error, indicating that firms act as soon
as the uncovering of an accounting error becomes
sufficiently certain.
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In more detail, our conclusions relating to errors in accounting brought interest-
ing results. According to the results of the research, accounting errors occur in
the accounting of companies and most auditors and tax advisors believe that
errors occur in accounting sporadically. A surprising finding is that more than
46% of auditors and tax advisors find errors frequently (in more than a quarter
and up to half of the financial statements they are working with).

2.3 Management and accounting errors

Intentional manipulation of accounting data is of-
ten referred to as creative accounting. The authors
of academic papers define creative accounting dif-
ferently, but the underlining idea remains con-
stant. Creative accounting is an approach where
accounting data is recorded in a way that suits the
purposes of the company, usually within the range
of accepted accounting principles but does not fair-
ly represent the real situation. Gupta (2015) stated
that creative accounting represents the use of ac-
counting knowledge to influence the reported fig-
ures while remaining within the jurisdiction of the
law. Pop (2013) regards creative accounting as “the
alteration of the economic reality of an entity
through techniques, options, lack of restraints al-
lowed by the legal norms.” Remenaric et al. (2018)
consider creative accounting to be an accounting
practice that may or may not follow the accounting
standards and principles and state that managers
are usually the ones responsible for using the crea-
tive accounting methods.

The relationship between managers incentives
or managers equity incentives and financial misre-
porting is often a part of international research. If
the management has some form of incentives con-
nected to accounting information, which will be
presented to the public, most authors agreed that
the probability of misstatement occurrence in-
creases. Burns & Kedia (2006) found evidence of a
positive relationship between the CEQ’s portfolio
and accounting misstatements. These results were
closely followed by the paper of (Xuefeng) Jiang et
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al. (2010) and Feng et al. (2011) that also proved
that existence of incentives portfolio of other top
managers (e.g. CFO) is also related to the existence
of misstatements in the financial statements of
companies. On the other hand. Armstrong et al.
(2010) found no evidence of the relationship be-
tween managers incentives and the existence of fi-
nancial misreporting. The restriction of manageri-
al manipulations is offered by the control of
documents by a tax advisor or the performance of
a mandatory audit.

2.4 Tax Advisor

The profession of tax advisor represents a person
registered in the list of tax advisors maintained by
the Chamber of Tax Advisors of the Czech Repub-
lic in accordance with the European law. Tax advi-
sory is based on a contract concluded between tax
advisor and client. The tax advisor is remunerated
for the provision of tax advice, the amount of
which is agreed by both parties. The profession of
tax advisor in the Czech Republic is a profession
regulated by a special act No. 523/1992 Coll., On
Tax Advisory Services and the Chamber of Tax Ad-
visors of the Czech Republic, as amended. This act
establishes the fundamental rights and obligations
of a tax advisor in the exercise of tax advisory and
liability for breach of obligations. The most serious
impact associated with the counsellor’s unlawful
conduct is, of course, the breach of criminal law
(Skalova & Mejzlik, 2015). The tax advisor needs
sufficient accounting and financial evidence to be
able to draw reasonable conclusions on which to



base its opinion-whether or not tax liabilities have
been calculated, paid and reported in accordance
with regulations in force (Isovic, 2017).

2.5 Auditor

Act No. 93/2009 Coll., On Auditors, as amended
regulates auditors’ activities in the Czech Republic.
An auditor is a qualified person who in general car-
ries out the verification or review of something in
an objective manner. An example of an auditor’s
work is to verify the accuracy of bookkeeping or
compliance of business processes with a given
standard. The main responsibility of the auditor is
to express an opinion on the financial statements.
Audits are performed in a client-controlled envi-
ronment. Corporate fraud is likely to present sub-
stantial challenges to both auditors and forensic
accounting investigators. Auditing cannot prevent
financial reporting fraud or prevent employees
from looting corporate assets, but it can signifi-
cantly reduce these efforts (Gerson et al., 2015). In
periods of financial distress, management may at-
tempt to suppress unfavourable information to
creditors and investors using undisclosed changes
in accounting methods, estimates and procedures.
This can significantly reduce the quality of the in-
formation contained in the financial statements.
The auditor’s role in this context is to ensure that
such behaviour does not occur. If the auditor does
not permit such accounting treatments, the com-
pany may choose to change the auditor in future
accounting periods (Kluger & Shields, 1989).
Financial statement audits are mandated in
most countries, thus making it difficult to distin-
guish between auditing driven by private incen-
tives versus that driven by regulation. Study of au-
thors (Esplin et al., 2018) reveals that both internal
stakeholders (management, boards, and employ-
ees), as well as external stakeholders (customers,
banks, and private equity firms), request audits.
Users evaluate audit quality based on a variety of
criteria such as the auditor’s accounting expertise,
the absence of errors, the fees involved, risk as-
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sessments offered, allocation of effort, internal
control, and general business advice.

An external audit does not provide absolute as-
surance that the financial statements are true and
fair. This is because an audit contains inherent lim-
itations, such as the use of judgements in the au-
diting process, the use of materiality, etc. The over-
all objective of the auditor is to express an opinion
as to whether the financial statements are true and
fair (Collings, Steven, 2016). Audit performance re-
quires the use of professional judgement and other
audit procedures that inherently cannot guarantee
that they detected all misstatements in financial
statements (Howieson, 2013). The auditor’s report
on financial statements usually covers the compa-
ny’s financial statements — balance sheet, income
statement, statement of cash flow, statement of
owners’ equity and of course the notes to the finan-
cial statement (Rezaee, Zabihollah, 2015).

Companies and their investors expect auditors
to detect material misstatements and prevent the
issuance of misleading financial statements. By
certifying the annual reports, the independent au-
ditor assumes a public responsibility transcending
any employment relationship with the client (Aro-
now & Harris, 2015). Audit firms claim that they
are used as the “whipping boy” when something
goes wrong, either because of the public’s poor
knowledge of the auditing function or because fi-
nancial incentives exist to blame the audit firm. An
alternative explanation is that audit firms’ active
communication of their assurance provider role
causes blaming behaviour (Hoos et al., 2018). Au-
ditors should obtain a reasonable assurance that fi-
nancial statements do not contain any material
misstatement caused either by fraud or by an error.
In other words, audit procedures are designed to
detect only material misstatements, and thus audi-
tors might not be able to detect all errors even if
they apply reasonable procedures indicating that a
fraud was committed (Domaracka & Hunyady,
2016).

According to the authors’ Pratoomsuwan & Yol-
rabil (2020) findings, the participating auditors as-
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sess higher auditor liability when misstatements
are related to errors rather than when they are re-
lated to fraud. In addition, the results also demon-
strate that disclosures reduce auditor liability only
in cases of fraud and not in cases of errors. Study
of Newton (2019) investigates whether auditors re-
spond to a signal of potential misstatement risk de-
rived from differences between auditor’s earnings
expectations and analyst’s forecasts. Results indi-
cate that auditors incorporate analyst-provided in-
formation into the audit process. Auditors must
frequently multitask in order to complete their
work efficiently. Using Ego Depletion Theory and a
laboratory experiment, we predict and find that
auditors become less able to identify seeded errors
after multitasking and that this effect is most prom-
inent in the identification of conceptual, rather
than mechanical, errors (Mullis & Hatfield, 2018).
Companies are exposed to various risks and er-
rors. Failure to identify and eliminate them may ag-
gravate the development of companies, some of
which may be forced to cease operation. The audit
can help in revealing most errors. The auditor has
unlimited access to the information, operational
strategy, and in some cases even to commercial se-
crets, of the auditee. Auditor collects a large
amount of different information about the compa-
ny, but it is used only as much as necessary for for-
mulating a conclusion about financial statements
(Masiulevic¢ius & Lakis, 2018). In international re-
search, the audit is often associated with the anal-
ysis of errors in the financial statements. Shin et al.
(2011) analysed auditor attributes that may help
determine the time it takes auditors to detect and
have clients correct financial statement misstate-
ments in the pre-Sarbanes Oxley Act period and
post-Sarbanes-Oxley Act period. Their results con-
clude that the Sarbanes Oxley Act improve the
timely detection and correction of improper ac-
counting by auditors. The research of Kent & We-
ber (1998) is based on an evaluation of the quality
of auditor performance in comparison with the au-
thor’s estimation of dollar error in the inventories.
They calculated the sum of dollar error by program
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simulation using the company’s internal control
and accounting system. Adali & Kizil (2017) inves-
tigate 36 accounting professionals residing in Tur-
key by the questionnaire concerning the ethical di-
mensions of accounting professionals related to
accounting errors and frauds. They conclude two
important conclusions. One of them states that an
effective tool to prevent errors and fraud is indicat-
ed as external audit. This is in line with the eco-
nomic justification for the audit within the agency
theory (Cardinaels & Jia, 2016; Fama & Jensen,
1983; Sindelar & Mullerova, 2016; Tillema & ter
Bogt, 2016). The second conclusion contains the
assertion that accounting most errors occur due to
incorrect data received from clients and as a result
of recording. Other studies try to determine wheth-
er auditors” knowledge of basic accounting princi-
ples and error frequencies improves over the
course of their early careers to enhance the perfor-
mance of a common analytical procedure (Nelson,
1993).

3. Methodology and Data

For the analysis, we have proposed a questionnaire
that was sent to auditors and tax advisors for com-
pletion. Our research was made in 2019 within the
Czech Republic. We received 102 completed ques-
tionnaires, of which 45 were the auditors and 57
were the tax advisors. Tax advisors were selected
by random sampling from the list of tax advisors of
the Czech Republic. The auditors were selected by
random sampling from the register of auditors of
the Czech Republic. In the Czech Republic is regis-
tered about 4 800 tax advisors and about 1200 au-
ditors. We contacted 157 tax advisors and 148 audi-
tors by email and asked them to complete an online
questionnaire. The final response rate was 33.4%.
This research paper aimed to evaluate the view
of auditors and tax advisors on errors in account-
ing. We were interested in how large the errors are
on average, whether there is any relationship be-
tween the average size of errors and their frequen-
cy of occurrence, and whether factors such as the



utilization of data from controlling departments or
direct participation of owners in the management
of the companies have a statistically significant in-
fluence on the occurrence of accounting errors. To
analyse our data obtained, we have identified the
following research questions:

RQ1: How often do accounting errors occur ac-
cording to auditors and tax advisors?

RQ2: How large are the errors in accounting on av-
erage?

RQ3: Is it possible for accounting errors to signifi-
cantly influence reported information in the fi-
nancial statements?

RQ4: Do accounting errors occur more frequently
in companies where the owners directly partic-
ipate in their management?

RQ5: Do accounting errors occur less frequently in
financial statements if the information from
controlling departments are used by tax advi-
sors or auditors?

These five research questions were statistically
evaluated through the test of proportions and the
Chi-square tests of independence. When the Chi-
square test of independence confirmed the statisti-
cal dependence, the adjusted residuals were also
applied to interpret our results. The data were ana-
lysed in the statistical applications XLStatistics and
SPSS at a significance level of 5%.

Table 1 » Test of RQ
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4. Empirical Results and Discussion

At first, we summarize the statistical tests, Chi-
square test of independence (Table 1), which are
further explained. The proportion tests of inde-
pendence are shown directly at the issue. The data
were analysed in the statistical applications XLSta-
tistics and SPSS at a significance level of 5%

4. 1 Accounting errors occurrence

In the first research question, we tried to find out
about the frequency of accounting error occur-
rence according to the experience of tax advisors
and auditors. Table 2 shows the frequencies of an-
swers to this question. Possible answers we catego-
rized by the frequency of encountering errors in
presented financial statements by auditors and tax
advisors. Available answers were Seldom (below
10% of checked financial statements), Sporadically
(in range of 10% to 25% of checked financial state-
ments), Often (in range of 25% to 50% of checked
financial statements) and Constantly (above 50%
of checked financial statements). We were also in-
terested whether there are differences in experi-
ence between these two categories of respondents.

No one from respondents (tax advisors or audi-
tors) concluded that they have never encountered
accounting errors in their work. The highest per-
centage (48%) stated that accounting errors appear

Categories tested for statistical independence p-value Cramer's V
The opinions of auditors and tax advisors and the possible impacts of
accounting errors on the information presented in the financial statements are 10.951 0.0120* 0.3277
independent.
The company owner’s participation in _mqnage_nal positions and t_he frequency 2130 0.1444 0.1445
of accounting errors occurrence in their financial statements are independent.
The frequency of accounting errors occurrence in their financial statements
are independent and the level in which the auditors or tax advisors use the 1.266 0.2605 0.1114
information from controlling departments are independent.

Source: Authors’ calculations based on the research data. * indicates significance level at 0.05 level.
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Table 2 » How often do accounting errors occur?

Auditors Tax Advisors Total population
Answers |
Frequency Frequency Frequency %
Seldom 0 0.0 0 0.0 0 0.0
Sporadically 12 26.7 37 64.9 49 48.0
Often 30 66.7 17 29.8 47 46.1
Constantly 3 6.6 3 5.2 6 5.9
Total 45 100.0 57 100.0 102 100.0

Source: Authors’ calculations based on the research data

in financial statements that they are checking spo-
radically, representing that up to one-quarter of
checked financial statements contain accounting
errors. We were surprised that more than 46% of
auditors and tax advisors find errors frequently (in
more than a quarter and up to half of the financial
statements they are working with). Only 6% of au-
ditors and tax advisors find errors in accounting
constantly. It can be referenced in Table 2 that al-
most 65% of tax advisors and almost 26.7% of au-
ditors identify accounting errors sporadically. On
the other hand, 66.7% of auditors and almost 30%
of tax advisors encounter accounting errors in
more than 25% of financial statements they are
checking. Almost 7% of auditors and more than 5%
of tax advisors find errors in the accounting of
their clients constantly.

Additionally, we have stated the following hy-
potheses to answer the research question 1. The
statistical hypothesis H1.1: “More than 50% of au-
ditors and tax advisors believe that the errors in ac-
counting occur more often than sporadically.” The
one-sample test of proportions did not confirm
that the majority of auditors and tax advisors’ en-
counters errors in accounting occur frequently (Z
=-0.792, p=0.786). In other words, the majority of
auditors and tax advisors agree that the accounting
errors occur seldomly or sporadically.

The statistical hypothesis H1.2: “The tax advi-
SOTs encounter errors in accounting more sporadi-
cally than the auditors.” focuses on differences be-

Scientia et Societas » 2/22

tween the experience of auditors and tax advisors.
A two-sample test of proportions confirmed that
tax advisors work with financial statements with
errors more sporadically than auditors (Z=-3.84, p
<0.001). The proportion of tax advisors (64.9%) is
significantly higher than the proportion of auditors
(26.7%) in the category of sporadically occurring
errors. These findings indicate that auditors are
more probable to identify accounting errors in fi-
nancial statements than tax advisors. This conclu-
sion is not surprising as auditors tend to perform
more in-depth procedures and focus on the finan-
cial statements as compared to tax advisors who
specifically target only some areas of the financial
statements. This expectation is in line with the pa-
per of Masiulevicius & Lakis (2018). We managed
to confirm that both tax advisors and auditors en-
counter accounting errors, but we were surprised
at the frequency of error occurrence in the finan-
cial statements of analysed companies. Auditors
were confirmed to identify accounting errors more
frequently which adds to the existing expectation
that auditors promote the quality of the financial
statements.

4.2 Size of accounting errors

The second research question focuses on the aver-
age size of accounting errors. Table 3 shows the
frequencies of answers to the relevant responses
from the questionnaire survey. Error size was cate-



gorized based on their relative size when com-
pared to the company’s turnover. Insignificant er-
rors were categorized as errors of a crown character
(below 0.1% of a total annual turnover of the com-
pany), minor errors (ranging between 0.1 to 0.9%
of total annual turnover) and significant errors
(more than 1% of the company’s total annual turn-
over). Almost 78% of auditors and tax advisors
usually identify minor accounting errors, while
only about 6% of respondents encounter on the av-
erage significant errors. Only 17% of them find in-
significant accounting errors. 28.1% of tax advisors
usually find insignificant accounting error and
only 2.2% of auditors identify insignificant ac-
counting errors. 8.9% of auditors and 3.5% of tax
advisors find significant accounting errors.

The following statistical hypothesis H2.1 was
stated: “More than 50% of auditors and tax advi-
sors usually encounter errors in the accounting of
minor or lower size.” A one-sample test of propor-
tions confirmed the expectation about the experi-
ence of auditors and tax advisors that they mostly
encounter minor errors (Z = 5.545, p < 0.001).

The statistical hypothesis H2.2: “More auditors
than tax advisors identify mostly minor errors in
their line of work.” focuses on differences between
the experience of auditors and tax advisors. A two-
sample test of proportions confirmed this hypothe-
sis (Z = 2.456, p < 0.001). The proportion of audi-
tors encountering minor errors (88.9%) is
significantly higher than the relevant proportion of
tax advisors (68.4%). From these results and as
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well from results of hypothesis H1.2, it can be con-
cluded that auditors usually find more significant
errors, as well as they, do find them more frequent-
ly than tax advisors. This conclusion is in line with
the expectation of the general public and as well
with the definition of the audit profession. On the
other hand, tax advisors focus on the area of taxa-
tion with a limited in-depth examination of the fi-
nancial statements. This is also in line with the
general definition of tax advisors which is incorpo-
rated in the legal environment of the Czech Repub-
lic. This finding is in line with the results of Acito
et al. (2019) and further confirms them. This dis-
proportion is probably caused by different ap-
proaches applied by auditors, who calculate mate-
riality levels for their work, and tax advisors, who
usually do not have such minimal levels for their
operations. Responsibility for the performed work
can also play a significant role in the amount and
size of identified errors. Auditors are generally not
responsible for the true and fair view of a company
in the financial statements, but by issuing their
opinion on financial statements they conclude
they had performed all necessary audit proce-
dures. Issuing an opinion about the company puts
them at risk of having issued a wrong opinion,
which would serve as negative marketing and
could negatively affect their future performance.
This may result in more rigid work to avoid issuing
wrong opinions. On the other hand, tax advisors
are not directly responsible for the financial state-
ments they advise on and it may lead to their will-

Table 3 » How large are the errors in accounting on average?

Auditors Tax Advisors Total population
Answers i
Frequency Frequency Frequency %
Insignificant 1 2.2 16 28.1 17 16.7
Minor 40 83.9 39 68.4 79 715
Significant 4 8.9 2 35 6 5.9
Total 45 100.0 57 100.0 102 100.0

Source: Authors’ calculations based on the research data
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Figure 1 » Is it possible for identified accounting errors to significantly influence information presented

in the financial statements?

Tax advisor

Auditor

M Definitely no M Rather no

Source: Authors’ calculations based on the research data

ingness to overlook some errors or not even look
for them to begin with.

4.3 Affecting the financial statements with
accounting errors

The third research question asked whether it is
possible for accounting errors to significantly in-
fluence reported information in the financial state-
ments. Figure 1 shows the answers of auditors and
tax advisors on the relevant question.

For the auditor’s group, a very clear tendency
towards the positive answer can be identified (the
most prevailing answer is “definitely yes”), while
the answer “definitely no” is not present in this
group of respondents. For tax advisors, “definitely
no” was stated by 9% of respondents and the pro-
portion of answers expecting no influence on pre-
sented information reaches 39% when compared
to only 27% of responses from auditors.

The following statistical hypothesis H3.1 was
stated to confirm the expectation that there is a sta-
tistically significant difference in opinions be-
tween auditors and tax advisors on the possible
impacts of accounting errors on the information
presented in the financial statements. Hypothesis
H3.1 was stated as follows: There is no difference
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between the perceived risk of significant influence
on the financial statements stemming from ac-
counting errors between auditors and tax advisors.
Pearson’s chi-squared test declined statistical inde-
pendence between the respondent groups and
whether the financial statements can be signifi-
cantly influenced by accounting errors. (Cramer’s
V=0.3277, p=0.012).

The identified disproportion between auditors
and tax advisors may be caused by their respective
scope of work. Auditors focus on material mis-
statements in the financial statements and there is
a high probability of overlooking minor errors and
problems. Logically, accounting errors auditors
identify are then significant and often could influ-
ence the information presented in the financial
statements. On the other hand, tax advisors usual-
ly do not operate with any materiality levels and
look for all possible misstatements in the financial
statements which would lead to incorrect calcula-
tion of taxation. From this, it is clear, that they usu-
ally identify a wider range of accounting errors
(ranging from insignificant errors to significant er-
rors) and logically their possible impacts on the in-
formation presented in financial statements is also
more varied.



4.4 Specific factors influencing the
occurrence of accounting errors

In the last two research questions (RQ4 and RQ5)
we have focused on specific factors which can in-
fluence the occurrence of accounting errors.
Namely, we have focused on whether companies
which have owners directly participating in mana-
gerial positions (CFO, Head of the accounting de-
partment, Head of controlling departments) have
more accounting errors occurring in their financial
statements than other companies. We were unable
to prove the existence of such dependency on a
0.05 significance level (Cramer’s V = 0.1445, p =
0.1444), which is in direct contrast with findings of
Burns & Kedia (2006), (Xuefeng) Jiang et al. (2010)
or Feng et al. (2011). Our conclusion adds to the
existing literature, which was not able to conclude
on this dependency, i.e. Armstrong et al. (2010)
found no evidence of the relationship between
managers incentives and the existence of financial
misreporting. This conclusion may indicate that
the impacts of management incentives are signifi-
cantly lower in the environment of the Czech Re-
public than in other countries such as the USA.
This may be a valid expectation, as managerial bo-
nuses are not that common in the Czech Republic.
RQS focused on the utilization of data from con-
trolling departments by auditors and tax advisors
and whether tax advisors and auditors who rely on
such data encounter fewer accounting errors than
other respondents. But even this dependency was
not statistically proven on a 0.05 significance level
(Cramer’s V = 0.1114, p = 0.2605), indicating that
whether auditors or tax advisors use the informa-
tion from controlling departments does not signifi-
cantly influence the occurrence of accounting er-
rors in the financial statements of companies. Our
findings disagree with the findings of Knechel
(1985) or Icerman & Hillison (1990) and indicate
that the quality of the internal controls system
does not influence the frequency of error occur-
rence in the financial statements as viewed by au-
ditors and tax advisors. This is an interesting find-
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ing as a general expectation is that the purpose of
internal controls is to prevent errors from occur-
ring and to promote the quality of presented ac-
counting information. This discrepancy may be
caused by the insufficient definition of internal
controls system in Czech companies, as it is com-
mon that internal controls departments focus sole-
ly on the repetitive application of existing controls
rather than continuously improving their systems.

S. Conclusion

Flawless and properly prepared accounting docu-
mentation is necessary for companies to issue
meaningful financial statements. Auditors and tax
advisors play an important role in the process of fi-
nancial statements preparation and results of their
work are further important for other institutions.
As a summary of our findings, it can be stated that
accounting errors are a reoccurring problem of fi-
nancial statements preparation and advisors and
tax advisors play a key role in their identification.

In more detail, our conclusions relating to errors
in accounting brought interesting results. Accord-
ing to the results of the research, accounting errors
occur in the accounting of companies and most au-
ditors and tax advisors believe that errors occur in
accounting sporadically. A surprising finding is that
more than 46% of auditors and tax advisors find er-
rors frequently (in more than a quarter and up to
half of the financial statements they are working
with). Our findings also indicate that auditors are
more probable to identify accounting errors in fi-
nancial statements than tax advisors, which is in
line with results of Masiulevi¢ius & Lakis (2018).
Auditors are confirmed to identify accounting er-
rors more frequently than tax advisors which sup-
port their role in the preparation and validation of
financial statements. As far as the relative size of
accounting errors is concerned, we concluded that
both tax advisors and auditors identify mostly mi-
nor accounting errors. It was also proven that audi-
tors usually identify more significant errors than
tax advisors, which may be significantly influ-
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enced by their respective scope of work. Generally,
it can be concluded that auditors usually find more
significant errors, as well as they, do find them
more frequently than tax advisors. This conclusion
is in line with the expectation of the general public
and as well with the definition of the audit profes-
sion. In the area of possible material influence of
accounting errors on the financial statements, we
have identified differences in opinions between tax
advisors and auditors. Auditors focus in their work
mainly on material misstatements and there is a
high probability of overlooking minor errors. Logi-
cally, accounting errors auditors identify are then
significant and often could influence the informa-
tion presented in the financial statements. On the
other hand, tax advisors usually do not operate
materiality levels and look for all possible misstate-
ments. From this, it is clear, that they usually iden-
tify a wider range of accounting errors. Lastly, we
have focused on specific influences of manage-
ment incentives and the quality of internal con-
trols on the occurrence of accounting errors. We
were unable to prove the dependency between
these factors and errors occurrence. Our conclu-
sions about management incentives are in direct
contrast with findings of Burns & Kedia (2006),
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Differences in the view of auditors and tax advisors in the event of error occurrence in the
financial statements

ABSTRACT

Auditors and tax advisors play an important role in the process of financial statements preparation and re-
sults of their work are further important for other institutions. The aim of this paper is to evaluate the view
of auditors and tax advisors on accounting errors and how they perceive them in practice. We compare the
opinions of auditors and tax advisors using a questionnaire with 102 complete responses. The research
achieves the overall response rate of 33.4%. Data collection was conducted in 2019 in the Czech Republic.
Data is verified using the tests of proportions and the Chi-square test of independence. Results indicate that
accounting errors occur seldom or sporadically. We can confirm that auditors identify errors more frequent-
ly and errors they identify are more significant, which is in line with the definition of their profession and
with previous researches. Additionally, the impacts of management incentives and the quality of internal
controls may have a significantly lower influence on the error occurrence than was previously proven in oth-
er researches. Our research can provide important insights into further developments in the field of account-
ing errors and the field of auditors and tax advisors response to them.
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1. Introduction

At the beginning, resp. in the first triad of the 20%
century, extremism became a daily reality in Slova-
kia’s political life.

It manifests itself in permanent propaganda, in
the propaganda of violence against people, in at-
tempts to use ignorance and deception to achieve
partial political goals.

The process of social and political moderniza-
tion of Slovakia over the last twenty-nine years has
been associated with a number of problems of
state-building and democratization steps since its
beginning. Within this process of change of the so-
cial system, social, economic, but also religious
and national contradictions have been accumulat-
ed, which have been and are the vitamin line of na-
tionalism, separatism and extremism (in their var-
ious forms) and especially skepticism in society. In
doing so, Slovak society fundamentally needs to
change “...the skepticism about a better future into
hope that change for the better will come, that the
pragmatic-purposeful line of politics will be re-
placed by a more forward-looking version of its val-
ues...” (Gbuarovd, 2021). Well, this is where the
fundamental debate about the causes and nature
of political extremism begins.
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In this perception, extremism inherently poses
a special danger because it goes in unison with or
absorbs nationalism, religious fundamentalism,
gender divisions and generational conflict, which
inevitably leads to an increase in political and so-
cio-economic contradictions and the perpetuation
of a state of socio-political conflictedness.

Overall, extremism manifests itself as an effort
to destroy the existing system of state-legal and so-
cio-political relations or, on the contrary, as an ef-
fort to keep them unchanged.

The following features of extremism increase
the danger: the absolutization of violent methods
of political struggle, public calls for unlawful ac-
tion, increased aggressiveness towards other ideas
and political positions, ideological unidirectionali-
ty, and a tilt towards corporatism.

Because the threat of extremism in Slovakia re-
mains a sufficiently influential political factor,
which is confirmed by the rather highly profes-
sional debate on alienation and on the resolution
of the COVID (compulsory vaccination) issue at
the turn of 2021/2022 and: “...a significant factor
influencing political participation is political alien-
ation...” (T6th, 2001, p. 73).

Today’s Slovakia has been a textbook example
of this for the past two years. The alienation caused



by the elections and the subsequent tension with
the (non-)realization of promises and decision-
making, when MPs are already making decisions
without further approval or consultation with the
electorate.

Therefore, the effort to reduce political aliena-
tion (or its consequences) lies (should lie) primari-
ly in the restoration of the moral justification of de-
cisions and, in general, of the current political
regime in Slovakia.

It is important for our (political science) field to
study political movements and, in particular, the
motivations of its actors.

From the author’s point of view, it appears that
the theoretical definition, clarification and expla-
nation of the given issue and the search for optimal
projects against extremist actions that realistically
guarantee stability and security as well as the func-
tioning of statehood. Considering the above, the
author has set the following as the aim of the above
remarks:

e to define and systematize some conceptual ap-
proaches and to offer own authorial approach;

e to attempt a contemporary analysis of catego-
ries such as radicalism and extremism;

¢ to formulate the specifics of extremist ideology

among the youth, especially its evolution in di-

rect proportion to political action (diagnosis of

political practice) of the current ruling elites

(after 2020) in Slovakia.

At the turn, resp. at the beginning of the 2000s,
a new stage of research on the nature, reasons and
various manifestations of political extremism in
the world, including Slovakia, began within politi-
cal science. There has been a shift to research
based on theories of political conflict or conflicts,
which is based on the thesis that political extrem-
ism is the basis of conflict in society, which is dis-
cussed in some works of, for example: M. Weber,
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R. Dahrendorf, K. Deutsch, A. Gellner, G. Zimmel...
— where various conceptions of conflicts have
been analyzed.'

Perhaps for all, R. Dahrendorf stated, that the
fundamental conflict within all institutions is pri-
marily concerned with power and its authority,
rather than property and capital (as K. Marx as-
sumed it), which ultimately produces the emer-
gence of “..antagonistic interests..” (Dahrendorf,
1991, p. 245).

2. The Nature and Causes of Extremism

Here we must pause to consider the objective and
subjective factors behind the emergence and func-
tioning of political extremism.

The objective ones include the gradual (sneak-
ing) deterioration of the social and economic situ-
ation in Slovakia, which goes hand in hand with
the political and moral decline represented by the
actions and political philosophy of the current rul-
ing coalition.

Subjective phenomena include psychological
models of human conduct under the influence of
political-media deception in combination with the
phenomenon of globalization and the repressive
behavior of the state (after the 2020 elections) to-
wards citizens in Slovakia.

Slovakia’s transition from something difficult to
identify to an even harder-to-define democracy,
where shock reforms of the entire social and eco-
nomic spectrum were present on a daily basis, be-
came the foundation for the emergence of Slovak
political extremism.

Unemployment, loss of social status, criminali-
zation of part of the economy, intensification of so-
cial differentiation... these are factors suitable for
the emergence and refinement of political extrem-
ism.

Here we can recommend to those interested for additional study for example: Eatwell R.: Fascism. A History. L.: Penguin Books,

1997, George J.: American Extremists: Militias, Supremacists, Klansmen, Communists and Others. Prometheus Books, 1996;
Griffin R.: The Nature of Fascism. L.: Pinter; N.Y.: St. Martin’s Pr., 1991, Horgan J.: The Psychology of Terrorism. L.: Routledge,
2005; Laqueur W.: A history of terrorism. L.: Transaction Publ., 2001, Renton, D.: Fascism: Theory and Practice. L.: Pluto Pr.,
1999, Stackleberg R.: Hitler's Germany. L.. Routeledge, 1999; etc.
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Furthermore, the passivity of the state (power
structures), the criminalization of social relations,
the legal nihilism of legislators... — all this is the
spawn of political extremism and the reduction of
the state’s competitiveness. In the given context,
we are talking about Slovakia model 2021.

Political extremism actually represents the
practice and ideology of illegal (sometimes even
unlawful) methods of political struggle. Their ba-
sis is the belief in the exceptional role of some so-
cial groups in determining the fate of a particular
country (having big eyes) of the whole of humani-
ty, with a preference for specific methods to
achieve a necessary — first political and then — fa-
tal goal.

This also implies the knowledge that political
extremism can be present on the side of the state
in relation to the political (and other) opposition,
or even towards its own citizens, of which Slovakia
at the turn of 2021/2022 is — unfortunately — an
infamous polygon and an example.

3. Geopolitics of the Extreme

In our current and already daily electronic present,
there are already possibilities for the citizen to par-
ticipate directly in the democratic exercise of pow-
er, but there are also possibilities for this option to
be electronically manipulated, for the algorithms
of participation to be turned into an algorithm for
covering up undemocratic and unlawful actions.
This is a fact!

In time, it will be possible to replace many func-
tions of the executive branch, judicial and arbitra-
tion decisions, as well as protest actions, with arti-
ficial intelligence. Society will thus lose its self and
will function only for them. Which will ultimately
mean the collapse of two bureaucracies or two bu-
reaucratic groups:

e professional loyalists;
e professional malcontents.

2

So far, it is unquestionable, or there is no indi-
cation, that the political class will disappear with
the rise of artificial intelligence.

Finally, let’s help ourselves by (I don’t know
why hated and neglected by the current social sci-
ences) K. Marx and paraphrase a basic geopolitical
theorem: “..the one, who controls the means of
production controls decisive influence...”

The influence that is what is meant today by
transnational IT companies working with selected
special services that like to exploit political extrem-
ism for their short-term goals.

That basic lesson of geopolitics from H. J.
Mackinder is, as follows: “Whoever rules the East-
ern Europe will rule the Heartland, whoever rules
the Heartland will rule the World Island, and who-
ever rules the World Island will rule the world.” He
echoed this early- law in a 1904 lecture to the Roy-
al Geographical Society.?

Nevertheless, let us return to the root causes of
the emergence and existence of political radical-
ism in society. In the current globalized form of
political life, the phenomenon of extremism is not
confined by the limits of the crisis state.

It (i.e. the phenomenon of extremism) pene-
trates deeply into the normative structures and
mechanisms of the historical-objective develop-
ment of society, into all its nooks and crannies,
with all its fifty shades of possible political disa-
greement and inner political suffering.

As A. Onufrdk points out, in the past, the issues
of alleviating physical and mental suffering have
been dealt with primarily and especially by reli-
gious communities. Today, however, this is already
the prerogative of the state, while nobody ques-
tions the position of religious entities or non-gov-
ernmental sector entities, only nowadays “..the
state and its entire political web are responsible for
the above...” (Onufrak, 2021, p. 9).

At the beginning of the 21 century, the extrem-
ism manifests itself not only within the local and

Note: this is the famous lecture The Geographical Pivot of History, in which he formulated the above mentioned Heartland

theory — for the full text, see for example: https://www.jstor.org/stable/3451460;
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global processes of political life, but has become
(socially required!) an independent political move-
ment which cannot exist without extremism.

Traditionally present in human nature, aggres-
siveness in contemporary conditions stimulate its
influence on the processes of globalization, mod-
ernization and dynamization of all spheres of so-
cial life.

Aggression, it is being bounded primarily by
the formal frameworks of extremism, but is now
no longer limited by these boundaries under the
influence of terror and direct violence.

Political extremism is formed and formulated
as a specific form of deformed activity in the polit-
ical life of society, constantly testing power in the
direction of its solidity, impenetrability and rooted-
ness in society. Political extremism is being formed
as a specific form of deforming activity of political
life.

Reducing (weakening) of this fortress and en-
trenchment, provoking episodic-aggravating meas-
ures, and of course checks on the firmness of the
political system, which should balance the ex-
tremes. The extremes between extremism and oth-
er forms of balance.

F. Fukuyama has long warned of such dangers:
“...a society that constantly subverts norms and
rules in the name of increasing individual free
choice will find itself in a state of increasing disin-
tegration, fragmented, isolated and unable to real-
ize common goals and objectives. The same society
that does not want to put limits on many forms of
individual behavior, with the consequent increase
of crime, family breakdown, neglect of parental du-
ties towards children, disinterest in neighbors and
rejection of public life by citizens...” (Fukuyama,
2005, p. 27).

Yet, in front of our eyes, Slovak political extrem-
ism is (again and unfortunately) gradually turning
into an influential force that reveals not only the
fragility of democracy and various political struc-
tures and constructions of the state and social-age
ties, but also the moral, professional and personal
incompetence of power in Slovakia after 2020.
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Extremism itself is a multifaceted phenomenon
with many political, social, economic, psychologi-
cal and other specificities that work in complexity.

Yet, extremism is also cross-border phenome-
non; it is international phenomenon that affects in-
ternational security.

From the political sciences’ point of view, it
should be noted that the first to draw attention to
the phenomenon of extremism were representa-
tives of psychological sciences, assuming that ex-
tremism is a manifestation of an innate or acquired
aggressive characteristic of man — which is the ba-
sis of the psychological approach to the topic.

On the other hand, representatives of Social
Darwinism prefer natural (innate) aggressiveness
not only of man, while it is in crisis and politically
tense situations that innate aggressiveness can be
activated. Here we can rely on the studies of the Vi-
ennese native K. Z. Lorenz, who won the Nobel
Prize for the study of animal behavior and based
his conclusions on the fact, that man has evolved
evolutionarily from an animal and, therefore, can
behave — if the (in our case political) appropriate
conditions are created, as a “political animal” —
i.e. as an extremist. And vice versa, an elected (!)
politician can behave like that (Lorenz, 2014).

4. Social Tension as a Basis

Emerging from the depths of society, political ex-
tremism finds a firm foothold to launch various so-
cial forces, party, political, religious and other
movements that process their ideological priori-
ties. These priorities are the basis for those who ex-
ploit them to reach for various methods, including
radical methods and means of political struggle for
power.

Where society is tested by the limits on the real
and perspective possibilities of free political devel-
opment, on the realization of mass social expecta-
tions, outbreaks of socio-political tension inevitably
arise. Around these outbreaks, the preconditions
for extremist activity are being compacted and the
dishonest forces of society are growing stronger.
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The phenomenon of political extremism is a
specific systemic consequence of constantly recur-
ring social tensions in society in the context of the
clash or conflicting movements of opposing politi-
cal currents, tendencies and forces, which, despite
of having nothing, have different ideological views
on the life of the individual, society, on the socio-
economic structure and architecture, and on the
way society is organized in vitro, also towards in-
ter-state and international relations in the world.

Otherwise, social philosophy, philosophy of
history and politics, ethics, theoretical sociology
and political science — the political sciences quite
clearly formulate a general theoretical image, with-
in which the essence and meaning of political ex-
tremism is extracted, and what is arch-important —
its place in the system of (in) correct political
struggle.

The study of political extremism is currently di-
rected towards two streams within political sci-
ence. The first is general-theoretical and the sec-
ond is specific-scientific.

The theoretical study of the nature and founda-
tions of political extremism must also be based on
regional issues. In regional societies that are strug-
gling with their internal instability, combined with
the loss of trust in the central power and the obvi-
ous social injustice (+ bureaucratism and formal
incompetence of the Slovak power after 2020), it is
impossible to deliver anything else but a protest
platform of extremist stamping!

But here, only social prophylaxis against politi-
cal extremism based on justice can come into play.
On justice throughout the power structure. Other-
wise, we can only expect the decline and flourish-
ing of political extremism.

According to the nature and direction of action
of political extremism, despite its division into in-
ternal and external political form, it also has forms
of manifestation in the ideological sphere, in the
ethno-political sphere, in the national, religious-
political and confessional spheres, and, of course,
in the politico-economic or purely economic sphere.

In the context of the systemic crisis in Slovak
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society and the fundamental crisis of Slovak state-
hood, political extremism is also acquiring exactly
the same systemic character, which is gaining more
and more bonuses from the current authorities.

In order for democracy not to wither, in order
for elements of political extremism not to be re-
vived, it is necessary for politicians to bring new
and necessary topics into the debate and to main-
tain a standard of decency.

For example, the topic of the need for hierarchi-
cal order. At the same time, “...the notion of spon-
taneous order is not unique to economics and no
one denies that social order is often created hierar-
chically...” (Fukuyama, 2005, p. 168).

In order to cover up the undemocratic nature of
their own parties and to legitimize their eligibility
to govern, politicians are flooding the public with
ever-higher doses of emotion and mutual vilifica-
tion. They thus want to give the impression of
democratic pluralism.

The result is the creation of camps of fanatic
fans who believe in their leader, or rather preacher.
But this is a fraud on democracy.

Politicians should realize instantly, that if they
do not behave democratically, citizens would
quickly start to imitate them!

What cannot happen in some countries is be-
coming the norm in Slovakia after 2020(?). In Slo-
vakia (formally it seems so) a political career after
2020 can be built and constructed not by introduc-
ing and presenting new ideas, but only and exclu-
sively by obedience to the leader. A. Giddens also
draws attention to the social status of this problem
when “...people from poorer backgrounds tend to
focus their informal social contacts rather on close
relatives. People from higher social groups suffer
much less from a complete lack of social support
than people from poorer backgrounds...” (Giddens,
2001, p. 74).

Objectively, it must be admitted that the Presi-
dent of the Slovak Republic (in her categorical ex-
pression — “of this country”) has contributed and is
contributing into the catalogue of the rise of politi-
cal extremism in Slovakia.
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Here we will lean on the humanistic-philosophical attitude of professor J. Lysy
— in the given contextual view of the concept of Winners and Losers and
through the view of the silent premises. This is how our past in the twentieth
century became a blind spot for political elites. It must be emphasized that:

not of the people, but of the elites!

On the one hand, she welcomed the street activ-
ities of dethroning the former Prime Minister of the
Slovak Republic, but rejected (with its signature
confirmed) the ten times stronger opinion about
the wish for early elections. Referring to the opin-
ion of a narrow group of people (about 10 people)
at the Constitutional Court of the Slovak Republic,
while rejecting the opinion of about 600 thousand
citizens, thus indirectly encouraged them to politi-
cal radicalism, when their political correctness
was, or is, dysfunctional.

As professor, R. T6th points out in one of his
texts, the old, hackneyed and Latin: vox populi, vox
dei should be applied (Téth, 2021).

S. Place of Youth and Intelligence

According to the international EUYOUPART sur-
vey, namely the results obtained on a sample of
eight thousand young people aged between 18 and
26 in selected European countries back in 2004,
51% of young people are most interested in politics
in Germany.

Italy is in second place with 43% closely fol-
lowed by Austria with 42%, France and Finland
rank next to each other with 36% and 35% respec-
tively. In the (then still a member, now no longer a
member of the EU) United Kingdom of Great Brit-
ain and Ireland (30%), Estonia (29%) and in Slova-
kia (28%), where young people are the least inter-
ested in politics.

The research clearly shows that the majority of
young people is not interested in politics (37% in-
terested vs. 63% not interested overall).

The same question was asked in a survey of

high school students. In both cases, about 25% are
very and fairly interested in politics, which does
not suggest any significant overall changes.

Nevertheless, analysis of the data shows that a
larger proportion of secondary school students in
2007 than in 2005 moved into the “not at all inter-
ested in politics” category. This fraction was origi-
nally moderately interested in politics in 2005.

On the other hand, it should be noted that there
was a substantial increase in the “I am very inter-
ested in politics” category amongst students in
2007. This characterization is justified despite the
relatively small proportions of secondary high
school students (1.6% and 3.2% respectively).

Within political activity, respect is paid to the
fact that there are few but extremely active and
motivated youth elites and non-elites (Machdacek,
2007, pp. 50-76).

In doing so, A. Swift points out that freedom
(including political freedom) and interest in poli-
tics (not only amongst youth) is based on a triadic
relationship. Always “...we must insert three varia-
bles: x (actor, subject of freedom), y (constraint, in-
terference, obstacle), z (goal, purpose). Every state-
ment about freedom that you can think of will
explicitly or implicitly contain the idea that some-
body is freed from something in order to do or be-
come something. Those who cannot agree upon
what freedom is, actually disagree on what can be
put behind the variables: x, y, z...” (Swift, 2005,
p. 59).

A few remarks about some of the Slovak intelli-
gence (and the Slovak cultural elite) in general. In-
stead of reacting (once again, with honorable ex-
ceptions!) and helping real democracy, it tries to
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distance itself from the despair in own surround-
ings. It clings spasmodically to whatever it medial-
ly believes, and at any shake-up, it succumbs to the
frustration and resignation, instead of helping to
eliminate the proto-cause. The fact that it is an-
chored somewhere, is not reflected at all, and
helps to radicalize a part of society in which the
youth is easily malleable.

Then it is willing to be complicit in obviously
anti-democratic actions on all floors. Those steps
are tangibly involved in the initial moral and paral-
lel economic disintegration of society.

The general decline of politics in Slovakia and
the civil radicalization recently is best explained
by the historical past of Slovakia since 1993.
Which, however, is only a partial truth.

The underlying reason is that power did not
and does not get into the hands of the “sensible” —
the educated (truly educated) and the professional-
ly grounded (not the pseudo-educated, who present
themselves more in the virtual world than in actual
practice).

Why? Because politics in Slovakia has long
been on a downward paradigm (morally, profes-
sionally and personally). It is permeated by the
phenomenon of simplicity, non-conceptuality, irre-
sponsibility for one’s actions and full-scale plagia-
rism.

The leading Czechoslovak social scientist and
the first rector of Palacky University in Olomouc,
Professor J. L. Fischer, assessed the present situa-
tion already in 1933 as follows: “the actual mean-
ing of the term ‘politics’ has been completely lost...’
(Fischer, 2005, p. 214).

It is therefore astonishing that the Slovak intelli-
gence (a part of it) does not realize that it is them
who have misappropriated their mission the most
and that it is them who are co-responsible, also for
the fact, that society is the way it is (radicalized
and radical) and therefore has the least right to
have any exclusive political claims. Apart from ex-
clusive claims, it is not involved in the renaissance

>

of political functions in Slovak society. Those func-
tions, which — as we have identified — have fallen
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into disarray and deeper and deeper decline, pri-
marily due to its fault.

It has sublimated a social and societal consen-
sus that cannot be imagined as something static, as
a status quo. But rather as something where there
is a constant balancing or coordinating at the very
moment, when political dispenses arises — as an
essential condition of postmodern society.

Yet, here it is not about the type of regime at all,
but about the competence, the level of knowledge
of the rulers (their education and intelligence, or
moral parameters) and the social trust in their
leadership. Leaders with the distrust of society
simply cannot solve any of the problems of the so-
ciety they are actually supposed to be pulling and
lead on the innovation paradigm.

Imitative (manipulative) democracy (guided
democracy) is political system in which democrat-
ic legislative acts and formal adherence to electoral
procedures mimic the de facto non-participation of
civil society in the governance of public affairs and
the de facto absence of society on limitation of
power.

Unlike openly authoritarian and totalitarian
states, imitative democracy regimes proudly claim
the phrase “democratic”, but they have thrown the
essence of democracy together with the baby out
of the bathtub.

In Slovakia, we are witnessing anomie (lawless-
ness and injustice) according to Durkheim’s pre-
scription. Then, logically, we are reaching a state
where action — pressure and injustice against the
citizen (by power), according to all of the laws of
physics, postulates a reaction, which has encoded
injustice in it (from the opposite shore) and ele-
ments of the extreme.

6. Conclusion

The problem is Kundera’s so-called moral exhibi-
tionism — that insistent effort of the current ruling
political elite to justify its minimal moral and pro-
fessional character, and the engine of its political
activity is outdoing itself and prove a society its



low political instincts. They are driven by a sense

of bad conscience and a desire to cover up their

(even recent) past.

In these races, performance is measured by a
primitive criterion — the winner is the one who
proves to be more politically radical, less intellec-
tually available, and (unfortunately in Slovakia) —
bolder against moral and ethical laws. Not to men-
tion the criminal dimension!

Personally, however, we think that the time be-
tween political exhibitionism and political radical-
ism has come, and we believe that if the front of
political normality is to prevail, it must get rid of
the negatives. Getting rid of the negatives means
in, a secondary sense — eliminating the spawn of
political radicalism among the youth.

Here we will lean on the humanistic-philosoph-
ical attitude of professor J. Lysy — in the given con-
textual view of the concept of Winners and Losers
and through the view of the silent premises. This is
how our past in the twentieth century became a
blind spot for political elites. It must be empha-
sized that: not of the people, but of the elites!

Winners and Losers remained, in the plain of
actors, outside theory and critique. What lies
ahead (asks prof. J. Lysy)? Is the post-human world
awaiting us? Technological determinism, a beyond-
historic world without history? This could be
carved into cyber, as well (Lysy, 2021).

If we summarize, underline and count it up, the
reason why political extremism is doing well in
Slovakia is mainly because:

1. across Slovakia, after February 2020, a textbook
anocracy works, and the creeping degradation
of democratic institutions and their abuse by
authoritarian “elites” is progressing;

2. here — in Slovakia (according to the part of es-
tablishment, the thesis applies: “in this country”)
— groups have emerged that initiate (through
the media, through the low-substance ruling po-
litical elites with the use of power structures)
and exploit objective contradictions within so-
ciety (political, ideological, values, cultural...)
for further, even critically dividing (fragmenta-
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tion) of society and, in particular, for increasing

their power and, above all, their material bonus-

es. Also by way of oligarchizing of Slovak polit-
ical subjects and consolidation of partocracy!

Democracy is not only the freedom of the free,
it is also social responsibility, and the question of
whether we are free, when we are (un)responsible
is on the table.

Aristotle used to say (paraphrasing) that he
would like to live in a place, where there is no city
of the rich and city of the poor. In addition, let us
add that probably certainly not where the masses
are coming to power. The masses do not desire
truth, freedom and democracy. Masses thus, “
turn away from facts they do not like, and adore
rather deception when it dazzles...” (Le Bon, 1994,
p. 79).

In other words, whoever is able to create illu-
sion, hope, and fictitious future is being loved by
them! Whoever tries to get rid of their illusion, hope
and fictitious future, becomes their victim. A victim
of their radical mind, of their political radicalism!

We must be careful not to depopulate democra-
cy under the pressure of the extreme, that people-
less democracy does not become the final form of
human statehood, replaced by an artificial intelli-
gence that will offer us only one solution: a dwarf
superpower, an ecological dictatorship, a post-pa-
triotic society and, finally, a virtual state.

However, the public has (not entirely unjustifia-
bly) formed an idea of the cynical nature of politics
that manipulates the public and public issues
(Held, 1991, p.164).

We see that the equilibrium of functioning of
the political system corresponds to “...the inher-
ence of its internal dynamics, the processes of per-
manent constitution, reproduction and innovation
of the interrelationships between the components of
its structure, but also the complex issue of the sta-
bility of the political system...” (Bochin, Letkovska,
2009, p. 191).

Its variables, which are constantly under attack
by political radicalism, where the law of action and
reaction applies.
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In a principle, it is about — not even optimizing,
but — purifying — of functioning of the political
system on the basis of its own explosion, or implo-
sion.

The point is, for individual radicalism (Brussels
liberalism and neoliberalism of the Marxist type) in
the name of a “higher goal” not to defeat our own

By the way, experts in sciences other than polit-
ical science point out, that there are also dynamic
processes. These are the ones which cannot be
predicted, cannot be forecasted.

Society is society, and society will always de-
fend itself against undemocracy and extremism!
Whether effectively — this is still an open question.

“SELF”.
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The reasons for the possible emergence of political extremism — an attempt to identify
them

ABSTRACT

In this article, the author deals with the theoretical explanation of the problem of political extremism in Slo-
vakia. It analyzes issues related to the identification of the essence of signs, basic facts and nuances of po-
litical extremism. From the point of view of the author, it seems that the theoretical definition, illumination
and explanation of the issue and the search for optimal projects against extremist actions that really guar-
antee stability, security, and the functioning of statehood. Based on the studied materials, it defines concep-
tual approaches and offers its authorial approach to the causes of radicalism and extremism.
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Kvantifikace faktora ovliviiujicich
vydaje na lécbu novotvaru

v Ceské republice

Ing. Pavel Havlik » Vysoka gkola ekonomicka v Praze, Fakulta financi a Gi¢etnictvi, katedra vefejnych finandi,
nam. W. Churchilla 4, 130 67 Praha 3, Ceské republika; e-mail: Pavel.Havlik@vse.cz

Uvod

K velkym problémtim soucasné moderni doby se
ve zdravotnictvi fadi nddorovd onemocnéni. Pocty
nemocnych se zvy$uji a rostou tak ndklady na je-
jich 1é¢bu. Lécba onkologicky nemocnych pacien-
V Ceské republice je podle statistik rakovina dru-
hou nejcasté&jsi pri¢inou umrti (CSU, 2018).
Onkologicky nemocni pacienti se nej¢astéji 16¢i
pomoci chirurgickych zdkrokd, radioterapie a imu-
noterapie, ptipadné pomoci biologické 1é¢by, ktera
je velmi ndkladnd. Pacienti se rovnéZ neobejdou
bez finan¢né ndkladnych 1éki. Zdravotni pojistov-
ny kazdy rok vyddvaji na 1é¢bu pacientti s rakovi-
nou vysoké financ¢ni ¢dstky, které rostou rychleji
nez poc¢ty samotnych nemocnych. Divodem je, Ze
se stale objevuji nové moderni technologie a drahé
1éky a pojistovny usiluji o to, aby jejich pojisténci
méli k moderni 1é¢bé co nejvétsi piistup. K nejné-
kladnéj$im skupindm onkologickych onemocnéni
se fadi nddory travictho tstroji, nddory mizni a kr-
vetvorby. Napf. prostiednictvim VZP se v roce 2013
1é¢ilo 291 203 onkologickych pacientti, ale v roce
2018 uz 312812 pacientli, coZ je nartst zhruba
0 7%. Lécba téchto pacientt stdla v roce 2013 pfes
12 miliard, zatimco v roce 2018 pfes 14 miliard, coZ
piedstavuje nértist 0 17 % (UZIS, 2018).
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I pfes vSechna usili l1ékafti a nemalé vynalozené
finanéni prostfedky v CR na onkologickd onemoc-
néni umird denné 76 lidi, coZ ro¢né predstavuje
témér 28 tisic obyvatel, pfes 15 tisic muzui a pres
12 tisic Zen (UZIS, 2018).

Nové rostou i pocty nemocnych. Napiiklad
v roce 2016 bylo do ndrodnfho onkologického re-
gistru CR nové nahla$eno celkem 96500 ptipadii
zhoubnych novotvarli a novotvarti in situ, z toho
49302 pifpadii u muzti a 47 198 u zen (UZIS, 2016).

Pocet onemocnéni tzce souvisi se starnutim
populace, protoZe veék je rizikovym faktorem zhoub-
ného bujeni. Vzhledem k tomu, Ze se zlepsila dia-
gnostika zhoubnych novotvarti, je odhalen vétsi
pocet nddorti. Celkovd kvalita lékaiské péce se
zlepsila, proto se stdle vice osob dozivd vyssiho
véku. V rdmci zlepSeni diagnostiky se lépe objevu-
ji novd onemocnéni. Naptiklad v roce 2002 byl
v Ceské republice zahdjen mamograficky screening
pro Zeny od 45 let, déle v roce 2008 cervikalni
screening a v roce 2009 screening kolorektdlntho
karcinomu (ZPMVCR, 2022 a Suchdnek a kol.,
2013).

Finance v rdmci zdravotnictvi na tuto 1é¢bu
jsou omezené. Se stdvajicimi prostiedky je potfe-
ba hospodatit co nejefektivnéji, nebylo by vsak zé-
douci, aby to bylo na ukor kvality péce o paci-
enty.



Clanek se podrobné zabyva zkoumanim nékte-
rych vybranych faktort, které ovliviiuji vydaje na
1é¢bu novotvart v Ceské republice.

1. Faktory ovlivriujici vydaje na lécbu
nddorovych onemocnéni

Vydaje, které vynaklddaji jednotlivd zdravotnicka
zatizeni starajici se o onkologicky nemocné paci-
enty, jsou ovlivnény celou fadou faktort. Na zdkla-
dé reser$e vyznamnych zahrani¢nich autort byly
vybrédny tfi faktory, které vyznamnym zptisobem
ovliviiuji vysi téchto vydajti. Podrobnéjsi analyzu
vybranych faktorti dle zahrani¢nich odborniki
sleduji nasledujici podkapitoly. Jednd se o nadéji
doziti, pocet a strukturu obyvatel a z ekonomické-
ho hlediska o ménovy kurz. Vybér téchto faktort
objasniuje tabulka 1.

1.1 Nadéje doziti

Nadéje doziti, nékdy téZ oznacovand jako stfedni
délka zivota, udava pramerny pocet let, ktery ma
pred sebou jedinec v urcitém véku, a to za predpo-
kladu, Ze zlistanou zachovdny dmrtnosti pomeéry,
které jsou v daném obdobi (Rauserovd, 2019).

Tabulka 1 » Odivodnéni vybranych faktort
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Jednd se o ukazatel délky Zivota, ktery se vétsi-
nou uvadi od narozeni. Ten ndm iikd, jakého véku
se v primeéru doZije kazdé narozené dité v dané
generaci pfi zachovan{ fddu vymirdni. Rovnéz se
miiZe uvadét od urcitého véku, a pak ndm uddvd,
kolik let Zivota maji jesté pfed sebou v praméru
prislu$nici urcité generace. Nadéje doZiti je vysled-
nym ukazatelem tmrtnostnich tabulek. Jednda se
o aritmeticky primeér rozlozenf tabulkového poctu
zemfelych v danych vékovych skupindch (Kalibo-
v4, 2017). Vyhodou tohoto ukazatele je ndzornost
a vSeobecnd srozumitelnost, a proto se vyuzivad
k mezindrodnimu srovndvani.

Jak jiz bylo fe¢eno, nadéje doziti se vypocitava
z tamrtnostnich tabulek a Ize ji ur¢it pro jakykoliv
vék. Vétsinou se zjistuje, kolika rokt se dozije ¢lo-
vék, ktery se prdvé narodil. Z diivodu odlisné
stfedni délky Zivota muZti a Zen se tidaje zpracova-
vaji oddélené pro obé pohlavi.

Problematikou se zabyva celd fada svétovych
odborniki. Zkoumani soukromych a vefejnych vy-
dajt na rakovinu v USA ukdzalo, Ze vydaje na lé¢-
bu tohoto onemocnéni vyrazné rostou, coZ je zpt-
sobeno starnutim populace. Vyzkumy ukézaly, Ze
osoby starsi 65 let onemocni rakovinou az 10krat
Castéji nez mladsi ro¢niky, coZ pfedstavuje velky

onemocnéni.

U starSich lidi je 10krat vétsi pravdépodobnost onemocnéni nékterym druhem nadorového

Nadéje doziti

Se zménou demografické struktury (starnuti obyvatelstva) dochazi k tomu, Ze se zvysuji vydaje
na lécbu jednotlivych druhl rakoviny.

Cim vice je obyvatel v zemi, tim rostou vydaje na lé¢bu onkologickych onemocnéni.

Pocet obyvatel
v zemi
populace.

Nadorova onemocnéni jsou v soucasné dobé stale aktualnéjsim problémem i z divodu rlistu

Ménovy kurz
CZK/USD

Onkologicka lécba je jednou z nejnakladnéjsich, jak uz v oblasti nejmodernéjsich zdravotnich
pristrojd, tak i 1ék{ a zdravotnickych dkond. Pacienti se mohou lécit i nékolik let a uzdraveni
neni jisté. Proto pokud nam pacient brzy zemre a dale u ného nebude probihat Iécba, tak
budou usetfeny nemalé financni prostiedky.

U onkologickych pacientd je také problém casté repetice této nemoci, to nas opét vede
k zavéru, Ze pii smrti pacienta dojde k tspore budoucich nakladd.

Zdroj: Vlastni zpracovani dat na zakladé tdajti z UzIS, €SU a Davidoff a kol., 2013
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finan¢ni problém, jak pro tyto osoby, tak i pro
zdravotni systém zemé. Pti vyuzivdni celkovych
vydaju autofi nerozlisuji pohlavi nemocnych, po-
hlavi rozli$uji az pti zkoumdn{ vydaji na konkrét-
ni typy rakoviny, které se vyskytuji predevsim
u jednoho pohlavi, coZ souvisi s rozdilnou anato-
mif jednotlivych pohlavi (Davidoff a kol., 2013).

Problematikou stdrnuti populace se zabyvaji
i dal$i odborné prace americkych védct. Varuji
pred neustdlym rtstem vydaji na lé¢bu nddoro-
vych onemocnéni, protoze ty hraji stdle vyznam-
néjsi roli oproti ostatnim nemocem. Zdtiraznuji
predevsim omezené zdroje pro financovani, a pro-
to je dtilezité efektivné vyuzivat existujici finan¢ni
prostiedky (Park a kol., 2019).

Rovnéz v Anglii byla zkoumdna souvislost mezi
vékovou strukturou obyvatel a vydaji na 1é¢bu né-
dorovych onemocnéni. Autofi dospéli k podob-
nym vysledkim jako autofi vy$e zminéné studie.
Poukézali na to, Ze s riistem veékové struktury oby-
vatelstva rostou i vydaje na jejich zdravotn{ péci,
a to jak celkovou, tak na lé¢bu nddorovych one-
mocnéni. Autofi rovnéZ pracuji s celkovymi vydaji
a s celou populaci (Seshamani a kol., 2004).

Problematikou se zabyvaji i ¢lanky ¢inskych
autord. Ti dospéli k zavéru, Ze zménou demogra-
fické struktury znacné rostou vydaje na onkologic-
kou 1é¢bu k celkovym vydajim. Zkoumali i vliv
Zivotniho prostfedi na onkologickd onemocnént
a zjistili castéjsi vyskyt nddorovych onemocnéni
pravé u obyvatel meést (Cai a kol., 2017).

Nemoci spojené s rakovinou v Némecku sledu-
je dalsi ¢lanek, ktery ukazuje na to, Ze lidé, ktet{
onemocni nddorovym onemocnénim, maji po lé¢-
bé tohoto onemocnéni sniZenou imunitu, a proto
Casto celi i jinym zdravotnim problémuim, a to ze-
jména pacienti v dtichodovém véku. Z tohoto du-
vodu ndklady na jejich 1é¢bu opét vyznamné ros-
tou (Arndt a kol., 2017).

Nadéje doziti nikdy nebyla a nenf ve vSech ze-
mich stejnd. Napriklad v roce 1990 dosahovala nej-
vys$$ich hodnot v Japonsku a na Islandu, a to 79 let,
naopak nejnizsich hodnot zhruba kolem 30 let
v zemich ve stiedni Africe (OECD, 2022).
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Pokud se podivdme na stity EU, které piedsta-
vuji vyspélé ekonomiky svéta, jsou i mezi nimi
znacné rozdily ve stfedni délce Zivota. Jsou zde to-
tiz rozdily v trovni vykonnosti ndrodnich ekono-
mik, coZ se odrdzi v kvalitnéjsi zdravotni péci, kte-
(stravovani, zivotn{ styl, dovolend) ¢i v pracovnich
podminkéch (Gola, 2016).

Prestoze se v poslednich desetiletich zvysila
stfedni délka Zivota v ¢lenskych zemich EU o né-
kolik let, zlistdvaji i mezi témito zemémi ddle
znacné rozdily. Naptiklad nejvys$si nadéje doziti
u chlapcti narozenych v roce 2013 je ze zem{ EU
v Lucembursku, Nizozemi, Svédsku, Spanélsku,
Italii, Kypru, a to 80 let. NejniZ$i je naopak v Litvé
a Lotyssku, a to 69 let. Divky téhoZz véku se doZiva-
ji nejdéle ve Spanélsku a Francii, a to 86 let, nejmé-
né v Loty$sku, Bulharsku, Rumunsku a Madarsku,
tedy 79 let. Pro srovndni v Ceské republice se nadé-
je doziti v roce 2016 uvadi u téchto chlapcti 75 let,
u divek 81 let (Gola, 2016).

Podivame-li se na situaci v Ceské republice, vi-
dime, Ze troven tmrtnosti v CR dlouhodobé kles4,
coz dokazuje prakticky nepfetrzité rostouci nadéje
doziti. Za nejvyspélejsimi staty EU vsak stdle zao-
stdvdme o 4-5 let. Na sniZovdni timrtnosti za po-
slednich 20 let se nejvice podilelo sniZeni Gmrt-
nosti ve vy$sim véku. K rlistu stiedni délky Zivota
u muzi nejvice ptispél pokles imrtnosti ve véko-
vych skupindch 50-54 let az 70-74 let, u Zen ve
véku nad 70 let (Némeckovd, 2018).

Ptijdeme-li jesté dale do historie, zjistime, Ze
stfedni délka Zivota se ve srovndni s rokem 1920
v Ceské republice prodlouZila zhruba o 30 let. Na-
déji doziti v jednotlivych letech zachycuje graf 1.

Z vyse uvedeného grafu je zfejmé, Ze prumérnd
délka doziti se v Ceské republice prodluZuje. Zaji-
mavé je, Ze podle statistik nenf nadéje doziti stejnad
pro vSechny oblasti Ceské republiky. Nejdelsi na-
déji doziti maji lidé v Praze, coZ se da vysvétlit nej-
lepsi dostupnosti zdravotni péce a nejkrat$imi do-
jezdy zdchranné sluzby. NejniZ8i nadéji na doZiti
maji naopak lidé v Usteckém, Moravskoslezském
a Karlovarském kraji. Tyto kraje jsou oblastmi, kde
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Graf 1 » Nadéje doziti muzi a Zen v CR v letech 1920-2020
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Zdroj: Vlastni zpracovani dat z CSU

probihala nebo probihd téZzba uhli, coZ md za né-
sledek zhor$eni kvality ovzdusi a Zivotniho pro-
stiedi.

,Je rovnéz zajimavé, Ze v Praze je stfedni délka
Zivota muzl az o 1 rok vyssi nez v jinych krajich.
U Zen takové rozdily mezi regiony nepozorujeme*,
uvedla Némeckova z oddéleni demografické statis-
tiky CSU (Némeckovd, 2017).

V roce 2020 se ukdazalo, Ze nadé&je doziti v CR
i ve vétsiné zemi EU klesla ve srovndni s rokem
2019 o jeden rok (Eurostat, 2020). Tento pokles je
pravdépodobné zptisoben covidovou epidemif,
kterd ovlivnila nejen fyzické zdravi obcantl, ale ze-
jména jejich psychiku.

1.2 Pocet a struktura obyvatel

Vydaje na zdravotni péci, tedy i na lé¢bu nddoro-
vych onemocnéni, souvisi s po¢tem obyvatel dané-
ho stdtu. Obyvatelstvem rozumime souhrn v$ech
lidi obyvajicich ur¢ité tizemi. Udaje o poctu a slo-
Zeni obyvatelstva se ziskavaji ze scitdni lidu, a to

1970 1980 1990 2000 2010 2020

v desetiletych intervalech, a ddle pak i z navazuji-
cich idajt o poc¢tu obyvatel.

Pocet obyvatel Uzce souvisi s vydaji na lécbu
onkologickych onemocnéni. Americti védci upo-
zornuji na skute¢nost, Ze vydaje na 1é¢bu rakoviny
oproti ostatnim nemocem hraj{ stdle vyznamnéjsi
roli z divodu demografickych zmén, a to i rtstu
poc¢tu obyvatel. Zduaraziuji pfedev§im omezené
zdroje pro financovdani, a proto je dutlezité efektiv-
né vyuZzivat existujici finanéni prostfedky (Park
a kol., 2019 a Biemar a kol., 2013).

Rovnéz v Anglii byla zkoumdna souvislost mezi
veékovou strukturou obyvatel a vydaji na lé¢bu né-
dorovych onemocnéni. Autofi dospéli k podob-
nym vysledktim jako autofi vySe zminéné studie.
Poukdzali na to, Ze s ristem vékové struktury oby-
vatelstva rostou i vydaje na jejich zdravotni péci,
a to jak celkovou, tak na lé¢bu nddorovych one-
mocnéni. Autofi rovnéz pracuji s celkovymi vydaji
a s celou populaci (Seshamani a kol., 2004).

Pocet obyvatel a jejich soucasny i budouct riist
predstavuje problém pro financovdni zdravotni
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péce, a i onkologickych nemoci do budoucna. Cla-
nek zkoumad vyvoj obyvatelstva v Austrdlii a jeho
vliv na ndklady ve zdravotnictvi. Poukazuje na ne-
ustaly rlst obyvatelstva, coz vede k ristu vydaj
na jednotlivé nemoci v Australii (Vos a kol., 2007).
Ceské republika eviduje k 31.12. 2020 10 701 777
obyvatel, z toho 5 190 362 muzt a 5 511 415 Zen.
Podle CSU od roku 2011 nejvétsi ptirtistek obyvatel
zaznamenal rok 2019, kdy ¢inil 44 139 obyvatel,
naopak v roce 2013 doslo k ubytku obyvatelstva
03 706 osob. Vedle poctu obyvatel je dlilezitd hlav-
né vékova struktura obyvatelstva (CSU, 2021).
Ceska republika prosla od svého vzniku v roce
1993 podstatnymi demografickymi zménami. De-
mografie rozlisuje 2 typy stdrnuti populace. Jed-
nak se jednd o relativni stdrnuti obyvatel, tedy
0 snizovani porodnosti a s tim souvisejici sniZova-
ni podilu déti v populaci. Druhym typem starnuti
populace je absolutni stdrnuti, coZ je zptsobeno
sniZzovdnim Gmrtnosti a ndrastem stfedni délky zi-

vota, kdy pribyva starsich lidi v populaci. V sou-
Casné dobé ve vSech vyspélych zemich, tedy
i v Ceské republice, dochdzi ke starnuti populace,
coz pfindsi celou fadu problému prdvé v socidlni
oblasti (Langhamrovd, 2010).

K proméndm doslo v diisledku stdrnuti obyva-
telstva, zvysilo se zastoupeni seniort v populaci
v dtsledku lepsich Zivotnich podminek a zejména
diky vyspélejsimu zdravotnimu systému, naopak
se snizil pocCet obyvatel v produktivnim véku. Star-
nuti populace ptindsi i problémy v oblasti zdravot-
nictvi. Cim je ¢lovék starsi, tim vice zdravotnich
problému se u néj objevuje a tim vice potiebuje
zdravotni péci, at uz se jednd o nddorovd onemoc-
néni ¢i jakdkoliv jind. To vSe zvys$uje ndklady na
zdravotni péci.

Zatimco pfed sto lety lidé umirali na podvyZivu
kvili nedostatku potravin, pouZzivdni nekvalitni
pitné vody a vyuzivadni nekvalitni kanalizace, dnes
negativné ptisobi na populaci pravé nadbytek po-

Graf 2 » Hld$end onemocnéni zhoubnymi novotvary v CR v roce 2017 dle vékovych kategorii
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Zdroj: Vlastni zpracovani dat dle UzIS
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travin, ktery vede k obezité, nedostatek pohybu
a v neposledn{ fadé i nekvalitni Zivotni prostfedi.

Tim, Ze se prodluZuje sttedni délka Zivota a lidé
se dozivaji vysstho véku, kdy trpi rtiznymi nemo-
cemi, zvy$uji se i ndklady na zdravotni péci. K od-
délenim, kde se tato skute¢nost vyrazné projevuje,
patfi onkologickd oddéleni. Ta potfebuji stdle vice
finan¢nich prostfedku, protoZze s prodluzovdnim
délky zivota pocet téchto onemocnéni stoupd.

Se sniZenim poctu obyvatel v produktivnim
veéku souvisi i pokles porodnosti na prelomu stole-
tf, kdy Ghrnnd porodnost se propadla na jednu
z nejnizsich hodnot ve svété, protoZe se sniZila po-
rodnost v dlisledku konce exploze porodnosti Hu-
sdkovych déti a déle diky tomu, Ze Zeny zacaly od-
kladat téhotenstvi a porod ditéte na pozdéjsi dobu
z dtvodu pracovni kariéry, moZnosti cestovani
a podobné.

Poc¢ty obyvatel, a zejména vékovad struktura
obyvatelstva, vyrazné ovliviiuji vydaje na zdravot-
nf péci. Vzhledem k tomu, Ze onkologickd oddéle-
ni jsou v nemocnicich finan¢né nejnaro¢néjsi, roz-
dil ve vydajich je pak citelny. I kdyZ se sledovana
nddorovd onemocnéni objevuji i u mladych lidi,
dokonce i déti, s rostoucim vékem jejich pocty vy-
razné rostou, jak ukazuje graf 2.

V roce 2017 onemocnélo rakovinou 51391
muzl a 47525 Zen. PrestoZe je v populaci vice Zen
neZ muZzi, u muzt se objevil néjaky typ rakoviny
Castéji. Tuto skutecnost je mozné si vysvétlit zdra-
véjsim Zivotnim stylem Zen a ddle i jejich vét$im
z4djmem o preventivni programy. Poc¢et nddorovych
onemocnéni roste s vékem ¢lovéka. V Ceské re-
publice vzhledem k demografickému vyvoji roste
pocet starych lidi, u kterych je vyskyt nddorovych
onemocnéni ¢astéjsi. Tato skutecnost je pfehledné
vidét v nésledujicim grafu, ktery zachycuje ndrtst
nddorovych onemocnéni v roce 2017 u jednotli-
vych vékovych kategorif jak u muzi, tak i u Zen.

1.3 Ménovy kurz

Vydaje ve zdravotnictvi, tedy i na 1é¢bu jakéhoko-
liv onemocnéni vcetné onkologického, ovliviiuje
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do zna¢né miry i ménovy kurz. JelikoZ jsme mala
oteviend ekonomika, ménovy kurz nds ovliviiuje
podstatné vice neZ jiné zemé. Tuto problematiku
ve svych pracich rozpracovali i Mandel a Duréédko-
vd (2010). Déle mtiZeme v této souvislosti pripo-
menout i zahrani¢ni autory, ktefi se otdzkou mé-
nového kurzu zabyvali. Sledovali vliv pohybu
ménového kurzu na cenu zboZi pro jednotlivé
zemé. Leigh a kol. (2017) se zabyvali vlivem expor-
tu a importu. Vzhledem k tomu, ze kazdé zbozi
mad jinou elasticitu, reaguje jinak na zménu kurzu.

Dalsi autofi zkoumali dopad ménového kurzu
na ceny spottebitelské zdravotni péce. Zjistili, Ze
vydaje domdcnost{ jsou ovlivhény ménovym kur-
zem, protoze domdacnosti musi ¢asto nakupuji léky
a zdravotnicky materidl dovdZeny ze zahrani¢i. Na
ceny dovdZeného zboZi md vliv pravé jiz zminény
meénovy kurz (Prada a kol., 2019). Na dtleZitost
ménového kurzu poukdzali i autofi, ktefi vysvétlo-
vali vydaje domdcnosti na zdravotn{ péci v rezimu
nizkého fiskdlniho zajisténi. To znamend, Ze pfe-
vdznou ¢ést zdravotnich ndklad musi hradit sami
pacienti (Bature a kol., 2020).

Ceska republika vyuZiva pti 1é¢bé nadorovych
onemocnéni (a nejen nddorovych) 1éky a pfistroje,
které musi dovdZet, a to zejména ze Spojenych sté-
ti americkych. Proto md vyznam sledovdni praveé
meénového kurzu CZK/USD.

Zdravotni pfistroje a 1éky k 1é¢bé nddorovych
onemocnéni jsou neelastickym zboZim, coZ zna-
mend, Ze vyrobci mohou navy$ovat jejich ceny, ale
poptdvka po nich neklesd. Vzhledem k tomu, Ze
jsou na nich zavislé Zivoty lidi, musi je nemocnice
i pacienti déle kupovat i za vy$si ceny.

S nédklady na léébu nemocnych a ménovym
kurzem tzce souvisi i problematika finan¢ni toxi-
city. Tu rozpracoval Carrera a kol. (2018). Finan¢ni
toxicitu autofi definuji jako objektivni finan¢ni za-
téZ a subjektivni finan¢ni potiZe pacienta. Upozor-
1iuji na to, Ze ceny léki na onkologickou lé¢bu jsou
vysoké a ddle rostou diky lepsi kvalité a Gi¢innosti
1éki. Na jedné strané odbornici vidi lepsi moZnos-
ti v 1é¢bé pacientli, na druhé strané se obdvaji fi-
nan¢ni toxicity, které musi nemocni ¢elit. Gordon
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a kol. (2017) se zabyvali priizkumem finan¢ni toxi-
city mezi pacienty. Zjistili, Ze 28 % aZ 48 % pacien-
tl zazilo finan¢ni toxicitu pomoci penéznich opat-
feni (skute¢né vydaje, podil vydaji k piijmtm)
a 16 % az 73 % zazilo toxicitu pomoci subjektivnich
opatfeni (ztrdta piijmu, absence zdravotniho po-
jisténi, cesty do zdravotnich zafizenf).

Léc¢bu rakoviny jako nejvétsi vyzvu v oblasti ve-
fejného zdravi vnimd i WHO, jejiZ Technical report
(WHO, 2018) se zabyva rtistem ndkladt na l1éky,
piistroje, zafizeni a dal$ich vydajt v oblasti 1é¢by
nddorovych onemocnéni.

Snaha poskytovat péci o onkologicky nemocné
na odpovidajici drovni musi fesit dva hlavni pro-
blémy. Ceny léku, ptipravkd, technologie rostou
rychleji, neZ pocet onkologickych pacientl i nez
celkové vydaje na zdravotni péci. Vzhledem k do-
vozu téchto 1ékd a technologii z nejvyspélejsich
zemli, ovliviiuje tyto vydaje i ménovy kurz.

V praxi to znamend, Ze pokud dojde k depreci-
aci Ceské koruny vici americkému dolaru, tak
vSechny dovezené 1éky, pripravky a pfistroje na
1é¢bu rakoviny budou pro Ceskou republiku draz-
$1, i kdyZ cena v USD ztstane stejnd. Nemocnice
i pacienti je budou muset i naddle kupovat, a tak
dojde k rustu vydaji na lé¢bu novotvart. Samo-
zfejmé to plati i opa¢né, protoZe existuje pozitivni
korelace mezi ménovym kurzem CZK/USD a vy-
daji na 1é¢bu novotvard.

2. Data

Clanek pracuje se ¢tyfmi ¢asovymi fadami. Viech-
ny ¢asové fady zahrnuji obdobi let 2000-2018. Tyto
Casové fady jsou pomérné kratké z divodu toho,
Ze vydaje na lé¢bu novotvarti nebyly v Ceské re-
publice pred rokem 2000 sledovédny stejnou meto-
dikou (CSU, 2021). Kratkost ¢asovych fad miize
zpusobovat mirné vychyleni vysledk a testt. Na
druhou stranu vybrand data jesté takto v odborné
literatufe nebyla analyzovéna.

Vysvétlovanou proménnou je ¢asovd fada vyda-
je na lécbu novotvarti v CR. Hodnoty této ¢asové
fady jsou v absolutnim vyjadfeni, takZe interpreta-
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ce vysledkt bude srozumitelnéjsi, nez kdybychom
pouzili pomérovy ukazatel. Data byla ziskdna
z Ceského statistického ufadu. Clanek pracuje
s vydaji na 1é¢bu novotvart, protoZe vydaje na 1é¢-
bu zhoubnych novotvart nebyly k dispozici, ale
podle statistik vydaje na 1é¢bu nezhoubnych novo-
tvarli zahrnuji zanedbatelnou ¢dst ndkladu, proto
se od nich abstrahuje. Tato ¢asovd fada je v miliar-
dach korun ¢eskych. Pohybuje se od 7 mld. K¢ do
27 mld. K¢ a mé rostouci trend. To je ddno tim, Ze
jednak roste cenovd hladina a dale také tim, Ze ra-
kovina je potfdd vétsim problémem soudobé spo-
le¢nosti nejen v Ceské republice, ale ve vsech vy-
spélych zemich.

Prvni vysvétlujici proménnd je v ¢lanku casovd
fada pramérnd nadéje doziti. Je tvofena primeér-
nym vékem doziti muzt a Zen v Ceské republice.
Data pro &asovou fadu byla opét ziskdna z CSU.
Casovd fada priimérnd nadéje doziti se pohybuje
od 75 do témér 79 let a md rostouci trend. To je
dano tim, Ze vyspélejsi zdravotnictvi a moderné;jsi
technologie prodluzuji Zivoty lidi.

Clanek pracuje ddle s ¢asovou fadou pocet oby-
vatel CR. Casovd fada zahrnuje pocet obyvatel
v Ceské republice v daném ¢asovém obdobi. Je vy-
jddiena ve sta tisicich pro leps$i interpretaci a jed-
nodus$si mezindrodni srovndni. Tato data byla opét
zfskdna na strankdch CSU. Pocet obyvatel v Ceské
republice za dané obdobi mirné vzrostl z 10272
tis. na 10626 tis.

Posledni vysvétlujici proménnou je ménovy
kurz ceské koruny k americkému dolaru (CZK/
USD). Casova fada zahrnuje ro¢ni primeér méno-
vého kurzu CZK/USD. Tato data byla ziskdna na
strankdch CNB. U ménového kurzu pracujeme
s ro¢nim zpozdénim, coZ je ddno tim, Ze mezi od-
bérateli a dodavateli jsou ptedem dohodnuty kon-
trakty, které vétsinou nejsou pruzné. Ménovy kurz
nabyvéd hodnot od 39 CZK/USD do 17 CZK/USD.
Casova fada mé klesajici trend do roku 2013, ale
kurzovymi intervencemi CNB v roce 2013.

Pfed samotnou analyzou byly c¢asové fady
podrobeny specidlnim testim. Tyto testy jsou po-



tfeba k tomu, abychom mohli vérohodné pouzit
regresni model. Testy stacionarity na 5% hladiné
vyznamnosti nezamitly nestacionaritu analyzova-
nych ¢asovych fad. Test kointegrace prokdzal, Ze
zvoleny regresni model je vhodné pouzit. Nésled-
né byla ovéfovdna nepfitomnost multikolinearity
mezi vysvétlujicimi proménnymi.

3. Vysledky

Vysledky odhadnutého regresnitho modelu obsa-
huje tabulka 2.
Model mtiZzeme zapsat v ndsledujicim tvaru:

VR = -4,63E+11+3,20E + 09PNnD - 2,20E + 09PO
CR+1,51E+08CZK/USD

Kde:

VR = Vydaje na rakovinu

PNnD = Priimérna nadéje doziti

POCR = Pocet obyvatel v CR ve 100tis.

CZK/USD = Ménovy kurz ¢eské koruny k americ-
kému dolaru

Testy diagnostické kontroly modelu ukdzaly, ze
model nen{ zatiZen autokorelaci, heteroskedastici-
tou a nenormalitou.

Na zédkladé modelu bylo ovéfeno, Ze zvolené
veli¢iny jsou statisticky vyznamné, takZe teorie
byla potvrzena (Arlt, 2009).

Model ndm ukazuje, Ze primérnd nadéje doZiti
md kladné znaménko a koeficient je 3,20E+09. To
znamend, Ze pokud ¢eskd populace v prameéru ze-
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starne o 1 rok, tak vydaje na lé¢bu rakoviny vzros-
tou o 3,2 mld. K¢. Samoziejmé tato skutec¢nost by
fungovala i opa¢né, pokud by ceskd populace
v priimeéru o rok omlddla, ale tato interpretace ne-
méla smysl do roku 2020, kdy pfisla covidova epi-
demie, protoZe zlepSujici se zdravotni péce a mo-
derni technologie vék neustdle prodluzuje. To
vede k z4dvéru, Ze pramérna nadéje na doziti ceské
populace je vyznamnym faktorem, ktery vyznam-
né ovlivnit vydaje ¢eského zdravotnictvi nejen
dnes, ale i v budoucnu.

Kladné znaménko v modelu md i pocet obyva-
tel Ceské republiky. Koeficient této veliciny je
2,20E+09. Pokud dojde k situaci, Ze pocet obyvatel
CR vzroste o 100 tis. obyvatel, pak vydaje na léc¢bu
rakoviny vzrostou o 2,2 mld. K¢. Opét tato interak-
ace nez v piipadé nadéje na doziti, protoZe v Ceské
republice je 1,71 porodt na Zenu za rok 2018 (zdroj
CsU). Takze pokud by se zastavil piiliv cizincti do
Ceské republiky, tak by pocet obyvatel pravdépo-
dobné zacal klesat.

Posledni proménnou v modelu je ménovy kurz.
Ménovy kurz CZK/USD md kladné znaménko
a koeficient je 1,51E+08. To znamend, Ze pokud
Ceskd koruna bude depreciovat o 1K¢ viici USD,
tak vydaje na 1é¢bu rakoviny vzrostou o 151 milio-
nt korun. Naopak pokud se ceské ekonomice
bude datit a dojde k posileni ¢eské koruny viici USD,
tak vydaje na 1é¢bu rakoviny klesnou o 151 milio-
ni K¢&. Oproti ostatnim zkoumanym veli¢indm ma
ménovy kurz mensi vyznam. Na druhou stranu
tato veli¢ina mnohem vice a ¢astéji fluktuuje, tak-

Tabulka 2 » Deskriptivni statistika pro makroekonomické veliciny 2000-2018

Proménna Koeficient Std. chyba Pravdépodobnost
Konstanta -4,63E+11 2,42E+10 il
Prlimérna nadéje doziti 3,20E+09 6,42E+08 rHx
Pocet obyvatel v CR ve 100 tis. 2,20E+09 5,50E+08 rEx
USD(-1) 1,51E+08 5,31E+07 o

*** na 1% hladiné vyznamnosti, ** na 5% hladiné vyznamnosti, * na 10% hladiné vyznamnosti

Zdroj: vlastni zpracovani dat z CSU a CNB
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Ze jeji dopad na vydaje je pak také vyznamné;jsi. To
vede k zdvéru, ze i ménovy kurz CZK/USD je vy-
znamnym faktorem, ktery mtiZe vyznamné ovliv-
nit nejen vydaje na lé¢bu rakoviny, ale i vydaje Ces-
kého zdravotnictvi.

Jak jiz bylo feceno, finanéni prostfedky ve zdra-
votnictvi nejsou neomezené. Pokud chceme zajis-
tit zdravotn{ péci ob¢anti na vysoké trovni, musi-
me s danymi financemi hospodafit co nejefektiv-
néjsi a hledat mozné finanéni dspory.

Zdravotnictvi je velmi sloZitd a problematickd
oblast, ve které se stfetdvd ekonomickd strdnka
s mordlni a je potieba najit co nejvice vyhovujici
kompromisy. Odbornici pro obé oblasti neustéle
hledaji nejvhodnéjsi feseni.

V soucasné dobé néktefi odbornici a politici
(Arenberger, Babi§, 2021) poukazuji v oblasti on-
kologické péce na moZnosti zlepseni této péce vy-
budovédnim $pickovych onkologickych center, kte-
rd by soustfedila jak nejmodernéjsi pfistroje
a zafizeni, tak i odborné 1ékate a zdravotnicky per-
sondl. Proti tomuto projektu v8ak vystupuje Ceska
onkologicka spole¢nost, kterd poukazuje na to, Ze
dany projekt nezapadd do jeji koncepce a pldnt
dalsiho rozvoje onkologické péce. Tento projekt by
sice znamenal urcité dspory z rozsahu, ale ma
i své negativni strdnky. Péce by byla snadno do-
stupnd zejména pro obcany Zijici ve velkych més-
tech, tedy v blizkosti onkologickych center. Lidem
ze vzddlenégjsich mist by se pfistup k onkologické
péci pravdépodobné zhorsil a ve svém dtsledku by
to mohlo znamenat i celkové vys$si vydaje ve zdra-
votnictvi.

Pokud se hloubéji zamyslime nad onkologicky-
mi pacienty, vidime, Ze se zde stfetdva ekonomic-
ky zdjem s etickym pohledem na skute¢nost.
I kdyZ neradi, musime si pfipustit, Ze ne vzdy péce
o onkologické pacienty sméfuje k Zddoucimu cili,
tedy k vyléceni pacienta nebo alesponi k prodlou-
zeni jeho hodnotného Zivota. Zde vystupuje do po-
predi otdzka, zda a jak dlouho udrZovat pfi Zivoté
onkologické pacienty, ktef{ trdvi své posledni dny,
tydny a mésice na ltizku v silnych bolestech, které
jsou tlumeny rozmanitymi léky a opidty, a jejich je-
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dinym pfdnim je kone¢né zemfit a dosdhnout vy-
touzeného klidu. Tyto piipady nejsou ojedinélé,
proto Casto sly$ime pojmy jako eutanazie ¢i asisto-
vand sebevrazda. Nékteré stdty, jako napiiklad
Svycarsko, Belgie a Lucembursko se uz k takovym
kroktim odhodlaly, jiné zatim vadhaji. Obavy jsou
namisté, a to zejména z mozného zneuZzivédni. Nic-
méneé faktem zustavd, Ze zkraceni utrpeni nevylé-
¢itelné nemocnych trpicich lidi by usettilo i finan-
¢ni prostfedky, které by mohly byt 1épe vyuZity tam,
kde existuje alespoii néjakd nadéje na prodlouZent
smysluplného Zivota. Zlegalizovdni eutanazie ma
vSak svd uskali, navic jde o velmi citlivé téma.

Vydaje na lé¢bu nddorovych onemocnéni i vy-
daje ve zdravotnictvi mtiZe pomérné jednoduse
ovlivnit pravé ménovy kurz, vzhledem k tomu, Ze
potfebné 1éky, piipravky ¢i pfistroje jsou k ndm
dovéZeny ze zahranici, zejména z USA. Pokud tedy
¢eskd koruna bude vii¢i americkému dolaru depre-
ciovat, tak veskery dovoz bude pro ¢eské zdravot-
nictvi drazsi. To v8ak plati i opa¢né. Proto je vhod-
né sledovat ménovy kurz CZK/USD, popfipadé
dalsi kurzy, podle toho, z které zemé dovazime,
a vyuzit jeho pohyb k ndkupu pottebnych produk-
tl a tim usetfit finan¢ni prostiedky v ¢eském zdra-
votnictvi.

Hlavni dspory bych vidél zejména v prevenci,
jak v celkové, tak zejména v preventivnich progra-
mech zaméfenych na vyhleddvdni nddorovych
onemocnéni. Pokud je nddor objeven vcas, je po-
mérné dobie 1é¢itelny. Pacient se tak vyhne mno-
hym utrpenim a zdravotnictvi uSetf{ znacné fi-
nan¢ni prosttedky. Rovnéz je dilezitd vychova ke
zdravé Zivotosprdvé a zdravému zivotnimu stylu,
coz by mél byt hlavni cil zdravotni politiky statu.

4. Zdver

Soucasnd moderni doba p¥indsi riist po¢tu pacien-
td, kteff trpi néjakou formou nddorového onemoc-
néni, a to nejen u nds, ale v celém svété. Lécba né-
dorovych onemocnéni patfi k finan¢né nejnaroc-
néjsim a vydaje na ni neustdle rostou. Jelikoz
finan¢ni prostiedky ve zdravotni nejsou neomeze-



né, fada ekonomu i dalsich odbornikli neustéle
zkoumd faktory, které ovliviiuji rist vydajti na [écbu
novotvart, zejména zhoubnych. Nezhoubné novo-
tvary predstavuji pouze zanedbatelnou ¢dst vydaju
na celkovych vydajich na 1é¢bu vsech novotvaru.
Clanek se zabyvd tiemi faktory, nadéji doziti, po-
¢tem a strukturou obyvatel CR, ménovym kurzem.

Na zékladé modelu bylo ovéfeno, Ze sledované
veli¢iny jsou statisticky vyznamné a maji tedy urci-
tou vypovidajici schopnost. Vydaje na 1é¢bu onko-
logicky nemocnych pacientdt v CR vyznamné
ovliviiuje nadéje doziti. Nadéje doziti je pozitivné
korelovéna s vydaji na 1é¢bu rakoviny. Jak se zvy-
$uje veli¢ina nadéje doziti, tak se u téchto lidi ¢as-
téji objevuje néjakd forma nddorového onemocné-
ni, coz vede k rtistu vydajt na jejich 1é¢bu.

Velky vyznam md i pocet obyvatel, ktery je také
pozitivné korelovdn s vydaji na 1é¢bu novotvart.
S rtistem obyvatel se zvyS$uje pocet pacientt s na-
dorovym onemocnénim a rostou i vydaje na lé¢bu
této nemoci.

V préci byl pouzit i ménovy kurz CZK/USD,
protoZe vétsina nejmodernéjsi technologie a 1éki
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potfebnych k 1é¢bé rakoviny je dovdZena z USD.
Ménovy kurz CZK/USD je pozitivné korelovdn
s vysvétlovanou proménou.

Prispévek pracuje s nékolika ¢asovymi fadami,
které zahrnuji obdobi let 2000 az 2018. Nebylo
v$ak mozné zpracovat del$i obdobi, nebot pted ro-
kem 2000 nebyly v Ceské republice nékteré potieb-
né tdaje sledovany.

Jak jiz bylo feceno drive, svétovi odbornici se
ve svych studiich velmi casto zabyvaji faktory
ovliviiujicimi rist vydaji na lé¢bu onkologickych
nemoci. Vzhledem k tomu, Ze ¢esky zdravotni sys-
tém je zaloZen na Bismarckovském systému, je ob-
tizné porovndvat Cesky systém s jinymi (zejména
americkym a asijskymi), ve kterych velkou ¢ast vy-
dajt hradi soukromy sektor s vyznamnou tucasti
samotného pacienta. Rada studif rovnéz pracuje
s urcitou skupinou obyvatel. V tomto ¢lanku byly
vybrdny nejvyznamnéjsi faktory z jinych studii
a komplexné zpracovény. Pro dalsi prace by bylo
mozné vyuZzit i dalsi faktory ovliviiyjici vydaje na
lé¢bu nddorovych onemocnéni.

Na zdkladeé modelu bylo ovéieno, Ze sledované veliciny jsou statisticky vyznam-
né a maji tedy urcitou vypovidajici schopnost. Vydaje na lécbu onkologicky
nemocnych pacientii v CR vyznamné ovliviiuje nadéje doZiti. Nadéje doZiti je
pozitivné korelovdna s vydaji na lécbu rakoviny. Jak se zvySuje velicina nadéje
doZziti, tak se u téchto lidi castéji objevuje néjakd forma nddorového onemocné-
ni, coz vede k riistu vydajii na jejich lécbu.
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ABSTRAKT

Cldnek se zabyvd aktudlni problematikou soucasného zdravotnictvi. Vydaje na zdravotnictvi neustdle ros-
tou. Finan¢né ndrocnd jsou zejména odveétvi, kterd se staraji o lécbu pacientii s néjakym typem nddorového
onemocnéni. Cldnek zkoumd zejména tti faktory — nadéji doZiti, pocet obyvatel a ménovy kurz. Pracuje
s nekolika casovymi fadami, které zahrnuji data z let 2000 az 2018. Nadéje doziti vyznamne ovlivriuje vy-
daje na lé¢bu rakoviny, nebot s rostoucim vékem roste i pocet pacientii, kteti trpi néjakou formou nddorové-
ho onemocnéni. Velky vyznam pii riistu vydajii pti lécbé onkologickych pacientii md i pocet obyvatel. S riis-
tem poctu obyvatel pribyvd i pocet nemocnych nddorovym onemocnenim. Musime tak lécit stdle vice
pacientii s touto nemoct a vydaje na lécbu zhoubnych novotvari rostou. Vydaje na lécbu onkologickych pa-
cientit v CR ovlivriuje i ménovy kurz.

KLICOVA SLOVA
vydaje na novotvary; nadeéje doziti; pocet obyvatel; ménovy kurz
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Quantification of factors influencing the costs of treatment of neoplasms in the Czech Re-
public

ABSTRACT

The article deals with current issues of contemporary healthcare. Health care spending is constantly rising.
Especially costly are the industries that take care of the treatment of patients with some type of cancer. The
article examines three factors in particular — life expectancy, population and exchange rate. It works with
several time series, which include data from 2000 to 2018. Life expectancy significantly affects cancer spen-
ding, as the number of patients suffering from some form of cancer increases with age. The population is
also very important in the growth of expenditures in the treatment of oncology patients. As the population
grows, so does the number of cancer patients. We need to treat more and more patients with this disease,
and the cost of treating cancer is rising. Expenditures on the treatment of oncology patients in the Czech Re-
public are also affected by the exchange rate.

KEYWORDS
expenditure on neoplasms; life expectancy; population; exchange rate
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1. Introduction

The coronavirus pandemic that started in 2020 has
changed the landscape of the film industry to a
large extent. The main trends (which are likely to
persist in the long term, even post-pandemic) that
have been noticed in the pandemic era, include the
model of a parallel (or slightly delayed on the cine-
ma-streaming line) premieres, limited work teams
and changes in creating budget plans (Miedziak,
2022). The emergence of these trends significantly
changed the typical model of revenue accumula-
tion from a movie premiere (Decanay et al., 2011).
This article focuses on the financial performance
of various film distribution models that were used
in the economic turmoil resulting from the COV-
ID-19 pandemic. The main goal of this study is to
check how income distribution obtained in various
channels changed. Conducting a financial analysis
may allow us to gain a certain opinion whether
bold decisions on a parallel premiere (as in the
case of Netflix) or an accelerated streaming pre-
miere (as in the case of Warner Media) increase
the results of distributors at the expense of deteri-
orating the financial situation of filmmakers,
which has already been pointed out by such com-
panies such as the Village Roadshow (Reuters,
2022) or actors and other filmmakers whose final

pay is determined by the proceeds from the ticket
offices (as noted by the American actress Scarlett
Johansson in the context of her participation in the
Marvel Cinematic Universe series) (Reuters, 2021).
As part of this work, two research hypotheses were
formulated. The first one is that traditional cinema
distribution and home distribution based on opti-
cal disc carriers are giving way to streaming distri-
bution in terms of financial results and the number
of viewers. The second one is that the cinema dis-
tribution model is most exposed to external factors
affecting the number of customers. The research
process was carried out with the use of financial
statements of entities operating in the film sector,
as well as based on an analysis of Internet users’
behaviour regarding the use of streaming plat-
forms. This work consists of 5 parts. The first part
is an introduction, followed by a presentation of
the functioning film distribution model in pre-pan-
demic times. The third part contains models of
movie distribution in pandemic times. Thereafter,
the authors enunciate their own research based on
the financial results of film companies and data on
users of streaming platforms, while the last fifth
part of this paper includes the final conclusions.
The content of this work focuses mainly on distri-
bution relationships between entities from the
American market.
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2. The traditional model of film distribution
in pre-pandemic times

The main goal of the distributor’s operation is to
maximize the income generated by a specific prod-
uct, which is a film (Landry, 2021). Figure 1 shows
a schematic diagram of the factors, the implemen-
tation of which influences the maximization of in-
come.

The use of any available distribution rights in-
cludes, inter alia, production and sale of gadgets
related to a given film. From a profitable point of
view, it is extremely important to conduct the dis-
tribution process on as many markets as possible.
Markets formerly perceived as insignificant, e.g.,
due to widespread piracy, have become important
markets for Box-Office’s performance (e.g., China
and India). On the other hand, extending the time
of using distribution rights allows you to maximize
the revenues generated by applying the two factors
mentioned above. The film distribution process is
defined as the process of making a given film avail-
able to a wide audience with the use of distribution
and marketing tools. A poorly conducted distribu-
tion process may mean that a given film, despite fa-
vourable reviews from critics and viewers, will
turn out to be a financial failure, thus the produc-
tion costs will not pay off and no profits will be
generated. The cinemas were the traditional en-
gine for generating revenues in pre-pandemic
times. This was largely because the later premiere
of a given image as part of cassette and disc distri-

bution (VHS, DVD and Blu-Ray Disc) or video-on-
demand distribution was associated with numer-
ous losses caused by making the film available
online on pirated video services. At the same time,
generating large revenues from box offices may
make the picture more popular in later distribu-
tion. This may be due to, for example, the desire to
purchase collector’s gadgets available only when
buying a disc edition or the desire to see selected
scenes that have been removed in the cinema ver-
sion. While distributors can predict with relative
accuracy (from sample viewers) how well a movie
will perform in theatres in terms of number of
viewers and ticket revenue generated, there is al-
ways the possibility that unusual events such as an
extended period of interest in distribution could
occur. The example was visible at the cinema pre-
mieres of such films as Driving Miss Daisy (1989)
and My Big Fat Greek Wedding (2002) (Landry,
2021). It is important to mention that even though
there are many unknowns when it comes to pre-
dicting the financial success of a movie, much can
be predicted, based on the studied attributes of fi-
nancially successful movie (Walls, 2005), but as
stated above, nobody can predict the financial out-
come with 100% accuracy. The conflict between
the film studio and cinema distributor most often
concerns the so-called windows between cinema
distribution and home distribution. The interests
of the cinema distributor assume the longest possi-
ble cinema window, because after its completion,
the stream of revenues from the display of a given

Figure 1 » The system of factors influencing the maximization of profits
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Source: Own study
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picture ends for it. At the same time, the film stu-

dio faces numerous dilemmas related to the length

of the distribution window.
They concern, among others:

e Forecasted revenues from home distribution;

¢ The scale of internet piracy in home distribu-
tion markets;

¢ Share in sales (relative to the theatrical distribu-
tion period);

e Plans for further distribution (collector’s edi-
tions, anniversary editions, limited products).
The traditional distribution system assumes

switching from the distribution that is the most ex-

pensive for the consumer to the distribution that is
increasingly cheaper (cinema hall > DVD/Blu-ray

Disc release > TV broadcasting). Although there

are exceptions to this rule, e.g., the already men-

tioned collector’s editions, the unit cost of which is
the equivalent of 2-4 individual cinema tickets.

Due to high production and marketing costs, distri-

bution companies are under great pressure to re-

imburse their costs as quickly as possible. The

movie premiere of No Time to Die (James Bond 007

series) has been delayed many times due to the

pandemic. Such activities extend the time it takes
for the film to pay for itself and generate profits,
negatively affecting the financial situation of dis-
tributors. At the same time, delays in the distribu-
tion of the most anticipated films result in less in-

terest in visiting cinemas in general (Kim, 2021).

Which means that films that appear in pandemic

times in traditional theatrical distribution without

the “company” of films called blockbusters are
doomed in advance to generate less revenue from
ticket sales than before the pandemic. When de-
scribing movies distribution models, it is impor-
tant to highlight unauthorized copying of films,
what is a major concern for the whole motion pic-
ture industry. While unauthorized copies have
been distributed via portable physical media for
some time, such as VHS or DVDs, low-cost, high-
bandwidth Internet connections and peer-to-peer
file sharing networks provided highly efficient (in
many ways) distribution media (Byers, Cranor, Ko-
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rman, McDaniel, & Cronin, 2003). As it comes to
streaming premiere, it could be less likely for peo-
ple to get unauthorized access to a movie, because
the way to watch it is so much easier and cheaper.
It is important to mention that there is no one
universal way to distribute a movie. There are
many aspects mentioned above that studio does
not control and many variables that make predic-
tion process extremely difficult. Although, de-
pending on a cinema distribution success, studio
can make critical decisions regarding next steps.
What should be underlined is that even tough pan-
demic accelerated movies distribution model shift,
it has been already changing for years. For exam-
ple, research show that simultaneous launches on
multiple media can increase chances for financial
success. One of them suggests that a simultaneous
release of a film in theatres and on DVD would lead
to an overall 36% increase in studio revenues (Hen-
nig-Thurau, Henning, Sattler, Eggers & Houston,
2007). Another example results that a vertically in-
tegrated producer should release several versions
of a movie in different channels when consumers
are able to buy both versions of the product to
maximize profits (Valetti & Calzada, 2011).

3. Models of film distribution
in pandemic times

The pandemic has forced movie studios to rethink
their approach to film distribution. Due to the
mandatory closure of cinemas in 2020 and their
limited opening, thereafter, depending on the
country, releasing movies entirely in cinemas be-
came no longer viable. The sector has used innova-
tion to make an exceptionally successful adapta-
tion (Titova, 2021) that was made possible by three
steps (Luo, 2020): (I) The early release of late 2019
films on streaming platforms, (II) the so-called hy-
brid release, where a film is released in a theatre
and shortly after (or even at the same time) it pre-
mieres on a platform and (III) the release of films
only on a streaming platform. As it comes to earli-
er release, the good example can be Disney that at
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the very first stage of the pandemic, decided to put
its content on Disney+ earlier than planned, in-
cluding Star Wars: The Rise of The Skywalker and
Frozen 2. The abrupt closure of theatres has result-
ed in changes to the distribution model for films
set for release in the spring of 2020. One of the big-
gest box office disappointments of this period was
Disney’s Onward that landed on streaming plat-
form just weeks after it premiered in theatres. Pan-
demic forced studios to rethink potentially unprof-
itable investments, such as releasing low-interest
movies in theatres for example Artemis Fowl, a sci-
fi fantasy film, that began streaming on Disney+ in
June 2020, making it the first theatrical movie that
got turned into a streaming exclusive (Luo, 2020).
However, the most common tactic adopted by
movie studios was to postpone the theatrical re-
lease and, consequently, the streaming one. Exam-
ples include but are not limited to blockbusters
such as Wonder Woman 1984, Dune and Black
Widow (Akser, 2020). This solution has been most
often caused by uncertainty regarding further re-
strictions and the overall pandemic situation. The
main reasoning behind these decisions is simple —
studios have tried to salvage as much of the profits
as possible that they have been losing from cine-
mas closing. Due to the lockdown, overall box of-
fice sales were set to lose billions of dollars (Vlas-
sis, 2021). However, sometimes the studio was
forced to do it by other reasons. WandaVision’s de-
lay resulted in a push back for Doctor Strange: In
the Multiverse of Madness since the storyline of
Scarlet Witch is set before Doctor Strange (Luo,
2020). It is worth mentioning that every postpon-
ing involves financial losses. MGM studio pushed
the No Time to Die premiere to November that cost
$30-50 million considering that ad buys are made
in advance. A Quiet Place II's abrupt cancellation
eight days before its release cost Paramount ap-
proximately $ 30 million. Mulan, Fast and Furious 9
and No Time to Die all took out Super Bowl ads be-
fore shifting release dates. A collective loss was es-
timated at $ 15 million.

It is worth noting how the approach to the

Scientia et Societas » 2/22

streaming release has changed over the first few
months of Pandemic. In March 2020, AMC’s CEO
rebuked Universal’s decision to make the movie,
Trolls World Tour immediately available on premi-
um video on demand (PVOD) and even threaten-
ing to boycott all Universal titles. John Fithian,
head of the National Association of Theatre Own-
ers, also raged against Universal’s decision and
even accused the studio of lying to consumers
when it claimed that the film was being released si-
multaneously on PVOD and in cinemas (Tsui,
2020). Despite arguments concerning changing
the distribution, on 28th July 2020, AMC Theatres
reached an unprecedented agreement with Univer-
sal under which the studio’s films could become
available on PVOD after just 17 days of play in the-
atres. This deal revolutionized movies distribution
by collapsing the traditional three-month window
for the theatrical showing of films to a mere
17 days (Su, 2021). In China, the first country hit
by the COVID-19 pandemic, a similar practice was
initiated earlier, during the national lockdown in
2020 winter. Huanxi Media Group, the film pro-
ducer reached an agreement with technology com-
pany ByteDance (inter alia TikTok owner) to allow
the free exhibition of well-known film director
Xu Zheng’s newest movie, Lost in Russia, on Byte-
Dance’s online platforms on 25th of January. Byte-
Dance paid Huanxi Media Group at least 630 mil-
lion yuan (app. $91.25 million) to close the deal.
However, this resulted in condemnation by the
Film Industrial Association of Zhejiang Province,
where China’s largest film production base is locat-
ed, and a call to boycott movies made by Xu Zheng
and Huanxi, if the internet release went ahead. An
open letter was submitted to the State Film Admin-
istration accusing the social media premiere of
trampling and even destroying China’s movie in-
dustry that needs to be underlined — has been
growing rapidly for the few last years (Leung &
Lee, 2019). Signed by representatives of 23 thea-
tres and film studios, including Wanda Film Hold-
ing, Bona Film Group, and Henan Oscar Theatre
Chain, the letter stated that bypassing theatres’ ex-



clusive window period threatened the very exist-
ence of theatre chains and cinemas (Cailianshe,
2020). A traditional 90-day period in which thea-
tres have (or had) an exclusive access to show
films, before they were released to DVDs, On De-
mand services and online platforms. This fight be-
tween studios and theatres has become even more
relevant as streaming services have continued to
gain viewers (Goldberg, 2020). This issue reared
its head especially in the last few years, because of
Netflix’s decision to release some of its movies for
a limited time in cinemas (Sims, 2019). The thea-
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can earn profits not only by releasing new content.
For example, in 2015, Friends, owned by Warner
Bros., had been licensed to Netflix, but in 2019,
however, WarnerMedia outbid Netflix for the
rights to the show for 5 years for approximately
$500 million to run its streaming service HBO Max
beginning in 2021 (Haithman, 2021). Large amount
of content, combined with affordable price and
unique original productions, could prove to be cru-
cial competitive advantage (Titova, 2021).

Online distribution, however, has another ad-
vantage. It responds to different kind of viewers’

The analysis of stock exchange rates of streaming services suggests that the infor-
mation on the potential horizon for the end of the pandemic and the elimina-
tion of pandemic restrictions negatively affects the stock exchange rate.

tres were afraid that if they will allow Netflix to
break the 90-day period, other studios such as Uni-
versal or Disney, would the same. Eventually, the
traditional model was replaced by a hybrid one,
but it was mostly due to pandemic restrictions. Al-
though despite cinemas going back to “normal”,
the hybrid model stayed with us, as it could be
seen during Matrix: Ressurections premiere.

Peter Jackson and Kenneth Williams called for
Hollywood to “innovate” and they observed that
Hollywood’s adaptation was “being dramatically
accelerated by the coronavirus” (Johnson, 2021).
The streaming platforms have been developed for
years, but the pandemic really accelerated their
role in the entertainment industry. While the de-
mand changes are more noticeable, due to plenty
of restrictions and associated with them theatres
closures, the supply point of view is also important
to mention. It has been much safer for the studios
to release movies online without additional costs
regarding inter alia ‘COVID insurance cost” (John-
son, 2021). Companies owning film studios see
that streaming platforms are a cheaper way to dis-
tribute movies, so they see it as a long-term invest-
ment in cost reduction. But streaming platforms

needs — taking the technology possibilities into ac-
count — much broader needs. The aspects that can
be underlined in this point include interactivity,
convergence and individualization (Kavas, 2021).
Interaction is the dialogue between the audience
and the mass media that they are exposed to. With
the incessant development of new media technolo-
gies, interaction has become an imperative focus of
the whole communication process. Conversion
means that different technologies (including sever-
al types of devices) provide similar services. Indi-
vidualization can be easily implemented thanks
to unique IP addresses and individual accounts.
Every user can see different film setup and receive
different recommendations. These three aspects
show streaming platforms could benefit from oth-
er innovations, such as gamification implementa-
tion, that can already be seen in their interface in
some point. The future of film distribution models
is very interesting subject that requires further re-
search, especially considering that, as every solu-
tion, streaming platforms have several downsides,
such as massive carbon footprint (Marks, 2020)
that will only increase as the shift from offline to
online activities continues. The COVID-19 pan-
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demic has already accelerated some of the devel-
opments in the production, distribution, and con-
sumption of audio-visual media (Mikos, 2020).

4. Own research on various
distribution models

The conducted own study covers the 2017-2020
period for most of the data presented. For several
data strings, 2021 or years before 2017 were also
obtained. The numerical data and the source of
their origin for the charts presented in the own
study are presented in the appendices to this pa-
per.

4.1 Analysis of the streaming
distribution market

The first stage of the in-house research was a quan-
titative analysis of various parameters for selected
streaming platforms. Chart 1 shows the changes in
the number of paid subscriptions in 2019-2021.
Amazon Prime Video (about 200 million) and
Netflix (over 220 million) have the highest number
of paid subscriptions. The highest dynamics of
growth in the number of paid subscriptions was
observed for the Disney + website. The number of

Chart 1 » Number of paid subscribers (in million)

its users within less than 2 years from the launch
of the service has increased by over 440%. At the
same time, attention should be paid to the declin-
ing growth dynamics of new users, visible espe-
cially in the case of Netflix and Hulu. The largest
increase in the number of new users most often
concerns the initial period of the website’s opera-
tion. However, this phenomenon is contradicted
by the delayed increases in the number of Netflix
users (compared to the launch of streaming servic-
es) and the growth of the entire streaming group in
the first stage of the pandemic (2020-2021). As
part of the research process, a problem with data
quality was also noticed in the case of HBO NOW,
HBO Max and Amazon Prime Video. In the case of
websites from the HBO family, data was obtained
only for 2020, and data for subsequent periods
come mainly from estimates published in press re-
leases. On the other hand, in the case of services
offered by Amazon, the Prime service also in-
cludes special purchase programs (reduced price
for subscribers), mail order (free shipping above a
certain purchase amount or without limits) and ac-
cess to other multimedia (e.g., streaming music,
audiobooks, access to e-book) which may suggest
that the offer of video streaming services is not the
main incentive to acquire a paid subscription. Tak-
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Chart 2 » US Video Streaming App Revenue (in billion)
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Chart 3 » Video Streaming Market Value including Videogames and Music Streaming (in billion)
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ing into account the HBO press releases, it can be
assumed that the fact that the faster or parallel
publication of content also in streaming services
increases the dynamics of new users (Sperling,
2022) (Q3 2021 — number of users 69.4 million
compared to Q4 2021 number of users 73.8 mil-
lion). At the same time, a significant impact on the
scale of this phenomenon is exerted by the type of
film made available, ie. a greater increase in the
number of users is assumed for items with expect-
ed high box-office results than for independent
and festival films.

Then, the analysis of the income generated by
applications supporting streaming platforms from
the level of various devices was carried out. Figure
2 shows the income from them on the US market in
2015-2021 and forecasts until 2024. A continuous
upward trend is noticeable. At the same time, the
dynamics of market value growth in the first year
of the pandemic increased by over 28%, with the
average for the entire period being around 20%.

However, forecasts for the following years assume
a decline in the market growth dynamics to the av-
erage annual income growth rate of about 10%. At
the same time, the value of revenue generated by
video streaming applications is expected to reach
approximately $ 40 billion in the United States by
2024.

Regarding global data, there are estimates of
the value of the entire video streaming market in
the world (also including, for example, video game
streaming). Chart 3 shows the estimates prepared
by FORTUNE Business Insight.

As shown in Chart 3, the slowdown in the
growth of the streaming market in the United
States will not significantly affect the general trend
of the growing streaming market (global CAGR val-
ue — 12.1%). The key issue affecting both the num-
ber of users and the generated income is the level
of expenditure on creating your own content. Basi-
cally, each widely recognized streaming platform
has its own exclusive productions. There are also
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content that is co-produced with, for example, a
film studio, TV station or distributor that is not
part of the corporate structure. An example of
such activities may be, for example, the agreement
between the Netflix platform and Korean TVN TV
for the co-production of series (the so-called K-dra-
ma). In the case of selected series, there may be
periodic exclusivity for a television station (up to
several months). At the same time, streaming plat-
forms are reluctant to publish information on roy-
alties for filmmakers (one-time payment model, in-
come model for each view, and others). Chart 4
shows the expenditure of selected streaming plat-
forms on creating their own content in 2020.

As shown in Chart 4, approximately 47% of the

Chart 4 » Spending on content in 2020 (in billion)

20

expenses incurred by streaming platforms for cre-
ating their own content was incurred by the Netflix
concern. Relatively small expenditures were in-
curred by the Disney + platform. This is because
2020 was the initial period of the platform’s opera-
tion and many so-called original production was
not yet in the production phase. At the same time,
as part of the analysis of expenditure on creating
own content, platforms belonging to the Warner-
Media concern, i.e., HBO NOW and HBO Max,
were omitted. This is because much of the content
made available on the platform on an exclusive ba-
sis was financed from the studios’ budgets allocat-
ed to theatrical productions. An example of such a
phenomenon is the movie Justice League, the so-
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Chart 5 » Mobile Apps Streaming Revenue in US Q1-Q3 2021 after App Store and Google Play payments
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Chart 6 » Shares price Film Companies (2017-2021) (end dates in every year).
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called Snyder’s version has become an exclusive sessment of the financial results and the stock mar-
material to promote the HBO Max platform. Then, ket situation of given companies. Chart 6 shows
Figure 5 shows data on streaming income in mo- the value of stocks of selected streaming service
bile applications on the US market for the period providers in the period 2017-2021 for the last quo-
between Q1 and Q3 2021. The presented income tations in each year.
already includes the commission share of the App In the respondents, the valuation of the assets
Store and Google Play platforms. of enterprises whose main medium is the Internet
As shown in Chart 5, the highest income from increased the most. In the case of the Amazon
the mobile application was generated by Disney+ group, the value of stocks increased by approxi-
and HBO Max services. At the same time, it is mately 280% over the four years, and in the case of
worth noting that the platforms with the largest the Netflix group by over 310%. At the same time,
number of paid subscriptions, i.e., Netflix and Am- in the case of enterprises more related to “tradi-
azon Prime Video, recorded the lowest income per tional” distribution based on the TV and cinema
one paid subscription holder. The profitability of segment, the market valuation in the 4-year per-
mobile applications of selected streaming plat- spective decreased. In the case of, for example, Vi-
forms may be significantly influenced by the terms acomCBS, the service provider Paramount+, the
of cooperation negotiated with a given provider of decrease was almost 50%. On the other hand, in
operating systems for mobile devices (Apple and the case of AT&T, which controls the WarnerMedia
Google) — it is a commission system related to pe- media conglomerate (HBO NOW, HBO Max), the
riodic payments for providing streaming services. market valuation dropped by 20%. In the case of
The key issue in the context of assessing the the Disney group (streaming services Disney+ and
profitability of the streaming industry is the as- Hulu), whose business profile of all analyzed enti- =
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-+ Chart 7 » EPS Film Companies (2017-2020)
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Chart 8 » Net Income Film Companies (2017-2021) (in billion)
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ties is the most diversified, the market valuation in-
creased by approximately 44%

Then, the net profitability and EPS ratios were
analyzed. Chart 7 shows the results of the analysis
for the EPS indicator.

As it comes to the analysis of earnings per
share, the highest values were recorded in the case
of Netflix and Amazon. In the Amazon’s example,
the annual increase in EPS is at the highest level
and reaches values of around 100-300% for select-
ed years. At the same time, in the case of AT&T and
Walt Disney Company, negative values of EPS indi-
cators were shown in the first year of the pandem-
ic. The most stable value of the EPS index was
related to Comcast and ViacomCBS — standard de-
viation around $ 1.

Then, Figure 8 shows the net realized income in
2017-2020.

As in the case of the earnings per share ratio,
Comcast and ViacomCBS were the most stable val-
ue of net income on an annual basis. It is also note-
worthy that only WarnerMedia and the Walt Dis-
ney Company generated negative net income in
the first year of the pandemic.
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4.2 Analysis of the cinemas
distribution market

The cinema distribution market analysis was based
on data relating to market profitability. In the first
stage, a comparative analysis of the global cinema
industry as well as the American and Canadian in-
dustries was carried out. Figure 9 shows the chang-
es in global income attributable to the operation of
the cinema chain.

The global CAGR in the analyzed period be-
tween 2002 and 2019 was approximately 4.3%. At
the same time, it is worth mentioning that the pan-
demic income results obtained in both North
America and the global market fluctuated within
the limits of income obtained at the turn of the
century — comparable to income obtained in the
mid-1990s. The obtained result was compared
with the results from the North American market.
Figure 10 shows the changes in the income of
North American cinema distribution chains over
the period 1990-2021.

The CAGR for the same period in the case of the
United States was slightly over 1%, which may in-

Chart 9 » Theatrical market revenue worldwide from 2002 to 2020 (in billion)
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Chart 10 » Box office revenue in the United States and Canada from 1990 to 2021 (in billion)
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Chart 11 » Leading cinema circuits in the United States and Canada as of July 2020, by number of

screens
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dicate that the global cinema market in the ana-
lyzed period grew much faster on a global scale
than the North American market.

Then authors focused on the analysis of AMC
Theaters, the largest cinema distributor in North
America as of 2020. Chart 11 shows the number of
screens for the largest North American cinema dis-
tributors (as of July 2020).

Scientia et Societas » 2/22

Cineplex Marcus Theatres Harkins

As it can be seen, the three major players in the
North American market — AMC Entertainment
Inc., Regal Cinemas (Cineworld Group PLC) and
Cinemark control over 80% of the available cinema
screens. The remaining numerous competitors
have a much smaller number of cinema screens
available to viewers. As part of the next stage of the
study, an attempt was made to analyze the correla-



tion between the size (change in the market size
on an annual basis) of the North American market
in terms of income and income achieved by the
largest cinema operator — AMC Entertainment Inc.
Figure 12 shows the fluctuations in AMC income in
2013-2020.

The correlation coefficient between the reve-
nues of AMC Theatres and the revenues of the
North American box office in the period 2013-2019
turned out to be positive at a value of 0.38. This
proves the existence of an average linear depend-
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ence between the analyzed result sets relating to
the obtained income.

In the covid-19 pandemic era, numerous mov-
ies considered to be future box office hits, such as
Top Gun Maverick or No Time to Die, were post-
poned for fear of lower revenues due to restrictions
on the availability of cinema halls (Miedziak,
2022). It should be mentioned, however, that dur-
ing the pandemic period, there were also success-
es in terms of revenues from cinema halls, an ex-
ample of which is the film Spiderman No Way

Chart 12 » AMC Theatres revenue from 2013 to 2020 (in million)
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Chart 13 » Top-selling DVDs in the United States in 2021, by units sold (approximately)
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Home, which earned over USD 1.7 billion in global
markets (as of February 2022) without having its
premiere in China.

4.3 Analysis of the home optical disks
distribution market

The DVD optical disc distribution market peaked
in the United States in 2005 (2001-2005 is consid-
ered a transition period between VHS and DVD, al-
though the DVD format itself already appeared in
stores in the 1990s) when the market value was es-
timated at 16.3 billion dollars. Significant decreas-
es in sales began after 2007 (the decrease between
2007 and 2009 amounted to approximately 40%). It
can be assumed that the crisis on the real estate
market has contributed to a reduction in the pur-
chase of entertainment goods. By 2018, the market
size had dropped to $2.2 billion. The main reason
for this is the growing popularity of streaming ser-
vices (Whitten, 2019). As it comes to the European
market, sales declines were also noticed. In 2008,
the average European purchased 4.3 DVDs a year.
By 2012, that number had dropped to 2.3. The re-
sults of the successor of the DVD format, i.e., Blu-
Ray Disc, in terms of amounts turned out to be
much lower. In the sales peaks, the value of the
carriers sold did not exceed USD 3 billion (2008-
2014 period). Chart 13 shows the ranking of the
best-selling DVD movies in the United States in
2021.

As it can be seen, the list of best-selling movies
is dominated by the famous franchises’ titles. At
the same time, however, it may be surprising that
Wonder Woman 1984 turned out to be the most
purchased. This surprise comes from the fact that
this picture premiered in the parallel model cine-
ma + HBO Max. An explanation for this event may
be that many of the pictures related to comic book
characters on DVD releases offer special collector’s
materials (items and video materials) that are not
available in streaming distribution. The sales re-
sults of Blu-Ray discs are also a big surprise. In
their case, it often happens that the leading places
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on the sales lists are taken by films from many
years ago. This applies, for example, to such film
series as Star Wars or The Lord of the Rings. The
appearance of the new edition on Blu-Ray is most
often associated with the availability of special
gadgets and archival video materials not previous-
ly published. In the era of the popularity of optical
and analogue media (VHS), movie rentals such as
Blockbuster LLC (bankruptcy in 2010) achieved
their golden period in terms of income. Their suc-
cess also contributed to limiting the sale of films
without a license to rent. It is worth mentioning
that the company Netflix, one of the largest provid-
ers of video streaming services, has been success-
fully operating for many years as a rental of physi-
cal media.

S. Final conclusions

As the part of the final conclusions, final hypothe-

ses verification states as follows:

* Hypothesis No. 1 — Traditional cinema distribu-
tion and home distribution based on optical
disc carriers are giving way to streaming distri-
bution in terms of financial results. This hy-
pothesis was confirmed during the own re-
search. The market results achieved by entities
focused on streaming services are character-
ized by a continuous increase in the number of
users, at the same time generating higher capi-
tal market ratios (increase in the value of stock
market capitalization, EPS), which, however,
are characterized by greater volatility.

* Hypothesis No. 2 — The theatre distribution
model is most exposed to external factors influ-
encing the number of customers. This hypothe-
sis was also confirmed as part of the authors’
own research. The analysis of financial data ob-
tained in various types of distribution indicates
that the cinema distribution is the one most ex-
posed to negative financial consequences in the
case of access restrictions. At the same time,
the poor results achieved by theatrical distribu-
tion due to e.g., limitations in the number of



Védecké stati

Q
Sy
people in the room are exacerbated using paral- Home distribution based on optical media is at

lel or with reduced waiting times in other distri- a time of extinction, which is deepened by the

bution models. dynamically growing streaming market.

In addition to the hypotheses’ verification, as The film distribution market is currently under-
part of the own research, three conclusions were going a transition from a stationary medium
formulated: based on physical cinematic and optical media
» The analysis of stock exchange rates of stream- to a digital world based on the consumption of

ing services suggests that the information on content under purchased subscriptions. The

the potential horizon for the end of the pan- pandemic only accelerated this transformation
demic and the elimination of pandemic restric- process, which could be assumed to be inevita-
tions negatively affects the stock exchange rate. ble.
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Film distribution in the time of the COVID-19 pandemic. Will streaming take over the en-
tire market?

ABSTRACT

Objective: The aim of this study is to check how the revenues from cinema distribution obtained in various
channels have changed over the years.

Test methods: Literature analysis, financial data analysis, case study analysis.

Results and conclusions: The film distribution market is currently in a transition from a stationary medi-
um based on physical cinematic and optical media to a digital world based on the consumption of content
in purchased subscriptions. The pandemic only accelerated this transformation process, which could be as-
sumed to be inevitable. Traditional cinema distribution and home distribution based on optical discs are
giving way to streaming distribution in terms of financial results. The cinema distribution model is most ex-
posed to external factors affecting the number of customers. The analysis of stock exchange rates of stream-
ing services suggests that the information about the potential horizon for the end of the pandemic and the
elimination of pandemic restrictions negatively affects the stock exchange rate. Home distribution based on
optical media is at the time of extinction, which is deepened by the dynamically growing streaming market.
Originality and cognitive value: This is one of the first works to focus on changing theatrical distribution
models in the era of the digital revolution, which is largely driven by the pandemic situation.
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1. Introduction: Family as guarantee of
survival and generator of risks

The cultural pattern of a society is transformed
slowly, especially if it has been exposed to the
same or similar influences over centuries of eco-
nomic and social developments and overall social
tendencies. This was the case in the history of the
Serbian national and cultural being whose trans-
formation has always ‘mirrored’ social develop-
ments. Various forms of collective entities, primar-
ily the family, have been involved in the social
changes of the Serbian cultural ethos. Specific fea-
tures and intensity of the changes within the fami-
ly in Serbia depended, among other things, on the
distribution of social power among its members in
the conditions in which the family is an ambiva-
lent social factor: it is simultaneously the producer
of capital (and thereby a guarantee of survival) and
the generator of risks. The process of social power
distribution within the family was established in
the form of patriarchy as a traditional matrix of the

development of the Serbian society, certain forms
of which persist even today. At the same time, the
process of re-traditionalization of the family in
contemporary conditions is characteristic of Ser-
bia, as the society of semi-periphery (Hughson,
2018) with underdeveloped post-socialist institu-
tions of the system. This is why the family was tak-
en as a unit for analysis in this research of social
trends and understanding their consequences in
Serbia. Its transformation is followed throughout
history, exploring the influence exerted by reli-
gious, traditional, patriarchal patterns and culturo-
logical heritage on the relations and distribution of
power among its members, its social role and sig-
nificance until the present day, as well as its re-tra-
ditionalization. The analysis focuses on violence
against women as one of the consequences of the
mentioned external factors which influenced the
process of gender socialization and role division
within the family and allowed stability and conti-
nuity of the violent pattern as a result of (re)distri-
bution of social power.

The paper is result of research within the project No. 47017 Security and protection of organization and functioning of the

educational system in the Republic of Serbia (basic precepts, principles, protocols, procedures and means) realised on the
Faculty of Security Studies in Belgrade and financed by the Ministry of Education and Science of the Republic of Serbia.
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2. “In the beginning was the word”:
Methodological framework of research

The aim of this research is to explore the thesis
about the existence of a diachronic, dynamic ma-
trix according to which — starting from the mytho-
logical representations and religious dogmas,
through the inheritance of traditional and patriar-
chal norms to the present day — the attitude to-
wards the woman and her position within the fam-
ily has not essentially changed in Serbia. Based on
the uncritically adopted stereotypical representa-
tions and unfounded prejudice about the woman,
her innate qualities and characteristics, a pattern
of gender socialization and division of social roles
has been developed, which represented a solid
foundation for ideological justification of asymme-
try of social power and for various forms of vio-
lence within the family.

The researchers’ efforts in this study have also
been directed towards seeking the answer to the
following question: how have various forms of vio-
lence against women in the Serbian nation devel-
oped and survived until this day through mytho-
logical, religious images of women, cultural
heritage, traditional and patriarchal social norms,
taking into consideration two forms of family
structures and their specific features: the tradition-
al (patriarchal) and contemporary (re-traditional-
ized) one?

In order to establish these relations, the re-
searches combined and cross-referenced a variety
of data from multiple independent sources: histor-
ical archives, sociological and ethnographic collec-
tions, folklore creations (customs, ritual represen-
tations), folk stories, proverbs, sayings, popular
songs. The core sample of the analyzed proverbs
encompasses 7,000 proverbs from the collection of

3
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Vuk Karadzi¢ (1849), then Vuk Vréevi¢, Milan
Vlainac and Milosav Mijuskovi¢. By analyzing the
sample of about twelve thousand Serbian popular
proverbs, the researches reached conclusions
about the stereotypical representation of the wom-
an and the relation of the society towards her con-
tained in them.

Proverbs express the generally accepted, tradi-
tional, inherited belief of the members of a culture
about the world, man and his destiny in an ex-
tremely reduced and simplified manner with an
overt tendency to provide guidance and directions
for coping in life (Popin, 2017). This is why the re-
searchers thought that analyzing the contents of
the proverbs about the woman from Serbian folk-
lore may provide a reliable and a comparatively ob-
jective way in which to find out what stereotypes
about the woman were prevalent in the Serbian
traditional culture and which have remained in
place until this very day, only in a modified and ad-
justed form. The analysis encompassed the tradi-
tional, social ambience of patriarchal culture in
Serbia, as a contextual framework from which ste-
reotypes and prejudice originated and in which
they were preserved, as well as the current, mod-
ern patterns and family models which have devel-
oped in the established social frameworks.

Specificities of the functioning of traditional
and contemporary families, family relations, roles
of family members and violence against women
were identified using secondary analyses of quan-
titative and qualitative data from the studies car-
ried out around the middle of the 20" century in
the areas populated by the Serbian people: the re-
search of Vera Erlih which started in 19373, be-
tween the two world wars, the study of family vio-
lence conducted in the 2001-2004 period on a
sample of 580 observed village families in six

“Porodica u transformaciji: studija u tri stotine jugoslovenskih sela [Family in Transformation: A Study of three hundred Yugo-

slav villages]” (Erlich, 1964). This is one of the rare sociological and anthropological studies dedicated to the woman and her
position in the regions inhabited by the Serbian people and it contains sufficient material for analyzing tradition of sacrificing

and violence against women.

The study divides the Serbian cultural circle into three territorial units: Christian Macedonia (Orthodox villages of Macedonia,
SandZak, Kosovo and Metohija), Christian Bosnia — orthodox villages, Serbia within its borders prior to 1921.
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counties of central Serbia (the counties of Zlatibor,
Sumadija, Macva, Belgrade City area, Nisava and
Rasina) (Rajkovi¢ and Mileti¢-Stepanovi¢, 2010)
and the research on firearm abuse in the context of
gender-based violence, which was conducted in
the area of Sandzak in 2016 (Spasi¢ and Tadi¢, 2017).

3. Family in transformation: conceptual
approaches and initial assumptions

The theoretical foundations for explaining the
transformation of the Serbian family from patriar-
chal (traditional) one to the contemporary (re-tra-
ditionalized) one, taking into account conditions
and circumstances in which it has been developing,
are found in understanding the theory of structur-
ing of the French sociologist Pierre Bourdieu
(Bourdieu, 2001). This theory starts from the prop-
osition that the contemporary society is insuffi-
ciently transformed and therefore liable to re-tradi-
tionalization due to which the traditional family
becomes an element of social development of mo-
dern societies. In situations of post-socialist crises,
intense social exclusion, poverty and unemploy-
ment, the processes of re-traditionalization and fa-
milization occur, wherein the functioning of the
society unfolds based on the traditional mechanisms
of securing wellbeing (Kolozova, 2016). According
to Tadic et al. (2018), this process is influenced by
forms of partial transformation of patriarchy from
its traditional form, in which the husband-father
has the authority, to the modern one, in which the
authority is assigned to the man as such.
According to Hajnal (1983), there were two pat-
terns of marriage and household in pre-industrial
societies of Europe: west-European and east-Euro-
pean ones. In reference to the Hajnal line*, Serbia
is in the east, within the east-European model of
marriage and household. This model consists of
the so-called complex households, among which
the Balkan complex household (family) represents

4
(Hajnal, 1965).
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one of the social instruments in the traditional and
patriarchal society, with a high degree of adaptabil-
ity to social and economic problems (Mosely, 1976,
p. 77). The traditional form of family life which
was characteristic of the Serbs is a rural communi-
ty called zadruga, as a specific “cultural model of
life, behavior and thinking” (Mili¢, 2001).

The ethnographic, sociological and historical
approach in the analysis, that is, in the conceptual
foundation of the research included the evidence
on the existence of symmetry or asymmetry in the
functioning of the family in terms of social power
distribution between men and women. What is un-
derstood as a symmetric family is the social, eco-
nomic and historic form of the family in which a
husband and wife have equal power, that is, the
roles of both of them are equally (essentially) im-
portant for the survival of the family and they are
similarly valued by the society (Pavicevi¢, 1999).

Earlier studies showed a prevalence of asym-
metric families in Serbia and the influence of tra-
dition, cultural heritage and patriarchy on the
maintenance and strengthening of asymmetry
(Blagojevi¢, 2002; TrebjeSanin, 2011; Beli¢ and
Jovanovié, 2013; Spasi¢ and Tadi¢, 2017). As a re-
sult of asymmetry, the said studies identified dif-
ferent forms of domestic violence as a result of this
asymmetry, and the results indicated that domes-
tic violence was predominantly aimed at women.
The “reasons” for violence against women in the
contemporary Serbian family include five principal
groups of behavior, including the following: ne-
glecting family obligations, shortage of money, in-
fidelity — jealousy, sexual issues and dependent
personality disorders — alcoholism and drug abuse
(Rajkovi¢ and Mileti¢-Stepanovi¢, 2010; Spasi¢, 2017).

According to the sociological model, the rela-
tion between violence against women in the family
and social reproduction (survival) of patriarchy is
systemic and can be noted at all levels. At that, the
relation between (re)production of violence against

A border line between west-European and east-European models of marriage which stretches from Trieste to Saint Petersburg



women in the family and (re)production of the so-
cial system is not direct and simple because the
system daily produces violence against women
through a complex system of mediators, wherein
the relations between sexes in the family are of
particular importance as part of overall relations of
unequal power (Konstantinovié¢-Vili¢ et al., 2019).
Contemporary empirical research has also
shown stability of the cultural stereotype of the
woman, its traditional foundation and ‘rational’
justification, the relation between the social power
or social powerlessness of the woman and domestic
violence, and indicated the need to explore social,
historic, mythological and religious roots of contem-
porary stereotypical image of the woman and prej-
udice related with it. We must first find its roots
deep in the conscious and unconscious part of the
‘collective psyche’ of the Serbian cultural ethos.

4. Contextual framework of research
Mythological and religious image of woman:
from Great Mother to Accidental Being

In the deepest archetypal mythical-magical and re-
ligious layer of the Judeo-Christian culture we find
the twofold dark image of the woman as Great
Mother, who gives birth but also kills — the image
of goddess Lilith. Judeo-Christian tradition regards
the woman as being an unclean, lower being and
source of evil. Eve, the original woman, was later
created from Adam’s rib, hence the woman’s cen-
turies-long subordination to the man. And because
she tempted Adam into sin, which resulted in ex-
pulsion from Paradise, God cursed and punished
the woman. According to the Old Testament, God
told woman: “I will greatly multiply thy sorrow
and thy conception; in sorrow thou shalt bring
forth children; and thy desire shall be to thy hus-
band, and he shall rule over thee” (The First Book
of Moses [Prva knjiga Mojsijeva], 3, 16). According
to the same canonic source, the woman is unclean
a week after childbirth, and twice as long if she
gives birth to a female child (The Third Book of Mo-
ses [Treca knjiga Mojsijeva], 12, 1-5).
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The New Testament also explicitly states that
the woman is ritually unclean and subordinated to
her husband. Holy Apostle Paul says in his First
Epistle to the Corinthians that “the head of every
man is Christ and the head of the woman is the
man”. During the service, the woman has to cover
her head, and the man does not “for the man is not
of the woman; but the woman of the man. Neither
was the man created for the woman; but the wom-
an for the man” (First Corinthians 11, 8-9). Accord-
ing to St Thomas Aquinas, the woman is a defec-
tive, misbegotten man, “an accidental being”.
Upon analyzing the Bible, it can be established
that in Christianity there is a less than favorable
image of the woman as sinful, frivolous, spiteful,
treacherous person. Other major religious tradi-
tions worldwide consider the woman to be an infe-
rior being, ritually inadequate and therefore inevi-
tably subordinated to the man (Sloukem, 2003).

In the Jewish prayer, for example, the man
says:” Praised be, God, our Lord and master of the
entire world, who did not make me a woman,” and
the woman says: “Praised be the Lord who created
me by his will”. In Judaist prayer there is also the
phrase: “Blessed may you be our God because you
did not make me heathen or woman or ignorant!”

In Slavic mythology and popular religion,
which the Serbian mythological and religious
ethos derives from, the image of the woman is
rather dark. Myths and legends show the woman
as an imperfect man, an inferior being, prone to
sin, ritually unclean and subordinated to the man.
“The woman is juxtaposed to the man as left to
right, as negative to positive” (Kabakova, 2001).
The Slavs also excluded the women from the sacral
sphere: they did not participate in religious rites
because they were considered to be ‘unclean be-
ings’ (only virgins and old women were regarded
as ritually clean).

In the conception of the Serbian tradition, as
shown in a semantic study by Nikita Tolstoj on the
Serbian linguistic and ethnographic material, the
following series of negative poles of binary opposi-
tions is related to the woman: left, west, lower,
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rear, later, even, etc. The image of woman is asso-
ciated with all those attributes that in the mythical-
magical opinion have negative meaning because
these attributes are at the same time related to the
‘yonder, the other’ world, underground and ‘de-
mons’ (Sloukem, 2003).

This imposes a conclusion that this dark and
negative determination of the woman provides a
mock-rational and justifiable reasons for her mar-
ginalized position in the family, asymmetry of so-
cial power and various forms of violence against
the woman which must be used to punish her for
her original but everlasting sin and which strive to
“suppress or change” her “evil and untamed na-
ture”.

4.1. Serbian patriarchal family, culture and
tradition: man as man (human being) and
woman only as woman

In order to understand stereotypes and prejudice
about the woman and the ’rational’ reasons for vio-
lence based on them, it is necessary to become fa-
miliar with the attitude of the society towards the
woman in the traditional Serbian society. Based on
ethnographic, historical data, several characteris-
tics of male-female relations have been estab-
lished. The attitude of the man (human being) to-
wards the woman is the attitude of a superior being
towards an inferior one, a powerful being towards
a weaker, subordinated one (Sultana, 2012).

The position of the woman in the Serbian patri-
archal culture was, objectively speaking, excep-
tionally difficult, as testified in the writings of Vuk
KaradZi¢: “Among all Serbs, wives are much subor-
dinated to husbands, and in Montenegro they are
almost held as slaves. In addition to their female
jobs, such as spinning, weaving, cooking, milking,
etc., they perform the largest portion of field and
other work, which is elsewhere performed by men.
A wife can often be seen struggling across rocky
mountains carrying a heavy burden while her hus-
band goes unburdened, with only a rifle on his
shoulder and a pipe in his hand. And on top of it
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all, the woman is lucky if she gets the husband
who does not beat her without any provocation,
just because he feels like it. A young husband and
wife must not speak to each other in the presence
of other people because it would be considered
rude. Also, the wife must not call her husband by
name but only refer to him as ‘he’... (when a Serbi-
an man has to mention his wife before a respecta-
ble man, he will most frequently say ‘if you’ll par-
don me, my wife’)” (Karadzi¢, 1987a, p. 343).

In a survey conducted by Bogi$i¢, a respondent
from Herzegovina gives a picturesque description
inresponse to the question on the rights and duties
of the wife in relation to her husband: “A wife is
obedient to her husband, so that a single glance in
the wrong direction causes her to tremble; she
keeps silent when her husband yells at her even if
she is right; she must not defend herself or run
away when he beats her; she sees to it that every-
thing is right and proper in his house, obeys his or-
ders and in addition to bearing children, she per-
forms all other female jobs, and avoids hard work
in the field” (Bogisi¢, 1874, p. 268).

Discrimination against a female child is notice-
able the moment it is born. The birth of a male
child is accompanied by universal joy, unbridled
happiness, pride of the parents, shooting from ri-
fles, and treats, whereas the birth of a female child
is accompanied by silence, sorrow, shame and
sometimes an exclamation: “May there be no fe-

K

male born!” “A son is the foundation of the home,
the candle lit in honor of the family patron saint,
an eternal family book of names, the defender of
the church and people... And a girl? She is nothing
else but someone else’s dinner for the house she is
destined for” (Vrcevic, 1881).

In patriarchal Serbia and in the areas populated
by the Serbian people, the girl who “loses her chas-
tity” was despised by her closest relatives, some-
times made to leave home and sometimes even
stoned as an outcast who disgraced her family.
“Our people everywhere take care that a girl should
go to her husband intact.” (Pordevi¢, 1912). The
attitude of a husband to an unfaithful wife was



even more brutal. The ‘unfaithful’ wife was fre-
quently disgraced in public, in front of the entire
village, stoned or had her nose ripped off, so that
she should “remain an example to the world and
be recognized for her deformity.” (Pordevi¢, 1984,
p. 252). As a girl, a woman is subordinated to her
father, and when she gets married, to her husband.
Yet this does not mean that a girl/woman has no
protection whatsoever or that she is left at the mer-
cy of men to treat her as it pleases them. Quite to
the contrary: while she is a girl, the entire family
takes care of her, and when she gets married, then
she is under protection of her husband and his en-
tire fraternity.

Violence targeting women in family or partner
relations is a heritage, cherished for centuries as a
pattern in the Serbian national culture in the form
of the so-called sacrificing micro-matriarchate.
“The sacrificing micro-matriarchate is a construct
of authority which gives women power at the level
of primary groups, wherein the women achieve
domination through sacrifice. The sacrifice renews
domination and vice versa, and both of these to-
gether renew the patriarchal structure at the global
social level, in the public sphere.” (Spasi¢, 2017).
The prerequisite of the sacrificing micro-matriar-
chate is the tradition of sacrificing women, and its
basic traditional strongholds include: 1) violence
against women; 2) low status of women; 3) mas-
sive exploitation of female workforce; 4) signifi-
cant contribution of women to decision-making; 5)
prevalent number of women after the wars: 6)
readiness for protest and rebellion; 7) strong affec-
tion and alliance with children. On the other hand,
there is the continuity of patriarchy — which is
complementary asymmetrical, almost conflicting
with the micro-matriarchate — as a system of au-
thority based on the mentality of the Dinara re-
gion, as the dominant type of mentality in the Ser-
bian population, which possesses the following
characteristics: strong temperament, emotionality,
violence, combating and warrior tradition, compe-
tition among peers in heroism and manliness, and
irritable disposition (Dvornikovié¢, 1939, p. 344).
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4.2. “A snake and a woman are but the
same thing”: attitude to woman in oral folk
literature and customs

Stereotypes and prejudice about a woman are pre-
sent in many forms of Serbian oral literature (prov-
erbs, popular saying and bywords), but also in eve-
ryday customs. The proverbs, bywords and sayings
are short forms of folk oral literature. They are an-
cient poetic forms whose beauty lies in their sim-
plicity and conciseness. A proverb, which is ex-
tremely pregnant with meaning, colorful and
beautiful, expresses a widespread, typical belief or
experience regarding some basic human issues,
needs or values, such as the questions of life and
death, destiny, God and devil, justice and injustice,
a woman and child, etc.

Modern paremiologically study, structural se-
mantics and linguistic folklore analysis of the
structure of proverbs, their language and meaning,
all reveal to us an archaic view of the world con-
tained in these expressions. On the one hand, the
Serbian language uses the same word Zena’ to de-
note an adult female and a wife. At the same time,
the word ‘Covek’ denotes an adult human being,
but also a man. When the expression ‘covek i Zena’
is used, it implies that the woman is not a human
being in the full sense of the word, that she is infe-
rior to man. In the Serbian folk literature and cus-
toms (Karadzi¢, 1987b), ok the woman is ‘adorned’
with predominantly negative attributes:

The woman is treacherous (unfaithful, whim-
sical):

Ne veruj Zeni, jer se kao mesec meni.

(Don’t trust a woman, because she changes like
the moon.)

Ne veruj ljetini dok je ne metnes u ambar, a Zeni
dok je metnes u grob.

(Don’t trust crops before you put them in the
barn or a wife before you put her in her grave.)

The woman is talkative:
Gori je Zenski jezik no turska sablja.
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(A woman’s tongue is worse than a Turkish sa-
bre.)

Zene su da zbore, a ljudi da tvore.

(Women are made to talk, and men to work.)

The woman is hypocritical:

Sto Zena vise place, vise muza vara.

(The more a woman cries, the more she cheats
on her husband.)

Ljude je Bog odlikovao snagom za deset Zena, a
jednu Zenu lukavstvom za deset ljudi.

(God gave the man the strength of ten women,
and the cunning of ten men to the woman.)

The woman is evil (spiteful):

Sve zlo dolazilo je oduvek od Zene.

(the woman has always been the source of all
evil.)

Zmija i Zena stvar je jedna.

(A snake and a woman are but the same thing.)

The woman is vindictive:

Gore je zlu Zenu dirnuti no zlu guju.

(It is worse to provoke an evil woman than an
evil adder.)

Ko ¢e davola da drzi, nek Zenu vreda.

(Who wants to see the devil, he should insult
the woman.)

The woman is stupid:

U Zene je duga kosa, a kratka pamet.

(A woman has long hair and short wits.)

Zene su mudrije od gusaka, kad ki$a padne one
se u suvo sklone.

(Women are wiser than geese, when it rains,
they take shelter.)

The proverbs and other Serbian folk literature
mainly depict the woman in dark, shady tones, un-
favorable for her. The popular proverbs depict the
woman as cunning, evil, chatty, unfaithful, and
whimsical. The stereotypes about the woman in
the Serbian traditional culture are predominantly
negative, but they are not equally negative in re-
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spect of all female roles. It should be taken into
consideration that the attitudes of men towards
women in a patriarchal society vary in respect of
different social and biological roles of the women.

The worst view is taken of one’s own spouse,
one’s wife. The proverbs say:

Wives die to a lucky man, and mares die to an
unlucky one.

Sre¢nome Zene umiru, a nesrecnome kobile
crkavaju.

(If a man is lucky, his wives will die, and if he is
unlucky, his mares will die.)

Dva puta je ¢oek u svom zivotu veseo: prvom
kad se oZeni, a drugom kad Zenu ukopa.

(A wan is happy on two occasions in his life:
first when he gets married, and second when he
buries his wife.)

Prodi se kucke koja ne osteni i Zene koja ne rodi.

(Beware a bitch that has no litter and a woman
who bears no children.)

According to the proverbs, the Serbian people
traditionally took a very unfavorable, repulsive
and arrogant attitude towards a beautiful woman:

Lijepe kolo vode, a ruzne kucu kuce.

(Pretty ones dance, and ugly ones maintain the
house.)

Lepa Zena i dobro vino, to su dva slatka otrova.

(A beautiful woman and good wine, those are
two sweet poisons.)

Where does this paradox stem from? It seems
that the explanation is to be sought in the value
system and ideology of patriarchal culture. In this
culture, the main task of the woman was to be a
good mother and housewife. If she was pretty, they
believed, it would only hamper her in performing
her basic task. Also, there was probably a sup-
pressed fear that a beautiful woman may not only
be an inadequate as a housewife, but also unfaith-
ful, and that would grossly embarrass her husband
and his family. In support of this hypothesis, we
can quote the following proverbs:



Ruzna Zena — valjana sluga.

(An ugly woman — a good servant.)

Lepa je Zena retko postena.

(A pretty woman is seldom honest.)

The most favorable view is taken of the mother,
as if she were not a woman, but a saint.

Nema ti bez matere dobra na svetu.

(There is nothing good in the world without
mother.)

Materin blagoslov i boZji sve jedno su.

(A mother’s blessing is as good as God’s.)

This idealization of the mother and her sharp
distinction from the woman in general is best illus-
trated by the following proverb:

Zena je Zena, ali majka je majka. (A woman is
a woman, but a mother is a mother.)

A conclusion can be drawn that the most unfa-
vorable stereotypes relate to the woman as a
spouse, who is an epitome of evil and cunning.
There seems to be a particularly unfavorable opin-
ion about a beautiful woman, who people shrink
from in patriarchal culture, just as they shrink
from a dangerous and unpredictable being. The
only truly bright point in this dark picture of the
woman is a very affirmative representation of the
mother as an incorporeal, unselfish and immacu-
late being. Summarizing numerous morals of the
stories, bywords and proverbs which openly or
covertly express the views of the woman in her
various roles, we can certainly establish a pro-
foundly ambivalent attitude of the man towards
the woman in the Serbian patriarchal culture, the
attitude which is probably best expressed in the
following proverb: Zena je muka bez koje se biti ne
moZe (The woman is a torment without which one
cannot live.) (Karadzié¢, 1987b).

S. Traditional family and violence: Collective
body of the woman under control

The stereotypes and prejudice about the woman
which have been accepted and handed down for
centuries, have influenced the position of the
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woman in the Serbian traditional family. The tradi-
tional Serbian family is frequently referred to as
“patriarchal” and “communal” in ethnographic
and historic analyses. The first definition refers to
the fact that men are given a privileged position in
such a family structure, that economic and social
power is in the hands of the men and that descent
is reckoned through the male line. This epithet,
which denotes one of the basic features of the Ser-
bian traditional family, can be further elaborated
on and it may be said that the family was patricen-
tric, which implies that the woman, after getting
married, would come to live with her husband’s
family. In the ‘male society’, there is a basically
male principle of grouping, patrilineage and patri-
locality, and this fact in itself can be regarded as a
form of violence.

Women are forced to change their immediate
surroundings, to adapt to the new environment, and
the new environment is even less willing to accept
and support them (“a daughter-in-law is a real slave
in the village”). In the circumstances of the domi-
nance of the family cooperative, one of its charac-
teristics being a high rate of nuptiality, wherein the
choice of a daughter-in-law has a greater specific
weight for the household than the choice of the
son-in-law, and the young men’s parents have a
clear role in it (“Parents force their son to marry in
most cases, because they look for a good girl (dow-
ry) and good workforce.” (Spasi¢, 2017).

As for the other definition, it is known that com-
munal family life prevailed in Serbia until the be-
ginning of the 20™ century. The foundations of the
commune were a mother and a father with married
sons and their offspring (paternal commune) or
brothers with their families (fraternal commune).
The family and property were managed by the
head of the house (Paviéevi¢, 1999). The commu-
nal life was organized so that all members of the
family had their respective roles, and this involved
including children in the work processes from
their early childhood.

Girls of six or seven started looking after young-
er children, helping their mothers with domestic
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chores as well as with less demanding work in the
field. Boys did the same, but when they reached a
certain age, they started spending more time with
fathers or other adult men (MalesSevi¢, 1986). This
was of decisive importance for the formation of the
gender role among the boys, i.e., for establishing
the role of the ‘man’ in the community. Older girls
(and girls of a marrying age) performed a large
portion of housework, did handcraft, and, along-
side their mothers, prepared for their future role —
that of a spouse, mother, housewife. Upon getting
married, a girl would leave her family and move to
her husband’s home in which, upon arrival, she
would take the lowest position in the family hierar-
chy. This position was reflected in the uncondi-
tional obedience towards all men and older women
as well as in the absence of possibility to influence
any decisions that had to be made in the family,
even the ones that concerned her at the beginning
of her married life (Pavicevi¢, 1999).

The value system of the traditional Serbian so-
ciety was structured in such a way as to demand
women and girls to show conspicuous shyness,
diligence, goodness, obedience, and devotion to
the family. Female offspring was expected to show
obedience and ‘girl-like shyness’ but they were not
discouraged from standing out among their peers;
sharpness of mind was valued, along with capabil-
ities, knowledge, friendliness, cheerfulness, seri-
ousness and good looks (Konstantinovi¢-Vili¢ et
al., 2019).

Women’s behavior was controlled at several
levels: 1) economic, 2) social, and 3) ritual. Name-
ly, according to the system of customary law
norms, the woman was always regarded to be ‘le-
gally’ underage, i.e., she was represented before
the law by her father before her marriage or her
husband, when she got married (Bogisi¢, 1874, p.
543). The provisions of traditional law which
preached inequality of sexes in inheritance issues
derived from such a legal system, implying that all
family property was inherited by men, while wom-
en were entitled to préija (the property inherited
by a widow from her late husband) or to remain in
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the parental home if they did not get married
(Pavicevié, 1999, p. 79). Social restrictions on the
women’s conduct involved the following: a) re-
striction of movement essentially aimed at pre-
venting premarital and extramarital relations of
girls and women; b) restriction of public expres-
sion — primarily at village assemblies; c) absence
of right to make any decision, even if it concerned
the choice of a spouse. The patterns of ritual con-
trol encompassed three crucial moments in the
lives of women (first menstruation, wedding and
first childbirth) and the rituals performed on those
occasions (Fostikov, 2004). Biblical attitudes to-
wards the woman can be recognized in these forms
of control, alongside the influence of Serbian folk
literature. Based on the data from ethnographic
collections, a conclusion can be drawn that the
right, granted to the husband in a traditional vil-
lage setting, to corporal punishment of one’s wife
was only formal. This right was rarely exercised,
and we know that harassment of women became
practice only at the time of dissolution of the patri-
archal family.

The basis for historical and cultural study of do-
mestic violence against women in the traditional
Serbian family is the monograph titled Family in
Transformation: a Study of three hundred Yugoslav
villages (Erlich, 1964). The principal conclusions
reached in this study are the following: there is a
correlation between the belligerent, warrior tradi-
tion and violence against women and violence
against children, as well as a correlation between a
general combatant disposition, on the one hand,
and the tradition of the Dinara region, warrior and
immigration past, on the other. Violence is particu-
larly prominent in the areas where the only com-
munal-type of family fell apart and “the old com-
munal order” deteriorated, i.e., especially in the
territory of Serbian in its borders before 1921.

The Serbian family commune constituted a
form of traditionally-structured family. Being a del-
icate cultural model of thought and conduct, the
Serbian commune is characterized by a set of rela-
tions between sexes in which the most prominent



relation is the one between a husband and his wife,
used for showing courage, military renown, and
manliness (Spasi¢, 2017). Women themselves in
the position of victims exposed to violence. And vi-
olence is incorporated in the structure of patriar-
chal domination; it is normatively regulated social
action in the relationships between sexes, whereas
evil is considered to be a universally female fea-
ture. “Husbands beat (their wives) in public in or-
der to show their masculinity.” “A man should beat
his wife and his horse once in three days” (the
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said that a husband should beat his wife when his
parents complained that the daughter-in-law had
insulted them (to confirm the dominant role of the
mother/mother-in-law within the family). When
he beat her in the presence of children or neigh-
bors it was aimed at strengthening his authority.
“The husband is the wife’s master and it is his right
to beat her” (Erlich, 1964, p. 240). Demonstration
of power and violent behavior against one’s wife
generated a ‘favorable image’ of the husband,
which reflects the prevalent values accepted at that

Such cultural background was a strong foundation for “understanding and
rational justification” upon which universal patterns of violence developed,
undergoing qualitative and quantitative transformation, in keeping with the
demands for modern definition in the development of the Serbian ethos, yet
retaining their key feature — the collective body of woman.

county of Ni$); “If you don’t beat your wife, she
will go mad in forty days” (the Morava county);
“He is no man who has never slapped his wife on
the face” (the county of Dragacevo); “A husband
should beat his wife, so that it is clear who the
male is”.

Customs in certain parts of Serbia convincingly
depict the reality in which corporal punishment of
women was deeply rooted and expected. In 1940,
the Politika daily of July 18™ wrote about customs
persisting from “ancient times” in the villages of
Zaplanje, where on the wedding day the bride’s
mother would hand over an iron rod to the groom,
in the presence of other older women and the girl
who was getting married, saying: “So that you may
beat her if she is not good. So that she should obey
you, as her elder...” Then the bride and groom
would eat fried eggs prepared by the bride’s moth-
er, so that her daughter would obey her husband
and not disgrace her family (Isi¢ and Gudac-Dodié¢,
2011, p. 65).

Sometimes violent behavior towards women
was of a predominantly ‘demonstrative nature’. In-
habitants of the villages in the county of Vlasotince

time and maintained the position of the woman,
primarily a married one (Gudac-Dodi¢, 2012).
Besides threatening the physical integrity of the
women, punishing children was customary in Ser-
bia. Rigid discipline, obedience instilled by fear,
external authority, early suppression of instincts
and harsh response to infringements characterized
the attitude towards children as well. However,
special emphasis was placed on punishing female
offspring. There is also a predominant authority of
a younger brother over an elder sister (70-75% cas-
es) in the Serbian cultural pattern. Girls and young
women are given a particularly low status: they are
in the focus of control, exposed to multiple injunc-
tions, and a rigid model of behavior is imposed on
them. “Sisters are subordinated to the will of their
brothers... If a sister is 19 and a brother 15, he will
still be the commander: it is thought that the man
is more capable, even if he is younger”. “The son is
allowed to see or hear everything, go out without
asking (for permission). They are sure of his prop-
er conduct. The girl never goes out alone, she is
not to talk to anyone or leave the house unless nec-
essary” (Erlich, 1964, p. 91). In addition to this,
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bad, cold partner relations are imposed (“A hus-
band does not look at his wife in the presence of
his parents... they have no affection or love for
each other... men are rough, they are always being
just males...sexual relations are discussed coarse-
ly, with cynicism” (Mileti¢, 2002, p. 199). There-
fore, the possibility to experience the sense of part-
nership is seriously hampered.

Culturological dimension of domestic violence
in this historic sequence was characterized by an
extreme form of interiorization of inferiority which
is manifested and maintained through the model
of male control, i.e., through acceptance of beating
or hard labor. “If I am guilty, I keep quiet and suf-
fer. He has the right (to beat me) because it is his
home, I eat his bread, and my work is not recog-
nized... a woman must always be obedient to the
man because the man is one thing and the woman
is another” (Spasié¢, 2017). On the other hand, the
dominant role of the women for the survival of the
male group is based on the female potential to bear
children, on her fertility, so that negative evalua-
tion of female infertility is almost universal, and a
woman’s infertility implies the ultimate impossi-
bility of her integration in the system (“They take a
second wife if the first one has no children... An in-
fertile wife is despised. It is frequently said ironi-
cally: he has but a wife and a mare” (Erlih, 1964, p.
262)).

The defined and accepted model of family rela-
tions imposes an imperative on the fidelity of
wives (“A husband abandons an unfaithful wife...
rips her nose off, or her tongue, cuts her hair...or —
if he finds his wife in an adultery — he kills them
both”), yet it tolerates, silently implies and justifies
extramarital relations of married men (“Love af-
fairs are as a rule related to the head of the family,
who may have missed his youth under the egis of
the father, and who makes up for it after he is mar-
ried... the wives silently endure it” (Mileti¢, 2002,
p. 201). The Serbian family commune is also
marked by a specific relationship between the
mother-in-law and daughter-in-law, and the posi-
tion of the women is additionally aggravated by ex-
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tensive exploitation of their labor. Raising the level
of the third-rate power of mothers-in-law, as elder-
ly women who are maximally integrated into the
male society, on the female line of hierarchy is con-
ditioned by their violence against other women —
daughters-in-law, young, unintegrated women.

The position of the woman generally — as a
foundation for explaining and understanding the
still persisting patriarchal stereotypes and centu-
ries-old, prevailing aspects of gender socialization
— is characterized by the following description:
“So far no one has worn the shoes on the head, and
the hat on the feet... wives are nothing else to hus-
bands but proper slaves and men do not marry for
any other reason but to have offspring, just as they
buy a field to give them bread without which a
man would die as a dried-out tree-stump in the for-
est, he would see no offspring of his own so his
family candle would be extinguished...” (Erlich,
1964, p. 151; Spasié, 2017).

6. Violence and contemporary
(re-traditionalized) Serbian family:
Where the “flowers of evil” blossom

The literature mentions the main causes that have
brought about the dissolution of the patriarchal
family commune, such as the following: transfor-
mation of traditional economy, transition to money
and market economy and an ever-increasing influ-
ence of innovations from the cities and from
abroad. The most important result of this state of
affairs was the demise of one of the basic princi-
ples underlying the traditional Serbian family. It is
the principle of collectivism which began to disin-
tegrate with increasing individual needs, i.e., with
clashes between the needs of the community and
those of the individual. As a sign of aggravated po-
sition of the women, the literature mentions an in-
crease in alcohol abuse and harassment which be-
come widespread in the period of the dissolution
of patriarchal, communal life, and the dowry ap-
pears as a testimony of the reduced value of girls
(Erlih, 1964).



On the positive side, the dissolution of the patri-
archal order is marked by husbands’ increased
counseling with their wives, as well as by increased
freedom for girls. During romanticism, when a
view was adopted, that marriage is primarily based
on love and that it concerns exclusively a man and
a woman, the marriage and family as institutions
began to fall apart. One of the consequences of this
situation was a demand for female emancipation
from the power of the spouse or father and their in-
tegration in the civil society equaling that of men.
A possibility that the basic social community — the
family — may be jeopardized and the beginning of
the process of changing roles of sexes and momen-
tary instability of the social structure have led to
the implementation of certain procedures aimed at
re-establishing balance in the society (Pavicevié,
1999). Such processes led to the formation of a cer-
tain ‘model’ of a woman whom Tihomir Dordevié¢
characterizes as a semi-patriarchal type: “The
women of this type are as backwards as the wom-
en of patriarchal type (village women), but they
are no longer in quite the same position as the vil-
lage women. A semi-patriarchal woman has start-
ed to gain independence, yet, being unprepared for
and incapable of taking the proper positions of the
woman, she did not know what to chose, so that
where she freed herself most, she distantiated her-
self most and turned into something that is noth-
ing, into empty appearance, an absurd gesture and
fruitless, even harmful conversation which fills
most of her life.” (Dordevi¢, 1912). Due to this, al-
though the male and female roles were formally
equally valued, we can speak about actual asym-
metry of the Serbian civil society of the late 19
century. This entire process resulted in an intense
need of the society for a sharp division (polariza-
tion) of sex (gender) roles, which all corroborates
the conclusion that the civil society in Serbia of
that time was marked by less equality between
men and women than it was the case in the tradi-
tional society.

At the beginning of the 20" century, the preva-
lent attitude was that the role of the woman is to
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take care about the home and family, and of the
man to earn and bring home the means for living
from the outside (extra-familial) world. However,
this was more of an inherited, traditional opinion,
whereas actual state of affairs was different: most
jobs were performed by both men and women, and
an employed woman contributed significantly to
the organization and survival of family economy.
Namely, the oldest women in the family, as well as
the women of middle generation, give up the prop-
erty inherited from their fathers without much
thinking for the benefit of their brothers, i.e., they
decline the possibility offered to them by the exist-
ing legislations: to gain a certain economic inde-
pendence and independence from their husbands
by inheriting a part of the family property.

In the modern Serbian village family, the only
economic restriction imposed on women implies
the formal right of the men to make final decisions
regarding the organization of economic goods. In
reality, the woman is in charge of her income (if
she is employed) and of the mutual ‘cashbox’, just
as much as the man. As a result of increased free-
dom of movement, as well as due to deconstruc-
tion of the provisions of patriarchal morality, there
is a large incidence of marital infidelity (among
both men and women) (Duhacek et al., 2019). As
the modern society has offered the woman possi-
bility to refuse the role of the mother, wife and
housewife, in response to her acceptance of this
possibility, the phenomenon of overemphasizing
motherhood occurs in the modern society on the
one side and marginalization of fatherhood on the
other. Thus, another reduction was made in re-
spect of the role that man used to share with wom-
an in the traditional society. On the basis of these
facts, it can be concluded that there is a formal
equality of sexes in the contemporary urban Serbi-
an setting, i.e., that there is a formal social symme-
try, whereas in reality there is asymmetry which,
in this case, ‘favors’ women. Understanding of
phenomenological-etiological dimension of do-
mestic violence in thus defined formal asymmetry
of the society indicates that (re-traditionalized)
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cultural patterns are still present in the develop-
ment of the Serbian ethos.

For instance, in research conducted from 2001
to 2004, at the level of the whole sample, the patri-
archal model of ownership of the house and estate
prevailed in 86 % of the families. At the county lev-
el, the patriarchal model was the most prominent
in the counties of Zlatibor with 94.8 and Macva
with 92.0%, while it was the ‘lowest’ in the county
of Nisava — 83%. There is a minimal participation
of women in the ownership of the house (only if
she is a widow or the only child). On the other
hand, the head of family remains the formal owner
of the house and land even after his death. The
findings of the said research confirm continuity of
the traditional pattern within family relations and
a strong culturological influence of the stereotypes
and prejudice in which false rational justification is
found for violence against women. At the same
time, women themselves, within all age, educa-
tional, and professional structures, in the re-tradi-
tional modern setting with pronounced asymme-
try of their social power in respect of men, find the
reasons for their ‘sacrifice’ even to the extent of
threatening their existence:

Macva county: “He beat me even though I did
all the work myself, he did not even care if I was
pregnant, he had other women, drank, gambled,
and I was not allowed to say anything” (67, a peas-
ant woman, without education); “I wash his feet in
the presence of his mother, and he beats me” (55,
a peasant women, eight-year elementary school);
“Often, because of jealousy, a woman has no right,
[ keep quiet, I work, I have nowhere to go, and he
has hurt me, once he put me on the gallows, and
other people saved me” (36, a peasant woman, a
high vocational school); “When he felt like beating
me, he used to beat me, whenever he wanted and
as much as he wanted, I was not allowed to spend
a dime, it was his right and his pride” (65, a peas-
ant woman, without education). The county of
Sumadija: “Sober or drunk, it is the custom to beat
their wives and enjoy in it” (40, a physics profes-
sor); “In the village of Guncati a husband beat up
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his wife and she died” (53, a peasant woman). The
county of Zlatibor: “He beat me, breaking my arm”
(31, a worker in a café owned by the family). The
county of Rasina: “When he is drunk, and she
won’t keep quiet, he then goes mad”; “a small

quarrel is enough for him to slap her face”; “when

»,

they find another”; “When there is no reason, he
puts bread upside down and beats me because I
have turned the bread upside down”. The county
of Nisava: “He beats me often without any reason,
I took tablets to poison myself, I am all black and
blue” (31, eight-year elementary school, a worker);
“They beat when the wife is not good, she thinks
she is not guilty, but she is, because the husband is
older, I got slapped on the face twice, I went into
the village, and he arrived home earlier” (75, a
peasant woman, no education); “He beats me, I am
lucky, he has not beaten me for five years, my
mother-in-law makes it all” (27, a peasant woman,
no school).

In support of these findings, we shall mention
the statements by women from SandZak which
pertain to the patterns of violence and understand-
ing its dynamics: “He beats her, beats her, then he
takes a break to rest a bit. He cuddles her and takes
care of her and then he starts again. The moment
she thinks, there, it’s stopped, he won’t do it again,
he starts again. That is violence. And that is why
violence continues for years, because it’s not al-
ways bad. And also, the fact that she loves him and
tolerates him. And that is also our tradition.” (39,
eight-year elementary school, a worker, the village
of Ribarice) “A few months ago, we had a case here
in which the violent offender was sincerely puz-
zled when the police came to take him in. But, peo-
ple/folks, I have beaten MY wife. To him it was
quite normal, it wasn’t someone else’s wife; he
would never beat another’s wife. But he had beaten
his wife and they arrested him? This means that in-
sufficient information, a great impact of tradition,
patriarchal upbringing, various social circum-
stances and he simply does not know that he must
not beat his wife, not even his wife.” “It is hardest
when you sleep next to someone who beats you
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every day, and you know that he always has a gun the transformations of authority, i.e., discrimina-
under the pillow.” (Spasi¢ and Tadi¢, 2017). tion and exploitation of women. Such views are
more likely result from socially construed sex and

7. Instead of conclusion gender roles, which means that they are the prod-

uct of a system of culturally prescribed and antici-

Research shows that, the traditional, expanded pated attitudes, values, beliefs and patterns of be-
family confirmed itself as a social asset and an in- havior.
strument which has s high level of adjustability to The attitudes towards the woman and prejudice
social and economic problems, based on the abili- about her and her relations towards the man in
ty to convert social assets into economic. On the Serbia have been formed through mythological
other hand, violence against women is present in and religious representations and rituals and main-
keeping with family re-traditionalization and deg- tained for centuries through various forms of patri-
radation of the position of women in the post-so- archal, traditional and customary patterns.

cialist crisis in Serbia. In the hardship of everyday Such cultural background was a strong founda-

life, women compensate for negative social conse- tion for “understanding and rational justification”

quences of the crisis by their human resources upon which universal patterns of violence devel-

(health, emotions, time, and knowledge). oped, undergoing qualitative and quantitative

At the same time, there are clear signs which transformation, in keeping with the demands for
speak of deconstruction of the traditional patriar- modern definition in the development of the Serbi-
chy (the authority of the chief) towards strength- an ethos, yet retaining their key feature — the col-
ening the modern patriarchy (empowering all lective body of woman.

men) in Serbia. This process indicates blockage in
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ABSTRACT

Researchers in Serbia have been trying for decades — without much success — to find the causes and factors
that would unequivocally establish the origin of domestic violence as a social phenomenon. This is partly
due to the fact that the Serbian society, through a dynamic development matrix, has not transformed from
the traditional form into a modern one, but rather into an underdeveloped society of conspicuous social
risks with prevalent re-traditionalization of collective entities, family in particular. This is why we have stud-
ied available ethnographic materials looking for sources and “roots” of culturological guidelines which still
define the position of the woman and the distribution of social power within the family. The study has
showed diachronic stability of the culturological inherited stereotype of the woman, its traditional founda-
tion and (ir)rational justification, the relation between social power(lessness) of the woman and domestic
violence.

KEYWORDS
woman; violence; tradition; patriarchy; Serbia

Nasili na Zenach v Srbsku: kolektivni télo Zeny aneb kde kvetou , kvétiny zla“

ABSTRAKT

Srbsti védci se po desetileti — bez vétsiho tspéchu — snazi najit priciny a faktory, které by jednoznacné pro-
kdzaly ptivod domdciho ndsili jako spolecenského fenoménu. Cdstecné je to ddno tim, Ze srbskd spolecnost
se prosttednictvim dynamické rozvojové matice nepreménila z tradicni formy na moderni, ale spise v neroz-
vinutou spolecnost ndpadnych socidlnich rizik s prevlddajict retradicionalizaci kolektivnich entit, rodiny.
Proto jsme prostudovali dostupné etnografické materidly a hledali zdroje a ,,koteny“ kulturologickych smér-
nic, které stdle definuji postaveni Zeny a rozloZeni spolecenské moci v rodiné. Studie prokdzala diachronn{
stabilitu kulturologicky zdédéného stereotypu Zeny, jeho tradicni zaloZeni a (ne)raciondlni zdivodnént,
vztah mezi socidlni silou (méné Zeny) a domdcim ndsilim.
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Uvod

V CR Zije dle udaja Ceského statistického dradu
(ke konci r. 2020) 638,5 tisice cizincli. Pfiblizné
polovina z nich md v CR povoleni k trvalému poby-
tu, druhé polovina povoleni k dlouhodobému po-
bytu. Prakticky kazdy 20. obyvatel CR je tedy dnes
cizinec. Pocet cizincti v CR se neustdle roste — jak
ukazuje graf. ¢.1. — a rostl i v priibéhu pandemie
covid-19. V 1. 2000 Zilo v CR 200 tisic cizincii s tr-
valym pobytem a do konce r. 2025 se odhaduje je-
jich pocet na vice nez 1 milion osob. Prichazeji
novi — staii i mladi. Mladi ptichézeji do Ceské re-
publiky studovat, pracovat nebo uzaviraji siatky
s ¢eskymi obcany. Vyrlistd novd generace seniort
— ptivodné cizincti. Roste vSak i pocet seniort, kte-
¥{ ptichazeji za svymi détmi na doziti. (Cesky stati-
sticky ufad, 2021).

Dnes tvofi cizinci asi 5% obyvatel CR, cozZ je
vSak méné nez v jinych zemich EU. Nejvice cizin-
cl Zije v Praze a ve Sttedoceském kraji. Mnozi dal-
§i pristéhovalci do CR se jiZ stali ¢eskymi ob¢any
(ro¢né asi 5 000 osob). V praxi to znamend, Ze tito
plivodné cizinci maji stejny pristup na trh préce,
k vefejnému zdravotnimu pojisténi, ndrok na soci-
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dlni ddvky a samozfejmé moznost ziskat pobyt
i v dotovanych statnich domovech dtichodcti.

Cizinci Zijici v CR dle zemé ptvodu:

1. misto Ukrajinci — tvori 26 % vsech cizinct, cel-
kem 165665 osob

2. misto Slovéci — tvoii 19,8 % vsech cizinct, cel-
kem 124 544 osob

3. misto Vietnamci — tvoti 15 % vsech cizincu, cel-
kem 62 884 osob

4. misto Rusové — 41 000 osob

5. misto Némci — 21 300 osob.

Dale k 31. 12. 2020 v CR zilo: 17900 Bulhart,
18000 Rumunti, 8000 Americanti, 5300 Britd,
6100 Italt, 4 770 Francouz, 3 600 Rakusanti, 4 100
osob ze severn{ Afriky, 1300 Syfanfi, 8 000 Cifiantl,
2631 Filipinct, 10141 Mongolt, 5813 Indd, 7013
Kazachstdncti atd. Mnozi z nich hovoti dobte ces-
ky a nejsou vnimdni jako cizinci. Trvale roste v CR
pocet cizinct seniort, kteff se k ndm stéhuji natr-
valo nebo prichédzeji na kratsi nej¢astéji 1-3meésic-
nif pobyty. (Cesky statisticky tfad, 2021).

Cilem tohoto pfispévku je poukdzat na vybrané
nové trendy v Zivotnim stylu seniorti se zaméfenim
na veékovou hranici 65+ a s tim spojené problémy
v komunikaci s cizinci seniory v Ceské republice.



Vyzkumnou metodou byla zvolena forma polo-
strukturovaného rozhovoru. Dle Hendla (Hendl
2005) a Cohena s Crabtree jde o Castec¢né fizeny
rozhovor tzv. semistructured interview. (Cohen,
Crabtree 2006). Autor ma predem pfipraveny nd-
vod, otdzky, které chce v priibéhu rozhovoru pro-
brat. Tazatel se vSak mtiZze béhem rozhovoru od
téchto otazek odklonit a pokrac¢ovat v tom, co po-
vazuje za dtleZité. Reichel ve své publikaci uvadi,
Ze tato metoda ,. kombinuje vyhody a minimalizuje
nevyhody obou krajnich forem rozhovoruy, tj.
strukturovaného a nestrukturovaného®. (Reichel,
2009)

1. Novy trend — export seniorii

V poslednich asi 10 letech zaznamendvdme novy
trend — casto se do zahrani¢i stéhuji na rtzné
dlouhou dobu seniofi (dobrovolné i nedobrovol-
né). Vétsina se stéhuje z finanénich dtivod za svy-

Graf 1 » Vyvoj poctu cizincii v CR podle typu pobytu
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mi détmi ¢i rodinami, ale stdle vice se stéhuje do
domovti s pecovatelskou sluzbou, hospicti, domo-
v dlichodct, senior parki a zlistdvaji zde kratko-
dobé ale i do konce Zivota. Mezi takto oblibené de-
stinace patii: Madarsko, Slovensko, Cesko, Recko,
Polsko, dnes nové i Thajsko ¢i Filipiny atd. Jako
priklad 1ze uvést, Ze v madarskych domovech pro
seniory Zije asi 7200 Némcti a Rakuganti, v CR vice
nez 5000 Némct, kolem 1000 Némcti Zije vdomo-
vech na Slovensku atd. (Cesky statisticky tfad,
2021)

Dtivody jsou ryze finan¢ni. Diky tomu uSeti{
a mohou si dovolit pobyt v luxusnéjsich zatizenich
s lep$imi sluzbami, pfestoZe napf. finan¢ni situace
némeckych seniort patf{ k nejlepsim na svété. Do-
mov pro seniory v Némecku stoji od 3500 do
10000 EUR mési¢né (primérnd mési¢ni penze
1700 EUR), proto déti pro své rodice (velmi ¢asto
zejména nemohouci nebo nesamostatné) vybiraji
domovy pro seniory a pecovatelské domy v okol-
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Pramen: Reditelstvi sluzby cizinecké policie MV CR, online na www. czso.cz/csu/cizinci — pocet cizincli stazeno dne 23. 9.2021
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nich statech, kde je péce o seniory (v¢etné lékat-
ské péce) podobnd nebo i lepsi neZ doma tj. napf.
v Némecku, v Rakousku, v Lucembursku, Belgii ¢i
v jinych zemich. V. domovech pro seniory v zahra-
ni¢i (zejména v sousednich evropskych zemich)
totiZ dnes pracuje mnoho byvalych kvalifikova-
nych zdravotnich sester z Ceska, Polska, Slovenska
a Ukrajiny.

Ptikladem je i CR, kde dnes jiZ existuje fada do-
movt, které se specializuji na zahrani¢ni klientelu
jako napf. domov v Kubové Huti nebo Seniorpala-
ce u Domazlic (zaméfené na némeckou klientelu,
coz je zfejmé jiz i z toho, Ze jejich internetové
stranky jsou pouze v némdcing). V CR se rychle
zvyS$uje pocet seniort nejen z Némecka a Rakous-
ka, ale i z Ruska, z Vietnamu, Rumunska, z USA,
z Velké Britdnie, z Nizozemska, Svycarska, Arab-
skych zemf{ apod. Soukromé domovy ptijimaji ci-
zince seniory jak na dlouhodoby pobyt, tak i na
pobyt kratkodoby napf. rehabilita¢ni nebo na dolé-
¢eni po mozkovych mrtvicich, Grazech, operacich
a dnes i z davodt postcovidovych problémt. Roste
samoziejmé i ptijezdovy cestovni ruch v téchto re-
gionech, nebot své pribuzné v Ceské republice ¢as-
to navstévuji jejich ptibuzni ze zahranici.

Bohatsi seniofi z celého svéta (i Cesi) se do cizi-
ny neodeberou az v obdobi nemohoucnosti, ale
hned v prvnich letech diichodu, kdy jsou jesté plni
sily a chtéji si uzivat Zivota, sportti a cestovani. Ku-
puji domy nebo byty v ,teplych® zemich napf. na
jihu Spanélsku, v Thajsku, na jihu Itdlie, ale i na
Kubé nebo v Mexiku, v Brazilii ¢i ve Vietnamu,
nebo zde trdvi velkou ¢ast roku.

Jind skupina seniorti vyhleddvd pobyt na ho-
rach, v lazenskych méstech, v metropolich, lakaji
je historické pamdatky nebo kulturni zdzitky jako
napt. divadla, koncerty, festivaly apod. V CR napt.
vyrostly ,,nizozemské vesnicky*“, které se staly dru-
hym domovem Nizozemcti v Podkrkonosi, na jihu
Cech, ve vychodnich Cechach. Nékteti Nizozemci
se prestéhovali na trvalo, néktefi travi v CR velkou
¢ast roku, vétsina pouze pravidelné dojizdi napf.
v lyZatské sezoné. Mnozi z nich pak zlstdvaji i na
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stafi v nasich domovech pro seniory. Cesky jazyk
je v8ak pro né velmi tézky a témeét nikdy (kromeé
nékterych slov) se ho nenaudi.

Podobné vznikla i arabskd lokalita v Teplicich,
kam ptivodné jezdili Arabové na kritké lécebné
pobyty do lazni vétsinou s celou pocetnou rodi-
nou. PrestoZe jsou Arabové obecné na jazyky vel-
mi talentovani, preferuji komunikaci v anglickém
nebo francouzském jazyce.

Vyrazné roste také pocet Ameri¢ant (zejména
z tad byvalych ¢eskych emigrantii) v nasich domo-
vech pro seniory a v pe¢ovatelskych domech, ktet{
se predevs$im z finanénich dtvodt v seniorském
véku vraci ,,domt“, kde vyuzivaji levnéjsich 1ékar-
skych sluzeb. Jsou zvykli na odlouceni od rodiny,
seniofi v USA diky velkym vzddlenostem svd vnou-
Cata a déti vidaji sporadicky — vétSinou jednou
nebo dvakrdt do roka. Nemluvi jiZz plynné cesky,
pokud jim to dovoli zdravotni stav, komunikuji se
svymi blizkymi telefonem ¢i pfes internet.

I tento typ ,.cestovniho ruchu® seniortt samo-
zfejmé znacné ovlivnila omezen{ zptisobend pan-
demii covid-19, situace v roce 2021 se za¢ind vracet
do starych koleji. Jak potvrzuji feditelé dotazova-
nych domovti pro seniory, zdjem o pobyty vdomo-
vech pro seniory v CR ze zahrani¢i opét vyrazné
roste.

2. Novy trend — vymeénné pobyty seniorii

Od roku 2015 se $ifi do celého svéta novy typ ces-
tovniho ruchu pro seniory tzv. vyménné pobyty
mezi klienty — seniory soukromych domovti té-
méf po celém svété. Rakouskd firma Senecura, lidr
na trhu s pé¢i o seniory v Rakousku a Svycarsku,
dnes vlastni v Ceské republice 15 domovii a stavi
dalsi. Svym klienttim jiz nékolik let umoziiuje stra-
vit 1 mésic roné na vyménném pobytu kdekoliv
v rdmci domovt skupiny Senecura ve vybrané
zemi. (osobni rozhovor s vedenim domova v Praze
na Klamovce)

Projekt vyménnych pobytt seniorti z r. 2015 je
velmi dspésny, postupné se do projektu zapojilo
vice neZ 100 soukromych zafizeni pro seniory
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z celého svéta. Projekt vzeSel ze zavérl studie v§e méni — maji problém s komunikaci, dorozu-
OECD a funguje podobné jako studentsky ERAS- mét se (neumi jazyk) s mistnimi obyvateli ¢i perso-
MUS. Domovy, které se ticastni vymény maji moz- ndlem v domové, u lékafe apod., citi se odstréeni
nost ziskat podporu z fondti Evropské asociace pro od spole¢nosti, od rodiny, maji jiné zvyky, preferu-
domovy seniord.. ji jinou stravu, vyzndvaji jiné ndboZenstvi, maji
V CR se do projektu, dle ziskanych informaci, jiny vztah k ¢asu atd. — nic se jim nelibi, jsou ne-
zapojilo asi 10 vybranych soukromych (spise lu- spokojeni, neumi se ptizptsobit, pld¢ou, neticast-
xusnéj$ich, kvalitnéjsich) domovti po celé CR. Pro- ni se aktivit vdomové, chtéji se vratit domi — pro-
jekt je urceny aktivnim, sobésta¢nym seniortim Zivaji dle pana Oberga kulturn{ Sok
s cilem zvysit jejich kvalitu zZivota, ktefi jsou ochot- Kulturnf $ok je frustrace z cizi kultury. (Strach,
ni si vymeénit pokoj (byt) na dohodnutou dobu s ji- 2009). Sok je o to vétsi, o co vic se lisf hostitelskd
nym klientem ze zahranici. Klient, ktery se vymé- kultura od ptivodni zejména pokud jde o stéZejni
ny tcastni, plati pouze cestu. Neplati ubytovani, hodnoty. Postupné si nékteti seniofi zvyknou, na-
ani béZnou zdravotni péci v domové, ani stravu, uci se jazyk, prizptisobi se mistnim podminkam,
ani béZnou zdbavu, ani bézZné poskytované proce- najdou si pratele, nové zdliby a zac¢ne se jim v no-
dury (nap¥. rehabilitace). Napt. Spanél si mfiZe vy- vém pusobisti i libit. Nékdy se do své ptvodni
brat pobyt na hordch v CR a Cech u mofte ve Spa- zemé vraceji napf. na svatky, na vyroc¢i v rodineé,
nélskuy, tj. na jeden meésic si vyméni ubytovdni. navstévu pribuznych, ale uz se vraceji do ,.cizi“
Tento zplisob cestovniho ruchu seniort vsak v r. zemé a vlastné zaZivaji kulturni $ok znovu. Cim
2020-2021 v souvislosti s pandemii covid-19 témét jsou vSak nové prestéhovani star$i nebo prestého-
prestal fungovat a rozbéhne se pravdépodobné az vani nedobrovolné (Casto na doziti ve velmi $pat-
v roce 2022. ném zdravotnim stavu), tim vétsi problém maji
v novém pulisobisti a ¢asto si nezvyknou viibec.
3. Problémy v komunikaci s cizinci seniory Jak vyplynulo z provedeného vyzkumu autor-
kou v 5 domech pro seniory v CR nejvétsim problé-
Seniofi — cizinci, ktefi se k ndm nastéhuji kratko- mem pro né v nové zemi je zptisob komunikace.
dobé, na delsi dobu nebo i natrvalo dobrovolné, Pracovnici domovt diichodct (aZ na vyjimky v po-
ale zejména nedobrovolné, velmi ¢asto zaZzivaji po hrani¢i) zpravidla neovlddaji cizi jazyky a ptijizdé-
ptijezdu do CR tzv. kulturni $ok véetné jeho fazi jici klienti neovladaji ¢estinu. I kdyz v Ceské re-
tak, jak ho popsal autor této teorie pan Kalervo publice Ziji seniofi jiz nékolik let, pracovali zde po
Oberg v Riu de Janeiru v roce 1954. (Oberg, 1954, urcité obdobi, a stali se i ¢eskymi ob¢any, ¢asto Ziji
str. 177-182). Nejdtive se obvykle lidé na nové pro- v komunitach a ¢esky jazyk se nenaucili. Jako pti-
stfedi tési, vSe je pro né nové, zajimavé. Pozdéji se klad uvadéli socidlni pracovnici domovt klienty
Jinym problémem je ticta ke stdri. Seniori v nékterych kulturdch jsou velmi vd-
zeni, ocekdvaji projevy ticty, maji vidy pravdu, nikdy jim nikdo neodmlouvd,
vsechna vyslovend i nevyslovend pidni se plni apod. Chodyi je do domova pravi-
delné navstévovat celd velkd rodina. Ceskd republika je v soucasné dobé silné
orientovand na mlddi, Zddnd ticta ke stdri se neprojevuje. Muz je v mnoha kul-
turdch vdzenéjsi nez Zena. Casto také jinak chdpou pojmy jako Cestnost, mordl-
ka, dobré zpiisoby.
.............................................................................................................................. -
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ptivodné z Ukrajiny, Polska, Némecka, Rakouska,
Ruska a Vietnamu.

Pro¢ vznikaji problémy v komunikaci s cizinci
seniory? Pfichodem do jiné zemé nebo pfimo do
¢eského domova diichodct se ménfi jejich Zivotni
styl, méni se jejich Zivotni prostfedi, ¢asto musi
zmeénit své zvyky. Délka ptizptsobeni se novému
prostiedi zdvisi zejména od toho, z jaké kultury
pochézeji.

Neékter{ pochdzeji ze zemi, které se radi do tzv.
individualistickych kultur. Pfislu$nici téchto zemi
chtéji byt nezdvisli, maji relativné velké sebevédo-
mi, neboji se fikat oteviené sviij ndzor, snazi se
rozhodovat a tvrdé prosazovat sviij ndzor, nékdy
se chovaji nadfazené, casto vyvoldvaji konflikty,
pfi prosazovani svych z4jmu zvysuji hlas, bouch-
nou do stolu apod. K individualistickym kulturdm
se fadf naptiklad takové zemé jako USA, Rusko,
Ukrajina. Jinf pochdzeji z tzv. skupinové orientova-
nych kultur, vystupuji skromné, jsou zvykli Zit
v kolektivu, vyhybaji se otevienym konflikttim,
jsou pokorni, nezvysuji hlas a ktik je doslova uré-
71, nikdy nechvali sami sebe (Vietnam — cela Asie,
arabské zemé, Skandinavie atd.). (Gullova, 2013).

Ve styku se seniory cizinci nutno také zachové-
vat pro né obvyklou osobni zénu, pfizptsobit zpu-
sob pozdravu (podéni ruky nebo pouze tklony),
prizplisobit velikost a uspofdddni pokoje atd.
Z hlediska interpersondlni vzddlenosti délime kul-
tury na kontaktn{ — preferuji vzdjemné dotyky,
drzi se ruce, sedi blizko sebe, libaji se na tvéie
(Blizky a Stfednf vychod, jizni Evropa, Francouzi,
¢ernosi, Latinskd Amerika atd.) a nekontaktni, kte-
i jsou zvykli na daleko vétsi osobni zénu (napf.
Vietnam, USA, Velkd Britdnie, Skandindvie, Nizo-
zemsko). (Gullovd, 2013).

Na zédkladé prtizkumu, které autorka provedla
ve 5 domovech pro seniory, vice nez 90 % seniorti
cizinct ocekdvd, Ze se jejich zvykiim pfizptsobi
provoz i persondl téchto pecovatelskych domi
napf. pfi poddvani pfedmétt (véetné 1ékli, pom-
cek, ndpoji). U asijskych kultur poddvdme vse
obéma rukama — vyjadfujeme tim druhé osobé
Uctu, poddni jednou rukou chépe jako neuctivé
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chovéni nebo neochotu. Muslimiim poddvdme vse
pouze pravou rukou, leva ruka je poklddand za ne-
¢istou. Poddni ¢ehokoliv levou rukou je povazova-
no za urdzlivé, projev znevazovani. Pohlazeni po
vlasech, po hlavé byva také problém — v mnoha
kulturdch je hlava ,c¢istd“ (sidlo Zivota), nohy ne-
Cisté. Ani déti, ani seniory nehladime po hlavé, je-
jich hlavy se viibec nedotykdme.

Jiné problémy vznikaji z hlediska neverbdlni
a verbdlni komunikace. Nejvétsi rozdily predsta-
vuji: mimika, pohyb o¢i, gestikulace, zptisoby
vyjadifeni emoci, tajnd fe¢ téla, kyvdni hlavou
(anoxne), projevy zastiené az skryté nebo vyraz-
né, tismév, fixace o¢ima. Seniofi, ktefi do CR pfi-
chdazeji, vétsinou neovlddaji ¢esky jazyk. Tlumoc-
nik neni vzdy a vSude. Kazd4 kultura komunikuje
jinak, casto si s persondlem nerozumi. Persondl
v domovech pro seniory v CR napf. nechipe vy-
zZnam ano X ne, vyznam mlceni, skakani do feci ne-
chape jako zdjem komunikovat, nutnost nechvalit
sama sebe, nutnost nekritizovat ¢leny rodiny, své
pratele, spolubydlici atd. V muslimské kultute se
nemluvi o téhotenstvi, Zena vyZaduje vzdy lékatku
¢i pecovatelku Zenu, k 1ékafi chodi vzdy v dopro-
vodu, bezdétné Zeny se neptdme, pro¢ nema déti
atd.

Tabu je oblecent, které ptili§ nechvélime, ale ni-
kdy nekritizujeme. Cizinci seniofi preferuji obvyk-
le jinou stravu vcetné ptipravy a konzumace jidla.
Mnozi nejedi veptové, krdliky nebo zvétinu, mléc-
né vyrobky, nepiji mléko, nejedi uzeniny... Slavi
své ndbozenské a statni svatky, modli se. Jakdkoliv
kritika ndboZenstvi je také tabu.

Pristup kultur k ¢asu se také lisi. Monochronic-
ké kultury jsou pfesné, uvazuji logicky, respektujf
plan — cas jsou pro né penize. Polychronické pre-
feruji dobré vztahy mezi lidmi, ¢as neni dtlezity —
neplni nic v ¢as, chodi pozdé, pfijit pfesné je pro
né aZ nezdvofilé, neuzndvaji Zddny pldn, neustéle
se vraceji k tomu, co jiZ bylo feceno ¢i vyfeSeno,
reSeni kol a problémti odkladaji.

Jinym problémem je tcta ke stdfi. Seniofi v né-
kterych kulturdch jsou velmi vdZeni, ocekdvaji
projevy ucty, maji vZzdy pravdu, nikdy jim nikdo



neodmlouvd, v$echna vyslovend i nevyslovend
prani se plnf apod. Chodi je do domova pravidelné
navstévovat celd velkd rodina. Ceska republika je
v soucasné dobé silné orientovand na mldd{, Zddna
lGcta ke stdf{ se neprojevuje. MuZ je v mnoha kultu-
rach vdzenéjsi nez Zena. Casto také jinak chdpou
pojmy jako Cestnost, moralka, dobré zptsoby.

Zdver

Seniofi se dnes na celém svété stavaji objektem z4-
jmu poskytovatelt pecovatelskych sluzeb a sluzeb
v cestovnim ruchu. V zahrani¢nich statistikdch
jsou za seniory povazovany osoby starsi 65 let. Jak
ukazujf statistiky, tak podil lidi star$ich 65 let roste
a odhaduje se, Ze do roku 2060 se v Evropé zdvoj-
nasobi. I seniofi, pokud jim to dovoli zdravotni
stav, chtéji aktivné zit a aktivné odpocivat, cesto-
vat, sportovat, i kdyZ Ziji ¢asto i z finan¢nich dtivo-
dtt v domovech pro seniory v zahrani¢i. Véts§inou
stars$i, ¢asto nemohouci, osaméli, téZce nemocni
nebo nesamostatni seniofi, necestuji, nesportuji,
ale uvitaji individudlni pfistup a snahu vyhovét je-
jich i velmi specidlnim pfdnim. Problémem vS$ak
zUstdvd schopnost jejich komunikace zejména
v cizich zemich.

Zvlastnosti v komunikaci s cizinci a zejména
s cizinci seniory je mnoho. Na styk s cizinci senio-
ry je nutno se pfipravit, a vychdzet ze zndmého
¢eského piislovi: Jiny kraj, jiny mrav. Persondlu
v ¢eskych domovech pro seniory vs$ak ¢asto chybi
specidlni ptiprava a jazykova vybavenost.

Sestry, pecovatelé a kazdy zaméstnanec domo-
va pro seniory, ve kterém pobyvaji i cizinci, posky-
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tuje péci klientim z riiznych kultur. Tito zejména
starsi klienti uvitaji individudlni pfistup a snahu
vyhovét i specidlnim pfdnim. Pecovatelé by méli
mit asponl zdkladni znalosti o jejich kultufe, byt
empati¢ti a ochotni komunikovat s témito klienty
tak, aby jim neubliZili a neponiZili je. Problémem
z{istava, Ze prestoZe pocet cizinct (i seniorti) v CR
neustdle roste, nejsou pracovnici téchto zatizeni
na tuto skute¢nost dostatecné pripraveni. Péce

o tyto klienty by méla byt vzdy vykondvdna v sou-

ladu s jejich kulturnimi, ndbozenskymi i socidlni-

mi hodnotami. Pecovatel by mél ovladat alesporni

zdklady multikulturni komunika¢ni etikety, pii-

padné absolvovat vhodné $koleni. Pfekvapiva byla
odpovéd na otdzku, zda by pracovnici uvitali §ko-
leni tohoto typu, kdyZ odpovédéli, Ze jenom v pii-
padé, Ze by skoleni bylo v pracovni dobé. Nevyho-
dou také je (jak vyplynulo z rozhovort) velkd
fluktuace pracovnich sil v tomto oboru.

Komunikace s klienty seniory vyZaduje velmi
citlivy pfistup. Pouze timto zplisobem je moZné
predejit kulturnim stfetim. Zdvérem je mozné ddt
alespont nékterd zdkladni doporuceni pro vedeni
verbdlni komunikace s cizinci seniory:

1. Zjistit jazykovou vybavenost klienta a zvolit dle
moznosti komunikaci v jazyce, ktery je obéma
strandm blizky.

2. Pouzivat jednoduchd slova a holé véty, které je
klient schopen pochopit

3. Naucit se alespon zdkladni slova z jeho rodné-
ho jazyka

4. Vyuzivat obrdzky, které by mélo mit k dispozici
kazdé zatizeni pro seniory. Klient vybere obra-
zek.
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ABSTRAKT

Cilem tohoto prispévku je poukdzat na vybrané nové trendy v Zivotnim stylu seniorii se zamérenim na ve-
kovou hranici 65+ a s tim spojené problémy v komunikaci s cizinci seniory v Ceské republice. Informuje
o problémech v komunikaci s nejpocetnéji zastoupenymi seniory cizinci v CR. Shrnuje zdkladn{ zdsady pro
komunikaci a jedndni s uvedenymi klienty v domovech pro seniory.

KLICOVA SLOVA
Zivotni styl; seniofi; interkulturni komunikace

New trends in senior lifestyle — export of seniors and ExchanGes — problems in communi-
cation with foreign seniors

ABSTRACT

The aim of this paper is to point out selected new trends in seniorlifestyle with a focus on the age category
of 65+ and related problems in communication with foreign seniors in the Czech Republic. The paper in-
forms about problems in communication with the most represented foreign seniors in the Czech Republic. It
summarises the basic principles of communication and dealing with these clients in senior residences.

KEYWORDS
senior lifestyle; intercultural communication
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Dlouhodoba udrzZitelnost zdravého
trhu prace v kontextu Evropské unie

Ing. Lenka Farkacova, Ph.D. » AMBIS vysoka $kola, a.s., Katedra ekonomie a managementu;

email: lenka.farkacova@ambis.cz

1. Uvod

Panuje v$eobecnd shoda (naptiklad Espen Bert-
hung & Nils Gutacker & Oddgeir Friborg & Birgit
Abelsen & Jan Abel Olsen, 2021), Ze zdravy trh pra-
ce je vjchozim bodem prosperujici ndrodni ekono-
miky. Prosperita je pak ddna efektivnim vyuziva-
nim lidského kapitdlu, ktery prichdzis inovativnimi
feSenimi. Pfesné tento stav je Zddouci pro intenziv-
ni ekonomicky rist, a pravé z vy$e uvedenych du-
vodu by se vlddy jednotlivych ekonomik mély tou-
to problematikou aktivné zabyvat.

Vyznam intenzivniho ekonomického ristu
podporuje a zdlraznuje fada ekonomt, napf. Mi-
hola a Wawrosz (2013) uvddéji, Ze extenzivni roz-
voj, zaloZeny na rostoucich jednotkdch vstupd,
musi v ur¢itém okamziku narazit na hranici vzac-
nych zdrojt. Bez dal$iho navySovani vstupt také
neni schopen zvysovat produkci, coZ mtiZe ohrozit
Zivotni prostfedi, pfirodu a dokonce i Zivot na
Zemi. Jak ukazujf vysledky mnoha studif, zemé
EU usiluji tedy primdrné o intenzivni ekonomicky
rust. Vyvoj jejich HDP v ¢ase tuto snahu potvrzuje.
Zéaroven se po pandemii Covid-19 ukézal plny vy-
znam trhu prace pro ekonomicky rtst a jeho dlou-
hodobou udrZitelnost, jak upozoriiuje napiiklad
Giovanni Gallipoli & Christos Makridis (2020). Za-

roven trh prce, konkrétné pracovni migraci, ovliv-
nuji i dalsi aspekty, jako je tfeba potencidl vale¢né-
ho konfliktu apod.

PrestoZe soucasné trhy prdce v jednotlivych ze-
mich nejen v rdmci Evropské unie fesi rizné pro-
blémy, zdkladni potfeba zfistavd ve vSech pfipa-
dech stejnd: Dlouhodobé udrzitelny trh prace,
ktery poskytuje rovné podminky a zachdzeni
pro vSechny tcastniky trhu prace a zdrovei za-
jistuje maximdlni vyuziti lidského Kkapitdlu
(znalosti a dovednosti) k dosaZeni ekonomické
prosperity a globdlni konkurenceschopnosti.

Ostatné, jak uvddi nejnovéjsi zjisténi autort
Elena Jianu & Ramona Pirvu & Gheorghe Axinte &
Ovidiu Toma & Andrei Valentin Cojocaru & Flavia
Murtaza (2021), sniZovani nerovnosti pro obcany
EU a podpora vzestupné konvergence je jednou
z priorit Evropské komise. Jisté i otdzka nerovnos-
ti bude tak v nadchdzejicich letech velmi dtlezi-
tym tématem vefejné politiky.

Cilem tohoto ¢lanku je poukdzat na vybrané
aktudln{ problémy na trhu price, a pfedevsim pak
definovat doporuceni, kterd maji potencidl stabili-
zovat trh prace a to tak, aby uspokojila vsechny za-
interesované strany (zaméstnance, zameéstnavate-
le, vladu).
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2. Aktudlni situace na trhu prdce a klicové
vlivy, které trh prdce ovlivriuji

Jednim ze zdkladnich makroekonomickych uka-
zatel(l, na které je tfeba se zaméfit, je mira neza-
méstnanosti. Zemé EU lze rozdélit do dvou hlav-
nich skupin. Vét§ina zemi Evropské unie se vyzna-
¢uje dlouhodobé nizkou mirou nezaméstnanosti,
napf. (OECD, 2019):

« Ceska republika 2,02 %,

e Némecko 3,15%,

e Polsko 3,28 %,

e Madarsko 3,30 %,

e Nizozemsko 3,40 %,

e adalsi.

Miru nezaméstnanosti pandemie COVID-19
v rdmci Evropské unie zatim vyrazné neovliviiuje.
Pokud se zaméfime na pocet volnych pracovnich
mist a pocet lidi bez préce, tak uz se za¢ind ukazo-
vat jadro problému. Napiiklad v Ceské republice
nabizeli zaméstnavatelé prostfednictvim tufadua
prace v 7/2021 az 358152 volnych pracovnich
mist. Na druhou stranu ve stejném obdobi trady
prace evidovaly pouze 272 178 uchazect o zamést-
nani. A co vic, jen 252000 uchaze¢t mohlo oka-
mZité nastoupit do nového zamé&stnani (Utad Pra-
ce CR, 2021). Situace tak ukazuje zac¢atek krize
pracovnich sil.

Vzhledem k soucasnému a predpovidanému
demografickému vyvoji vykazuje popula¢ni rust
mnoha zemi zndmky starnuti spolec¢nosti. Podil
ekonomicky aktivnich na celkovém poctu obyvatel
se postupné snizuje. Napiiklad v ptipadé Ceské re-
publiky je v roce 2021 evidovan podil ekonomicky
aktivnich na celkové populaci na drovni 64 %. Po-
dle aktudlnich popula¢nich projekci Ceského sta-
tistického ufadu (CSU, 2022) bude v roce 2041
evidovdno pouze 60,4% ekonomicky aktivnich.
V roce 2051 dokonce jen alarmujicich 56,3 %. Po-
dobné nepfizniva situace je napiiklad v Némecku,
kde jiZ v roce 2030 bude chybét 8 miliont pracov-
nikt. Skute¢nost, Ze hrozici krize pracovnich sil je
realitou, kterou by staty mély zacit urychlené resit,
upozoriiuji nejen samotni podnikatelé, ale i eko-
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nomové a dalsi odbornici na danou problematiku.
Ostatné, jak prohldsil Emilsson v roce 2015, deseti-
leti klesajici porodnosti méla za ndsledek pomalej-
§1 rtst populace v Evropé nez v jinych regionech.
V roce 2017 byla nejlidnatéjsi zemé Evropy, Né-
mecko, celosvétoveé pouze 16. Porodnost kontinen-
tu je nyni tak nizkd, Ze celkové populace v mnoha
evropskych zemich zacala klesat. Ve 13 z jejich 28
¢lenskych zemi zemfelo v roce 2017 vice lidi, nez
se narodilo. Mihola, Wawrosz (2013) pfichdzi s po-
dobnym tvrzenim, uvddeéji, Ze vSechny zemé, kte-
ré byly pfedmétem jejich vyzkumu (tj. Bulharsko,
Ceské republika, Estonsko, Madarsko, Lotyssko,
Litva Polsko Rumunsko, Slovinsko a Slovensko za
obdobi 1990-2010) celily poklesu pracovni sily,
ktery byl vsak obvykle kompenzovdn zvy$enim
kapitdlovych vstupti.

Rada firem a statti rovnéz ptistoupila k podpote
pracovni migrace v reakci na nedostatek pracovni-
ki na trhu prace (Drbohlav, 2015).

V pocétcich 20. let 21. stoleti se nachdzime
v obdobi, kdy je v jednotlivych zemich zaméstnd-
no mnoho zahrani¢nich pracovnikti. Ostatné, jak
jiz v roce 2016 uvedla statistickd agentura Evrop-
ské unie, pocet obyvatel mnoha regiont Evropské
unie rostl pfedev$im migraci.

Dals$im kli¢ovym aspektem, ktery postupné za-
¢ind ovliviiovat trh prace v 1Q roku 2022, je postu-
pujici vdle¢ny konflikt mezi Ruskem a Ukrajinou.
Kuptikladu v mésici lednu 2022 bylo na Utady pra-
ce Ceské republiky evidovdno 198470 pracovniki
z Ukrajiny, z toho bylo 82621 Zen a 115849 muzi
(MPSV, 2022). Previs po¢tu muZzl nad po¢tem Zen
ilustruje skute¢nost, Ze fada zahrani¢nich pracov-
nikd dojizdi za praci osamocené, bez svych rodin.
V ptipadé konfliktu (obzvlasté vile¢ného) ve své
domoving, tak l1ze pfedpoklddat, Ze motivace téch-
to pracovnikt setrvat v zahranici za t¢elem prace,
muZe byt negativné ovlivnéna.



3. Problematika udrZitelnosti v kontextu
pracovni migrace a trhu prdce

Kli¢ovym problémem trhu prace je udrZitelnost.

Pfed zminkou o hrozbdch a rizicich spojenych

s mezindrodn{ pracovni migraci stoji za pozornost

cile udrzitelného rozvoje (Sustainable Develop-

ment Goals, ¢asto uvddéné pod anglickou zkrat-
kou SDGs). Cile udrzitelného rozvoje, znamé také
jako globdlni cile, byly pfijaty Organizaci spoje-
nych ndroda v roce 2015 jako univerzdlni vyzva

k akci, kterd pomtze ukoncit chudobu, chrénit

planetu a zajistit, aby do roku 2030 vsichni lidé

méli mir a prosperitu.

Cil 8. Podporovat udrzitelny, inkluzivni a udrzi-
telny hospodéftsky rtist, plnou a produktivni za-
méstnanost a distojnou prdci pro vSechny.

V souvislosti s timto cilem je tfeba poznamenat
zejména ndsledujici body:

8.5. Do roku 2030 dosdhnout plné a produktivni
zaméstnanosti a slu$né prdce pro vsechny
Zeny a muZze, véetné mladych lidi a osob se
zdravotnim postiZzenim, a stejné odmény za
prdci stejné hodnoty.

8.8. Chranit pracovni prdva a podporovat bezpec-
né a zajisténé pracovni prostiedi pro vSechny
pracovniky, vcetné migrujicich pracovnikd,
zejména migrujicich Zen, a osob v nejistém
zameéstnani.

Potvrzuje se tedy, Ze dlouhodobd udrzitelnost
trhu prdce je skute¢né klicovou. MiZeme to pozo-
rovat zejména v dobé, kdy trh prdce nefunguje
efektivné. Takové situace vystavuji ndrodni ekono-
miky tlaku. Nefunk¢ni trh prace mtiZe z dlouhodo-
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bého hlediska vést k poklesu ekonomické vykon-
nosti, zvy$enym ndkladtim na strané statu (zejmé-
na v podobé transferovych plateb), ale i socidlnim
a psychickym potizim. To je jisté nezaddouci.
Navic, jak naznacuji zjisténi autort Sirovatky
a Simfkové (2013), na ¢eském trhu préce se ukazu-
je, Ze dlouhodobé problémy na trhu préce jsou vy-
znamnéjsi neZ cyklické vykyvy v ekonomice.

4. Hrozby a rizika spojend s pracovni
migraci na trhu prdce

Pracovni migrace nezplisobuje pouze pozitivni
efekty v podobé saturace poptdvky po praci ze
strany firem a ndslednou stimulaci ekonomiky.
Zpusobuje také fadu obtizné fesitelnych situaci,
a to jak na pracovisti, tak na samotném trhu préce
i v celé spole¢nosti. NiZe jsou proto uvedeny hroz-
by ¢i rizika spojend s pracovni migraci.

Vnitrofiremni prostiedi a pfistup

k zaméstnanciim

Rovné zachdzeni se zaméstnanci, které ovSem cas-
to neni plné zajisténo. Rozdily najdeme ve mzddch,
pracovnich podminkdach ¢i jinych aspektech pra-
covnéprdvnich vztahti. PfestoZe fada zameéstnava-
telt deklaruje rovny pristup ke viem zameéstnan-
ctim, Casto nad rdmec zdkona, realita je jind. Jak
napfiklad potvrzuji nejnovéjsi zjisténi Statniho
ufadu inspekce prace v CR (2020), zamé&stnavatelé
mohou zaméstndvani zahrani¢nich zaméstnanct
(ze zemi jako je Ukrajina) vnimat jako ptileZitost
k posileni svych ekonomickych zdjmu. Zejména
z hlediska nizkych mzdovych nédkladd a minimali-

PrestoZe soucasné trhy prdce v jednotlivych zemich nejen v ramci Evropské unie
resi riizné problémy, zdkladni potieba ziistdvd ve vsech pripadech stejnd:
Dlouhodobeé udrZitelny trh prdce, ktery poskytuje rovné podminky a zachdzeni
pro vSechny ucastniky trhu prdce a zdrovern zajisStuje maximdlni vyuziti lidské-
ho kapitdlu (znalosti a dovednosti) k dosazeni ekonomické prosperity a globdl-

ni konkurenceschopnosti.
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Tabulka 1 » Odména za prdci dle ndrodnosti zaméstnance, 2021

Statni ob¢anstvi zaméstnanci

Hruba mésicni mzda

v CR Median Meziro¢ni zména
CZK/Mésic %
cz 31619 104,8
UA 25752 102,0
PL 32133 11,3
BG 28134 1041
RO 31197 100,4

Zdroj: ISPV, 2020

zace ndkladt na vytvatreni a udrzovani pracovnich
podminek ze strany zameéstnavatelt.

Zahrani¢ni zaméstnanci (ze zemi s niZ$i mi-
rou mezd/plati nebo je v CR) jsou vétsinou
ochotni pracovat za niz$i mzdu nez ob¢ané CR ¢i
EU a lze fici, Ze jak tito zameéstnanci, tak zameést-
navatelé tuto situaci védi. Situaci lze ¢dste¢né ilus-
trovat na vysi mezd zaméstnanct dle jejich né-
rodnosti, viz tabulka 1. Pro ¢eskou ekonomiku
bohuzel v souc¢asné dobé nejsou k dispozici repre-
zentativni Udaje o srovndni pf{jmi tuzemskych
a zahrani¢nich pracovnikt podle jejich odbornos-
ti, resp. pracovni pozice.

Dopad na trh prace
Podle zdkladni ekonomické teorie by nedostatek
pracovnikd na trhu prace mél vést ke zvyseni
mzdové drovné. V praxi vSak vidime, Ze mnohé
pracovni pozice (tedy zejména pracovni pozice vy-
zadujici nizké vzdélani) jsou odménovany velmi
nizkou odménou za praci. V nékterych ptipadech
spatfuji zaméstnavatelé pracovniky ze zahranici
jako levnou pracovni silu. Zaméstnavatelé pak
ztrdceji motivaci ke zvySovani mezd a radéji vyuzi-
vaji prdci zahrani¢nich pracovniki, ktefi jsou
ochotni za danou mzdu pracovat. Tato situace v$ak
muze vést ke mzdové rigidité (Truman F. Bewley,
2002) i problémtim v rdmci spravedlivé zdkladni
mzdové diferenciace.

Pokud zaméstnavatelé vyuzivaji praci zahranic-
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nich pracovnik jako levnou pracovni silu, pak se
zdroven minimalizuje potfeba inovaci a automati-
zace, coz poskozuje potencidl rastu HDP.

Sirsi spolecenské vyzvy — stét a jeho role

V sirsim kontextu stoji za zminku, Ze zahrani¢ni
zaméstnanci potiebuji uréitou miru jistoty ze stra-
ny stdtu pro pfipad ztrdty zameéstnani. Stdt proto
musi byt pfipraven fesit otdzku mozné ztrity za-
méstndni zahrani¢niho pracovnika. V pfipadé ztra-
ty zameéstndni dochdzi ke zvyseni ndkladi pro
stat. Zarovenl mohou zahrani¢ni pracovnici prijit se
svymi rodinami a blizkymi. Jde o $ir$i spolecen-
skou vyzvu, ve které by neméla byt opomijena role
statu.

S. Doporucent k zajisténi dlouhodobé
udrZitelnosti zdravého trhu prdace v EU

Vzdélavani, predikce potieb a celoZivotni uceni
Jak ilustruji vysledky vyzkumu Schebelle et al. od
roku 2020 byl hlavni motivaci zaméstnavatelt pro
zdjem o ndbor a zaméstndvdni ukrajinskych pra-
covnikti nedostatek odborné zptisobilych doma-
cich pracovnikd, ktefi by méli (stabilni) zdjem pra-
covat na nabizenych pracovnich pozicich.
Nejptinosnéjsi se proto jevi zamétit se na pro-
blém nesouladu mezi potiebami trhu price a na-
bidkou vzdéldni. Efektivni predikce budoucich
potfeb trhu prace a jejich Gspésnd implementace



ve formdlnim vzdéldvani mutize vést k alespon ¢as-
te¢né stabilizaci trhu.

Nejde vsak jen o vzdéldvani té ¢asti populace,
kterd jesté neni ekonomicky aktivni. Potfeba vzdé-
lani, presnéji rekvalifikace v rdmci aktivni politiky
zaméstnanosti, je zdsadnim faktorem pro zajisténi
dlouhodobé schopnosti jedince udrZet se na trhu
prace. Ostatné jak ukazuji poznatky ze Setfeni
mezi 32 evropskymi stity (Alina Mariuca Ionescu,
2012) v pripadé dosazeného vysstho vzdélani ma
jedinec vétsi Sanci ziskat praci a udrZet si status za-
méstnané osoby v dobé krize na trhu prace.

V piipadé prichodu zaméstnanct ze zahranici
by zaméstnavatelé méli podporovat nejen zvy$ova-
ni mistnich jazykovych kompetenci zahrani¢nich
pracovnikd, véetné odborné terminologie. Dalsi
vzdélavani mohou poskytovat dalsi zainteresované
subjekty, véetné neziskového sektoru.

Prizpusobeni plateb socidlniho a zdravotniho
pojisténi Zivotnimu cyklu zaméstnance
(dobrovolné prodlouzeni diichodového véku)
Vzhledem k demografickému vyvoji spole¢nosti se
jevi jako pfinosné podporovat dobrovolné prodlu-
zovani véku odchodu do dtichodu (Farkacova,
2021). Pokud se lidé udrzi na trhu prédce déle, nez
je hranice véku ndroku na starobni dtichod, bude
to pfinosné nejen pro zameéstnavatele, ale i pro sa-
motny stat (dodate¢né datiové piijmy). Rada zemi
(napt. Ceskd republika) aktivné nevyuziva danové
ani nedanové nastroje k podpote udrZeni pracovni-
ki v diichodovém veéku na trhu prace.

Prikladem muiZe byt ptfistup Nizozemska, kde
zaméstnavatel jiz nemusi platit individudlni pii-
spévky za Zadné takové zameéstnance (vldda Nizo-
zemska, 2021), konkrétné:
¢ zdkon o pojisténi v nezaméstnanosti (WW);

e zdkon o nemocenské;

e zdkon o invalidnim pojisténi (WAO);

e zdkon o prdaci a pfijmech podle zdkona o pra-
covni kapacité (WIA);

¢ obecny zadkon o starobnich dtichodech (AOW).

Fyzickd osoba jako takovd jiZ neni pojisténa pro
pfipad nezameéstnanosti nebo pracovni neschop-
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nosti. Starobni diichod budou samozfejmé pobirat
i naddle, pokud dojde k rozvazani pracovniho po-
méru, takze davky pti jakékoliv pracovni neschop-
nosti jiz nemaji smysl. Na druhou stranu mé fyzic-
ka osoba stdle ndrok na nemocenskou, i kdyz jiz
neplati pojistné. Pravé tento pfistup se jevi pro jed-
notlivé spole¢nosti jako vhodny motivdtor a lze
také doporucit zachovani placeni nemocenského
pojistén{ v ¢eskych podminkdch. Vyznam vybéru
plateb nemocenského pojisténi nabyvd na vyzna-
mu, mimo jiné i kvili rostoucim ndkladim na
zdravotni péci, zptisobenych mimo jiné pandemif
COVID-19.

Dalsi priklad lze nalézt v Itdlii, kde se vlada
snaZzi motivovat zaméstnavatele k zaméstndvani
star$ich pracovniki nad 50 let. Italskd vldda po-
vazuje skupinu nezaméstnanych nad 50 let za
jednu z nejzranitelnéjsich skupin podle zdkona
¢. 92/2012 (Monti-Fornerova reforma). V souladu
s ¢l. 4 odst. 8 az 11 se dariové tlevy vztahuji na
spole¢nosti, které najimaji/zaméstndvaji pracovni-
ky star$i padesati let, ktefi jsou nezaméstnani déle
nez dvandct meésict. Prestoze tyto bonusy podlé-
haji mnoha omezenim, lze tyto ndstroje stéle pova-
zovat za pozitivni krok ze strany vlady sméfujici
k motivaci k prodlouZeni doby aktivniho zatazeni
na trh préce.

Spoluprace statu se zaméstnavateli a zajisténi
spravedlivého odménovani
Pres specifickou a snadno dostupnou legislativu
tykajici se spravedlivého odménovani byvd vyse
odmény za prdci nejen zaméstnanct ze zahranici,
ale i téch tuzemskych, ¢asto stanovena nespravne.
Poruseni zdsady ,,stejnd odména za stejnou pré-
ci“ véak nemusi byt ze strany zaméstnavatelt vzdy
tmyslné. Nékdy muize jit o subjektivni chdpdni
,spravedlnosti“ v ndvaznosti na elementdrni zna-
lost trznich mechanismtt odmeénovani (Urban,
2018), ovsem spravedlivé odménovédni je nutné
chdpat presné tak, jak jej uklddd zdkon. Bylo by
tedy vhodné, aby stat poskytl zameéstnavatelim
transparentni pravidla (pfipadné i metodiky, pii-
padové studie ¢i konzultace) zaméfené na povahu
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problému a jak nastavit spravedlivy systém odmé-
novdani. Spojené krélovstvi se jiZ o podobny krok
pokusilo. Vldda Spojeného kralovstvi v letech
2013-2015 zvefejnila fadu doporuceni a pokynd,
jak provadét hodnoceni préce a tim, jak stanovit
mzdovou relaci. Vét$ina téchto dokumentti je vol-
né dostupnd na oficidlnich webovych strankdch
vlddy (GOV.UK, 2014).

V nékterych ptipadech neni nedodrZeni zdsady
rovného odmeénovani a pfistupu chybou zptisobe-
nou neznalosti, ale zdmérem. Bylo by tak vhodné,
aby stat podpofil celospolecensky tlak na nutnost
dodrZovéni zdkona a rovny pfistup k zameéstnan-
cam. Tj. vytvofit takovou atmosféru, kde nelegdlni
prace a dal$i nezddouci aspekty budou spolecen-
sky nepfijatelné. V opa¢ném piipadé bude doché-
zet k ,,normalizaci® takovéto chovdni, jako je tomu
naptiklad v ptipadé $varcsystému v Ceské republi-
ce, coZz md fadu neZzddoucich konsekvenci, jak
upozoriiuji napiiklad Savina Finardi, Anna Meli-
charovd (2021) nebo Rihové a Blahout (2019).

V neposledni fadé je dilezitd role institucf a ne-
ziskového sektoru, ti totiZ ¢asto ptsobi jako pro-
sttednik mezi zahrani¢nimi zaméstnanci a za-
méstnavateli. Prdvé neziskové organizace a stdtni
instituce mohou zahrani¢nim pracovnikiim po-
skytnout pomocnou ruku pfi fe$eni legislativnich
a jinych problémt a zdleZitosti. Napiiklad oblasti
popisu a implementace principti spravedlivého od-
meénovéni jsou tézko srozumitelné i pro domdci
pracovniky, natoZ pro zahrani¢ni pracovniky. Za-
hrani¢ni pracovnici, ktet{ ptijizdéji za praci do za-
hrani¢i, jsou ve srovndni s domdcimi pracovniky
znevyhodnéni nejen kviili moznym jazykovym c¢i
kulturnim bariérdm, ale také kviili omezenému so-
cidlnimu kapitdlu v zemi, kam zahrani¢ni pracov-
nici prichazeji.

Ndvaznost na socidlni systém

Pro zajisténi dostatku lidi na trhu prédce je nutné
dat do souvislosti ekonomickou vyhodnost vyko-
nu prace oproti socidlnim didvkdm ziskanym
v dobé nezaméstnanosti. Podle V. Berana (2020)
naptiklad v pripadé Ceské republiky existoval v le-
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tech 2001 az 2019 konflikt mezi socidlnimi ddvka-
mi a odménou za préci.

Zejména situace, kdy se jednotlivetim ekono-
micky nevyplati aktivné se tcastnit trhu prdce
(protoZe jejich prijem ze socidlnich davek je vys-
§1), minimalizujf jejich ochotu zapojit se do trhu
prace. Je tak na jednotlivych statech, aby pripadné
vedlejsi/nezamyslené efekty socidlnfho systému
kriticky zhodnotily.

Jednotny piistup na trhu prace Evropské unie
PrestoZe se trhy prédce v jednotlivych zemich Ev-
ropské unie lisi a kazdy trh prace mad jiné charakte-
ristiky, je z pohledu Evropské unie vhodné vykazat
urcitou jednotnost v ptistupu k pracovni migraci.

Zdver

Cilem predklddaného ¢ldnku bylo nejen poukdzat
na aktudlni problémy na trhu préce, ale pfedevsim
definovat doporuceni, kterd by pomohla stabilizo-
vat trh préce tak, aby uspokojil vSechny zaintereso-
vané strany (zameéstnance, zameéstnavatele, vladu).
Dlouhodobd udrzitelnost trhu prdce spocivd
v pochopeni slozitosti trhu prdce. Jednoduchy re-
cept na zajisténi dlouhodobé udrZitelnosti trhu
prace neexistuje. K dosaZeni dlouhodobé udrzitel-
ného trhu prdce je nezbytnd role a aktivni zapojenti
vSech zainteresovanych stran: nejen zameéstnanct,
zaméstnavateld a statu, ale i neziskovych organi-
zaci a spolecnosti obecné. VSechny zucastnéné
strany musi pfijmout skute¢nost, Ze nékteré vyzvy
na trhu prace ztstanou i v nadchdzejicich letech/
desetiletich (napf. nedostatek pracovnich sil v dii-
sledku demografického vyvoje spole¢nosti).
Problematika pracovni migrace se stala velmi
dtilezitou nejen pro firmy a vyrobce, ale i pro vlady
jednotlivych statli. Oblast pracovni migrace je plné
podiizena tzv. stditnim ekonomickym zdjmtm. Co
naopak zlstdvd spiSe v pozadi, je dalsi statni za-
jem, ktery byvéa spojovén s cizinci: nadéje na zajis-
ténf demografické rovnovahy vyspélych zdpadnich
spolec¢nosti, jak uvadi napriklad Cizinsky (2014).
Zavérem se zda byt velmi uZite¢né zdtraznit,
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Ze ,pracovni“ migranty nelze redukovat pouze na dlouhodobd udrzitelnost trhu prace spociva v zo-
praci. Zivot téchto zahrani¢nich pracovnikii md hlednéni slozitosti trhu préce i diisledka zddnlivé
vSechny dalsi dimenze (vztahy, hodnoty atd.). To- efektivnich kratkodobych feseni.

téz plati pro vSechny zameéstnance. Z tohoto dtivo-
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ABSTRAKT

Dobfte fungujict trh prdce, ktery zajistuje spravedlivé a rovné zachdzent pro pracovniky, je jednim ze zdklad-
nich kamenii k dosazeni hospoddrského riistu zaloZeného na riistu inovaci. Dlouhodobd udrZitelnost zdra-
vého trhu prdce by proto méla byt prioritou pro kaZzdou zemi EU i pro EU jako celek. Nicméné nadchdzejict
pracovni krize (nedostatek zaméstnancii nejen v piipadé zemi EU, tj. v CR, Némecku, ale i v USA, Kanadé)
vyvoldvd tendenci vybocovat z idedlntho stavu dlouhodobého udrZitelného trhu prdce. Naptiklad v pitpadé
pracovni migrace nejsou vzdy zajistény rovné podminky a spravedlivé odmeériovdni. Je také mozné pozoro-
vat mnoho negativnich faktori, které podkopdvajt potencidl dlouhodobé udrzitelného trhu prdce v EU. Tato
problematika je zdsadni nejen pro zaméstnance a zaméstnavatele, ale i pro jednotlivé stdty, které jsou nu-
ceny dopady selhdni trhu prdce tesit, kupiikladu v podobé poskytovdni socidlniho zabezpecent, rekvalifika-
ce nebo zvySovdni kvalifikace pracovnikiim ze zahranici, kteii piijdou o prdci a stanou se nezaméstnany-
mi. Ndsledujict ¢ldnek si proto klade za cil poukdzat na aktudini problémy na trhu prdce a definovat
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doporucent, kterd by pomohla stabilizovat trh prdce ke spokojenosti vSech zainteresovanych stran (zamést-
nancti, zaméstnavatelii i vlddy).

KLICOVA SLOVA
trh prdce; prdce; pracovnt sila

Long-term Sustainability of Healthy Labour Market in context of the European Union

ABSTRACT

A well-functioning labour market that ensures fair and equal treatment and pays for workers is one of the
cornerstones of achieving economic growth based on the growth of innovations. The long-term sustainabil-
ity of a healthy labour market should therefore be a priority for every EU country and for the EU as a unit.
Nevertheless, the upcoming workforce crisis (the lack of employees not only in the case of EU countries, i.e.,
in the Czech Republic, Germany but also in the USA, Canada) causes a tendency to deflect from the ideal
state of a long-term sustainable labour market. For instance, in the case of labour migration, a level playing
field and fair remuneration are not always ensured. It is also possible to observe many negative factors that
undermine the potential of a long-term sustainable labour market in the EU. The problem is crucial not only
for employees and employers but also for the individual states, which are forced to address the effects of la-
bour market failures. For instance, in the form of providing social security, reskilling, or upskilling for work-
ers from abroad who lose their jobs and become unemployed. Therefore, the paper aims to point out the cur-
rent problems in the labour market and to define recommendations that would help stabilize the labour
market to the satisfaction of all stakeholders (employees, employers, and government).
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labour market; work; workforce
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Volebni kampanova vozidla v Ceskych
parlamentnich volbach 2021 — jejich
prednosti a nedostatky vdomacim

i mezinarodnim kontextu’
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Katedra politologie, Pekarska 16, 158 00, Praha 5; email: josef.mlejnek@fsv.cuni.cz

1. Uvod

Volebni autobus patfi v fadé zemi k béZnym na-
strojlim agitace ve volebni kampani. Po roce 1989
se zacal objevovat i na ¢eské politické scéné, ostat-
né, takrka legenddrnim se stal autobus Zemak Mi-
lose Zemana z kampani pfed parlamentnimi volba-
mi 1996 a 1998, na ktery se ostatné ddle zaméri
ijedna z pasdzi tohoto textu.

Volebni kamparn pied volbami do Poslanecké
snémovny 2021 vs$ak pfinesla nebyvale pestrou
prehlidku rdznych volebnich agita¢nich vozidel,
autobusti, zmrzlindfskych aut, a dokonce i jeden
kamion. Volebni autobus pouzily koalice Spolu
i Volny blok, koalice Pirdtli a Starosti a nezdvis-
Iych (PirSTAN) dokonce dva, a to specidlné zamé-
fené: pojizdné muzeum ,hiicht“ vlddy Andreje
Babi$e nazvané Svindlbus a St¥ibrny $ip, urceny
k agitaci mezi seniory. Koalice PirSTAN téZ v kam-
pani nasadila trojici zmrzlindiskych dodavek, tzv.
Nanu kér, vii¢i nimz se svym vlastnim zmrzlinai-
skym vozem vymezil Andrej Babi$. Hnuti SPD To-
mia Okamury vyrukovalo s mohutnym volebnim
kamionem nazvanym Spddak. Takovéto koncentra-
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ce specifickych kamparnovych dopravnich prostied-
kt v jednéch volbach si nesporné zasluhuje bliz-
$1 pozornost, ovsem i zatazeni do domdciho, ale
hlavné mezindrodniho kontextu. I z toho divodu,
ze cely fenomén specifickych volebnich vozidel
zatim stoji mimo pozornost odborného vyzkumu.

Studie se primarné zameétuje na vyse vyjmeno-
vand vozidla. Nutno zdtraznit, Ze skoro vSechny
kandidujici politické subjekty pouzily v kampani
i rizné mensi doddvky nebo osobni automobily,
zpravidla vyvedené ve stranickych barvach ¢i ne-
souci na karoserii zpodobeni kandiddta nebo kan-
diddtt, nicméné jejich pouziti v zdsadé neptekro-
¢ilo béznou prakticko-pomocnou ¢ili servisni roli.
Volebni autobus ¢i obecnéji vyjaddreno volebni agi-
ta¢ni nebo kampanové vozidlo vSak predstavuji
specificky prosttedek vedeni volebni agitace a na-
sledujici text je ostatné vénovan téz jejich presnéj-
$§imu vymezeni. Do této kategorie tedy rozhodné
nespada kazdy dopravni prostiedek pouZity poli-
tickou stranou ve volebni kampani a urcité ji téz
nelze smésovat s relativné cetnymi pripady, kdy si
politickd strana zajisti umistnén{ reklamy v nebo
na dopravnim prostiedku uzivaném v béZném pro-

Tento vystup vznikl v ramci programu Cooperatio, védni oblasti POLS.a.



vozu, vlaku, autobusu ¢i tramvaji. A to ani v tom
piipadé, kdy je cely takovy dopravni prostfedek
vyveden v barvach volebni kampané dané strany
nebo koalice a slouzi vlastné coby mobilni bill-
board — jako napfiklad tfi¢lankovd nizkopodlazZni
tramvaj typu Skoda 15T Dopravniho podniku hlav-
nfho mésta Prahy, provozovand od ¢ervna do listo-
padu 2021 na béznych linkach s celovozovou re-
klamou (celoplo$nym polepem) koalice PirSTAN
(Dopravécek, 2021; Tram 9394 info).

2. Vyznam a parametry volebnich
kampartovych vozidel v mezindrodnim
kontextu

V zahrani¢i jsou volby ¢i referenda, celostétni, re-
giondlni nebo mistni, ¢asto rovnéZ prehlidkou
i soubojem volebnich autobusti ¢i jinych podob-
nych dopravnich prosttedkd, zejména v minulosti
téZz vlaka.

Pouziti vlaku v politické kampani md zejména
v USA dlouhou tradici, sahajici az k Abrahamu Lin-
colnovi. V roce 1948 vsak dokonce patfilo k rozho-
dujicim faktortim prezidentskych voleb. Harry
Truman v nich nebyl favoritem, av$ak vsadil na Ze-
lezni¢ni kontaktni kampan. Objel vyznamnou ¢4st
Spojenych statd vlakem, kdy mu jako tribuna
k prosloviim na Zelezni¢ni stanici slouzila plosin-
ka na poslednim vagénu. Mohl tak zavitat i do za-
padlejsich sidel. Na mnoho voli¢t téZ zaptsobilo,
ze Truman zvolil dopravni prostifedek typicky pro
délniky ¢i vitbec nizsf pfijmové skupiny, nikoliv lu-
xusni automobil nebo letadlo.

Truman nebyl zdaleka prvnim, kdo pouzil v kam-
pani vlak, ostatné, jeho soupef Thomas E. Dewey
tak ucinil téz, avSak Truman dokézal vyuZit pfed-
nosti Zeleznice velmi intenzivné. Jeho vlakova
souprava béhem volebniho turné urazila zhruba
50000 kilometri a Truman pronesl tdajné az
350 projevl (Holbrook, 2002; Rogoway, 2016; Whi-
te, 2014).

Patrné i proto je s jeho politickou drdhou pevné
spojen termin whistle stop (¢i whistle-stop), ddvno
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pred Trumanem oznacujici béZnou dopravni za-
stdvku na znameni (doslova piskavéd zastdvka —
od toho, Ze lokomotiva ddvala parni pistalou naje-
vo, Ze opravdu zastavi). Terminy whistle-stop,
whistle-stop tour ¢i flag stop ale dodnes znamena-
ji rovnéz takovy styl vedeni kontaktni kampané,
kdy politik putuje urcitou oblasti, ne nutné vla-
kem, a ¢asto se zastavi ,na kus feci“ s voli¢i. Coz
miiZe byt provdzeno i rozddvdnim propagac¢nich
materidlt ¢i nabizenim rtiznych pokrmt nebo né-
poju.

Volebni autobusy (¢i jiné podobné dopravni
prostifedky) tedy jednak plni celkem prozaickou
tlohu: s jejich pomoci 1ze oslovit pocetné publi-
kum, a to i mimo velkd centra. A nejenZe dopravi
kandid4ta na urcité misto, ale poskytnou mu tam
zéroven kulisu, kterou nemusi sloZité stavét,
i technické zdzemi k osloveni voli¢t v dané lokali-
té (Parker, Pickard a Payne, 2019). Kampariové au-
tobusy se ¢asto osvédcéuji pravé ve venkovskych
oblastech ¢i viibec v oblastech s rozptylenym osid-
len{m. Avsak jejich funkce se zdaleka nedd reduko-
vat na pouhy pojizdny billboard nebo vyhradné
prakticky ndstroj dopravy kandidujiciho politika
do urcité destinace. Pln{ téz duleZitou roli repre-
zentace samotného kandiddta nebo politické stra-
ny, a mohou dokonce slouZit jako ,,symbol celého
politického ekosystému® (Ellison, 2011). Tvoii
soucdst ,,ikonografie kampané®, jsou jeji ,,vizudlni
metaforou” (Wierson, 2018). DileZity je téZ ten
aspekt, ze predevsim obyvatelé malych sidel mo-
hou ptitomnost volebniho autobusu vnimat jako
dtikaz zdjmu politikl o ,,obyc¢ejného ¢loveéka“.

Zejména na britské, ale téZ na americké politic-
ké scéné predstavuje volebni ¢i kamparovy auto-
bus (Castym terminem je prdvé campaign bus)
zcela typicky a skoro obligdtni ndstroj agitace a po-
litické komunikace (Cullerton, 2020; Harris, 2020;
Korecki, 2019; Millard, 2017; Stamp, 2019; Wollas-
ton, 2015). Ve Velké Britdnii se uz davno stal osobi-
tym elementem tamni politické kultury (Parker,
Pickard a Payne, 2019). V USA se v prezidentskych
volbach Casto pouzivé nikoliv celoplo$né ve smys-
lu celostdtniho (federdlniho) turné, nybrz lokalné,
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v ramci jednoho ¢i nékolika pro daného kandidata
dutlezitych statt (Graff, 2011).

Ve Velké Britanii se dokonce pro volebni auto-
bus uZzivad pojem battle bus, tedy bitevni autobus.
V brexitové kampani v roce 2016 provozovaly auto-
bus oba tdbory, avsak vice zaujal ¢erveny autokar
zastancti odchodu Velké Britdnie z Evropské unie
s vyraznym sdélenim: ,,Posildme EU 350 miliont
liber tydné, vénujme tuto ¢dstku radéji nasemu
zdravotnictvi“. Podle serveru BBC News dokonce
autobus kampané Vote Leave ,posunul vedeni
kampani na novou uroven“, a naddle patii mezi
,nejdiskutovanéjsi a nejspornéjsi vizudlni posel-
stvi — a sliby — v britské politické historii“ (Stamp,
2019).

A napriklad Skotska ndrodni strana (SNP) usilo-
vala na jafe 2021 o vétSinu ve Skotském parlamen-
tu i pomoci dvou kfiklavé Zlutych autobusti. Na je-
jich bocich se kromé portrétu skotské prvni
ministryné Nicoly Sturgeonové jasné vyjimalo
i heslo ,,Both Votes*, tedy oba hlasy v tamnim smi-
$eném volebnim systému, kde voli¢ disponuje jed-
nim hlasem ve vét§inové, druhym v jeho pomérné
sloZce. Dva busy, oba hlasy — autobusovd kamparni
SNP tak prezentovala velmi ndzorné politické sdé-
leni (Webster, 2021). Konkurenc¢ni skotska Labour
Party dokonce vyrukovala se specidlnim kampario-
vym autobusem apelujicim na to, aby voli¢i dali
druhy hlas pravé ji. List Glasgow Times ho doslo-
va oznacil za ,second vote battle bus“ (Paterson,
2021).

Volebni autobusy se v3ak pouZivaji i v fadé ji-
nych zemi. Neddvno naptiklad v kanadskych ¢i
némeckych parlamentnich volbach. V kanadskych
parlamentnich volbach 2021 pouzily volebni auto-
busy tti ze ¢tyf hlavnich politickych stran: Liberdl-
ni strana premiéra Justina Trudeaua, nacionalistic-
ky Québecky blok i levicovd Novd demokratickd
strana, vedend Kanadanem indického ptivodu Jag-
meetem Singhem. Konzervativni strana nasadila
dokonce kampariové volebni letadlo. CoZ vSak uci-
nili i viidce liberdli Trudeau a také Singh (Forrest,
2021; Vasquez-Peddie, 2021). Volebni letadla jiz
tradi¢né neodmyslitelné patii k prezidentské kam-
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pani ve Spojenych statech americkych. Zpravidla
jde o dopravni letadlo pro kritké a stfedni traté
(v posledni dobé nejcastéji Boeing 737 nebo 757)
zvnéjsku i zevnitf specificky upravené pro vedeni
kampané. Jejich pouZiti je podobné jako v Kanadé
motivovano téz Cisté prakticky, potfebou absolvo-
vat velké mnoZstvi mitinkli s voli¢i v rozlehlém
prostoru v relativné kratkém case (Benson, 2020;
Richmond, 2016).

V Némecku se volebni autobus oznacuje i jako
wahlkampfbus. V kampani pfed parlamentnimi
volbami 2021 ho pouzily Alternativa pro Némecko,
CDU/CSU i Spojenectvi 90/Zeleni. Lidryné Zele-
nych Annalena Baerbockovéd ve svém zeleném au-
tobusu, pohdnéném sice naftou, ale se soldrnimi
¢lanky na stfese, disponovala i malou mistnosti vy-
zdobenou kvétinami, kterd zdroven slouZila jako
studio pro vytvéaieni medidlniho obsahu. Baerboc-
kova si do svého pojizdného studia rovnéz zvala
rizné hosty a rozhovory s nimi umistovala pod ti-
tulkem ,,Auf dem Weg“ (Na cesté) na socidln{ sité.
A pravé propojenost volebni tour se socidlnimi si-
témi je v soucasné dobé naprosto typickd, ba nut-
nd. Zminény autobus se mohl v rdmci kampariové-
ho turné pohybovat v zdsadé zcela autonomné,
obsahoval téZ prostory a vybaveni pro odpocinek
i ptipravu obcerstveni a stravy — pro kandidédtku
a doprovodny persondl. Dle sdéleni Annaleny
Baerbockové béhem kampané najel 14 888,6 kilo-
metru (Auf dem Weg, 2021; Baerbock, 2021; Her-
z0g, 2021; Ludowig, 2021).

V oblasti sttedni Evropy jsou volebni autobusy
velmi rozsifené zejména v Polsku, v kampanich pti
parlamentnich i pfimych prezidentskych volbdch
(Gwdézdz a Machnik, 2014, s. 87; Hrechorowicz,
2015; Kowalski, 2015; Krygier, 2019, s. 94-96; Siko-
ra, 2015; Szymczak, 2019, s. 86-87; Wroblewski,
2020).

Jejich prikopnikem se stal Aleksander Kwas-
niewski z postkomunistického Svazu demokratic-
ké levice, jenZ pouZil volebni autobus v kampani
pfi prezidentskych volbach 1995. Zajizdél s nim
i do odlehlych venkovskych oblasti, a mohl tak pti-
mo oslovit voli¢e, k nimZ Z4dny jiny z jeho soupe-



t nepronikl. Nékolik dni pfed piijezdem do dané-
ho meésta ¢i oblasti si Kwasniewski nechal
zpracovat priizkum, jaké problémy tamni obyva-
telstvo nejvic trdpi, a byl tak velmi dobfe informo-
van o mistni situaci. S autobusem ujel pies 25000
kilometrti a navstivil kolem 150 lokalit (Szymczak,
2019, s. 86-87), coz bylo obzvldsté tcinné v dobé
pfed masovym rozsifenim internetu a socidlnich
siti. Blizky spolupracovnik Milo$e Zemana Miro-
slav Slouf se pravé Kwasniewského volebnim auto-
busem inspiroval pti ndvrhu volebniho autobusu
Zemék, ktery Milo§ Zeman jako pfedseda CSSD
pouzil v Gspésnych kampanich v letech 1996 a 1998
(Bastlova, 2017; Zeman, 2005, s. 149).

Z polské scény si blizsi predstaveni zaslouzi
i Dudabus neboli volebni autobus Andrzeje Dudy,
ktery byl povaZovén za jeden z klicovych faktort
jeho tuspéchu v prezidentskych volbdch 2015.
Duda, kandidat socidlné-konzervativni strany Pra-
vo a spravedlnost, zvolil autobus od tradi¢niho pol-
ského vyrobce Autosan, jenZ se tou dobou navic
nachézel v ipadku. Demonstroval tak sviij priklon
k vlastenectvi (nacionalismu) a k niz§im pfijmo-
vym skupindm, a to nékolika zptisoby. Jednak vy-
bérem domadci znacky i konkrétniho typu Autosan
A1112T neboli oby¢ejného linkového ¢i turistické-
ho autobusu. Navic tim vyjadfil odhodldni pomé-
hat polskému primyslu a domdcim vyrobctim,
a tedy i tvorbé novych pracovnich mist, coZ v kam-
pani oteviené deklaroval — a pravé i v pfimé sou-
vislosti se svym volebnim autobusem. Zarovern se
ostie vymezil vii¢i svému soupeti, stdvajicimu pre-
zidentovi Bronistawu Komorowskému z Obcanské
platformy, jehoZ $tdb nasadil celou flotilu celkem
Sestndcti volebnich autobusti, pro samotného kan-
didéta i jeho podporovatele, av$ak luxusnich auto-
kartt némecké znacky Mercedes (Hrechorowicz,
2015; Kowalski, 2015).

Vyse uvedené konkrétni priklady zdaleka ne-
jsou vycerpdvajici, maji predevsim za cil ilustrovat
vyznam i nékteré zdkladni rysy tématu. Pficemz
specidlni kampariové vozidla se pouZivaji k propa-
gaci nejen politickych stran nebo kandidatd v riiz-
nych typech voleb, ale i urcitych ideji, svétondzo-
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rovych ¢i ndboZenskych proudt nebo tieba dulezi-
tych otdzek vefejného Zivota.

Technicky i organiza¢né md koncept volebniho
(kampanového) vozidla velmi blizko k road show
(roadshow), pouZivané komer¢nimi firmami nebo
i jinymi institucemi k propagaci firmy, znacky ¢i
konkrétnich vyrobkt. Tedy k mobilnimu turné,
provozovanému specidlné — uvnitf i navenek —
upravenym vozidlem, zpravidla autobusem nebo
ndkladnim automobilem, ktery mtize mit napfi-
klad ndvés upraveny jako rozklddaci mobilni p6di-
um nebo jako tzv. showroom. Takovd vozidla se
nazyvaji i jako promotion truck nebo promotion
bus (srov. napf. Batten, 2021; MAM, 2013 a 2016;
Promotiontruck.cz; Showtruck.cz). Blizko ma téz
k pojizdné prodejné, k food trucku, k pojizdné
knihovné nebo pojizdnému kinu a dalsimu podob-
nému mobilnimu uspokojovdni hmotnych, zdra-
votnickych ¢i kulturnich potieb. A téZ k turné pro-
vozovanému interprety vSech proudd a zanrt
popularni hudby. Ostatné, vyse uvedenymi zptiso-
by vyuziti dopravnich prostiedkil je ¢asto pfimo
inspirovan.

Blizko ma samoziejmé k jakémukoliv reklamni-
mu vozidlu nebo k alegorickému vozu, jenz nalé-
zal zvl&stn{ uplatnéni pfi prvomdjovych privodech
¢i jinych podobnych oslavdch v komunistickych
zemich, ovSem $kdla jeho pouZiti je pochopitelné
$irsi. Dutlezity je vSak aspekt turné, dlouhodobéjsi-
ho putovédni po urcité trase se zastdvkami a pfi-
mym kontaktem posddky s lidmi, ktery bézné re-
klamni vozidlo nebo alegoricky viiz zpravidla po-
stradaji.

Vyznamnou roli hraje pochopitelné i vybér
a tprava pouzitého dopravniho prostiedku, poneé-
vadz vozidlo, které se vyrazné vymyka z toho, co
1ze spatfit v béZném provozu — znackou, typem,
rozmeéry, specifickym urcenim, zabarvenim ¢i tte-
ba veterdnskym charakterem — je ,zarucenym
poutacem pozornosti“ (MAM, 2013).
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K nasazeni kampariovych vozidel by strany mély pfistupovat promyslenéji, je-
Jjich podobu i provoz diikladneéji planovat véetné vétsiho ohledu na cilové volic-
ské skupiny. Vice se zamérit na charakter turné, kde mohou volebni autobusy
rozvinout své prednosti. A nemeély by se bdt vétsi medializace vcetné castéjsiho
zvani novindrii na palubu volebnich vozidel.

3. Teorie a metodologie

Odbornych texti zaméfenych na volebni autobusy
¢i na jind podobnd vozidla existuje velmi mélo, ba
neexistuji skoro zddné. Zkoumany fenomén je pri-
padné spiSe stru¢né zminén v nékterych publika-
cich pojednévajicich $ifeji o politické komunikaci
nebo politickém marketingu ¢i v pfipadovych stu-
diich vybranych kampani. Tento text tudiZ hodla
uvedené bilé misto alesponi z¢asti zaplnit, a prispét
tak k dal$imu rozvoji vyzkumu role a ptlisobeni
mobilnich prostfedki politické komunikace. Dosa-
vadni maly odborny zdjem o zminény fenomén
vSak logicky vyvoldvd téz nutnost vyporddat se fa-
dou problémii teoretické a metodologické povahy.
Konkrétnéj$sim cilem textu je proto rovnéz
upfesnit vyznam, vnimdni a pouzivdni pojmi
,volebni autobus“ ¢i obecnéji ,,volebni vozidlo“,
,kamparnové vozidlo“ nebo ,volebni kampariové
vozidlo“, a ptispét tak ke konceptualizaci téchto
termint pro dalsi praktické vyuziti, nejen pro tce-
ly dalstho odborné zameéteného vyzkumu, ale téz
piipadné i v médiich a ve vefejném prostoru.
Klade si téZ za cil zodpovédét na otdzky, jaké
byly a jsou hlavni pfednosti a nedostatky voleb-
nich kampaniovych vozidel, a to jak v ¢eskych par-
lamentnich volbach 2021, tak obecnéji, ponévadz
zkoumané dopravni prostiedky zasazuje do $irsi-
ho nejen domdciho, ale i mezindrodniho kontextu.
Prednosti a nedostatky volebnich dopravnich pro-
stfedkd, jejich moZnosti, potencidl i rizika s nimi
spojend budou v zdvéru posouzeny rovnéz pomo-
ci SWOT analyzy. Pfi ni se identifikuji faktory
a skute¢nosti, které pro objekt analyzy pfedstavuji
silné a slabé stranky, prileZitosti a hrozby okoli.
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Klicové faktory jsou pak verbdlné charakterizova-
ny ve ¢tyfech kvadrantech tabulky SWOT (Ketkov-
sky a Vykypél, 2002, s. 97-101; Kotler a Armstrong,
2011, s. 53-54; Pickton a Wright, 1998). Podrobné-
ji bude metoda predstavena pii vlastni analyze
v zavérecnych pasdzich textu.

Empiricky zdklad studie tvofi pfedev$im medi-
dlni zpravodajstvi o zahrani¢nich i ¢eskych vol-
béch, v konkrétnim pripadé ceskych parlament-
nich voleb 2021 pak rovnéZ prezentace kandiduji-
cich subjektli na internetu, zejména na socidlnich
sitich (hlavné na Facebooku). Déle pak zpravy o fi-
nancovani volebn{ kampané, dodané kandidujici-
mi subjekty Utadu pro dohled nad hospodafenim
politickych stran a politickych hnuti. A téz speci-
fické weby o dopravé a dopravnich prostiedcich,
které z&asti funguji i jako cennd databdaze.

Studie se nezaméfuje na vyzkum konkrétniho
dosahu daného prostfedku ve smyslu odhadu po-
¢tu oslovenych ¢i agitaci zasazenych osob, coZ by
si vyzZadalo specifickou praci v terénu i specidlni
metody méfeni (srov. Holbrook, 2002). Navic je
otdzkou, zda je pfimy dosah viibec méfitelny. I ve
firemnim marketingu 1ze jen velmi obtiZné¢, pokud
viibec, urcit konkrétni podil roadshow na piipad-
ném ndrulstu trzeb propagovaného vyrobku ¢i na
zlepSeni povédomi o dané znacce a za dulezité se
povaZzuji rovnéz sekundérni efekty, jako medidlni
publicita ¢i integrace do jinych reklamnich kampa-
ni nebo spotiebitelskych soutézi (MAM, 2016).
Studie téZ nehodnoti politicky profil zkoumanych
subjektl, pouze jimi pouzitd kampanova vozidla
a rtizné aspekty jejich nasazeni.

Teoretické uchopeni problému zde vychdzi pte-
devsim z praxe, z ptibliZeni dvou konkrétnich vo-



lebnich autobusti, jednoho domdciho a jednoho
zahrani¢niho, jejich podoby a fungovéni, které dle
nazoru autora, podloZeného zkoumadnim pomérné
znacného mnozstvi volebnich kamparnovych vozi-
del (vCetné téch vysSe zminénych), predstavuji
prakticky idedlni vzor, bliZici se idedlnimu typu
Maxe Webera (srov. Weber, 2009, s. 43-63). Po-
slouzi jako zdklad pro definici volebntho kampa-
nového vozidla, pro jakysi prakticko-teoreticky
etalon, ktery pak bude aplikovdn na zkoumany
ptipad, tedy na ceské parlamentni volby 2021.
Zmrzlinafské vozy a kamion budou podle néj po-
suzovany samoziejmé volnéji. Ostatné, pouZiti
zmrzlindfskych vozi ve volebni kampani je nato-
lik specifické, Ze (alespon zatim) postrddd smysl
vytvéiet pro né obecnéjsi teoreticky model.

3.1 Vzor Zemdk

Volebni autobus pouZil velmi Gspésné Milo§ Ze-
man coby predseda CSSD v kampanich v parla-
mentnich volbdch 1996 a 1998. Jeho Zemdk, upra-
vend Karosa typu C 734 roku vyroby 1985, predsta-
vuje takika idedlni vzor volebniho ¢i kampariového
dopravniho prostfedku. Jednak z praktické stran-
ky véci, ponévadz umoziioval vedeni kontaktni
kampané, kterd je pro kandidéta (jeho stranu) mi-
motddné dtlezitd, zejména pokud je vétsina médif
vic¢i nému nepiiznivé naladéna. Zemdk byl uzpu-
soben ke skute¢né ,tour”: obsahoval misto na spa-
ni, socidlni zatizeni, po¢itac, fax, telefon, vnéjsi re-
produktory i vysuvnou plosinu, z niZ mohl Zeman
promlouvat ke shromézdénym lidem. Do Prahy se
vracel jen jednou tydné. S jeho pomoci se tak dala
vést opravdu intenzivni kampan s velkym dosa-
hem, zahrnujici velké mnozZstvi obci i mens$ich
meést (SA Karosa Zemdk; Srna, 1996; Zeman, 2005,
s. 150; Zeman, 2006, s. 74).

Autobus ddle fungoval jako nosi¢ politického
poselstvi: Milo§ Zeman, reprezentant chudsich
vrstev, jezdil za volic¢i tim, ¢im oni béZné cestovali
do zaméstndni: oby¢ejnym autobusem znacky Ka-
rosa, nikoliv néjakou luxusni limuzinou. ,I auto-
bus,“ jak sdm Zeman konstatoval, ,je symbol ple-
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bejstvi“ (Zeman, 2006, s. 75). A poselstvi jesté
korunoval ndpis na stfese: ,Vaclave, dobry let! Mi-
los*“ — nardzka na Vdclava Klause, jenZ jako premi-
ér tdajné cestoval na politické mitinky vrtulnikem
(Srna, 1996).

A za tfeti nutno zminit i specifické pojmenové-
ni. Slovo Zemdk, odvozené jako zkratka vyrazu
,Zemanova Karosa“, obsahovalo jednak odkaz na
pfijmeni stranického a volebniho leadera MiloSe
Zemana, ale je téZ synonymem pro bramboru, po-
krm chudych. ,,A CSSD vZdy byla stranou oslovuji-
ci spise lidi, ktefi konzumuji zdkladni potraviny —
brambory, mléko a obili, nez ty, ktefi se zivi
kavidrem a $ampatiskym,“ vysvétlil pti slavnost-
nim kitu volebniho autobusu 29. tinora 1996 v Par-
dubicich Milo$ Zeman (Stary, 1996).

Zemdk se stal taktka legenddrnim, v ¢estiné slo-
vo dokonce slouzi (skoro) jako synonymum pro
volebni autobus.

3.2 Vzor Straight Talk Express

John McCain sice v roce 2008 prohrdl prezidentské
volby s Barackem Obamou, ale jeho volebnim au-
tobus Straight Talk Express, ktery dal vlastné na-
zev celé kampani, urcité stoji za pozornost, ostat-
né, je v ¢ldncich s tématikou volebnich autobust
¢asto zmitlovan. McCain ho pouzil uz v roce 2000,
kdyZ se netspésné pokusil o nominaci Republi-
kanské strany pro souboj o Bily dim. Jiz tehdy
proslula McCainova ochota hovotit s novinafi pra-
vé v autobuse, coz pfispivalo i k pfiznivému refero-
vani o ném v médiich (Paolino a Shaw, 2001, s.
495). Po pér letech koncept oprasil, ba ho v pri-
madrnich volbdch a pak jako nominovany prezi-
dentsky kandidat, ktery mél celit ,obamomadnii*,
pouzil ve volebnim zdpasu s jesté vétsi intenzi-
tou.

,Straight talk“ znamend pfim4, ale také upfim-
nda ¢i poctivé fe¢, navic slovo ,.express“ ma v ang-
lictiné kromé oznaceni rychlého dopravniho pro-
stfedku (vlaku ¢i autobusu) hlavni vyznam ,vyjad-
rit“. Ndzev busu tudiZ obsahoval i elegantn{ slovni
hiicku.
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Krom vnéjsiho , kamparnového vyzdobeni byl
autobus specificky upraven i uvniti: obsahoval ku-
chyniku, sprchu, misto pro konzumaci obcerstvent
a téz specidlni prostor urc¢eny pro porady a prdci
$tdbu nebo pro diskuse s novindfi. Ty mél lakat
pravé i usnadnény piistup ke kandidatovi, pticemz
McCain ptedpoklddal, Ze tak dosahne $irsiho a pfi-
znivéjsiho referovani o své osobé v médiich. Auto-
bus doprovézel i obytny viiz — karavan (McCain
bus, 2008; Stearns, 2007).

McCaintv autobus tudiz spojoval fadu praktic-
kych vyhod s hlavnim poselstvim kampané do jed-
noho kompaktniho celku. John McCain v prezi-
dentské volebni kampani 2008 provozoval i prona-
jaty Boeing 737, v barvdch své kampané a pod
jejim heslem , Straight Talk Express“. Vizudlni po-
jetf i vnitfni uspotfddani letadla mélo zcela zd-
meérné v mnohém pripominat kandid4ttiv autobus
(Cooper, 2008; Lombardo, 2008).

3.3 Definice volebniho kampariového vozidla

Kampariovy nebo volebni autobus ¢i obecnéji vyja-
dfeno kampariové vozidlo nebo volebni kampario-
vé vozidlo je multifunkénim mobilnim ndstrojem
vedeni volebni kampané, zejména formou del$iho
turné s cetnymi zastdvkami (whistle-stop). Je
k tomu patfi¢né uzptisobeno — md nainstalovdny
prostfedky agita¢n{ a komunika¢ni techniky, obsa-
huje prostory pro kandiddta (kandidaty), jejich
$tdb i pro novindre. A téZ vybaveni a prostory pro
pripravu a konzumaci obcerstveni, pro osobni hy-
gienu i pro odpocinek. Je-li na cestdch, stava se téz
mobilnim $tdbem, jednim z ,nervovych center”
kampané, mistem, odkud kandidat rovnéz muze
aktudlné komentovat vyznamné celostdtni i zahra-
ni¢ni uddlosti, vyroky soupett apod. Samo o sobé
vyjadfuje urcité politické poselstvi, pfedstavuje
,metaforu® hlavniho sdéleni nebo celkového stylu
daného kandidata ¢i politické strany, spoluvytvari
Ltvai €l ,ikonografii“ kampané, funguje jako je-
den z jejich ,maskoti“. A to zpravidla pomoci
barevného schématu, hesla ¢i hesel, které nese, vy-
béru specifického typu ¢i znacky pouZitého do-
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pravniho prostiedku, popfipadé specifickym po-
jmenovdnim. Jeho pouZiti je propojeno se
socidlnimi sitémi, kde jeho posddka rtiznymi zpi-
soby referuje o pribéhu a obsahu turné i o mis-
tech a ¢asech planovanych zastdvek.

4. Volebni vozidla v ¢eskych parlamentnich
volbdch 2021

V praktické ¢ésti se text nejprve zaméii na volebni
autobusy koalice Spolu a Volného bloku. Nésledo-
vat bude pasdz zaméfend na volebni kampariovd
vozidla koalice PirSTAN, kterd jsou pojata v jed-
nom bloku, do néhoZ jsou zahrnuty i dva volebni
autobusy provozované Pirdtskou stranou v letech
2017 a 2020, coz umoznuje predestfit i zajimavou
Lpirdtskou tradici pouZiti volebnich vozidel. Poté
je pozornost vénovdna volebnimu kamionu SPD
véetné jeho komparace s podobnym volebnim ka-
mionem CSSD z roku 2008. Nésleduji SWOT ana-
Iyza a zavér.

4.1 Volebni autobus koalice Spolu

Autobus koalice Spolu (ODS, KDU-CSL a TOP 09)
byl navenek vyveden v jejich barvdch, kde pfeva-
Zovala modrd, a na bocich i na z4di nesl velké por-
tréty jejich téf lidrt i heslo ,Spolu — ddme Cesko
dohromady* (Hradilek, 2021). Slo o typ Volvo Beu-
las Aura, roku vyroby 2010, ktery si koalice prona-
jala od malého dopravce Jittho Suchého z Brandy-
sa nad Labem, jenz v roce 2021 provozoval celkem
Sest autobusti (SA Spolu). Zménu oproti jeho béz-
nému pouziti pfedstavoval v zdsadé pouze zminé-
ny reklamni politicky polep.

Za symptomatickou nutno oznacit skute¢nost,
ze lidr Spolu Petr Fiala povaZoval 13. Cervence
2021 pfi pfedstaveni autobusu novindfim v Praze
za nezbytné viibec obhajovat jeho pouziti: ,Ne-
bud'me tak moc zahledéni do Ceské republiky, pro-
sté volebni autobus, ktery veze vic lidi a je pomalo-
vany néjakymi hesly, je néco uplné obvyklého
v zahranici, bézné se to pouzivd. My to pouZivime
taky, protoZe ndm to pfipadd jako spravné, dobré,



viditelné, srozumitelné. Prosté mdme autobus Spo-
lu a neohliZime se nékam do minulosti. Je to néco,
co... k dobré, profesiondlné vedené silné volebni
kampani prosté pat¥i“ (Ceské noviny, 2021). Slova
o ohliZeni se do minulosti nardZela na autobus Ze-
mak Milo$e Zemana, mezi pfiznivci koalice Spolu
krajné nepopuldrniho, le¢ zdroven s autobusem
Zemak ve vseobecném poveédomi stdle pevné sva-
zaného. Petr Fiala mél patrné obavu, Ze by si volici
mohli kviili tomu volebni autobus spojit s adjekti-
vy jako ,,populisticky“ nebo ,demagogicky“ ¢i aby
koalici Spolu nevycetli ,,opiceni se“ po Milosi Ze-
manovi.

Ovs$em jeho charakteristiku volebniho autobu-
su, Ze ,,veze vic lidf a je pomalovany néjakymi hes-
ly“, nutno oznacit za ptili$ strohou, pomijejici né-
které zdkladni funkce tohoto prostfedku vedeni
kampané. Jde sice o patrné improvizovany vyrok
z tiskového brifinku, av$ak ani v praxi koalice Spo-
lu nevyuzila vSech moZnosti, které volebni autobu-
sy nabizeji.

Ten jeji kazdopddné postradal specidlni vnitini
tpravu ¢i zvlastni technické vybaveni pro vedeni
kampané. Interiér zustal stejny jako u béZného lin-
kového ¢i zdjezdového autobusu (Ceské noviny,
2021; Hradilek, 2021). Pfi jeho ¢ervencovém pied-
staveni svezla koalice Spolu po Praze novindie
a béhem projizdky usporddala viceméné improvi-
zovanou tiskovou konferenci s lidry, ti v§ak vyuZzili
zvukové zafizeni pouZzivané obvykle turistickym
pravodcem (Pekarovd Adamovd, 2021).

Autobus mél slouzit hlavné kandidattim v kra-
jich, koalice ho hodlala rovnéz ptij¢ovat zdjemctim
na vylety ¢i pouzit ke svdzeni divdkd do letnich
kin, své letni pfedvolebni atrakce, kde promitala
populdrni komedii Zeny v béhu (KDU-CSL, 2021).
V zdsadé se tak délo, ovsem v pomérné omezené
intenzité. Naptiklad dle tiskové zprdvy organizace
TOP 09 Stiedoc¢eského kraje z 6. srpna 2021 ,,vo-
lebni autobus s kandidaty postupné navstivil més-
ta Dobfis, Pfibram, Sedl¢any, Votice, Olbramovice,
Bene$ov a Ri¢any u Prahy“ (TOP 09, 2021). Avsak
podobné vyjezdy mistnich kandidati po daném
regionu nemeély povahu déle trvajiciho turné (ne-
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boli ,,$1n0ry“) s mnoha zastdvkami, ostatné, auto-
bus pro néco takového ani nebyl plné technicky
vybaven. Krajské ¢i mistni organizace stran sdru-
zenych v koalici Spolu si ho spi$e ptij¢ovaly ¢i pre-
ddvaly na rtizné jednordzové akce nebo kratsi ces-
ty s nékolika madlo zastdvkami. Autobus tak
v ramci celé Ceské republiky turné vlastné absol-
voval, ale pouze v souc¢tu mozaiky rtizné napldno-
vanych mensich akci, popfipadé spise doprovodné
(statické) ucasti na vétsich mitincich, nikoliv ve
smyslu del$ich kontinudlnich vyjezdd. Fungoval
tak spiSe jako bézny dopravni prostiedek s tim bo-
nusem, Ze nesl specidlni vnéjsi vyzdobu, a mohl
tak ptisobit i jako pojizdny poutac ¢i billboard. Pte-
devsim ve fini$i kampané pak koalice Spolu auto-
bus vyuZivala rovnéz jako ndstroj ,triumfalniho“
prijezdu leaderti koalice na mitink (Fiala, 2021b;
Fiala, 2021c; Shabu, 2021).

Autobus téZ postrddal specifické jméno a sdm
0 sobé nevyjadfoval néjaké politické poselstvi, ne-
tvotil ,metaforu” néjakého vyrazného sdéleni.

Propagace autobusu jako takového v médiich ¢i
na socidlnich sitich nedosahovala vysoké intenzi-
ty, byt se objevuje na propagac¢nich fotografiich
nebo videich z mitinkd emitovanych koalici Spolu
na socidlnich sitich (srov. napf. Fiala, 2021a). Drti-
va vét§ina medidlnich zprdv se tyka 13. ¢ervence
2021, kdy byl bus slavnostné predstaven pfi startu
letni fdze kampané. V médiich se v$ak i poté ¢asto
objevovaly fotografie z jeho ,inaugurace” — prede-
vs$im jako ilustrativni foto k ¢ldnkdm o koalici Spo-
lu, které se ale zobrazeného volebniho kampario-
vého prosttedku obsahové zpravidla viibec
netykaly. CoZ svéd¢i o potencidlu medidln{ ptitaz-
livosti volebniho autobusu, ktery ale koalice Spolu
zdroven nedokdzala plné vytézit.

Ze zpravy o financovédni volebni kampané do-
dané koalici Spolu Utadu pro dohled nad hospoda-
fenim politickych stran a politickych hnuti (déle
jako UDHPSH) se nedajf vydaje na volebni autobus
a jeho provoz urcit, zprdva neobsahuje polozky,
které by k nému byly pfimo slovné vdzany (Spolu
volby 2021 finance). Nicméné $lo o starsi autobus
pronajaty od mensiho dopravce, ktery kromé vnéj-
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$tho polepu neprodélal zadné vétsi dpravy, a cel-
kové suma tedy patrné nebyla nijak horentni. Na
zdkladé nédkladt, vykazovanych u volebnich auto-
busti koalici PirSTAN (viz niZe), 1ze odhadnout, Ze
pravdépodobné vyrazné neprekrocila nizsi stati-
sice. Jeji podil na celkovych vydajich na kamparn
(90 miliont1) tudiz nejspise neptesdhl 1 %.

4.2 Volebni autobus Volného bloku

Volebni autobus pod jménem Volndsek provozoval
uz od jara 2021 Volny blok, jehoZ volebnim leade-
rem byl kontroverzni poslanec Lubomir Volny,
zvoleny v roce 2017 za hnutf Svoboda a pfimd de-
mokracie (SPD) Tomia Okamury. Stejné jako jeho
leader, nechvalné prosluly poty¢kami v jednacim
sdle Poslanecké snémovny, se Volny blok vyznaco-
val ostrym odmitanim protiepidemickych opatfe-
ni i o¢kovéani (Svobodova, 2021; Prokop a Tvrdon,
2021).

Pro kamparni si pronajal jiZ specidlné upraveny
obytny autobus Karosa LC 936 (roku vyroby 1998,
s pfestavbou provedenou roku 2015), provozovany
cestovni agenturou jako tzv. hotel bus ¢i campin-
govy bus pod obchodnim ndzvem ¢undrbus. Slou-
71 jako campingovy obytny viiz pro vétsi, az dvace-
ti¢lenné skupiny osob, dle webové stranky bézné-
ho provozovatele napfiklad i pro cykloturisty nebo
voddky. Je tedy vybaven i dvaceti ltizky a odpovi-
dajicim zdzemim pro hygienické i stravovaci potie-
by. Volny blok zachoval jeho ptvodni, pfevdazné
cervenou barvu, autobus pouze polepil stranickou
symbolikou a volebnimi hesly (Cundrbus Maxner;
SA Karosa Volny blok).

Ndzev busu odkazoval jak ke jménu leadera,
tak k pojmu svobody, ktery byl klicovym i pro po-
stoj Volného bloku k oc¢kovéni a dal$im protiepide-
mickym opatfenim. A v ¢e$tiné znamend téz vol-
nou vstupenku ¢i vstup zdarma na néjakou
kulturni nebo sportovni uddlost, tedy néco ptijem-
ného.

Lubomir Volny pouZival Volndska jako skutec-
ny kampanovy autobus neboli battle bus, vedl
s jeho pomoci kontaktni kampar ve formeé turné,
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s cilem oslovit co nejvice voli¢ti. Marian Bojko, po-
slanec zvoleny roku 2017 za hnuti SPD, které ale
podobné jako Lubomir Volny opustil a kandidoval
za Volny blok, se na konci kampané s hotkosti sveé-
til redaktorce tydeniku Respekt, Ze ,,je mu smutno
po roding, Ze uz je Sest tydnti bez osobniho kon-
taktu s Zenou a détmi, protoZe musi pofdd jezdit
po kampani“ (Svobodova, 2021).

Jako mista zastdvek Volndsku casto slouzila
parkovisté pred obchodnimi centry, supermarkety
¢i sportovnimi halami. Autobus na nékteré mitinky
lony osobnich aut s ¢eskymi vlajkami (Urban,
2021). Volny na palubé svého autobusu natdcel
promluvy a streamoval je na socidlni sité, o své
tour reportoval. Snazil se zaujmout i zhruba ¢tyi-
minutovym videem, v némz autobus zapojil do
svérazné sady cvika (VB bus video 2021).

Volebni turné neslo nazev ,Lizdtkova revolu-
ce“, nebot agitujici predstavitelé Volného bloku
rozddvali tcastnikiim svych mitinkd lizdtka. Mi-
tinky byly spojené s podepisovdnim petic pfevazné
zameétenych na zruseni protiepidemickych opatte-
ni, naptiklad proti o¢kovdni déti. O trase jizdy au-
tobusu, mistu a case jeho zastdvek (a tedy mitin-
k) Volny blok informoval na svych webovych
strdnkdch i na socidlnich sitich.

Ze zpravy o financovani{ volebni kampané Vol-
ného bloku dodané UDHPSH se nedaji vydaje na
volebni autobus a jeho provoz ur¢it, chybi zde po-
lozky, jeZ by k nému prokazatelné slovné odkazo-
valy (VB volby 2021 finance). Firma, od niZ byl au-
tobus pronajat, cenu prondjmu neuvddi, na svém
webu pouze poznamendvd, Ze se odviji od ,délky
pobytu, trasy a ujetych kilometrt“ (Cundrbus
Maxner).

Volny blok pfinutily k nasazeni volebniho auto-
busu pfedevsim praktické ohledy, zejména nepfti-
zen drtivé vétSiny médif a z toho plynouci potfeba
oslovit voli¢e pfimo (Urban, 2021). Nicméné jeho
kampari ke vstupu do Poslanecké snémovny nesta-
¢ila, nebot uskupenti ziskalo pouze néco maélo pres
71000 (1,33 %) hlast.



4.3 Vozovy park koalice PirSTAN a jeho
predchiidci provozovani Pirdtskou stranou

Koalice Pirdtské strany a Starostli a nezdvislych
(PirSTAN), jez usilovala o volebni vitézstvi, ve vol-
bach 2021 nasadila nejpocetnéjsi sestavu voleb-
nich vozidel. Zahrnovala zmrzlindfské Nanu kary,
autobus pro osloveni dtichodct Sttibrny $ip i po-
jizdnou vystavu ,,hfichi“ vlidy Andreje Babi$e na-
zvanou Svindlbus. (V Libereckém kraji pak i legen-
dérni tfikolku Velorex neboli ,hadrak*.)

Pirdtskou stranu lze oznacit za prtikopnici kam-
paniovych ¢i volebnich vozidel. Velkou pozornost
upoutal pirdtsky autobus z parlamentnich voleb
2017, jenZ vznikl Gpravou starého vytazeného es-
kortniho autobusu Karosa C 734 Vézenské sluzby
CR (roku vyroby 1995), pfi¢emz si zachoval jeho
zakladni bilé a fialové zabarveni (SA Karosa Vé-
zeniskd sluzba). Na bocich mél vyvedeny portréty
vrcholnych politiki, usazenych na sedackach, kte-
i1 se dle Pirdtti dopustili vjyznamné, zpravidla hos-
podéiské trestné ¢innosti. Konkrétné Andreje Ba-
bise, Miroslava Kalouska, Bohuslava Sobotky,
Davida Ratha, ale i Jany Necasové-Nagyové, jeZ dr-
Zela nékdejstho premiéra Petra Necase coby lout-
ku. A téz volnou sedacku, kterou by mohl za-
ujmout ,néjaky lump tfeba z vaseho mésta“
(Kopecky, 2017; SA Karosa Vézeriska sluzba). Spo-
lu s heslem ,,Pustte nds na né!“ tak autobus tvofil
pojizdnou trojrozmérnou ,metaforu® ¢&i ,,ikonu*“
pirdtského volebniho apelu — protestniho a antiko-
rup¢niho. V roce 2017 se rozhodné vepsal do pové-
domi vefejnosti a urcité napomohl k dobrému vo-
lebnimu vysledku strany piekrac¢ujicimu 10%
hlast.

K t¢innému dopadu na vefejné minéni nespor-
né prispélo téz intenzivni turné, které trvalo pies
dva mésice a zahrnovalo zastavky skoro ve vsech
vyznamnéjsich méstech Ceské republiky i v men-
$ich sidlech. Autobus ptfi ném urazil okolo 11 000
kilometra. Kromé tidi¢t a technické osddky s au-
tobusem zpravidla cestovali konkrétni kandidati
v daném volebnim kraji v¢etné leadera. Vnitfek ob-
sahoval i pracovni prostor se seda¢kami a stolkem,
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kam se daly umistit notebooky i jind podobnd tech-
nika, pro porady ¢i plnéni obsahu na socidlni sité.
Zadni ¢ast slouzila jako skladisté reklamnich pted-
métt — balonkd, tuzek, zapalovacti, novin Pirdtské
listy, plakatt a bannerti. K zdkladni vybavé patfila
téZ zvukovd reprodukéni technika. V téZe kampani
strana nasadila i pirdtskou soldrn{ lod, jeZ plula
z Décina pres Kolin do Prahy (Piratskd strana,
2017; Pospisilovd, 2017).

Pirdti se pak tspésny koncept pokusili zopako-
vat v krajskych volbdch 2020, kdy provozovali ce-
lostatn{ ,,autobusovou roadtour” pod ndzvem ,San-
ce zménit budoucnost“. Od malého dopravce
CDAP si pronajali autobus Karosa typu C 934 (roku
vyroby 2000), ktery obdrzZel specidlni predvolebni
natér v ¢erné a bilé barvé i futuristicky obsah,
umoznujici v misté zastdvky prezentovat mozné
podoby budoucnosti. Z4jemci se tak diky této své-
rdzné pirdtské vystavé mohli sezndmit napiiklad
s hydroponickym systémem péstovani plodin,
3D tiskdrnou, holografickym projektorem, virtudl-
ni realitou nebo elektrickou jednokolkou (Bucin-
sky, 2020; Piratskd strana 2020; SA Karosa Pirdti;
Sanda, 2020). Je vsak otdzkou, zda lze technolo-
gickou osvétu povazovat za nosné téma pro voleb-
ni kampan, zvlasté v krajskych volbdch, jakkoliv
souzni s politickym profilem Pirdtské strany.

4.3.1 Svindlbus

Prazsky primétor za Pirdty Zdenék Hrib sice jesté
koncem cervence 2021, pti prezentaci o¢kovaciho
autobusu provozovaného Prahou, tvrdil, Ze ,,kam-
pariové autobusy uz jsou out“ (Idnes, 2021), jeho
stranicti kolegové (¢i kolegové z koalice PirSTAN)
nakonec pfece jen do kampané nasadili i autobus
nazvany Svindlbus.

Podle vseho vznikl jako improvizace, byl reakci
na pokles preferenci koalice PirSTAN v pfedvoleb-
nich priizkumech, vyrazem hleddni nové podoby
kampané. Jeji ptivodni verze vyvolala zna¢nou kri-
tiku a potfebu zmén posléze vefejné neskryvali ani
sami protagonisté PirSTANu, zejména z fad Pirdt
(Doubravovd, 2021; Rambouskovd, 2021). Koalice
autobus predstavila pfi startu horké faze kampané
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9. zari 2021, ovSem novinafi ptivodné dostali po-
zvéanku na Fixlbus. Ndzev autobusu se ménil tésné
pred zacdtkem akce, aby se nepodobal znadce za-
vedeného autobusového dopravce FlixBus (Gaven-
da, 2021; Kopecky, 2021). I jeho prondjem od firmy
CDAP se datuje az od zai1 (SA Karosa Pirdti).

Autobus Svindlbus vlastné kombinoval a rozvi-
jel prvky obsaZené v pirdtskych autobusech z par-
lamentnich voleb 2017 a krajskych voleb 2020.
Ostatné, jednalo se o ten samy, byt jinak upraveny
pirdtsky autobus Karosa z krajskych voleb 2020
(SA Karosa Pirati). Byl pojat jako pojizdné ,,Mu-
zeum zmaru“, jak pravil jeden z ndpisti na boku,
napachaného Babisovou vlddou ¢i, slovy predsedy
Pirdtti Ivana BartoSe, jako ,pojizdné muzeum
$vindlti a podfuku této vlady“ (Gavenda, 2021).
Uvnitt, v prostoru mezi dvefmi u fidice a prostfed-
nimi dvefmi, se daly shlédnout rtizné exponaty.
Napfiiklad nddoba s kalnou vodou, tidajné otrave-
nou vodou z feky Becva, kde doslo k masivnimu
thynu ryb kvtli vypusténi chemikalii z nékterého
z pramyslovych podnikd, pti¢emz do okruhu po-
deztelych patfila i firma z Babi$ova holdingu Agro-
fert. Nebo fiktivni bota Andreje Babise s velkym bi-
lym kifiZem na podrdzce, coZ byla nardZka na
situaci ze 7. srpna, kdy aktivisté Milionu chvilek
pro demokracii pokryli dlazbu ndmést{ v Prithoni-
cich, kde premiér porddal volebni mitink, mnoha
krizi nasprejovanymi kiidovou barvou a odkazuji-
cimi k velkému mnozstvi obéti covidové pande-
mie. Zejména opozice pfisuzovala vinu za zna¢ny
pocet obéti laxnimu a chaotickému ptistupu Babi-
Sova kabinetu. Andrej Babi$ ale ki'iZim nevénoval
pozornost a po ndmesti normdlné kracel neboli,
v interpretaci svych kritikd, ,,$el pfes mrtvoly“ (Ko-
pecky, 2021; Neff a Gavenda, 2021; Novinky, 2021;
Svindlbus 2021).

Svindlbus byl vyveden v barvdch kampané,
tedy bilé, zelené a Zluté, v zadni ¢asti vSak prevaz-
né barvou Cernou, coZ mélo asociovat ohorelost,
atedy i $patny stav celé zemé. Na ,,ohotelé” plochy
tvlirci busu umistili napfiklad karikatury premiéra
Andreje BabiSe a ministryné financi Aleny Schille-
rové, vyobrazenych jako parazité (pijavice, tasem-
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nice ¢i tasemnik), idaj o 30000 mrtvych z covido-
vé pandemie nebo informace o celkové vysi
stdtnfho zadluZeni i o velikosti schodku statntho
rozpoctu za rok 2020 v fadu stovek miliard korun
(Svindlbus, 2021). Koalice natodila i speciélni pro-
pagacni video v délce Sest a ptl minuty, kde Svind-
Ibus a jeho poselstvi pfedstavovali oba lidfi, Ivan
Barto$ a Vit Rakusan (Svindlbus, 2021).

Svindlbus tak sice nesl vyrazné politické sdéle-
ni, slouzil ale predev$im jako ndstroj negativni
kampané, kritiky stdvajici vlddy. Jeho ndzev i ob-
sah odkazovaly hlavné k protivnikovi, netvorily
,metaforu® pozitivné formulované nabidky koali-
ce, jez ho provozovala. Snad s vyjimkou velkého
hesla ,Pristi zastdvka: budoucnost”, umisténého
v zadni ¢4sti (SA Karosa Pirdti), které mélo voli-
¢lim ndzorné napovidat, Ze cesta k lepsi budouc-
nosti vede pres hlas odevzdany koalici PirSTAN.
Svym pojetim se blizil alegorickému vozu.

Nebyl ale plnohodnotnym battle busem dle kri-
tériich stanovenych vyse. Nevyjizdél na samostat-
na turné ve stylu whistle-stop, ostatné, postrddal
k tomu patfi¢né vybaveni, vnittek kromé béznych
sedacek obsahoval uz jen expondty ,Muzea zma-
ru“. A nikoliv tfeba kuchynku, medidlni studio
nebo zvlastni prostor pro diskuse s novindti. Ty ko-
alice PirSTAN hromadnéji prokazatelné svezla
pouze jednou, z Prahy na start ostré fize kampané
v Usti nad Labem (Gavenda, 2021; Kopecky, 2021).
Svindlbus zpravidla tvofil jednu z atrakci voleb-
nich mitinkt koalice PirSTAN organizovanych
béznym zptisobem. Problematickym se mohl jevit
i jeho vizudlni styl, ktery odpovidal spise estetice
technoparty, coz mohlo tfeba starsi ¢i stfedové vo-
lice odpuzovat.

Ve zpravé o financovani volebni kampané doda-
né koalici PirSTAN UDHPSH ¢ini soucet v§ech po-
loZzek prokazatelné vdzanych k Svindlbusu néco
pres 400000 korun (PirSTAN volby 2021 finance).
Dalsi ndklady se ale mohou skryvat v jinych poloz-
kach, z jejichZ popisu nelze odvodit jednoznac¢nou
vazbu ke zminénému projektu. Nicméné uvedend
Castka se téméi stoprocentné sklddd z prostiedki
zaplacenych firmé CDAP, od které byl autobus pro-



najat, z odmeény pro fidice a z ndkladi za specidlni
polep. Kromé vydajii na pohonné hmoty, jez ve
zpravé nejsou jednoznac¢né prifazeny k Svindlbu-
su, tudiz s velkou pravdépodobnosti zhruba odra-
Zi redlné ndklady. Pomérime-li je s celkovou su-
mou vydanou na volebni kampan, tedy s ¢dstkou
81337980K¢, ¢ini podil Svindlbusu asi 0,5 %.

4.3.2 Stiibrny $ip

Koalice PirSTAN téZ organizovala, jejimi vlastnimi
slovy vyjadreno, ,autobusovou roadshow* pro se-
niory, v niZ hlavni tloha ptipadla mikrobusu na-
zvanému Stfibrny $ip. Akce souvisela s platfor-
mou Seniofi na palubé, kterou zaloZila Pirdtska
strana s cilem pfibliZit ,jeji programovou nabidku
star$im generacim a prohloubit mezigenera¢ni
spolupraci“. A to téZ pomoci zaklddani tzv. Palub,
pirdtskych klubt ve méstech a obcich uréenych
primdrné pro starsi ob¢any a nabizejicich ,vzdéla-
vaci i volnocasové aktivity (nejen) pro seniory*.
Pripominky a ndméty vzeslé z aktivit zminénych
klubti se mély promitnout i do volebniho progra-
mu. Jeho ¢ast zaméfenou na seniory pak koalice
PirSTAN propagovala — rovnéz pomoci volebniho
mikrobusu — pod hlavickou Stfibrny program
(Pergl, 2021; Seniofi na palubé 2021).

Stfibrny $ip byl mikrobus typu Mercedes-Benz
Sprinter 519 pro cca 20 osob, v ptivodni bilé barvé,
ovsem se specidlnim polepem obsahujicim kromé
ndzvu a symboliky koalice PirSTAN téZ heslo ,,Bu-
doucnost patfi i seniortm“ a kreslené postavy
osob v seniornim véku. Koalice si ho pronajala od
mensiho dopravce MiKoCar (iDNES.tv, 2021; Kli-
me$, 2021; SA MiKoCar). Béhem turné, jeZ probi-
halo v zafi 2021, objizdél vybrana mista v CR s po-
sddkou sloZenou z aktivnich ¢lenti ¢i ptiznivcl
Pirdtské strany (¢i viibec koalice PirSTAN) ptede-
v§im ve star$im véku — s cilem ziskat podporu
mezi jejich genera¢nimi souputniky.

Podle informaci Pirdtské strany autobus béhem
zati 2021 navstivil celkem 31 mist. Zastdvka prak-
ticky znamenala uspofdddni mitinku, ¢asto s hu-
debnim doprovodem v podéni pisnickarti Vaclava
Koubka nebo Jaroslava Hutky (Klimes, 2021).
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Dtichodci v8ak netvotili hlavni voli¢skou skupi-
nu koalice PirSTAN, zejména ne v ptipadé Pirtt.
Specidlni facebookova strdnka Seniofi na palubé,
kterd celou akci propagovala i spoluorganizovala,
vykazovala na konci kampané pouze zhruba 1500
sledujicich, coZz neni mnoho (FB seniorinapalube
2021).

Ve zpravé o financovani volebn{ kampané doda-
né koalici PirSTAN UDHPSH ¢in{ soucet viech po-
loZek prokazatelné vdzanych k akci Stfibrny $ip
zhruba 150000 korun, s ptipo¢tenim tficetitisico-
vych honordft pro Véclava Koubka a Jaroslava
Hutku 210000 korun. (PirSTAN volby 2021 finan-
ce). Dalsi ndklady se ale mohou skryvat v jinych
poloZkéch, z jejichZ popisu nelze odvodit jedno-
znaénou vazbu ke zminénému projektu.

Sttibrny $ip tak predstavuje zajimavy pokus
o osloven{ socidln{ skupiny, kterd je dominantnim
zdrojem podpory politického soupeie. Podobna
snaha sice mtZe pfinést hlasy navic, ale taktéz
znamenat vydej prostfedkl a energie, které pak
mohou chybét napriklad pti mobilizaci vlastniho
voli¢ského jadra. Nicméné jako pozitivni se jevi
skute¢nost, Ze turné vychazelo z dlouhodobych
aktivit rozvijenych Pirdtskou stranou. Nejednalo
se tedy o néjakou jednordzovou ad hoc kampario-
vou aktivitu.

4.3.3 Nanuk tour a Nanu kary

Soucdst kampané koalice PirSTAN ve volbach 2021
tvofila rovnéz tzv. Nanuk tour, provozovand tfemi
upravenymi zmrzlindfskymi doddvkami nazvany-
mi Nanu kdra (¢i Nanukdra). Jejich obsah mél voli-
¢e primét k setkdni s kandidaty, ktefi nabizeli téz
letdky s programem ¢i vyvrdcenim udajnych ho-
axd a pomluv. Ve zastitoval slogan ,Jdeme na to
s chladnou hlavou*“ a zdjemce ldkala téz nahravka
volebni pisné v podani Ivana Barto$e a jeho har-
moniky (Svoboda, 2021).

Zminénd forma kampané si kladla za cil oslovit
voli¢e zejména v mensich sidlech, kde je obtizZné
odpoutat vétsi mnozstvi lidi od domdcich praci
(tfeba na zahrddce) a shromdzdit je na jednom
misté (Machovad a Rambouskovd, 2021). K dosaze-
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ni uvedeného zdmeéru byl aplikovan princip zmrz-
lindi'ského vozu, pouZivany nejen v Ceské republi-
ce firmou Family Frost (dnes Family Market), ktery
projizdi vybranou lokalitou a pfitahuje pozornost
pomoci znélky vysilané z amplionu. Koalice si
ostatné ti'i zmrzlindf'ské vozy pronajala a jejich na-
nukovy obsah zakoupila prdvé od firmy Family
Market (PirSTAN volby 2021 finance). Automobily
vybavila navic vlastné jen specifickym polepem
v barvach kampané.

Nanukdry mély téz oslovovat potencidlni volice
shromédzdéné v letnich mésicich na koupalistich
nebo u rybnika (Svoboda, 2021). A také asistovat
na mitincich koalice PirSTAN svolanych néjakym
obvyklejsim zptisobem. O mistech zastdvek Nanu-
kar informovaly na socidlnich sitich krajské i mist-
ni organizace obou stran tvoticich koalici i jednot-
livi kandidati.

Inzerét PirSTANu na ,,fidi¢e a obsluhu chladici-
ho vozu s nanuky“ nabizejici ,,netradi¢ni riznoro-
dou ¢innost na obdobi 10. 8.-20. 9. nebo do vyde-
je veSkerych zdsob“ za ,az 1500,- K¢/den + pti-
padné bonusy za tspésnou kampan“ mél uzavérku
prihlasek 26. ¢ervence. Nanuk tour se v inzerdtu
oznacovala za ,jeden z Kkli¢ovych komponent(“
kampané (PirSTAN inzerat 2021).

Nanukary tak svou misi redlné zahdjily az poci-
naje 10. srpnem 2021, pfi¢emZ zejména konec srp-
na byl pomérné chladny. Zpozdéni ale mohly zpti-
sobit téZ dohady, jaky produkt vlastné nabizet.
Plivodné favorizovany (mezi béZnymi spotfebiteli
oblibeny) tvarohovy lediidk (nanuk) Misa byl shle-
ddn jako ekologicky nevhodny, nebot pry coby vy-
robek z kravského mléka zanechdva prili§ velkou
uhlikovou stopu. Z ndslednych dohadti nakonec
vzesel jako vitéz idajné ekologicky jahodovy sor-
bet (Machova a Rambouskova, 2021).

Zminénych sportli v protivnikové tdbore vyuzil
predseda hnuti ANO Andrej Babi$, jenZ je kriticky
komentoval na socidlnich sitich, kde hleddni ,ide-
ologicky spravné zmrzliny“ oznacil za ,,néco tak $i-
leného* co ,,si snad nikdo z nds neumi predstavit*.
Hnuti ANO vsak rovnéZ provozovalo vlastni zmrz-
lindfskou doddvku, jeZ na jeho mitincich nabizela
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,nasi klasickou ¢eskou vanilkovou a ¢okolddovou*
zmrzlinu se sloganem: , Lizejte, neZ to zakdZou!*,
variacf na titul BabiSovy predvolebni knihy Sdilej-
te, neZ to zakdzou! (Jihlavskd Drbna, 2021; Sza-
ban, 2021; Z4pal, 2021). Pfedseda ANO se tim sna-
zil ve voli¢ich vyvolat dojem, Ze Pirdti mohou
v pfipadé jejich volebniho tspéchu prosadit zdkaz
zmrzliny z kravského mléka. Ci obecnéji, Ze jde
0 nebezpec¢né progresivisty, ktefi popiraji tradi¢ni
¢eské hodnoty.

Ve zpravé o financovani volebni kampané doda-
né koalici PirSTAN UDHPSH ¢ini soucet v§ech po-
lozek prokazatelné vdzanych k Nanuk tour zhruba
1,7 milionu korun. Nejvétsi podil zaujimaji ndkla-
dy na prondjem vozidel, na odmény pro fidice,
a zejména na rozddvany obsah, kdy samotné na-
nuky staly néco pies milion korun (PirSTAN volby
2021 finance). Dalsi financni ¢astky se ale mohou
skryvat v jinych polozkach, z jejichZ popisu nelze
odvodit jednozna¢nou vazbu ke zminénému pro-
jektu. Podil na celkovych nédkladech kampané
(81 miliont K¢) tedy ¢inil zhruba 2 %.

Koncept Nanukdr 1ze nejspiSe zhodnotit jako
dobry ndpad pro vedeni kampané v letnich mési-
cich, celkovy efekt vSak patrné oslabilo jednak je-
jich pomérné pozdni nasazeni, jednak ,,pfetaveni®
jimi nabizeného obsahu v téma kulturné-politické-
ho boje. Neni vzdy tplné vhodné, pokud ldkadlo,
zde konkrétné nanuk, mé zdroven demonstrovat
ideové postoje kandidujictho uskupeni. Z ldkadla
se tak snadno stane bariéra, jezZ mtiZe odrazovat
zejména volice stojici mimo okruh pevnych pfiz-
nivct, ktefi by vSak dany subjekt mohli volit, kdy-
by se o ném vice dozvédéli. Nebo miiZe poslouZit
coby relativné snadny ter¢ pro politické konku-
renty.

4.4 Kamion Spddk

Hnuti Svoboda a pfimad demokracie (SPD) Tomia
Okamury vedlo svou kampari i pomoci dvou speci-
fickych technicko-organiza¢nich ndstroji: jarmar-
ki s levnymi potravinami tidajné od ¢eskych pro-
ducentti a kamionu Spddk. Podle ptvodniho



rozvrhu mély jarmarky probfhat v krajskych més-
tech, coZ se tak i stalo, zatimco kamion mél navsté-
vovat spiSe okresni mésta (P$enic¢ka, 2021), coz
se pozdéji ukdzalo jako problematicky dosaZitel-
ny cil.

Priikopnici v pouZiti volebniho kamionu v Ces-
ké republice je Ceskd strana socidlné demokratic-
k4, jez ho, v dobé predsednictvi Jittho Paroubka,
nasadila v kampani ke krajskym a sendtnim vol-
bam 2008 pod hlavi¢kou ,Cesta nadé€je“. Kamion
tradi¢ni americké znacky Kenworth byl ale ptili§
dlouhy a legalizace jeho provozu vyZzadovala
schvdleni vyjimky ministerstvem dopravy. CoZ se
v8ak volebnimu manaZerovi Jaroslavu Tvrdikovi
podatilo (Vaca a Wirnitzer, 2008).

Ndvés volebniho trucku tvotilo ohromné roz-
klddaci pédium, nejen pro politiky, ale i pro vy-
stoupeni zpévakt Pavla Vitka, Michala Davida ¢i
zpévacky a herecky Katefiny BroZové (CSSD, 2008).
,Kamion jsme si vybrali hlavné proto, Ze je vice-
tcelovy. Slouzi jako billboard, pédium pro fe¢niky
i koncerty. D4 se rychle slozit a premistit. To je pro
nds zajimavé,” konstatoval pfi jeho predstaveni
v Mosté Jaroslav Tvrdik (Cerny, 2008).

Poridit si volebni kamion je v Ceské republice
relativné snadné. Nékolik firem nabizi prondjem
pravé i americkych truckl s ndvésem zafizenym
pro rtzné reklamni akce, které vyuzivaji prede-
v§fm komer¢n{ firmy. Skoro legenddrnim se v tom-
to ohledu stal vdno¢ni kamion Coca-Coly (Motofo-
cus, 2021; PT Coca-Cola; Rambouskovd a Machovd,
2021). Razné firmy nabizeji v kategorii ,show
truck® ¢i ,promotion truck® i mensi exempldfe
(srov. napf. Promotiontruck.cz; Showtruck.cz).
Politické strany ale podobnych sluzeb vyuZivaji
spise zfidka, kromé néjaké zdkladn{ verze mensi-
ho mobilniho pédia.

Kamion Spddk v§ak mtiZe slouZit jako piiklad
pfehnané , gigantomdnie®, kterd se ukaze jako vel-
mi nepraktickd. SPD obrovsky americky truck
predstavila v ¢ervenci 2021 v Praze na Letné pfi za-
hajeni kampané (Mensik, 2021). OvSem praktické-
ho nasazeni se doc¢kal aZ mnohem pozdéji, od 9.
z4t. Na viné idajné byly ptili$ velké rozméry vozi-

Védecké stati

—_
0

~
o0

—

103

dla, jez se tak v fadé mést jednoduse neveslo do
historického centra nebo se na né vztahoval zdkaz
vjezdu pro ndkladni automobily do historického
centra (kromé zdsobovdni), ktery v nékterych
méstech plati (Rambouskovd a Machovd, 2021).
Kamion se samozfejmé dal zaparkovat nékde na
okraji ¢i prosté mimo centrum, napfiklad na par-
kovisti pfed supermarketem nebo sportovni halou,
ovsem takové umisténi mohlo snadno zptisobit
mensi ohlas celé akce. Zatimco kamionovou tour
CSSD z roku 2008 provdzelo i vystupovani nékte-
rych hvézd showbusinessu, jez mély ptivdbit po-
zornost $irstho publika, Spddk ldkal v podstaté
pouze na obcerstventi, konkrétné na pivo a klobasu
(Spdék, 2021). Po zaparkovdni z ndvésu vzniklo
p6dium, pred néjz potadatelé rozestavili stoly s la-
vicemi kryté platénymi pristiesky (Stefanova FB,
2021). Uéastnik mitinku SPD s kamionem tak kro-
mé jidla a piti mohl v zdsadé pocitat — kromé pii-
padného posezeni za volantem mohutného vozi-
dla — uZ jenom s projevy kandidujicich politiki.

Hnuti SPD proto pocet vyjezdi trucku pomérné
znacné zredukovalo a v seznamu zastdvek jeho ka-
mionového turné se oproti ptivodné deklarovanym
zdmérum objevila i krajskd mésta. O mistech a ter-
minech zastdvky kamionu hnuti informovalo na
své webové strdnce i na socidlnich sitich vcetné
osobnich profilt konkrétnich kandidatd, kde se
posléze objevovaly i ptispévky zachycujici jiZ pro-
béhlou akci (Spddk, 2021; SPD MSK FB, 2021; Ste-
fanovd FB, 2021). Spddk nakonec zavital pouze do
tfindcti mést, pficemz osm z nich bylo krajskych.
OvSem ani v nich zpravidla nezajizdél ptimo do
centra (Spddak, 2021). Z celého velkolepého turné,
ptvodné zamysleného pro sidla velikosti okresni-
ho mésta, coZ by téz lépe odpovidalo sloZeni elek-
toratu SPD, tudiZz ztstalo jen torzo. A soudé dle fo-
tografii na socidlnich sitich, tcast na akcich
s kamionem Spdédk nebyla zrovna hojna (SPD MSK
FB, 2021; Stefanovd FB, 2021).

Pri¢inu netspéchu nutno patrné hledat v im-
proviza¢nim charakteru celého projektu. Kamion
americké znacky Peterbilt nabidl hnuti SPD jeho
pfiznivec, podnikatel Josef Matéjka, majitel firmy
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CS-Beton, kterd s jeho pomoci jiz nékolik let pted-
tim provozovala reklamni ,,betonovou roadshow*
propagujict jeji vlastni vyrobky. AZ po této nabidce
pry v hnuti SPD zacali pfemyslet, jak mohutny
truck vyuzit, ovsem jeho prondjem se pry odehrél
na Cisté komeréni bazi (Berger, 2021; CS-Beton,
2016; Peterbilt CSBeton, 2017).

Ve své zpravé o financovani volebni kampané
dodané UDHPSH uvadi SPD u polozky ,,Organiza-
ce a pldnovani akce SPD4k kamion“ ¢&astku
785804 K¢. Déle pak jesté nékolikrat vicendklady
na ,,Truck Road Show* v celkové vysi 88306K¢.
Celkové ndklady na kampannt SPD (Cinily
77297204 K¢ (SPD volby 2021 finance). Vydaje na
kamion Ize tedy procentudlné vyjddfit jako zhruba
1% celkovych vydajt. Dalsi ndklady ale mohou byt
skryté v jinych polozkach, jejichZ slovni charakte-
ristika neobsahuje vyrazy jako kamion, Spddk,
truck nebo road show. Spddk kazdopddné nemohl
operovat zcela samostatné, nezavisle na podptirné
logistice, $lo v podstaté o pojizdné pédium. Kon-
krétn{ zastdvka v daném misté patrné vyZadovala
i zajisténi stolt a lavic ¢i viibec specidlni vyjedndni
pouziti parkovaciho mista. A tedy i zapojeni dal-
$ich osob a potencidlné téZ dodate¢né vydaje. Na-
vic, pokud by nasazeni kamionu probfhalo v pu-
vodné pldnované intenzité, ndklady na jeho provoz
by logicky narostly.

S. SWOT analyza

SWOT analyza se primdrné pouziva pro analyzu
pozice komer¢ni firmy, zpravidla pomoci tabulky
(matice) rozdélené na ¢tyfi kvadranty. Zkouméd in-
terni a externi prostfedi, pfi¢emz u interniho pro-
stfedi silné a slabé stranky firmy (obecnéji néjaké
organizace), u externiho pfileZitosti a hrozby.
SWOT je zkratkou anglickych pojmt Strengths
(silné stranky), Weaknesses (slabé stranky),
Opportunities (prileZitosti) a Threats (hrozby).
Dulezité je pak hleddni vazeb mezi kvadranty,
mezi silnymi strdnkami a ptileZitostmi apod., z Ce-
hoZ by méla vyplynout pfipadnd zména strategie
fizeni firmy. SWOT analyza vSak naléza uplatnéni

104 Scientia et Societas » 2/22

ivjinych oblastech, nejen v podnikovém marketin-
gu. Castou chybou je jeji ptili§ mechanicka aplika-
ce, napfiklad rigidni zasazeni uréitého faktoru
pouze do jednoho kvadrantu, pficemz urcitd sku-
te¢nost muiZe byt zdroven tieba prileZitosti i hroz-
bou. Nebo faktorem, ktery nelze jednoznacné po-
sky a Vykypél, 2002: 99). Uvedené potiZze miiZe
odstranit podrobnéjsi rozbor daného faktoru ¢i
jeho uzsi posouzeni v kontextu konkrétniho cile
provddéné analyzy (podrobnéji k problémtm spo-
jenym se SWOT analyzou viz napf. Pickton a Wri-
ght, 1998). Nicméné s urcitym faktory lze pracovat
pravé i jako s faktory ambivalentnimi.

Zde neni pfedmétem analyzy konkrétni firma,
ale obecné pouziti, provoz neboli roadshow voleb-
niho kampariového vozidla (GZeji volebniho auto-
busu), pricemZz empiricky se analyza opird
o vSechna vys$e predstavena volebni kampariova
vozidla, nejen ta z ¢eskych voleb 2021. Za silné
strdnky se v tabulce povazuji vyhody ve srovnani
s ostatnimi zptsoby politické komunikace. Pfipad-
né slabiny samoziejmé predstavuji z vétsi ¢dsti
i podnét k vylepSeni, zdrovein lze nékteré z nich
vnimat i jako vnéjsi hrozbu (napfiklad vybér typu
vozidla nevhodného pro cilovou voli¢skou skupi-
nu mohou kritizovat politi¢ti soupefi). Za typickou
vnéjsi hrozbu se ve zkoumaném pfipadé dé stano-
vit ro¢ni doba ¢i viibec pocasi (chladno, dést, néle-
di apod.). Pokud jsou volby vypsdny na pozdné
podzimni nebo zimni obdobi, $ance na G¢inné vy-
uziti volebnich kamparniovych vozidel se tim po-
chopitelné snizuje.

Volebni autobus ¢i obecnéji volebni vozidlo po-
skytuje mobilitu, operativnost a flexibilitu, pfimy
kontakt s voli¢i, a to piedevsim mimo velkd centra.
Ve pottebné k usporddani mitinku si zpravidla
veze s sebou, sta¢i jen zastavit ve vhodny ¢as na
spravném misté. Politik se s nim mutiZe vydat i do
mist, kde ho voli¢i moc neocekdvaji, a oslovit tak
i ty ob¢any, ktet{ se o politiku prili§ nezajimaji. Vo-
lebni vozidlo mda navic potencidl stat se viditelnym
a medidlné pfitazlivym prvkem kampané, nosite-
lem vyrazného politického sdéleni, zvlasté v kom-



Tabulka 1 » SWOT analyza volebnich kampariovych vozidel

(atributy pouZiti volebniho vozidla)

POMOCNE

(skutecnosti k dosazeni cile)

STRENGTHS (silné stranky)

mobilita, operativnost, flexibilita

osobni kontakt s volici

unikatni produkt, atraktivita, pouta¢ pozornosti —
redlné i medialni

kompaktni metafora politického poselstvi
propojenost se socialnimi sitémi a jinymi aktivi-
tami (vCetné toho, Ze zastavka na tour poskytuje
vhodny obsah pro socialni sité)

nizké naklady

dlouhodobé pouzivani i mimo kampan — budo-
vani stranické znacky, dlouhodobé propagovani
nosnych témat, nastolovani agendy, propojeni

s dlouhodobymi projekty strany

Védecké stati

SKODLIVE
(skutecnosti k dosazeni cile)

WEAKNESSES (slabé stranky)

$patné vybrana trasa

nevhodné nacasovani

nevhodnost pouZitého vozidla pro osloveni
vybranych voli¢skych skupin (z hlediska druhu,
konkrétniho typu, provedenych Uprav, rozmér)
absence vhodného jména ¢i volba nevhodného
pojmenovani

slabé pokryti tour v médiich i na socialnich sitich
nevhodny produkt nabizeny béhem zastavek
vozidla

OPPORTUNITIES (pfileZitosti)

volici, které jesté nemam neboli rezervoar neoslo-
venych voli¢

nové technologie — jak v oblasti dopravnich
prostiedkd (napfiklad hybridni pohon), tak infor-
macnich a komunikacnich zafizeni

taktika , pozitivniho parazitovani” — navstévovat
s volebnim vozidlem akce ¢i vyskytovat se s nim

THREATS (hrozby)

rocni obdobi, pocasi

incident a jeho medializace — havarie, technické
potize, poruseni pravidel silnicniho provozu

kritika soupefti vyvolana vyse zminénym inciden-
tem, popfipadé néjakou slabinou provozovaného
volebniho vozidla

konkurence — soupefi upoutaji pozornost pritazli-

(atributy prostredi)

v blizkosti akci, které poradéa nékdo jiny (trh,
obchodni i kulturni vystava, sportovni utkanti,
koncert, hudebni festival).

e vyhlidka na dlouhodoby pokles ceny pohonnych

hmot a energii

véjsim volebnim vozidlem
e dlouhodoby rlist cen pohonnych hmot a energii
¢ nové technologie ¢i politicky tlak na prosazovani
novych technologii, které zvysuji naklady na
potizeni a provoz volebniho vozidla

binaci s aktivitami na socidlnich sitich. A to za re-
lativné nizké ndklady, k nimZ miiZe ptispét jednak
pouziti star$iho vozidla, vhodné kreativné uprave-
ného, ale téz vyuziti (lehké ptizptsobeni) pro-
stfedkt pouzivanych v komeréni sféfe. Lze tak do-
sdhnout velmi dobrych vysledk(, pokud jde
o vztah cena — vykon. A je-li volebn{ vozidlo sku-
te¢né opera¢né autonomni, odpadaji dodate¢né
néklady na organizaci mitinku v urcité lokalité.
Jako hlavni mozné slabiny lze identifikovat
$patné nacasovdni a viibec vybér nevhodné trasy

turné. Ostatné, dle Tomdse Kovéie a Michala Ekrta
z agentury Fox Hunter, jeZ organizuje komer¢ni re-
klamni akce ve stylu roadshow, jejich tspéch ,,sto-
ji a padé s roadmapou® (MAM, 2016). Déle pak vol-
bu nevhodného dopravniho prostfedku — rozméry
i typem, ktery neodpovidé preferovanym paramet-
ram nebo vkusu cilové skupiny ¢i neladi s politic-
kym poselstvim. Naptiklad autobusu ruského vy-
robce u prozdpadné orientované strany nebo prilis
luxusnfho u strany zaméfené na nizs§i prijmové
skupiny. Achillovou patou se mtiZe stit i produkt,
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jenz se v rdmci kampané nabizi (naptiklad sice
ekologickd, ale u spotfebiteld méné oblibend
zmrzlina). A celkovy efekt pouZziti volebniho vozi-
dla mtiZe notné omezit i chabd medidlni prezenta-
ce, pficemz jejim zdkladem jsou v dne$ni dobé so-
cidlni sité.

Kromé rozmart pocasi lze jako hlavni hrozby
stanovit kritiku soupeft, usnadnénou nékterymi
vys$e zminénymi slabinami, a tézZ havdrii, poruseni
pravidel silni¢nfho provozu ¢i jakykoliv neptijem-
ny incident (napfiklad poty¢ku pfiznivct a odptir-
cli dané strany na misté zastdvky volebnfho vozi-
dla), coz muze poskodit image kampané a téz se
pochopitelné stat cilem kritiky politickych konku-
rentt. Nicméné i pokud volebni kampariovy pro-
stfedek vykazuje nékteré nedostatky, nepfedstavu-
je to samo o sobé fatalni problém, predevsim kvili
relativné nizkym nédkladim, a tedy ztstavajici ka-
pacité nahradit pfipadny netispéch volebniho vozi-
dla tradi¢néjsimi zptisoby osloveni voli¢a.

Potencidl je tedy velky, rizika jsou relativné niz-
ka. Samostatnou otdzkou vsak je, jak se v této ob-
lasti projevi tlak na elektromobilitu ¢i obecnéji na
hledéni alternativnich (ne fosilnich) zdroji poho-
nu pro dopravni prostfedky. Uvedeny faktor lze
nicméné vnimat nejen jako hrozbu, ale pravé i jako
prileZitost.

6. Zdver

Pripad ¢eskych parlamentnich voleb 2021 ukazuje,
Ze politické subjekty v pouziti volebnich autobust
¢i jinych podobnych prostiedki dosti tdpou ¢i
hodné improvizuji. Jejich tc¢inek se pak logicky
sniZuje. Vyse identifikované slabiny zaroven pted-
stavujf potencidl pro dal$i rozvoj. K nasazeni kam-
paniovych vozidel by strany mély pfistupovat pro-
myslenéji, jejich podobu i provoz dutkladnéji
planovat vcetné vétsiho ohledu na cilové voli¢ské
skupiny. Vice se zaméfit na charakter turné, kde
mohou volebni autobusy rozvinout své pfednos-
ti. A nemély by se bét vétsi medializace vcetné Cas-
téjstho zvani novindit na palubu volebnich vo-
zidel.

106 Scientia et Societas » 2/22

Patrnd je téZ inspirace komeréni sférou, ba pii-
mé pouziti prostfedku z komeréni sféry s malou
tpravou (zejména pirdtské Nanu kdry). CoZ ale po-
tencidlné muze snizovat ndklady. Inspirace ¢i pre-
vzeti konkrétnich zkus$enosti nebo postupt z riz-
nych roadshow provozovanych reklamnimi agen-
turami se téZ nabizi jako jeden ze zdroji pro
vylepSeni funkénosti a i¢innosti volebnich kampa-
novych vozidel.

Autobus, kamion ¢i jiny specidlni dopravni pro-
stiedek uzity ve volebni kampani samozfejmé ne-
jsou samospasitelné, urcité neplati, Ze volby vy-
hraje ten, kdo ma lepsi volebni bus. Volby se daji
vyhrét i bez néj, stejné jako se s nim daji prohrét.
Nicméné ve volebni kampani mtiZe byt cennym
praktickym pomocnikem, uZite¢nym rozsifenim
$kdly vyrazovych prostiedkii politické komuni-
kace.

Nelze téz tvrdit, Ze volebni autobus (volebni
kampatiové vozidlo) je v praxi pokazdé o to Gcin-
néjsi, ¢im vice se bliZi ,,weberovskému* idedlnimu
typu. Okolnosti ¢i konkrétni zdmér mohou samo-
ztejmé vést k riznym odchylkdm ¢i modifikacim,
jez mohou byt funkéni a uzite¢né. Napiiklad
Svindlbus i piratsky ,autobus budoucnosti“ z kraj-
skych voleb 2020 pracovaly s konceptem ,,pojizd-
ného muzea“ ¢i ,,pojizdné vystavy®, z ¢dsti pravé
i na dkor pripadnych jinych funkci (odpocinek
a hygiena posadky, tedy sniZenim miry opera¢ni
autonomnosti daného dopravniho prostiedku).
Coz ale miiZe, byt samoziejmeé také nemusi, vyva-
zovat bonus plynouci ze specifického pojeti i zaci-
leni. Neni téZ nutné lpét na prostoru na spani,
zvl4st v zemi s vysokou hustotou osidleni, a tudiz
i relativné snadnou moznosti nalézt levny hotel ¢i
podobné zafizeni na pfespdni, diky internetu vel-
mi operativné.

Volebni autobus se jevi jako potencidlné velmi
uzite¢ny ndstroj zejména pro mensi, neetablované,
a tudiz i chudsi politické subjekty, jak upoutat po-
zornost a ziskat voli¢e nehledé na skromnéjsi roz-
pocet. Volebni autobus (volebni vozidlo) tak mtze
byt vhodnym prostfedkem, jak se prosadit i ve
stranickém systému s vysokym stupném karteliza-
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ce (ke kartelizaci srov. Katz a Mair, 1995). Za zcela novych vozidel i v ¢ase mimo volebni kampari,

nezbytnou podminku tspéchu nutno stanovit in- k dlouhodobému postupnému prosazovani stra-
tenzivni propojeni turné se socidlnimi sitémi a po- nické znacky, programovych priorit apod. Ostatné,
kud mozno co nejvétsi medializaci. A jako vyzva v komer¢ni sféfe se jednd o ¢astou aplikaci koncep-
do budoucna vystupuje pouZiti volebnich kampa- tu roadshow.
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ABSTRAKT

Studie se zaméiuje na volebni ¢i kampariové autobusy, obecnéji formulovdno na volebni kampariovd vozi-
dla. Konkrétné analyzuje jejich pouZiti v kampani pred ceskymi parlamentnimi volbami 2021, ve které se
objevily hned ctyri volebni autobusy, nékolik specidlné upravenych zmrzlindrskych doddvek, a dokonce je-
den volebni kamion. Fenomeén, ktery zkoumd, zasazuje do Sirstho mezindrodniho kontextu a téZ do kontex-
tu minulych ceskych voleb pocinaje rokem 1996. Hlavni cilem studie je posouzeni prednosti a nedostatkii po-
uziti specidlnich kampariovych vozidel v politickém souperenti, jak pii konkrétnich ceskych volbdch 2021,
tak obecné. Usiluje téZ o uptesnént terminologie, jez se k danému fenoménu vdZe. A studie hodld rovnéz po-
ukdzat na volebni kampariovd vozidla coby neprdvem opomijené téma odborného vyzkumau.

KLICOVA SLOVA
volebni autobus; kampariovy autobus; kampariovy kamion; volebni vozidlo; volebni kampart; roadshow;
politickd komunikace; politicky marketing

Election campaign vehicles in the Czech parliamentary elections 2021 — their strengths
and weaknesses in the domestic and international context

ABSTRACT

The study is focused on campaign buses or battle buses, or more generally, election campaign vehicles. Spe-
cifically, it analyses their use in the campaign for the Czech parliamentary elections of 2021, in which four
campaign buses, several specially adapted ice creamn vans and even one campaign truck appeared. However,
the phenomenon under study here is set in a broader international context and also in the context of past
Czech elections since 1996. The main aim of this text is to assess the advantages and disadvantages of using
special campaign vehicles in political contestation, both in the specific Czech elections of 2021 and in gene-
ral. It also seeks to clarify the terminology related to the phenomenon. And the study also intends to highli-
ght electoral campaign vehicles as an unjustly neglected topic of academic research.
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