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Vyvoj motivacie ucitel’ov vysokych §kol a univerzit
na Slovensku
Motivation Level Development of University Teachers in Slovakia

Silvia Lorincova, Mariana Sedliacikova, Milota Vetrakova

The aim of the article is to determine whether there exists statistically significant difference in the
preferences of motivation factors from the point of view of university teachers in Slovakia. Primary
data was obtained using the sociological survey method. The research was conducted between 2014
and 2017. Total of 453 respondents were surveyed. Overall, 30 motivational factors were investigated.

Using the Student ‘s t-test, at the level of significance oo = 5%, the statistical significance of the mean

values of the motivation factors was verified. Statistically significant difference was confirmed in

the development of the preferences of university teachers in Slovakia. Following the outcomes of
our research, we can state that the motivation program should be updated continuously depending
on gender, development and changes in employee motivation.

Key words: Motivation. University teachers. Slovakia.

JEL Classification: J,, J,, O,..
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Uvod

Motivécia zamestnancov predstavuje nevyhnutntl sucast’ riadenia I'udskych zdrojov
(Dar et al., 2014). Ide o zlozity proces, pretoze 'udia mézu byt motivovani vSetkym, ¢o ich
mobilizuje k ¢innosti a ukazuje im smer a ciel’ (Clark, 2003; Hitka et al., 2005). DoterajSie
vyskumy (Fakhrutdinova et al., 2013; Damij et al., 2015; Kamasheva et al., 2015; Hitka et
al., 2016; Myint et al., 2016; Lizbetinova et al., 2017) poukazuji na existenciu pocetnych
faktorov, ktoré motivujii zamestnanca k vykonu. Za jeden z motivacnych faktorov, ktory
najvyraznejSie ovplyviiuje pracovné zat'azenie povazuje Andronicean (2011) mzdu. Okrem
miezd sa na motivovanie vyuzivaju aj vyhody a odmeny pripadne povysenie (Dobre, 2013).
Zamestnancov mozno motivovat nielen ponukou finan¢nych odmien, ale aj poskytovanim
nefinanénych odmien alebo zmenou charakteru prace (Sturman, Ford, 2011). Podla
Zavadského et al. (2015) medzi najCastejSie pouzivané nefinancné nastroje motivacie patria
mimoriadne dovolenky a podnikové podujatia. Sherif et al. (2014) zastavaji nazor, podl'a
ktorého je mozné zamestnancov motivovat’ prostrednictvom dobre navrhnutého systému
vzdelavania alebo odbornej pripravy. Sturman a Ford (2011) povazuja stanovenie narocnych
ale dosiahnutelnych ciel'ov za kl'i¢ovy motivacny faktor, pretoze prave tento motivacny



faktor vedie k vy$$im vykonom. Anitha (2014) identifikoval faktory zvySujice motivaciu
zamestnancov, a to pracovné prostredie, manazment, odbornu pripravu a profesionalny
rozvoj, mzdy, pracovné miesto, timovu pracu a vzt'ahy so spolupracovnikmi. Imhof (2003)
zarozhodujuce faktory motivacie poklada zdravé pracovné podmienky, kariérne moznosti,
pristup nadriadeného, presne stanovené ciele, stabilné pracovisko, zaujimavu pracu, prestiz,
dobré hodnotenie vykonnosti, prijemntl pracovnu atmosféru, pokojny sukromny zivot,
kompetentné vedenie, ocenenie, ucast’ na rozhodovani a d’alSie financné ohodnotenie.

Stadie uskutoénené vo verejnom sektore poukazuji na slabsiu vnitornt pracovni
motivaciu v porovnani so zamestnancami sukromného sektora (Buelens, Van den Broeck,
2007). Podobny nazor ma aj Re’em (2011), podl'a ktoré¢ho zamestnanci verejné¢ho sektora
su frustrovani a len zriedka vidia vysledky svojej prace, ktoré vyuziva vrcholové vedenie
a vysoka politicka vrstva. Z vysledkov vyskumu Urbancovej a Huddkovej (2015) vyplyva,
Ze zamestnanci verejného sektora sit motivovani najma napliiou prace, vlastnym rozvojom,
uznanim, samostatnost'ou, zaujimavou pracou a prilezitostou naucit’ sa nieco nove.

Doterajsie vyskumy prezentuju Siroké spektrum motivacnych faktorov. Aby bolo mozné
vybrat’ tie motivacné faktory, ktoré vedu zamestnancov k poZzadovanému vykonu, musia sa
odstranit’ prekazky v podobe rodovej rozdielnosti, o potvrdzuju doterajsie vyskumy (Hitka,
Balazova, 2015; Anastasiade, Tillé, 2017; Jietal., 2017; Kim, Kim, 2017; Bosch et al., 2018;
Teserna, Bracken, 2018). Ked’Ze na pracovisku pracuji muZi a Zeny s réznymi preferenciami
¢i ciel'mi, je ich motivacia odliSna. Potvrdzuju to aj vyskumy Arnania-Kepuladzeho (2010)
a Meeceho et al. (2006), z ktorych vyplyva, ze muZi aj Zeny maji rdzne ciele a potreby, a
prave preto sit motivovani inak. Pre muzov st viac vyznamné vykonnostné stimuly ako
finan¢ny prijem, sloboda, povysenie, vyzva a moznost sebarealizécie a pod., kym medzi
dolezitejsie spdsoby motivacie zien mozno zaradit’ medziludské vzt'ahy, pocit bezpecia,
socialne vyhody, prostredie a pod. Optimalna situacia nastava vtedy, ked’ sa zamestnanec citi
spokojny s podmienkami a pracovnym prostredim a zarovei sa citi dlhodobo motivovany
(Huang, 2010; Nadanyiova, 2014; Dolobac et al., 2016; Smolkova et al., 2016).

1. Ciel’, material a metodika skimania

Ciel'om state je zistit, ¢i sa z Casového hl'adiska $tatisticky vyznamne menia preferencie
ucitel'ov vysokych $kol a univerzit na Slovensku.

Stat’ prezentuje vysledky vyskumu, ktoré¢ sme ziskali metddou opytovania pomocou
dotaznika. Dotaznik pozostaval z dvoch Casti. Prva cast’ skiimala socio-demografické
charakteristiky respondentov. V druhej Casti dotaznika respondenti vyjadrovali svoj nadzor
na uroveil motivacie prostrednictvom 30 motiva¢nych faktorov. Predmetom skiimania
boli motivacné faktory: atmosféra na pracovisku, dobry pracovny kolektiv, dalSie
finanéné ohodnotenie, fyzickd narocnost’ prace, istota pracovného miesta, komunikacia
na pracovisku, meno organizacie, moznost’ uplatnenia vlastnych schopnosti, napln a druh
vykonavanej prace, oboznamenie sa s dosiahnutym pracovnym vysledkom, pracovna
doba, pracovné prostredie, pracovny vykon, pracovny postup, pravomoci, prestiz, pristup
nadriadeného, samostatné rozhodovanie, sebarealizacia, socialne vyhody, spravodlivé
hodnotenie zamestnanca, stres, psychicka zataz, vizia spolocnosti, vyvoj regionu,
vzdelavanie a osobny rast, vztah organizacie k zivotnému prostrediu, vol'ny ¢as, uznanie,



zékladny plat. Motivacné faktory sme zoradili v abecednom poradi, aby sa predislo
ovplyviiovaniu respondentov. Pri hodnoteni skiimanych motivacnych faktorov respondenti
vyuzivali Likertovu $kalu podl'a tabulky 1.

Tabul’ka 1 Likertova Skala

5

4

3

2

1

vel'mi dolezité

dolezité

neutralne

malo podstatné

nepodstatné

Zdroj: Vlastné spracovanie, 2017.

Metodou nadhodného vyberu sme v rokoch 2014 az 2017 oslovovali ucitel'ov vysokych
§kol a univerzit na Gzemi Slovenska. Vyskumntl vzorku tvorilo 453 respondentov. Do

vyskumu sa zapojili v prevaznej vac¢Sine zeny (tabulka 2).

Tabul’ka 2 ZloZenie vyskumnej vzorky

2014 2015 2016 2017
Pohlavie/Rok } Podiel } Podiel } Podiel } Podiel
Pocet v % Pocet v % Pocet v % Pocet v %
Muzi 21 18,10 33 25,00 19 19,19 22 20,75
Zeny 95 81,90 99 75,00 80 80,81 84 79,25
Spolu 116 100,00 132 100,00 99 100,00 106 100,00

Zdroj: Vlastné spracovanie, 2017.

Pri spracovani udajov a ich vyhodnocovani sme vyuzili Statisticky softvér Statistics
12.0. a opisnt Statistiku. Pomocou Studentovho dvojvyberového t-testu sme na hladine
vyznamnosti o = 5 % zist'ovali, ¢i sa z ¢asového hl'adiska $tatisticky vyznamne menia
preferencie ucitel'ov vysokych §kol a univerzit na Slovensku. Dosiahnuté vysledky sme
spracovali do tabuliek a grafov.

2. VysledKky a diskusia

Priemerné hodnoty 30 motiva¢nych faktorov podl'a vnimania uéitel'ov vysokych $kol
a univerzit na Slovensku v rokoch 2014 az 2017 zachytava tabul’ka 3 a graf 1.

Zudajov v tabul’ke 3 sme zostavili tabul’ku 4, z ktorej vyplyva, Ze v roku 2014 ucitelia
vysokych §kol a univerzit povazovali za tri najdélezitejSie motivacné faktory dobry pracovny
kolektiv, atmosféru na pracovisku a komunikaciu na pracovisku. V roku 2015 zaradili
vSetci respondenti medzi najdolezitejsie motiva¢né faktory atmosféru na pracovisku, dobry
pracovny kolektiv a d’alSie finan¢né ohodnotenie. Zakladny plat, atmosféra na pracovisku
a d’alSie finanéné ohodnotenie patrili medzi tri najdélezitejSie motivacné faktory za rok
2016. Podl'a nazoru slovenskych ucitel'ov vysokych §kol a univerzit v roku 2017 medzi tri
najdolezitejsie motivacné faktory patrili zakladny plat, spravodlivé hodnotenie zamestnanca
a istota pracovného miesta.



Tabulka 3 Preferencie motivacnych faktorov ucitelov vysokych $kol a univerzit na
Slovensku v rokoch 2014 az 2017

P.¢. | Motivacny faktor 2014 2015 2016 2017
1. Atmosféra na pracovisku 4,65 4,67 4,61 4,49
2. Dobry pracovny kolektiv 4,67 4,60 4,54 4,48
3. Dalsie finanéné ohodnotenie 4,31 4,42 4,58 4.42
4. Fyzicka naro¢nost’ prace 3,66 3,92 3,70 3,76
S. Istota pracovného miesta 4,57 4,36 4,39 4,55
6. Komunikacia na pracovisku 4,61 4,41 4,33 4,52
7. Meno organizacie 4,14 3,87 3,99 3,90
2. Moznost 1’1p1atnenia vlastnych 431 490 415 421
schopnosti ’
9. Néplii a druh vykonavanej prace 425 4,23 4,26 4,14
0. Oboznényenier sa s dosiahnutym 427 4,04 412 4,05
pracovnym vysledkom
11. Pracovna doba 4,31 4,35 4,36 4,22
12. | Pracovné prostredie 4,42 4,37 4,34 422
13. | Pracovny vykon 431 421 4,20 4,26
14. | Pracovny postup 4,06 4,13 4,13 4,10
15. Pravomoci 3,88 3,83 4,10 4,04
16. Prestiz 3,81 3,84 3,76 3,94
17. Pristup nadriadeného 4,53 4,31 4,54 4,52
18. Samostatné rozhodovanie 4,10 3,98 4,10 4,14
19. Sebarealizacia 4,38 4,27 4,08 4,24
20. Socialne vyhody 4,42 4,02 4,49 4,25
21. Spravodlivé hodnotenie zamestnanca 4,60 4,36 4,56 4,64
22. | Stres /elimindcia stresu na pracovisku/ | 4,30 4,05 4,34 4,25
23. Psychicka zat'az 4,18 3,97 4,21 4,18
24, Vizia spolo¢nosti 4,01 3,93 4,02 4,02
25. Vyvoj regionu 3,97 3,85 3,96 3,87
26. Vzdelavanie a osobny rast 4,26 3,96 3,95 4,14
27. Vztah firmy k Zivotnému prostrediu 4,11 3,95 3,83 3,82
28. | VoIny ¢as 4,36 4,05 429 4,15
29. Uznanie 4,32 4,29 4,29 431
30. | Zakladny plat 4,51 4,39 4,69 4,75

Zdroj: Vlastné spracovanie, 2017.
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Z hladiska délezitosti sa Sest’ motivacnych faktorov pravidelne umiestnilo na
poprednych miestach (tabul'ka 4). ISlo o atmosféru na pracovisku, dobry pracovny kolektiv,
istotu pracovného miesta, pristup nadriadeného, spravodlivé hodnotenie zamestnanca
a zakladny plat. Nase zistenia Ciastocne potvrdili vysledky Urbancovej a Hudékovej
(2015) v oblasti pracovného uznania, samostatnosti a vlastného rozvoja, ale ich dolezitost’
sa v naSom vyskume najddlezitejSich faktorov nepotvrdila. Predpokladame, Ze rozdiely
vznikli z dévodu rozneho zlozenia vyskumnych vzoriek.

Tabulka 4 Poradie ddlezitosti motiva¢nych faktorov podla ndzorov ucitel'ov vysokych §kol
a univerzit v rokoch 2014 az 2017

Motivaény Motivacny Motivaény Motivacny

faktor 2014 faktor 2015 faktor 2016 faktor 2017

Dobry pracovny Atmosféra na , . , ,

Kkolektiv 4,67 pracovisku 4,67 | Zdakladny plat | 4,69 | Zakladny plat | 4,75

, , , , Spravodlivé
Atmosf?m na 4.65 Dobry'pracovny 4,60 Atmosf?ra na 461 | hodnotenie 4,64
pracovisku kolektiv pracovisku Zamestnanca
o < ‘. X . Istota

Komumkacm na 4,61 Dalsie ﬁnapcne 442 Dalsie ﬁnapcne 4,58 | pracovného 455

pracovisku ohodnotenie ohodnotenie miesia

Spravodlivé s Spravodlivé s

hodnotenie 4,60 Komumka.lma 4,41 | hodnotenie 4,56 Komumka.ma 4,52
na pracovisku na pracovisku

zamestnanca zamestnanca

Istota Dobry Pristu

pracovného 4,57 | Zakladny plat 4,39 | pracovny 4,54 nadri ap dencho 4,52

miesta kolektiv

Pristup Pracovné Pristup Atmosféra na

nadriadeného 453 prostredie 4,37 nadriadeného 4,54 pracovisku 4,49
Istota Socialne Dobry

Zakladny plat 4,51 | pracovného 4,36 , 4,49 | pracovny 4,48

. vyhody ,
miesta kolektiv
. Spravodlivé Istota < .

Pracovng 4,42 | hodnotenie 4,36 | pracovného 4,39 Dalsie ﬁnapcne 4,42

prostredie . ohodnotenie
zamestnanca miesta

S901alne 4,42 | Pracovna doba | 4,35 | Pracovna doba | 4,36 | Uznanie 431

vyhody

Sebarealizicia | 438 |PHSUP 431 | Pracovné 4,34 | Pracovny 426
nadriadeného prostredie vykon

Zdroj: Vlastné spracovanie, 2017.

Z hladiska pohlavia (tabul’ka 5), v roku 2014 povazovali muZi za tri najdolezitejSie
motivacné faktory atmosféru na pracovisku, spravodlivé hodnotenie zamestnanca a dobry
pracovny kolektiv. Atmosféra na pracovisku, dobry pracovny kolektiv a komunikacia na
pracovisku boli najpreferovanejsimi faktormi v roku 2015. Najvyssie priemerné hodnoty
dosiahli v roku 2016 zakladny plat, spravodlivé hodnotenie zamestnanca a pracovna doba.
V roku 2017 preferovali muzi zékladny plat, d’alSie finan¢né ohodnotenie a sebarealizaciu.
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Tabul’ka 5 Poradie dolezitosti desiatich motivacnych faktorov podl'a ndzorov muzov

S, Motivacny Motivaény Motivacny
Motivacny faktor | 2014 faktor 2015 faktor 2016 faktor 2017
Atmosférana |, o) | Atmosférana | 55 | 700 400 btat 4,79 | Zakladny plat | 4,82
pracovisku pracovisku
Spravodlivé Dobry Spravodlivé X “
hodnotenie 4,76 | pracovny 4,45 | hodnotenie 4,74 DalSie ﬁnapcne 4,45

; ohodnotenie
zamestnanca kolektiv zamestnanca
Dobry’pracovny 4,71 Komumka}ma 4,39 | Pracovna doba | 4,68 | Sebarcalizacia | 4,45
kolektiv na pracovisku
Istota X “ . . Istota
pracovného 4,52 Dal3ie ﬁnapcne 4,33 Prlstpp . 4,58 | pracovného 441
. ohodnotenie nadriadené¢ho :
miesta miesta
Dalsie finanéné Spravodlilvé
Zakladny plat 4,52 | Zakladny plat | 4,30 . 4,53 | hodnotenie 4,41
ohodnotenie
zamestnanca
Komur}lkama na 4,48 | Pracovna doba | 4,27 S(,)01a1ne 4,47 | Stres 4,36
pracovisku vyhody
Istota g .
Stres 448 |pracovného | 4,4 |Komunikdcia |, 5o Pristup 432
: na pracovisku nadriadeného
miesta
Dobry —
Socidlne vyhody | 4,38 | Uznanie 4,18 | pracovny 4,3 | Peychicka 432
kolektiv
Néplii a druh Pracovné Istota Vzdelavanie
vykonavanej 4,33 . 4,12 | pracovného 4,32 , 4,27
. prostredie : a osobny rast
prace miesta
Oboznamenie sa
s d051ah1}utym 433 Pracovny 4,09 Atmosféra na 426 | Volny cas 427
pracovnym postup pracovisku
vysledkom

Zdroj: Vlastné spracovanie, 2017.

V roku 2014 uviedli zeny ako tri najdoleZitejSie motiva¢né faktory dobry pracovny
kolektiv, komunikaciu na pracovisku a atmosféru na pracovisku (tabul’ka 6). Atmosféra
na pracovisku, dobry pracovny kolektiv a d’alSie finanéné ohodnotenia patrili medzi
najpreferovanejSie faktory v roku 2015. Najvyssie priemerné hodnoty dosiahli v roku 2016
atmosféra na pracovisku, dobry pracovny kolektiv a komunikacia na pracovisku. V roku
2017 povazovali zeny za najdolezitejSie motivacné faktory zakladny plat, spravodlivé
hodnotenie zamestnanca a pracovnt dobu.

Tabul’ka 6 Poradie ddlezitosti desiatich motivacnych faktorov podl'a nazorov zien

Motivacny Motivacny Motivacny Motivacny

faktor 2014 faktor 2015 faktor 2016 faktor 2017
Dobry pracovny 471 Atmosféra na 471 Atmosféra na 455 | Zakladnv vlat 4.79
kolektiv ’ pracovisku ’ pracovisku ’ yP ’
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Komunikacia na Dobry pracovny Dobry pracovny Spravodlive
. 4,66 ) Y 4,65 , Y| 4,45 | hodnotenie 4,74
pracovisku kolektiv kolektiv
zamestnanca
Atmosfera na 4.64 Dalsie ﬁnapcne 4.45 Komur}lkacm na 439 | Pracovné doba 4,68
pracovisku ohodnotenie pracovisku
Istota B « . s .
pracovného 458 Pracovn@ 4.45 Dalsie ﬁnapcne 433 Prlst}lp ) 458
miesta prostredie ohodnotenie nadriadeného
. Spravodlivé S .
Pristup 4,58 | hodnotenic 4,45 | Zékladny plat | 4,30 | Dalsie finantné 4 55
nadriadeného ohodnotenie
zamestnanca
Spravodli.Vé Komunikacia na .
hodnotenie 4,56 . 4,41 | Pracovna doba | 4,27 | Socialne vyhody | 4,47
pracovisku
zamestnanca
Istota Komunikécia na
Zakladny plat 4,49 | Zakladny plat 4,41 | pracovného 4,24 . 4,37
: pracovisku
miesta
Pracovné Istota . Dobry pracovny
. 4,44 | pracovného 4,40 | Uznanie 4,18 P Y 1432
prostredie . kolektiv
miesta
Pristup Pracovné Istota
Pracovny vykon | 4,43 . R 4,39 . 4,12 | pracovného 4,32
nadriadeného prostredie .
miesta
Socidlne 442 | Pracovnd doba | 4,37 | Pracovny 4,09 | Atmosférana ), 50
vyhody postup pracovisku

Zdroj: Vlastné spracovanie, 2017.

Zaujimalo nas, ¢i doSlo k Statisticky vyznamnym rozdielom vo vnimani preferencii
motivacénych faktorov z hl'adiska ¢asu a pohlavia respondentov (tabul’ka 7).

Pri porovnani rokov 2014 a 2015 sa zaznamenal rozdiel vo vnimani socialnych vyhod,
spravodlivého hodnotenia zamestnanca a stresu. Rozdiel sme potvrdili v porovnani rokov
2015 a 2016 pri faktore pracovna doba, pracovny postup, pravomoci, pristup nadriadeného,
socialne vyhody, spravodlivé hodnotenie zamestnanca a zékladny plat. Vyznamny rozdiel
sa potvrdil pri porovnavani rokov 2016 a 2017 vo faktoroch pracovna doba, pracovny
postup, pravomoci, samostatné rozhodovanie, sebarealizacia, vzdelavanie a osobny rast.

K Statisticky vyznamnym rozdielom doslo v preferencidch motivaénych faktorov
z hladiska vnimania Zien (tabulka 8). Na hladine vyznamnosti oo = 5 % Studentov
t-test potvrdil zmenu nézorov Zien na vnimanie motiva¢nych faktorov (komunikacia na
pracovisku, meno organizacie, socidlne vyhody, vzdelavanie a osobny rast, vol'ny c¢as)
vroku2014 a2015. Signifikantny rozdiel sa potvrdil v porovnani rokov 2015 a 2016 len pri
jednom motivaénom faktore, ktorym bola komunikacia na pracovisku. Statisticky vyznamny
rozdiel ndzorov Zien na vnimanie motiva¢nych faktorov (pracovna doba, pracovny postup,
pravomoci, pristup nadriadeného, socialne vyhody, spravodlivé hodnotenie zamestnanca
a zakladny plat) sa potvrdil pri porovnavani nazorov zien v roku 2016 a 2017.
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Zaver

Vyskum zamerany na zistenie Statisticky vyznamnych zmien preferencii vo vnimani
motivacie sme uskutocnili na Slovensku v rokoch 2014 az 2017. Zicastnilo sa ho 453
ucitelov vysokych §kol a univerzit na Slovensku. Vo vyskume sme predpokladali, ze
existuju Statisticky vyznamné rozdiely v motivacii u¢itelov vysokych §kol a univerzit na
Slovensku v zavislosti od pohlavia a casu.

Statistickou analyzou pomocou Studentovho t-testu na hladine vyznamnosti o. = 5 %
sme potvrdili, Ze doslo k zmene ndzorov muzov na vybrané motivacné faktory z hl'adiska
casu. Pri porovnani rokov 2014 a 2015 bol zaznamenany signifikantny rozdiel vo vnimani
socialnych vyhod, spravodlivého hodnotenia zamestnanca a stresu. V porovnani rokov
2015 a 2016 sa potvrdil Statisticky vyznamny rozdiel pri motivacnom faktore pracovna
doba, pracovny postup, pravomoci, pristup nadriadeného, socidlne vyhody, spravodlivé
hodnotenie zamestnanca a zakladny plat. Pri porovnavani nazorov muzov v roku 2016
a2017 doslo k zmene nazorov na pracovnu dobu, pracovny postup, pravomoci, samostatné
rozhodovanie, sebarealizaciu, vzdelavanie a osobny rast ako motiva¢né faktory.

Z vysledkov statistického skimania nazorov zien vyplyva, Ze pri porovnani rokov

2014 a 2015 doslo k vyznamnym rozdielom vo vnimani komunikécie na pracovisku,
mena organizacie, socialnych vyhod, vzdelavania a osobného rastu a vol'ného ¢asu ako
motivacnych faktorov. Pri porovnani rokov 2015 a 2016 sa potvrdil signifikantny rozdiel
len pri jednom motiva¢nom faktore, a to pri komunikacii na pracovisku. V rokoch 2016 a
2017 sa potvrdil statisticky vyznamny rozdiel ndzorov zien na vnimanie pracovnej doby,
pracovného postupu, pravomoci, pristupu nadriadeného, socialnych vyhod, spravodlivého
hodnotenia zamestnanca a zakladného platu ako motiva¢nych faktorov.
Z vysledkov vyskumu vyplyva, ze z hl'adiska pohlavia muzi preferuju iné motivacné
faktory ako zeny. Preto so zretel'om na vysledky skiimania odporacame, aby boli vytvorené
motivacné programy osobitne pre muzov a pre zeny. Konstatujeme, Ze aj z hl'adiska ¢asu
sa menia nazory muzov a zien na motivaciu. V buducnosti je mozné, ze sa motivacné
poziadavky zamestnancov po naplneni ich potrieb mézu opétovne zmenit'. Z tohto dévodu
je ziaduce motiva¢ny program priebezne aktualizovat'.

Kruacové slova: Motivacia. Ucitelia vysokych §kol a univerzit. Slovensko.

Grantova podpora: Stat’ je siCastou rieSenia vyskumného projektu VEGA ¢. 1/0024/17
Matematicky model motivacie a projektu APVV-16-0297 Aktualizacia antropometricke;j
databazy slovenskej populacie.
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Malé a stredné podniky v zaostalom

a rozvinutom regione Slovenska
Small and Medium Sized Enterprises in Backward
and Developed Regions in Slovakia

Soiia Capkova, Adriana Kluchova

Small and medium sized enterprises are considered to be one of the important factors of regional
development. This fact can be observed also in the regional policy of the Slovak republic, where
endogenous concepts of regional development prevail and the emphasis is mainly laid on internal
regional resources to which SMEs belong. The paper examines and compares differences in quan-
titative and qualitative characteristics of SMEs in underdeveloped and developed regions of the
Slovak republic at NUTS 3 level. By applying the statistical method of ranking, the Presov region
was categorised as an underdeveloped region and the Trnava region as a developed region. The
result of analysis defines the qualitative characteristics in the backward and the developed regions
that differ especially in the percentage of innovative components.

Key words: Small and medium sized enterprise. Microenterprise. Regional development. Backward
and developed region.
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Uvod

Regionalnemu rozvoju a malym a strednym podnikom sa zacali venovat rozne
teorie regionalneho rozvoja v 70. rokoch a na zaciatku 80. rokov 20. storoc€ia, ked’ sa v
hospodarstve vyspelych krajin sveta prejavila kriza. Empirické vyskumy dokazali, ze
v niektorych regionoch dochadzalo k ekonomickému rastu a prekonavaniu dosledkov
krizy rychlejSie ako v niektorych priemyselnych oblastiach (Juzny Pariz, Romske Alpy
vo Francuzsku, Silicon Valley a Boston v USA, Murcia a Valencia v Spanielsku, Tretie
Taliansko ¢i Badensko — Wiirttembersko v Nemecku). Charakteristickou vlastnost'ou tychto
regionov bola prevaha malych a strednych podnikov a zdravy podnikatel'sky duch. Od 50.
rokov 20. storocia az do krizy fordizmu, zdklad modelov regionalneho rozvoja predstavovali
kapitalové stimuly a velké Statne projekty v centrach rastu (verejna infraStruktura, tvorba
pracovnych miest pomocou investicii ostatnych regionov). Prave v obdobi prekonavania
krizy, oznacovanej v odbornej literatire aj ako kriza fordizmu, v ktorom vyznamnu
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rolu zohrali aj malé a stredné¢ podniky, MSP, zacala sa im venovat’ zvySend pozornost
(Hadjimichalis, 2011, s. 381).

Regiénom a regionalnemu rozvoju v stcasnosti venuji velkl pozornost’ aj ekonémovia
na Slovensku, kde sa dosledky globalnej hospodarskej krizy pokladaji za jednou z
pri¢in pretrvavania rozdielov v urovni rozvoja regionov a nasledne aj v Zivotnej Grovni
obyvatel'stva. Korec a Polonyova (2011, s. 186) hovoria, Ze na Slovensku ,.rozdiely medzi
rozvinutymi a zaostdvajucimi regionmi uz dosiahli také rozmery, Ze je namieste pre tento
stav pouzit’ privlastky regionalna polarizicia a regionalne disparity*. Kriza z roku 2008
negativne ovplyvnila aj malé a stredné podniky, ktoré¢ sa z hl'adiska hlavne endogénnych
pristupov k regionalnemu rozvoju, povazuju za vyznamnu zlozku ekonomiky regionu.
Na Slovensku v roku 2015 predstavovali malé a stredné podniky 99,9 % podiel na pocte
podnikatel'skych subjektov. Pri porovnani malych a strednych podnikov - pravnickych os6b
v roku 2015 s rokom 2008 podl’a jednotlivych vel'kostnych kategérii bolo na Slovensku o
83 085 viac mikropodnikov, ale 0 9 505 menej malych podnikov a o 244 mene;j strednych
podnikov (SBA, 2009, s. 93; 2016a s. 20). Vzhl'adom na tito skutocnost’ Slovak Business
Agency (2016b, s. 4) konstatuje v roku 2015 zaostavanie malych a strednych podnikov na
tvorbe pracovnych miest oproti predkrizovému obdobiu.

1. Ciel’ a material

Uroveii rozvoja slovenskych regiénov na trovni $tatistickych jednotiek NUTS 3 je
rozdielna a za jeden z dolezitych faktorov sa poklada podnikatel'skd ¢innost” malych
a strednych podnikov. Ciel'om state je identifikovat rozdiely vo vybranych charakteristikach
malych a strednych podnikov v zaostalom a rozvinutom regione Slovenska na Grovni
uzemnych Statistickych jednotiek NUTS 3 (krajov).

Pri merani trovne rozvoja regionov sa pouzivaju rozne metody, ich vyber zavisi od
dostupnosti dat a obsahového zamerania skimania. V analyzach, ktoré skamaji Groveii
rozvoja regionu, najjednoduchs$imi kvantitativnymi metédami su nepriame metody
zalozené na skalovacich technikach a bodovych metodach (Michalek, 2012, s. 220). Pri
vybere reprezentanta zaostalého a rozvinutého regionu NUTS 3 v naSom prieskume sme sa
rozhodli pre kritéria, ktor¢ sa vd’aka ich dostupnosti ¢asto pouzivaju pri narodnych alebo
medzinarodnych analyzach (napr. EU, OECD), a to HDP na obyvatel'a, miera evidovanej
nezamestnanosti, ¢isté penazné prijmy domacnosti, miera rizika chudoby.

Sekundarne tidaje sme ziskali z dostupnych databaz Statistického tiradu SR. Pri merani
urovne rozvoja regionov sme pouzili Statisticki metddu poradia a vybrali sme PreSovsky
kraj ako reprezentanta zaostalych regionov a Trnavsky kraj ako reprezentanta rozvinutych
regionov SR.

Pre analyzu malych a strednych podnikov v zaostalom a rozvinutom regione sme ziskali
primarne udaje dotaznikovym prieskumom. V dotazniku sme sa zamerali na podnikanie
nielen v sidle kraja, ale aj v inom regione, na podiel exportu tovaru a sluzieb do zahranicia,
uplatiiované metody spéitnej vazby do zékaznikov, vzdelanie zamestnancov a jeho podporu,
pouzivané softvérové zabezpecenie podnikatel'skej ¢innosti, reakcie na zmeny na trhoch
a v ekonomike $tatu a na spolupracu v podnikatel’'skej ¢innosti s inymi subjektmi v regione.
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Dotaznik sme rozposlali v pisomnej podobe s vyuzitim sluzieb Slovenskej posty vo
februari 2017. Pri spracovani dat a skiimani rozdielov v charakteristikach malych a strednych
podnikov v zaostalom a rozvinutom regione sme pouzili vybrané metody opisne;j Statistiky.

Zakladny subor tvorilo 4 673 domacich sikromnych malych a strednych podnikov
v Trnavskom a PreSovskom kraji s 5 a viac zamestnancami a zarovenl menej ako 250
zamestnancami. Z tohto poctu stredné podniky predstavovali 6,8 % (318), malé podniky
42,6 % (1 992) a mikropodniky s 5 az 9 zamestnancami 50,6 % (2 363). Vyberovy stibor
tvorilo 8 % podnikov - pravnickych o0sdb zo zakladného stuboru, t. j. 374 podnikov. Z 374
podnikov vyberového suboru bolo 26 strednych podnikov (6,95 %), 160 malych podnikov
(42,8 %) a 188 mikropodnikov (50,3 %). Malé a stredné podniky v jednotlivych kategoriach
st zastipené v rovnakom pocte v Trnavskom aj PreSovskom kraji.

2. Vysledky a diskusia

Vo vyberovom stibore majil najpocetnejsie zastipenie podniky s ru¢enim obmedzenym.
V PreSovskom kraji oproti Trnavskému kraju bolo mensie zastipenie podnikov v odvetvi
priemyslu o 3,2 %, obchodu, pohostinstva a ubytovania o 1,6 %, dopravy a skladovania
0 1,1 % apredovsetkym vo vybranych trhovych sluzbach o 2,1 %. K tomuto odvetviu patria
podniky poskytujuce rézne sluzby podnikatelom ako je vzdelavanie, administrativne a
podporné sluzby, pravne a uctovnicke ¢innosti. Tieto sluzby podporuju rozvoj podnikania
v regione. V PreSovskom kraji maju vécsie zastipenie podniky pdsobiace v odvetvi
stavebnictva o takmer 7 %.

Pre rozvoj malych a strednych podnikov je dolezitd ich schopnost’ presadzovat’ sa
na trhoch aj v inych regionoch, nielen v sidle kraja. Podiel ¢innosti malych a strednych
podnikov, realizovany v inom kraji ako je ich sidlo, zobrazuje tabul’ka 1.

Tabulka 1 Podnikatel'sk4 ¢innost MSP v inom regione ako je sidlo kraja v %

Velkost” podnikov Mikropodniky Malé podniky Stredné podniky
Podiel/Kraj TK PK TK PK TK PK

0 21,28 29,79 21,25 16,25 7,69 23,10
1-10 10,64 24 47 7,50 13,75 0,00 7,69
11-20 19,15 9,57 6,25 10,00 15,38 15,38
21-30 21,28 0,00 6,25 7,50 7,69 7,69
31-40 0,00 5,32 5,00 3,75 7,69 7,69
41 -50 7,44 5,32 3,75 5,00 15,38 15,38
51-60 3,19 0,00 13,75 6,25 7,69 0,00
61-70 0,00 3,19 16,25 7,50 15,38 7,69
71 a viac 17,02 22,34 20,00 30,00 23,10 15,38
Spolu 100,00 | 100,00 | 100,00 | 100,00 | 100,00 | 100,00

Pramei: Vlastné spracovanie.
Poznamka: TK — Trnavsky kraj, PK — PreSovsky kraj.

21



Rozdielne vysledky pri porovnavani PreSovského a Trnavského kraja pozorujeme
v jednotlivych velkostnych kategoriach podnikov. V PreSovskom kraji vacsi podiel
mikropodnikov a strednych podnikov realizuje svoje aktivity len na uzemi vlastného
regionu. Ina situécia (aj ked’ menej vyrazna) je v pripade malych podnikov.

Konkurencieschopnost’ malych a strednych podnikov mozno posudzovat’ aj z hl'adiska
ich schopnosti presadzovat’ sa nielen na domacich, ale aj na zahrani¢nych trhoch. Podiel
podnikov podiel'ajucich sa na exporte podl'a velkostnych kategérii z hl'adiska obratu
zobrazuje tabulka 2.

Tabul’ka 2 Podiel podnikatel'skej ¢innosti na exporte v % z obratu

Velkost’ podnikov Mikropodniky Malé podniky Stredné podniky
Podiel/Kraj TK PK TK PK TK PK

0 64,89 61,7 37,5 42,5 30,77 30,77
1-10 21,28 28,73 31,25 16,25 15,39 38,47
11-20 9,57 3,19 8,75 1,25 7,69 0,00
21-30 0,00 3,19 1,25 6,25 0,00 0,00
31-40 0,00 0,00 0,00 8,75 0,00 7,69
41-50 0,00 0,00 1,25 1,25 7,69 0,00
51-60 4,26 0,00 1,25 5,00 7,69 7,69
61-70 0,00 3,19 6,25 5,00 0,00 7,69
71 a viac % 0,00 0,00 12,5 13,75 30,77 7,69
Spolu 100,00 | 100,00 | 100,00 | 100,00 | 100,00 | 100,00

Pramen: Vlastné spracovanie.

Vysledky poukazuju na nizky export podnikov. Az 191 podnikov (51,1 %) uvadza,
ze do zahraniCia vobec neexportuje. V PreSovskom kraji o 3,2 % menej mikropodnikov
ako v Trnavskom kraji nevykazuje export do zahranic¢ia a maximalnu hodnotu neuvadza
ziadny z mikropodnikov v obidvoch krajoch. Lepsia situacia je v pripade malych podnikov.
V Presovskom kraji o 5 % viac malych podnikov svoju produkciu vobec neexportuje a o
23,1 % menej strednych podnikov uskutociiuje 71 % a viac svojej ¢innosti do zahranicia
ako v Trnavskom kraji.

K uskutocnovaniu inovacii v podniku prispieva trh preferenciami na strane dopytu,
preto by malé a stredné podniky mali ziskavat’ spatnl vézbu od zékaznikov z hl'adiska
spokojnosti ako aj pripadnych pripomienok a navrhov. Aké metddy na to vyuzivaju,
zobrazuje tabul’ka 3.

Prieskum ukéazal, Ze podnikatelia tejto problematike nepripisuju vel'ky vyznam. Tento
postoj sa prejavuje v odpovediach podnikov v obidvoch regionoch v pripade mikropodnikov
a malych podnikov. V Trnavskom kraji o 11,7 % viac mikropodnikov a o 15,4 % viac
strednych podnikov ako v PreSovskom kraji nevenuje pozornost’ reakcidm a pripomienkam
svojich zakaznikov. V pripade malych podnikov je situdcia priaznivejSia v Trnavskom
kraji, aj ked’ rozdiel nie je vel’ky. NajcastejSie pouzivanou metddou ziskavania navrhov
a spitnej vazby je cez vlastnil webovu stranku.
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Tabulka 3 Metody pouzivané na ziskanie spétnej véizby a navrhov od zékaznikov

Velkost’ podnikov Mikropodniky Malé podniky Stredné podniky
Metody/kraje TK PK TK PK TK PK
Anketa 0,00 5,32 7,50 6,25 0,00 0,00
Dotaznik 6,38 0,00 11,25 16,25 15,38 38,46
Kniha priani

a staznosti 8,51 12,77 7,50 6,25 0,00 7,69

Cez internet na
podnikovej webovej 14,89 23,40 32,50 23,75 46,15 30,77
stranke

Neziskavam 70,22 58,51 41,25 47,50 38,47 23,08

Spolu 100,00 | 100,00 | 100,00 | 100,00 | 100,00 | 100,00
Pramen: Vlastné spracovanie.

Osobitnu tlohou v rozvoji podniku ma vzdelavanie zamestnancov. Vzdelavanie
je kIicovym faktorom nielen riadiacich zamestnancov, ale aj tych, ktori sa musia
prispdsobovat’ zmenam v podnikoch. Kym v minulosti sa za konkuren¢nt1 vyhodu podniku
povazovali hmotné zlozky podniku, dnes na zéklade zavadzania modernych technologii,
za zdroj bohatstva a konkuren¢ntl vyhodu podniku sa povazuju vedomosti (Sekova, Pesic,
2014, s. 134). Vyuzivanie formalneho vzdelania v malych a strednych podnikoch nie je
také Casté ako v pripade vel'kych podnikov (tabulky 4 a 5).

Tabul’ka 4 Podniky realizujuce vzdelavanie manazérov

Velkost podnikov Mikropodniky Malé podniky Stredné podniky
Kraje TK PK TK PK TK PK
Podiel v % 27,66 24,47 61,25 52,5 53,85 84,62

Pramen: Vlastné spracovanie.

V mikropodnikoch sa vzdelavaniu manazérov venuje pomerne mala pozornost’,
podstatne lepSia situacia je v malych podnikoch. V obidvoch velkostnych kategoriach maja
vécsie zastupenie podniky v Trnavskom kraji. Pritom v PreSovskom kraji o 30,8 % viac
strednych podnikov podporuje vzdelavanie manazérov ako v Trnavskom kraji. Podobnti
situaciu sme pozorovali aj pri podpore vzdelavania zamestnancov. NajCastejSie sa podpore
vzdelavania zamestnancov nevenuju mikropodniky, pritom v PreSovskom kraji sa ich
vyskytovalo o 7,5 % viac. Naopak, vsetky stredné podniky z PreSovského kraja uviedli
niektort z foriem podpory vzdelavania zamestnancov.
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Tabul’ka 5 Sposoby podpory vzdelavania zamestnancov

Velkost’ podnikov Mikropodniky Malé podniky | Stredné podniky
Sposob podpory/Kraje TK PK TK PK TK PK

Pravidelné odborné Skolenia | o, 13| 979 | 5375 | 6750 | 53.85 | 76,92
v podniku

Pravidelné odborné skolenia
a kurzy vo vzdelavacich 30,85 36,17 | 42,50 42,5 69,23 61,54
in§titaciach

Podpora pri zvySovani

. 14,89 19,15 18,75 16,25 7,69 | 38,46
vzdelania

Podpora zdokonal'ovania sa
v cudzich jazykoch

Nepodporujeme 234 | 30,85 8,75 6,25 7,69 0,00
Pramen: Vlastné spracovanie.

9,57 0,00 | 10,00 3,75 7,69 7,69

Pocitace a pocitacové softvéry st neodmyslitel'nou sucast’ou, ktora dokaze podnikanie
znacne zjednodusit’ a zefektivnit. Od podnikatel’a z4visi, na aka ¢innost’ bude vyuzivat’
pocitac. NajCastejsie sa vyuziva v riadeni skladového hospodarstva, v i€tovnictve alebo pri
spracovani pokladni¢nych operacii. Pocitacové softvéry sa stale viac uplatiiuju aj v riadeni
podniku (tabul’ka 6).

Tabul'ka 6 Pocitacové softvéry pouzivané v podnikatel’skej ¢innosti

Vel'kost' podnikov Mikropodniky Malé podniky Stredné podniky
Pocitacové softvéry/Kraje TK PK TK PK TK PK

Manazérsky informacny
systém podniku

Pre skladové hospodarstvo | 42,55 39,36 45,00 38,75 38,46 38,46

17,02 13,83 | 36,25 | 25,00 | 61,54 | 61,54

Pre personalistiku 45,74 43,62 42.5 42,50 38,46 38,46
Pre vedenie uétovnictva 68,09 67,02 52,5 71,25 38,46 38,46
Pokladni¢ny software 19,15 38,30 28,75 26,25 38,46 30,77
Nepouzivam 0,00 6,38 1,25 0,00 0,00 0,00

Pramen: Vlastné spracovanie.

Zistujeme, Ze s velkostnou kategdriou podniku rastie aj pouzivanie manazérskych
programov. V pripade strednych podnikov hodnoty st rovnaké. Rozdiel medzi Trnavskym
a PreSovskym krajom pozorujeme rozdiely medzi mikropodnikmi a malymi podnikmi.
V obidvoch pripadoch vo va¢sej miere pouzivaji manazérske programy podnikatelia
v Trnavskom kraji. Pouzivanie manazérskeho programu suvisi aj so vzdelavanim
manazérov, ktoré sa vo vacsej miere podporuje v pripade mikropodnikov a malych podnikov
v Trnavskom kraji.
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K presadzovaniu sa na trhoch a k zvySovaniu konkurencieschopnosti MSP prispieva
schopnost’ podniku flexibilne reagovat’ na zmeny na trhoch a v ekonomike §tatu. Zaroven
uskutoc¢iovanie zmien v podnikatel'skej ¢innosti je su¢astou inovacii v malych a strednych
podnikoch (tabulka 7).

Tabul’ka 7 PocCetnost’ zmien uskutocnenych v podnikatel'skej ¢innosti pocas troch rokov

Velkost’ podnikov Mikropodniky Malé podniky Stredné podniky
Pocet zmien/Kraj TK PK TK PK TK PK

1-krat 21,28 20,21 31,25 18,75 7,69 15,38
2-krat 3,19 12,77 12,50 15,00 23,08 23,08
3-krat a viac 10,64 0,00 10,00 11,25 30,77 23,08
Nemenime 64,89 67,02 46,25 55,00 38,46 38,46
Spolu 100,00 | 100,00 | 100,00 | 100,00 | 100,00 | 100,00

Pramen: Vlastné spracovanie.

Vysledky ukazuji na nizke inova¢né aktivity v malych a strednych podnikoch a vysoky
podiel podnikov, ktoré neuskuto¢nili Ziadnu zmenu pocas troch rokov. Stredné podniky
v obidvoch krajoch v rovnakom pocte neuskutocnili zZiadnu zmenu. V mikropodnikoch
a malych podnikoch k Ziadnym zmenam nedoslo vo vécsej miere v PreSovskom kraji.
V Trnavskom kraji dochadza v mikropodnikoch a strednych podnikoch k ¢astejSim zmendm
ako v Presovskom kraji.

Predpokladom inovacii v podnikatel'skej ¢innosti malych a strednych podnikov je
ich spolupraca s inymi domacimi a zahrani¢nymi subjektmi. Formy spoluprace podnikov
zobrazuje tabul’ka 8 (s vyberom viac moznosti).

Tabulka 8 Formy spoluprace MSP s inymi subjektmi v podnikatel'skej ¢innosti v %

Vel’kost’ podnikov Mikropodniky Malé podniky | Stredné podniky
Forma spoluprace/Kraje TK PK TK PK TK PK
Clenstvo v klastri 0,00 5,32 6,25 12,5 23,08 7,69
S VS/Univerzitou 6,38 3,19 6,25 2,5 | 15,38 | 38,46
;Y{Zrz"igo“ SPIavou-Vereme |\ 319 | 638 | 17,5 | 1625 | 1538 | 30,77
Cezhrani¢na spolupraca 38,3 3,19 22,5 15,00 7,69 15,38
So zahrani¢nym partnerom

mimo cezhrani¢nej 15,96 7,45 27,5 | 23,75 7,69 | 23,08
spoluprace

Uzka naviazanost na velky | 15 o0 | 5553 | 2125 | 2255 | 23.08 | 30.77

podnik
S inymi MSP 27,66 | 25,53 18,75 7,50 | 46,15 | 23,08
Nespolupracujeme 36,17 | 34,04 18,75 | 31,25 15,38 15,38

Pramen: Vlastné spracovanie.
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Najnizsiu mieru spoluprace uvadzajo mikropodniky, pri¢om rozdiely v mikropodnikoch,
ktoré nespolupracuju s inymi subjektmi st medzi obidvoma regiéonmi minimalne. Pritom
v PreSovskom kraji 0 12,5 % viac malych podnikov neuvadza ziadnu formu spoluprace.
V PreSovskom kraji sa prejavila pocetnejSia naviazanost malych a strednych podnikov
vSetkych velkostnych kategorii na vel'ké podniky. Naproti tomu mikropodniky a malé
podniky z Trnavského kraja najcastejsie uviedli spolupracu so zahrani¢nym partnerom ¢i
uz formou cezhranic¢nej spoluprace alebo mimo nej. Stredné podniky v Trnavskom kraji
najcastejSie spolupracuju s inymi malymi a strednymi podnikmi a v klastri.

Zaver

Cielom state bolo identifikovat’ rozdiely vo vybranych charakteristikach malych
a strednych podnikoch v zaostalom a rozvinutom regione Slovenska na Grovni tzemnych
Statistickych jednotiek NUTS 3. Prieskum sme uskutocnili v Trnavskom a PreSovskom kraji.

Pri skimani rozdielov v charakteristikach malych a strednych podnikov sme analyzovali
jednotlive vel'kostné kategorie podnikov samostatne, s ciel'om zistit, ¢i sa vyskytujii rozdiely
nielen medzi regionmi, a v ramci nich aj medzi velkostnymi kategdériami podnikov. Vo
vSeobecnosti mozno konStatovat’, ze medzi strednymi podnikmi sa neprejavili vyrazné
rozdiely medzi skimanymi krajmi vo vicSine charakteristik podnikov. Vécsie rozdiely
sme pozorovali v pripade mikropodnikov a malych podnikov.

V Trmavskom kraji je v porovnani s Presovskym krajom mensi pocet mikropodnikov,
ktoré nepodporuju vzdeldvanie manazérov a zamestnancov a vo vacSom pocte pouzivaju
manazérsky program. Tieto charakteristiky malych a strednych podnikov povazujeme za
dolezité pre inovacné ¢innosti. Prejavilo sa to aj pri uvaddzani zmien v podnikatel'skej ¢innosti.
Mikropodniky v Trnavskom kraji uskutociiuju CastejSie zmeny, viac vyuzivaji pocitacové
softvéry, viac spolupracuju s univerzitami a zahrani¢nymi partnermi. Podobnt situdciu vo
vzdeldvani manazérov mézeme pozorovat aj v pripade malych podnikov v Trnavskom kraji.
Rozdiel oproti mikropodnikom sa vSak prejavil v pripade podpory vzdeldvania zamestnancov.
V tomto pripade malé podniky v PreSovskom kraji vo vécSej miere podporuju vzdelavanie
zamestnancov. Rozvinutejsie je aj spektrum foriem a miera spoluprace s inymi subjektmi. Kym
mikropodniky a malé podniky z Trnavského kraja najCastejsie spolupracujti so zahrani¢nymi
partnermi, v PreSovskom kraji mikropodniky a malé podniky su vo vacSom pocte uzko
naviazané na vel’ky podnik oproti Trnavskému kraju.

Krluacové slova: Maly a stredny podnik. Mikropodnik. Zaostaly a rozvinuty region.
Regionalny rozvoj.
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Strukturalne zmeny produktu kipePnych podnikov:
Pripadova Stiudia Dolného Sliezska
Structural Changes in Spa Products: Case Study of Lower Silesia

Andrzej Rapacz, Malgorzata Januszewska

Nowadays, the growing need to regenerate the physical, mental and spiritual forces, which one con-
sumes by actively contributing to the socio-economic development of civilization, can be observed.
An important role in improving and enhancing the health of individuals and societies are spas, which
by means of preventive and curative treatment meet the health needs of visitors. The aim of the article
is to identify changes in the structure of products offered by spa companies in Lower Silesia (Poland)
and to identify the underlying factors influencing these changes. The article is based on primary data
collected by the means of structured interview with representatives of selected spa companies.

Key words: Lower Silesia. Poland. Spa business. Spa product.

JEL Classification: L, 7.

83°

Uvod

Odbornici uvadzaju, ze nas zivot bude ovplyviiovany neustalymi zmenami vyplyvajiucimi
z demografického vyvoja, zmien v prirodnom prostredi, vedeckého a technického rozvoja a
rastu poziadaviek na zamestnanca. Tieto procesy vyzaduju zmenu v tradicnom chapani zdravia
z holistického hl'adiska, ktorého cielom nie je len obnova zdravia ako vysokej kvality Zivota
spajanej s prosperitou a blahobytom, ale musi dojst’ aj k zmenam v ponuke produktov kupel'ného
cestovného ruchu. Kvalita Zivota je stav spokojnosti, St’astia, uspokojenia vyplyvajiceho z
celkovej existencie, a to vyuzivania prirodného prostredia, dobrého zdravia, prosperity v
zivote, spoloc¢enského postavenia, bohatstva a spotreby (Bywalec, Rudnicki, 1999, s. 27 - 29).
V stcasnosti pozorujeme rastiicu potrebu regeneracie fyzickych, psychickych a duchovnych
sil, ktoré clovek spotrebtva tym, Ze sa aktivne podiel'a na socialno-ekonomickom rozvoji
civilizacie. Dolezitu tlohu pri zlepSovani a posiliiovani zdravia jednotlivcov aj spolo¢nosti
plnia liecebné kupele, ktoré svojim produktom preventivnou a liecebnou ¢innost'ou uspokojuju
zdravotné potreby navstevnikov.

1. Produkt kiipeI’'ného podniku

V uzsom zmysle kupelnym produktom rozumieme cokol'vek, ¢o mozno pontknut
kupujucim (turistom, pacientom) na spotrebu, pouzitie alebo d’alSie spracovanie (Mruk,
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Rutkowski, 1999, s. 34) a v dosledku toho prispiet’ k zlepSeniu alebo posilneniu ich zdravia.

Tento pristup k vymedzeniu produktu sa ¢asto oznacuje ako Strukturalny alebo zlozkovy.

V odborne;j literature k tejto téme existuje vel'a definicii produktu cestovného ruchu. Je to

sposobené jeho zloZitostou a rozmanitost'ou, ako aj Sirokym pohl'adom na jeho podstatu.

G. Gotembski (1998, s. 89) za produkt cestovného ruchu (vratane kupelného) poklada

vsetky tovary a sluzby vytvorené a zakupené v stivislosti s cestovanim mimo miesta trvalého

pobytu, tak pred zaciatkom cesty, pocas cestovania, ako aj pocas pobytu v cielovom mieste.

J. Ch. Holloway (2004, s. 26) definuje produkt cestovného ruchu ako subor tovarov a

sluzieb umoziujuci turistom prist’ do miesta vyskytu atraktivit cestovného ruchu, zostat’

v nich a pouzivat’ ich. Produkt cestovného ruchu zahfia cielové miesto (v tomto pripade

liecebné kupele), sluzby (jednotlivé alebo balik sluzieb pozostavajici z viacerych sluzieb)

a materialne statky. Z hl'adiska marketingu ide o subor ocakavani a tizitku. V produkte vidi

kupujuci uzitok, ktory ziska v procese spotreby, t. j. produkt cestovného ruchu v uzSom

zmysle je vSetko, €o turista kupuje, a v SirSom zmysle vsetko, Co turista zazije (Medlik,

Middleton, 1973, s. 243). Produkt kiipeI'ného podniku (kupel'ny produkt) je preto suthrnom

liecebného ucinku, ktory uspokojuje potreby kupelnych pacientov a inych skupin klientov,

ako aj produktu kupel'ného cestovného ruchu, ktory uspokojuje potreby turistov.

Na zéklade literarnych prameniov, vlastného vyskumu a pouzitia heuristickych metod
bol vypracovany koncept threats a wellbeing (Januszewska, Nawrocka, Oparka, 2010, s.
56 - 58), ktory vyjadruje zmeny v produkte zdravotného cestovného ruchu vyplyvajice:
- zo zmeny v chapania zdravia,

-z prechodu od tradi¢ného chapania miesta zdravotného cestovného ruchu (ako
privilegovan¢ho miesta z hl'adiska krajiny a prirodnych lie¢ivych zdrojov) z holistického
hladiska, ako miesta vhodného na vykonavanie lieCebne;j terapie zaloZenej na vyuzivani
prirodnych zdrojov, ktoré sa nachadzaju v priestore, ako aj ¢asu stravené¢ho na upevnenie
zdravia v spojeni s cestovnym ruchom,

- zo zmeny kupel'no-liecebného produktu na produkt zdravotného cestovného ruchu,

- zo zmeny ocakavani l'udi vyuzivajucich produkt zdravotného cestovného ruchu
vyplyvajici zo socidlno-ekonomickych, politickych, prirodnych, technologickych a
pravnych trendov.

Koncept threats objasiiuje vyznam zdravia a tradi¢né¢ho chapania produktu kapelného
cestovného ruchu. Jeho podstatu tvori charakteristika siedmich prvkov: lie¢enie chordb
(treatment), produkt ur¢eny pre chorych, obnovenie zdravia (health), pasivne relaxovanie
(relax), zamestnavanie profesionalnych zdravotnickych pracovnikov (employment), ciel'ové
miesto cestovného ruchu (areal kiipel'ov) (area, place), technicky pokrok v zdravotnickych
procedurach (technology), Standardy zdravotnickych sluzieb (standards).

Uvedeny model sa v poslednych rokoch zmenil, ¢o mé za nasledok koncept wellbeing,
ktory vyjadruje Siroké chapanie zdravia a holisticky charakter produktu zdravotného
cestovného ruchu. Tento koncept urcuje: celkova kvalita - cestovny ruch prispievajuci
k minimalizécii negativneho vplyvu na prirodné a socialno-kulturne prostredie, zvySenie
urovne zdravotnej bezpecnosti (whole quality), vzdelavanie - poskytovanie informéacii
turistom o pro-zdravotnom spravani (education), volny Cas - aktivny oddych, pohyb
a relaxacia (leisure), d’alej lokalizacia - umiestnenie v oblasti s ¢istym prostredim, v
atmosfére ticha a pokoja, mimo obvykl¢ho prostredia turistu (location), krasa - hlavnym
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motivom je dosiahnutie stavu krasy alebo harmonie zdravého tela, mysle a ducha, ale
bez pouzitia prvkov invazivnej mediciny a pobytu v nemocnici (beauty), vyhodnotenie -
posudzovanie zdravotnych potrieb, ako aj vplyv zdravotného cestovného ruchu na $irSie
chapané prostredie (evaluate), investicie - investicie potrebné na uplatiiovanie novych
technologii, budovanie novej infrastruktury, novych sluzieb, dodrziavanie principov
udrzatelného rozvoja (investment), nie miesto, ale ¢as venovany sluzbam cestovného
ruchu zlepSujucim a upeviiujucim zdravie (no place, only time), rozvoj zdravotnickych,
relaxacnych a inych technoldgii a terapii (growth). V praxi sa uvedené modely len zriedka
objavuju v Cistej forme, ale skor ako zmieSané prvky obidvoch koncepcii.

2. Ciel’ a material

Ciel'om state je identifikovat’ zmeny v Struktire produktov ponukanych kipelnymi
podnikmi v Dolnomsliezskom vojvodstve (Pol'sko) a zistit’ zakladné faktory ovplyvilujiice
tieto zmeny. Za hlavné faktory ovplyvilujice zmenu produktu pokladame privatizaciu
kapel'nych podnikov, meniace sa potreby a ocakavania turistov (vratane pacientov) a
tuzbu zlepsit konkurencné postavenie. Uvedené tri faktory vyplyvaju z prehl'adu literatary
a vlastnych vyskumov autorov.

Kupel'ny cestovny ruch méa v Dolnom Sliezsku staroént tradiciu. Jeho korene siahaju
do 13. storocia. V Dolnom Sliezsku je najvécsia koncentracia kapelov v Pol'sku, ktoré sa
vyznacuju bohatostou a rozmanitost'ou mineralnych vod, lie¢ivého bahna a liecivej klimy.
Potencial kupelov tvori aj rozvinuté lieCebna infraStruktura a infrastruktira cestovného
ruchu. V regione je 11 zédkonom uznanych kiipel'nych miest, ktoré su sustredené v oblasti
Ktadska (Kudowa Zd6j, Duszniki Zdroj, Polanica Zdroj vratane Ladek Zdr6j a Dtugopole
Zdréj), Jelenej Hory (Cieplice Zdréj a Swieradow - Czerniawa Zdroj) a Watbrzychu
(Szczawno Zdroj, Jedlina Zdr6j a Przerzeczyn Zdroj). Posobi v nich 15 kapel'nych podnikov.
Pri analyze sme vyuzZili pozorovanie kupelného trhu, preskiimali webové stranky kapelnych
podnikov a uskuto¢nili neformalne rozhovory so zastupcami tychto podnikov.

3. Vysledky a diskusia
Do prieskumu sme zaradili 7 podnikov v zdkonom uznanych kapeloch (tabulka 1),
ktoré existuju najmenej 50 rokov a patria do skupiny velkych a strednych podnikov

(zamestnavaju aspoii 200 I'udi).

Tabulka 1 Zakladné znaky kapelnych podnikov v dolnosliezskom vojvodstve zaradené
do prieskumu

Kupelny podnik |Lokalizacia Vlasntictvo Pocet Pocet | Ekonomicka
(okres) kapelnych | 16zok situacia
zariadeni

Ktodzkie kupele |Powiat ktodzki | Sikromny investicny 14 1450 | Vel'mi dobra
PGU, a. s. fond KGHM

Kupele Ladek — | Powiat ktodzki | Verejné — 14 723 | Stabilizovana
Dhtugopole, a. s. Dolnosliezske

vojvodstvo
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Kupele Powiat Verejné — 12 770 Zla
Szczawno- walbrzyski Dolnosliezske
Jedlina, a. s. vojvodstvo
Kupele Powiat Stkromné — Pol'sky 3 - V konkurze
Cieptowody dzierzoniowski | zdravotnicky holding
Przerzeczyn, s PCZ
I. 0.
Sanatoria Powiat ktodzki, | Verejné — 6 327 | Stabilizovana
Dolno$laskie walbrzyski, Dolnosliezske

dzierzoniowski | vojvodstvo
Kupele Cieplice |Powiat Jelenia |Investicny fond 8 622 | Velmi dobra
PGU, sr. 0. Gora KGHM
Kupele Powiat Investi¢ny fond 6 613 | Velmidobra
Swieradow- lubanski KGHM
Czerniawa PGU,
ST. 0.

Pramen: Webové stranky kapel'nych podnikov.

Vzhl'adom na skutocnost’, ze kipel'ny podnik v meste Przerzeczynie Zdrdj je v konkurze,
vylucili sme ho z d’al$ej analyzy.

Rozvoj produktu dolnosliezskych kupel'ov je potrebné posudzovat’ v SirSom kontexte
reStrukturalizaénych zmien. Mozno ur€it’ dve zakladné obdobia transformacie, t. j. roky
1998 -2008 a 2009 - 2018. Prvé obdobie bolo charakterizované procesom prispdsobovania sa
kapel'nych podnikov podmienkam trhu, druhé obdobie bolo reakciou na zmeny v o¢akavaniach
turistov a snahou o zlepsenie konkuren¢nej pozicie cestou produktovych zmien.

V rokoch 1998 - 2008 i$lo o napravu restrukturalizacie, ktora mala za ciel’ zmenu
velkosti a Struktiry zamestnanosti, zmenu organizac¢no-pravnej formy a programov, ktorych
cielom bolo zlepSenie kvality produktov kupelnych podnikov a diverzifikacia zdrojov
prijmov. Pre kupel'né podniky to bolo narocné obdobie spojené s reformou zdravotnej
starostlivosti a zmenami v podmienkach pristupu k verejnému financovaniu zdravotnickych
sluzieb. Vyvoj zasad financovania systému zdravotnej starostlivosti mal za nasledok 50 %
znizenie vydavkov na kupelnu lie¢bu. Zmeny produktu predpokladali investi¢nti ¢innost’
umoziujicu modernizaciu existujticej lieCebnej a hotelovej infrastruktary. Finanéné zdroje
na tento ucel pochadzali najmé z verejnych zdrojov, zisku podnikov alebo z bankovych
uverov. Dolnosliezske kupele nedostali pomoc z fondu na restrukturalizaciu podnikov v
rokoch 2002 - 2003, ako to bolo v pripade malopolskych a kujawsko-pomorskych kupel'ov.
Ale v rokoch 2005 - 2007 boli tieto podniky podporené zo Statneho datiového fondu, a to
Kupele Przerzeczyn Sp. z 0.0, UK S. A., Kupele Swieradoéw — Czerniawa, s . 0., Kupele
Szczawno-Jedlina, a. s. a Kupele Cieplice, s r. 0. (www.msp.gov.pl). Z tychto zdrojov
sa modernizovali fyzioterapeutické centra, ktoré sa vybavili modernou zdravotnickou
technikou, diagnostickymi laboratdriami, zdokonalili sa hotelové objekty a balneologické
zariadenia sa prispdsobili potrebam zdravotne znevyhodnenych osob. Zmeny ovplyvnili
kvalitu ponukanych sluzieb a tvorili zaklad pre budovanie znacky produktov. Vsetky
dolnosliezske kupele na zaciatku roka 2000 ziskali certifikat kvality podl'a noriem
radu ISO 9001. Niektoré napriklad UK S. A. zaviedli systém potravinovej bezpe¢nosti
HACCP a systém environmentalneho manazmentu podl’a normy ISO 14001. V dosledku
starostlivosti o kvalitu ziskali rad oceneni, napr. znak ,,Pol'sko teraz®, certifikat ,,Sanatérium
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roka‘“, ocenenie v sut'azi ,,Skvelé kupele®, ocenenie ,,Lider pol'ského cestovného ruchu®,
ocenenie za vynikajucu propagaciu v Nemecku. Kupele Cieplice, s 1. 0. sa stali lauredtom
sutaze ,,Gazele Biznisu“ a boli nominované na cenu ,,Dolnosliezsky kI'i¢ uspechu®.
RozliSujiicim znakom dobrej znacky kupelov Cieplice bolo osvedcenie ,,Vynaliezavi®.
Pritom kupele Szczawno-Jedlina, a. s. sa mohli pochvalit’ piatimi cenami v ekonomicke;j
sutazi ,,Muflony*.

V uplynulych rokoch spotrebitelia sluzieb kiipe'ného cestovného ruchu mali ¢oraz
vicsie oCakavania tykajuce sa zakupené¢ho produktu. Podla vyskumu uskuto¢neného
Stanfordskym vyskumnym ustavom do roku 2020 oc¢akéavaju turisti splnenie ich potrieb z
hl'adiska (Spas, 2010) zdravého Zivotného prostredia, Spickovej infrastruktiry, l'ahkého
pristupu k sluzbadm zdravotného cestovného ruchu, spravnych programov spa, merate'nych
ucinkov na zdravie a kondiciu, lekarskej pomoci, individudlneho poradenstva, medzinarodne
porovnateI'ného Standardu sluzieb, systému hodnotenia kvality (podobne ako hviezdicky
v hotelierstve), vyuzivania miestnych liecebnych zdrojov, programov, v ktorych mozno
pokracovat’ doma, kvality sluzieb v porovnani s mnozstvom a bezpec¢nosti vo vsetkych
aspektoch.

Zmeny podnikatel'ského prostredia kiipel’'ov a privatizacia kipel'nych podnikov vyvolali
potrebu rozvojovej restrukturalizacie, ktora sa prejavila hlavne v diverzifikacii produktu.
Transformacia sortimentu sa zacala v roku 2009 a trva do stcasnosti. Je zalozena na
nahradeni produktu kiipel'ného cestovného ruchu produktom zdravotného cestovného ruchu,
ktory pozostava z balikov charakteristickych pre ponuku medicinskeho, spa a wellness
cestovného ruchu.'

KupelI'né podniky, v snahe zbavit’ sa konkurencie tvorenej inymi podnikmi cestovného
ruchu vratane rastticeho po¢tu zariadeni typu spa a wellness v kipel'och?, zacali obohacovat’
tradicny liecebny produkt o prvky v sulade s filozofiou wellness a infraStruktarou,
ktora predtym nebola v kupeloch, ako su bazény, fitness vybavenie, zariadenie pre
regeneracné procediry. Niektoré kiipele si vybrali inl1 cestu a rozsirili ponuku so sluzbami
charakteristickymi pre medicinsky cestovny ruch. Je potrebné poznamenat’, ze prva cesta
je typicka pre sikromné kupele patriace do Skupiny pol'skych kupelov (PGU). Verejné
kupele, konajuce pod tlakom nastrojov Statnej zdravotnej politiky sa zameriavaji na podporu
liecenia civilizacnych chordb pol'skej spolocnosti. Prvky produktu dolnosliezskych kapel'ov
zachytava tabul’ka 2.

! Kapelny cestovny ruch je jednou z foriem zdravotného cestovného ruchu, do ktorého patri aj medicinsky, spa
a wellness cestovny ruch. Tato klasifikacia je zaloZzena na motivacii cestovania, pricom motivom ucasti na
zdravotnom cestovnom ruchu su aktivity, ktorych cielom je zlepSenie zdravia a zlepSenie kvality Zivota
(Niezgoda, Kowalska, 2015, s. 126).

2Napriklad nové hotely spa a wellness v kiipel'och, o. i St. George i Verde Montana v Kudowie Zdréj, Vitla &
Spa Resort Szarotka v Duszniach Zdr6j, Park w Swieradowie Zdréj i Malinowy Zdroj w Czerniawie Zdroj.
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Tabul’ka 2. Rozvoj produktu s novymi prvkami

. Kupele Kupele . Kupele Swlfégfilgw-
Kupelny Klodzkie kuipele Ladek — S P Dolnosliezske Ciepli P PGU| Cremi
odnik PGU S.A. Dlugopole Zezawno- sanatria 1eplice zernawa
p SA Jedlina S.A. Sp. zo.0. PGU Sp.z
o 0.0.
termalny
3 rekreacné b?izsﬁt’:ll’ do
Infrastruktira | strediska termalny phistup bazén, sauny,
» P . sauny - akvaparku, | .
»Svet vody s bazénmi a bazén Vodné jacuzzi
saunami
centrum v
budove
Ce s 3 centra v 1 s 1 centrum v centrum v
Liecebna T typicka pre masazna typicka pre P :
infrastruktira ls(tgéeel{:) r\r/lskych kuapele miestnost’ kuapele gtfygllgnahlom Jéatgl(z: mskom
Infrastruktiira | tepidarium,
aktivneho a hudobny sal6nik, | - fitness ) tepidarium, | tepidarium,
pasivneho ,,zelené terasy”, centrum posiliioviia | posiliioviia
odpocinku 3 fitness centra
Zriadenie
zdravej - - -
kuchyne
Pocet dennych | denné spa 12,
regeneracnych | pre deti 5, - 5 - 30 34
procedir pre dospelych 82
Pocet balikov 5 ) | ) ’
spa & wellness typicka
Pocet balikov kupel'na liecba
. 5 7 5 5
medical spa
Scoliace zabava pre
stredisko, zabava pre Siroka vol'ny égs orpanizovanie
. centrum volny ¢as, ponuka Y Cas, zabava, s
Doplnkova Ly . <1 - ponuka : .| vyletova
lieCby obezity, | Sirokd ponuka | medicinskych | 5. " "Co organizovanie |, 2,
ponuka odujatia, medicinskych | sluzieb. Sirokej Skaly yletov tercnnych
grézénin}’/, letné | sluzieb podujat’ia Zld rav<émickych v podujati
t4bory sluzie

Pramen: Vlastné spracovanie.

Zmeny sortimentu v kupel'och st dolezité pre efektivnost’ ich fungovania, pretoze je stale
tazSie sa spoliehat’ na verejné finan¢né prostriedky od institucionalnych platitel'ov. Takmer
kazdy kupel'ny podnik ma investi¢né projekty vplyvajiice na zmenu produktu. Napriklad
novy majitel’ podniku Kupele Cieplice, s r. 0. investoval do modernizacie historickej
budovy Dilugi Dom. Budova, ktora bola doteraz administrativnou, bola zrekonstruovana
na hotel -sanatorium. Vd’aka tejto investicii kupele ziskali d’alsich 92 16zok. Ktodzké
kupele investuji do detskej mediciny. Velkym investicnym projektom je modernizacia
azvysenie Standardu a poctu poskytovanych sluzieb v detskej kupel'nej nemocnici ,,Jagusia“
v Kudowie Zdroj. Nové iniciativy sa v kipel'och zameriavaji na vytvaranie podmienok spa
a wellness cestovného ruchu. Kupel'né podniky a samosprava kiipel'nych miest obohacuju
ponuku o rekreacné sluzby. Napriklad v kupeloch Cieplice boli vybudované bazény
s lie¢ivou vodou ,,Cieplickie Termy*, v Polanici Zdr¢j ,,SInecné termalne kipele Wielka
Pieniawa*, ,,Slnecné termalne kupele Jan Kazimierz*“ v Dusznikach Zdroj, akvapark ,,Vodny
svet” v Kudowie Zdrdj. Ponuka kipelov bola obohatena o regenera¢né procedury, napr.
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orientalne masaze, kozmetické procedury, relaxaciu a aktivny odpocinok. V kupel'och sa
zmenila aj strava, napriklad v Polanici Zdr¢j je vyziva zaloZend na regionalnych produktoch
anovych stravovacich trendoch. Kupele ponukaju aj kratke kurzy zdravého varenia. Rozvoj
ponuky spa a wellness prispieva k vytvoreniu novej hodnoty pre klienta. Podnik, ktory
najviac obohatil produkt zaloZeny na filozofii wellness, su kupele Ktodzko, a. s. patriace
do Skupiny pol’skych kupelov PGU (tabulka 2).

Na zaklade analyzy mozno rozlisit’ dva typy produktov v kupelnych miestach, ktoré
prijimaju zdravotne zameranych turistov (tabulka 3).

Tabul’ka 3 Charakteristika liecebného produktu a liecebno-rekreacného produktu v kiipel'och

Kritérium

Liec¢ebny produkt

Liec¢ebno-rekreaény produkt

Kupujuci

Pacient

Zdravotne zamerany turista

Zakladna infrastruktira
produktu

Sanatorium, prirodny lieCivy
zdroj, kiipel'na klinika,
kapel'ny park, pavilon na pitné
kary ap.

Objekty hromadného ubytovania,
bazén, relaxa¢né zariadenie,
kapel'né prarky, pavilon na pitné
kary ap.

Doplnkova
infrastruktura

Kupel'né bazény, relaxacné
zariadenia, lekarne,
gastronomické zariadenia

Kasino, Sportovo-rekreacna
infraStruktara, kultrno-spoloc¢enska
infratruktura gastronomické
zariadenia

Zariadenia ponukajice
produkt

Kupelny podnik a iné liecebné
zariadenia

Kupel'ny podnik a strediska spa a
wellness

Charakter sluzieb

Hlavne odborné sluzby

Hlavne sluzby byvania a odborné
sluzby

Zakladné sluzby

Liecebno-zdravotné sluzby

Sluzby cestovného ruchu, relaxacné
sluzby

Doplnkové sluzby

Sluzby cestovného ruchu

Kupel'né sluzby

Uzitok pre klienta Zlepsenie zdravia Podpora zdravia, prevencia chordb
Kultarne prvky Tradicia zaloZena na modeli Tradicia zalaoZena na modeli
liecebnych kupel'ov (siahajica | rimskych kapelov (obdobie
do XIII. storocia, kde bolo staroveku, hlavnou myslienkou
cielom vzniku a rozvoja rozvoja je hygiena, zabava, miesto
ktpelov lie¢enie chordob) stretnutia, relaxovanie)
Socialny aspekt Je zalozeny na socialnom Produkt zdravotného cestovného
produktu rozvoji, lebo len zdrava ruchu umoznujtci socialny rozvoj
spolo¢nost’ je schopna s cielom zlepsenia zdravia,
d’alsieho rozvoja obohatenia poznania sveta,
udrzatel'nej spotreby, rozvoja
prostrednictvom kulturneho
obohatenia
Zakladna hodnota Prirodné liecivé zdroje a klima | Prirodné liecivé zdroje a klima ako
aj d’alSie atraktivity cetovného ruchu
Zakladny prvok Odborné znalosti, relaxovanie | Atmosféra, relaxovanie, skisenosti,
produktu odborné znalosti

Pramen: Vlastné spracovanie.
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Zaver

Vyznam zmien kiipel'ného produktu suvisi s jeho Zivotnym cyklom. Napriek kritike
tejto koncepcie (Lancaster a Massingham, 1993, s. 190 - 196) je skuto¢nost’ou, ze kazdy
produkt prechadza fazou pripravy, zavedenia, zrelosti a potom fazou nasytenia, kedy
dochadza k vyraznému poklesu predaja, co méze viest’ k jeho vylu€eniu z ponuky podniku.
Pokles predaja ovplyviiuje znizenie rentability a nati podnik inovovat’ sicasné produkty
a zaviest nové. Podmienkou realizacie trhovych cielov podniku je pontkat’ produkty v
roznych fazach ich zivotného cyklu. Preto proces zmeny produktov v kipel'nych podnikoch
ma strategicky a rozvojovy vyznam.

Prace na transformacii existujiicej ponuky a novych produktoch prispievaju k
vytvoreniu atmosféry spoluprace, spust’aju motivaciu a kreativitu niektorych zamestnancov.
Zamestnanci vnimaji podnik na jednej strane ako modernt organizaciu, ktora je schopna
reagovat’ na podnety trhu, na druhej strane, ktora uspokojuje potreby kreativneho vyuzivania
ich vedomosti a skusenosti. Nové produkty kiipelného podniku pomahajui nielen posiliiovat’
kontakty s pacientmi, ale aj vytvarat’ nové véizby v dosledku vyvolavania novych potrieb
a preferencii. Tymto spdsobom sa stavaju spoluautormi novej ponuky podniku.

Zmeny v produktoch pomahaju kapel'om pri formovani imidzu. Uz niekol’ko rokov
rastie zaujem existujucich pacientov o ponuku sukromnych kupel'ov, ktori doteraz vyuzivali
kapelna lieCbu v ramci verejného systému zdravotnej starostlivosti. Pri¢inou je vyssia
kvalita produktu a jeho diverzifikacia. To ma za nasledok zlepSenie rentability, lepSie
konkuren¢né postavenie na trhu a umoziuje financovat’ d’alsi rozvoj produktu podniku.

Pozorované zmeny v sukromnych kipel'och pdsobiacich v Dolnom Sliezsku mézu byt’
dobrym prikladom pre ostatné kiipeI'né podniky pdsobiace v inych regionoch. Tie by mali
nasledovat’ sukromné kapelné podniky a Cerpat’ z myslienok a projektov realizovanych
sukromnym sektorom v kupel'och. Pozorovanie ¢innosti kiipel'nych podnikov v Dolnom
Sliezsku, a to najmé stratégie Skupiny pol'skych kapelov PGU naznacuju, ze v blizkej
buducnosti sa bude rozhodovat’ o d’al$ich zmenach v rozsahu a Strukture ponuky tychto
podnikov, okrem iného o procese konsolidacie odvetvia a vytvarani siete kupelov.
V dosledku toho sa m6zu produkty ponukané podnikmi nielen lepSie prepojit’ s miestnymi
atraktivitami, ale sa aj vzajomne dopinat’. To by sa malo povaZzovat’ za spravny pristup
podniku k zmenam potrieb a ocakavani coraz viac vzdelanych a narocnych klientov.

Kruacové slova: Dolné Sliezsko. Kupelny podnik. Kupelny produkt. Pol'sko.
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Analyza vybranych cestovnych kancelarii a cestovnych

agentir so zahrani¢nymi vlastnikmi
Analysis of Selected Tour Operators
and Travel Agencies with Foreign Owners

Michal I$tok, Kamil S¢erba, Jana Stagova

The aim of this paper is to analyse selected Slovak companies moving their official residencies to
the selected jurisdictions. Based on the available data from the company Bisnode, Slovensko, s. r.
0., we compare the selected financial indicators before and after involvement of the foreign own-
ers. In this paper, we have focused on the Slovak companies operating as tour operators and travel
agencies and having the owners in marked jurisdictions by the company Bisnode, s. r. o. (the USA,
Seychelles and the Netherlands). The Bisnode database is created based on the available data in
the Slovak Commercial Register. Due to the data availability limitations, we had to opt for the
methodology in selecting the jurisdictions of new owners.

Key words: Financial analysis. Foreign owner. Tour operator. Travel agency.
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23% 77267 733

Uvod

Od roku 2005 postupne dochadza k rastu poctu slovenskych podnikov!, ktoré maja
sidlo vo vybranych statoch (oznacované ako danové raje), t. j. maju vlastnika vo vybranych
jurisdikciach. Daiové raje poskytuji nielen podmienky vhodné na optimalizaciu dane
z prijmu pravnickych osob, ale medzi vyhody patri aj anonymita skutocného vlastnika,
flexibilné usporiadanie vlastnickych vztahov a bezpecna sprava majetku (IStok, Al Khouri,
2015). Kym v roku 2005 to bolo 1 510 slovenskych podnikov, ku koncu roku 2017 uz 4
796 podnikov (Bisnode, 2018). Danové raje nemaji vSeobecne akceptovanu definiciu,
existuju len zoznamy vybranych institicii, ktoré kategorizuju Staty na zéklade vybranych
kritérii. Podla Tax Justice Network (2018) sa USA umiestnili na 2. mieste, Nizozemsko
na 14. a Seychely na 77. mieste. Financial Secrecy Index hodnoti 20 ukazovatelov od
bankového tajomstva cez podnikovi transparentnost’ az po automaticku vymenu daniovych
a bankovych informécii. Podl'a Kubicovej a Zahumenskej (2017) s slovenské spolo¢nosti
pri cezhranicnej restrukturalizacii dafiovo motivované hlavne moznostami medzinarodného
danového planovania. Z hl'adiska napojenia spoloc¢nosti na dafiové raje sa vyskumy venuju
hlavne makro oblasti. Vynimkou vo vyskume st Durnev a Li a Magnan (2016), ktori

'V tejto stati stati pokladame pojmy podnik a spolo¢nost’ za rovnocenné.
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identifikovali, Ze spolo¢nosti, registrované v offshore jurisdikciach maju o 14 % nizsiu
trhovtl hodnotu ako tie, ktoré su registrované v onshore jurisdikciach. Pritom spolo¢nosti,
ktoré maju dcérske spolocnosti v offshore jurisdikciach vykazuji o 11 % vyssiu trhova
hodnotu. Za offshore jurisdikcie sa povazuji hlavne malé ostrovné Staty, ktoré maju
nulové zdanenie prijmov a poskytuji vlastnikom vyrazni mieru anonymity skuto¢ného
vlastnika. Za onshore $taty sa povazuju Staty s dobre vyvinutym dafiovym systémom a
verejne pristupné obchodné registre (USA, Nizozemsko, Cyprus, Luxembursko, Spojené
kralovstvo atd’.).

Cestovné kancelarie a cestovné agentury zabezpecuju sprostredkovanie medzi ponukou
a dopytom. Medzi ¢innosti cestovnych kancelarii patri organizovanie, ponuka a predaj
zajazdov kone¢nému spotrebitelovi. Rozdiel medzi cestovnou kancelariou a cestovnou
agenturou je hlavne ten, Ze cestovna agentura plni funkciu sprostredkovatel’a pri predaji
zajazdov. Cestovna kancelaria sa oznacuje aj ako organizator a sprostredkuva sluzby
jednotlivych producentov, kombinuje ich a tvori zajazdy (Gucik, 2010). Zakon ¢. 282/2001
Z. z. o zajazdoch a podmienkach podnikania cestovnych kancelarii a cestovnych agentir
(v zneni neskor$ich predpisov) upravuje rozsah ¢innosti cestovnych kancelérii na Slovensku.

1. Formulovanie problému

Kym vo viacerych $tatoch (napr. Cesko) postupne dochadza k poklesu presunu sidel
podnikov do vybranych daiiovych rajov, na Slovensku stale prevlada opacny trend.
Slovenské podniky prestivaju sidlo hlavne z dovodov zachovania anonymity skuto¢ného
vlastnika (UBO — ultimate beneficial owner), flexibilného usporiadania vlastnickych
vztahov, spravy majetku a daiiovej optimalizacie (Kristofik, Istok, Nedelova, 2017). Medzi
teoretikmi a praktikmi v sucasnosti (podobne aj v minulosti) nedochadza k zhode nazorov,
aky vplyv ma vyuzivanie dafiovych rajov z mikro pohl'adu na vykonnost’ zapojenych
podnikov a ich okolie (zamestnanci, obchodni partneri atd’.) a makro pohl'adu hlavne
z hl'adiska vplyvu na vySku daniovych prijmov, resp. presunu ziskov do jurisdikcii (tzv.
profit shifting). Kym makro pohl'adu sa venuju viaceri, hlavne zahrani¢ni autori, vyskum
z hl'adiska mikro pohl'adu chyba.

2. Ciel’, material a metodika

Cielom state je podrobit’ financnej analyze na zaklade pomerovych ukazovatel'ov
vybran¢ slovenské podniky, ktoré maji zahrani¢nych vlastnikov. Vzhl'adom na to, ze
nasim zdmerom je dlhodobo sa venovat’ analyze podnikov, ktoré presunuli svoje sidlo do
vybranych jurisdikcii, tato stat’ je predvyskumom a testuje dostupné tidaje. Zakladnym
suborom je databaza Bisnode Slovensko, a. s., obsahujiica zoznam slovenskych podnikov,
ktoré presunuli sidlo do vybranych §tatov v rokoch 2005 — 2015 a doslo k ich priamemu
kapitdlovému prepojeniu. Vyberovy subor tvoria slovenské podniky z uvedenej databazy so
zaradenim v NACE 5A v kategorii - ¢innosti cestovnych kancelarii a ¢innosti cestovnych
agentur. Po zostaveni vyberového suboru, do ktorého sme zaradili 8 podnikov s uvedenym
predmetom Cinnosti, sme v databaze CRIBIS vyhl'adavali informacie o ich finanénom
zdravi za dostupné obdobia vzhl'adom na datum presunu sidla (zmeny vlastnikov). Podniky,
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ktoré tvoria vyberovy subor, st hodnotené Statistickou metddou Bisnode Skoéringu, ktora sa
pouziva na odhad pravdepodobnosti schopnosti splacat’ svoje zdvizky na Skéale od 1 do 10.

Vyber a pouzitie vybranych finanénych a pomerovych ukazovatelov je limitované
dostupnostou ukazovatel'ov v predplatenom pristupe do databazy CRIBIS. Absolutne
ukazovatele vysledku hospodarenia (VH) pred a po zdaneni ndm poskytnu pohl'ad na
vykazované zisky pred a po presune sidla. Na posudenie sme vybrali ukazovatele likvidity
2. a 3. stupnia. Odporucané hodnoty beznej likvidity (likvidita 2. stupiia) sa maju pohybovat’
v intervale 1 az 1,5. Pri beznej likvidite sa predpoklada, Ze na krytie kratkodobych dlhov
mozno pouzit’ okrem existujucej hotovosti aj penazné prostriedky plynice z inkasa zatial
neuhradenych kratkodobych pohl'adavok. Bezn4 likvidita sa vypocita dosadenim do vzt'ahu (1):

kratkodoby fin.majetok + kratkoedobé pohl'adavky

Beina likvidita (12) = kratkodobé zavazky celkom (1)

Celkova likvidita (likvidita 3. stupnia) berie do uvahy celkové obezné aktiva, a ich
vierohodnost’ zavisi od 3truktiry. Standardne je potrebné preverovat zasoby, vylugit
dubiodzne a zrealnit’ stav tych, ktoré sa neimerne pomaly obracaju (odporti¢ané hodnoty
st v intervale 2 az 2,5) (Zalai et al., 2007). Celkovu likviditu vypocitame dosadenim do
vzt'ahu (2):

kratk. financny majetok + kratk.pohl. +zasoby
kratkodobé zavizky celkom (2)

Celkova likvidita (L3) =

Z ukazovatel'ov aktivity sme vybrali ukazovatele obratu aktiv (koef.) a doby splatnosti
pohladavok a zavézkov (dni). Obrat celkovych aktiv vyjadruje pocet obratok (t. j. kol'kokrat
sa aktiva obratia) za dany Casovy interval (za rok). Pokial’ je intenzita vyuzivania aktiv
podniku nizsia ako pocet obratok celkovych aktiv zisteny ako odborovy priemer, mali by
sa zvysit' trzby, alebo odpredat’ niektoré aktiva (Sedlacek, 2007, s. 61).

Celkova zadlzenost aktiv vyjadruje pomer dlhu k aktivam. Délezité je sledovat tento
ukazovatel’ s odvetvovym priemerom. Podniky, ktoré majt vysoky ukazovatel’ zadlZzenosti
aktiv moézu mat’ problém ziskat’ dodatocné zdroje bez toho, aby najskor zvysili svoj vlastny
kapital (Synek et al., 2000). Celkovt zadlZenost aktiv vypocitame dosadenim do vzt'ahu (3):

celkovy dlh

Celkova zadlzenost = ——————————
celkové aktiva (3)

Za oblast’ rentability sme vybrané nasledovné ukazovatele. Cez rentabilitu vlastného
imania (VI) (return on equity) sleduji mieru ziskovosti vlastného kapitalu hlavne vlastnici
a zist'uju, ¢i ich kapital prinasa dodato¢ny vynos a s akou intenzitou sa vyuziva (vzhladom
na investi¢né riziko). Hodnota tohto ukazovatela ma byt vyssia ako miera vynosnosti
bezrizikovych cennych papierov (Sedlacek, 2007). Rentabilitu vlastného imania uréime
dosadenim do vztahu (4):

Cisty zisk

ROE = vlastny kapital
4
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Rentabilita aktiv (return on assets) dava do pomeru zisk s celkovymi aktivami
investovanymi do podnikania bez ohl'adu na to, z akych zdrojov sa financuju (vlastné,
cudzie, kratkodobé, dlhodobé) (Rtckova, 2011). Rentabilitu aktiv vypocitame dosadenim
do vztahu (5):

zisk

ROA =
celkovy vlozeny kapital (5)

Podiel pridanej hodnoty v trzbach (v %) sa vypocita ako podiel pridanej hodnoty
a trzieb. Informuje o schopnosti podniku vytvorit’ vy$§iu hodnotu vykonov ako je hodnota
nakupovanych vstupov (ak sa vykazuje v %, potom sa ukazovatel’ nasobi 100).

Prevadzkova rentabilita trzieb (v %) (Return on sales) vyjadruje podiel zisku na jednu
menovi hodnotu trzieb (napr. euro). Tento ukazovatel’ sa povazuje za zakladné kritérium
umiestnenia kapitalu investormi (Mrkvicka a Kolaf, 2006) a vypocitame ho dosadenim
do vztahu (6):

trzby (6)
3. Vysledky a diskusia

Porovnéavanie vybranych pomerovych ukazovatel'ov sme uskutoc¢nili na vzorke 8
podnikov (tabul’ka 1). Vybrané informacie a udaje sme ziskali z databaz Bisnode Slovensko,

s. 1. 0. a CRIBIS.

Tabulka 1 Prehl'ad analyzovanych podnikov

Nazov podniku Vlastnik - 3tat £?£$:2?51f5 | Zhkladne | NOCE
376 AD.,s. . 0. 50 % USA;50% VB | 2004 (2014) 6 640,- CK
AB - Centrum Safari, spol. s r.0. 100 % Seychely 1998 (2014) 8 000,- CK
Hydrotour - S, s. . 0. 75 % USA;25% SR | 2011 (2013) 5 000,- CK
Koala Tours, s. 1. 0. 100 % Nizozemsko 2001 (2014) 33200, CA
Mendoza, s. 1. 0. 100 % USA 2007 (2014) vymaz z OR CK
Nikal Travel, s. r. 0. 100 % Nizozemsko 2013 (2013) 5000,- CA
Seneca Tours, s. . 0. 8954{3‘: o ozemskos | 1991 (2016) 7170,- CA
Tip Travel, s. r. o. 100 % Nizozemsko 2002 (2016) 34 000,- CA

Zdroj: Vlastné spracovanie, 2018.
Poznamka: CK — ¢innost’ cestovnych kancelarii, CA — ¢innost’ cestovnych agentir. Vlastnik
- Stat — Stat sidla vlastnika podl'a Databazy Cribis, filtrované dna 22. 3. 2017.

V databaze Bisnode Slovensko k 07/2015 bolo zaradenych poévodne 9 podnikov
cestovného ruchu. Pri analyzovani podniku CK Ruefa CS, spol. s. r. 0. sme zistili, Ze
v roku 2017 nastala zmena zahrani¢ného vlastnika a 100 % vlastnikom sa stala slovenska
spolo¢nost’ Satur Travel, a. s. Koala Tours, s. r. 0. je od roku 2016 vo vlastnictve
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spolo¢nosti Slovakia Travel 2, B.V. (Statutarny organ aj dozornt radu tvoria tri fyzické
osoby - obcania Slovenskej republiky). Spolo¢nost’ Travel 2, B.V. je vlastnikom d’al$ich
dvoch skiimanych spolo¢nosti — 100 % vlastnikom spolo¢nosti Tip Travel, a. s. a 89,54
% vlastnikom spolocnosti Seneca Tours, spol. s. . 0.. CK Mendoza, s. r. 0. dila 8. 10.
2015 opit zmenila vlastnika, novym vlastnikom sa stala spolo¢nost’” Z-company, s. T.
0. (spolo¢nost’ EC4B International Inc. so sidlom v Spojenych statoch americkych bola
vlastnikom spolo¢nosti Mendoza, s. 1. 0. len jeden rok; predtym boli vlastnikmi striedavo
slovenské fyzické a pravnické osoby). Vyskumnu vzorku tvoria spolo¢nosti s rucenim
obmedzenym. Z pohl'adu krajov, ma najpocetnejSie zastipenie Bratislavsky kraj (5), po
jednom zastupeni maju PreSovsky kraj (1-376 A.D., s. . 0.), KoSicky kraj (1-AB - Centrum
Safari, s. 1. 0.) a Trnavsky kraj (1- Tip Travel, s.r. 0.).

Pre spolo¢nost’ Nikal Travel, s. 1. 0. boli v databaze CRIBIS dostupné len Ciastocné
udaje za rok 2015 a 2016 (v roku 2015 udeleny Bisnode Skoring na urovni 9 — extrémne
vysoké riziko). Tuto spolocnost’ vzhl'adom na nedostupnost’ udajov, nebudeme hlbsie
analyzovat’. V roku 2016 spolo¢nost’ dosiahla stratu -1 931 EUR, v roku 2015 -1 150 EUR.
V obidvoch rokoch dosiahla likvidita hodnotu 1,09 (2016), resp. 2,43 (2015). ZadlZenost’
bola v roku 2016 562,15 % a v roku 2015 297,84 %. Rentabilita celkovych aktiv -115,84
(2016) a -39,41 (2015).

Spolo¢nost’ Mendoza, s. 1. 0. mé v databaze CRIBIS dostupné tdaje len za rok 2010,
preto ju nebudeme analyzovat’. Podobne nie je mozné analyzovat’ ani CK Hydrotour - S,
s. I. 0., pretoZe nezverejnila svoje uctovné zavierky.

Podrobnejsie budeme analyzovat’ len pét’ sledovanych spolocnosti.

CK 376 A.D,, s. 1. 0. nadobudla zahrani¢nych vlastnikov v roku 2014 (50 % podiel -
376 A.D. LLC a 50 % podiel — 376 A.D., LTD), Statutarnou osobou je slovensky obcan.
Hodnota majetku dosiahla najvys$siu hodnotu v roku 2016 (78 356 EUR) (tabul’ka 2).

Tabul’ka 2 Vybrané pomerové ukazovatele spolo¢nosti 376 A.D.

Ukazovatel’/Rok 2016 2015 2014 2013 2012

VH pred zdanenim (EUR) 20594 | -32769 1935 27 -5 688
VH po zdaneni (EUR) 17714 | -35 649 975 27 -5 688
Likvidita 2. stupia (koef.) 0,69 0,38 1,21 0,35 0,38
Likvidita 3. stupna (koef.) 0,69 0,38 1,21 0,35 0,38
Obrat aktiv (koef.) 19,75 12 7,33 0,18 1,75
Doba splatnosti pohl'adavok (dni) 0,28 28,02 47,47 0,00 0,00
Doba splatnosti zavazkov (dni) 45,03 71,54 1,87 21,85 2,32
Celkova zadlzenost’ aktiv (%) 120,12 263,05 82,15 81,53 80,47
Rentabilita VI (%) Inf. -Inf. 44,87 2,26 | -438,21
Rentabilita aktiv — hruba (%) 26,28 -66,39 15,58 0,42 -85,59
Podiel pridanej hodnoty v trzbach (v %) 3,06 -1,06 5,37 441 -23,88
Prevadzkova rentabilita trzieb (v %) 1,63 -5,51 2,33 36,15 -44.82

Zdroj: Vlastné spracovanie na zaklade udajov v systéme CRIBIS, 2018.
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V tomto istom roku spolocnost’ vykazovala zaporné vlastné imanie (-15 762 EUR).
Najlepsi vysledok hospodarenia pred a po zdaneni dosiahla spolo¢nost’ v roku 2016, t. j.
dva roky po zmene vlastnika (presune sidla). Hodnoty L2 a L3 su okrem roku 2014 pod
odporuc¢anymi intervalmi. Koeficient doby obratu aktiv je najvyssi v roku 2016, potom
vroku 2015. Vrokoch 2015 a 2016 spolocnosti narastla doba splatnosti zavizkov. Po zmene
vlastnika nastalo vyrazné zvysenie zadlZenosti, maximalne zadlZenie bolo v roku 2015 (viac
ako 263 %). Podiel pridanej hodnoty v trzbach a prevadzkova rentabilita sa v sledovanom
obdobi vyrazne menili, dosahovali aj zdporné hodnoty. Spolo¢nost’ Bisnode Slovensko
udelila spolo¢nosti hodnotu Bisnode Skoringu 5, t. j. akceptovatel'né riziko (v roku 2015).
Bisnode Skoring vyjadruje pravdepodobnost’ tzv. financnej tiesne hodnoten¢ho podniku
a je vypocitany na zéklade nastavenych podmienok spolo¢nost'ou Bisnode Slovensko.

Vlastnikom CK AB — Centrum Safari, spol. s 1. 0. sa v roku 2014 stala seychelska
spolo¢nost’ Holiday & Travel Solutions Corp., Statutarnym organom su dve slovenské
fyzické osoby. Najvyssi vysledok hospodarenia pred a po zdaneni dosahovala spolo¢nost’
v rokoch 2015 a 2016, t. j. po presune sidla (tabul’ka 3).

Tabul’ka 3 Vybrané pomerové ukazovatele spolo¢nosti AB - Centrum Safari

Ukazovatel/Rok 2016 2015 2014 2013 2012

VH pred zdanenim (EUR) 4639 4710 4578 | -11070 437
VH po zdaneni (EUR) 3679 3706 4578 | -11070 337
Likvidita 2. stupna (koef.) 0,99 1,3 1,21 1,03 1,82
Likvidita 3. stupna (koef.) 0,99 1,3 1,21 1,03 1,82
Obrat aktiv (koef.) 0,59 0,86 1,2 1,5 1,28
Doba splatnosti pohl'adavok (dni) 147,62 120,44 93,73 87,87 80,92
Doba splatnosti zavizkov (dni) 310,83 151,20 108,18 88,23 79,52
Celkova zadlzenost’ aktiv (%) 51,55 37,18 36,4 37,06 28,26
Rentabilita VI (%) 3,32 3,5 4,48 -11,33 0,31
Rentabilita aktiv — hruba (%) 2,03 2,79 2,85 -7,13 0,29
Podiel pridanej hodnoty v trzbach (v %) 32,17 21,84 16,49 5,17 17,54
Prevadzkova rentabilita trzieb (v %) 5,23 441 3,49 -8,43 1,97

Zdroj: Vlastné spracovanie na zaklade udajov v systéme CRIBIS, 2018.

aktiv sa dosiahol po presune sidla, kedy doslo aj k relativne prudkému rastu doby splatnosti
pohladavok a zavizkov. ZadlZzenost bola najvyssia v roku 2016, ato 51,6 %. Od roku 2014
dochadza k zlepseniu rentability vlastného imania. Rentabilita aktiv sa zlepSila od roku 2014.
Podiel pridanej hodnoty v trzbach a prevadzkova rentabilita trzieb bola opit’ najlepsia po
presune sidla. Spolo¢nosti bol udeleny Bisnode Skoring 4, t. j. stredné riziko (rok 2015).

Spolocnost’ Koala Tours, s. . 0 ma od roku 2016 jediného vlastnika (100 %), je nim
nizozemska spolo¢nost’ Slovakia Travel 2, B.V. (od roku 2014 bola vlastnikom nizozemska
spolo¢nost’ Bancroft 3 Slovakia Travel, B.V.). Udeleny jej bol Bisnode Skoring 4 — stredné
riziko (2015) (tabul’ka 4).
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Tabul’ka 4 Vybrané pomerové ukazovatele spolocnosti Koala Tours

Ukazovatel’/Rok 2016 2015 2014 2013 2012

VH pred zdanenim (EUR) 136939 | 257738 | 458799 | 432891 | 375271
VH po zdaneni (EUR) 103 005 | 187900 | 355072 | 328 115 | 304 887
Likvidita 2. stupna (koef.) 1,19 1,37 1,08 0,16 0,39
Likvidita 3. stupna (koef.) 1,19 1,37 1,08 0,31 0,39
Obrat aktiv (koef.) 5,44 14,01 6,01 3,29 7,67
Doba splatnosti pohl'adavok (dni) 3,26 13,79 8,82 1,91 1,89
Doba splatnosti zaviazkov (dni) 32,49 15,14 51,66 107,59 52,12
Celkova zadlzenost’ aktiv (%) 80,61 65,59 91,42 101,17 118,47
Rentabilita VI (%) 17,65 39,10 121,31 Inf. Inf.
Rentabilita aktiv — hruba (%) 4,55 18,45 13,46 8,10 17,75
Podiel pridanej hodnoty v trzbach (v %) 3,91 3,85 5,56 2,81 2,06
Prevadzkova rentabilita trzieb (v %) 1,06 1,43 2,30 2,55 2,43

Zdroj: Vlastné spracovanie na zaklade tidajov v systéme CRIBIS, 2018.

Spolo¢nost’ v sledovanom obdobi dosahovala vysoky vysledok hospodarenia pred
a po zdaneni, najnizSie v rokoch 2015 a 2016. Od roku 2014 sa dostala L2 na odporac¢anu
urovei, obrat aktiv bol pomerne volatilny. V rokoch 2015 a 2016 doslo k zniZeniu doby
splacania zavizkov a celkovej zadlZenosti oproti obdobiam pred presunom sidla. Rentabilita
vlastného imania postupne klesala. Podiel pridanej hodnoty v trzbach po presune sidla
rastol, naopak, prevadzkova rentabilita trzieb mala klesajucu tendenciu.

Cestovna agentura Seneca Tours, s. 1. 0. mala od roku 2014 jedného 100 % vlastnika,
a to nizozemsku spolo¢nost’ Bancroft 3 Slovakia Travel, B.V., v roku 2016 sa jej podiel
znizil na 89,54 %. Tejto cestovnej agentre bol udeleny Bisnode Skoring 3 (2015), t. j.
nizke riziko (tabulka 5).

Tabulka 5 Vybrané pomerové ukazovatele spolocnosti Senec Tours

Ukazovatel/Rok 2016 2015 2014 2013 2012

VH pred zdanenim (EUR) 21396 20 107 88 778 76 376 74 683
VH po zdaneni (EUR) 15 386 13 080 65 608 52 898 56 346
Likvidita 2. stupna (koef.) 1,85 1,95 1,53 1,95 1,36
Likvidita 3. stupna (koef.) 1,85 1,95 1,53 1,95 1,36
Obrat aktiv (koef.) 9,38 12,58 9,22 12,72 8,08
Doba splatnosti pohl'adavok (dni) 0,63 9,72 18,98 12,41 22,76
Doba splatnosti zavazkov (dni) 5,75 11,96 24,44 12,74 30,61
Celkova zadlzenost’ aktiv (%) 51,83 47,66 64,31 50,19 72,55
Rentabilita VI (%) 3,69 3,26 16,91 16,41 20,91
Rentabilita aktiv — hruba (%) 2,47 2,62 8,16 11,80 7,61
Podiel pridanej hodnoty v trzbach (v %) 2,45 2,18 1,70 2,23 3,01
Prevadzkova rentabilita trzieb (v %) 0,32 0,26 0,96 1,01 1,03

Zdroj: Vlastné spracovanie — vyhl'adavanie v syst¢éme CRIBIS, 2018.
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Spolocnost’ zacala po zmene vlastnika vykazovat’ vyrazne niz§i vysledok hospodarenia
pred a po zdaneni. Ukazovatel’ L2 bol v sledovanom obdobi v odporacanom intervale.
Obrat aktiv bol pomerne volatilny. V roku 2016 doslo k prudkému zniZeniu doby splatnosti
pohladavok (len 0,63 diia) a v rovnakom roku sa dosiahla aj najnizsia doba splatnosti
zavézkov (len 5,75 dia). Celkova zadlzenost’ aktiv nezaznamenala vyrazné zmeny.
Rentabilita VI v sledovanom obdobi postupne klesala, rovnako aj rentabilita aktiv. Kym
podiel pridanej hodnoty v trzbach nevykazuje vyrazné zmeny, prevadzkova rentabilita trzieb
pocas sledovaného obdobia postupne klesala (minimum v roku 2015 0,26 %).

Cestovnej agenture Tip Travel bol v roku 2015 udeleny Bisnode Skoéring 3 — nizke
riziko. Spolo¢nost’ vlastnila od roku 2014 (100 % podiel) nizozemska spolo¢nost’ Bancroft 3
Slovakia Travel 2, B.V., od roku 2016 je 100 % vlastnikom nizozemska spolo¢nost’ Slovakia
Travel 2, B.V (tabul’ka 6).

Tabul’ka 6 Vybrané pomerové ukazovatele spolo¢nosti Tip Travel

Ukazovatel/Rok 2016 2015 2014 2013 2012

VH pred zdanenim (EUR) 320972 | 581775 | 497288 | 529 167 | 452 112
VH po zdaneni (EUR) 237449 | 443 513 | 370044 | 390791 | 370317
Likvidita 2. stupna (koef.) 1,28 1,06 1,05 0,34 0,45
Likvidita 3. stupna (koef.) 1,28 1,06 1,05 0,34 0,45
Obrat aktiv (koef.) 5,62 8,31 4,58 3,56 5,79
Doba splatnosti pohl'adavok (dni) 9,29 33,80 47,94 19,44 15,9
Doba splatnosti zavizkov (dni) 34,31 35,76 72,42 93,48 54,04
Celkova zadlZenost’ aktiv (%) 74,35 86,68 94,36 94,07 90,47
Rentabilita VI (%) 21,48 89,08 87,20 87,80 87,21
Rentabilita aktiv — hruba (%) 7,45 15,56 6,61 7,05 10,15
Podiel pridanej hodnoty v trzbach (v %) 5,84 5,00 3,04 3,58 2,69
Prevadzkova rentabilita trzieb (v %) 1,35 1,89 1,24 1,34 0,43

Zdroj: Vlastné spracovanie na zaklade udajov v systéme CRIBIS, 2018.

Spolo¢nost’ dosahuje vysoky vysledok hospodarenia pred a po zdaneni, najnizsi bol
vroku 2016 (320972 EUR). Hodnoty L2 sa v rokoch 2012 a 2013 boli mimo odporac¢aného
(5,62 dna) a rovnaka situacia bola v dobe splatnosti zaviazkov (9,29 dna) a celkovej
zadlZenosti aktiv (74,35 %). Po zmene vlastnika narastal podiel pridanej hodnoty v trzbach

cvve

2012, len 0,43 %.
Zaver
Ciel'om state bolo podrobit’ finan¢nej analyze na zaklade pomerovych ukazovatel'ov

vybrané slovenské podniky cestovného ruchu, ktoré maja zahrani¢nych vlastnikov vo
vybranych jurisdikciach. Na zaklade idajov v databaze CRIBIS sme podrobnejsiu analyzu
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mohli uskuto¢nit’ len za pét’ podnikov. Vzhl'adom na maly vyberovy subor nie je mozné
zovSeobecnit’ vysledky analyzy. Hlavnym indikatorom bol vysledok hospodérenia pred
a po zdaneni. Vysledok hospodarenia je vyrovnany, priCom dve spolo¢nosti vykazuju
po presune sidla rast, dve pokles a jedna spolo¢nost’ premenlivy vysledok hospodarenia.
Rovnaka situacia nastala takmer pri vSetkych ukazovateloch. Zaujimavym zistenim
je existencia prepojené¢ho zahrani¢ného holdingu, t. j. ked’ jedna materska spolo¢nost’
vlastni viac ako jednu zo skimanych slovenskych spolo¢nosti. Vzhl'adom na neexistenciu
vyskumov tohto zamerania (doteraz sa testovala hlavne zaplatena dan po presune sidla)
je ulohou vyskumnikov v tejto oblasti identifikovat’, ktoré indikatory s najvhodnejSie na
sledovanie finan¢ného zdravia a jeho zmien po presune sidla mimo pdvodné sidlo Statu.

KPucové slova: Cestovna agentira. Cestovna kanceléria. Finan¢na analyza. Zahrani¢ny
vlastnik.
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The Importance of the Environmental Kuznets Curve

in the Period of Turbulent Economy
Vyznam environmentdlnej Kuznetzovej krivky v éase dynamickych zmien

Ingrid Sabikova, Anton Ciernik

The sustainable growth is one of the most important objectives incorporated in the Strategy Europe
2020. This goal means building a resource efficient, sustainable and competitive economy. The
above-mentioned approach helps the European Union member states to prosper in a low-carbon,
resource constrained world while preventing environmental degradation, biodiversity loss and
unsustainable use of resources. This paper presents an attempt to elucidate the causality between
the economic growth and environmental efficiency from the point of view of Environmental Kuznets
Curve. Moreover this explanation takes into account activities, which are under the priority of sus-
tainable green growth. The article describes the method of pyramidal decomposition, regression
analysis, which takes into account the indirect effects in the form of environmental aspects. The
article describes the importance of the green economy, it states the relationship of GDP with the
preservation of the environment.

Key words: Environmental Kuznets curve. Green growth. Regression analysis. Turbulent economy.

Dosiahnutie udrzatelného rozvoja je jednym z najdolezitejsich cielov obsiahnutych v Stratégii
Eurdpa 2020. Tento ciel znamena vytvorenie predpokladov pre ekonomiku, ktora sa vyznacuje
efektivanym a udrzatelnym vyuzivanim prirodnych zdrojov a konkurencieschopnostou. Spominany
pristup pomdha clenskym krajinam Eurdpskej unie dosahovat prosperitu pri sucasnom znizovani
emisie uhlikovych emisii, ako aj v podmienkach obmedzenych prirodnych zdrojov, ¢im prispieva
k znizovaniu environmentalnych zatazi. Cielom state je vysvetlit vzajomné zavislosti medzi eko-
nomickym rastom a environmentalnou efektivnostou na zaklade vyuzitia zakonitosti, ktoré chara-
kterizuje tzv. Environmentalna Kuznetzova krivka. Tato uvaha naviac zohladnuje cinnosti, ktoré
stoja v popredi s dosahovanim tzv. zeleného rozvoja. Stat vyuziva metodu rozkladu ukazovatela
suhrnnej environmentalnej efektivnosti ako aj regresnu analyzu zohladnujucu nepriame efekty
environmentalneho charakteru. Predkladana analyza prezentuje doleZitost rozvijania tzv. zelenej
ekonomiky. Poukazuje blizsie na vzajomny vztah medzi HDP a starostlivostou o Zivotné prostredie.

KUPucové slova: Environmentalna Kuznetsova krivka. Regresna analyza. Turbulentna ekonomika.
Zeleny rast.
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Introduction

A characteristic feature of the economic policy of the member states of the European
Union is the emphasis on efficient management of natural resources. Evidence of this effort
is also tough targets related to environmental protection that have been established in the
strategy Europe 2020. This strategy represents the concept of sustainable growth based on
the development of low carbon economy, which will be a source of smart growth.

In this context, it may be regarded as particularly interesting that the Slovak Republic
in the previous period has made a significant progress in environmental protection. After
a significant reduction of greenhouse gas emissions after 1990 due to lower economic
performance of Slovakia, we have managed to maintain the downward trend in carbon
intensity during the periods of high economic growth (Partnership Agreement for 2014-2020,
p. 32). This development encourages a declaration that improving economic performance in
the long term also contributed to the improvement of environmental quality. This trend of
interdependence between the degree of environmental burden per head, and GDP per capita
is at the heart of the phenomenon known in economic theory as Environmental Kuznets
Curve (Romancikova, 2011, p. 147). Following the previously presented conclusions
of the research on environmental Kuznets curve (afterwards the Kuznets Curve), this
contribution aims at assessing the impact of economic growth expressed by the GDP
per capita indicator on the size of the environmental burden per head. In this context, a
hypothesis was formulated as follows: better management of natural resources is a key
factor enabling further economic growth. The analysis also focuses on the demonstration of
the summarized factors that predetermine the course of the Kuznets curve. It is necessary
to state that in this paper we use the term “environmental efficiency” (Goga, 2000, p. 12).

The presented concept of eco-efficiency indicator complies with the requirement to
assess the level of the environmental impact in relation to the magnitude, expressed in
monetary units (Jilkova, Pavel, 2006, p. 14).

Aim, material and methodology

The aim of the paper is to elucidate the causality between the economic growth and
environmental efficiency from the point of view of Environmental Kuznets Curve. The
article describes Environmental Kuznets Curve in conditions of sustainable economic
development. The correlation between these two factors (i.e. between economic performance
and environmental performance) determines the course of the Kuznets curve. Given
the complexity of the issues examined in this paper the abductive approach is applied
(Lang, 2005). When the analysis is undertaken, the method based on decomposition of
environmental indicator CO,/Capita, see formula (1), is used as well as regression analysis
and the method of data simulation based on the conversion using indexes. When creating the
environmental efficiency indicator, we base on the assumption that efficiency is transfinite,
dichotomous and multiplier nature. At the aggregated level, the environmental efficiency
is expressed as the ratio of the amount of the environmental burden and the value of GDP
(in this paper the indicator CO, / GDP is used).
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Results and discussions

The impact of economic growth on the quality of the environment belongs to important
issues that are of interest to the current economy. This fact can be well illustrated using
the example of the environmental Kuznets curve, which reflects the relationship between
economic growth and the degree of environmental burden (Figure 1).

CO, per capita

CO; per capita (t per capita)

“= CO2 per capita

[0} 5 10 15 20 25 30 35 40
GDP per capita (thousand EUR per capita)

Figure 1 Kuznets curve
Source: own elaboration

Based on the graphic representation of the dependence relationship using the Kuznets
Curve, it can be stated that in the long term there is an increase in economic performance
(GDP per capita) related with the reduction in the level of environmental pollution in the
economy (i.e. the proportion of the amount of produced CO, emissions in metric tons per
capita). Although the validity of Kuznets Curve has been demonstrated by a number of
empirical researches, it is criticized by several economists. A more detailed characterization
of the results of examination interdependencies derived from Kuznets curve is stated in
works by Slavikova, Vejchodska, Slavik a kol. (2012, p. 163-166).

As mentioned above, there are two basic ways to reduce the value of the indicator
CO,/Capita. The first option is to reduce economic growth (GDP/Capita), the second one
is to increase the efficiency of the use of natural resources (CO,/GDP). It is important
that, in the first case, in general the environmental efficiency usually reaches low values.
The second approach shows a high environmental efficiency, while the environmental
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efficiency increases at a higher pace than the rate of economic growth in the long term.
This development is identical to stage when the curve is downward. In terms of economic
growth there is a declining trend in the indicator CO,/Capita only if the indicator CO,/
GDP falls more rapidly than the indictor GDP/Capita increases. The economic growth in
this case is the result of improved management of natural resources and is manifested in
the reduction of CO,/Capita.

The following part of this article is dedicated to the illustration of outcomes using
particular examples reflecting the impact of economic activities on air pollution in the
European Union. The analysis of the relationship among the variables that form the part
of the function of the environmental pollution is based on the simulation of input values
needed to calculate the dependent variable CO,/Capita. This function could be expressed
as a multiplication of two partial indicators:

co, CO, HDP

- * (1)
Capita HDP Capita

The main source of input data is represented by the information published on the
Eurostat website. The prediction is made on the ten-year period for the EU-28, 2014 being
the base year. The variables in monetary terms are stated in EUR and constant prices of 2014.
The simulation is based on the assumption that there is economic growth and more efficient
usage of natural resources, what means that the indicator CO,/GDP falls more rapidly than
GDP/Capita increases throughout the review period. To carry out the simulations these
three input variables were needed, i.e. decision variables (Gros, 2003, p. 23):

— quantity of produced greenhouse gases expressed as CO, equivalent (thousands of
tones of CO2, the EU-28 total).

— Population (thousand inhabitants, EU-28),

— Qross domestic product in the EU-28 (million EUR, constant prices of 2014).

The prediction of variables (indicators) CO,/capita, GDP/Capita and CO,/GDP is
done by the coefficients (indexes). Individual indexes applied for the conversion of input
values take into account the requirement that economic growth is conducted in terms of the
efficient use of natural resources. Meeting the criteria requires that in the reporting period
the population growth rate is higher than pollution rate (CO, emissions produced), and at
the same time the GDP growth rate reaches higher values than the population growth rate.
For the entire analyzed period of ten years the growth index' for input values the population,
the amount of produced CO, emissions and GDP at constant prices of 2014 were fixed. All

'In the case of greenhouse gases, expressed as CO, equivalent, the index change of 0.95 i.e. expected reduction
of pollution burden was applied in the simulation. This approach was chosen for two reasons. The first is that
it allows a better graphical analysis of results. The second reason is the assumption of a gradual reduction of
total CO, emissions in the long term. The pace of change in the amount of CO, produced can take in terms
of economic growth a higher value than 1.00, but the value of the indicator CO,/Cap decreases with the
increasing level of the indicator GDP/Cap only if the growth rate of CO, emissions shows lower value than
the index of population growth and at the same time the index of GDP growth at constant prices takes higher
value than the index of population growth.
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input data needed to estimate the values of indicators CO,/capita, GDP/Capita and CO,/
GDP over the period 2014-2023 in the EU-28 are shown in the table 1.

Table 1 Input data to estimate the economic growth and the environmental burden

Indicator Input value Growth
(EU-28,2014) index
Population (thousands of citizens) 510 000 1.01
CO, (thousands tones) 4 400 000 0.95
GDP (mil. EUR, constant prices 2014) 14 000 000 1.065
CO, per capita (tones per capita) 8.63 -
CO,/GDP (kg/EUR) 0.31 -
GDP per capita (thousands EUR, constant prices 2014) 27.45 -

Source:hec.europa.eu/eurostat/tgm/table.do?tab=table&init=1&language=en&pco
de=tsp 410&plugin=1,https://en.wikipedia.org/wiki/Economy of the European
Union#Economic_growth,http://ec.europa.eu/eurostat/tgm/table.do?tab=table&init=1&1
anguage=en&pcode=tsdcc210&plugin=1

Based on the data in table 1 it is possible to easily determine the desired value of the three
indicators mentioned above for the period of ten years. Such an approach had not the task
to carry out a forecast of their development, but to demonstrate that the economic growth is
not a decisive factor contributing to the improvement of environmental quality. In fact, the
efficient management of natural resources is a prerequisite for sustained economic growth.

The regression analysis served to demonstrate the findings. Within regression analysis
the first step was to analyze the relationship between the indicators CO2/Capita and GDP/
Capita and subsequently the indicators CO2/Capita and CO2/GDP. The development of
the analyzed indicators is determined by conditions listed in table 1. The objective of the
regression analysis is the case when the presumption that along with the economic growth
the natural resources are used more effectively was fulfilled (the growth rate of GDP/
Capita is lower than the rate of decline of CO,/GDP). In this situation, using the regression
analysis it is possible to illustrate the fact that there is a strong relationship between both
independent variable GDP/Capita and the dependent variable CO,/Capita, but also between
indicators of CO,/GDP and CO,/Capita. That finding is confirmed by figures 2 and 3. The
correlation coefficient even shows that the degree of dependence between analyzed variables
is stronger in the second case.
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Figure 2 Impact of GDP per capita on CO, per capita
Source: own elaboration
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Figure 3 Impact of CO,/GDP on CO, per capita
Source: own elaboration
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Figures 2 and 3 illustrate the fact that the decline in CO,/Capita due to the increased
levels of GDP/Capita is accompanied by lowering levels of CO,/Capita as a result of lower
CO,/GDP. Given the high correlation coefficients for both analyzed relationships, it can
be assumed that the indicator CO,/Capita decreases depending on the growth rate of the
variable GDP/Capita only if the reduction in the levels of the indicator CO,/GDP causes a
decline in the indicator CO,/Capita. This hypothesis, derived from the statistical analysis
which considers the mutual relationship between the size of the pollution and GDP (for
instance CO,/GDP) to be a key factor determining the character of dependences between
the amount of environmental pollution per capita and GDP per capita* can be confirmed if
the simulation of input data listed in table 1 (number of residents, CO, and GDP) manages
to find a state where the drop in variable CO,/GDP do not mean a reduction in CO,/Capita,
while the other variable GDP/Capita shows a growing trend. Input values for simulation
are illustrated in table 2.

The table 2 contains nearly identical input values as the table 1. The only change is
the different values of indices of growth applied in predicting the analyzed indicators. The
nature of these changes lies in the fact that the population is growing at a slower pace than
the amount of emitted CO,, while GDP at constant prices in 2014 shows a faster growth
rate than population, and amount of emitted CO,,.

Table 2 Input data to estimate the economic growth and the environmental burden
(CO,/Capita grows despite the rising GDP/Capita and decreasing CO /GDP)

Input value Growth

(EU-28, 2014) index
Population (thousands of citizens) 510 000 1.01
CO, (thousands of tons) 4 400 000 1.015
GDP (mil. EUR, constant prices 2014) 14 000 000 1.065
CO, per capita (tones per capita) 8.63 -
CO,/GDP (kg/EUR) 0.31 -
GDP per capita (thousand EUR, constant prices 2014) 27.45 -

Source: own elaboration

The output value of the analyzed indicators of the scenarios reflecting the modifications
in growth indices are summarized in table 3. An important finding implying from the table
3 is that we could find a condition where the amount of CO, emissions per capita increases
in the long term despite the fact that GDP per capita shows a growing trend and the value
of the CO,/GDP decreases. The result of the changes made in the table 2 is a new course
of dependences between the analyzed indicators. The nature of these changes is illustrated
in the figure 4 and 5.

The table 3, as well as figures 4 and 5 document that the relationship between the
independent variable CO,/GDP and the dependent variable CO, per capita is not of
directly proportional. The condition that the decrease in CO,/GDP is connected with the
decline in the variable CO, per capita is not met. If this is simultaneously linked with the

2 Keeping the condition that the GDP per capita increases.
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economic growth (GDP per capita increases in the long term) the relationship between the
independent variable GDP per capita and the dependent variable CO, per capita will be
directly proportional, i.e. the air pollution attributable to one person will grow along with
the GDP per capita. The resulting values of the scenario confirms the hypothesis that the
economic growth will lead to a reduction of environmental pollution (for example air) per
capita only if the management of natural resources improves (decrease in values of the
indicator CO,/GDP) to the extent that it causes a decrease in the environmental burden
attributable to a person (for example CO, per capita).

All previously mentioned facts indicate that there is a substantial impact of efficiency
when using natural resources on the nature of dependence between the economic growth
measured by GDP per capita and the population burden of environmental pollution. This
dependence is inversely proportional only if the quantity of pollution and GDP falls faster
compared with an increase in GDP per capita. This means that in the analyzed period, the
pace of decline in the indicator CO,/GDP is greater than the increase in the value of GDP
per capita. This development corresponds to that part of the Kuznets curve, which shows
a downward course. The achievement of that status also allows the creation of conditions
for sustainable economic growth.

Table 3 Output values of the scenario based on the conditions defined in table 2

GDP per capita CO2/GDP CO2 per capita

(thousands EUR per capita) (kg/EUR) (tons per capita)
27.451 0314 8.627
28.946 0.280 8.670
30.522 0.250 8.713
32.184 0.223 8.756
33.937 0.199 8.800
35.785 0.177 8.843
37.734 0.158 8.887
39.788 0.141 8.931
41.955 0.126 8.975
44.240 0.112 9.020
46.649 0.100 9.064
49.189 0.089 9.109
51.868 0.080 9.154

Source: own elaboration
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The analysis revealed several important findings. First of all, the character of
dependence between the economic growth measured by GDP per capita and the size of the
environmental burden per capita (CO,/Cap) depends on the efficiency of the management
of natural resources (environmental efficiency, i.e. CO,/GDP). The correlation between
these two factors (i.e. between economic performance and environmental performance)
determines the course of the Kuznets curve. Using the environmental pollution derived
from a decomposition of aggregated environmental indicator CO,/Capita, see formula (1),
it can be shown that to increase the environmental efficiency is a prerequisite for further
economic development. The pace of increasing the environmental efficiency must show
higher value than the rate of economic growth. This requirement is currently reflected in
the efforts of countries with developed economies to achieve the sustainable development.

Conclusion

The findings presented in this article may imply that this analysis is merely an expression
of the strategy “eco-economic decoupling,” which is characterized by the requirement
that GDP growth is accompanied by a decrease in produced emissions burdening the
environment. It should be noted that the fulfillment of the criteria does not mean that the
Environmental Kuznets Curve shows a downward course, because despite the increase
in GDP it is necessary to achieve that the population does not decrease at a faster pace as
the production of environmental burdens decreases. The finding, that the Kuznets Curve
may show a downward course even in the case of environmental pollution, seems to be
interesting in the context of the strategy “eco-economic decoupling”.

Currently, it is necessary to harmonize the action of the economy while maintaining
the environment and ecology, because the increasing destruction of the environment on
the Earth, caused largely by the economy, is seriously threatening the existence of human
civilization (Klinec, 1., 1998). The tool for achieving sustainable development is the green
economy. The main objectives of the green economy are the following:

— revival of the economy and increased well-being,
— elimination of poverty,
— reduction of carbon emissions and the protection of ecosystems.

From the perspective of environmental protection and efficient use of natural resources,
the Nordic countries Norway, Finland and Sweden are an example. Greenery, in the form
of green roofs, hedges and green areas — the so called green architecture has a dominant
position in the Nordic countries. Richness of Norway is not just in its oil resources but
mostly the nation’s view of values manifested in the idea of generating the Norwegian Oil
Fund. Thanks to this Fund, Norway has been achieving surplus budget for many years and
so Norwegian generations are secured against adverse situations, risks and fiscal fluctuations
in the country (Turuk, I., Sabikova, 1., Ciernik, A., 201 6). Norway is ranked among countries
with higher number of electro-mobiles which share on total number of vehicles has been
gradually increased up to 12%. Electro-mobiles benefits are tax allowances and reduced
air pollution. Their owners do not pay for parking in the cities and they can drive in lines
reserved for public transportation. Standard of living and quality of life of citizens will
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depend on the protection, enhancement of the environment and the efficient use of natural
resources. The support of adaptation to climate changes must be based on changes in the
human thinking in relation to the environment.

Grant support: The contribution is an output of the scientific project no. 1/0238/13 “The
effectiveness of the instruments of the financial tax reengineering improve the performance
of enterprises in the times of crisis*.
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Homo economicus v kontexte spotrebitel’ského spravania

domacnosti v krajinach VySehradskej skupiny
Homo Economicus in the Context of Consumer Behavior of Households
in the Visegrad Group

Martin Hudec

Decision making and buying behavior of consumers are affected by perception as well as socio-
economic, cultural, geopolitical aspects. Consumer behavior is often seen as dynamic interaction of
humans in a specific environment. It contains emotions, knowledge and actions through which people
carry out the exchange in order to meet their needs. Moreover, it involves thinking, feeling and actions
of people that execute in the context of the consumption process. Studying consumer behavior explains
how and why individuals make decisions in spending, saving or investing their resources, which are
available to them, i.e. money, time and effort, for direct or delayed consumption. Therefore, the aim
of our research paper is to closely examine significant socio-economic models that analyze causes
and consequences of different consumer behaviors and secondly, to compare differences in consumer
behavior in the V4 countries, using the methods of analysis, comparison and synthesis.
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Uvod

Teoria racionalneho vyberu sa snazi pochopit’ ekonomiku tym, ze premysla o
¢innostiach jedinca a meria, ¢o by sa stalo, ak by vSetci konali ako on. Mame na mysli
priemernu, resp. reprezentativnu osobu a jej spravanie, pricom vychadzame z poznania, Ze
spotrebitel’ je pri vybere obmedzeny (Casovo, ekonomicky, fyzicky) a berieme do uvahy
urcité pravidlo raciondlnej vol'by (spotrebitel’ nakupuje to, ¢o mu prinasa najvyssi uzitok).
V teorii racionalneho vyberu sa tento spotrebitel’ nazyva ekonomicky ¢lovek alebo homo
economicus. Homo economicus je idealnym rozhodcom, majstrom racionality, prikladom
efektivneho logického myslenia. Kazda vol'ba, ktort urobi je uzkostliva. Chee byt taky
Stastny, ako mdze byt. Ked’ sa rano zobudi, zvazuje vSetky mozné vol'by a potom si
vyberie kombinaciu, ktora maximalizuje jeho §t’astie. Pracuje presny pocet hodin, ktoré st
potrebné na vyrovnanie pozadovaného prijmu s pozadovanou vol'bou. Ma tiplné informacie
o vSetkych rozhodnutiach, ktoré robi a vie, o chce. Ma svoj konkrétny vkus a preferencie.

V skutocnosti je zrejmé, Ze nie vSetci konaju takymto spdsobom po cely cas (ale
iba niekedy, resp. vobec). Ekondmovia to vedia. Aj napriek tomu pouzivaju ¢loveka
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ekonomického ako hlavnu postavu vo svojich ekonomickych tedriach alebo modeloch,
pretoze im dovol'uje odstranit’ zlozitost' 'udského spravania a zamerat’ sa na spravanie,
ktoré¢ je dolezité pre ekonomiku, a ktoré predstavuje urcitti troven predvidatelnosti.
Meranie a hodnotenie spotrebitel'ského spravania je poznacené snahou o poznanie a
parcialne porozumenie dovodov realizacie procesov nakupného rozhodovania a spravania,
nakol’ko prebiehaji pod vplyvom externych a internych faktorov, ovplyviiujucich konkrétne
nakupné situdcie. Sila tychto podnetov a vplyvov je nepopieratelna, priCom sa odzrkadl'uje
v problematike casového hl'adiska sucasnej, resp. budlicej spotreby, vytvarania uspor a
zadlzenosti.

Pochopenie podstaty spotrebnych navykov domacnosti je v pochopeni 'udského
spravania, pri¢om stabilnou zlozkou domaceho dopytu a tvorby HDP je konecna spotreba
domacnosti. V ekonomikéch krajin V4 mozno pozorovat rastiici podiel dovozu uréeného na
kone¢nu spotrebu domécnosti. Pritom vysoka a rastiuca zadlzenost’ domacnosti predstavuje
pre hospodarstvo vyznamné riziko. V takychto pripadoch je potrebné sprisnit’ umorovanie
dlhov a tiez prijat’ opatrenia v oblasti byvania a daniovej politiky na zvySenie odolnosti
domaécnosti, v podobe datiovych reforiem, kedy klesa kapacita a ochota domacnosti brat’
si nové uvery.

1. Vplyv ekonomickych faktorov na spotrebitel’ské spravanie

Pohl’ad na spravanie sa domacnosti optikou vyvoja réznych ekonomickych faktorov
ako spotreba, uspory, investicie a zadlZzenost, patri medzi vyznamné determinanty rastu
a uspesnosti vyvoja narodného hospodarstva. Medzi najvplyvnejSie ekonomické tedrie
opisujuce spotrebitel'ské spravanie domacnosti, patri praca od J. M. Keynesa ,,VSeobecna
tedria zamestnanosti, uroku a peniazi“ (1965), v ktorej sa okrem in¢ho dotyka agregatne;j
spotreby, ktorej velkost’ sa meni na principe zmien velkosti spotreby domacnosti a ich
disponibilného dochodku, pri¢om spotrebna funkcia je zloZzend z autondémnej zlozky
spotreby (nie je zavisla od velkosti dochodku), sklonu k spotrebe a disponibilného
dochodku. Prave nespotrebované mnozstvo disponibilného déchodku maju spotrebitelia
ulozené vo forme tspor. So zmenami disponibilného ddéchodku sa velkost zloziek tspor
a spotreby meni nerovnomerne. Inymi slovami, rast disponibilného déchodku znamena
na jednej strane rast spotreby, ale na druhej strane jej podiel na celkovom déchodku klesa,
pretoze s rastom prijmov spotrebitelov (domacnosti) rastie podiel uspor. Spotrebitelia,
ktori extrémne sporia sa nachadzaju v zajati strachu vzhl'adom na neista budicnost’
(alebo neistymi vynosmi z podielov, ¢o vedie k ukladaniu peiiazi ako opak investovania),
pritom sucast’ou finanénych - devizovych trhov st burzovi Spekulanti, ktorych investi¢né
rozhodnutia odporujt principu racionality.

Tieto aspekty maju tendenciu viest’ k nizkemu narodohospodarskemu dopytu, ktory sa
nevyznacuje dostatkom sily na zabezpecCenie potencialne plnej zamestnanosti (neexistencia
nedobrovolnej nezamestnanosti), Co vytvara trvalil pascu podzamestnanosti. V prostredi
vypadku likvidity a investicii, ovplyvneného rozhodnutim spotrebitel'ov sporit’ vacsie
mnozstvo prostriedkov a neochoty podnikov investovat’ aj napriek nizkym Grokom, moze
sposobit’ zmenu vlada v stivislosti s tokom vladnych investicii (Keynes, 1965). Sekunddrmym
faktorom je, ze z dlhodobého hl'adiska sa ekonomiky dostavaju z kriz vplyvom volnych
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trhov, aj ked’ Keynes argumentoval, Ze ,,z dlhodobého hl'adiska sme vSetci mrtvi. Otazka
preto znie, aké dlhé je v skutoCnosti dlhodobé hladisko. Mézeme vidiet, Ze spotrebna
funkcia poskytuje prehl'ad o zédvislosti medzi vydavkami a déchodkom spotrebitel'ov
(domacnosti), pricom jej primarna keynesianska forma ma linearny tvar, charakterizovany
hrani¢nym (marginalnym) sklonom k spotrebe (ako rast spotreby vplyvom rastu dochodku
0 jednu jednotku) a priemernym sklonom (podiel spotreby na disponibilnom déchodku).

Medzi vyznamné ekonomické modely spotrebitel'ského spravania patri aj model
medzicasovej vol'by od I. Fishera (2012), ktory v porovnani s Keynesom situuje
problematiku spotrebitel'ského spravania do dvoch rovin z ¢asového hl'adiska, a to
pritomnost’ a budtcnost’. Cim vyssia je su¢asna spotreba, tym bude nizsia jej budiica verzia,
priCom spotrebitelia sa snazia vyrovnat’ dlhodobu spotrebu pravidelnym odhadovanim
ich budtcich prijmov. Z pohl'adu uspor to znamena, Ze ast’ si¢asného dochodku sa ulozi
vo forme uspor, s cielom zabezpecenia vyssej budiicej spotreby a z pohl'adu zadlZenia je
cielom spotrebitel’'ov znizovat’ ich predpokladanti budiicu spotrebu, s ciel'om rastu sucasne;.
Tento model skiima rozhodnutia spotrebitel'ov v priebehu réznych zivotnych obdobi. Ak
spotrebitel’ v obdobi x minie cely svoj dochodok a sti€asne si k tomu zoberie Gver, potom
v nasledujucom obdobi y bude musiet’ rapidne zniZit’ svoju spotrebu, v snahe splatit’ aver
z obdobia x (Fisher, 2012).

Teodria Gispor domacnosti - hypotéza zivotného cyklu od F. Modiglianiho (1988), dava
do popredia meniace sa prijmy spotrebitel'ov v priebehu ich Zivota, kde sa uspory stavaju
prostriedkom na presun nadbytocného (vyssieho) dochodku z obdobia vyssich prijmov,
do obdobia nizsich. Délezita tilohu tu, podobne ako pri predchadzajucom modeli, zohrava
faktor medziCasovosti vol'by, s cielom spotrebitel'a dosiahnut’ vyrovnanu spotrebu.
K spotrebitel'ovi sa tu pristupuje ako k subjektu, ktory sa snazi maximalizovat’ vlastny
uzitok v priebehu Zivota pomocou prvotnej uspory a nasledovného presuvania prostriedkov
z produktivneho do menej produktivneho obdobia, v snahe o bilan¢ny efekt a stabilitu.
Zivotny cyklus vo svojej meratel'nosti za¢ina pri mladych spotrebitel'och, ktori sa v rannych
fazach svojho zivota zadlzujt (efekt nizsich dochodkov), pricom pribudajuci vek a socialny
rast zvySuje predpokladany dochodok, ¢o im umoziuje redukovat’ predchadzajuce dlhy
a zarovei, akumulovat’ Gspory na neskorsie obdobie nizsieho dochodku, s cielom zvysit
spotrebu (Mankiw, 2017). Praktickl stranku Modiglianiho vyskumu spotreby a tspor,
vidime v aplikécii pri analyze efektov rdznych typov socidlneho zabezpecenia — poistenia,
ako aj pri predikcii Statnych deficitov ako stcasti socio-ekonomicke;j reality roznych
generacii spotrebitel'ov.

Zaroven tato teoria poskytuje rieSenie Keynesovho-Kuznetsovho paradoxu, nakol’ko
Keynes zastaval nazor, Ze pocas obdobia ekonomického rastu agregatne uspory ako
jedna z Casti narodného déchodku vykazuje permanentny rast, Co bolo v rozpore s
ekonometrickymi meraniami S. Kuznetsa, ako aj upravu pdvodného makroekonomického
IS-LM modelu (Investment - Saving - Liquidity preference - Money supply) o trh prace
ako reprezentanta strany ponuky (predtym model znézorfioval iba stranu dopytu).

Vyznamnym modelom spotrebitel'ské¢ho spravania je model permanentného dochodku
M. Friedmana, ktory povazuje velkost’ spotreby ako zavisli premennu na permanentnom
dochodku (hypotetickd konstantna urovenn — diskontovana hodnota ocakavan¢ho toku
buducich dochodkov), teda na dlhodobej o¢akéavanej — buducej urovni dochodku (napriklad
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z drzanych aktiv) a priemernom beznom déchodku. Friedman (1957) vnima d6chodok ako
dvojzlozkovy (permanentna a docasna zlozka), pricom vac¢s§ina ma permanentny charakter
(docasna zlozka, respektive kratkodoba spotrebna funkcia sa vnima podobne ako v pripade
Keynesa), a teda spotreba je funkciou permanentného dochodku.

Urovet spotreby v koneénom dosledku nezavisi iba od bezného dochodku, t. j. ddchodku
daného roka, nakol'’ko zmena platu/mzdy spotrebitel’a (napriklad rast) neznamena automaticky
vys$$iu spotrebu. Hovorime o tzv. opatrnom optimizme v kratkom obdobi, pri ktorom
prevlada buduca spotreba nad sucasnou. Pokial’ vSak u spotrebitel'a dochadza k trvalému
rastu dochodku, ma tendenciu zvysit’ aj spotrebu, respektive spotrebitel’'ské spravanie, ktoré
je podla Friedmana determinované vyskou permanentného dochodku (Soukup, 2012). Inymi
slovami, spotreba sa z dlhodobého hl'adiska vyznacuje viac stabilnej$im ako impulzivnym
charakterom, pricom je potrebné rozpoznavat prechodné a trvalé zmeny déchodku, nakol’ko
pri prechodnych zmenach spotrebitelia za normalnych okolnosti svoju spotrebu vyrazne
nemenia (rast ma skor jednorazovy charakter, so spatnym navratom k predchadzajtcej tirovni,
kedy prechodné zmeny vyhladzuju vykyvy), avsak na trvalé¢ zmeny reaguju.

2. Ciel’ a material

Ciel'om state je preskumat’ vplyv vybranych ekonomickych faktorov na odliSnosti
spotrebitel'ského spravania domacnosti v krajinach Vysehradskej skupiny, a to z hl'adiska
vyvoja spotreby, uspor a zadlZenosti domacnosti. Sekundarne tdaje sme Cerpali z vedeckych
a odbornych publikécii a z databaz OECD a Svetovej banky (nakol'’ko boli najobsiahlejsie
v porovnani konkuren¢nymi Statistickymi portalmi) od roku 1990 az po stiCasnost’.
Vyuzivame pritom metddy analyzy, komparacie a syntézy.

3. Vysledky a diskusia
Vyvoj spotrebitel’ského spravania v krajinach V4 - od racionality k realite

Spotreba a jej rozdielny vyvoj zavisi od skimanej oblasti a od faktorov, ktoré ju
determinuji. M6Zeme ich interpretovat’ ako prejav Specifického spotrebitel'ského spravania.
Je prirodzené, ze spotreba domacnosti (merand nominalnym percentudlnym ro¢nym
rastom) presla vyvojom v modernom ponimani krajin VySehradskej skupiny. Burlivé z
hl'adiska spotreby domacnosti bolo najmé obdobie medzi rokmi 1990 - 1993, ktoré sa
vyznacovalo vyraznejSou fluktuaciou, nakol’ko ho ovplyvnil dejinny vyvoj v Eurdpe na
konci 20. storocia, t. j. udalosti spojené s padom socializmu v krajinach V4 (ako aj v d’alSich
krajinach vychodnej Eurépy) a rozpadom Cesko-Slovenska. Sekundarnym aspektom bol
vyber sposobu prechodu na trhové hospodarstvo. Kym Mad’arsko ako jediné z krajin V4
zvolilo gradualisticku metddu, ostatné krajiny boli ovplyvnené Sokovou terapiou, spojenou
so snahou o liberalizaciu trhového prostredia a otvorenia sa potencidlnym partnerom na
Zapade. Sokova terapia bola okrem iného sprevadzana dereguléciou (cien, platov), s
myslienkou vyhnut' sa budiicemu neprirodzenému vyvoju. Pri pohl'ade na minuly vyvoj
mozno vidiet, Ze snaha gradualisticky orientovanych ekonémov v Mad’arsku vyhnut sa
(respektive spomalit’) transformacnt recesiu nevysla, nakol’ko z kauzalneho pohl'adu
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predstavuje prirodzeny vyvoj (Lukasek, 2010). Rok 1990 sa v Cesko-Slovensku niesol v
znameni rastu spotreby, nakol'’ko domacnosti ocakavali buducu liberalizaciu cien (Mandel,
Tomsik, 2008).
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Graf 1 Vyvoj spotreby domacnosti v krajinach V4
Zdroj: https://data.oecd.org/hha/household-spending.htm#indicator-chart

Nasledujuci rok bol v Cesko-Slovensku ovplyvneny cenovymi $okmi - rast inflacie na
urovni 56,6 % (vysoké hodnoty vykazovala aj v rokoch 1993 a 1994), cien, nezamestnanosti
avyrazny pokles vydavkov domacnosti (medzirocne 0 -17,8 %). Na druhej strane, dochadzalo
k vytvaraniu uspor, pricom spotreba (graf 1) zacala rast’ az na konci roka 1991 v désledku rastu
cenovej hladiny 0 20,9 % (nominalny rast pokradoval do roku 1997). Rok 1992 bol v Cesko-
Slovensku, na rozdiel od ostatnych krajin V4 (Pol'sko pokles zo 6,6 % na 2,4 %; Mad’arsko
1,8 %), v znameni rastu spotreby (8,8 %), nakol’ko domacnosti o¢akavali buduicu liberalizaciu
cien. Rok 1993 bol ovplyvneny rozpadom Cesko-Slovenska, ¢o vyustilo v zdrzanlivé spravanie
domacnosti. Naopak v Pol'sku (z 2,4 % na 5,4 %) a Mad’arsku (z 1,8 % na 4,4 %) v danom
roku spotreba rastla (CSU, 2013). Dalsiu etapu vyvoja tvorilo obdobie rokov 1994 - 1996
charakteristické kontinualnym rastom spotreby domacnosti v Cesku (z 1,2 % na 7,4 %) a
Slovensku (z 1 % na 9 %), pri¢om najvyssi rast dosahovalo prave Slovensko. V Mad’arsku
spotreba zacala rast’ od roku 1995 az do roku 1999 (z -6,3 % na 7,8 %) a v Pol'sku rastla
iba v roku 1995, nasledoval pokles az do roku 1998 (z 8,6 % na 4,9 %). Uvedené obdobia
rastu spotreby domacnosti sa v krajinach V4 vyznacovali rastom prijmov, vplyvom zvysenej
liberalizacie a zahrani¢nych obchodnych tokov. Prekvapivym faktom bol rast vytvarania
rezerv (meranych v percentach z disponibilného prijmu domacnosti) v krajindch V4 okrem
Mad’arska (pokles od roku 1995 z 14 % az do roku 2000 na 5,2 %), na Slovensku od roku 1995
do 1997 (z 6 % na 9,1 %) a v Cesku v roku 1996 (z 6,5 % na 6,9 %). Rok 1999 predstavoval
pre Slovensko oZivenie rastu spotreby domacnosti az do roku 2002 (z 0 % na 5,7 %), pokles
0 2,8 % bol zaznamenany len v roku 2003 a az do roku 2008 nasledoval rast.
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Graf 2 Vyvoj tispor domacnosti v krajinach V4
Zdroj: https://data.oecd.org/hha/household-savings-forecast.htm#indicator-chart

Tvorba uspor (graf 2) mala na Slovensku klesajucu tendenciu od roku 1997 (9,1 %) az do
vstupu do Eurdpskej tinie (0,3 %), kedy nastalo ozivenie o 0,8 %, pricom az do konca roku
2009 nasledovali ro¢né obdobia mierneho rastu a nasledovného poklesu. Ostatné krajiny V4
zaznamenavali obdobia striedania mierneho poklesu a rastu spotreby domécnosti, okrem
Mad’arska. Najvyssi rast dosiahlo Pol'sko v roku 2008 (6,8 %), nasledovalo Slovensko,
Cesko a Mad'arsko. V Mad’arsku boli vykyvy vyraznejsie, najma poklesy medzi rokmi 1999
- 2000 a pri vstupe do Eurdpske;j unie, pri¢om po tomto obdobi zaznamenalo kazdorocny
pokles az do krizového obdobia v roku 2009 (-6,7 % co bolo najvyraznejsie v porovnani
s ostatnymi krajinami V4). Uspory domécnosti v Pol'sku rastli iba do roku 2001 (12,4 %),
pokles nasledoval az do roku 2008 (0,3 %). V Cesku rastli uspory medzi rokmi 2004 - 2006
0 2,9 %, od roku 2009 az do roku 2013 mali klesajiicu tendenciu. V pripade Mad’arska
uspory domécnosti vyraznejsie rastli v rokoch 2003 - 2006, nasledovné obdobia sa striedali
fazy rastu a poklesu (ozivenie nastalo v rokoch 2011 a 2014) (OECD, 2018).

Mierne ozivenie spotrebitel'ského dopytu (do krizového obdobia v roku 2009) stviselo
s rastom hladiny redlnych prijmov domécnosti (v poradi Slovensko, Pol'sko, Cesko,
Mad’arsko), spojené s pozitivinym vyvojom cien a silnou kupyschopnost'ou doméacnosti.
Nesmieme zabl'ldat’ ani na V}'Ihodné moinosti dlhodobého ﬁnancovania §irokej ponuky
ze vplyvom oneskoreného krizového obdobia v kraj 1nach V4 nastal pokles spotrebltel’skeho
dopytu vo vsetkych krajinach v roku 2009, aj ked’ v pripade Slovenska a Ceska nastalo uz
v roku 2010 ozivenie. V Pol'sku sa doméaca spotreba ani po krizovom obdobi nedostala do
cervenych ¢isel. Vynimku opét’ tvorilo Mad’arsko. Pokial’ sa blizSie pozrieme na spravanie
sa krajin V4, vidime, Ze na Slovensku a v Cesku nastalo oZivenie spotreby domacnosti rok
po vypuknuti krizy (v tomto regione) a vo zvysnych dvoch krajinach V4 to bolo az o rok
neskor, pricom od roku 2012 vidime rast vo vSetkych krajinach V4 (PoI'sko od roku 2013).
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Rast tispor domacnosti prekvapivo nastal vo vSetkych krajinach V4 v roku 2008 (Pol'sko
a Cesko vykazovalo nasledujici rok pokles).
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Graf 3 Vyvoj zadlzenosti domacnosti v krajindch V4
Zdroj: https://data.oecd.org/hha/household-debt.htm#indicator-chart

Vyrazny rasttispor bol v Mad’arsku medzi rokmi 2012 - 2017 (z2,6 % na 7,3 %), v suCasnosti
prevlada pokles. Na Slovensku rastli ispory od roku 2013 (z 0,2 % na 3,7 %), mierny rast bol
aj v Cesku (ktoré v tejto kategorii dominuje). Naopak v Pol'sku od roku 2013 doslo k poklesu
uspor. Pri celkovom pohl'ade na zadlzenie doméacnosti (graf 3) mézeme vo vSetkych krajinach
V4 okrem Mad’arska pozorovat’ rast (Slovensko dosiahlo mierny pokles medzi rokmi 2008
a 2009). Mad’arsko dosahovalo v roku 2010 najvysSiu mieru zadlzenosti spomedzi krajin V4
(47,2 %), pri¢om spomedzi krajin V4 vedie Cesko, nasleduje Pol'sko a Slovensko. Pozitivnym
faktom je aj rast HDP a pokles inflacie od roku 2012 vo vSetkych krajinach V4, kde aktualne
vedie Cesko, nasleduje Pol'sko a Mad’arsko (OECD, 2018).

Zaver

Ciel'om state bolo preskiimat’ vplyv vybranych ekonomickych faktorov na spotrebitel’ské
spravanie domacnosti v krajinach VySehradskej skupiny, a to z hl'adiska vyvoja spotreby,
uspor a zadlzenosti domacnosti. Na zéklade analyzy a komparacie sekundarnych tidajov
sme pozorovali viaceré spolo¢né i odliSné tendencie vyvoja.

Spotrebitelia v krajinach VySehradskej skupiny boli v poslednych viac ako dvoch
desatro¢iach ovplyvneni viacerymi spoloCenskymi, politickymi a socio-ekonomickymi
zmenami, vyvolanymi zanikom vychodného bloku, jednotnym vstupom do Euroépskej
unie v roku 2004, krizovym a pokrizovym obdobim. Je preto prirodzené, Ze pocas tohto
obdobia sa menili aj sposoby spotrebitel'ského spravania, priCom prave nové moznosti
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spotreby a kontinualny rast disponibilnych prijmov vytvorili podmienky pre rast. Silny
rast spotreby zaznamenali krajiny V4 uz pred vstupom do Eurdpskej tinie v rokoch 1996
a 2000, pricom bez vyraznejsich turbulencii (okrem Mad’arska), pokracoval aj po vstupe
do Eurdpskej tnie, najméi v rokoch 2005 - 2007. Pozorujeme aj vel'mi podobné vzorce
spravania sa spotrebitel'ov v pripade Slovenska a Ceska. Pokrizovy rast spotreby vykazuju
krajiny V4 od roku 2012, (v Pol'sku od roku 2013). M6zeme konStatovat, Ze prosperita
domécnosti sa v modernej historii krajin V4 vyvijala cyklicky (aj ked’ vyvoj Mad’arska
vplyvom politicko-ekonomickych rozhodnuti sa castokrat 1iSil od ostatnych krajin V4) a
od roku 2000 vel'mi podobne. Zaujimavym je vplyv oneskoreného krizového obdobia v
tomto regione, kedy sa pokles spotrebitel'ského dopytu vo vSetkych krajinach V4 prejavil
v roku 2009, pri¢om spotrebitel'sky dopyt rastol na Slovensku a v Cesku uz v roku 2010.
OzZivenie nastalo vo vSetkych krajinach V4 v roku 2011 (okrem Slovenska) a jednotny rast
krajin V4 od roku 2013.

Za dolezitt povazujeme silu pol'skych spotrebitel'ov, nakol’ko Pol'sko ako jediné
nebolo v krizovom ani v pokrizovom obdobi v ¢ervenych ¢islach, aj ked’ doslo k poklesu
spotreby. Zaujimavym poznatkom je aj rast uspor domacnosti, ktory nastal vo vSetkych
krajinach V4, rok pred vypuknutim krizy, pri¢om Pol'sko a Cesko zaznamenalo pokles uz
nasledujuci rok. Najvyssi rast tispor dosiahlo eSte v roku 1996 Madarsko, do roku 2003 to
bolo Pol'sko. V sti¢asnosti je na prvom mieste Cesko, nasleduje Mad’arsko (vykazuje pokles),
Slovensko (vykazuje rast) a vyrazne zaostdva Pol'sko. Poslednou skiimanou veli¢inou bola
zadlzenost’ spotrebitel'ov v krajinach V4, ktord ma rastaci priebeh vo vSetkych krajinach
okrem Mad’arska (malo najvyss$iu mieru zadlZenosti a dokézalo ju znizit’ takmer o 32 % v
porovnani s rokom 2010), pritom jej Urovei je relativne nizka, €o je priznacné pre krajiny
strednej a vychodnej Europy.

ZadlZenost’ spotrebitelov v krajinach V4 stvisi aj s nizkymi arokovymi sadzbami,
doverou domacnosti spojenou s ekonomickym vyvojom, rastom HDP a poklesom inflacie.
Najmé zadlZenost” slovenskych domacnosti je najvyssia v regione strednej a vychodnej
Eurépy a spdsobend rastom uverov domacnostiam v roku 2017 (medzirocne vzrastli o
13,6 %). Préve rast zadlzenosti domacnosti povazujeme za najvyraznejsie riziko stability
finan¢ného sektora, nakol’ko zvySuje zranite'nost’ domacnosti pripadnymi Sokmi. Tento
rast je predovsetkym dosledkom pozitivneho vyvoja na trhu prace, ponuky tverov ¢i
trhu byvania. Od zaciatku roka 2018 pritom platia podmienky obozretného poskytovania
uverov (najmé na nehnutelnosti) aj pre spotrebitel'ské uvery ako opatrenie centralnych
bank v krajinach V4, v snahe o upevnenie priaznivej ekonomicke;j situécie a efektivnejsiu
koordinaciu dynamiky rastu.

KPadové slova: Dlh, Spotreba, Spotrebitel'ské spravanie, Uspory.
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Intercultural Competences

in Slovak Enterprises — Perception and Reality
Interkulturne kompetencie v slovenskych podnikoch — vnimanie a realita

Dana Bencikova, Denisa Mala

Intercultural competence appears to be an inevitable component of employee working skills in in-
ternational organizations. The related cultural intelligence (CQ) of an individual manifests in three
primary areas — cognitive, motivational, and behavioral one. Thus training of intercultural compe-
tences results in increasing CQ of the trainees. This paper outlines the first results of an ongoing
research into measuring both phenomena in Slovak enterprises, while the main goal of the paper
is to compare the perceived levels of CQ, surveyed through a 20-item 4-factor CQ scale, with the
actual manifestation of intercultural competences in the respondent’s actions. The findings of the
research were processed and evaluated by the methods of descriptive, graphical, and statistical
analysis, while similarities and differences among the overlapping competences are highlighted in
this paper. A suggestion is given with regard to training the individual intercultural competences
in order for the enterprises to achieve efficiency and competitive advantage in the Slovak and in-
ternational markets.

Key words: Cultural intelligence. Intercultural competence. Intercultural training. Self-assessment.

Interkultirna kompetencia je nevyhnutnou sucastou pracovnych zrucnosti zamestnancov v medz-
inarodnych organizaciach. S tym suvisiaca kulturna inteligencia (CQ) jednotlivcov sa prejavuje
v troch zakladnych oblastiach — kognitivnej, motivacnej a behavioralnej. Z toho vyplyva, ze tre-
ningom interkulturnych kompetencii jednotlivcov je mozné zvySovat' ich CQ. Prispevok prezen-
tuje prve vysledky prebiehajuceho vyskumu merania oboch fenoménov v slovenskych podnikoch,
pricom hlavnym cielom je porovnat pocitovanu urovein CQ respondentov, ktora bola zistovana
Stvorfaktorovou Skalou CQ, s realitou. Zistenia vyskumu boli spracované a vyhodnotené metodami
deskriptivnej, grafickej a Statistickej analyzy. Prispevok poukazuje na podobnosti a rozdiely medzi
zhodnymi kompetenciami a faktormi CQ. V zdvere autorky nacrtavaju moznosti vyuzitia tréningu
Jednotlivych interkulturnych kompetencii v podnikoch za ucelom dosiahnutia vyssej efektivnosti a
konkurencnej vyhody na slovenskom a zahranicnom trhu.

KUPucové slova: interkultiurna kompetencia. interkulturny tréning. kultiurna inteligencia. samoho-
dnotiacia Skala.

JEL Classification: F,,, F'
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Introduction

In the field of business, to be interculturally competent carries an additional value of
achieving competitive advantage in the given field. Focusing on different types of enterprises
operating in the Slovak market, the authors of the paper wish to highlight the importance
of enhancing intercultural competences within an enterprise in order for it to achieve
competitive advantage in the national and international markets. It is true that intercultural
competences are often overlooked as a component of managerial skills, and so is the concept
of cultural intelligence (CQ), the phenomenon of which has been widely accepted among
scholars, researchers, and academics worldwide. Sedliacikova and Petrik (2016) agree
that the awareness of the term ‘cultural intelligence’ is generally low among managers of
Slovak SMEs. Although growing in popularity since it was established in 2003, CQ is not a
widely spread concept among employees of business enterprises, and moreover, it is often
derogated by business managers, and regarded as unnecessary. The authors of this paper
strongly believe that the awareness of CQ and development of intercultural competences
through intercultural training is essential for an enterprise to maintain competitive and
efficient, and have based their research on this premise.

1. Theoretical framework

Due to the ubiquity of globalization in the contemporary markets, there can hardly be an
enterprise found which has never experienced a culturally diverse situation or encountered
diversity resulting from the interculturality of the current business environment. For this
reason, it appears to be a necessity to not only talk about culture, but also educate people
in being interculturally knowledgeable and competent.

Intercultural competence refers to an ability to communicate and act in intercultural
situations is such way that enables understanding between the individual participants of
interaction without violating their integrity, which manifests through cognitive, affective,
and behavioral aspects (Meskova, 2016). As suggested by Thomas (2009), intercultural
competence does not evolve automatically from one’s intercultural experience. It is
acquired as a skill in a learning process, which is normally organized as intercultural
training. We would like to point out, however, that despite being aware of culture-based
problems and conflicts of the current world, intercultural training still does not appear to be
sufficiently acknowledged as a tool to achieve organizational goals and profits. Intercultural
competence thus represents an educational challenge in all its areas for enterprises, and
a goal in achieving higher efficiency within their country of operation as well as outside
the national markets.

Cultural intelligence (CQ) may be understood as emotional intelligence extended across
cultures (Minarova, 2014). CQ, defined by Earley and Mosakowski (2004) as an outsider’s
seemingly natural ability to interpret someone’s unfamiliar and ambiguous gestures the
way that person’s compatriots would, is directly linked with the individual intercultural
competences — cognitive, affective, and behavioral. Livermore (2011) claims that CQ
manifests in three areas — head, heart, and body. According to Ang et al. (2007) these
areas encompass four CQ factors as follows: strategy and knowledge (the metacognitive
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and cognitive factors), motivation — the motivational factor, and behavior or action — the
behavioral factor.

As suggested, the two outlined phenomena — cultural intelligence and intercultural
competences overlap in all aspects, or factors. Therefore, the attempt to enhance intercultural
competences by a certain type of training will naturally lead to the increase in one’s level of
CQ. Both CQ factors and intercultural competences (IC) can be viewed from the triangular
perspective of the cognitive (cognitive and metacognitive CQ = cognitive 1C), affective
(motivational CQ = affective IC), and behavioral (behavioral CQ and IC) aspects.

Both phenomena may be measured and evaluated in their level of development, and thus
they can be trained accordingly. The authors have focused their research within the project
VEGA 1/0934/16 — Cultural intelligence as an essential prerequisite for competitiveness
of Slovakia in global environment, on measuring both CQ and IC, as well as development
of further ways and tools to self-assess intercultural competences of individuals that
would be easily applicable in Slovak international organizations. Based on the individual
results of self-assessment, closely targeted intercultural training of individual intercultural
competences will be outlined and provided to those organizations and enterprises who will
show interest in benefiting from it.

Two separate, but very closely connected, surveys of our research are described further
in this paper, which were aimed at measuring the level of cultural intelligence and self-
assessing the individual intercultural competences in Slovak enterprises of all types — from
micro to large, in order to achieve the representativeness of the sample and make viable
conclusions.

2. The aim, material and methodology

The aim of this paper is to provide comparison of the perceived levels of CQ with its
manifestation through intercultural competences, i.¢. in the respondent’s actions. The level of
respondents’ CQ was determined through a 20-item 4-factor CQ scale, and the intercultural
competences were measured by a self-assessment questionnaire created for this purpose.

The research methodology consisted of three phases. In the first phase, performed
in 2016, methods of summary, synthesis, and analysis were used, and short reviews of
available literary sources were generated. Preliminary phases of the research on both surveys
were reported on (Benc¢ikova, Mala, 2016; Benc¢ikova, Mala, 2017) in order to establish a
platform for further assessment of CQ and ICs in Slovak enterprises. In the second phase,
two separate questionnaires were administered to generate empirical data on a sample of
adult inhabitants of Slovakia (older than 18 years of age), specifically on a representative
sample of employees of Slovak enterprises. To evaluate the results of the research, the
statistical program IBM SPSS Statistics 19 was used. In the third, still ongoing, phase, an
outline of training of ICs is to be proposed for employees of Slovak enterprises, which
could be tailored according to the needs of particular enterprises, and further extended
among all types of international organizations in Slovakia.

The primary data for the second phase of the research, which is the main focus of this
paper, were collected through two questionnaires, both of which consisted of two parts.
The first questionnaire was adopted from the original 20-item 4-factor CQ scale (hereafter
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referred to as CQ scale) as elaborated by researchers at the Cultural Intelligence Center,
Michigan State University, USA (CIC, 2005). The second questionnaire was inspired by
the self-assessment CQ scale (Van Dyne, Ang, 2006), but adjusted for our purposes to
self-assess the individual intercultural competences (hereafter SAIC questionnaire) in a
working environment.

The first part of each questionnaire was aimed at identification of respondents, namely
by sex, age, the achieved degree of education, and by their affiliation to an enterprise —
national, or international, located in Slovakia. The second part of the CQ scale consisted
of 20 statements focusing on how respondents themselves view their level of CQ within its
four factors: metacognitive, cognitive, motivational, and behavioral. The statements were
evaluated by means of the Likert scale 1-7, as originally proposed by the CIC, where 1
means complete disagreement, and 7 means full agreement with the given statement. The
second part of the SAIC questionnaire, consisting of 48 questions, aimed at self-assessing
the respondents’ intercultural competences — cognitive, affective, and behavioral. The first
30 questions were structured as multiple choice, where three options were provided to
respondents to choose from. Respondents were not aware of which of the three competences
were being assessed by which questions, neither could they tell what value (1, 2, or 3 points)
was assigned to the individual responses. The final 18 questions were structured in a way
that enabled respondents estimate how developed they are in individual competences,
as a 4-point scale with specific answers was provided. Again, the same conditions were
followed, i.e. not disclosing to the respondents which competence the questions relate to.
The questions were thus easily evaluated by Likert scale 1-4. We specifically chose an even
number in order to avoid the middle — neutral value.

CQ scale was distributed to 582 respondents. For research purposes, and in order to
ensure the representativeness of the sample, 275 correctly filled-in questionnaires were used.
The representativeness of the sample, according to chosen criteria — sex, age, and achieved
educational level, was tested by Chi-square test. In all cases, the representativeness was
confirmed (p-value = 0.978, p—VaIueage =0.994, p-value , . = 1). SAIC questionnaire
was distributed to 426 respondents, of which number 123 correctly filled-in questionnaires
were used for the research purposes and in order to ensure the sample representativeness.
Similar to the previous research, the representativeness of the sample, according to chosen
criteria — sex, and achieved educational level, was tested by Chi-square test, and confirmed
in both cases (p- value = 1, p- value = 0.991). Representativeness of the sample
by age was not achieved.

The survey data were later evaluated by descriptive, graphical, and statistical analysis,
more specifically, by Chi-square test, and methods of descriptive statistics data visualization
(mean, modus, median, and frequency tables). The results correspond with the main
objective of our ongoing research, aimed at providing targeted intercultural training that
will be specifically tailored for Slovak enterprises according to the needs determined by
the level of development of the individual ICs, as well as according to their current needs
and wishes.

education
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3. Results and discussion

The object of our first research was cultural intelligence, and the subject was adult
Slovaks —employees of enterprises. The first research was performed in 2016, and focused
on evaluating the level of CQ. Out of 275 correctly filled-in questionnaires which were
used in order to ensure the representativeness, 134 were men, and 141 were women. Most
of our respondents (54) were in the age between 35-44, and over 64 (49). Interestingly, this
category (more than 64) was rather largely populated especially among micro and small
family-like enterprises where these respondents would hold the positions of the owners or
top managers. The smallest number of respondents were between 18-24 of age (29) and
between 45-54 (45). As to the education level, most respondents (178) have completed the
high school level of education, while for 78 it was without the graduation certificate, and
100 with the graduation certificate. Least respondents have achieved the master’s level of
education (44 %) and doctoral education (2).

The object of the second research was intercultural competence, and the subject was
adult Slovaks — employees of enterprises. The second research was performed in 2017, and
focused on the self-assessment of ICs in the workplace. For the research purposes and in
order to ensure the representativeness of the sample, 123 correctly filled-in questionnaires
were used, while 60 of our respondents were men, and 63 were women. As to the education
level, most respondents (79) have completed the high school, 23 respondents claimed
elementary level of education, 20 have achieved the master’s degree, and 1 respondent had
a doctoral degree. Representativeness of the second sample by age was not confirmed, and
therefore data for this category are not provided in the further analysis. However, since
this is an ongoing research, more data will be collected in the future to ensure the validity
of the research and its recommendations.

Having based our research on the original CQ scale as developed by CIC at Michigan
State University, we have followed the same rules for evaluating the individual CQ factors
— metacognitive (MC), cognitive (COG), motivational (MOT), and behavioral (BEH).
The authors of the CQ scale, however, do not provide instructions on the meaning of the
score values. Therefore, we are only able to offer an explanation based on the assumption
that within the 7-point Likert scale, where 4 represents the neutral value, all values under
4 are considered negative responses and all values above 4 are positive. We agree with
Meskova (2012), who states that for managers, possessing intercultural competence,
which corresponds to the individual CQ factors, is extremely significant, as it represents
an important tool in their work. However, our research proves otherwise, where in the
cognitive CQ factor, Slovak employees of enterprises manifest negative tendencies (3.91),
i.e. are not sufficiently knowledgeable in the field of cultural issues. This rather contradicts
with the finding that in metacognitive factor, our respondents achieved a higher value (4.8),
which would mean they are aware of the cultural knowledge they possess, and can utilize
it in practice. The top score of all (4.93) was achieved in CQ motivation, which means
that our respondents are rather motivated to enter intercultural situations, and/or open to
communicating with people from other cultures. Behavioral CQ factor reached the value
of 4.27, i.e. slightly above the neutral value. This indicates rather low ability of Slovak
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employees of enterprises to adjust their behavioral patterns to the needs of an intercultural
situation. It may also suggest low tolerance and adaptation to diversity.

There are slight differences between the overall scores for the male and female respondents,
women generally manifesting higher scores than men. We assume that women tend to be
more perceptive to potential intercultural problems and aware of cultural issues (difference
0f 0.45 pts on the scale in the metacognitive factor), slightly more knowledgeable of cultural
issues than men (difference of 0.05 pts in the cognitive factor), more motivated to experience
intercultural encounters (difference of 0.2 pts in the motivational factor), and able to adapt
and tolerate diversity better (difference of 0.39 pts on the scale in the behavioral factor).

Our research has produced some striking results, mainly when it comes to comparing
the age categories of our respondents. There is a very distinct difference in self-perception
of one’s CQ in the age group 65+, where the scores in all four CQ factors are achieving
exceptionally low values in the metacognitive, cognitive, and motivational factors, in
comparison with the other groups of respondents (MC=2.13, COG=2.58, MOT=2.10,
BEH=4.30). It may be assumed that people in this age category are no more motivated to
experience diverse intercultural encounters, do not possess cultural knowledge that would
equip them with the skills to do so, and are therefore not utilizing this knowledge to its full
potential. On the other hand, the finding that in behavioral CQ factor this age group scored
relatively high, leads us to a conclusion that within their working life these respondents have
gradually built the skill to adjust their behavior when a situation requires it, as well as the
tolerance towards opinions and behaviors other than their own. Of the age categories, the
highest scores were achieved among young people between 25-34 years of age (MC=5.33,
COG=4.61, MOT=5.56, BEH=4.96). This is a very pleasant finding, suggesting that the
new generation of managers and employees is much better equipped with knowledge, skills,
and motivation necessary to function in an intercultural environment.

The analysis of our sample according to educational level has also generated several
interesting findings. The most significant difference when compared to every other group,
appears to be in the category of respondents with incomplete high school education
(without the graduation certificate), where in all four factors, the respondents scored below
the middle value 4, i.e. proved negative tendencies (MC=3.15, COG=2.83, MOT=3.70,
BEH=3.41). This proves insufficient knowledge and its utilization in intercultural situations,
low motivation to encounter diversity, and, moreover, low tolerance and adaptability in
this matter. Significantly higher scores were obtained from the respondents with university
level of education — from bachelor to doctoral degrees, top scores in each CQ factor being:
MC=5.45 (bachelor), COG=4.58 (doctoral), MOT=5.70 (master), and BEH=4.7 (bachelor).
It is apparent that university represents that step in one’s education in Slovakia that provides
young people with knowledge, skills, and motivation to effectively function in intercultural
working environments.

In order to make generally applicable conclusions, a very detailed analysis and
explanation of what the individual scores mean would be necessary. This is, however,
impossible without understanding the significance of the individual scores within all
fours CQ factors, as meant by the original authors of the scale. What is available for us
to analyze is the comparison of our total scores with the scores achieved in two previous
researches (Ang et al., 2007) among managers of enterprises in the United States (MC=5.41,
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COG=3.80, MOT=5.80, BEH=4.98) and Singapore (MC=4.23, COG=4.72, MOT=5.70,
BEH=5.01). The comparison is especially interesting when taking account of the fact that
in the USA and Singapore, the society is structured in a highly multicultural way, while in
Slovakia, we are living in practically mono-cultural environment.

As it is evident from the score comparison, differences in the structure of the three
societies reflect in the much different scores in all four CQ factors. Especially notable are
the significantly higher scores in motivational and behavioral CQ factors in both Singapore
and the USA, which, as suggested, may be a direct consequence of people having lived
in a highly multicultural society for several centuries. This not only gives them internal
motivation to function among diverse groups of people, but also encourages them be tolerant
and able to adjust their own behavior to the needs of the diverse group.

The second research, conducted in 2017, appears to be more relevant in providing
the realistic picture of the situation related to intercultural competences of Slovak
employees of enterprises. This is mainly due to the fact that while the CQ scale provided
the respondents with a presumable understanding of how the score was calculated and
thus may have influenced their perceptions of own cultural intelligence, the structure of
the SAIC questionnaire (mainly its first 30 questions) was elaborated in such way that it
was not possible to predict the ‘appropriate’ response. The questionnaire was inspired by
the original self-assessment CQ scale as prepared by CIC, but was adjusted to serve our
purposes, i.e. assessing the individual intercultural competences — cognitive, affective, and
behavioral, as they manifest in the workplace. Since these competences correspond to the
three CQ factors tested by the original self-assessment CQ scale (Van Dyne, Ang, 2006),
when creating our version, we followed a similar pattern in structuring and evaluating
the first 30 questions. In these multiple choice questions, a respondent could obtain 1-3
points, while each intercultural competence was represented equally, i.e. by 10 questions.
The remaining 18 questions were evaluated on a Likert scale 1-4, while each intercultural
competence was also represented equally, i.e. by 6 questions. Thus altogether in each
competence a respondent could obtain up to 54 points (max. 30 in the multiple-choice part
+ max. 24 in the Likert-scale part).

It must be pointed out that unlike the original 4-factor CQ scale, the CIC’s self-
assessment CQ scale offers an evaluation of one’s scores along with their brief interpretation
by suggesting three levels of score for each competence: high, middle, and low. We have,
therefore, decided to calculate the obtained final scores in the same way, while adhering
to the system used by CIC. As the total numbers of points achieved in our SAIC and the
original self-assessment CQ scale are not the same, we have adjusted the individual level by
calculating the percentage at which each competence is high (H), middle (M), or low (L).
The cognitive intercultural competence in our SAIC questionnaire (cognitive CQ factor in
the original scale) is considered high if the respondent achieves a minimum of 70 % (38-54
points), and middle with the minimum of 50 % (27-37 points). The affective intercultural
competence (motivational CQ factor) is high at 90 % (49-54 points), and middle at 80 %
(43-48 points). Finally, the behavioral intercultural competence (behavioral CQ factor) is
considered high at 80% (43-54 points), and middle at 6 0% (32-42 points). With the use of
this scale, the final scores for all three intercultural competences were calculated as follows:
cognitive — 37.69 (M/H), affective — 39.29 (L), and behavioral —37.91 (M). Interestingly,
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differences between men and women were observed in men achieving significantly higher
on the affective competence (44.83 — M) than women (38.49 — L), and rather lower on
the cognitive competence: men (36.5 — H), and women (38.08 — H). As to the educational
level, differences appear to be practically directly linked to the level of education, with the
highest scores obtained by respondents who hold a doctoral degree in education (cognitive
=37.17 — M/H; affective = 44.91 — M, and behavioral = 39.23 — M). As opposed to these
values, in the category of respondents with high school education level and the ones who
have achieved the bachelor’s degree, the scores were much lower, with the affective
competence not even achieving the middle level.

In the second research, it has been proved that the real levels of the individual
intercultural competences do not achieve high values, moreover, they appear to be
manifesting different trends from the perceived cultural intelligence assessed in the first
research. The results of our second research cannot be related to previous researches, as
the original self-assessment CQ scale was meant for individual use and not for research
purposes. Moreover, we have created a new SAIC questionnaire, which reflects the situations
that can occur in the workplace rather than following the general pattern provided by the
original authors. Therefore, analysis related to comparison of data cannot be provided. Our
research thus appears to represent a potential springboard to attempts of other scholars who
wish analyze the level of intercultural competences for their academic or practical purposes.

Deeper statistical analysis will need to be performed in order to ensure validity
of comparison of both assessed phenomena — cultural intelligence and intercultural
competences. However, from the two independent researches that were conducted on
a representative sample of employees of Slovak enterprises, it can be claimed that the
perception of one’s own cultural intelligence (Benc¢ikova, Mald, 2016) does not correspond
with the reality (Bencikova, Mala, 2017). Through comparative analysis of results of both
researches, we have come to a conclusion that although Slovak employees of enterprises
perceive their motivational CQ factor to be rather highly developed; their affective
intercultural competence proves otherwise. The same can be said about the cognitive CQ
factor, where Slovak employees of enterprises view their knowledge of cultural issues,
norms, values, traditions, etc. as insufficient, while in reality they appear to be well-
equipped with the appropriate knowledge and strategies, as it has been proved by having
achieved middle/high values in cognitive intercultural competence. Behavioral intercultural
competence appears to be at the medium level, unlike the trend shown in evaluating the
corresponding behavioral CQ factor.

Since the perception of Slovaks related to their own intercultural competences is rather
different from the reality, we therefore assume that more awareness of the possibility to
self-assess one’s ICs will lead to a more appropriate perception of their real capabilities and
way to benefit their enterprise. Although Poliak, Benc¢ikova (2016) claims that intercultural
competence is now gradually being accepted as an important asset of work in intercultural
teams, on the basis of the research results, the authors of this paper believe that the vast benefits
of this concept are still largely undervalued. Training the individual intercultural competences
by means of tailored intercultural training methods may therefore enable development of
those competences that an individual (or an enterprise) is lacking, and improvement of those
an enterprise wishes to promote and utilize in its intercultural relations.
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Conclusion

Cultural intelligence is a relatively new phenomenon in the field of intercultural
relations. The corresponding intercultural competences, unlike cultural intelligence itself,
may easily be developed, enhanced, or improved to higher levels. With the increasing levels
of intercultural competences, cultural intelligence achieves in value as well. Such as CQ
factors, intercultural competences fall into three areas: cognitive (head, reason), affective
(heart, motivation), and behavioral (action, behavior). The perceived and the real values,
however, differ. While Slovaks view themselves as rather highly motivated to experience
intercultural encounters and situations characterized by diversity, in reality, they show the
opposite trend. Similar to this, while Slovaks believe they are not knowledgeable in cultural
issues, the opposite appears to be true when it comes to the development of their cognitive
intercultural competence. This has been proved within our two independent researches, and
through finding analogies between them. Thus we may state that the goal of the reported
research, as well as the main aim of this paper, have been successfully achieved.

The answer to the question how Slovak enterprises may benefit from the self-assessment
of intercultural competences is simple. The realistic picture of what the employees of an
enterprise are capable of and in which skills they are lagging will enable the management
to target those skills and competences that it needs to develop or enhance to achieve
competitive advantage in the national and international markets. Intercultural training,
tailored to suit specific needs of each enterprise and/or its individual employees, will be
targeting all three intercultural competences individually. Therefore, each enterprise will
be able to choose such courses and activities which will benefit its operations in order to
perform better and more efficiently. Development of intercultural training is the main goal
of the final (2018) phase of the ongoing research within the project VEGA 1/0934/16.
The outcomes of the research have an ambition to be laid out in a very practical way, and
offered as courses developing the individual intercultural competences, as required by the
needs of Slovak enterprises.
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Terrorism in Tourism
Terorizmus v cestovnom ruchu

Malgorzata Zawartka

Nowadays terrorism is the main threat for tourism and it is the greatest challenge for security
management. The aim of the article is to analyse the relationship between terrorism and tourism.
The analysis is based on multiple case studies from different tourist destinations. The article uses
secondary sources of data to show the growth of terrorism in the last decade, highlight the safety
in tourism industry and to examine the destinations with a high risk of terrorism.

Key words: Risk. Terrorism. Tourist Destination. Safety.

V sucasnosti je terorizmus velkou hrozbou pre cestovny ruch a vyznamnou tilohou bezpecnostného
manazmentu. Cielom state je preskumat vztah terorizmu a cestovného ruchu. Stat’ prezentuje pri-
padové studie z viacerych cielovych miest cestovného ruchu a vyuziva sekunddrne zdroje udajov.
Vysledkom skumania je poukdzanie na rast terorizmu v poslednom desatroci, vyzdvihnutie prvku
bezpecnosti v cestovnom ruchu a prehlad cielovych miest s vysokym rizikom terorizmu.
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Introduction

Security is certainly one of the greatest challenges for the governments and their services
whose main point of existence is detection, prevention and response to potential threats.
One of the most important aspects of security on the international stage is undoubtedly
connected to tourism and travel. Tourism security is a great challenge which requires
engagement of not only governments and their services, but it also requires the engagement
of everyone else involved in the process of travel and travel agencies, as well as hotel and
tourist attraction operators.

Possible security threats are not a main concern for many tourists while choosing
destination of their travelling. This shows that only a few tourists are aware of the risks
they undertake while selecting certain destinations.

Acts of terrorism, natural disasters, transportation disasters and diseases that could
cause epidemics are the main threats of the tourism. These threats carry a risk of death;
they contribute to financial losses. They also cause loss of interest in particular tourism
destination which in turn causes decline of affected regions.
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1. The concept of terrorism

The concept of terrorism became amplified over the last decades in the consciousness
of modern man. The main contributor is the increased frequency of terrorist attacks which
influenced millions of people to the point where terrorism became one of the main topics of
mass media and everyday conversations. Terrorist often use civilians to force governments
to take certain actions. It would seem that defining terrorism should not be difficult; however
complexity of the phenomenon makes it hard to provide an unambiguous definition.
Nowadays terrorism is defined as any act of violence that moved society (Aleksandrowicz,
2008). Therefore understanding terrorism only through its definition is a difficult task. The
scope of this phenomenon is so large that until now there is not one, universal definition
which would be used by European countries, and which would be used in either national
or international laws.

Nowadays word terrorism is quite common. It is associated with negative emotions
as: fear, threat, bomb, death of innocent people etc. Common occurrence of terrorism
does not help with an accurate and unambiguous definition of the word. The mass media
definitely plays a role in making terrorism a commonplace by frequent broadcasting acts
of violence. Quite often the term terrorism in used incorrectly due to its complexity and
multitude of its aspects.

It is not easy to find a correct definition of terrorism among more than two hundreds of its
existing ones. There are some good definitions of terrorism created by United States Department
of State, Federal Bureau of Investigation and United States Department of Defense.

According to the definition create by U.S. Department of State: “premeditated, politically
motivated violence perpetrated against non-combatant targets by subnational groups or
clandestine agents, usually intended to influence an audience”(Wojciechowski, 2009).

The definition created by FBI states that terrorism is: “the unlawful use of force and
violence against persons or property to intimidate or coerce a government, the civilian
population, or any segment thereof, in furtherance of political or social objectives” (Www.
novastrategia.org.pl).

The last of the distinguished definitions i.e. the one created by U.S. Department of
Defense depicts the terrorism as: “The calculated use of unlawful violence or threat of
unlawful violence to inculcate fear, intended to coerce or to intimidate governments or
societies in the pursuit of goals that are generally political, religious, or ideological”
(Wojciechowski, 2009).

The mentioned definitions point out the most important characteristic of terrorism — it
is inseparable from politics. Terrorism is closely connected to political power and it is used
for political transformations (Hoffman, 2001).

From a psychological perspective all kinds of attacks and increased anxiety are not
the only objectives of terrorism. Besides the political background, the important factor of
terrorism is a psychological warfare. Terrorist attacks are always conspicuous to attract as
much attention as it is possible. Terrorism is a difficult research domain for psychologists.
It is close to impossible to get in touch with terrorists to research their nature. However
there are certain theories that explain the source of terrorism. According to psychologists
terrorism is rooted in traumas experienced during childhood. Terrorist acts are kind of
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revenge against parents who were the cause of these traumas but revenge is directed against
society instead of the parents. Political scientists have another theory. According to this
theory terrorism is a result of desire to change the current state of things. The current state
of things according to terrorist is unbearable and they cannot see another solution to achieve
this change (Horgan, 2008).

2. The aim and material

The aim of the article is to analyse the relationship between terrorism and tourism. The
analysis is based on multiple case studies from different tourist destinations. The article
uses secondary sources of data to show the growth of terrorism in the last decade, highlight
the safety in tourism industry and to examine the destinations with a high risk of terrorism.

3. Growth of terrorism

Terrorism has evolved during many years of its existence and this evolution has never
stopped. In its initial form it was used in good faith. Later during its growth it was used as
one of the most dangerous weapons aimed at society. The current form of terrorism may
be dubbed as postmodern.

At the beginning of XXI century terrorism has undergone a complete change. The current
advancement of technology and progressing globalization create perfect conditions for
development of terrorist groups. Terrorists of the new era do not have particular demands;
they actually demand things which are hard to realize. Their victims are usually random and
innocent people and include tourists, which are quite unaware of the existing terrorist threat.

The modern terrorism aims to achieve its own individual status. Independent terrorists
have definite advantage on their side — they are much harder to detect while their work
individually than organized groups (Hotyst, 2011).

Terrorism of XIX and XX centuries carried certain messages. The terrorist attack of
these times were some kind of appeal, a manifesto which was directed at the authorities,
society and everyone else who’s support terrorists of these times needed to gain through
intimidation or conviction about their ideas.

The biggest role was played by society, because terrorists wanted to get its support.
The goal was easy to attain by terrorists, who fought for the so-called “right cause”. The
attacks from that time were used to start a coup or a partisan war. The casualties were
minimal. The attacks were planned in a way they would not hurt innocent and/or random
people. And if that still happened terrorist organizations would right away admit their fault
and they would provide an explanation to assure that innocent casualties were not what
they wanted. That kind of attitude allowed to keep the consequence of the attack down
to a minimum as well as it ensured the weapons of mass destruction would not be used.

Postmodern terrorism above all lacks any sort of limits. Terrorist organizations do not
apologize for the death of the innocent people killed in the incidents. The role of the society
which used be the ‘third side’ was very important in previous form of terrorism; nowadays
this role is in decline. The limits have also diminished when it comes to picking the target
of the attack as it has been demonstrated in the terrorist attacks in New York and London.
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With the beginning of XXI century terrorism became popular on the international scale.
The first incidents took place at the beginning of the 70’s, when Palestinian organizations
called “Black September” and “Popular Front for the Liberation of Palestine” hijacked the
plane. This incident shocked the whole world. But even bigger event took place in 1988,
when the terrorist attack took place on board of the American airlines (non-existent today).
The kidnapped passengers were of different nationalities, which caused an international
outrage and it brought international attention to the terrorists’ demands.

Another factor fuelling growth of the terrorism was growth of the international travel
and tourism (travelling became inexpensive and more people are able to travel into different
parts of the world). A terrorist attack at any of the biggest tourist attractions in Paris
will cause greater losses and it will bring terrorists greater fame than any cyber-attack.
Postmodern terrorism is very dangerous because it is hard to foresee the next strategic
point of attack or who will be the next victim. There is a growing number of casualties
of different nationalities, which becomes a problem in many of the democratic countries.

4. Safety in tourism industry

The aspect safety is very important in the domain of terrorism. According to the Polish
Journal of Law (“Dziennik Ustaw Nr 133 poz. 884”) from August 29", 1997 about tourist
services - Article 13, Act 2 —a tour operator is “responsible to inform his/her clients about any
particular dangers and risks to their life and health in case of visiting the destination country;
they should inform the client about and adequate insurance policy which would cover the
clients in this case. This includes any danger that might arise after the agreement is signed”.

The responsibility of the tour operator is to inform the travellers about the level of risk
to the country they are about to travel. This responsibility was overlooked by one of the
largest polish travel agencies — “ITAKA”; as a result of this oversight two Polish citizen
died during the terrorist attack which happened in Bardo National Museum in Tunis on
March 18", 2015. The wife of one of the victims sued the tour operator; the grounds of the
lawsuit were that they were not informed about any kind of risks connected with travel to
Tunisia. The tourists were not aware of the potential terrorism threat in spite of the travel
ban posted by the Polish Ministry of Foreign Affairs about Tunisia.

The awareness of the Polish society, which includes Polish tourists is very low.
Common people do not have the required knowledge about the security domain or about
the security threats and proper responses. Poland as a country is placed on the level “0”
(zero) in regards to the risk of terrorism. On this level, the only anti-terrorist methods are
limited to gaining and collecting information, border and country security control as well as
preventing potential terrorist risks. In spite of the fact that Poland is at a very low level of
terrorism risk, Polish society should be educated about security and about proper responses
in case of the terrorist attack. Current education of Polish society in the security domain
limits itself to dealing with car accidents and fires; there is no thought put into preparing
anyone in case of a possible terrorist threat. The reason for the lack and ignorance of this
kind of knowledge, is believe that it may never be useful (Gatka, 2012).

Certainly, the subject of terrorism gained more attention after the shocking attack on
the World Trade Centre on September 11", 2001. The biggest interest in the attack and
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its aftermath was shown by the mass media. The main theme of the media discourse was
whether it was possible to avoid this attack and prevent its casualties.

People, who use mass media to get current information about their country and the world
on the regular basis, are easily influenced by the opinion formed by the media. In spite of
its important role as information source for the public, it is hard to find information on how
to take care of our safety in case of a terrorist attack. There are not too many sources that
would deal with such information. The only exception is information posted on a Polish
Ministry of Foreign Affairs and Polish Police websites, which contain information on how
to act during terrorist threat (Gatka, 2012).

5. Tourist destinations with a high risk of terrorism

As already mentioned in this article, rapidly growing tourism industry is directly linked
to the risk of terrorism by increasing possibilities in which terrorist attacks can be carried
out. Large groups of travellers occupying airplanes, tourist attractions such as museums,
hotels and beaches full of international travellers lure terrorists and are ideal targets for
terrorist attacks of international scale.

Terrorist attacks in tourist destinations is not a problem that came to existence in the XXI
century. The proof of that is one of the most shocking terrorist attacks that happened during
the Summer Olympics in Munich in 1970. The organization behind the attack was Palestinian
“Black September”; the attack itself was the answer to the ban of Palestinian athletes from
the events. The terrorists took 11 Israeli Olympic team members as hostages; all hostages
as well as the five terrorists lost their lives. All members of the “Black September” were
Palestinians, but they all lived in the western European - mainly Germany. Living in the
western countries allowed the terrorists to become westernized, they were familiar with
the local places (sense of direction), culture and customs.

Due to the risk assessment of tourist destinations everyone involved in the international
tourism can better understand the threats. “International SOS” is the world’s largest medical
and travel security services company that specialises in medical assistance, travel security
advice and information, emergency services, healthcare, evacuation and repatriation
services. The company was founded in 1985 and has two headquarters in London, UK and
in Singapore; the company operates from over 1000 locations in about 90 countries and it
receives about 5 million assistance calls annually. In 2016, it started to publish Travel Risk
Map (figure 1) to help organisations better understand the risks in the markets where they
operate and travel. The Travel Risk Map displays each country’s medical risk rating and
travel security risk rating. The result is a comprehensive overview of risks by destination.
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Figure 1 Travel risk map of Europe

Source: www.internationalsos.com

Presently, the countries with highest terrorist risk in Europe according to reports prepared
by the International SOS are: France, Belgium, Germany, and the United Kingdom. The
high level of risk is associated with the previous terrorist attacks. For many years now, the
high level of terrorism is also present in Turkey, Syria, Iraq, Saudi Arabia, Afghanistan,
Pakistan, Yemen, as well as many African countries like Egypt, Tunisia, Libya, and
Morocco. The higher level of risk is also present in India and Thailand which are quite
popular destinations for European tourists.

Some of the countries mentioned above like Turkey were very popular tourist
destinations with a rich culture and great climate. Over the years 1995 to 2013, the
country experienced a rapid growth of tourism. Unfortunately, in 2015 and 2016, Turkey
has experienced two terrorist attacks and their travel and tourism has suffered losses as it
stopped being a preferred travel destination.

The first terrorist attack took place on October 10, 2015 in Ankara at a very busy train
station, where the bomb was detonated; 100 people were killed and 250 were injured in
the attack. The next terrorist attack took place on March 13, 2016 in the capital of Turkey;
again the target was a busy transit centre for tourists and local people. The car bomb laden
with explosive was detonated - 37 people were killed and 75 were injured. The Islamic
State claimed the responsibility for both attacks. Even though both attacks took place in
the capital of the country, the loss of tourist was felt in other parts of the country, where
the tourist attractions lost their clients for the first time in 10 years. Tourists were afraid of
their own safety and even low and attractive prices were not able to sway their opinion.
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Another popular destination affected by terrorist attacks is Tunisia. This country has
a great climate, culture and landscapes to make it a desired tourism destination. Tunisia is
also a country of beautiful beaches, sightseeing places as well as sports attractions such as
golf courses. There was a shocking terrorist attack that happened in one of the most popular
destinations in city of Susa on June 26th 2015. A member of a terrorist group disguised as a
tourist walked onto a beach carrying a weapon hidden in umbrella. He started shooting at the
innocent tourists. Afterwards he went into hotel where continued his shooting rampage. The
responsibility for this attack which killed 39 tourists was claimed by the Islamic State. The
victims were mainly citizens of the United Kingdom, Germany, Portugal, Russia, Belgium
and Germany. The attacks caused many tourists to leave Susa, and those who were about to
arrive cancelled their travel plans. Even more drastic attack happened in the museum in Tunis.
When the tourists were getting off the buses some unknown attackers started shooting at them.
The attacker then moved inside of the museum building where they continued to fire their
weapons. This attack has claimed 23 lives, including two Polish citizens, Germans, Italians and
Spanish. Four people were injured. The responsibility for the attack was claimed by the Islamic
State. These two shocking and blatant terrorist attacks caused a great decline in tourist traffic,
where the memories of the bloody events of 2015 caused many to rethink their travel plans.

Besides Turkey and Tunisia, Egypt is another popular, yet dangerous tourist destination
for those interested in the Arab culture. Egypt is struggling for more than 35 years now with
a growing terrorism problem. Terrorist attacks have direct influence on the declining sense
of security among the tourists, and this can be directly translated into a decreased number
of tourists. Since tourism is one the most important sectors of the Egypt’s economy this
can have catastrophic impact on the Egyptian economy.

Until year 2004 Egypt was a relatively peaceful country. In 2004 a terrorist attack was
carried out in the city of Taba. A year later, in 2005 another terrorist attack took place in
city of Cairo, as well as in a well the famous holiday resort Sharm El-Sheikh. Terrorist
decided to target tourists who were an easy target. This choice have also created desired
by terrorists international reactions. A reaction of this magnitude would never be achieved
by killing an Egyptian national.

As a consequence of the attack in Sharm El-Sheikh 70 people were dead and 50 were
injured. According to the research conducted by the web portal biznes.onet.pl, Egypt lost
73% of its popularity as a tourist destination in the years 2015/2016. Some popular tourist
destinations, which used to be considered safe by Polish tourists, lost their attractiveness;
countries as France, Turkey, Tunisia or Egypt were no longer seen as interesting destinations
for Polish travellers, who decide to go to safer destinations as Poland, Czech Republic, Austria
or Croatia. In spite of the negative aspects of terrorism, there is a chance to grow tourism sector
of the countries which were never appreciated and never seen as tourist attractions before.

Conclusion
Undeniably, terrorism in its current form with its large scale deadly attacks is one of
the greatest challenges for the security policy of the XXI century. The magnitude of the

phenomenon is quite large and the consequences of the terrorist attacks have not only local
but international scale and reach. There is a growing anxiety where people are afraid of
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their safety. Terrorist groups keep on evolving by changing their methods of attack and
changing their targets; they are targeting innocent victims, and more often currently tourists
become the target of terrorist attacks.

Nowadays the travel is dominated by young and educated people; people who can make
conscious decisions about their travel destinations. An important criterion in the selection
of the travel destination for a conscious tourist is the level of security of the place.

Some countries that were popular tourist destinations until the terrorist attacks happened
are losing their appeal to countries which are just as popular but definitely safer destinations
as: Greece, Croatia, Italy or Portugal.

In spite of the growing number of terrorist attacks in recent years, not all tourists are
aware of the terrorist threat; these people do not know how to get the information about the
security level of travel destinations. Therefore it is important to create education programs
so the public can learn about safety and security from reliable sources, instead of learning
about it from biased publications/media.
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Z VEDECKEHO ZIVOTA /
FROM SCIENTIFIC LIFE

Etika vedeckej prace doktoranda!
Ethics of Scientific Work of Doctoral Students

Kazdoro¢na vedecka konferencia
doktorandov na nasej fakulte prinasa
nové podnety a poznanie. Rad by som
upriamil vasu pozornost’ na etiku vedeckej
prace. Jej sucasny stav vedeckej Cistoty
v akademickom prostredi je znepokojivy.
Nie je v silach jednotlivca tento stav
vyriesit. Pokladam preto za nevyhnutné na
tuto tému diskutovat. Som presvedceny,
ze kazdy by mal zacat’ od seba a od svojho
bezprostredného okolia.

Urcite ani ja nie som etaldbnom vedecke;j
Cistoty. S odstupom ¢asu by kazdy jednotlivec
riesil uréité zivotné i pracovné situacie inak
a mozno by viaceré svoje rozhodnutia
korigoval. Inak to nie je ani na useku
vedeckej prace. Kazdy ¢lovek sa pri svojom
narodeni vyznacuje vnutornou ¢istotou
a ,,neskazenostou. Aj vy — doktorandi
amladi vedecki kolegovia— stojite na prahu
novej etapy zivota, lebo cely vedecky Zivot
mate eSte pred sebou. Zachovajte si preto
¢o najdlhsie svoju ¢istotu, Cestnost’ v praci
a nepokrivent1 vedecku chrbtovu kost'.

Stcasné prostredie nam stale CastejSie
ukazuje obludnost’ systému nahanania sa
za ,,Ciarkami‘ a mnozstvom publikovanych
vystupov evidovanych v registracnych
databazach. Neberieme ohl'ad na to, ¢o
publikujeme, pre koho ma byt publikovany
prispevok prinosny a akym spdsobom
to dosiahneme. Uvediem dva priklady —
jeden je z domaceho a jeden z externého
prostredia. V prvom pripade som v naSom

! Z prihovoru docenta Vladimira Uradnicka, prode-
kana Ekonomickej fakulty Univerzity Mateja Bela
na otvoreni 13. medzinarodnej vedeckej konferencii
Scientia [uventa 2018.
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knizni¢nom systéme nasiel za jeden jediny
rok publikovanych a evidovanych priblizne
25 vystupov toho isté¢ho autora. V pripade
druhého autora bolo za rok 2017 viac ako
40 vystupov publikovanych a evidovanych
v databaze Scopus, pritom v jednom cisle
prilohy zahrani¢ného karentovaného
Casopisu mal tento autor (v spoluautorstve)
viac ako 10 prispevkov (vietko evidované
v databaze Scopus a vo WOS). Pritom
v obidvoch pripadoch ide o mimoriadne
fundovanych kolegov, ktorych —aspon podl'a
mdjho nézoru — zdeformoval uplatiiovany
systém. Alebo si myslite, Ze by som to mal
uvadzat’ ako pozitivne priklady?

Este vacsi problém vidim, a neviem
sa s tym vnutorne vysporiadat’, ze obludné
rozmery zaCina nadobudat’ aj prax, kedy
sa ,,nanominuje* niekto ako spoluautor,
a pritom jeho skutoény podiel na vzniku
vedeckej Studie je len jeho ,,sila®, ,,autorita®,
pripadne ,,postavenie®“. Nemam teraz
na mysli pripady spolo¢nych publikacii
Skolitel'a a jeho doktoranda, kde Skolitel’
dava myslienku, formuluje metodiku, ktora
je Castokrat urCujuca, usmeriiuje hlavného
autora ¢lanku (svojho doktoranda) pri jeho
pisani a urobi zavere¢né redigovanie textu.
Predpokladdm pritom, Ze takato spolupraca
sa prejavi v prisluSnom percentudlnom
podiele autorov. Som vsak ,,zdeseny* z toho,
ze niekto najde drzost’ a z pozicie sily
starSieho kolegu sa dopiSe ako spoluautor
doktoranda, resp. mladého vedeckého
pracovnika bez akéhokol'vek naznaku
realnej prace na ¢lanku.

Mili mladi kolegovia, vyzyvam vas
a prosim, aby ste sa nebali poukazovat’ na
takéto pripady a hlavne, aby ste mali dostatok
sily a odvahy im odolévat’. MoZno nebudete
mat za rok desiatku A-ckovych, resp.
B-¢ckovych vystupov, mozno splnite prisne
podmienky habilitacného a vymenovacieho
konania, ak sa rozhodnete profesijne



pokracovat’ vo vedeckej praci, o par rokov
neskor, ale zachovate si svoju tvar pred
sebou samymi a aj pred I'ud'mi z vasho
okolia, na ktorych vam najviac zalezi.
Prajem vam i ndm, aby sme tu silu a odvahu
spolo¢ne nasli. Drzim vam k tomu palce a
som pripraveny vas v tejto snahe aktivne
podporit’.

Nielen v sukromnom Zivote, ale aj vo
vede, ako sucasti pracovného Zivota na
vysokej Skole plati, Ze ni¢ nie je len ¢ierno-
biele, ze Gispechy sa striedaju s neuspechmi,
radosti so starost’ami, vzostupmi a padmi.
Cesta vedeckého badania a skimania je
tfnista a plna prekdzok. Bud'te zdravi,
zdravo dravi, dravo zvedavi, bud'te trpezlivi
a pracoviti. Nedajte sa odradit’ pripadnymi
neuspechmi alebo moZznou neprajnostou
okolia a prekazkami, ktoré vam zivot
pripravi. Bud'te $tastni a bud'te uspesni.

Prajem Vam a nam vSetkym, aby
dnesné rokovanie konferencie bolo tspesné
a prinosné pre vSetkych jej ucastnikov.
Budem rad, ak vyuzijete podu tejto
konferencie nielen na prezentovanie svojich
prispevkov, ale aj na vzajomnu diskusiu a na
hl'adanie moznosti d’al$ej, nielen odborove;j
a medziodborovej, ale aj medzifakultnej a
medziuniverzitnej publikacnej a vedeckej
spoluprace.

Vladimir Uradniéek

Medzinarodna vedecka konferencia
Scientia Iuventa 2018

International Scientific Conference
Scientia Iuventa 2018

Na pdde Ekonomickej fakulty Univerzity
Mateja Bela v Banskej Bystrici sa 19. aprila
2018 konal uz trinasty ro¢nik medzinarodnej
vedeckej konferencie doktorandov
a mladych vedeckych pracovnikov Scientia
Iuventa. Konferencia vytvara priestor pre
publikovanie prvych vedeckych prac,
vymenu novych poznatkov a skisenosti
z vedeckej ¢innosti s partnermi z domova
i zahranicia. Odborny garant konferencie doc.
Ing. Vladimir Uradniéek, Ph.D., prodekan pre
vedeckovyskumnu ¢innost’ na Ekonomickej
fakulte Univerzity Mateja Bela pri otvoreni vo
svojom prihovore apeloval na etiku vedeckej
prace doktorandov a mladych vedcov.

Konferencia v dopoludiajsich hodinach
rokovala v pléne a popoludni pokracovalo
rokovanie v piatich sekciach. V pléne, ktoré
bolo mozné sledovat’ aj na internete vystupili
traja recnici. Prvym prednésajucim bol Ing.
Peter Hroncek, PhD., absolvent a byvaly
interny doktorand Ekonomickej fakulty
UMB, v sti¢asnosti analytik Utvaru hodnoty
za peniaze, ktory prezentoval tému ,,Hodnota
za peniaze — najlepsi z moznych svetov®.
Nasledne v pléne vystupil absolvent UMB
Ing. Stanislav Panis, analytik J&T banky
s prednaskou na tému ,,Efektivne fungujuca
eurozoéna so sériovymi devalvovaémi?“,
Zahrani¢nym recnikom bol externy doktorand
Ekonomickej fakulty UMB Mgr. Patryk
Jabtonowski, vykonny riaditel Panorama
Advisory (Pol'sko) s prednaskou na tému
»Automatizované finan¢né poradenstvo a jeho
vplyv na sicasny stav odvetvia spravy aktiv*.

Popoludni pokracovalo rokovanie
v sekciach podla akreditovanych
studijnych programov doktorandského
studia na Ekonomickej fakulte UMB. Na
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konferencii bola vytvorena aj osobitna sekcia
s rokovacim jazykom anglickym, v ktorej
prezentovali svoje prace zahrani¢ni ucastnici.
V kazdej sekcii bol predsedom zastupca
akademickej obce Ekonomickej fakulty
UMB, sticasni alebo byvali doktorandi fakulty,
zastupca z praxe a tajomnik/cka sekcie. Pocas
konferencie pracovali sekcie — Cestovny
ruch, Ekonomika a manazment podniku,
Verejna ekonomika a sluzby, Financie
a Medzinarodna sekcia. V jednotlivych
sekciach sa prezentovalo 33 aktivnych
ucastnikov z domacej Ekonomickej fakulty
UMB; slovenskych univerzit — Ekonomickej
univerzity Bratislava, Univerzity Komenského
Bratislava, PreSovskej univerzity v PreSove
a zo zahranicia (Budapest Business School,
Szent Istvan University, Budapest University
of Technology and Economics).

Hodnotiace komisie posudzovali
jednotlivé prispevky z obsahového hl’adiska,
sposobu prezentacie rieSenych problémov,
priebehu diskusie, vedeckej spravnosti
a erudovanosti argumentacie. S cielom
zabezpecit’ korektnost” hodnotenia, kde
nebolo mozné vzadjomne porovnavat
roéznorodé témy v Sirokom zamerani
jednotlivych sekcii, boli vsetky prezentované
prace odmenené kniznymi cenami.

Konferencie sa zcastnilo 75 autorov
z Bulharska, Ceska, Mad’arska, Moldavska,
Pol'ska a Slovenska, ktori zaslali 65 prac.
Prace, ktoré presli recenznym konanim
su publikované v zborniku na CD nosici.
Recenzentmi prac boli profesori a docenti
Ekonomickej fakulty UMB pdsobiaci
na roznych katedrach. Zbornik bol
distribuovany jednotlivym autorom a je
zalozeny v kniznici Univerzity Mateja Bela
v Banskej Bystrici.

Organizatorom konferencie bolo
Centrum rozvoja doktorandov v spolupraci
s Ekonomickou fakultou Univerzity
Mateja Bela a obCianskym zdruzenim
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Ekonomia. Poslanim Centra rozvoja
doktorandov na Ekonomickej fakulte
UMB je prostrednictvom tvorivych aktivit
doktorandov poméahat’ zlepSovat’ kvalitu
vedecko-vyskumného a edukacného procesu
a rozvijat’ spolupracu s praxou, pre ktort
pripravuje fakulta absolventov. K hlavnym
¢innostiam CRD patri zapéjanie Studentov
do domacich a zahrani¢nych projektov,
organizovanie medzinarodnych konferencii
a workshopov, nadvézovanie spoluprace
so subjektmi hospodarskej praxe a vymena
informéacii medzi doktorandmi a praxou.
Aj na tomto mieste chceme pod’akovat’
¢lenom akademickej obce Ekonomickej
fakulty UMB za ich pomoc pri organizovani
konferencie. Nasa vd’aka patri hostom,
ktori vystupili v pléne, ¢lenom hodnotiacich
komisii a vSetkym, ktori prispeli k ispeSnému
priebehu konferencie. V neposlednom rade
sme vd’akou zaviazani vedeniu Ekonomicke;j
fakulty UMB, ob¢ianskemu zdruZzeniu
Ekonomia a vydavatel'stvu Belianum,
ktorych Ustretovost’ si mimoriadne vazime.

Simona Budinska, Zuzana
Huliakova, Michal Budinsky



DvadsiatyStvrty ro¢nik medzinarodnej
Studentskej vedeckej konferencie

na Ekonomickej fakulte UMB

The twenty-fourth Year of the International
Student Scientific Conference at the
Faculty of Economics MBU

Vyznamnou sucastou vedecko-
vyskumnej ¢innosti Ekonomickej fakulty
Univerzity Mateja Bela je Studentska
vedecka aktivita. Domaci aj zahranicni
Studenti prezentuju vysledky svojho badania
a tvorivej ¢innosti na tomto medzinarodnom
podujati, ktoré sa kona na fakulte kazdoro¢ne
v jarnych mesiacoch. Dna 12. aprila 2018
sa medzinarodna Studentska konferencia
konala uz po dvadsiatystvrtykrat.

Prihlasené prace boli podla tematiky
rozdelené do 6smich sekcii, a to cestovny
ruch; ekonomika a manazment podniku;
financie, bankovnictvo a investovanie;
kvantitativne metody a informatika; verejna
ekonomika a regionalny rozvoj; spolocenské
vedy; manazérske systémy a sekcia ur€ena
studentom strednych §kol. Studenti na
konferencii prezentovali 45 sutaznych
prac autorského kolektivu 58 autorov,
z toho bolo 5 prac od 12 zahrani¢nych
Studentov z Pol'ska a Gruzinska. Hodnotiace
komisie zostavené z ucitelov a Studentov
posudzovali aktudlnost tém, Groven
spracovania témy, pridani hodnotu prac,
vyuzitel'nost’ vysledkov pre rozvoj teorie
i praxe, ako aj iroven prezentacie.

Dekan Ekonomickej fakulty UMB
docent Peter Kristofik a prodekanka pre
medzinarodné vztahy docentka Vanda
Marakova vyjadrili obdiv a uznanie
vSetkym, ktori sa odhodlali prezentovat
a obhajovat’ svoje odborné a vedecké
poznatky, a prispeli tak k rozvoju teodrie
i praxe. Vyzdvihli aj vyznam tohto tradicného
podujatia Studentov domovskej ekonomickej
fakulty, Studentov partnerskych univerzit

i Studentov strednych §kol. Napriek velkému
rozptylu zdujmov stcasnych Studentov
zaznamenavame kazdoroCne mierny rast
poctu prihlasenych prac i zicastnenych
domaécich i zahrani¢nych Studentov. Po
tretikrat svoje prace prezentovali aj Studenti
strednych §kol z regionu (Detva, Krupina,
Banské Bystrica). Predsedovia sutaznych
por6ot vyzdvihli nielen kvalitu prac, ale aj
ich prezentaciu. Pod’akovali stitaziacim
Studentom a ich konzultantom za spolupracu
pri ich vedeni. Ucast’ a tvoriva atmosféra
v jednotlivych sekciach bola vysledkom
aj aktivneho pristupu Studentov, ktori sa
podiel’ali na priprave a priebehu stitaze.

NajlepSie prace v kazdej sekcii boli
odmenené. Dekan fakulty docent Kristofik
a prodekan docent Hussam Musa odovzdali
sut’aziacim diplomy a vecné ceny. Prijemnym
spestrenim slavnostného vyhodnotenia bola
aj prehliadka drevenych vyrezavanych
a malovanych krizov znameho I'ndového
rezbara a vytvarnika z Detvy pana Milana
Malceka a 'udové piesne z Podpolania
v podani Studentky Obchodnej akadémie
v Detve.

Vanda Marakova
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RECENZIA / BOOK REVIEW

EVERETT, S.

Food and Drink Tourism. Principles and Practice
[Gastronomicky cestovny ruch. Principy a
prax]. Singapore : SAGE Publications, 2016.
447 s. ISBN 978-1-4462-6773-8.

Cestovanie za kulturou stravovania sa
stalo popularnou aktivitou v cestovnom
ruchu, kde su jedla a napoje zdrojom
zazitkov turistov. Putavy pohlad na
gastronomicky cestovny ruch, cestovanie
a vol'ny ¢as motivovany jedlom a napojmi
poskytuje aj posudzovana publikacia.
Pontka multidisciplinarny pristup
k problematike gastronomického cestovného
ruchu. Zahfna teériu a priklady z mnohych
odborov vratane kultury, obchodu,
socioldgie, marketingu, politiky, geografie
a hotelierstva. KIi¢ovou ¢rtou publikacie
je dodatok ,,Praca s gastronomickym
cestovnym ruchom®, ktory sprostredkuva
informacie o zamestnanosti v réznych
formach gastronomického cestovného
ruchu. V kazdej kapitole st obsiahnuté
pripadové stadie. V zdvere kazdej kapitoly
je, okrem zavere¢ného zhrnutia, uvedeny aj
zoznam pouzitej literatlry.

Text je rozdeleny do troch Casti. Prva Cast’
sa zameriava na rozvoj gastronomického
cestovného ruchu, druhé cast’ je venovana
propagéacii a znaCke gastronomického
cestovného ruchu a tretia ¢ast’ poukazuje na
gastronomické atraktivity a podujatia.

Prva kapitola dava odpoved na to,
¢o je gastronomicky cestovny ruch (s. 9
— 22) a vysvetluje zakladné pojmy, napr.
gastronomicky cestovny ruch a tcastnik
gastronomického cestovného ruchu podla
nazorov autorov odbornej literatury.

V druhej kapitole sa pojednava o historii
kulinarskeho skiimania a gastronomického
cestovného ruchu (s. 23 — 37). Autorka okrem
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in¢ho poukazuje aj na negativnu stranku
gastronomického cestovného ruchu spojent
s vysokou spotrebou potravin vo svete.

Rozvoj identity a kultirnych dimenzii
jedal a napojov je obsahom tretej kapitoly
(s. 38 — 52). Sprostredktva pohl'ad na jedla
anapoje ako stcast’ kultirneho dedi¢stva vo
svete, kde jedla a napoje predstavuju urcity
symbol krajiny, vyvolavaji nostalgicku
spomienku na navs$tivené miesto alebo sa
pokladaju za suvenir.

Obsahom Stvrtej kapitoly s Specialne
formy cestovného ruchu a rozvoj cestovania
motivovaného jedlom (s. 53 — 70). Podla
autorky, gastronomicky cestovny ruch
predstavuje sposob, ako rozvijat’ osobny
rast, podporovat tvorivost, zdravie,
nové skusenosti a vztahy medzi l'ud'mi.
Zameriava sa aj na marketing, ktory plni
dolezitt ulohu pri propagacii Specidlnych
foriem gastronomického cestovného ruchu.

Diskusiu o tom, ako gastronomicky
cestovny ruch prispel ku globalizacii
a lokalizacii jedal a napojov, prinasa piata
kapitola (s. 71 — 86). Autorka uvadza
definicie globalizacie a lokalizacie réznych
autorov, poukazuje na vztah potravin
a globalizacie. Uvadza, Ze roz$ireny
globalny vplyv myslienok, l'udi a priemyslu
by sa nemal povazovat len za destruktivny
a negativny proces, pretoze globalizacia
ponuka aj impulz na objavovanie miestnych
gastronomickych tradicii, kultar a procesov.

Obsahom Siestej kapitoly je jedlo,
cestovny ruch a pol'nohospodarska politika (s.
87 — 108), osobitne vztah gastronomického
cestovného ruchu, polnohospodarstva
a rybolovu. Autorka poukazuje na fakt, Ze
rybolov, chov zvierat a pol'nohospodarstvo
su sucastou uspokojovania dopytu v
cestovnom ruchu.

Siedma kapitola je venovana vinnemu
cestovnému ruchu (s. 109 — 127) a jeho
historii. Ugastnikov vinneho cestovného



ruchu rozdel'uje do Styroch skupin, a to na
milovnikov vina, I'udi, ktori sa zaujimaju
o vino, novacikov a l'udi, ktori piju bez
zaujmu o vino. V tejto suvislosti autorka
spomina aj vinne festivaly a podujatia.
Druha cast’ je zamerana na propagaciu
gastronomického cestovného ruchu, kde
O0sma kapitola pojednava o marketingu
a znacCke gastronomického cestovného
ruchu (s. 132 — 149). Autorka vychadza
zo zakladnych ,,4P“ — produkt, distribucia,
marketingova komunikécia a cena.
Marketingovy mix nésledne aplikuje na
sluzby gastronomického cestovného ruchu.
Ulohe médii a socialnych médii v
marketingovej komunikécii gastronomického
cestovného ruchu je venovand deviata
kapitola (s. 150 — 164). Pozornost’ sa
zameriava na marketingova komunikaciu
gastronomického cestovného ruchu online,
v tlacovych, televiznych alebo rozhlasovych
médiach. V propagacii gastronomického
cestovného ruchu su vSak nezastupitel'ni
vyznamni §éfkuchari v televiznych relaciach,
ktoré spajaju jedlo s cestovanim. ESte stale
maju v propagacii svoje miesto aj tlacené
média, v sicasnosti ma pritom vyznamné
postavenie internet, najmé vlogy a blogy.
Délezitou sucastou cestovného ruchu
je jeho riadenie. Desiata kapitola sa
preto zaobera riadenim gastronomického
cestovného ruch, ktorého vychodiskom je
marketing a jeho interpretacia (s. 165 —
178). Autorka vychadza z vysvetlovania
podstaty gastronomického cestovného
ruchu a uvadza, ze sucasny navstevnik
gastronomického cestovného ruchu
je ¢im dalej, tym viac scestovany. To
znamena, ze ma ovela viac vedomosti
ako v minulosti. Skusenosti tzv. nového
navstevnika zahfiiaji ochutnavky jedal
anapojov v navstivenych krajinach, Gcast’ na
multimedialnych vystavach alebo navstevu
podnikov na vyrobu jedal a napojov.

Jedenasta kapitola poukazuje na navrat
k lokdlnym, regiondlnym a narodnym
potravinam (s. 179 — 195). Je preto dolezité,
aby v gastronomickom cestovnom ruchu
spolupracovali vSetky zainteresované
subjekty. S tym suvisi aj nakup miestnych
surovin a potravin. Pritom je dolezita nielen
certifikacia miestnych a narodnych jedal
anapojov, ako aj organizacit, ktoré vyrabaju
zdravé jedla a pri podnikani reSpektuju
etické principy a tzv. fér-plej podmienky
pre svojich dodavatel'ov, zamestnancov
a konecnych spotrebitelov.

Tretiu Cast’ o atraktivitich a podujatiach
zameranych na jedla a napoje uvadza dvanasta
kapitola (s. 199 — 213), ktora je venovana
zmenam cielového miesta vplyvom rastu
zdujmu o tradi¢né miestne jedld a napoje.
V dosledku toho dochadza k vyssej produkcii
a spotrebe jedal a napojov. V sucasnosti sa
investuje v cielovych miestach do budovania
infrastruktiry vratane ubytovacich kapacit pre
navstevnikov. To sa prejavuje aj v zmene krajiny
a jej ekologického prostredia. V tejto stivislosti
autorka poukazuje aj na dlezitost’ udrzateInosti
gastronomického cestovného ruchu.

Festivaly, podujatia a trhy zamerané na
ponuku jedal a napojov st predmetom trinastej
kapitoly (s. 214 — 232). Z tohto hladiska je
vyznamna uloha podujati gastronomického
cestovného ruchu pri rozvoji cestovného ruchu
v cielovom mieste. Autorka venuje pozornost’
ekonomickym uc¢inkom gastronomickych
podujati, ktoré sa spajajiinielen s ekonomickym
rastom cielového miesta, ale aj a s prijmami
miestneho obyvatel'stva. Okrem ekonomickych
st vyznamné aj socialne a kultirne Gc¢inky
spojené so zachovanim kulturnych tradicii,
jedal a napojov aj pre d’alSie generacie.

Gastronomiou inspirované podujatia
su obsahom S$trnastej kapitoly (s. 233 —
247), ktora zdoraznuje, ze organizatori
gastronomickych podujati organizujii podujatia
inSpirované minulost'ou cielového miesta,
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aby prilékali novych navstevnikov. Pritom
stredobodom pozornosti su miestne jedla
anapoje ako dobrodruzstvo. Ciel'om pritom je
pozitivne alebo negativne zaujat’ navstevnika
(nebezpecné a straSidelné jedla, napr. ponuka
kravskych hlav na trhu na konzumovanie).

Autorka sa zameriava aj na budovanie
chodnikov a tras gastronomického cestovného
ruchu (s. 248 — 266). Uvadza priklady
a ilustracie zo sveta, napr. vinne cesty, syrové
chodniky, trasy z morskych plodov, ktoré
mozu byt’ zamerané aj na iné regionalne témy.
Poukazuje pritom na nevyhnutnost’ spoluprace
podnikatel'ov a organizacii posobiacich
v cielovom mieste, ako aj miestnych
obyvatelov. Cielové miesta sa aj takymto
sposobom snazia ponukat’ navstevnikom
cestovného ruchu jednotny, a pritom rozsireny
produkt gastronomického cestovného ruchu.

Sestnastakapitola je venovana atraktivitam
pre navstevnikov gastronomického
cestovného ruchu (s. 233 — 285), v ktorej
sa najskor porovnavaju vymedzenia pojmu
atraktivita. Podl’a jedného z nich je cestovny
ruch sucastou tzv. ekonomiky skusenosti
a vSetky atraktivity pre navstevnikov by mali
zahfat’ asponi jednu zo Styroch skusenosti:
predstavenie, vzdelavanie, estetiku alebo unik
od realneho zivota (eskapizmus).

Sucastou gastronomického cestovného
ruchu st okrem jedal aj napoje (s. 286 —
309). Kapitola prezentuje cestovny ruch
zamerany na vino, whisky, pivo, ¢aj, saké
a cider. Autorka uvadza, Ze ide o jednu
z foriem kultarneho cestovného ruchu
a zdoraziiuje, ze vyznamne podporuje
ekonomiku cielového miesta v podobe
priamych prijmov od navstevnikov.

Doélezita tlohu v cestovnom ruchu ma
udrzatel'ny rozvoj. Osemnasta kapitola
pojednava o tllohe gastronomického cestovného
ruchu v udrzatel'nom rozvoji (s. 310 — 329).
Autorka vychadza z teoretického vymedzenia
pojmu udrzatelnost’ a uvadza priklady zo
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sveta, ako moze gastronomicky cestovny ruch
prispiet’ k ekonomickej, socidlnej, kulturnej
a environmentalnej udrzatelnosti.

Z navstevnikov cielového miesta sa
pri vykonavani rekreacnych aktivit stavaja
nielen spotrebitelia, ale aj producenti
miestnych jedal a népojov (s. 330 — 348),
ak absolvuju napr. kurzy varenia.

Pre zabezpecenie udrzatelného rozvoja
je dolezity aj pocet dodavatelov surovin
na pripravu jedal a napojov. Autorka preto
v dvadsiatej kapitole venuje pozornost’
dodavatel'skym retazcom (s. 349 — 372).
V nadvéznosti na to skiima aj dodavatel'ské
retazce v cestovnom ruchu, najmé hotely
a reStauracie (s. 373 — 405). Zdoraziuje,
ze je nevyhnutné vyuzivat miestnych
dodavatelov, pretoze ponukané jedla
a napoje v podnikoch cestovného ruchu tak
ziskaju autenticitu cielového miesta. Podl’a
tohto si navstevnici spétne spajaju cielové
miesto s danym jedlom alebo napojom.

Prestudovanim publikacie ziska Citatel
komplexny pohlad na gastronomicky
cestovny ruch ako cestovatel'sky ciel
a pochopi jeho vyznam. Cielom publikacie
bolo podat’ uceleny pohlad na atraktivity
a podujatia gastronomického cestovného
ruchu. Autorka ho naplnila velkym
prehladom skumanej problematiky
a uvadzanim pocetnych prikladov zo sveta.
Publikécia je vhodna nielen pre Studentov
cestovného ruchu aj vd’aka kontrolnym
otazkam, pripadovym Stadiam a bohatej
odporucane;j literature, ale aj pre producentov
potravinovych surovin a napojov, ako aj pre
podnikatel'ov v cestovnom ruchu vratane
organizatorov podujati v§etkého druhu, lebo
na vsetkych sa ponukaju aj jedla a napoje.

Ludmila Mazuchova



