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SECTION 1
THE FINANCE AND ECONOMIC INSTRUMENTS
OF TERRITORIES’ DEVELOPMENT

SECTORAL PRIORITIES OF ECONOMIC GROWTH
IN CASE OF IMPORT SUBSTITUTION STRATEGY IN UKRAINE

Myroslava M. Chekh
Lviv University of Trade and Economics, Lviv, Ukraine
miroslavamunko@yandex.ua

In terms of trade balance deficit and a deepening of structural imbalances in
production, import substitution plays an important role in reducing import dependence
and ensuring economic security.

The import-substitution industrialization (ISI) was associated with much better
economic performance in most “developing” countries than the neoliberal Washington
Consensus period since 1980. This problem was repeatedly raised by prominent
foreign scientists such as G. Burton, J. Dargin [1], C. Furtado, L.Klein, W.Naudé [3],
R.Prebish, H.Sinher, A.Szirmai [3], D. Western, mostly in line with structural reforms
in Latin America and Southeast Asia. In recent years, this issue is significantly
popularized in Ukrainian science by l.Storonyanska [2], S.Davydenko, J.Zhalilo,
V.Hatsko, T. Panfilova, O.Chorna, V.Shevchuk.

Current researches suggests that, in Ukraine cannot be a sharp departure from the
model of export-oriented development, but the question arises in the change of export
structure in favour of manufactured export with high value added. Therefore, domestic
demand-led policy is viable if accompanied by gradual import substitution and
development of the technological sector. Conducted analysis suggests a high level of
import dependence of the domestic economy (Graph 1).
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Graph 1.The volume of industrial production in Ukraine and import dependence level

by 2005-2015.
Source: [5].

The overall level of import dependence of the industry during the period 2005-
2015 ranges from 35-40% and tends to increase. Especially critical looks 2015 year,
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when on the background of a sharp drop in industrial production was observed
increase in import dependence 15 per year (although the rate of real imports fell by
31%). This is due to the loss of the industrial potential of the East Ukraine region and
Crimea against the background of sharp exchange rate fluctuations and rising energy
costs [5].

Ukrainian Government actively directs its actions on the activation processes of
import substitution. Evidence of this is the adoption in September 2011 the State
Program of development of domestic production that emphasizes the benefits of
import substitution. The government proposals of import substitution should be
assessed critically because of their "dual purpose”. We believe that, the process of
implementing the strategy of import substitution in the domestic economy should take
place in stages, in view of sectoral priorities. First, we should choose the right sectors
(industry), which will be directed support. Among the priorities — those where there
are the monopoly suppliers and more dependent on external conditions. It is important
also to take into account relationships between industry sales volume in the domestic
market and its import and trade balance of the industry (Graph 2).
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Graph 2.Performance indicators of some domestic industries of Ukraine in 2015
Source: [4].

In current conditions, the most optimal is the initial impulse from food industry,
which cannot considered separately from agriculture. The priority of the agricultural
sector caused by: low-income of the sector and low average wages of workers; low
tendency to import in this segment; existence of a relevant natural resources and raw
materials. In addition, according to many experts, domestic products in the fields of
food and agriculture might push back import, since these sectors are able to give a new
impulse to economic growth, because works not for recovery (as steel or chemicals),
but for GDP growth.

At the second phase of import substitution, is suggested to conduct by enhancing
demand for economy class cars. Stimulating demand will increase consumer incomes
in rural and suburban areas with low propensity to import. It is assumed that car
purchase in that segment require further infrastructure development in rural areas. The
implementation of the third stage involves the development of related branches of
machinery industry and primarily automotive engineering. However, import
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substitution in transport engineering in Ukraine should begin with the creation of joint
ventures with further localization of production.

The development of these industries will boost the demand for skilled laborthat
combined with the growth of wages will have "chain effect” in the technology
sectorand will stimulate economic growth. This will provide further opportunities for
import substitution in high technology areas of engineering and pharmacy products,
which could find its niche in the regional and European markets.Finally, an import-
substitution policy is not only appropriate to encourage industrialization in developing

economies, but also contributes a sustainable economic growth.
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ZALOZENIA BUDOWANIA ZAANGAZOWANIA PRACOWNICZEGO
W PRZEDSIEBIORSTWIE

Bozena Gajdzik
Politechnika Slqska, Katowice, Polska
Bozena.Gajdzik@polsl.pl

Wprowadzenie. W warunkach nasilajacej si¢ konkurencji firmy sg zmuszone do
rewizji dotychczasowych dziatan w réznych obszarach ich dziatalnosci. Jednym z nich
jest budowanie zaangazowania pracowniczego. W dobie wszechobecnej konkurencji
rozwigzania angazujace pracownikow nabieraja innego znaczenia, przestaja by¢ tylko i
wylacznie zbiorem metod i technik ukierunkowanych na wzrost samodzielnego,
wydajnego oraz skutecznego dziatania pracownikow w przedsiqbiorstwiel, a staja si¢
nieszablonowym sposobem radzenia sobie z problemami wewnatrz przedsiebiorstwa.
Wiaczenie pracownikow w rozwiazywanie problemow firmy wymaga wprowadzenia
zmian w dotychczasowych programach partycypacyjnych. W publikacji przypomniano
podstawowe  zatozenia  istoty budowania  zaangazowania  pracowniczego
W przedsiebiorstwie.

Istota koncepcji zaangazowania pracowniczego. W literaturze przedmiotu mozna
spotka¢ wiele definicji ,,zaangazowania pracowniczego”. Wraz z rozwojem koncepcji
od definicji bardzo prostych, w ktérych podkres§lano, ze zaangazowanie pracownicze

1 J. Penc, Nowoczesne kierowanie ludzmi. Wywieranie wplywu i wspéldzialanie w organizacji, Wyd. Difin,
Warszawa 2007, s. 160.
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jest stanem utozsamiania si¢ pracownika z dang organizacjg oraz angazowania si¢ W
jej sprawy? ewoluowano w kierunku definicji bardziej rozbudowanych, w ktérych
eksponowano zasady warunkujgce stworzenie pelnego zaangazowania pracowniczego.
O zaangazowaniu mozna mowi¢ woéwczas, gdy pracownicy sg szczerze zainteresowani
i zaabsorbowani swoja praca, jak ipodejmujag dodatkowe dzialania na rzecz
organizacji, wykraczajace poza ich formalne obowiazki. Podstawowym zatozeniem
koncepcji jest sktonnos¢ pracownikow ,,do dawania z siebie czegos wigcej niz tylko
swiadczenie pracy”. Pracownik zaangazowany jest prawdziwie autentycznym
pracownikiem z uzytecznym pakietem wiedzy 1 umiejetnosciami, popartymi
doswiadczeniem zawodowym, przydatnymi w wykonywaniu zadan o r6znym stopniu
trudnosci.

Ogolne zasady budowania zaangazowania. Kazda firma wyznacza wlasng droge
dojscia  do pelnego zaangazowania pracowniczego. W  poszczegdlnych
przedsiebiorstwach zwraca si¢ uwage na inne czynniki ksztaltujace zaangazowanie
pracownicze, dob6r metod i technik jest bardzo swobodny®. W centrum koncepcji sa
pracownicy, o ktérych nalezy dba¢ i odpowiednio traktowac, aby mieli poczucie, ze
czescig organizacji 1 angazowali si¢ w jej funkcjonowanie. Mozna jednak w formie
dekalogu przedstawi¢ najwazniejsze zasady budowania zaangazowania pracowniczego
W przedsiebiorstwach®. Pierwszym obszarem zmian jest strategia firmy. Eksponowanie
znaczenia pracownikéw w przedsiebiorstwie ulatwia stworzenie warunkéw do
zaangazowania si¢ ich w sprawy firmy. W kazdym przedsigbiorstwie pracownicy
powinni uczestniczy¢é w rozwigzywaniu problemoéw firmy, o ile to w mozliwe sposob
niskokosztowy lub bezkosztowy. Pracownik musi by¢ przekonany, ze jest czg$cia
przedsiebiorstwa. Z poziomu strategii nalezy przej$¢ do poziomu komunikowania sig.
Autentyczna komunikacja na temat sytuacji w firmie i przyjetych kierunkéw rozwoju
umozliwia pracownikom wilaczenie si¢ w problemy firmy i budowanie §wiadome;j
odpowiedzialnos$ci za wykonywang prace.

Kolejnym poziomem jest stworzenie systemu zachgt do bycia aktywnym w firmie
(pracownik nie powinien by¢ ograniczany w pomystach racjonalizatorskich). W
przedsigbiorstwach ro$nie popularno$¢ metod oddolnego wdrazania zmian. W
systemach motywacji chodzi o to, aby wydoby¢ pomysty od pracownikéw.

Stworzenie warunkéw do dzielenia si¢ pracownikéw pomystami z pracodawca
bardzo cz¢sto wymaga budowania atmosfery zaufania wobec siebie. Pracownikowi
angazujagcemu si¢ w sprawy firmy nie moze towarzyszy¢ obawa, ze taka postawa
przyniesie dla niego negatywne skutki. Paraliz wewng¢trzny, ,,zamykaja si¢ w sobie” w
firmach stawiajacych na pracownikéw, powinno by¢ juz przesztoscia.

Latwiej jest inicjowa¢ nowe pomysty, kiedy pracownicy tworzg zgrane zespoty. W
przedsigbiorstwach pracownicy powinni chetnie ze soba wspotpracuja, dzielac sig
informacjami i rozwigzujac wspdlnie problemy. W pracy zespotowej odchodzi si¢ od

2 Zobacz: M. Juchnowicz, Zarzgdzanie przez zaangazowanie, PWE, Warszawa 2010, s. 34-35.
% Zobacz: B. Gajdzik, The level of workers’ engagement in the steelworks,[in:] Machine Design 2009, (ed.)
Kuzmanovi¢ S., Novi Sad, 2009, p. 299-302.
* Zobacz: A. Kopera, Jak budowaé zaangazowanie pracownicze? www.kadryonline.pl/ zarzadzanie-personelem,
(01.12.2011).
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dziatan we wilasnym interesie na rzecz dziatan dla dobra zespotu (firmy). Podejscie
typu ,,ja” powinno zosta¢ zastapione podejéciem typu ,,my””.

Z kolei praca zespotowa bedzie efektywna wtedy, gdy pracownicy nauczg si¢
dzieli¢ wiedzag. W przedsiebiorstwach powinno stawia¢ si¢ na wymian¢ wiedzy,
tworzac takze warunki dostepu dla pracownikow do jej pozyskiwania.

Sposob kierowania pracownikami w warunkach budowania zaangazowania
powinien, w miar¢ mozliwosci, by¢ na rozmowach motywujacych, a nie na
wydawaniu polecen shluzbowych. Podkresla si¢ roéwniez, ze kadra kierownicza
powinna przewodzi¢ pracownikom w trakcie poszukiwania i1 wdrazania nowych
rozwigzan. Bezposredni przelozeni powinni stanowi¢ wsparcie do podwitadnych.
Pracownik nie powinien do$wiadczy¢ silnej izolacji i wyalienowania kadry
kierowniczej. Bledem jest ,,odgradzanie si¢” kadry kierowniczej od problemow
pracowniczych 1 budowanie barier komunikacyjnych. Sposdéb porozumiewania si¢
réwniez musi ulec zmianie. W komunikatach przekazywanych pracownikom zamiast
stow: ,,wymagam”, ,zalecam”, zadam” lepiej uzywal ,wymaga si¢ od nas
wszystkich”, ,,zaleca si¢ nam”, ,,zagda si¢ od nas”. Mozna rowniez wprowadzié
elementy podejscia mobilnego, czyli inicjatywe ulokowac po stronie pracownika.
Woéwecezas dzialania kierownicze powinny cechowad stwierdzenia skierowane do
konkretnej osoby, typu: ,,co sadzisz”, ,,jakie jest twoje podejscie”, ,,co zdecydujesz”,
jakie jest twoje doswiadczenie” lub do grupy pracownikow ,,jak sadzicie”, ,,jakie sa
wasze propozycjee. Firmy stawiajgce na zaangazowanie pracownicze zmieniajg styl
wspotpracujacy, w ktérym obie strony (pracownicy, kadra kierownicza) funkcjonuja w
roli réwnoprawnych partneréw’. Pracownicy uczestniczacy w rozwoju firmy powinni
zna¢ efekty inicjowanych przez siebie pomystéw. Pracodawcy informujg
pracownikow o rezultatach zmian 1 nagradzajg ich, odpowiednio do wysokosci wktadu
w uzyskane wymierne efekty.
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TYPES OF ECO-INNOVATION POLICY INSTRUMENTS

Horin V. Nataliya
Ivan Franko National University of Lviv, Lviv, Ukraine
talya_gorin@yahoo.com

The development of modern world economy is characterized by the growth of the
environmental pollution that has become global problem for years ago. We can see the
increasing role of the adoption of ecological innovations in all countries for
environmental protection, sustainable development, and implementation of
international treaties as well as for the provision of their international competitiveness.
Now policy-makers are looking for the effective eco-innovation strategies with
scientifically justified strategic and operational goals and instruments. The choice of
policy instruments constitutes a part of the formulation of the eco-innovation policy,
and the instruments themselves form part of the actual implementation of the policy.
Thus, the purpose of the study is to classified the different types of instruments of eco-
innovation policy that governments use to stimulate eco-innovative activity of private
sector, and to fight the environmental pollution.

The main preconditions for the application of eco-innovation policy instruments
are:

1) general political, economic and institutional transformation processes;

2) public requirements for environmental protection;

3) international agreements and donor support.

The instruments of eco-innovation policy that are widely used in many countries
can be divided into three groups [1, 1516-1518]:

1) Regulations — use legal tools for the regulation of social and market
interactions. The logic behind this type of instrument is the willingness from the
government to define the frameworks of the interactions taking place in the society
and in the economy - laws, rules, directives, environmental and bio-ethical
regulations, competition policy and R&D alliances;

2) Economic and financial instruments — provide specific pecuniary incentives (or
disincentives) and support specific social and economic activities. To protect the
environments — eco-taxes, governmental support, cash transfers, loan guarantees;

3) Soft instruments — are characterized by being voluntary and non-coercive and
provide recommendations, make normative appeals or offer voluntary or contractual
agreements. — voluntary environmental and eco-technical standards at the national or
international level, voluntary agreements, management contracts, public—private
partnerships sharing costs, benefits and risks.

Economic instruments are much more flexible than regulatory ones, but now not
only the developed countries but also the developing countries and the countries with
transition economies widely use soft instruments, which are known as ‘new’
environmental policy instruments (NEPIs) and is divided into three types [2, 3]:
market-based instruments, eco-taxes and tradable permits; voluntary agreements; eco-
labels. These instruments vary in how they target actors in terms of the level of
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coerciveness imposed upon them. The use of NEPIs demands the significant capital
and operating expenses, therefore the conception of formation of the priority
instruments system of national eco-innovation policy has to ensure the effective
environmental protection with the minimum of cost and should take into account
national environmental peculiarities and traditions of each countries [3, 35].

Based on the previous research [4] we can identify three main areas of eco-
innovation policy where different groups of instruments are used:

1) stimulation of the business sector’s positive motivation by encouraging the
development and implementation of the eco-innovative technologies and products;

2) stimulation of the business sector’s negative motivation, by reducing and
closuring of the environmentally unfriendly production;

3) stimulation of the banking sector by giving the variety of the tax and financial
preferences for it.

It should be noticed that the effectiveness of economic instruments depends on the
flexibility of other instruments of eco-innovation policy and on the costs for
implementation of different pollution reducing mechanisms. The effectiveness of
successful eco-innovation policy depends on the ability of policy-makers to implement
and use different and complementary policy instruments for different countries and
even different territories.
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BIOSOCIAL ECONOMY AS THE BASE OF
THE SUSTAINABLE DEVELOPMENT

Bohdan L. Kovalov', Svitlana Fedyna®
Sumy State University, Sumy, Ukraine
'h.kovalov@econ.sumdu.edu.ua, *s.m.fedyna@ukr.net

Nowadays the problem of transition to sustainable development is becoming more
acute. The main reason is searching the way of minimization the negative effects of
the human activities and avoiding some contradictions which can appear in the
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biosocial system «Human — Environment — Economics». So our research is aimed on
searching the mechanism for the sustainable development implementation.

A lot of changes are happen in the world every second. But some things still
constant. Human is the nature creation and he was influenced by processes at the
stages of formation and change of society. These constant factors are the laws of
society. But it is better to call them the biosocial laws, because they are inextricably
connected with maintaining the homeostasis of individuals and society.

Today humanity cannot stay idle and obey the processes of evolutionary
economic, ecological and social changes. After all, today a person has almost
unlimited possibilities, but at the same time he just needs to make measured and
deliberate decisions, based on the knowledge and principles of morality and
responsibility to society, the environment and future generations. This is the main
problem — to find such a path of social development that will lead to optimal results.

It is necessary to identify and implement possible transformations by accumulation
of economic, biological and socio-cultural changes in order to avoid negative
consequences of wrong decisions, protect human society, preserve it and provide
guidance for further development and prosperity. A possible solution to this problem is
the implementation of the principles of sustainable development and the transition to a
biosocial economy (the mechanism for implementing these principles). The biosocial
economy is aimed to establish a balance among the three systems (economic,
environmental and social) by using the processes of the exchange of renewable
resources. It can ensure a high level of quality of life and maintain an eco-balance for
future generations [1].

Biosocial economy is identified as having a direct convergence with the economic,
ecologic, biodiversity, eco-economic and bio-economic domains, with the social
economic component of life, of the human resources and of the communities. Together
with businesses, the social economy operators are «the actors of the social economic
world’s arena», which would add in a wide sense their management daily concepts,
themes linked to excellence, performance, competitiveness and business, economic
and social activities promotion for a smart integrated sustainable development at all
levels [2].

Transition to the biosocial economy aims to increase the rational use of natural
resources, stimulate the bio-based economy, achieve parity principle use of natural
resources for future generations, establish a social partnership, develop ecological and
economic thinking, provide the national security state. The biosocial economy has its
own tools for realizing the main principles of sustainable development. The transition
to a biosocial economy must be accompanied by innovative processes in the economy
and society but innovations in Ukraine implement very slow. The number of
enterprises using innovations is decreasing. This is confirmed by data of the European
Innovation Scoreboard (fig. 1).

Ukraine is a Modest Innovator. Innovation performance has declined somewhat
over time. Performance relative to the EU has decreased from 38% in 2008 to just
above 34% in 2015 [3].
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Thus, to move to a biosocial economy, Ukraine needs to focus on the development
of innovations, use of renewable energy sources (for countries which want to join the
European Union, the share of renewable energy sources in national energy production
should be at least 6%), create a legislative framework that will facilitate the transition
to a biosocial economy.
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As far as it is known, the issues related to company’s development are
increasingly emerging to prominence among the most researched topics in the world.
Organizations of different forms of ownership are beginning to more frequently
consider factors of ESG (Eng. environmental, social, governance) in their activities,
and thus become exposed to neighboring risks. Managing those sorts of risks must
include structure and processes, which are already functioning in the organization, as
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well as existing communication channels. The choice of a specific strategy and its
accompanying risk depends on the awareness of the managers, the vision of the
company and its appetite for risk, that is, the level of risk accepted by the managers for
this strategy or project. It can be assumed that for a particular strategy and
development goals, there is an optimal level of risk (chances and threats), which
provides the organization with achievement of the best results at this time.

Considering doubleness or dualism risk (threats and opportunities, and their level),
and the strengthening importance of business in recent years in terms of its impact on
sustainable development, we may point out four types of strategies used in business:
bold, optimal, conservative, and unadjusted.

Structure of risk management takes important role in the algorithm of ESG-risks
control. The basic structure of risks management supports effective management of
risks through appropriate actions in this area at all levels of the organizational
arrangement in a particular context, accepted by the management company. The basic
structure also includes the plan of risk communication with internal and external
concerned parties of the organization. By the way the elements of this structure are
rules, codices, guiding principles and information campaigns of staff training that
enable faster introduction of new culture of risk management in the organization.

One of the most important activities in developing basic structure is identifying
risk owner, responsible for the implementation of specific events related to possible
threats. Each risk must have only one owner for each of the existing levels of
organization (line of report). It should be noted that an employee who manages the
finances, and who also has the authority to prevent this type of risk is the best to be
chosen for this role.

Definition of criteria for the construction of priority risks. The result of this stage
should be creation of formal basis for evaluation of significance of the identified risk
scenarios or the list of threats. The main criterion for recognizing the risk as important
or insignificant has to be its impact on the achievement of strategic goals of the
company. If this factor is not a serious threat or opportunity in the context of achieving
the goals, it must get a lower priority than the risks that are crucial. Criteria for
evaluating the significance of risks often come directly from legal requirements, such
as maximum permissible discharge of CO2, where non-compliance with requirements
can significantly affect the financial results of the company. In many cases, risk
appetite will be zero if, for example, sanctions provided by the law relate to high
financial fines, the necessity to suspend investments or business.

Therefore, legal and regulatory risks have highest priority and a small tolerance
(provision of the law are being executed, or not). Harmonization between the declared
values defined in the mission of the company, and decisions that are made must also
be high in the hierarchy.

Thus, to determine criteria for prioritizing the risk one should take into account the
following factors:

e the character and type of opportunities and threats;

o related consequences;
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e ways and methods to measure the probability of danger (considering the
specific resistance and malleability of the organization to this type of risk);

e the period during which the risk may materialize;

e thoughts, concerns and expectations of concerned parties;

e establishing limits within which the risk is considered acceptable or
permissible;

o defining connections between different areas of risk by placing them into a
certain place of the accepted model of decomposition of strategic tasks etc.

An important element before beginning the risk management process is to
determine the owners of the risks, that is, those who are responsible for making
decisions related to the source of danger. They determine, among other things, whether
the risk is accepted, or not (in this case, scheme of work with risk should be

developed).
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ECO-INNOVATIONS AS A SOURCE OF ECONOMIC FLUCTUATIONS

Oleksandr V. Kubatko®
Sumy State University, Sumy, Ukraine
okubatko@econ.sumdu.edu.ua

Fluctuations are oscillations, which can be created by environment, and by the
system itself. Fluctuations are often seen as deviations from the average states of the
system development. It is important to note that when the system is rebuilding to
another level of stability, it is the fluctuations that play the role of multi-variant
development insurance. Eco-innovations can promote to the formation of creative and
destructive potential necessary for economic fluctuations.

In a very broad sense, environmental innovations or eco-innovations can be
defined as an innovation that includes a new or modified process, practices, systems
and products which benefit the environment and contribute to environmental

® This papers was supported by the project “Organizational and economic mechanism of renewable energy
stimulation in Ukraine” (Ne 0117U002254).
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sustainability (Rennings, 2000). According to Eurostat (1999) eco-innovations is an
industry engaged in “the production of goods and services to measure, prevent, limit,
minimize or correct environmental damage to water, air and soil, as well as problems
related to waste, noise and ecosystems...(including) cleaner technologies, products
and services which reduce environmental risk and minimize pollution and resource
use." (OECD, Eurostat, 1999).Eco-innovations are the important source of progress,
many firms are engaged to eco-innovation; however most of them do perform a simple
improvement or the adoption of technologies developed by others.

The environmental impact of environmental innovation is affected by the rate and
direction of technological change. New technologies may create or facilitate increased
use of nonrenewable energy resources and thus pollution, or may mitigate or replace
existing polluting inputs or processes. The table 1provides results on how innovation
expenditures are related to nonrenewable energy resources consumption growth.

Table 1. The influence of innovations on nonrenewable energy resources consumption in Ukraine*

Random-effects GLS regression Number of obs = 225
Group variable (i): id Number of groups = 25
R-sq: within = 0.3300 Obs per group: min = 9
between = 0.8601 avg = 9.0
overall = 0.4191 max = 9
Random effects u_i ~ Gaussian Wald <hi2 (10) = 59.85
corr(u_i, X) = 0 (assumed) Prob > chi2 = 0.0000
Nonrenewable
E.resources | Coef. Std. Err. z P>|z| [95% Conf. Interval]
_____________ T Ty ey g Sy g ey
Innovation
products | .0002095 .0000688 3.04 0.002 .0000746 .0003445
Innovation
expenditures | .0008785 .0002502 3.51 0.000 .000388 .0013689
assets (fixed) | -.015%09 .0605129 -0.26 0.793 -.1345121 .1026941
v2006 | 574.4968 189.6388 3.03 0.002 202.8116 946.182
yv2007 | 414.8366 202.2501 2.05 0.040 18.43371 811.2394
y2008 | 242.1146 203.3663 1.19 0.234 -156.476 640.7052
v2009 | 116.9674 192.4463 0.61 0.543 -260.2204 494.1552
v2010 | -127.8754 192.2482 -0.67 0.506 -504.6748 248.9241
v2011 | -14.17369 190.1517 -0.07 0.941 -386.8643 358.5169
y2012 | -97.1803 194.1575 -0.50 0.617 -477.7219 283.3613
_cons | 5121.225 725.1998 7.06 0.000 3699.859 6542.591
_____________ +________________________________________________________________

*authors calculations

We found that implementation of innovation products and performing different
innovation expenditures is related to the increase of nonrenewable energy resources
use. And increase in every ten min. UAH invested in innovation expenditures per year
increase annually the use of nonrenewable energy resources on 8.7 min ton (in terms
of oil equivalent) per region. The last suggest about the necessity to change the
existing approaches to definition of innovation expenditures, since they should not
increase the use of nonrenewable energy resources. On the contrary, innovation
expenditures should decrease the use of nonrenewable energy resources and renewable
resource usage should be stimulated. We have not estimated the direct effect of energy
price increase on energy resource consumption. However, according to empirical
papers Popp (2001), having used energy-related patents as a proxy for energy
innovation, it was found that only 30 percent of the overall energy response was
related to induced energy innovation, the remaining part of response was related to
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high cost factor substitution. It is seen from the table 1, that starting 2008 year the time
years dummies become insignificant for the consumption of nonrenewable resources,
which could mean that unobservable energy factors price increases were not
significant for domestic energy consumption.

To summarize, we can state that innovation expenditures with significant influence
increase the amount of non-renewable resource usage in Ukraine. We can claim that
the reason of negative innovation expenditures impact on non-renewable resource
usage in Ukraine is due to structure of national economy and its industrial sector, since
the core of Ukrainian industrial production is related to mining, engineering,
metallurgical and chemical industries. The reason that additional innovation products
and innovation expenditures are related to increase of non-renewable resource usage is
due to the existence of rebound effects. The rebound effect is related to the decrease in
non-renewable resource usage related to eco-innovations implementation because of
behavioral or other systemic responses. Eco-innovations have both creative and
destructive potential, which would promote to the economic fluctuations. The
destructive potential is related to the low competitiveness of old technological
processes, while the creative potential is related to the emerging of new industries,

which are expected to be more resource and energy efficient.
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ECONOMIC INSTRUMENTS, DIRECTED TO DEVELOPMENT
AND SAFETY OF SOCIETY AND TERRITORIES

Lyudmila Manina', Volodymyr Stetsenko?
Poltava University of Economics and Trade, Poltava, Ukraine
Luda_manina@mail.ru, vladimirfun@gmail.com

The determining method for the effectiveness of economic instruments is aimed at
the development of society and its territories, including a set of indicators, among
which the most important figure is the combined effect of labor conditions on its
productivity. Society believed that safety measures should have been introduced
without any economic assessment, that the economic effect of improving labor
conditions was impossible. However, in recent years it became clear that improving
labor conditions gives a strong economic effect. It is known that the loss from a work
accident exceeds the annual salary of a safety specialist. As a result of negative impact
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on a person by some adverse conditions the company will suffer certain losses caused
by:

- failure of processing equipment due to errors of workers exposed to adverse
conditions during their work on this equipment;

- reducing the productivity of workers as experiencing the negative effect of
adverse conditions;

- reduction of the working time fund;

- additional employee benefits related to the prevention and treatment of
occupational diseases as the result of adverse conditions.

Effectiveness of work reflects the ratio of tangible or intangible benefits and the
amount of work spent for their production. The growth of labor efficiency means
continuous improvement of economic activity by people at the expense of the same or
lower labor costs. The main goal for the countries with social orientation of their
economies is increasing productivity, increasing social product per capita.

It is known that economic resources can be divided into three groups:

- labor (human capital);

- components of natural resources (land and raw materials);

- components of production (physical capital).

The task of improving the efficiency of social labor is always vital under
conditions of long-term recession, which Ukraine has survived in the 90s of the
twentieth century. In the countries with socially oriented market economy they
developed special agencies producing productivity management techniques. In
Western Europe many national centers of productivity are combined by European
Association of National Centers of productivity, in Southeast Asia there is Asian
organization of labor productivity, in the US there is American Center of productivity.
The growth in labor productivity is intended to increase employee salaries, improve
industrial safety to harmonize the interests of social partnership. In order to increase
work efficiency by changing labor conditions, enhancing safety, improving hygiene,
aesthetic and physiological indicators, social economic results are evaluated on the
following parameters:

- increasing the number of jobs that meet safe marginal permissible concentration
(MPC) and marginal permissible levels (MPL);

- reducing the number of people working in adverse conditions;

- reducing the number of injuries at working places;

- reducing the number of diseases related to adverse conditions;

- reducing the number of disabilities due to injuries or occupational diseases;

- reducing the staff changing due to adverse conditions.

In some industries payback period of implemented measures on safety is 3-4
months. Therefore, measures to improve labor conditions are economically justified

and appropriate.
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THE ACCOUNTING PROFESSION
AND ITS ROLE IN THE SOCIETY IN UKRAINE

Viktoriya F. Mervenetska
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mervenetskaya@ukr.net

The market transformations in Ukraine caused significant changes in the
organization, methods and accounting methodology businesses and organizations. This
accountant is seen as a direct and active member of the management of economic
entities, which certainly affects the attitude of society to the process and the results of
its work. A professional accountant requirements implemented in its practice, are
particularly important. This shows the importance of the subject, and then dictated the
choice of research direction.

At the present time there is a change of management objectives: profit ceases to be
the sole purpose of business; equivalent task is to achieve social and economic
development of society, the balance between satisfaction of modern needs and protect
the interests of future generations, which is embodied in the concept of Sustainable
development (fig. 1).

Today, experts predict that the post-crisis world will be more socially responsible,
and therefore the way to address the crisis, "focus on the future™ may be no less
important than the way out of it. This is possible because the further socialization of
business, the scientific literature is interpreted as ethical behavior, social responsibility
and direction of the company as a certain level of voluntary responses to social
problems.

In world practice pays great attention to the development of corporate social
responsibility. However, the determination of the volume of social investment business
is complicated by the fact that Ukraine has not been formed institutional support for
this activity. The structure of social investments can be represented costs for staff
development, health, environmental protection, ensuring fair business practices and the
like. Therefore, one of the conditions for implementing the principles of sustainable
development of Ukraine is full and accurate information on the activities of each
entity.

Given the growing level of education, general awareness society is relevant
current research in accounting, designed to balance the interests of the economy, the
state and various social groups.
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Since accounting is determined by social science that is constantly changing
simultaneously with the socio-economic development of society, it can be argued that
the social environment is a factor in the development of accounting and reporting,
which in turn contribute to further development of society. One of the factors
manifestation of social value accounting and reporting is the formation and
development of different schools and groups accounting that from a scientific point of
view of particular interest because their theoretical development directed at meeting
the different social groups in public finance and economic, social and environmental
information of the economy. Such information is useful, first of all, a society that is
interested and increasingly influences the development of socially-oriented economy
through various community and political organizations. Accountant in this case acts as
an intermediary between an economy and a society of professional skills and judgment
which depends on full, truthful and impartial information on the subject of economics.
We conclude that the accounting is developing under the influence of social, economic
and political factors, but also itself a factor of social development. Accountant
information system as a conductor and a powerful factor of influence on socio-
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economic development of society requires new information and analytical
technologies necessary for the development of the accounting system, its theory and
practice.

Thus, the growing importance of social accounting profession requires thinking on
a global economic scale, understanding the role of accounting in the national and
global economy, the ability to predict future events and phenomena and their influence
on the theory and practice of accounting.

BUSINESS PARTNER SEARCH USING INTERNET RESOURCES OF
THE EUROPEAN UNION

Alona V. Ohiienko!, Andrii V. Sliusarenko?
Mykolaiv V.O. Sukhomlynskiy National University, Mykolaiv, Ukraine
'ogienkoalena@rambler.ru, %a.sluysarenko@gmail.com

The internationalization of business, entering the European and global market,
requires an open and flexible mind to develop new knowledge, new technologies, new
business culture, dive into the international business environment and the constant
readiness to learn. Technical preconditions for that is the access to the Internet and
knowledge of English language. The Internet brings endless opportunities to get
operational marketing information and building international contacts. However, the
most expeditious business information and leading global information services and
databases in the most cases are available in English. Mastering the new information
tools can put you ahead of your competitors.

Internet helps Ukrainian subjects of foreign economic activity find foreign
partners and relevant information about potential markets for specific products in the
European Union. Learn how to import from and export to the EU, requirements for
products and other useful practical information related to EU markets and the access to
it. In the case of finding business partners, companies can find in this scientific work
proposals to promote their products through the Internet. Also, manufacturers will find
tips about how to spread the word about your business through the business support
organizations in the EU, for example, through a Network of chambers of commerce
and other pan-European systems, such as Enterprise Europe Network (EEN).

To achieve this goal you need to perform the following tasks: Search for business
partners using the template of the offer; work with Web resources to find the contact
data of enterprises which you can directly sent commercial proposal to; work with web
resources to find information about the requirements set to the product for export to
the EU; work with Web resources to find statistical information on the targeted
market.

Internet contains a wealth of information, news, reviews legislation, statistics,
analytical reviews and databases on price, lists of managers and clients with links to
their websites and more that can be used for a market research. Internet is not able to

completely replace other methods of market research, but thanks to the Internet we
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canspeed up the search of necessary data and simplify access to marketing
information. To determine the contact details of potential business partners on the
market of the European Union, we propose to use database resources, such as
«GO4WORLDBUSINESS.COM» and «TRADE MAP OF ITCx». Services provide
online access to commercial databases containing full details of global manufacturers,
providers and users of services as well as the ability to send direct inquiries through
the site.

During the search of infromation about targeted EU market, we offer ukrainian
manufacturers to use «Export Helpdesk» web resourse, which helps users to find
information on the terms of trade with the European Union online, particularyrelated
to existing duties, preferential trade agreements, statistics and other specific
requirements for products and more.

To analyze the statistical information about flow of goods that exists between
Ukraine and the EU, Ukrainian exporters can use data from «Export Helpdesk» and
«Trade map of ITC» websites. To get an information on conducting sectoral trade fairs
and exhibitions, we’ve offered to use «kxAUMA.de» and «M + A Expo Database.com»
sites.
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TEORETYCZNE PROBLEMY
WARTOSCI MARKETINGOWEJ SPORTOWCA
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Kiedy traktujemy zawodnika wystepujacego na rynku sportowym jako marke
indywidualng, to wszelkie jego zachowania skupione na kreacji wtasnego wizerunku
moga by¢ poddane analizie. Jednak tylko obiektywne wyniki badan rynkowych
pozwalajg sportowcowi oraz jego partnerom biznesowym dokona¢ wilasciwe] oceny
prowadzonych dziatan. Obecnie dzigki licznym publikacjom pojawiajacym si¢ w
prasie czy specjalnie przygotowywanym opracowaniom, tworzonym przez
specjalistyczne firmy prowadzace badania dzialalno$ci reklamowej 1 sponsoringowej,
dotarcie do takich analiz nie jest trudne. Nie oznacza to jednak, ze ich przygotowanie i
ocena wartosci kazdej marki indywidualnej nie stwarza probleméw badawczych.
Podkresla to Konrad Pudto sugerujgc wiele czynnikdéw sktadajacych sie na ostateczny
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wynik®. Zanim jednak zostana one wskazane, nalezy zaprezentowaé kilka definicji
okreslajacych czym jest warto$§¢ marketingowa marki. Wedlug M. Bakera, ,,(...)
wartos¢ marki kojarzona jest z wizerunkiem. Odbiorca na podstawie otrzymanych
informacji, znajomos$ci oraz reputacji marki w S$rodowisku, ma tendencje do
przeceniania jej wartosci™™°. Kolejna definicja réwniez odnosi si¢ do warto$ci marki w
sensie niepoliczalnym, gdzie wptywaja na nig takie czynniki jak: funkcje, wartosci
przezywane oraz wartosci uznawane'™. P. Feldwick wyjasnia pojecie wartosci marki
duzo prosciej i pozyteczniej, rozdzielajac wzajemne relacje Kilku termindw. Z jednej
strony warto$¢ marki (ang. brand equity) jest interpretowana w sensie ekonomicznym
jako odrebna warto$¢, pozycja w bilansie, warto§¢ uzyskana ze sprzedazy badz
wykorzystania wizerunku, jednak z wylaczeniem kapitalu finansowego, rzeczowego,
etc. W angielskiej terminologii tak rozumiana warto$ci marki to brand value. Drugie
ujecie postrzega warto$¢ marki jako miare sity przywigzania do niej. W tej definicji jej
autor proponuje poslugiwanie si¢ terminem lojalno$ci marki lub tez jej sity
oddziatywania. Ostatnie wyjasnienie wartosci marki przez Feldwicka to opis skojarzen
i wyobrazen dotyczacych marki, ktére konsumenci odnosza do jej wizerunku®?. Jednak
zadna z powyzszych definicji nie wyjasnia nam do konca w jaki sposéb mozna
obliczy¢ warto§¢ marketingowa marki i1 jakie czeSci sktadowe znajdujace si¢ na
polskim rynku sportu nalezy do niej zaliczy¢. Bardziej szczegdtowa jest definicja
warto$ci marketingowej zaprezentowana przez Stanistawa Pogorzelskiego, wedlug
ktorego ,,(...) warto$¢ marketingowa to wartos¢ jaka dyscyplina czy sportowiec moze
wygenerowaé dla marki na réznych poziomach: wizerunkowym, zasiggowym oraz
sprzedaZowym13”.

Na podstawie analizy ostatnich badan przeprowadzonych w Polsce w 2011, ktére
dotyczyly wartosci marketingowej sportowcoéw, mozna doj§¢ do podstawowego
wniosku — warto$¢ marketingowa marki jest w duzej mierze oparta na wartosci
wizerunkowej, przez ktorg nalezy rozumie¢ rozpoznawalnos¢, popularnos$¢ oraz opini¢
na temat marki. Wedlug danych zaprezentowanych w raporcie efektywnos$ci
sponsoringowej dla KPS Skry Belchatow S.A., przez osrodek analiz marketingowych
»Alien eye”, warto§¢ wizerunkowa ,, (...) to profit wynikajgcy z ekspozycji marki dzieki
ktorej mozna przekazac¢ cechy wizerunkowe marki, podczas bezposredniego lub
posredniego uczestnictwa odbiorcy w trakcie sponsorowanych wydarzen it
Cze¢sciami sktadowymi takiej wartosci wizerunkowej sa:

e warto$¢ pozamediowa, czyli korzysci jakie uzyskuje si¢ dzigki ukazywaniu
marki, kreowania jej wizerunku. Jedyng mozliwoscig uzyskania takiej warto$ci jest
sporzadzenie raportow (badan, ankiet) na podstawie, ktérych mozliwe jest obliczenie
ekwiwalentu reklamowego ekspozycji marki;

% K. Pudto, Wartosé¢ medialna sportowca, [w:] H.Mruk (red.), Marketingowo o sporcie, Poznan 2005.
10°M. Baker (red.), The IEBM Encyclopedia of marketing, London 1999.
15, Zyman, The End of Marketing as We Know it, New York, 1991, p.81
12p Feldwick, Do we really need ‘Brand Equity'?, [w:] Researching Brand, ESOMAR 1996, s. 95.
3 5.Pogorzelski, Od marketingu do sponsoringu: komunikacja w marketingu sportowym, [w:] H.Mruk (red.),
Marketingowe zarzgdzanie..., op.cit., s. 134.
Y Raport przygotowany przez firme Alien Eye dla KPS Skra Belchatow S.A. Dostep:15 lutego 2013 roku.
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e warto$¢ mediowa, przez ktorag nalezy rozumie¢ ekwiwalent kosztu cennikowe;j
reklamy w mierzalnych mediach. Dane do wyliczenia takiej warto$ci ekspozycji marki
sg pozyskiwane na podstawie monitoringu stacji telewizyjnych, prasy oraz internetu.

e warto$¢ reklamowa, jest to szacunkowy profit reklamowy jaki uzyskuje si¢
dzigki ekspozycjom marki. Dotyczy to kampanii promujacych wydarzenie przed, w
trakcie 1 po nim. Nie odnosi si¢ jednak bezposrednio do samego wydarzenia. Uzyskane
dane pozwalaja na kwotowe okreslenie wartosci ekspozycji marki'>.

Przy wielu badaniach wartosci marketingowej marki niezwykle wazng role
odgrywa dyscyplina sportowa oraz osiggane przez sportowca sukcesy. Z pewno$cig na
najlepszy wynik Roberta Lewandowskiego, pitkarza reprezentacji Polski, ktory
uzyskat najwyzsza warto$¢ marketingowa wsrdd polskich sportowcow, wplyw miata
popularnos¢ jego dyscypliny oraz cechy ja wyrdzniajace (tab.1).

Tabela 1. Cechy wyrozniajgce wybrane dyscypliny sportowe

DYSCYPLINA CECHY WYROZNIAJACE
Bilard prestiz, estetyka, precyzja, elegancja, technika
Boks sifa, determinacja, technika, nieugietos¢
Formuta 1 dynamika, szybko$¢, nowoczesnos¢, prestiz, nowe technologie
Golf prestiz, estetyka, precyzja, ekskluzywnosc,
Kolarstwo szybko$¢, wytrzymalo$¢, nowe technologie
Lekkoatletyka szybkos¢, zdrowie, wytrzymaltos¢, technika,
Pitka nozna komunikacja, popularnos¢, technika
Podnoszenie ciezarow sila, nieugietos$¢, wytrwatos¢, determinacja
Siatkowka dynamika, zespotowos¢, wytrzymatos¢
Zuzel dynamika, odwaga, determinacja, szybko$¢

Zrédto: Opracowanie wlasne np. materiatow KPS Skra Belchatow S.A.

Z punktu widzenia warto$ci medialnej, najwiekszej ilosci 1 wartosci ekspozycji
w mediach, popularnos¢ konkretnych dyscyplin oraz cechy je wyrdzniajace sg rowniez
niezwykle wazne dla potencjalnego sponsora, szukajacego odpowiedniego produktu
do wzmocnienia swojego wizerunku, wzrostu sprzedazy badz realizacji innych celow
biznesowych®®.

Kolejnym czynnikiem wplywajacym na wyniki badan majacych na celu okreslenie
warto$ci marketingowej jest sukces w sporcie. Najlepszym przyktadem jest Adam
Matysz. Kilkuletnie pasmo sukcesOw oraz towarzyszaca mu popularnosé
spowodowaty, ze w 2003 roku na 100 Polakéw tylko 5 nie znalo polskiego skoczka.
Natomiast odkagd zdominowal on §wiatowe skoki narciarskie, dyscyplina ta zaczgta
cieszy¢ sie najwicksza popularno$cia wéréd polskich kibicéw!’. Pomimo zmiany
dyscypliny, jej duzo mniejszej popularnosci 1 braku sukcesow sportowych, Adam
Matysz jest nadal najbardziej znanym polskim sportowcem'®. Powracajac do oceny
warto$ci marketingowej marki i trudno$ci zwigzanych z jej analizg, czynnikiem

15
Idem.
%W .Pysiewicz, Sport w badaniach, [w:] H.Mruk (red.), Marketing sportowy..., op.cit., 5.314.
7 |dem, 5.317.
'8 http://www.arc.com.pl/sponsoring_monitor_20112012_kamil_stoch_i_boks_w_gore-40999410-pl.html.
Dostep: 15 lutego 2013 roku.
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majacym negatywny wplyw na dobry odczyt jest ekspozycja medialna, ktorej
efektywnos$¢ jest w duzej mierze uzalezniona od dyscypliny sportowej. Istniejg sporty,
w ktorych zawodnikowi cigzko jest eksponowac¢ logotyp sponsora, m.in. ptywanie,
tenis, chod lub zawody nie pokazywane w mediach. Przy analizie takiej wartoSci
wykorzystuje si¢ roznego rodzaju badania posrednie, czyli jakosciowe, zwigzane z
wizerunkiem sportowca, jego postrzeganiem czy identyfikacja. Takie badania pomoga
sportowcowi oceni¢ swojg wartos¢, jednoczesnie stanowigc zrodto wiedzy dla
sponsora, ktory — na tej podstawie — bedzie w stanie okresli¢ warto$¢ wizerunkowsq
konkretnego zawodnika'®. W przypadku badan iloéciowych, mozna dokonaé
identyfikacji sponsora z zawodnikiem poprzez skojarzenie. Takie badania s3
wykonywane telefonicznie, terenowo badz przy wykorzystaniu internetu (badania
CAPI, CATI, CAWI)®.

W marketingu sportowym, podobnie jak w wielu innych dziedzinach,
wykorzystuje si¢ wiele narzgdzi do monitowania prowadzonych dzialan i
wprowadzania korekt oraz podnoszenia efektywnosci marki. Stuzg one do biezace;j
analizy 1 oceny sytuacji organizacji, sportowca, klubéw sportowych czy zwigzkow.
Dzigki otrzymanym wartoSciom kazda z nich ma mozliwos¢ weryfikacji
realizowanego programu marketingowego. Istniejg rézne metody i Sposoby obliczania
ostatecznej wartosci, jednak kazda z nich jest analizowana w sposob obiektywy 1 przy
zaprezentowaniu jej wszystkich czgéci skladowych, przez co stajg si¢ niezbedng
informacja dla kazdej marki.

Otrzymywanie comiesi¢cznych badan, takich jak monitoring mediéw, moze
bardzo korzystnie wplyng¢ na prowadzone dzialania kreowania wlasnego wizerunku
szczegllnie wsrdd sportowcoOw. R. Korzeniowski, do niedawna jeszcze czynny atleta
zaznacza, ze taki monitoring prasy, radia, telewizji oraz internetu ma na celu:

e Sledzenie tego, co si¢ mOwi o sportowcu i jak jest on postrzegany w swiecie;

e otrzymywanie skrupulatnych informacji, ktére mogag pomoc w podejmowaniu
odpowiednich decyzji dotyczacych kreowania wtasciwego wizerunku,

e Uukazanie obszarow o niewielkiej aktywno$ci medialnej;

e w przypadku zbyt duzej aktywnos$ci w mediach, sygnalizuje zawodnikowi
potrzeby jej ograniczenia®'.

Dzigki mozliwosci obliczania warto$ci marketingowej marki, sportowcy jako jedni
Z najwazniejszych aktoréow s$rodowiska sportowego, mogg swobodnie obserwowac
skutki wszystkich swoich dziatan skupionych na utrwalaniu wlasnego wizerunku w
otoczeniu. Wykorzystujac wszystkie otrzymane dane moga podejmowac
skuteczniejsze decyzje, a przy odpowiedniej ochronie prawnej wiasnej osoby, ktdra
wspoélczesnie staje si¢ marka, zyska¢ ogromne mozliwo$ci marketingowe.

19's.Bykowski, Monitoring mediéw — nowoczesne i efektywne narzedzie marketingu sportowego, [w:] H.Mruk
(red.), Marketing sportowy..., op.cit.,s. 307.
Wséréd badan jakoSciowych wyrdzniamy: indywiduaere _w§vx7iaay_pongbione (IDI), zogniskowany wywiad
grupowy (FGI), badanie etnograficzne oraz badania jako$ciowe online .
! R.Korzeniowski, ABC promocji..., op.Cit., 5.38.
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Rivne, Ukraine
'olha.popova@web.de, 2boris.rashman@mail.ru

Marketing agency is playing key role in connection of producers, sellers and end-
customers on the base bringing them together to provide the best or maximum
satisfaction of needs of each actors of market environment. During long time
marketing in Ukraine was interpreted mostly as an advertisement practice, as main
promotion efforts. In Ukraine marketing activity as a professional business activity is
enough new type of business deals with classical principles of "4 P's of Marketing":
Product, price, place and promotion. But Ukraine enterprises are not ready to invest
marketing research realizing by special marketing actors. The major idea of refusal is
that to do marketing by own is more cheap then to order external marketing services.
As a result marketing capacity and skill of enterprise might be inadequate due to less
experience and false-positive score of own marketing skills and outdated knowledge.
And enterprises are facing with different issues as well as losing market share, market
power and competitive ability leading to loses and credible bankruptcy threat.

Questions of qualitative comprehensive marketing services were investigated by
many scientist and worldwide known specialists in marketing [1-4]. Their attention is
focused around approaches to transform marketing strategies and operations for
success in business activities of enterprises without full describing the situation that
the task to complete consumer desires and match, or exceed them has to be taken by
specialist agencies which focus on the changing needs of the market. This brings up
the question that for modern Ukrainian enterprises the collaboration with marketing
agencies will help to understand the competitive marketplace and to create the right
marketing strategy. There for the essence of external marketing services is to identify
key goals, strategy, to create a roadmap in each customer segment with full
implementation of tactical and strategic metric of enterprises effectively. If marketing
agency would be described as professional intermediary between producers and
customer with a key role in their activity but the last actors should be recognized as
owner of strategy from perspective of creation and implementation in the future.

The main tasks of any marketing agency in modern environment are:

— to seek the direction to improve a financial performance, to fix and to increase
marketing share;

— to provide within formation about market position, major competitors, potential
entrants, company's expected trend and direction of development, economy growth
prospects, etc.;

— to identify potential or current customers with their unique needs and
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preferences, to compare their purchasing reasons and persuasive.

There for design of organizational and informational models of marketing agency
has to begin with the formulation of goals with due regard own persuasive of the most
effective use of the resources and budgets available and competition, markets and
consumers.

It is important to divide all customers on groups such as occasional customer,
overseas customer, and traditional customer. Importance of selections consists in high
leveled responsibility for decision making focused on coincidental occurrence between
dispersed interests of clients and contractor. In the case of traditional customer all
efforts of marketing agency will be devoted to producing the marketing service. All
transaction costs will be minimal because of well-informed tools and methods of
fulfillment of an assignments. It is not standard situation with occasional customer.
The level of transaction costs might be increased by reason of additional negotiation of
contract for services through insufficient experience of communication in the past and
caused mistrust. If the business success depends more from investment capabilities of
agency the situation with overseas customers is more expensive than other one. The
main source of additional expenditures is necessity to provide and to support more
high rank and reputation of Ukraine marketing agencies on the global market.

The organizational and informational models of marketing agency within an
general management system can be described as an intelligent system of network
between executives in charge regarding to “hierarchical position” and “work activity”
based on information about clients and their needs and the intended trends about own
business activity. As a result of such design it will be achieved a business harmony.
Business harmony means to make organizations effective, to make better business and
decisions, to achieve a synchronized interaction between executives of marketing
services that leads to more calculable and predictable parameters of efficiency. To
improve organizational and informational models of marketing agency it is suggested
that it should be increased through factors such as strategy of the enterprises and own
strategy of marketing agency. It is possible to allocate general principles of creation as
well as combining “physical” (formal) and “cognitive” (informal) structure into one,
combining organic and bureaucratic elements of structure and information, complexity
and customers diversity etc. Marketing agencies which are looking for developments
should understand that any improvement must start from human resources
administration, social network, learning and growth, contemporaneous return on
marketing investment and profit per customer.
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State regulation of the labor market is one of the most difficult and important tasks
of the economic policy of any country. Labor is not only an economic resource, it is
also the most important social institution, and the requirements of the entities that
realize the labor function are diverse and not reducible only to an equivalent
remuneration. The policy of some countries is aimed at "deducing" the labor market
from the sphere of ordinary markets and applying a special type of regulation to it —
the application of the system approach. In the conditions of global economic
globalization, market pressure is getting stronger, so the extremely difficult situation in
the labor market of both Ukraine and Poland is urgent and requires the active
participation of the state in the labor market.

Employment is the main characteristic of the labor market, it determines the social
and economic development of the country. Effective employment is considered to be a
population that provides adequate income, health, growth of educational and
professional level for each member of society based on the growth of social
productivity of labor. In modern conditions, the problem of employment acquires a
new semantic load both in theoretical and in practical aspects. Solving it means
creating an effective economy that can ensure the social progress of society.

The crisis state of the Ukrainian economy causes changes in the sectoral structure
of employment. The current economic crisis in Ukraine has led to an absolute and
relative decline in employment and a shortage of jobs. The shortage of jobs (the
difference between the vacant vacancies and the unemployed population registered in
employment centers) in the markets of Ukraine and Poland is shown in fig. 1 [1, 3].
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Fig.1. The shortage of jobs in Ukraine and Poland.
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The analysis of these dynamics allowed us to conclude that in the period under
study the vacancy deficit in Poland fell by 46.1% in 2016 compared to 2013 (from
1749,6 to 943,6— add values), and in Ukraine —increased by 4.95% (from 1542,30 to
1618,70— add values).

We can assume that as one of the main factors of the formation of this trend is the
migration of economically active population, characteristic for our countries. So,
during the period 2013-2016, 2914 people who were of working age left Ukraine for
Poland [1].

The current state of the Ukrainian labor market is characterized by the presence of
certain problems. Through low, above all, monetary motivation for work, lack of
competitiveness in the labor market, lack of appropriate professional skills throughout
the period of market transformations in Ukraine, there is a large-scale unemployment
and a shortage of vacant seats, which, in turn, increase emigration movements, in
particular, in Poland.

Also, for Ukraine, the problem of the discrepancy of the workforce with the
requirements of a new stage in the development of the economy, which is inherent in
the spread of new technologies that are used in all sectors of various economic
activities, is topical.

In the conditions of modern Ukrainian realities, enterprises use the labor force,
which was prepared in the conditions of the previous system of production relations, a
large part of which are persons of pre-retirement age. This labor force does not meet
the requirements of the current stage of economic development, since every Ukrainian
worker is retrained once every 12 years, whereas the West European standard, in
particular the Polish one, every three years [2].

To solve the labor market problem, according to Polish and Ukrainian experts, it is
necessary to significantly change the state policy in the labor market, encouraging to
work, especially those who have the appropriate qualifications, but who work in the
shadow. It is also necessary to pursue a policy of retraining and upgrading the skills of
workers more actively, in order to reduce the unemployment rate of the citizens of
their country.

It is necessary to stimulate the return of labor migrants to Poland and Ukraine who
left the country in previous years. In addition, it is important to create conditions for
those who want to work, but the labor market does not give them such opportunities,
for example, graduates of high schools without work experience, young mothers,
pensioners.
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The information evolution, globalization processes, education transformation and
knowledge-based-economy have led to a powerful growth of partnership relations
between industry and university worldwide. It is necessary to mention, that the
potential of such cooperation is huge.

For more than 26 years, many Ukrainian leaders, politicians and academic
representatives have high interest in mutual cooperation and common research
between their companies and universities. This interest is built on good quality impact
on economy and education situation in EU countries [1]: improved teaching methods,
increased cross-disciplinary researches, growth of research activity, high employment
of population and stability on labor market, growth of innovation activity,
development of national industry etc.

Unfortunately the level of Ukrainian university — business cooperation (UBC)
(according to World Economic Forum [2]) is approximately 3,5 among 7. For
comparison, in Belgium it is 5,58; in Finland — 5,97; in Switzerland — 5,79; in Sweden
—5,33; in Canada — 4,9; in Norway — 5,02.

There are some key barriers of UBC: the main aim of business is creating product
of high interest for market, meanwhile for university this product should have high
interest for science; lack of knowledge of commercialization; lack of funds for product
transfer from university to the market; lack of experience of organizing such type of
cooperation.

Based on the above statements, the several ways, that could help eliminating these
barriers, can be defined: creation units, which will be responsible for relations between
universities and business; construction easier access to information via the websites;
establishment of funds with high risk tolerance; organization of meetings, during
which two sides can face ideas and expectations.

Some of Ukrainian universities started implementing such events and Lviv
Polytechnic National University is among of them. Nowadays university has business
partners in different scientific arias: electronics, information and communication
systems, information technology, computerized automatic systems, biotechnology,
automated control systems and others. This cooperation is based on such forms:
students’ practice in engaged companies, mutual scientific researches, opening
research laboratories, students’ entrepreneurship support, specific education modules
formation, workshops and lectures for students and academics organized by
companies’ representatives.

As the result of such activates, university have become more successful and
popular among abiturs, students, employers and in 2016 took place together with three
other Ukrainian universities in British Times Higher Education rating [3].
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Although Ukraine is taking steps for improving UBC, but they are still far from
ideal. We continue having in this area understatement mutual expectations of business
and science. However, a partnership between university and business is a challenge
that is necessary to accept.
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Wspolczesny system organdéw miejscowego samorzadu Rzeczpospolitej Polskiej
byl stworzony w toku przeprowadzonej w panstwie w roku 1997 reformy
adminitracyjno-terytorialnej, celem ktorej byto dostosowanie struktury terytorialnej
panstwa w przeddzien wstgpu do Unii Europejskiej i1 decentralizacja wiadzy,
przekazanie organom miejscowego samorzadu znacznej czg¢sci kompetencji na
miejscach.

Reforma ostatecznie weszla w zycie w dniu 1 stycznia 1999r. Obecnie
Rzeczpospolita Polska liczy 16 wojewodztw, 379 powiatow i 2748 gmin. [1].

Podstawa reformy byla restrukturyzacja ustroju administracyjno-terytorialnego
panstwa — wprowadzono trzech szczeblowy system — ,,gmina” — ,powiat” —
,Wojewodztwo™.

Jednoczesnie realizowano administracyjng decentralizacj¢, decentralizacje
panstwowego systemu finansowego i reformowanie urzedow panstwowych. [2].

Gmina. Samorzadowa jednostka administarcyjno-terytorialng najnizszego 3
szczebla zgodnie z art.164 Konstytucji Rzeczpospolitej Polskiej jest gmina. Do jej
kompetencji naleza nastgpujace zadania: gospodarki nieruchomos$ciami, ochrony
srodowiska i przyrody oraz gospodarki wodnej; gminnych drog, ulic, mostow, placow
oraz organizacji ruchu drogowego; lokalnego transportu zbiorowego; gminnego
budownictwa mieszkaniowego; edukacji publicznej.[3].

Gmina moze by¢ gming wiejska, gming miejsko-wiejska lub gming miejska.

Ustawodawstwo polskie dokladnie okresla kompetencje gminy, ktore
rozprzestrzeniajg si¢ na te ustugi publiczne, ktére potrafi samodzielnie zadowoli¢ dany
organ terytorialny. Zadania obejmuja sprawy: tadu przestrzennego, gospodarki
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nieruchomosciami, ochrony Srodowiska i przyrody oraz gospodarki wodnej, gminnych
drég, ulic, mostow, placow oraz organizacji ruchu drogowego,wodociggdéw i
zaopatrzenia w wode, kanalizacji, usuwania 1 oczyszczania $ciekow komunalnych,
utrzymaniu czystosci i porzadku oraz urzadzen sanitarnych,wysypisk i
unieszkodliwiania odpadkéw komunalnych, zaopatrzenia energi¢ elektryczng i cieplng
oraz gaz; lokalnego transportu zbiorowego; ochrony zdrowia; pomocy spotecznej, w
tym osrodkow 1 zaktadéw opiekunczych; gminnego budownictwa mieszkaniowego;
edukacji publicznej; kultury, w tym bibliotek gminnych i innych instytucji kultury oraz
ochrony zabytkow i opieki nad zabytkami; kultury fizycznej i turystyki, w tym
terenow rekreacyjnych i urzadzen sportowych etc.

Powiat. Podstawowa jednostka samorzadu — powiat — powstat wtedy, gdy juz w
ciggu pewnego odcinku czasu istnialy gminy. Wtedy, dzigki do§wiadczeniu, zostato
zrozumiale, ze gmina nie poradzi sobie z duzg iloscig bardziej powaznych zadan.

Powiat — w catosci samodzielna jednostka, z wilasnymi zadaniami i
odpowiedzialnoscig, skupionymi w sferze ustug spolecznych 1 miejscowej
administracji.

Powiaty w panstwie sktadajg si¢ z 8 gmin 1 83.2 tys. mieszkancéw. Powiaty maja
rozng ilo§¢ mieszkancoéw, ktora waha si¢ od 50 tys. mieszkancéw do 100 tys.
mieszkancow. Jesli dokona¢ analizy powiatow wedlug ilosci mieszkancow, to 53 z
nich liczg mniej niz 50 tys. mieszkancéw, 1/3 — od 50 tys.do 75 tys., 1/4 — od 75 do
100 tys., 82 powiaty — ponad 100 tys. Powiat ma okoto 20 urzedéw, wsrod ktorych — 3
zaktady zdrowia, 4 — osrodki pomocy spotecznej, 1 — urzad transportowy, 1 — urzad
pracy i inne zaktady edukcyjno-wychowawcz [5].

Mieszkancy powiatu wybieraja co cztery lata Rad¢ Powiatu, ktora jest organem
ustawodawczym i jest wybierana w wyborach powszechnych, rownych, bezposrednich.
Ilo§¢ radnych waha si¢ od 20 do 60 oséb. Rada wybiera sposréd radnych
przewodniczacego, jego zastepcOw na czele ze starostg, a rOwniez powotuje komisje
state 1 tymczasowe, okreslajac przedmiot ich dziatalnosci.

Powiat, podobnie jak i gmina, jest wytgcznie terytorium samorzagdowym, na ktorym
nie ma centralnych organow wiadzy wykonawczej. Wewngtrzng organizacje i porzadek
pracy rady okresla statut powiatu. Zgodnie z art.4 Ustawy Rzeczpospolitej Polski ,,0O
samorzadzie powiatowym” (1998r.) powiat realizuje publiczne zadania o charakterze
ponadgminnym, a mianowicie: edukacji publicznej; promocji i ochrony zdrowia;
pomocy spolecznej; transportu zbiorowego 1 droég publicznych; gospodarki
nieruchomosciami; utrzymania powiatowych obiektow 1 urzadzen uzytecznosci
publicznej oraz obiektow administracyjnych.

Wojewddztwo. Wojewodztwo jest jednostka podzialu administracyjnego
najwyzszego szczebla w RP. Sktada si¢ z powiatow.

Sejm, izba nizsza parlamentu Rzeczpospolitej Polskiej, dnia 18 lipca 1998 r.
uchwalit uchwate kompromisowa, zgodnie z ktdrag w ramach reformy administracyjnej
w celu wzmocnienia lokalnego samorzadu istniejace 49 wojewodztw zastgpiono 16
nowymi.

Organy miejscowego samorzadu wojewodztwa, zgodnie z art.14 Ustawy
Rzeczpospolitej Polskiej ,,O samorzadzie wojewodzkim”(1998r.) realizujg zadania:
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edukacji publicznej, ochrony zdrowia, kultury i ochrony zabytkow, pomocy
spotecznej; polityki prorodzinnej; modernizacji terendw rolniczych etc. [1].

Artykul 4 uchwaty o samorzadzie wojewddzkim glosi, ze zakres dziatalnosci
wojewodztwa nie narusza samodzielnosci powiatu 1 gminy, a jego organy
miejscowego samorzadu nie sg organami kontroli lub nadzoru nad nimi.

Organem ustawodawczym wojewddztwa jest sejmik — organ reprezentacyjny
miejscowego samorzadu, ktory jest ksztattowany w drodze wyboréw, gtéwnymi
zasadami ktorych sg: rownosc, bezposredniosé, tajemne glosowanie, swoboda wyboru,
periodycznos¢ i zasada alternatywnosci.

Funkcje organu wykonawczego na poziomie wojewddzkim realizuje zarzad
wojewodzki, ktory sktada si¢ z marszalka wojewodztwa, ktory jest wybierany przez
sejmik sposrdd ustawowego sktadu zarzadu, wicemarszatkow i cztonkdéw zarzadu,
ktore wybierane sg przez sejmik na wniosek marszatka [6].

Zadania wojewodztw samorzadnych noszg w wigkszosci wypadkow charakter
regionalny 1 skierowane na zabezpieczenie sprzyjajacych warunkoéow dla rozwoju
regionu 1 $wiadczenie ustug spotecznych w jego granicach. Wykaz regionalnych zadan
ksztaltuje szczeg6lno$¢ miejscowej polityki wojewodztwa. Wszystkie wojewodztwa
majg identyczny status prawny i sg terytorialnie cato$ciowe. Warto podkresli¢, ze
wykaz kompetencji regionalnego samorzadu wojewodztw nie narusza zasad
unitaryzmu panstwa. Zadania wojewodztw dziela si¢ na zadania o znaczeniu
lokalnym, gdzie bezposrednimi adresatami wynikow wykonania zadania publicznego
sg mieszkance okre§lonej wspolnoty samorzadowej. Sens owych zadan polega na
Swiadczeniu ushug o charakterze ogo6lnym, sa charakterystyczne dla duzych
wojewaddztw.

Oczywiscie, ogolne wyniki przeprowadzone] reformy administracyjno-
terytorialnej w Rzeczpospolitej Polskiej w wigkszosci wypadkéw s3 pozytywne.
Doktadnie opracowany plan 1 kolejnos¢ reform w RP byly zabiegami celowymi,
pozbawionymi populizmu [4].

Doswiadczenie RP $wiadczy o tym, Ze zrobi¢ panstwowe zarzadzanie efektywnym
bez decentralizacji we wspodiczesnej Europie jest rzeczg niemozliwg.
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TRANSPORT BIMODALNY PRZYSZELOSCIOWA FORMA
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Osiggniecia inzynierii lagdowej przyczynity si¢ do rozwoju nowej techniki
przewozow kombinowanych drogowo-szynowych zwanych transportem bimodalnym.

Istota transportu bimodalnego sprowadza si¢ do tego, ze specjalne naczepy
spelniajagce wymagania zaro6wno naczep drogowych, jak 1 wagonow kolejowych,
dowozone sa ciggnikami do terminali, gdzie uzupetiane sa wozkami kolejowymi i
formowane w pociag. Wskaza¢ nalezy, ze koncepcja pociggu bimodalnego polega na
zastgpieniu niektorych elementéw klasycznego pociggu elementami pojazdow
drogowych. Chodzi  mianowicie o odpowiednio  skonstruowane naczepy
samochodowe, ktdrych ustrdj nosny jest w stanie petni¢ rol¢ nadwozi wagonowych z
chwilg osadzenia naczepy na wozkach kolejowych wyposazonych w tzw. adapteryzz.

Pociag bimodalny tworzg zatem powtarzajace si¢ elementy w postaci:

e naczepy samochodowej (zamknigtego furgonu lub cysterny);

e adaptera, tj. urzadzenia zapewniajacego posrednie oparcie dwoch naczep na
jednym wozku kolejowym lub polaczenie zestawu z lokomotywa, badz z pociggiem
towarowym,;

e dwuosiowego wozka wagonowego, wyposazonego w komplet urzadzen
hamulcowych.

Elementy sktadu sekcji pociaggu bimodalnego przedstawia ponizszy rysunek 1.

Rysunek 1. Elementy sktadu sekcji pociggu bimodalnego
Zrédto: Leszek Mindur, Technologie transportowe XXI w., Wydawnictwo Instytut Technologii
i Eksploatacji Radom, Warszawa-Radom 2008, str. 344.

Zatozeniem transportu bimodalnego jest jego wysoka efektywnos$¢ ekonomiczna
| spoteczna oraz prostota procesu transportowego. Z tego powodu projektuje si¢
nieskomplikowane urzadzenia 13czace naczepe drogowo-kolejowa z wodzkiem
wagonowym, zapewniajace mozliwo$¢ formowania sktadu pociggu bimodalnego przez
jedna osobg. Wymaga to takiego konstruowania uktadow wspotpracujacych, by przy
osadzaniu naczepy na wozkach wagonowych nie trzeba bylo traci¢ czasu
na doktadnos¢ ,,celowania”. Transport bimodalny, poza typowymi korzy$ciami, jakie

2 Leszek Mindur pod redakcja, Technologie transportowe XXI w., Wydawnictwo Instytut Technologii
i Eksploatacji Radom, Warszawa-Radom 2008, str.344
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zapewnia  kombinowany  transport  drogowo-szynowy, tj.  zmniejszenie
energochtonnos$ci pracy przewozowej, zmniejszenie zagrozenia ekologicznego,
skrocenie czasu przewozu dzigki eliminowaniu postojow $wigtecznych oraz skracania
czasu oczekiwania na odprawg¢ graniczng, zapewnia wigkszg efektywnos$¢
ekonomiczng, gtoéwnie poprzez zwigkszenie o ponad 1/3 stosunku tadownosci do masy
pociggu w pordéwnaniu z innymi formami kombinowanego transportu drogowo-
szynowego. Réwniez dodatkowym walorem bimodalnego transportu jest to, ze
ogranicza on do niewielkiej liczby obiektow (jednostek transportowych) 1 Srodkow
transportowych oraz nie wymaga terminalowych urzadzen przetadunkowych. System
ten nie wymaga rowniez zatrudnienia pracownikow przetadunkowych, poniewaz
wszystkie czynnosci zwigzane z formowaniem 1rozformowaniem pociggu
bimodalnego jest w stanie wykona¢ kierowca zespotu samochodowego, postugujac si¢
podnosnikiem w jaki wyposazony jest pojazd.

Wskaza¢ trzeba, ze transport bimodalny ma rowniez pewne wady, mianowicie
zbyt krotkie sktady pociggéw bimodalnych oraz stosunkowo niewielkg predkosé
mozliwa do osiggnigcia przy stosowaniu standardowych wozkow wagonowych.

Zgodnie z informacja przedstawiong w Materiatach 11 Ogolnopolskiego
Sympozjum na temat: , Techniczne $rodki transportu drogowo-Szynowego
(bimodalnego)”, w probnej eksploatacji przez niektore koleje znajduja si¢ zestawy
ztozone z dwoch, trzech lub wyjatkowo pigciu naczep, natomiast z przeprowadzonych
badan 1 obliczenh wynika, ze standardowe wozki wagonowe umozliwiaj