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UTILISATION OF OPPORTUNITIES USING E-COMMERCE IN SMEs WITHIN THE EU 

AND SLOVAKIA 
 

 
 
 
Abstract 
  
The use of e-commerce in small and medium-sized enterprises (SMEs) contributes to further business development, 
increase competitiveness and represents a current trend of trading. Online trading is not limited by geographic areas 
and allows for rapid search of customers and business partners, fast communication, development of new technologies, 
products and services. While respecting data security and trust, e-commerce helps SMEs reduce costs and supports 
grow on global markets. The aim of the paper is to evaluate the possibilities of using e-commerce in small and 
medium-sized enterprises (SMEs) in the EU and Slovakia. To achieve this, we focused on analyzing the current 
conditionss, developments and trends of e-commerce use. The findings in the article contribute to identifying the 
advantages and disadvantages of using e-commerce in SMEs. 
 
Abstrakt  

-  

geografickou oblas
-

-commerce v 

-
-commerce v MSP. 

 
K  

-commerce, e-shop, e-   

JEL Classification: L81, L20 
 
 

 

 a pod

     a rozvojom informa
komunika

 (e-commerce) v 
tomto type podnikov. 

E-
neoddelite as
podnikate

 

i predaji.             
Je ve -

          
a tak sa musia vedie   

       
-

trendy a buduje svoje do V MSP je 
rozvoj e-

konkurencieschopnosti a schopnosti participova  
v V internetovom 

-



S - / 04 - 2019

6

pri om e-
nekone

  

-commerce v MSP v E nii 
a SR               a 

 -commerce pre MSP 
 

1. v oblasti definovania e-
commerce 

Informa
         

nos
ni  

, 
a 

priniesol informa
  

 k vybudovaniu 
a Druckera e-

spotrebite ov, spotrebite
nos , politiku 

 

 Dor -
commerce predstavuje asnosti fe             
s ve

vz ahu spolu so starostlivos  

E-commerce (EC, e-komercia) 

Turbana a kol. 

Dor Vo 
         e-commerce 

definova vek formu obchodnej 
asti k 

a Vajda (2008, 

-
transakcia uskuto
po

 

 
rozvoj (OECD, Organization for Economic          
Co-operation and Development) definuje e-

              innos ami, 
zah

              

ach, ako je 
internet (OECD, 1998).  

prijalo 25. septembra 1998 na 2. konferencii 

obchod, kde definovalo e-

tovaru           
prostriedkami (Tuthill, 2016).  

  Elektro
 tuzemsku aj zahrani

pod

om uzavrie  obchod 
 

 
podstatnou ou na tvorbe HDP. 

      

 
  kol., 2015).V 

je 

   

      (Mura a kol., 2018, 
str. 203, Graa a Abdelhak, 2016.). 

Haviernikovej a Mynarzovej (2018) 
a hnaciu 



S - / 04 - 2019

7

silu zamestnanosti a 
               ako ich 

 (Hedija a  
               

 
a Okerglicka, 2019). 

 zdrojov a 
 

 kol. 2017). 

. 

ve
ro nej bilan nej sumy (Slovak 
Business Agency, 2018, str. 9). 
podniky, t.j. podniky do 250 zamestnancov a 

o 
 99% podnikov v 

 MSP zames

         (radvise, SBA, 2018, 

        

zru nos
semin

    vo 
 kol. 

pri om na Slovensku tvorili takmer                    
97 % podnikov, v R 96 %, v Ma arsku 94 %, v 
Po sku 96 % a 
87 % podnikov (Radvise, SBA, 2018, str. 11).  

 

2. -commerce v  

obchodovania sa d  
-commerce na 

dosahovanie ziskov, prezentovanie svojich 
produktov        a zna

k 

2018). Internet               

Gajanova a Kramarova (2016). 

            a -
commerce je na vzostupe v

po

o bude 
predstavova  
predaja (Graf 1). 

  

Graf 1.  2020 

 

a eMarketer (2016)  

 



S - / 04 - 2019

8

MSP elia a

 M i 

2018). 

ob
pr

rozvoja je v cezhrani
pri

ov 
internetu. Pri  

ov internetu. Spotrebite ov a podniky 

a komisia).  

 1

po -

 v Grafe 2 a Grafe 3.  
Pod

-
 

online predaja v r
ou podielu 22 %, alej 

Ma
dosiahlo Po ou 11 %.  

 
Graf 2. -49 zamestnancov, bez finan

  

 
a EUROSTAT (2018), E-commerce sales 

 

Pod
stre

om v 
-

 

dosiahla ou podielu 30 %, 

Ma
dosiahlo Po ou 17 %.

 
 



S - / 04 - 2019

9

-249 zamestnancov, bez finan
  

 
a EUROSTAT (2018), E-commerce sales v Exceli 

 

ania            

ekonomiky a jej schopnosti participova                 
b

ve k ahy, na 
tvorbu a uplat

SR).  

a Heureka, 
-Business Fore,                    

obrat    e-shopov medziro ne rastie zhruba o 
-commerce asi 6 percent 

alej dop

-
zhruba  

Ob  online nakupovania dokazuje aj 

miliardy EUR, 
 

e-shopov,  
aj konkuren .  

 
 

-commerce na Slovensku v rokoch 2014-2018 

 
a HEUREKA 2018, Obrat E-commerce 2018

-shopov a rozmanitos



S - / 04 - 2019

10

ektronika. 
Pod mi na 

 

      e-commerce v SR (za 
rok 2018).  

 a pohodlnos  nakupovania, 
 

vyh

Vyh -
-

preh ad               o produktoch. Pre e-

vedia na web prinies  ve

 recenzie o e-
shopoch a vyh  
formu a cenu dopravy, dostupnosti produktov ako 
aj . 

 
Graf 5. -commerce v SR za roku 2018 

 
a HEUREKA 2018, Obrat E-commerce 2018 v Exceli 

 
okladov 

tu 
podnikate om pod

ku 2017 bolo 96,9 % 

podnikate

po

na Slovensku bol medziro

 

n
a komunika n
podnikoch (Graf 6), pri o

kos ou podniku, o je 
nej 

k

h 
podnikoch je to okolo 80% a ve k
%, pri o n

 
 

.



S - / 04 - 2019

11

a 
ve  

 

a Slovak Business Agency (2018) 
 

pri kos ou 

om 

om v 
et z 5,2 % 

na 7,5 %, v 
po et 

 

Informa nom liste krajiny SK o jednotnom 
dig

 8,1 % v 

. 
 

 
 
 
 
 
 
 
 
 
 



S - / 04 - 2019

12

a ve
v roku 2017 (v %) 

 

 
a Slovak Business Agency (2018) 

 
 
3. -commerce 
Hlavnou prednos ou e-

asom ani miestom, 

            

nos .   

geografickou oblas
vyh

komuni

 

 
a po ov

Dostato

i nedoru

spotrebite
 

 
           a 

sledova
 strane 

.  
Pritom treba najviac dba  

nos om             k 
-shopu.  

 
 

Vzh adom 
-commerce obchodovania v MSP je 

e-shop tak, aby bol 
ni svoj 

a 
analyzova



S - / 04 - 2019

13

-

konkurencie. Rozvoj e-commerce pre MSP na 

 ovej 

 
mnoho 

konkuren
nej konkurencie. Je 

ve -
-

i 
 

E-
om 

om e-
. 

 
 

References 
 
Bar , -commerce na 

Slovensku v roku 2017? Retrieved from: 
https://blog.bart.sk/aky-bol-obrat-v-  e-commerce-
na-slovensku-v-roku-2017/ (2018- 04-16) (source 
from internet)   

Sipko, J. 
small and medium-sized enterprises in selected 

Economics & Management, Vol. 18, Issue 1, 95-
110, doi: dx.doi.org/10.15240/ tul/001/2015-1-008. 
(article in journal)  

Braverman, T., (2017). Heureka. Vyd
zahrani
https://www.heurekashopping.cz/resources/attachm
ents/p0/3/ebf17heurekaanalyzav 
ydelamexpanzidozahranicinet.pdf (2018-04-16) 
(source from internet) 

Borrego, M., Douglas, E. P., & Amelink, C. T. (2009). 
Quantitative, qualitative, and mixed research  
methods in engineering education. Journal of 
Engineering education, 98 (1), 53-66. (article in 
journal) 

dition, spol. s r.o.   
ISBN: 978-80-8078-555-0 (book) 

Colecchia, A. OECD. Defining and measuring e-
commerce.  Retrieved from: 
http://www.oecd.org/internet/ieconomy/1893506.p
df (21. April) (2018-03-16)   

eMARKETER. (2016). Worldwide Retail Ecommerce 
Sales Will Reach $1.915 Trillion This Year. 
Retrieved from: 
https://www.emarketer.com/Article/Worldwide-
Retail-Ecommerce- Sales-Will-Reach-1915-
Trillion-This-Year/1014369 (2018-03-16) (source 
from internet)

informa
list krajiny. Retrieved from: 

https://ec.europa.eu/commission/sites/beta-
political/files/slovakia_sk_0.pdf (2019- 03-03)  

GRAFOTLA   -80-
969953-3-2 (book)  

Dor -business. 
Ako sa zorientova  

EZO.sk, s.r.o. ISBN: 978-80-970564-0-7 (book) 

Havie

-80-8075-
796-0. 

ISBN: 92-894-7924-8 (guide) 
ka pre 

- 92-
79-45311-3 (guide) 

Gajanova, L., Kramarova, K. (2016). Online marketing 
Trends in the Slovak republic. IN EBMEI 
International Conference on Humanity and Social 
Science (EBMEI-HSS 2016), Sao Paulo, Brazil. 
Singapore Management & Sports Sci Inst, pp. 68-
73. (paper from Conference proceedings) 

Graa, A., Abdelhak, S. (2016). A review of branding 
strategy for small and medium enterprises. Acta 
Oeconomica Universitatis Selye 5 (1), 67  72. 
(article in journal) 

Grancay, M., Grancay, N., Drutarovska, J., Mura, L. 
(2015). Gravity model of  trade of the Czech and 
Slovak Republics 1995-2012: How have 
determinants of trade changed. Politicka  
Ekonomie, Volume: 63,   Issue: 6,  pp. 759-777. 
ISSN 0032-3233. (article in journal)

motivation of small and medium enterprises 



S - / 04 - 2019

14

towards cluster cooperation from the point of view 
-

16(4)., str. 86-93. 

differnces in organization of risk management 
-

60-69. (article in journal) 
-Majdzik, A., Mura, L. 

(2017). Advantages and disadvantages of the 
participation of SMEs in tourism clusters. Journal 
of Environmental Management and Tourism, 
Volume VIII, Fall, 6(22). (article in journal) 

travel agencies and tour operators? Evidence from 
the Visegrad group countries. JEEMS Journal of 
East European Management Studies, 24(3), 447-
465. (article in journal) 

Heureka. (2019). Obrat e-commerce 2018. Retrieved 
from: 
https://www.heurekashopping.sk/resources/attachm
ents /p0/16/heurekaobratecomm erce2018sk.png  
(2019-04-04) (source from internet) 

union (in terms of Czech Republic labour law). 
Central European Journal of Labour Law and 
Personnel Management, 1 (1), 17  27 .   
http://doi.org/10.33382/cejllpm.2018.01.02 . 
(article in journal) 
o

podnikov. FSEV TnUAD. ISBN: 978-80-8075-
766-3  

 77 (book) 

podniky. Retrieved from: 
https://ec.europa.eu/epale/sk/content/podpora-ikt-
pre-male-stredne-podniky (2018- 03-16)  (source 
form the internet) 

Mura, L., Marchevska, M., & Dubravska, M. (2018). 
Slovak Retail Business Across Panel Regression 
Model. Marketing and Management of Innovations, 
4, pp. 203-211. (article in journal) 

OECD. 2002. ANNEX 4. THE OECD DEFINITIONS 
OF INTERNET AND E- COMMERCE  
TRANSACTIONS. Retrieved from: 
https://www.oecd.org/internet/ieconomy/2771174.p
df (2018-02-15)  

Okanazu, O. O. (2018). Financial management decision 
practices for ensuring business solvency by small 
and medium scale enterprises. Acta Oeconomica 
Universitatis Selye 7 (2), 109  121. (article in 
journal) 

Radvise, SBA. (2018). Porovnanie podmienok 

http://www.sbagency.sk/sites/default/files/porovna
nie_podmienok_podnika 

nia_msp_v_krajinach_strednej_europy.pdf (2019-
04-10)  

 
Retrieved from: https://touchit.sk/slovensko-je-v-

nakupoch-online-silne- v-strednej-europe-patri-
medzi-lidrov/136955 (2018-02-03)  

  
Retrieved from: 

www.rokovania.sk/File.aspx/Index/Mater-Dokum-
48172 (2018-12-12)  

podnikanie v slach v roku 2017.  
Retrieved from: 

http://www.sbagency.sk/sites/default/files/msp_v_c
islach_v_roku_2017_infograf_s ep2018.pdf (2019-
04-04)  

-

1.   
  vyd. Ekopress, s.r.o. ISBN: 978-80-86929-84-2 

(book) 

nakupovania.  
Retrieved from: 

https://zive.azet.sk/clanok/108408/elektronicky-
obchod-v-eu-je- malo-vyuzity-slovensko-zaziva-
boom-online-nakupovania/ (2018-02-04) (source 
from internet) 

Turban, E., Outland, J., King D., Kyu Lee J., Liang T., 
Turban, D. (2018). Electronic Commerce 2018. 9. 
vyd. Springer. ISBN: 978-3-319-58714-1 (book) 

Tuthill, L. (2016). E-commerce and the WTO, Geneva, 
5 July 2016. Retrieved from: 
https://www.wto.org/english/forums_e/business_e/
1_1_TUTHILL.pdf (2018-02- 04) (presentation 
from MIKTA workshop) 

Influence of selected factors on financial risk 
management in SMEs in the Czech Republic. 
Montenegrin Journal of Economics, 12(1), 21. 
(article in journal) 

Weekly Toyo-
Peter F. Drucker  
http://www.iot.ac.jp/manu/ueda/interviewE.html 
(2001.6.9-7.28) (2018-01-25) (article in journal) 

aspects of the employee and their exploration from 
the GDPR perspective. Central European Journal of 
Labour Law and Personnel Management, 1 (1),  68 

 77.  http://doi.org/10.33382/cejllpm.2018.01.05 
 
Kontakt 

S3D s.r.o. , 
e-mail: info@active-one.sk


