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HODNOTENIE FINANCNEJ POZiCIE FIRMY NA ZAKLADE
MATICE FINANCNYCH STRATEGII

EVALUATION OF THE COMPANY'S FINANCIAL POSITION
BASED ON THE FINANCIAL STRATEGY MATRIX

Irina Bondareva — Jana Plchova

Abstract

In market conditions, it is impossible to manage an enterprise without a strategic approach..
Financial activity in this case is no exception. Financial management should be carried out on the
basis of a single financial strategy that unites all the disparate financial solutions of the enterprise.
In this context, the question of forming and selecting the financial strategies of those companies
have an extraordinary prominence. An important stage in the formation and selection of a financial
option is the preliminary evaluation and assessment of the financial situation of the enterprise in
terms of its implementation. There is no "magic" method that would allow business to develop and
choose the best financial strategy.

With regard to the place of financial strategies in a hierarchical structure of business strategies and
strategic management paradigm perspective, the article examines the stages of its formation and
the possibility of assessing the financial position of business Matrix Financial Express analyzing
business strategies. Handling within the matrix of financial strategy allows time to examine the
problem and provides the opportunity not only to shape the financial strategy, but it also modified
depending on the evolution of external and internal factors.

Keywords: financial strategy, financial position of the enterprise, matrix of financial strategy

JEL Classification: G30, G38, G39

UVOD

Prebiehajtice podstatné zmeny makroekonomickych ukazovatelov v systéme Statnej regulacie
trhovych procesov, konjunktira finanéného trhu a s tym spojena neurcitost’ finanéného vyvoja,
mnohotvarnost’ a rastica komplikovanost’ trhového prostredia vyzaduje od priemyselného
podniku maximalne efektivne vyuZit' vSetky svoje moZnosti a zdroje, a to predovSetkym
finan¢né, pre rast jeho Zivotaschopnosti, konkurencieschopnosti a pre trvale udrzatel'ny rozvoj.

V tychto ekonomickych podmienkach manaZéri na vSetkych turovniach potrebuji
dostatoéné informacie, aby mohli objektivne hodnotit’ vysledky c¢innosti podniku,
systematizovat’, zohl'adilovat’ a hodnotit’ vplyv faktorov, ktoré posobia na proces jeho ¢innosti,
analyzovat’ dynamiku vykonnosti podniku, hodnotit’ jeho platobnii schopnost’, tverovu
spdsobilost’, konkurencnu schopnost’, inovaény potencial, predvidat’ buduci vyvo;j.

Riadenie priemyselného podniku si vyzaduje predovsetkym znalost’ jeho finan¢ne;j
situdcie a informaciu o tom, ako fungoval a ako sa vyvijal podnik v minulosti a aké st prognozy
ho buduceho vyvoja. Iba na zéklade uplnej a pravdivej informacie o ¢innosti podniku
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v minulom obdobi a o tendencidch jeho fungovania a rozvoja mozno vypracovat’ presved¢ivé
riadiace akty, podnikatel'ské plany a programy rozvoja podniku na buduice obdobie.

Finan¢na stratégia kazdého podniku je uréena strategickymi ciel'mi, ktorym podnik celi,
ako aj cielmi samotného finan¢ného riadenia (Ketkovsky, M. a kol., 2015). Ako zname,
hlavnym cielom finan¢ného riadenia je zabezpecit’ rast hodnoty pre vlastnikov, maximalizovat’
trhovu hodnotu spolo¢nosti. Financna stratégia podniku je teda hlavnym planom c¢innosti na
v€asné zabezpecenie podniku finanénymi zdrojmi (hotovostami) a ich efektivne vyuzitie na
kapitalizaciu podniku. V tejto stvislosti otdzky formovania a vyberu finanénej stratégie
nadobudaju mimoriadnu dolezitost’ pre kazdy podnik.

Aktualnost’ vypracovania financnej stratégie je podmienena celym radom faktorov.
NajdolezitejsSim znich je intenzita zmeny vonkajSieho finanéného prostredia a tendencia
rozvoja svetovej ekonomiky. V poslednych rokoch sa zintenzivnili procesy, ktoré znaéne
ovplyviiuju finan¢né riadenie priemyselnych podnikov (Kralovi¢ — Vlachynsky, 2011).
V suvislosti s tym postupne sa meni vaha jednotlivych financnych nastrojov a postupov
uplatiiovanych pri riadeni finan¢ného hospodarenia podnikov, nakol'’ko nie je mozne efektivne
riadit’ financie podniku na baze tradi¢nych finanénych metod. V tychto podmienkach absencia
vypracovanej financnej stratégie, ktora by bola adaptovand na mozné zmeny faktorov
vonkajsieho prostredia, mdze spdsobit’, ze finanéné rozhodnutia jednotlivych ¢ldnkov riadenia
budu roézne nasmerované, ¢o povedie k vzniku rdézne smerovanych rieSeni, a v kone¢nom
dosledku k zaZeniu efektivnosti vykonnosti podniku. Rozpracovanie finanénej stratégie
umoznuje zavcéasu adaptovat’ financnu ¢innost’ podniku na budice zmeny jeho ekonomického
rozvoja.

Takymto spdsobom finan¢nd stratégia podniku musi zohl'adnit’ nielen existujice
tendencie jeho rozvoja, ale aj prilezitosti a ohrozenia jeho rozvoja a vznik mimoriadnych
situdcii, ktoré mézu zmenit’ sucasné tendencie pre nasledujice obdobia.

1 CIEL A METODIKA

Cielom predlozeného ¢lanku je zistit moznosti pouZzitia matice finanénych stratégii na
hodnotenie financnej pozicie slovenského priemyselného podniku na zéklade verejne
dostupnych informaécii.

Podkladové tidaje a data boli Cerpane predovSetkym z verejne dostupnych zdrojov, a to
z Registra uétovnych zavierok na stranke www.registeruz.sk, z ktorého sme na potrebne
vypocty pouzili Suvahu, Vykaz ziskov a strat a Pozndmky. VSetky materidly a data boli
postupne analyzovane a vyhodnotene. Pri spracovani boli vyuZite v§eobecné metody vedeckej
prace, tak aj Specialna metoda, a to matica financnych stratégii.

2 VYSLEDKY A DISKUSIA

Vypracovanie azdokonalenie financnej stratégie umoznuje zlep$it' kvalitu Struktary
podnikovych financii a ich zdrojov, zlepSuju sa ukazovatele financ¢nej stability, klesa
pravdepodobnost’ bankrotu, stupa celkova konkurencieschopnost’ podniku.

2.1 ETAPY FORMOVANIA FINANCNEJ STRATEGIE PODNIKU

Financna stratégia patri medzi funkcéné stratégie podniku, ktoré sa zameriavaji na hl'adanie
ciest pre plnenie generalnej stratégie (Kral'ovié, J. — Vlachynsky, K., 2011) a je vo velkej miere
ovplyvnena generalnou stratégiou podniku, ktora by mala zodpovedat’ podnikatel'skym tlohdm
a menit’ sa v pripade potreby (Vlachynsky K., 2009). Existuje aj opacny vztah, t.j. postavenie
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finan¢nej stratégie ako zdroja pri definovani generalnej stratégie podniku. Generalna stratégia
podniku je zko spojend s tendenciami rozvoja prislusného trhu vyrobkov, ktoré sa nemusia
zhodovat’ s tendenciami rozvoja finanénych trhov. Teda moze vzniknut' situacia, ze ciele
generalnej stratégie nebudu realizované z dovodu réznych finanénych obmedzeni, ked’ze kazdy
podnik pracuje v podmienkach obmedzenosti finanénych zdrojov (Ansoff, 1., 1979). Konflikt
medzi generalnou a finan¢nou stratégiou sa prehlbuje obcas aj tym, ze dosiahnutie vybraného
strategického ciel'a moze protire¢it’ dosiahnutiu postavenych finanénych cielov. Je zrejmé, ze
pre odstranenie buducich protireCeni je potrebné vychadzat' nielen z existencie priamej
suvislosti: generalna stratégia - financnd stratégia, ale tiez z existencie opacnej suvislosti:
finan¢na stratégia - generalna stratégia (Pettit, J., 2007; Thambiraj Selwyn, akol., n/d).
Zakladné formy financnej stratégie v suvislosti zo zdkladnymi formami generalnej stratégie
podniku su predstavené na Obr. 1.

Generalna stratégia podniku Finanéna stratégia podniku

Maximalizdcia  bohatstva  vlastnikov ~ formou
zabezpecenia vysokého tempa rastu ekonomicke;j
Urychleny rast pridanej hodnoty za podmienok udrzania stabilnej
finan¢nej pozicie podniku.

A 4

Maximalizdcia  bohatstva  vlastnikov ~ formou
.| efektivneho  zabezpecenia prirastku aktiv, ktoré
umoznuju narast objemu vyroby ajej realizicie za
podmienok udrzania  stabilnej finanénej pozicie

podniku.

Ohraniceny rast

Maximalizdcia  bohatstva  vlastnikov ~ formou
efektivneho dezinvestovania a vysokej manévrovacej
schopnosti uvol'neného kapitalu s cielom zabezpecenia
d’alSej stabilizacie financ¢nej pozicie podniku.

A 4

Komprimacia

Finan¢na stratégia sa diferencuje podla jednotlivych
objektov  strategického = manazmentu  apodla
Kombinacia strategickych ciel'ov ich rozvoja za podmienok udrzania
stabilnej financnej pozicie podniku.

\ 4

Obrazok 1: Zakladné formy financnej stratégie v suvislosti zo zakladnymi formami
generalnej stratégie podniku
Zdroj: vilastné spracovanie

Proces vypracovania financnej stratégie podniku zahriiuje etapy, ktoré si predstavené
v Tab.1.
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Tabul’ka 1: Etapy procesu formovania financnej stratégie podniku

Etapa Faktory

1. | Urcenie obdobia  realizacie obdobie realizacie generalnej stratégie
financ¢nej stratégie. predvidatel'nost’ rozvoja ekonomiky Statu

konjunktara finan¢ného trhu

2. | Hodnotenie faktorov vonkajSieho ekonomické a legislativne podmienky c¢innosti
prostredia, hodnotenie prilezitosti podniku a moznosti ich zmeny
aohrozeni v oblasti finan¢ného vyvoj finan¢ného trhu
manazmentu podniku.

3. | Skumanie a hodnotenie faktorov skumanie silnych a slabych stranok finan¢ného
interného  prostredia, hodnotenie potencidlu podniku ajeho dostato¢nosti pre
silnych a slabych stran v oblasti zabezpeCenie otvarajucich sa investicnych
finan¢ného manazmentu podniku. prilezitosti

4. | Komplexné hodnotenie zakladné parametre, moznosti a obmedzenia
strategickej  finan¢nej  pozicie vyvoja finan¢nej pozicie podniku
podniku.

5. | Formovanie strategickych ciel'ov konkretizacia strategickych finan¢nych ciel'ov
finanéného manazmentu podniku. s ohl'adom na tlohy a $pecifika rozvoja podniku

6. | Vyber a stanovenie  vySky vybrané finanéné ukazovatele st zakladnou pre
kriteridlnych finan¢nych prijimanie strategickych finan¢nych
ukazovatel'ov rozhodovani a hodnotenie  vypracovanej

finan¢nej stratégie

7. | Prijimanie zékladnych rozpracovanie finan¢nej stratégie do financnej
strategickych finan¢nych politiky
rozhodovani. formovanie portfolia strategickych variantov

realizécie stanovenych strategickych finan¢nych
cielov podla ziakladnych dominantnych sfér
finan¢ného manazmentu, ich hodnotenie a vyber

8. | Hodnotenie vypracovanej posudzovanie vypracovanej financnej stratégie
financ¢ne;j stratégie. podla stanovenych kritérii

korektura v pripade potreby
schvalenie pre realizaciu

9. | Zabezpecenie realizacie financnej Vv procese realizdcie financnej stratégie sa
stratégie. prijimaji aj dalSie finanéné rozhodovania,

determinovane  nepredvidanymi  zmenami
faktorov vonkajSieho prostredia

10. | Organizacia kontroly realizacie realizuje sa na zdklade zasad finanéného
financ¢ne;j stratégie. controllingu.

Zdroj: vilastné spracovanie
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Dolezitou etapou formovania a vyberu finanénej stratégie je moznost’ jej predbezného
hodnotenia a postdenia finan¢nej situacie podniku v podmienkach jej implementacie.
Neexistuje jedna ,,zazracna* metdda, ktord by dovolila podniku vypracovat’ a vybrat’ najlepsiu
finan¢nt stratégiu. Vol'bu najefektivnejSej stratégie je mozné riesit’ len neformalnym vyuzitim
komplexu metdd a postupov. Vyber komplexu metdd je v podstatnej miere subjektivny
a vychadza zo strategického uvazovania konkrétneho manazéra.

2.2 METODA MATICE FINANCNEJ STRATEGIE PODNIKU

K dne$snému dnu bolo vyvinutych vela metdod na urcenie relevantnosti finan¢nej stratégie.
Najviac znamymi metodami su Matica BCG, Matica McKinsey, Matica ADL, Matice Hofer-
Schendel, Thomson-Strickland, Matica J. Franchon I. a Romanet a i.

Jednou z relevantnych metdéd hodnotenia strategickej finanénej pozicie podniku a
posudzovania vypracovanej financnej stratégie je vytvorenie analytickej matice financnych
stratégii podniku, ktora bola navrhnuta francuzskymi ekonémami J. Franchon I. a Romanet
(AxymoB B.B., 2002; Dell’Atti, S. akol., 2020). Matica sa hodnoti autormi ako vysoko
efektivny model strategického riadenia financii podniku, ktory dovol'uje spravne ohodnotit’
finan¢nu poziciu podniku a finanéné perspektivy jeho rozvoja, vyznadit pripustné hranice
rizika a stanovit’ prah finan¢nych moznosti podniku v najblizsej perspektive.

Uvedend matica mdze sa pouzivat pre predbezni expresnu analyzu hodnotenia
strategickej finan¢nej pozicie podniku atiez pre posudzovanie vypracovanej financ¢nej
stratégie. Zakladiiou pre vytvorenie matice financnych stratégii su nasledovné ukazovatele
vykazu uctovnej zavierky podniku ,,Prehl'ad o petiaznych tokoch®:

Cisté penazné toky z prevadzkovej ¢innosti (CFp¢),
e (isté penazné toky z investi¢nej ¢innosti (CFic),
e (isté penazné toky z financnej Cinnosti (CFf¢),

a tiez odvodené ukazovatele:

e (isté penazné toky z beznej €innosti (CFb¢ = CFp¢ + CFic),
e (isté peniazné toky za uctovné obdobie (CF = CFb¢ + CFf¢).

Pri kladnej hodnote CF je strategické financné riziko minimalne. V priebehu svojho
zivotného cyklu podnik nedosahuje trvale kladni hodnotu tohto ukazovatel’a, ale kaZdopadne,
podnik by nemal mat’ dlhotrvajiicu zaporni hodnotu ukazovatel’a CF, nakol’ko v takom pripade
je vel'ké riziko smerovania podniku do tpadku.

Pre zdravé fungovanie podniku treba stanovit pripustny ramec kolisania tohto
ukazovatela. Podl'a odbornej literatiry bezpecnu zonu pre podnik predstavuje kolisanie
hodnoty CF v rozpéti najviac + 10 % od rovnovaznej pozicie (CF = 0). Prave matica finan¢nych
stratégii dovol'uje vybrat’ financnu stratégiu, ktord udrzi optimalnu hodnotu ukazovatel'a CF a
podpori generalnu stratégiu. Matica finan¢nych stratégii ma podobu, ktora je uvedena na Obr.
3.

Matica znédzornuje tri pozicie rovnovahy (kvadranty €. 1, 2, 3), tri pozicie deficitu
(kvadranty €. 7, 8, 9) a tri pozicie Gspechu (kvadranty €. 4, 5, 6). Kvadranty matice €. 4, 5, 6 st
spojené s tvorbou likvidnych prostriedkov, kvadranty ¢. 7, 8, 9 st naopak spojené s ich
spotrebou.

Zmena CFf¢ v rozpiti od CFf¢ << 0 do CFf¢ >> 0 je spojend s rastom cudzich zdrojov
financovania podniku. Zmena CFb¢ v rozpéti od CFb¢ << 0 do CFb¢ >> 0 je spojena s narastom
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investicii podniku. Pomocou uvedenej matice je mozné charakterizovat' finanénli poziciu
podniku a prognoézovat jej vyvoj v suvislosti s implementaciou finan¢nej stratégie .

CF z finan¢nej ¢innosti CFfc << 0 CFfc¢=0 CFf¢ >>0
spomal’ovanie stabilizacia akceleracia
CF z beznej ¢innosti
CFbé >> 0 1. 4. 6.
spomalené tempo rastu CE =0 CE >0 CE >>0
CFbE=0 ! 2 >
ohranicené tempo rastu CE<0 CE=0 CE>0
CFbé<<0 3 s 3
urychlené tempo rastu CE << 0 CE <0 CE=0

Obrazok 3: Matica financnych stratégii podniku
Zdroj: Axynoe B.b., 2002

Matica finan¢nych stratégii podnik mdze obsahovat’ jednu z poloh, ktora je uvedena
v Tab. 1, kde st uvedené tiez aj mozné cesty zmeny polohy podniku v strategickej perspektive.
Analyza matice dava financnému manazérovi moznost ohodnotit’ siasni finanénl poziciu

podniku.

Tabul’ka 1: Charakteristika moZnej finan¢nej pozicie podniku

Cislo Charakteristika finan¢nej pozicie podniku
kvadrantu

1. Tempo rastu trzieb je spomalené, niz§ie mozného, ale podnik ma vSetky
predpoklady zacat’ realizéciu investicného projektu (CFb¢ >> 0). Aj z pohl'adu
finan¢nej ¢innosti (CFf¢ << 0) podniku je vyhodnejSie realizovat investi¢ny
projekt, inak hospodarenie spoloc¢nosti zatazujii finanéné naklady. Mozné cesty
zmeny — pri vysokych tempach rastu trzieb — do kvadrantu €. 2, pri nizkych — do
kvadrantu €. 7, pri udrZovani existujiiceho tempo rastu — do kvadrantu €. 4.

2. Podnik sa nachddza v stabilnej rovnovahe a ma najvacsi pocet moznych variantov

zmeny finan¢ného stavu — kvadranty €. 1, 4, 7, 5, 3, 8. Pri realizécii investicnych
projektov a v zavislosti od tempa rastu trzieb, podnik sa méze umiestnit’: pri
nevysokych tempach rastu trzieb - do kvadrantu ¢. 8, pri dostatocnom tempe rastu
— do kvadrantu ¢. 3. V zavislosti od rozhodnutia v oblasti pouzitia cudzieho
kapitalu - do kvadrantu €. 5 v pripade aktivneho pouZitia cudzieho kapitélu vd’aka
efektu finan¢nej paky, alebo do kvadrantu €. 7 pri odmietnuti pouzitia cudzieho
kapitalu. Pri vyuziti rezerv zniZenia kratkodobych aktiv a pri vysokych tempach
rastu trzieb je mozny prechod do kvadrantu €. 4, alebo pri miernych tempéch rastu
trzieb - do kvadrantu ¢. 1.
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3. Podnik sa nachadza v labilnej rovnovahe. Jeho stav sa charakterizuje nedostatkom
vlastnych peniaznych prostriedkov a pouzitim cudzieho kapitdlu. Mozné cesty
zmeny — kvadrant ¢. 5 v pripade rastu rentability aktiv a zvySenia tempa rastu
trzieb, atiez  kvadrant ¢. 8 V pripade zniZenia pouzitia cudziecho kapitalu.
Premiestnenie do kvadrantu €. 2 je mozné len v pripade rovnosti tempa rastu trzieb
a rentability.

4. Podnik mé vlastné uvolnené penazné prostriedky na realizaciu investicnych
projektov. Pri vysokej urovni rentability, podnik sa mdze zacat pripravovat
k diverzifikacii vyroby alebo k rastu obratu a pri vysokych tempach rastu trzieb
prejst’ do kvadrantu €. 2. Pri nizkej rentabilite a nevysokych tempach rastu trzieb
je mozna cesta zmeny — do kvadrantu €. 7. Pri znizeni pouzitia cudzieho kapitalu
podnik sa premiestni do kvadrantu ¢. 1.

5. Podnik ma uvolnené penazné prostriedky, o umoznuje nielen upevnit’ svoju
poziciu na trhu, ale aj diverzifikovat’ siasni podnikatel'sku Cinnosti. Ked’ sa
udrzuje dostato¢na uroven rentability, je mozny presun do kvadrantu ¢. 6. Pri
poklese trovne rentability podnik riskuje presun do kvadrantu €. 8.

6. Podnik mé prebytok likvidnych penaznych prostriedkov a ma moznosti zalozit
a financovat’ dcérske spolocnosti. Ked’ pomer cudzieho a vlastného kapitali je
prilis vysoky, vznika tendencia prechodu do kvadrantu €. 4 alebo €. 5.

7. Podnik mé epizodicky deficit likvidnych peniaznych prostriedkov kvoli ¢asovej
nezhody terminov prijmov a vydavkov penaznych prostriedkov. Ked’ rentabilita
rastie rychlejSie ako obrat, nastdva premiestnenie do kvadrantu ¢. 2 alebo do
kvadrantu ¢. 1. V opa¢nom pripade podnik riskuje prechod do kvadrantu ¢. 8.

8. Podnik ma deficit likvidnych prostriedkov, ktory si ¢iastocne vykryva prijatim
uverov. Ked’ ekonomicka rentabilita stagnuje, alebo sa dokonca znizuje, podnik sa
nevyhne prechodu do kvadrantu ¢. 9, inak mozné su cesty zmeny — prechod do
kvadrantu ¢. 2 a 7 (v pripade, ak veritelia neprejavuju podniku doveru)

9. Podnik je v krizovej situacii, Casto je potrebny Gtlm investi¢nej ¢innosti, podnik
mal by pouzit’ revitalizané stratégie na zvratenie negativnych trendov, obc¢as je
nuteny pristupit’ k procesu deinvestovania. Po potrebnych opatreniach moznymi
cestami zmeny je prechod do kvadrantu ¢.7 a 8.

Zdroj: autorky na zdklade Axynos B.B., 2002

V podmienkach krizy podnik mdéze mat’ finanénu poziciu, ktord zodpoveda kvadrantom
¢.7, 8 a9. Cestou zmeny ukazovatelov tykajucich sa vypocétu vysledkov hospodarskej
a financnej Cinnosti je mozné vyjasnit, ako mozu vplyvat’ riadiace rozhodnutia na rozvoj
podniku v strategickej perspektive. Tiez je mozné vybrat potrebné parametre financnej
a hospodarskej ¢innosti na dosiahnutie planovaného stavu podniku pri nizkej irovni finan¢ného
rizika.

S cielom zistenia mozZnosti aplikdcie matice finan¢nych stratégii na expres-analyzu
finanéného stavu slovenskych podnikov a stanovenia moznosti ich strategického rozvoja,
aplikujeme maticu finan¢nych stratégii J. Franchona a I. Romaneta na hodnotenie finan¢nej
pozicie spolo¢nosti RJ, s.r.0.! ktora je zaélenena do potravinarskeho priemyslu.

1 Nazov spolo¢nosti bol zmeneny
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Udaje o jednotlivych pefiaznych tokoch v rokoch 2019 a 2020, ktoré st relevantné pre
hodnotenie finanénej pozicie podniku za ucelom vypracovania jeho strednodobej finanénej
stratégie, su uvedené v Tab. 2.

Tabulka 2: Udaje pre hodnotenie finanénej pozicie podniku v r. 2019 - 2020 (v tis. €)

Ukazovatel Skratka r. 2018 r. 2019 r. 2020
Cisté petiazné toky z prevadzkovej Einnosti CFpc 7356551 | 8047607 | 20289900
Cisté pefiazné toky z investi¢nej &innosti CFi¢ -7 673522 | -4587889 | -4565030
Cisté pefiazné toky z beznej ¢innosti CFb¢ -316 971 3459718 | 15724872
Cisté pefiazné toky z finanénej innosti CFfc 18 419 -3671552 | -15682 359
Cisté penazné toky za iétovné obdobie CF -298 552 -211 834 42511

Zdroj: viastné spracovanie

Na zéaklade tychto udajov bola vytvorena matica finan¢nych stratégii podniku (Obr. 4),
ktord ukazuje na si€asntl finanénu poziciu podniku.

1. 4, 6.

7 2. 5
r. 2020

9 8. 3
r. 2018
r. 2019

Obrazok 4: Finan¢na pozicia spolo¢nosti RJ, s.r.o. v r. 2018 az 2020
Zdroj: vilastné spracovanie

Vr. 2018 ar. 2019 podnik ma deficit likvidnych prostriedkov (CF < 0), ktory si vykryva

vvvvv

vvvvv

prechod do kvadrantu ¢. 9, inak mozné st cesty zmeny — prechod do kvadrantu ¢. 2 a 7. Ked’ sa
udrzuje dostato¢na Uroven rentability trzieb, je mozny presun do kvadrantu €. 2. Pravé prijate
opatrenia dovolili podniku sa premiestnit’ v r. 2020 do kvadrantu ¢. 2. V r. 2020 podnik sa
nachadza v stabilnej finan¢nej rovnovdhe a ma najvacsi pocet moznych variantov zmeny
finan¢ného stavu. Pri realizacii investicnych projektov a v zavislosti od tempa rastu trzieb,
podnik sa moze umiestnit’: pri nevysokych tempach rastu trzieb naspét’ do kvadrantu €. 8, pri
dostato€nom tempe rastu — do kvadrantu ¢. 3. V zavislosti od rozhodnutia v oblasti pouzitia
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cudzieho kapitalu - do kvadrantu €. 5 v pripade aktivneho pouzitia cudzieho kapitalu vd’aka
efektu finan¢nej paky

Z analyzy vyplyva, ze skimany podnik v sGi¢asnosti ma priazniva finan¢na poziciu
a jeho buducnost’ bude zavisiet’ od zvolenych opatreni.

ZAVER

Finan¢na stratégia predstavuje strategicky plan podl'a ktorého prebieha smerovanie financii v
podniku. Hlavnym vystupom strategického planovania je rozpocet. Finan¢na stratégia podniku
musi zohl'adnit’” ako existujiice tendencie, tak aj prilezitosti a ohrozenia jeho rozvoja.
V sucasnosti zdkladnou vypracovania finanénej stratégie podniku st metodické zasady nove;j
koncepcie manazmentu — integrovaného strategického financného manazmentu, €o urcuje jej
charakteristiky, obsah a tilohy. Jednou z metdd expres analyzy strategickej finanénej pozicie
podniku a posudzovania vypracovanej financnej stratégie je pouzitic analytickej matice
finan¢nych stratégii podniku.

V hospodarskej ¢innosti podniku vznika mnoZzstvo moznych scenarov buduceho vyvoja
finan¢nej situdcie, pricom prave identifikécia sicasného stavu v urcitom kvadrante matice
umoziiuje manazérom obmedzit’ ich pocet na zaklade pravdepodobnosti ich nastipenia a tak
pri tvorbe stratégii prognozovat’ kriticky priebeh ¢innosti v najblizsich rokoch, ako aj urcit
pripustné hranice rizika a identifikovat’ prah moznosti podniku.

Manipulacia v rdmci matice financnej stratégie dovoluje skiimat’ problém v Case a
poskytuje moznost’ nielen formovat’ finan¢nu stratégiu, ale ju aj modifikovat’ v zavislosti od
vyvoja externych a internych faktorov.
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AKTYAJIBHBIE AKIIEHTDBI PA3SBUTHUA
OUHAHCOBOI'O PBIHKA POCCHUHA

CURRENT ACCEPTS
OF THE RUSSIAN FINANCIAL MARKET DEVELOPMENT

Baagumup I'amza

Abstract. Throughout 30 years of building a new market economy, Russia has been lagging behind the
world average growth rates by about 1.5 times. The task of the outstripping economic growth of the
Russian Federation relative to the world average due to a significant increase in the volume of
investments in fixed assets of enterprises necessitates active participation of the financial market and
credit institutions in the investment process. In this regard, the cortege of the main directions for the
development of the Russian financial market includes both long-overdue changes and taking into
account advanced global trends that have proven their viability and effectiveness for sustainable
development in the context of any transformations - from the formation of an effective mechanism for
the transmission of savings into investments, the transition from speculative banking (risk trading) to
ESG investment, from the transition to full-scale digital banking to the implementation of a permanent
national program for the development of financial literacy of entrepreneurs and the population.
Scientists, representatives of the expert community are doing a lot of work to identify and generalize the
main factors that hinder the development of the economy and the growth of production in the Russian
Federation, primarily of a regulatory nature in financial, monetary, tax, customs and industrial policies.
The purpose of the article consists in presenting the optimistic positions of representatives of the expert
community regarding the possibility of real achievement of Russia's national development goals until
2030.

Methodology / methods. In the article, the author used statistical data, including retrospective
sampling, elements of problem analysis, a brief overview of the main expert positions; The
methodological main author's research on the stated topic is the collection of macroeconomic data,
systematization (grouping) in a fuzzy environment of objectification and cause-and-effect logic
(causality).

The scientific purpose of article is in the analysis of the financial sphere of the Russian economy to
assess the prospects for its development, as well as the mandatory participation of financial market
sectors in the implementation of ambitious strategic goals for the period up to 2030.

Findings. At present, the Russian Federation is lagging behind the world's major economies in
terms of growth rates. Russia's regional financial systems are characterized by fundamental
weakness. There is no effective systemic mechanism for the transmission of accumulated savings
into the capital investments of Russian enterprises. Non-bank financing of small and medium-sized
enterprises, especially digital financial crowd technologies, is extremely poorly developed. At the
same time, Russia has all the fundamental factors for active development - science, industry, a large
volume of the domestic market, geographical location, natural resources, etc. The key task in the
development of the Russian economy, as before, remains the attraction of investments in the real
sector. It will not be possible to achieve the ambitious development goals of the Russian economy
without a fundamental change in the situation on the country's financial market.

Conclusions. The basis for the high rates of socio-economic development of Russia should be
integrated import substitution based on the outstripping growth of capital investments. Active and
full-fledged participation of the financial market is of priority importance in the investment process.
For this in the Russian Federation, it is necessary to develop regional and municipal financial
systems, to demonopolize the banking sector, develop non-bank credit institutions, and create
special investment banks. Also, for the real achievement of the national development goals of Russia
until 2030, it is necessary to ensure certain monetary conditions.

Keywords: Russia, economy, strategy, financial market, development, problems, barriers, opportunities

JEL classification: E44; E60; G28; 016
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BBEJAEHUE

YckopeHHas nu(poBU3aLus, UCKYCCTBEHHbIM MHTEIUIEKT, BBIXO/] HA PHIHOK KallMTaia YaCTHBIX
MHBECTOPOB (B TOM YHCIIE UX B3pbIBHOH pocT B Poccun), mudpoBoii pydib, KPUITOBAIIOTHL,
YBEJIMYEHHUE POJIM FOCY1apCTBa B (PUHAHCOBOM CEKTOPE — 3TO TE BBI30BBI, HA KOTOPBIE JOJKHA
OTBETUTH cTparerus passutus Poccun no 2030 roxa.

VYkazom IIpesunenta PO ot 21.07.2020 r. onpeaeneHbl €€ HallMOHAJIbHBIC 1IN

. poct BBII Poccun Temnamu Bellie CpeTHEMUPOBBIX;

. POCT J0XO/JI0B HACEJICHHS HE HUXKE UH(IIALNN;

. peanbHbIi pocT Ha 70% uHBecTULMI B OCHOBHOM KanuTai (> 25% BBII);

. peanbHOe yBenuuenue Ha 70% HecbipbeBoro skcnopTa (> $250 mupa.);

. YBEIMYEHUE UYHCICHHOCTH 3aHATHIX B cdepe Majloro U CpPeIHEro
MpEANPUHUMATEIBCTBA 10 25 MIIH. Yell.;

. YBEJIMUYEHUE CTPOUTEIHCTBA JKUJIbS 10 120 MIIH. KB.M. B TOJ;

. BXOJKJCHHE 10 KaUeCTBY HAyKHU U 00pa30BaHMsI B JECATh BEAYIIUX CTPAH MHPA;

. yBenu4eHue B 4 pas3a BioxkeHuit B chepy 1T,

. CHI)KEeHHE B 2 pa3za OeIHOCTH, 10 YPOBHS < 9 MJIH. Yell.

Cpenu yudeHbIX, MPAKTUKOB, IIPEICTaBUTENCH SKCIEPTHOTO COOOIIECTBA UMEET MECTO
pa3IM4yHOE OTHOUIEHHE K BO3MOXHOCTSM pEAJbHOIO JOCTHXKEHHS IO3UIUH, HO Bce 0e3
UCKJTIOYCHHS CUUTAIOT 3asiBJIeHHbIE HamepeHus: PO kpaiine ambunnoszueiMu. XoTs Poccus u
ABISeTCA 6-i1 HKOHOMHKOW Mupa 1mo o0beMy, HO 3aHUMaeT 98 Mecto mo Temmam
SKOHOMMYECKOTO pOCTa. 3arIaHupPOBaHHBIA POCT MHBECTHUINI omnpeeneH He <5% B roj; moka
e OH cocTaBiisieT ckpoMmHble 3%. IIpu 3ToM naHaeMus, BHE COMHEHHUS, YCIOXKHUIIA CTAPTOBBIE
BO3MO>XHOCTH.

[lo MHeHHIO aBTOpa CTAaTbM, Pa30pBaTh 3aMKHYTHIM KPYI OTCTAIOIIETO pa3BUTHUS
BO3MOXXHO TOJBKO 32 CUET BBICOKHX TEMIIOB POCTa KANUTAJIOBIOXKEHH B IMPOU3BOJICTBO
HecblppeBoro BBII, moTpebisieMoro BHyTpH CTpaHbl, HA OCHOBE 3HAYUTEIbHOTO MOBBILIEHUS
(P PEKTUBHOCTH U KaueCTBa MPOU3BO/ICTBA.

duHaHCOBas MOAJIEPKKA POCCUHCKON 00pabaThIBarOIIeii MPOMBIIIIEHHOCTH U B IIEJIOM
peaIbHOro CEKTOpa SKOHOMHUKH JIOJDKHA OCYLIECTBIIATHCA BCEMU MHCTPYMEHTaMH (pHAHCOBO-
MPOMBIIIIEHHON TMOJMMTUKU U JI€HEKHO-KPEAUTHOM MoMuTUKU. OnHuM u3 3((HEeKTUBHBIX
MEXaHHU3MOB pealu3allud TPOMBINUICHHON moauTuku B P® sBusercs DoHm pa3BUTHS
NpoMBIIITIeRHOCTH., ClieIyeT yBennIuTh (GHHAHCHPOBAHKE M3 OFOKETA OTpacieil, IMEIOIINX
DKCHOPTHBIM  TMOTEHIMAX W  BBICOKMM BHYTPEHHMH CIPOC —  MAIIMHOCTPOECHUS
(PHEPreTUYECKOTO, JTOPOKHOTO, CEIhCKOXO3SUCTBEHHOW ¥ aBTOMOOWJIBHOW TEXHUKH),
00pabaThIBarOIINX OTpaciiei..

Taxxe HEOOXOAUMO KapAWHAJIBHO MEPECMOTPETh (PUCKATBHYIO MOJUTHKY B BUAY
Hanuuus B Oro/pkeTHOM cucteme PD npobiiem, cBsI3aHHBIX ¢ (PUCKAIBbHBIMU JHcOallaHCaMH.
Jlns cHWXKEHUsT KPYHHBIX BEPTUKAIbHBIX (PUCKANbHBIX AMCOANaHCOB HEOOXOIUM IOMCK
JIOTIOJTHUTEIbHBIX ~MCTOYHMKOB HAJOTOBBIX W  HEHAJIOTOBBIX  JOXOAOB, CIOCOOHBIX
ONTUMU3UPOBATh JELEHTPATU3ALNI0 PACXOAHBIX M JOXOJHBIX CTaTeldl pEeruoHaNbHBIX U
MYHMIIMNIAJIBHBIX OIOKETOB. OJTO TIO3BOJIUT, KaK IOKAa3bIBAET MEXIYHAPOJIHBIM OIbIT,
o0ecreynTh MOCTENEeHHOe HapallliBaHUE JOJITOBOM Harpy3ku OrokeToB cyObekToB PD un

2 Kannranusanus ®PII cocrasuna 107,3 mapa.py6.(2019), npopunancuposano 493 mpoekTa Mo cTaBKe
1-5%.
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MYHHMIMIIAJIbHBIX OOPAa30BaHUN C LENbI0 CKOPEHIIEro OCYLIECTBIEHUS HAa UX TEPPUTOPHUAX
HEOOXOIMMBIX JIEMOTPa(UIECKUX U CTPYKTYPHBIX CIBHIOBS.

Cnabo 3azmeiicTBOBaH KaHaj JOJTOBOTO pbIHKA, KOTOPBI B YCIOBUSAX pPOCTa
CTPYKTYpHOTO Npo(dUIUTa JHUKBUIHOCTH OAHKOBCKOTO CEKTOpa CHOCOOEH BBICTYNHUTH B
KauecTBe «aBTOMATHUECKOTO CTaOMIIM3aTOpa» OIOIKETHOH MOJMTUKU SKOHOMUKH Poccun®.
Tpena Ha CHUKEHUE JTOJIM HEPE3UICHTOB B 00Juramusax denepaibHoro 3aiimMa Havasics ¢ 2018r,
Korjga 3Ta moiyisi cocrasBisiia 33,1%, u 3a 2 roma oHa cHu3Miack A0 29,7%. MacmraObl
CTUMYJIMPOBaHUs Ot pKeTHOM cuctemMbl P® no 2022 rr. B OCHOBHOM ILIAHUPYETCS
OCYIIECTBIISATHh 3a CYET CpeAcTB (emepanmpHOro Oromkera. OgHAKO OFOMKETHI CYOBEKTOB
denepauu ¥ MYHULUNAIBHBIX OOpa30BaHUN OCTPO HYXAAIOTCS B Pa3BUTHH CBOUX
TEPPUTOPHUI 332 CUET IMHCCUU COOCTBEHHBIX PETHMOHAIBHBIX M MYHHUIIUIAIBHBIX OOJUTAIIHA,
YTO MPU HAIMYUU MOHHTOPHHIA 32 MX HCIIOJIb30BAHUEM CHHU3HUT pa3Mep MexOIOIKETHBIX
TparcdepToB U3 GeaepaTbHOro IEHTPA.

VMeHHO 10NTOBOM PBHIHOK, 1O MHEHHIO aBTOpa, CIOCOOEH YBEIMYUTH PaCXOJbl
OIO/PKETOB BCEX YPOBHEHW CBepX 3allaHUpOBaHHBIX [IpaBurenbcTBOM P®D  OromKeTHBIX
ACCUTHOBAHUI Ha peaju3allii0 HAllMOHAIBHBIX MMPOEKTOB U TrOCIpOrpamMm. PernoHaibHbIe U
MYHHIIMITAJILHBIC MMPOCKTHI, peali3yeMble B paMKax WHPPACTPYKTYPHBIX OOJIHUTaIlUi, MOTYT
CTaTh JONOJHUTENIbHBIM BCTPOCHHBIM MEXaHM3MOM KYMHUPOBAHHS PHIHOYHBIX IPOBAJIOB,
COKpPATHTh O0BEMBI MEXKOIOJKETHBIX TpaHC(HEPTOB U3 (eneparbHOro Oro/KeTa (JOTaIHH,
cyOcuanu, CyOBEHIIMH), YIy4YIIUTh WHBECTHIMOHHBIM KJIMMaT B CTpaHE, IOBBICUTH
MHBECTUIMOHHYI0 aKTUBHOCTb YAaCTHOI'O CEKTOPAa U OKUBUTh BHYTPEHHUH CIPOC C IIEJIBIO
CTPEMUTEIHHOTO PACIIUPEHHS HECHIPHEBOTO HERHEPTETUYECKOTO IKCIIOPTA TOBAPOB U YCIYT B
CPEIHECPOUYHOUN NEPCIIEKTUBE.

3ajayda ornepeskarouero 3koHomuueckoro pocra PO — no 25% BBII — otHOCHTENBHO
CPEIHEMHUPOBOTO 3a CUET 3HAYUTEIBHOI'O YBEIMYEHUS O0beMa HHBECTULIMA B OCHOBHOM
KaIATaJ MPEANPUATHN BBI3BIBACT HEOOXOJUMOCTh aKTUBHOTO yUacTHsI (PMHAHCOBOTO PHIHKA U
KPEAUTHBIX OPraHU3allMii B HHBECTULIMOHHOM Tiporiecce. [IoHSITHO, YTO BRITEKAIOIINE U3 3TOTO
CTpaTeruueckue Lead W 3a7add (UHAHCOBOIO CEKTOPA POCCHUMCKOW 3KOHOMHKH HOCST
Ype3BbIYANHBINA XapaKTeP, HO JOCTUYb UX BO3MOXKHO.

B 97011 cBSI3M KOpTEX OCHOBHBIX HalpaBJeHUI pa3BUTHs (PUHAHCOBOTO phIHKA Poccun
BKJIIOUAET B ce0sl M IaBHO HA3pEBIIME U3MEHEHHUs], U YUeT MepeOBhIX TNT00aTbHBIX TPEH/IOB,
JTIOKAa3aBIIUX CBOIO KU3HECHOCOOHOCTh U 3(PPEKTUBHOCTH IJIi YCTOMUMBOTO pa3BUTUS B
yCIOBHAX JIOOBIX TpaHchopMmanuii — oT ¢opmupoBaHus 3(QeKTHuBHOrO MexaHu3Ma
TpaHCMHCCUU COEPEKEHUN B MHBECTHUIIMH, IEPEX0/IA OT CIIEKYJIATUBHOTO OAaHKHUHTA (TOPrOBIIS
puckamu) k ESG-MHBECTHPOBAHMIO®, OT Mepexoja K IOJHOMACIITAOHOMY IHH(pPOBOMY

% B Hacrosiee BpeMs BO MHOTMX CTpaHaX CTalld aKTMBHO HPOBOJAMThLCS peopMbl MO (GUCKANBHOI
JICNEHTPAIN3aIMH, HAlPaBICHHON Ha mepefady pacXOAHBIX IOJHOMOYMI M MCTOYHHMKOB J0XOJa Ha HHU3OBbIC
YPOBHH TOCYIapCTBEHHOTO M MYHHUIIMIIAJIBLHOTO ypasieHus. He Bcerna aTu nmpomecchl JOCTUTAIOT INIAaHUPYEMBIX
pe3ynbTaroB. YacTo OHM NPUBOIAT K ocialneHuio (QuCKambHOW IUCHIUILIMHBI U BO3HUKHOBEHHMIO KAaCCOBBIX
Pa3pBIBOB MEXLy IOXOAaMH M PaCXOAaMH PErHOHAIBHBIX M MYHHIIUIIATIbHBIX OI0PKETOB. DTO SIBICHHE MOy IHIO
Ha3BaHUE «BEPTHKAIbHBIC (DHCKANBHBIE TUCOANaHCHD», KOT/A ACLECHTPAM3alMs PacxXoJOB HE COBIANAET C
JieleHTpanu3alyei 10xo108. KpynHsie BepTukaibHble TUcOalaHChl PE3KO 0CTIa0IIAIOT (GPHCKATBHYIO TUCIUIIIHHY
cyOdenepanpHbIX (MYHUIIUIAIBHBIX) MPABUTENBCTB, BBIHYXKIas IIEHTPaIbHOE IMPAaBUTENBCTBO ((emepanbHBIN
LEHTP) MOICPKUBATh UX YK€ Ha MMOCTOSHHOW BO3pacTAromIeii OCHOBE.

4 3a nepurox 2020-2022rT. 0KUAAETCS POCT 06BEMA FOCYIAPCTBEHHOTO J10Jra P®, KOTOPKIH Mo UTOram
2022 r. cocraBut 21204,0 Mapa.py06., HO €ro 0 He MPEBBICUT TpaHuUIlsl Oe3omacHoro ypoBHs (<20% BBIT). B
obmem oobeMe mpeobianaet BHyTpeHHUH noir P® (B poccuiickoii BamroTe), U B 2022 romy €ro J0Jsi COCTaBUT
78,4%.

> ESG-umBecTHpoBaHWE B OGAaHKOBCKOW C(epe TNpencTaBisSeT COOOH OJMH M3 IVIABHBIX TPEHJIOB
COBpPEMEHHOI0 OaHKOBCKOTO OM3Heca. B ero ocHOBY 3aioxeHa OM3Hec-MoieNnb, OCHOBaHHas Ha npuHuumnax ESG
(Environmental, Social, Governance) — Dxonoruueckoii, ConnanbHOW U YpaBIeHYECKOH OTBETCTBEHHOCTH.
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OaHKMHTY /10 pealu3aluy IOCTOSIHHO JEHCTBYIOLIEW HALlMOHAJIBHOM MpPOrpaMMbl pa3BUTHS
(buHaHCOBOW T'PAaMOTHOCTH MPEANPUHUMATENEH 1 HaCEICHHUS.

OTMeTuM, 4TO KOHKYpEeHIMS Ha (PMHAHCOBOM DPBIHKE BCETJa U MOBCIOAY BBICOKA, HO
COOTHOCUMO C POCCHUMCKHMMHU YCIOBUSMH HEPEAKO BO3HHMKAJ BOIPOC O PABHBIX YCIOBUSX
KOHKYPEHLIUU I LIMPOKOT0 Kpyra KpeIuTHBIX opranu3zauuid. B wactHoctu, B 2016 roxy
Pocpeectpom P® Gbut 3amymien coBmecTHbIi co COepbankom Poccun mpoeKT 37eKTPOHHOTO
B3aUMOJCUCTBUS 110 DJIEKTPOHHOM PpErucTpalMy HEABMXKMMOCTH. VHBIE KpeauTHbIE
opranusanuu, obpamasmuecs B PocpeecTp s ydacTusi B yKa3aHHOM IPOEKTE, MOJIydaan
otka3. Emie npumep. B coorBerctBuu ¢ [locranosnenuem [pasurensctsa PO ot 29.10.2016r.
Nel104 B 2016-2018rr. mpoBOAWICS OSKCHEPUMEHT 10 OOSCIEYCHHUIO HaIPaBJICHUS
251eKTpOHHBIX JOKyMeHTOB B @HC Poccuu a1 rocy1apcTBEHHOM perucTpanuy IopuInaeckux
JUL U WHIUBUIYAIbHBIX MPEAIPUHUMATENEH W OTKPBITUSA MM CUETOB B KPEIUTHBIX
OpraHu3alUsaX C  HCIOJIb30BAaHHEM  «OOJIAYHOI»  YCHJICHHOW  KBaJHU(HUIIMPOBAHHOU
9IEKTPOHHOU MoanmucH. B cocTtaB MexBeTOMCTBEHHOW paboueil rpynmbl A KOOPAWHAIUU
MEPONPUITUIA, HEOOXOIUMBIX JJIsl PeaTU3aluu IKCIEPUMEHTa, ObUIM BKIIIOUEHBI TOJBKO JBE
KpYyMHEHIe rocyiapcTBeHHble KpeauTHble opranu3anui — [IAO «Coepbank Poccun» u [TAO
«bank BTb». WHble kpeautHble opranusauuu, odpamasmuecs B [IpaBurensctBo PO s
y4acTusi B YyKa3aHHOM MpOEKTe, moiydanu oTka3zbl. Kpome Toro, B nekabpe 2017 r.
OdenepalibHass aHTUMOHOIIONIBHAs cy)0a Poccun u [TAO «Coepbank Poccum» o0bsBHIN O
3amycke coBMmecTHoro mnpoekra «Lludposoe B3ammoneiicteue ®AC Poccun ¢ Gankamu u
XO3SIMCTBYIOIMME CyOBEKTaMH HAa OCHOBE TEXHOJIOTUN OJIOKUECIHHY.

YyacTHUKH (UHAHCOBOTO pBIHKA BCELENIO MPUBETCTBYIOT BBIOOP TEXHOJIOTUU
OJIOKYCHH JUTSl OCYIIIECTBIICHUS 3JIEKTPOHHOTO JoKyMeHTooOopoTa ¢ DAC Poccum, mOCKOIBKY
MCIIOJIb30BaHUE YKAa3aHHON TEXHOJIOTUH MT03BOJISIET IEPEBECTH OOMEH JOKYMEHTAaMU Ha HOBBIT
YPOBEHbB, TIOBBICHB €r0 CKOPOCTh, KaueCTBO 1 3((HEKTUBHOCTh, 00ECIICUYNB IPU ITOM BBICOKHIA
YPOBEHb 3aIIMIICHHOCTH W JOCTOBEPHOCTH MHpopmanuu. llepeBoa 3IeKTpOHHOTO
JIOKYMEHTOO00pOTa Ha OJOKYEHH yCTpaHSeT 3aBUCHMOCTb OT OMNEpPaTOPOB 3IIEKTPOHHOTO
JIOKYMEHTOO0O0pOTa, 4epe3 KOTOPBIX B HAcTosllee Bpemsl paboTaeT OOJBIIMHCTBO CHUCTEM
AJIEKTPOHHOI0 IOKYyMEHTO000pOTA.

K nmpoBeneHuto NEpeYUCIEHHBIX W TOMY TMOJOOHBIX MHWJIOTHBIX IPOEKTOB
1es1eco00pa3sHo  M3HAYaIbHO MOJKII0YaTh Oosiee MIMPOKUI KPYr KPEeIUTHBIX OpraHU3alMi.
IIpuBnedeHre TOJIBKO OJHOW WJIM HECKOJIBKMX KPYIHEWIIUX KPEAUTHBIX OPraHM3alui C
rOCYJJapCTBEHHBIM YYacTHEM, YK€ OONaJarolluX psAAOM HEpPBIHOYHBIX KOHKYPEHTHBIX
MPEUMYIIECTB, 00ECIEYBACT UM MPUOPUTETHOCTh BHEAPEHUS HOBEMIIMX TEXHOJOTUH U B
OOJIBIIMHCTBE CIIy4yaeB SKCKIIO3UBHBIE TpaBa Ha JOCTYN K WHGOPMALMOHHBIM pecypcam
roCy/1apCTBEHHBIX OpraHoB. OJHOBPEMEHHO TaKOMl MOAXO0J HEe O00ecleYrBaeT CO3/aHue
YHUBEDPCAJIBHBIX PELIEHUM, MPUMEHUMBIX JJI IIUPOKOTO Kpyra KpEAWTHBIX OpraHu3auui, u
CO3/a€T MPEANOCHUIKU JUIsl HApPYLIEHUS PaBHBIX YCJIOBHM KOHKYpPEHIIMM Ha (UHAHCOBOM
PBIHKE.

1. «AXNJVIECOBA ITATA» D9QKOHOMUKH PD

O06beM poccuiickoi SKOHOMHUKH BeChMa 3HAUMTEIIEH U 3aHUMAaeT 6-e MecTo, rocie ['epmanun
(cM. maHHBIE B TaOMI. 1)..

ESG-6aHKuHT — 3TO HE JIONOJHEHHE U HE aJbTepHATUBA CYIECTBYIONIEH OaHKOBCKOW MPAKTHKH, a TI100abHbII
TPEHI, HaOWparomuil MOMYyJSPHOCTh Yy IOJUTHKOB, PEryJIATOPOB, WHBECTOPOB, KJIMEHTOB, MEHEIKMEHTA H
cOoTpyIHUKOB O0aHkoB. ESG-0aHKMHr yuyuThIBaeT OoJjiee INMPOKHUH KPYr OSKOJIOTHYECKHX, COLMAIBHBIX H
YIpaBJICHYECKUX PHCKOB B HHTEPHaX HBIHEIIHEr0 M Oyaymiero ImokojeHuH. lVcrmomb30BaH HCTOYHHK:
www.centrinvest.ru/ru/about/articles/
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Tadauuna 1: [Moka3aTe i IKOHOMHKH BeyIIMX cTpaH mupa (2020 r.)

CrtpaHna Mecto O6bem BBII no IIIC, $TpJH. Poct, %
Kurait 1 24,1 +3,5
CIHIA 2 20,9 -2,3
Nunus 3 8,9 -6,8

SInoHus 4 53 - 3,7

["'epmanust 5 45 -3,7

Poccus 6 41 -1,9

Nunonesus 7 3,3 0
Bpazunus 8 3,2 -29
Opannys 9 3,0 -7,1
BenukoOpuranus 10 2,96 -8,8
Typuwmst 11 2,6 + 3,0
Mup 131,7 -2,3

HcTouHuk: cocTaBiieHO aBTOpOM 10 JaHHbIM MBO®, Bb.

KayecTBeHHBIM IOKa3aTeleM pa3BUTUS SKOHOMHUKHU TOW MM MHOM CTpaHbl SBISIETCS
o0vem ee BBII na ngymy nacenenus. Ilo manHomy mnoxasarento Poccuiickas ®enepanus
HaxoauTcs Ha 47 MecTe, 3HAYUTEIbHO yCTyNasi CPEAHEEBPOIICHICKOMY YPOBHIO, HO ITPEBOCX OIS
00111eMUPOBOI TIOKa3aTenb (cM. Tabd. 2).

Taoauna 2: KayecTBO 3KOHOMMK Beaylmux cTpad mupa (2020 r.)

Crtpana BBII na nymy nHacesiennsi, $Toic.
CIIA 63,3
['epmanus 54,3
Kaunana 48,1
Opanmus 46,4
IOxHas Kopest 43,1
Hranus 42,0
ITonpima 34,0
Poccus 28,2
Kuraii 17,3
EBpona 46,8
Mup 17,1

HUcrtounuk: OOCP, MB®, Bb.

Ho nouctrne «axumiecoBoi NATON» pOCCUMCKON YKOHOMUKH SBJISIETCSA €€ OTCTAOIIMI
POCT OT TEMIIOB pOCTa MUPOBOM 3KOHOMUKH (cM. Tabi. 3). Bee 30 seT cTtpoutenbcTBa HOBOM
PBIHOYHOM 3KOHOMMKHN Poccust mpumepHo B 1,5 pa3a oTcraBana OT CpeHEMUPOBBIX TEMIIOB
pocra.
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Tabanna 3: luHaMuKka 3KOHOMHUKH Beaylux crpan mupa (1990-2020rr.)

Crpana Poct BBII no HIIC
$TpJH. %

Kuraii + 23,0 2054
Nunus +7,8 725
Typuwmst + 2,2 669
O>xnas Kopes +2,0 551
Nunonesus +2,8 506
ITompira +1,1 451
CIIA + 15,0 251
Poccus +2,9 245
I"epmanust + 3,0 191
Mup + 103 354

Hctounuk: cocraBieHo aBTopom 1o nanaeiMm MB®, Bb.

Kak Bunum, Poccust ycrynaer He Ttonbko CIUA m Wuauu, Ho u Typuuu, Ilonbuie,
3aHuMas 98 MecTo B MUpE 10 TeMITaM pocCTa.

Cpenu yueHBIX-35KOHOMHUCTOB YK€ JaBHO UAYT TUCKYCCHH O TOM, UTO 00IIast TUHAMHKA
MHPOBOM 3KOHOMMKH, OTCIJIEKMBAEMasi B OCHOBHOM IIO ITOKa3arento crpaHoBoro BBII u ero
BapualUsaM, IOPOH CKpbITA JJIsl MPOHULAHUs. BroiaHe BO3MOKHO BBECTU B aHAJTUTUUYECKUN
y4eT MHQIIAIUOHHBINA (HaKTOp, B YACTHOCTH, 10 MHEHHIO aBTOPA, CIEAYET YUUTHIBATh (PakTop
UHIAIMOHHOTO 00eCIIEHUBaHUS PACX0/I0B B COMIOCTABUMBIX 110 TofaM IieHax. Hampumep, npu
HOMHUHAJIBHOM YBEJIMYCHHUHU PAcX0JI0B 10 pazzaeiny «HamroHampHast 5)KOHOMHKa» B OI0KETE MX
nona otHocutensHO BBIT cokpamaercs.

B kauecTBe nokasareiabHOW WiUIOCTpanuu K Oa3zoBomy nokazarento BBII B Tabn.4
NPUBEJIEM COOTHOIIEHUE MHQIISALMOHHBIX ITPOLECCOB B KOHTEKCTE O0IIel TMHAMUKI MUPOBOH
HSKOHOMHUKH. MBI MOKEM OLIEHUTH 3TU JIAHHBIE C PA3JIMYHbIX aHATUTUUECKUX MO3UIHI, UYTO, K
COKaJICHHUIO, BBIXOAUT 3a PaMKH 3asBJIEHHOW TEMBI, IO3TOMY OTMETHUM JIMIIb XYALIYHO
no3unuio Poccun, oryactu «00OTHABIIYI0» TOJIBKO SMOHMIO.

Tadoauua 4: Uudasuus 1 IKOHOMHYECKHH PocT Bexyuux crpad mupa (2014-2019 rr.), %

Crtpana Poct 3xonomuxku (BBII no IIIC) / ungasinus
[Mopryramus 33/4,2
Kuraii 33/10
Unnus 30/21
IMonpma 30/4,4
Uranus 29/3,1
IOxnas Kopest 28/5,5
Bennkobpurtanus 27171,7
CIIA 23177
Nunonesus 22 /20
Kanana 19/8,3
Poccus 17/ 34
Slnonus 15/2,7

HcrouHuk: cocTaBlieHO aBTOPOM € UCHOJIb30BaHUeM aHHbIX MB®, Bb.

150



MANazZment a EKOnomika ISSN 1337-9488
Journal of MANagement and ECOnomics MANEKO: 2021.02

Ceenenus B Tabn. 1-4 mpeacTaBisioT co00il KOTMUECTBEHHOE BBIPAKEHUE OCHOBHBIX
(MHAHCOBBIX BBI30BOB, CTOALIMX Iepes 3KOHOMUKON Poccun. OHM BbI3BaHBI HE TOJBKO
YCTaHOBJICHHBIMH aMOUIIMO3HBIMHU 1ieTsiMu pa3Butusi PO 1o 2030 rona. Mx takxe hopMHUpYOT
IUGPOBU3ALMS U UHbIE BBICOKHE, IPOPBIBHBIE TEXHOJOI'MM, NEPEJOBbIE TPEHAbl MUPOBOH
9KOHOMHKH. CuutaeM, uTo (UHAHCOBBI pBHHOK P® BIUIOTHYIO «IIOxOIIEN» K
TpaHC(HOPMAITMOHHOW pa3BWIKE — CIEKYJATUBHBIA OaHkuHr VS ESG-umHBecTHpoBaHue.
[Tokazarenu quHamuku pa3sutus 3a nepuoj ¢ 2010 mo 2020 rr. cBeneHs! B Tad. 5

Ta6auna S: Pazputne punancosoro peiaka Pocenu 3a 10 et (2010-2020 rr.)

Iloka3arennb 3HauyeHue Hpum.
Nudusums nakorierHas, %o +85
BBII nomunain, % +130
DaHKOBCKHI CEKTOD:
- AKTUBBIL, TPJIH. PYO. 104 +230%
- noxoaHocth Kanutana (ROE), % +36
KpennToBaHne S3KOHOMUKH:
- FOpUANYECKHe U (U3HUYECKHUE JIUIA, TPIH. PYO. 64,8 +248%
- MaJIO€ M CpeiHee MPEANPUHUMATEIIBCTBO, MIpa. | 5812 +80%
pyo.
Hnoreka, TpyH. pyo. 7,5 +550%
CrpaxoBoii cextop (¢ 2014 rona):
- cOOpBI, MIIpA. pYyO. 1541 +204%
- AQKTUBBI B PETbHOM HCUYHCIICHUH, Yo +89
- ROE, % +139
DOHIOBBIN PHIHOK:
- amuccus akiuii [IPO B cpenrem B roj, $ mipa 5
- o0nuramnuu, TpiH. pyo. 25 +320%,
+11 .. BBII
- eBpooOIUranuu / KopnopaTuBHsele, %o 33 +33%,
-14 .. BBII
Bbpokepckoe o0cayKMBaHUE: - KOJTHMYECTBO 9890 +1285%
KITUECHTOB
WuauBuayanbHbIC HHBECT. CUETA. - AKTHUBHI, 376 +1415%
MIIPJL.PYO.

HcTouHuK: cOCTaBIIEHO aBTOPOM 10 JaHHBIM banka Poccuu.

HecMoTpss Ha TO, 4TO CTAaTUCTUYECKOMY aHaNW3y NoABEprHyT 10-ieTHUil nepuof,
CUMTAeM BaXKHBIM TOIUYEPKHYTH clenyromiee: B Poccun umeercss He menee, yeM 30-1eTHUI
OTIBIT OCBOCHHMSI CaMBIX MEPEIOBbIX MUPOBBIX OM3Hec-Mozeneil B 6aHKoBcko# chepe. U peun
HE 0 CUCTeMO-00pa3yIOIIMNX TuraHTax OaHKOBCKOTO CEKTOpPa. SIpKUM IpuMepoM siBJsieTcst bank
«llentp-uaBect» (r. PoctoB-Ha-JloHy, PocroBckas obnactb, P®), koTOpswIii sBIsSETCS
pPETHOHANILHBIM OaHKOM. JTO —eIMHCTBeHHBIM OaHk Ha FOre Poccum, mmeronuit perTHHT
MexIyHapoaHoro areHtctBa Moody’s Ba3 u  kpenuthsiit  peditunr AKPA  A(ru) co
CTaOWIBbHBIME TIpOrHO3aMH. bank Poccum mpusnan «lleHTp-MHBECT» 3HAYUMBIM Ha PBIHKE
IJIATEXXKHBIX YCIYT M BKIIOYMII €r0 B COOTBETCTBYIOUIUN peecTp. KpenutHas opranuzanus
Bxoaut B TOII-50 nanexxuprx 6ankoB PO no Bepcun Forbes.
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K perpocrekTUBHBIM CTATUCTHYECKUM JaHHBIM TI0 JUHAMUKE Pa3BUTHS 3a 10-neTHui
nepuoxa ¢ 2010 mo 2020 rr. (Tabn.5) no6aBUM, YTO HA CETOMHSANTHUNA MOMEHT CHUTyalHs Ha
¢buHAHCOBOM pBIHKE POoccuu OMONTHUTENHHO XapaKTePU3yeTCs CICTYOMIMMHU MTOKA3aTeIIsIMHU:

- aKTHBBI CEKTOPOB (prHAHCOBOTO phiHKa Poccuun = 126,3 TpaH. py0. (+18,5%);

- aKTHBBI 0aHKOBCKOTO cektopa = 103,6 TpiH.pyo.;

- noJisi OAaHKOBCKOTO CEKTOpa B O0beMEe HMHBECTHIIMIA B OCHOBHOW KalWTal
cocrasisaeT 6oiee 80%;

- HeOaHKOBCKHE (DMHAHCOBBIE akTHUBBI 1O cocrosHuto Ha 01.01.2021 ronma
cocrasnsioT 22,7 TpiH.py6. (21,3% BBIT®;

- 1o 00beMy akKTUBOB 0aHKOBCKHIA cekTop 3aHuMaeT meHee 10%;

- HAKOIUICHHBIC COEPEXKEHUS CETOIHS COCTaBIstoT Oomnee 120 TpiH. pyo.;

- 3¢ PeKTUBHBINA CUCTEMHBIN MEXaHU3M TPAHCMUCCHH HAKOTJIEHHBIX COepexKeHHI
B KaIUTAJIOBIIOKEHUS POCCUICKUX MPEATNPUSITHI OTCYTCTBYET;

- HeOaHKOBCKOE (DMHAHCUPOBAHME MAJIOTO U CPEIHEro MpealpUHUMATENbCTBRA,
0COOCHHO ITU(POBHIE PUHAHCOBBIC KPayATEXHOJIOTHH, PA3BUTHI KpaifHEe C1a0o0.

2. K BOITPOCY O CBAJTAHCHUPOBAHHOCTH J0OXOJ0B
TF'OCYJAPCTBA, UHBECTUIIMA 1 SKOHOMUYECKOI'O POCTA

Bo3Bpamasicb K HalMOH&JIBHBIM LensaM pa3BuTus Poccum no 2030 roma u ¢ nosuuuu
ONTUMHUCTUYHOI'O OTHOIIEHUS K BO3MOKHOCTSIM UX PEAJIbHOTO IOCTHKEHUS, CYHUTAEM, UTO JUIS
3TOr0 HEoO0XOAMMO O00ecHeunuTh OIpe/elieHHble MoOHeTapHble YycioBus. Cpeam Hux
KOHKpPETHbIE ITOKa3aTesn HoMuHanpHOro BBII, cymmer npupocra BBII, nenexxnol maccsl,
WHBECTHIIMI B OCHOBHOW KamuTal U T.JA. (CM. Ta0J1.6).

[To rirybokomy yOexaeHHIO aBTopa, 0e3 KapJAWHAJIBLHOTO W3MEHEHHWS CHTyallud Ha
CTPaHOBOM (DMHAHCOBOM PBIHKE JIOCTHYb aMOMIIMO3HBIX 1iefiell pa3BUTHs SKOHOMUKU Poccun
He ynactcst. OG0CHyeM BBIBO/L.

[Ipobnema  cOanaHCMPOBAHHOCTH  JIOXOJOB  TOCYAapCTBa,  WHBECTULUH U
HSKOHOMUYECKOT0 POCTa HE HOBA M aKTyallbHa Juid JIt000# cTpaHbl, HO B Poccun oHa mmeer
TPaZULIMOHHO CJIOKHBIE U TPYAHO pa3pellaeMble BEKTOPBI, TAKUE KaK: CTUMYJIMPOBAaHUE POCTa
MIPOU3BOJICTBA M WHBECTULMH B OCHOBHOW KamlWTall, IPUMEHEHHE TaMO>KEHHO-TapU(HBIX
UHCTPYMEHTOB I MOAJEPKKM  HAIlMOHAJIBHOIO  INPOM3BOACTBA,  IPEOJOJIEHUE
TeppUTOpUATBHON JU(depeHInaluy MPOU3BOJICTBA U CTUMYJIMPOBAHUE POCTa UHBECTUIIMH B
pernoHax.

B nacrosmee Bpems P@ orcraer OT OCHOBHBIX 9KOHOMHUK MHpA 10 Temnam pocta. [Ipu
sToM Poccust o0nanaer BceMu (yHIaMEHTAIbHBIMU (AKTOpPaMu Ui aKTUBHOTO Pa3BUTHS —
HayKa, NPOMBILUIEHHOCTb, OOJBIION 00bEM BHYTPEHHETO pbIHKA, Treorpaduueckoe
MI0JIO’KEHUE, IPUPOJHBIE PECYPCHI U T. .

B ToM uucle: TIaeBble HHBECTUIMOHHBIE POHABI = 5,8 TpiH. pyo. (5,4% BBII); (MHAHCOBBIE AKTHBBI
dusuueckux ymn = 5,3 tpaH.pyo. (5,0% BBII); HerocynapcrBennble neHcnoHHbIE (OHABI = 4,6 TpaH.pYO. (4,3%
BBII); crpaxoBsle komnanuu = 3,8 tpuH. py0. (3,6% BBII); unBecTnnrioHHbIe (OHABI JTOBEPHUTEIHHOTO
ynpasnenus = 1,5 TpiH.py0. (1,4% BBII); HOO — npodeccnonanbuble y4acTHUKH (OHIOBOTO PhIHKA = 1,4 TpIH.
py6. (1,3% BBII); muxpodunancossie opranuzaunu = 0,3 TpiH. py6. (0,3% BBII). Ucrounnk: bank Poccun.
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Tabanna 6: MonerapHble ycaoBus foctuskenns nesneid Crparernun — 2030, Pocenst

Ioka3zareanb 3HauyeHue Ipum.
Nudaamus:
- cpenHss exeroanas, % <4
- HaKOILIeHHas, % <40
BBII:
- HoMuHaJBHBIHN (2030r.), TpJH. pYoO. 260 +145%
- ©KET0/IHbIII HOMUHAJIbHBIN pocT, % 8-10
- cymMa nipupocrta 3a 10 ner, TpiaH. pyo. 700

Jlenexxnas macca (M2):

- 06veM (2030r.), TpyH. pyo. 260 +340%

- ©KEroJJHbIH HOMUHAJIBHBIN pocT, %o 17-20

HanwmonansHas geHexHas 6asa (HIB):

- 00bem (2030r.), TpiaH. pyo. 85 +350%

- @XKeroHbIi poct, % 17-20 npu ko3 Punmente
mynsTuurkanun M2/HJ1b
>3 (ceituac < 2)

HMHBecTHIIMKA B OCHOBHOM KaIIATAaJ. 65 +225%:;

- 06beM (2030r.),TpiH. pyo. 25% BBII

- cymma nipupocta 3a 10 net, TpiH. pyo. 235

- ©KEroJJHbIi HOMUHAJIBHBIN pocT, % 13-16

HcTtounmk: pacydeThl aBTOpPA.

Kak u 10 ner naszax, xiroueBoi 3ajayeil B pa3BUTHH SKOHOMUKH P® mo-npexHemy
ocTaeTrcs MNPHUBJICUEHUE WMHBECTHLMNH B pealbHbIi ceKkTop. VCTOYHMKM HMHBECTUIMH IO
cocTosiHUIO Ha Havyasio 2021 rona nmpeacTaBieHs! B Ta0.7.
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Taoauna 7: UcToOUYHUKH MHBECTHLIMIA B OCHOBHOI kanuTaJ, Poccusi (2020)

Iloka3arennb 3HayeHue Hpum.
Bcero nnBectuiuii, TpJH. pyo. 20,1 -1,4%; 18,9 % BBII
B TOM YHCJIE:
- cOOCTBEHHBIE CpeIcTBa, % 56,7
- IPUBJICYEHHBIE CPEACTBA, Yo 43,3
T'ocymapcrBennsle cpeacraa, % 14,3
B TOM YHCIIE:
- enepanbHbIi OrOKET, % 6,4
- peruoHsl, % 6,9
- MyHUIUTTAIUTETHI, Yo 0,9
- BHEOIOKETHBIE POHIBI, % 0,1
Kpenntel 6aukos, % 6,9 W3 aux nHoctpanHbix = 1,5%
Kopnoparususble 3aiimMbl, % 16,1
JInsunar, % 3,5
JloneBoe y4yacTre B CTPOUTENLCTBE, %0 2,3
IIpsMble HHOCTPAHHBIE HHBECTHLINHY, %0 0,2

Wcrtounuk: Poccrar.

VY4eHbpIMH, NPEJICTABUTEISIMUA SKCIIEPTHOIO COOOIECTBa BeJeTcs Ooublias paboTta 1o
OTIPENIEICHNI0 M OOOOLICHHI0O OCHOBHBIX (DaKTOPOB, KOTOPBIE CHCPKHBAIOT PAa3BUTHE
SKOHOMMKM U pocT mnpousBoactsa B Poccuiickoir denepaunu, B IEPBYIO OYepedb
PEeryJIATOPHOTO XapakTepa, B PUHAHCOBOM, JEHEKHO-KPEAUTHON, HAIOTOBOM, TAMOXKEHHOHN U
IIPOMBIIIJIECHHON TIOJIUTHKE.

O0630p MHOTOUNCIIEHHBIX ITyOIMKallUi, BBICTYINIEHUI U JaHHBIX MOHUTOpUHIa CoBeTa
Toproso-npomsinuieHHoM nanatsl Poccuiickoit @enepanuu no GruHaHCOBO-IIPOMBILIIEHHON U
MHBECTUIMOHHON MOJUTHUKE (MpejacenaTesib — aBTOp CTaTbM) IOKa3bIBaeT pPa3HOOOpazHOE
BUJIeHHE OYyIyIIero 5)KOHOMHUYECKOTro pa3BUTHs Poccuu 1 ero 060cHOBaHUS.

[Toutu Bce poccuiickue IKCIEPThI, IPAKTUUECKHUE CTIEUATUCThI U3 peabHbIX CEKTOPOB
OKOHOMUKH PD cuuTaror CyiecTBeHHOW B DKOHOMHUYECKOM pa3BUTHH posib banka Poccun —
MOCPEACTBOM CTUMYJIMPOBAHMSI IIPUTOKA MTPOMBIIIJIEHHBIX MHBECTUIIMM METOAAMHM JIE€HEXKHO-
KPeIUTHOM  MHOJUTUKM M CO3[JaHMS  COOTBETCTBYIOIIEH  (pUMHAHCOBO-KpEAUTHOU
UH(QPaCTPYKTYPHI.

Pan poccuiickMX 3KCHEPTOB BUAWT OCHOBY YCTOMYMBOIO DKOHOMHYECKOTO pPOCTa
HSKOHOMHUKH CTpaHbl B (a) CHIPKEHUU 3aBUCUMOCTH OT UMIIOPTa U IKCNOpTa; (0) yCTaHOBIEHUU
IPEUMYIIECTBEHHOI'O UCIIOIb30BAHUS BHYTPEHHUX (PMHAHCOBBIX PECYPCOB; (B) pABHOMEPHOM
Pa3BUTUH SKOHOMUYECKUX PETHOHOB; (T') MepecMOTpe (PHHAHCUPOBAHUS COLIMATIBHON C(ephl.

CriennanucThI-NPaKTUKK U3 PEATIBHBIX CEKTOPOB YKOHOMMKH TPAJULIMOHHO 3asBIIAIOT,
yT0 6€3 3P PEeKTUBHON CUCTEMBI TOCYIAPCTBEHHON MOJACPKKH MPOU3BOIUTENEH MPOAYKLIUN
He 000iTHCh. B TO e Bpemst OT/ieNIbHbIE SKCIEPTHI-NPAKTUKU CTAIM YBEPEHHEE 3asBIATh, UTO
HAJC)KHBIMM HCTOYHUKAMU WMHBECTULIMN SBIISIIOTCS MaHEBp OIOJDKETHBIMU CpEACTBAMH U
CHIDKEHHE HAJIOTOBOM Harpy3Ku Ha OM3HEC C HCIOIb30BAHUEM BBHICBOOOK/IAEMBIX CPEJICTB IS
neneid uHBectupoBanus. Hamoromas momutuka B 2021-2023 r1r. y)e HeceT B cebe psf
KJIIOYEBBIX H3MEHEHHWH, B YacTHOCTH, pealM3alus MaHeBpa M0 CcOalaHCUPOBAHHOMY
CHI)KEHHMIO  TPSIMBIX  HAJOrOB HA  TpyAd  NOpPEeaOpUsITUd  Majoro U CpPEIaHero
OpeNpUHUMATENbCTBA. DTO ocyliecTBisercs 3a cdeT (1) moBbimeHUs >PQPEeKTUBHOCTH
HAJIOTOBBIX JIBIOT IIpU JA00bIYe He(TH; (2) NOBBIIIEHHS CTAaBOK Hajora Ha JI0ObI4Yy MOJIE3HBIX
UCKOIIaeMbIX MpH J00bIY€ OTIENBHBIX TBEPJIBIX IOJIE3HBIX HCKOMAeMbIX; (3) CHUXKEHHUs
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CTETIEHU PETPECCUBHOCTH B HAJIOrOOOJIOKEHHMH JOXOAOB (B TOM 4HCIE B 4YacTd
HaJIOro06J10keHust «ouopHoro» kanurana) [I'eopruesal.

ABTOp cTaTbu cyHTaeT: 0a30l 3asBICHHBIX BBICOKMX TEMIIOB COLMAIBHO-
SKOHOMMYECKOTO pa3BUTHA PoccuM JODKHO CTaTh, IPEKIE BCEro, KOMIUIEKCHOE
MMIIOPTO3aMEILIEHUE Ha OCHOBE OIEPEXKAIOIIEr0 pOCTa KanuTanoBioxeHui. I[loBTopum:
IIPUOPUTETHYIO Ba)XHOCTb B MHBECTHLIMOHHOM IIPOLIECCE MMEET aKTHMBHOE M IIOJHOKPOBHOE
yuactue (hpuHaHCOBOro phiHKA. M mobGaBuM, 4Tto 1y 3Toro B P HeoOxomuMo pa3BUBATh
pErMoHaNbHblE M MYHMLMIAIbHBIE (MHAHCOBBIE CHUCTEMBI, IPOBECTU JAEMOHOMOIM3ALUIO
0AaHKOBCKOTO CEKTOpa, pa3BUBaThb HEOAHKOBCKHE KpPEAMTHBIE WHCTUTYTHI, CO37aBaTh
CriellManbHble HHBECTULIMOHHBIE OAHKH.

Pernonanpabie puHAHCOBBIE cUCTeMbl Poccun xapaktepu3yroTcs GyHIaMeHTaTbHON
ciabocTbro. KonmuecTBo permoHanbHbIX OaHKOB YCTOWYMBO cokpamiaercs. B HambGosee
NEPCHEKTUBHBIX POCCUHCKUX peruoHax — Ha Ypaie, B Cubupm, Ha JlanbHem Bocrtoke —
IIPEIIPUATHS HE TOJIBKO HE MOTYT MOJIyYUTh CPEJICTBA IO aJ€KBATHOM CTAaBKE, TaM ITOYTH HET
0aHKOB, KOTOPBIE MOTJIA OBl 00ECTIEYNTh KPEAUTOBAHKE IS TIPOU3BOJCTBEHHBIX HYX. B 24
peruonax P® umeercs BCero no oJHOMy pernoHajgbHOMy OaHKy, a B 25% cyObekTax BooO1e
OTCYTCTBYIOT COOCTBEHHBIC OaHKH.

MupoBasi MpakTHUKa CBHUAETEIBCTBYET O TOM, YTO OOJBIIMHCTBO PAa3BUTHIX CTPaH
UMEIOT OOIIMPHYIO CeTh PETHOHANBHBIX 0aHKOB. B pa3BuThix crpanax mupa ot 40% mo 60%
(MHAHCOBBIX PECYPCOB B MaKpO3KOHOMHUKE 00€CTIEUMBAIOT PETOHAIbHBIE U MyHULIUTIAJIbHBIC
(uHaHCOBbBIE OPraHU3alMU (KaK KPEJUTHbIE, TaK U HET). PernoHaM He TOJIbKO BBHITOAHO UMETh
COOCTBEHHBIE OaHKH, 9TO SABISETCS 00sA3aTEIbHBIM YCIOBUEM HE3aBUCUMON SKOHOMHUYECKON
MOJIMTUKU U PETMOHOB, U MyHUIIUIAIUTETOB.

B Poccun cutyanust pesko omIMYaeTcss B XyAUIYIO CTOPOHY: perMoHajbHble OaHKU
3aHuMaroT Bcero 5% aktuBoB. llojlokeHHe OCIIOKHSAETCS TEM, 4YTO B CBOEH Macce
peruoHanbHple GaHKK — 9TO Majble OAaHKH, CPeIH KOTOPHIX KPYMHbIE COCTABJIAIOT €IMHHIIbI .

B nponomxenue npodieMaTuky peruoHainbHON 3KoOHOMUKH PD, oTMeTuM, 4TO CeroHs
OaHKOBCKUN CEKTOp SIBISETCSI OCHOBHBIM (DMHAHCOBBIM HCTOYHHKOM Il PETrHOHAJIBHBIX
CTPYKTyp BiacTu. Peanmmzanms BceX Nporpamm rocyAapCTBEHHOW NOIICPKKH HIET 4Yepe3
Oanku. Ha nanHplii MomeHT B Poccum o0beM  (QuHaHcHpoBaHUs — (eaepaabHbIX
rOCYJJapCTBEHHBIX CTPYKTYpP CO CTOPOHBI OGAHKOBCKOM CHCTEMBI COCTaBIISIET OKOJIO 8,5 TpJH.
py6neii®. Tlo permonam mudpsl 3HAYMTETLHO MEHBIIE: TaM TOCYJAPCTBEHHBIM CTPYKTYpaM
0aHKM MpenocTaBIA0T okojio 1,3 TpiH. pyd., u3 kotopeix 850 mupa. pyd. HaxoauTcs Ha
neno3uTax. TakuM o0pa3oM, YUCTOE calba0 (PUHAHCUPOBAHUS PETUOHATIBHBIX CTPYKTYP PaBHO
~450 mup. py6aeit. Iloxydaercs, 4To Ha IPOEKTHI PETUOHAIBHOTO PA3BUTHS OAaHKH BBIJIENISIOT
B 9 pa3 MeHblIlIe CPE/ICTB, YEM Ha MOJACPKKY UJIeH U IMIIaHOB (eiepalibHbIX OPraHOB BIACTH.

C npyroii CTOpOHBI, KpeTUTHBIE OPTaHU3AIMH B IPUHIUIIE HE 00s13aHbl PUHAHCUPOBATD
rocy/1apcTBeHHbIE CTPYKTyphl. [lo MHEHHIO aBTOpa cTaThu, (PMHAHCUPOBAHUEM T'OCCTPYKTYP
JIOJDKHO 3aHMMAaThCs MpaBUTeNbeTBO. K cioBy, B @oHAE HallMOHAIBHOTO 6iarococtosiHus PO
umeercst peseps B 10 TpiH. pyO., T.e., IO CyTH, HMEHHO Ta CyMMa, KOTOpas IOKpPHIBAET
0aHKOBCKYIO MOJIEPKKY FOCY1apCTBEHHBIX OPraHOB.

7 B uucne KpyNHBIX PETMOHAIBHBIX OaHKOB PoccuM ecTh Tpoiika, KOTOpas Haubojiee aKTHBHO
(hMHAHCHpPYEeT pPErHOHANBHBIA OW3HEC M, MPEeXJIe BCEro, XO3SHMCTBYIOUMX CYOBEKTOB MaJlOTO M CPEIHEro
MpeanpUHIMATEILCTBA: 3TO — bauk «IlenTp-uHBeCcT» (T. PocToB-Ha-/loHy, PocToBCKas o6nacts, PD; ceth n3 112
noapasieneHuii B 6-tu pernonax), bank «Kyb6ane-kpenut» (r. KpacHomap, Kpacnomapckuii kpaii, P®; oTKpEIT B
1993r.; 87 oducon) u «IIpomcondank» (r. Bmagusoctok, ITpumopckmii kpait, P®; 70 odrcos B 43 HaceTeHHBIX
nyHktax Poccun; 6onee 1900 coTpyaHUKOB).

8 Ecnin roBOpHTE 0 YHCTOM 00BEME MPENOCTABISEMBIX PECYPCOB (DENEPATBHBIM CTPYKTYPaM, TO 00heM
(mHAHCHpOBaHUS cocTaBisieT ~4 TPIH.pYO., T.K. OCTAIbHOM KalMTaJl HHCTUTYTHI BIIACTH JIep)KaT Ha JETIO3HUTaX.
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Cpenu Benymux ctpan mupa Poccuiickas @enepaius 3aHuMaeT 2-€ MECTO 10 00beMy
u3bsITHI TocyaapctBoM u3 BBII crpansl (cM. maHHbIC B Ta0:1.8), YTO HETATUBHO CKAa3bIBACTCS
Ha cOaTaHCUPOBAHHOM PAa3BUTUHU 3KOHOMHUKH, OCOOCHHO PEabHBIX CEKTOPOB YKOHOMUKH.

Taoauna 8: Oobem n3baTHil 3 BBII u poct 3k0oHOMUK Beaymux crpan mupa (2019)

Crpana O0bem n3bATHI
rocypapcrsom u3 BBII, % | Poct 3xoHOMuKH, %

Uranus 47,0 +2,0
Poccus 39,5 +24
BenukoOpuranus 38,8 +2,9
IOxnas Kopest 35,0 + 3,3
ABcTpasus 34,6 +6,0
CIIA 31,5 + 3,7
Wpnanaus 25,0 +6,1
Kwurait 22,0 + 8,1

VICTOYHHMK: COCTABJIEHO aBTOPOM coracHo nqanHeiM MB®, BB [["am3a].

B mocTymHOM Ha TaHHBI MOMEHT CIEKTpe (PMHAHCOBOTO PHIHKA MMEIOTCS Pa3INYHBIC
HEOAHKOBCKUE MHCTPYMEHTHI IpUBIICYeHHs (pUHAHCUPOBaHUS (cM. Tabi. 5). OHU MOTYT OBITH
KpaiiHe aKTyaJbHBI I peau3alid Mep M0 (UHAHCHPOBAHHWIO AKTHBOB IPEANPHUSATHH,
HAXOMSIIMXCS B CTAJAUU OAHKPOTCTBA. [1Jisi MOBBIIICHUS BEPOSTHOCTU BO3BPAIICHHS TaKUX
MPOOJIEMHBIX MPEANPHUATHI B CTPON BakKHA KOMILIEKCHAsI peHOBanus ()OHJIOB, TIOIABIISIOIIAS
YacTh KOTOPHIX HE COOTBETCTBYET HBIHEIIHEMY MPOQWI0 JESITCIBHOCTH W HUMEET
3HAUUTENBHBIA TPOIEHT W3HOca. [l pemeHuss 0003HAYeHHOW MpoOIeMbl HeoOXoauma
peanu3aiysi  CIEHUAIBHBIX I[POCKTOB IMPOMBINUICHHOW PEHOBAIMM IO  MPHHIHUIY
«Opayndunay. Taxke mpunuio BpeMs (OHIUPOBAHUS JTU3UHTOBON chephl HE TOJBKO Yepe3
0aHKOBCKOE KpeUTOBAaHUE, HO U Yepe3 HeOaHKOBCKHE (PHAHCOBBIE HHCTUTYTHI.

SAKVIFOYEHHUE

JIro6o#i noxoxa Bcex YYaCTHHKOB SKOHOMHUKH (opMupyercs U3 qo0aBieHHOM crommoctu. U
HUKAaKOro JpYyroro MCTOYHHMKA [0XOJa B IPHUPOAE HE cyllecTByeT. MOKHO, KOHEYHO,
nepepacnpeeNiuTb J0X0/, T.€. OTHATh y Oosee Oorateix U otaarh OeaubiM. Ho, cipocum, y
KOr0 OTHHMMaTh, €CJIHM pealibHbIE pacIioaraéMble JT0XOJbl HACEJEHHS B MeECAll Ha IyIly
HacesneHust B PO cocrapisatoT Beero 27 teicsay pyosieit. EcTb Tonbko ouH crioco6 Jj1s BEIXOJa
Ha ONIEPEXaloUIMi POCT OTHOCUTENBHO CPEAHHMX TEMIIOB POCTa B MHUPE — YBEJIWYUBATH
nobaBieHHyl0 cToumocTh, T.e. BBII. Jlns storo, mpexnae Bcero, Hajao o0eCHedyuTh
MMIIOPTO3aMEILEHHUE, T.€. HAJI0 CIIENAaTh POCCUNCKNAE TPOU3BOJCTBA BBICOKOTEXHOJIOTUUHBIMH,
YTOOBI MX MPOIYKLIKS BBICOKOTO KaueCTBa U C HU3KOW ce0E€CTOMMOCThIO MOTJIa KOHKYPHPOBAaTh
C UMIIOPTOM.

[Ipo6nem B Poccunm B obmactu (PUHAHCOBO-TIPOMBIINIIEHHOW M HWHBECTULIMOHHOMN
MOJIMTUKYU TP PETYJIMPOBAHUU «CBEPXY» HEMaslo. BHE COMHEHHUsI, OHU HANPSIMYIO BIMSIOT Ha
TEKyIllee COCTOSIHuE (UHAHCOBOTO pbIHKAa M ero pasButue. Hepeaxko HeoOOCHOBaHHBIE U
ype3MepHo (GopMann3oBaHHbIE Oapbepbl co3qaroTcsi Ha MecTax. [lokazaTtenbHBIM SIBIsSIETCA
HEJaBHUI TpUMep BOKPYT TpeOOBaHMI K KamHUTaly KPEOUTHBIX OpPraHMU3AIHid, B KOTOPBIX
MOTYT OBITh pa3MeIeHbl CpecTBa Or0HKeTOB CyOBbekToB (denepamnuu. [IpaButensctBo PO Ha
dbenepanbHOM YpOBHE MPU3HAET KPEAUTHBIM PEUTHHT B Ka4ecTBE OOBEKTUBHOTO KPUTEPHS,
KOTOPBIA CBUETEILCTBYET O HEOOXOIUMOM YpOBHE (PMHAHCOBOW YCTOWYMBOCTU OaHKa IS
o0ecreyeHnss COXPaHHOCTH TOCYAApPCTBEHHBIX CPEJCTB M MO3UTUBHO BIMSET Ha Pa3BUTHE
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KOHKypeHIuH B (unancoBoM cekrope’. Ho, HecMOTpsi Ha MPAaBUTEILCTBEHHBIN TOAXO, PAL
cyObekToB P@ coxpaHui MmoBblllIeHHOE TpeOOBaHME K KalUTaly KPEAUTHBIX OpraHu3aluil B
pasmepe ot 250 nmo 350 mupa. py6.. ato — PecnyOnmka bamkoprocran, KemepoBckas
Yensbunckas, Caxanunckas obnactu). K cnoBy, B Poccun moBbIIEHHBIM TpeOOBaHUAM K
KaluTalny KpEAUTHBIX OPraHNU3aluil COOTBETCTBYET KpaiiHe OrpaHUYCHHOE YHCIO0 OAHKOB.

O6001mas apryMeHTHpOBaHHbIE MHEHHUS M JIOBOJbI OMNBITHBIX YYEHBIX M MOJOJBIX
HKCIEPTOB-UCCIIEIOBATENCH, a TaK)kKe MHOTOJETHUH JIMYHBIA OIBIT MPOTHO3UPOBAHHS U
OLICHKH  JIEATEJIBHOCTH TOCCTPYKTYp B  00JIacT  (PUHAHCOBO-TIPOMBIIUICHHOW U
WHBECTULIMOHHOW TMOJUTHUKH, TMPEJCTABISAETCS BO3MOXXHBIM C(HOPMYITUPOBATH OCHOBHBIE
HampaBlieHUs1 o0ecredeHus cOaTaHCUPOBAHHOTO PA3BUTUSI SKOHOMHUKHU PD:

e OrpaHMYEHHE U3BATUHN TOCYJapCTBa U3 SKOHOMHUKH (exeroano Ha 0,5% BBII);

« pedopMUpOBaHHE HAJIOTOBOM CUCTEMBI — U3 (PUCKATBHON B CTUMYJIUPYIOLIYIO POCT;

o (QopmupoBanue 3G(HEKTUBHOTO MEXaHW3Ma TPAHCMUCCUU COCpEKCHHA B
WHBECTUIMH, TIEPEeX0oJ] OT CIHEeKyJIsITUBHOro OaHkuHra (Ttoproeisi puckamu) k ESG-
MHBECTUPOBAHUIO;

¢ OrpaHUYECHHE MOHOMONHU3ALKUU 0AHKOBCKOT'O CEKTOpa, MPEX]IE BCEro, 0aHKOBCKHUX
HKOCHCTEM U OIEPEeKAroIIee pa3BUTHE HEOAHKOBCKUX (DMHAHCOBBIX HHCTHUTYTOB;

¢ Ppa3BHUTHE PETHOHAIBHBIX U MYHULUIAIbHBIX (PMHAHCOBBIX CUCTEM, B TOM YHCJTIE 32
cuet cosmanus Ha 6ase «MCII bankay crenmansHOro 6aHKa pa3BUTUS pernoHoB,

¢ CTUMYJIUPOBAHHE WHBECTUIIMOHHOM J1eATEIHHOCTH KPEIUTHBIX OPTaHU3aIINN;

¢ CO3/IaHUE CHCTEMBI CIICIHMATN3UPOBAHHBIX HHBECTUIIMOHHBIX OAHKOB;

e HCIIONIb30BaHWE HalMOHAJIbHBIX pe3epBoB lIpaButensctBa PO u [Ib PD® mus
JU3UHTAa CAaMBIX COBPEMEHHBIX TEXHOJOTHH M OOOpYJOBaHUS B MLEISIX MOACPHHU3AIMA
SKOHOMHMKH.

Jia peanuzanuu 3THX HampaBieHud CoBeT 1O (UHAHCOBO-IPOMBILUIEHHOH U
uHBecTuiMoHHOW monutuke TIIIT P®, xoroperii npencrasinen Ha crpanuiax MANEKO B
JUIE aBTOpa CTaTbM, aKTMBHO Y4acTBYET B MpPEIMETHOM paboTe Ha HAIMOHAJIbLHOM YPOBHE.
bonee 100 corpyanukoB u »skcrnepToB CoBeTa 3aHATHl AHAIUTHKOM M pa3pabOTKON
NpeTIoKEHUH 10 () CO3MaHHMI0 KOMIUICKCHOW CHCTEMBbI MPOSKTHOTO (uHaHcupoBanus; (D)
pa3BUTHIO HEOAHKOBCKUX MHCTPYMEHTOB (prHaHCHpOBaHUs; (C) HUPPOBU3ALMH (HUHAHCOBBIX
npoaykToB; (0) 3aKOHOMATEILHOMY OOCCIIEYCHUIO MPOMBIIUICHHOW PEHOBAIIMKA U CaHAIMU
NpenpUsTHiA; (€) pa3BUTHIO GPUHAHCOBOM IPaMOTHOCTH U KOHcanTHHra. Y CoBeTa ecTb IIaHbl
coznanus noxa sruaon TIIIT P Komuccnn o pernoHaIbHBIM KPEAUTHBIM OpPraHU3alusM, a
tTakke 1o cozganuo B cucreme TIIII P® mudposoro Obmepoccuiickoro peecrpa
(MapkeTIUIeiica) MPOEKTOB pa3BUTHS, TpeOyronx GuHaHcupoBanus. U, HakoHel, peanu3anus
COOTBETCTBYIOIUX 1yXy BPEMEHH U OYE€Hb BaXKHBIX JJIs IPAKTHUECKOTo OM3Heca Nie: 3amyck
miathopM 1o 000poTy HU(PPOBBIX (HUHAHCOBBIX AKTUBOB, MO PA3BUTUIO KOMILIEKCHOM
UppoBOH SKOCHCTEMBl (DMHAHCHPOBAaHUS, MO JajJbHEWIIEeMy MpPOABHKEHHIO IPOEKTa
MHCTUTYLMOHAJILHOTO MHBECTUIIMOHHOTO (POoHAa Oyay1ero oopa3oBaHus.

° TpebGoBanue K YPOBHIO KanuTana 6b110 cHIKeHo DeiepallbHbIM KasHadelicTBoM P 10 25 mapa. py6.
(ITlpuka3 ot 22.06.2018r. Nel9H), a B KauecTBe JOMOJIHHUTENBHOTO TPeOOBaHUS OBIJIO BBEICHO HAIMYHE
kpenutHOTO peiitnnra (IToctanosnenue IpaButensctBa PO ot 24.06.2017r. Ne740).

10 AxmonepHoe 061mecTBo «Poccuiickuii BaHK MoANEPKKU MaIoro ¥ CPETHEro MPeANPHHUMATENLCTBA»
(«MCII bank») cozmano B 1999 romy. C 21.04.2016roma 100% axmuit AO «MCII Bank» mpuHaamexat
aKIuoHepHOMY 001mmecTBY «DeepanbHas KOPIOPAIHs 0 Pa3BUTHIO MAJIOTO U CPETHETO PEATPHHIMATEIHCTBAY
B cooTBeTcTBUU ¢ YKazoM IIpesugenta PO ot 05.06.2015r. Ne 287 «O mepax no ganpHelIeMy pa3BUTUIO MalIoro
U CpefHero npeanpuHuMaresseTBay. [1o coct. Ha 01.08.2021 r. ycraBubiii kamutan cocrasua 10,71 mapa py6.
UYucnennocts nepconana Ha 01.08.2021 r. — 571 uen.
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TAX PLANNING OF TRANSNATIONAL CORPORATIONS
AND ALLIATION OF THE BEPS INITIATIVE

Anna Harumova, Darina Mé6Ziova

Abstract The aim of this article is to present the theoretical possibilities and practical applications
of tax planning at the level of multinational companies. In this article we deal with tax aspects at
the level of tax optimization up to tax evasion, which also includes transfer pricing. The aim of tax
planning is the minimization or optimization of taxes, the search for optimal variants of the legal
form of business, the solution of business transactions. Tax planning must not result in tax evasion;
such tax optimization must remain within the relevant tax laws of the countries in which the
multinational corporations operate. International tax optimization is usually carried out through
the use of double taxation treaties. The savings are achieved by more favourable taxation under the
Treaty in one country and non-taxation in another. The most common transnational tax
infringements include VAT evasion and transfer pricing. Multinational corporations use transfer
pricing as an effective method of tax planning. This method allows interconnected companies
located in other countries to enter joint transactions, so that they can generate low profits in high-
taxing countries and generate most profits in low-taxing countries. Valuing mutual relations and
transactions of interconnected persons is one of the major problems in accounting and taxation. Its
importance is growing especially among interconnected companies and is one of the key problems
in the examination of the tax base by the tax administrator. The subject of the research is the
efficiency of tax collection and control of transfer pricing. In order to obtain the necessary
information and data, the survey method was used through statistical data obtained through data
from the Financial Administration.

Purpose of the article is to point out the effectiveness of tax controls in transfer pricing, which is an
important tool for tax planning in multinational companies. The article describes methods and ways
of valuing goods and services between related parties. The prices of transfers of goods and services
at the level of multinational companies are very important for every country, because world exports
of goods and services have doubled in the last twenty years. At the same time, the share of invisible
transactions in international trade is growing as the share of services becomes increasingly strong.
In every seventh property transaction in the world, a foreign entity acts as a participant, which can
transfer its profits to another country.

Methodology/methods. The subject of the research is the efficiency of tax collection and control of
transfer pricing. In order to obtain the necessary information and data, the survey method was used
through statistical data obtained through data from the Financial Report. Were they obtained data
compared and analysed in individual years? Therefore, we used analytical and comparative
methods. The amount of the additional tax levy was then compared for these inspections. The result
of the comparison of the monitored data on the collection of additional taxes in individual periods
is their evaluation in terms of the number of tax audits performed and their effectiveness.

Scientific aim was determined based on tax planning options at the level of multinational
companies at the level of tax optimization up to tax evasion, which also includes transfer pricing
and effective international measures to eliminate tax evasion. The introduction of effective tax
measures requires additional taxation costs for both taxable persons and tax administrations, and
the effectiveness of tax control should correspond to this. The subject of examination in this article
is the efficiency of tax collection and transfer pricing control.

Findings. The article concludes with the findings of the number of inspections of transfer pricing
by tax authorities and the amount of tax collected, including the average taxation per taxpayer.
Conclusions. In the results we see that for the period from 2015 to 2020, the amount of tax collected
and the average amount of tax per taxpayer is gradually decreasing. The highest amount of delivery
based on the transfer pricing control was at the beginning of the observed period, in 2015, in the
amount of EUR 12,055,920. The level of taxation after the audit gradually decreased and in 2020
amounted to EUR 5,262,523, which is less than 50% of the starting amount. Also, the average
taxation per taxpayer after the inspection was EUR 753,495 in 2015 and EUR 478,411 in 2020,
which is significantly less.
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INTRODUCTION

The current period of advanced globalization and thus the growth of business in international
markets is characterized by mergers and entrepreneurship through multinational corporations.
Multinational corporations have a leading position in the world economy, whether in
manufacturing or services. They play a large role in influencing economic development in the
national and integrating economic entities of the world economy. With their own integration
structure, they operate globally without major obstacles in terms of politics, nationalities, or
economic problems. The globalization of the world economy is a phenomenon of today's world,
which often brings with it the rise of multinational corporations with enormous economic
power.

World exports of goods and services have doubled in the last twenty years. At the same
time, the share of invisible transactions in international trade is growing as the share of services
becomes increasingly strong. In every seventh property transaction in the world, a foreign entity
acts as a participant. As the operation of multinational and transnational corporations
intensifies, the sales volume of their foreign branches exceeds the volume of world exports.
With increasing globalization, we are witnessing the growing international integration of goods
markets, services markets, capital and information, the process of economic, political, social,
and cultural processes overgrowing each other in space and time.

The concept of tax planning can be understood as a procedure that ensures that the
corporation is obliged to pay as little as possible from taxes that, due to the form of legal
personality, the amount of business turnover, equipment of tangible assets and the subject of
business activity. The term tax optimization is often associated with, or confused with, the term
tax planning. In essence, these are continuous vessels, as the logical goal of economic operators'
tax planning should be tax optimization.

Tax optimization is, in principle, a set of tax measures on how to pay the smallest
possible amount of taxes that a corporation is obliged to pay to the state under tax laws. The
basis of international tax planning is long-term and detailed work consisting in the
consideration, preparation, and subsequent implementation of all transactions. The starting
point is the setting of tax targets. Subsequently, for partial corporate structures and transactions,
the economic rationale, the general tax assessment, then the optimal tax setting is defined, and
the basic risks are also considered. Then it remains to prepare the contractual documentation,
set the financial flows, and solve other necessary details. In every corporate structure, in every
relationship between companies, it is necessary to deal with the tax aspect of existing and
planned ties and transactions. The aim is to ensure that all transactions have the lowest possible
tax burden while respecting all local and international tax regulations.

Many countries seek to attract foreign capital to their economies and often offer
companies opportunities to optimize their tax costs. We are talking about international tax
competition, sometimes in conjunction with "harmful tax competition". Of course, liberal-
oriented economists and entrepreneurs understand tax competition as a tool to achieve greater
business efficiency, at the level of individual corporations, but also at the level of international
markets.
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1 OBJECTIVE AND METHODOLOGY

The aim of the article is to approach tax planning at the level of multinational companies at
the level of tax optimization up to tax evasion, which also includes transfer pricing. The subject
of the research is the efficiency of tax collection and control of transfer pricing. To obtain the
necessary information and data, the survey method was used through statistical data obtained
through data from the Financial Report and the European Commission. We used analytical and
comparative methods to compare data in individual years and analyze them. The comparison
of performed inspections and the amount of additional tax collection from these inspections
was performed for the period 2015 to 2020. The result of the comparison of monitored data on
the collection of individual types of taxes in individual periods is their evaluation in terms of
the number of tax audits performed, their effectiveness and the amount of additional tax
collection.

2 RESULTS AND DISCUSSION

Tax planning is a taxpayer's practice, which is mostly legally defensible, but has a
significant adverse impact on the amount of state tax revenues. It involves the abuse of tax
legislation in order to achieve a result which the legislator did not foresee or could not have
foreseen at the time. So until the tax authorities discover tax planning schemes, and the
legislator takes corrective action in tax legislation, taxpayers have enjoyed less or no taxation
for a long time.

Multinational corporations mainly pursue the interests of shareholders. This leads them
to make profits at all costs. One way to achieve higher net profits is to optimize taxes. In
connection with this fact, there are disputes about the degree of responsibility that tax subjects
should feel towards the country where they are resident and considered irrelevant. The primary
purpose of their existence is to fulfill the goals for which they were founded, i. above all, to
benefit its owners. In other words, any entity seeking to take advantage of comparative
advantages (in this case, the possibility of switching to other legislation) behaves according to
the basic postulates of all acceptable economic theories, and unless it violates the law and
complies with all restrictions, it cannot be prevented (Petrovic, 2002).

Although the concept of legal tax evasion is difficult to define, it is generally a term
referring to an arrangement of a taxpayer's affairs which is intended to reduce his tax liability
and although it may be legally strict is contrary to the intended purpose of the law. On the other
hand, illegal tax evasion, in general, consists of illegal agreements where the actual amount of
tax liability is hidden or ignored by the taxpayer, that is, the taxpayer pays a lower tax than is
liable, by hiding income or information from tax administrations. In addition to these concepts,
it is possible to look at tax evasion as "tax fraud", which is an intentional illegal tax evasion,
which can be sanctioned by criminal law (Huba, Sabo, Strkolec, 2016).

In today's globalized economy, the biggest problem of states is multinational companies
and their sophisticated structures of international tax planning, which intervene in several tax
jurisdictions. The purpose of these structures is to circumvent the legislation of the State
concerned and to obtain a tax advantage in the form of non-payment of tax or reduction of the
tax base. Although this circumvention of the legislation will not violate the legislation, it will
achieve a tax advantage that is contrary to the principles of taxation and at the same time
contrary to the intentions and objectives of the tax legislation.

The most well-known tax structure, used in many variants by many multinational
companies, is called "Double Irish Dutch Sandwich". An example is the Double Irish Sandwich,
which makes Google avoid taxing work the way Google will set up the Irish company Google
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Holdings in Bermuda, which provides services and marketing. The management is based in
Bermuda, so for the purposes of Irish tax law it is a Bermuda company. It will also create an
Irish subsidiary, Ireland Limited, which has the rights to license know-how for all Google
subsidiaries in Europe, Africa, and the Middle East. For licenses to use intellectual property, it
goes payments. However, Ireland Limited does not send royalties to Bermuda as it would have
to pay withholding tax in Ireland but will move them to an EU country that will treat the
Bermuda payment differently. Therefore, the payments go to the Dutch company Google BV.
These payments are tax-free because both countries are part of the European Union. The Dutch
Google BV then moves them to Google Holdings in Bermuda, again without withholding tax
(for Dutch taxpayers, it is an Irish company and not a Bermuda company). Income tax in
Bermuda is zero. While U.S. tax law requires taxation on the payment of remittances abroad
within a group, for U.S. law purposes, Irish and Dutch companies will not be corporations but
only Google divisions, so no withholding tax is required. As a result, for tax purposes in the
USA Ireland Limited and Google BV do not exist, but for Europe they do. For Ireland, Google
Holdings is a Bermuda company, but for the United States, it is Irish. Ultimately, Google (USA)
effectively 2 to 8% tax on foreign profits. Other tax obligations did not seem to exist.

Google
USA
|
Subsidiaries |
EUROPE
Ireland Limited
| IRELAND
AFRIKA
subsidiaries
|
Subsidiaries | Google BV
MIDDLE EAST I NETHERLANDS
Google Holdings < I
BERMUDA

Figure 1 Double Irish Dutch Sandwich. Google Tax Monitoring.
Source: own processing

International tax evasion is a series of steps by taxpayers to achieve their goal of
exploiting differences in the effective tax burden across countries, as well as other benefits from
cross-border income tax regimes, to reduce their tax burden and the overall tax burden on all
connected persons. (Huba, Sabo, Strkolec, 2016). In the professional literature of American
origin, the term tax shelter is used to describe these steps. Taxpayers who take such steps are
building a "shelter" under which they can "hide™ from tax liability. According to Graetz, a tax
shelter is "an agreement made by very wise people that would be very stupid without tax
implications™ (McMahon, 2003). An analogy of illegal tax evasion in the case of shelter before
tax is the so-called abusive tax shelter. This concept is a well-established concept in the Anglo-
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American environment, being "primarily based on the common law doctrine of the economic
substance of the transaction."

The defining features of illegal tax evasion in the US legal environment were
characterized by Bankman (2004) and the fact that it is a tax-motivated transaction, unrelated
to the taxpayer's normal business activities, in a formalistic interpretation of the law creating a
tax loss in excess for the purpose of the law. At present, business entities have many options
for optimizing their tax obligations. The following methods are most used (Korb, 2005):

- income shifting, which is the arrangement of transactions to distribute taxable income,
tax expenditure and tax credit among taxpayers so that they have the lowest possible tax
liability,

- exemption, which is a reduction in the tax liability through an exemption for certain
categories of taxable income,

- defferal, which is the deferral of tax liability by shifting income to future tax periods,
for example in the form of an investment against tax expenditure that will only be repaid in the
future,

- conversion, which is the conversion of taxable income into income which is in some
way tax-advantaged,

- Leverage, which is the financing of business activities through borrowed funds, which allows
for an increase in tax expenditure.

Non - contact entity 1 Bumper company Supplier to another EU

— —

(disappeared MS (broker)
Member State (MS) 1
1

Non - contact entity 2

Member State (MS) (disappeared

2

Figure 2 VAT fraud with a missing trader
Source: Tax Administration of the Slovak Republic, own processing

At the same time, it should be further noted that debt in combination with exemption,
conversion or deferral is referred to as tax arbitrage, which results in a tax loss (or tax expense)
more than the actual economic loss. The biggest tax evasions in the field of value added tax
(VAT) are carousel fraud (carousel fraud, circular fraud, Missing Trader Frauds). Organized
groups usually use cross-border trade in the European Union, where the term "missing trader"
refers to the fact that a trader disappears and with it the VAT he was supposed to pay to the
state disappears, which is why missing traders are also referred to as white horses.

Carousel trade is intended to express a complex type of fraud where goods are traded in
a chain, where no tax is declared or paid at one point in the VAT chain and the relevant
economic operator ceases to exist or the company cannot be traced. The form of using foreign
trade is also used to obtain an image in each region. There are countries that have a sound in
the world and at the same time there are no taxes or minimum taxes (for example, the USA, the
UK, Cyprus, and others).
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Supplier Domestic The
; ’
(manufactu company customer
Cargo Profit (P) Production cost +
for Profit

Figure 3 Example of taxation of a domestic business transaction
Source: own processing

Result of the business transaction:
Profit of domestic company

Tax paid (21%) 0.21P
Net profit 0.79P
Total tax paid 0.21P

As the situation changes when a foreign company enters the business (the profit is divided into,
for example, 10% for a domestic company and 90% for a foreign company), the following
figure 4 shows:

Supplier | ) Domestic Foreign The customer
(manufacturer) company ' company ' applies
Cargo Profit I. Profit II. Production cost + P
for production P X + X

Figure 4 Taxation of a domestic business transaction through a foreign company
Source: own processing

Result of the business transaction:

Profit of domestic company P (10%)

Tax paid (21%) 0.21 P (from 10%)
Net profit 0.79 P (from 10%)
Profit of foreign company X (90%)
Foreign company tax 0 (from 90%)
Total tax paid 0.21 P (from 10%o)

By involving a foreign company that pays zero tax in the corporation's business
transaction, value savings were saved (P / (P + X)). (0.19.P).

A similar option for tax planning through foreign trade is the establishment of a kind of
headquarters and a central warehouse owned by several companies. This warehouse is thus able
to buy goods in large quantities, which can claim a quantity discount. From this warehouse, the
goods are sold to individual companies and, as it is based in a tax haven, it is exempt from
income tax.
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Hybrid financial instruments (convertible bonds or preferred stocks) - for asset-based
financial instruments, the return on investment is tied to the business result (profit share in the
form of dividends) and for debt-based financial instruments, the return on investment is tied to
a fixed amount, which is mostly represents a percentage of the face value of such an instrument.
Hybrid financial instruments are a problem for international taxation, which may be treated
differently in different countries.

Investing through these instruments may mean that one state will treat the payment from
the instrument as a repayment of debt to the issuer (i.e., as a tax expense), while the other state
will consider the payment of a share in the issuer's assets (dividend). A situation of double non-
taxation will arise, whereby the State will allow the taxpayer (as the issuer of the relevant
financial instrument, in the sense-based understanding of that State) to repay the security as a
tax expense (Huba, Sabo, Strkolec, 2016).

There are currently several initiatives in the world that have a significant impact on
international tax optimization. One of the most important and recent initiatives is clearly BEPS
(Base Erosion and Profit Shifting), which directly fights against multinational companies
reducing their income tax base by exploiting loopholes in local tax legislation. The initiative is
aimed primarily at multinational giants such as Google, Starbucks, Amazon and others, but
more or less the impacts of BEPS will affect all international transactions.

The BEPS initiative is mainly about changing the role of the tax administration. Its task
is to obtain a significantly larger amount of data from companies, which will then compare and
look for ambiguities. By analyzing this data, the tax administration eliminates the need to
actively look for suspicious companies that it should control. An example of such data
acquisition is transfer pricing documentation and related reporting of business transactions
between related parties.

Multinational corporations as well as ordinary companies (even natural persons in
Slovakia) must prove the correctness of transfer prices in more detailed assessments and declare
transactions with related parties in tax returns. BEPS also places more emphasis on the so-called
substance, is that the company is managed from the place where it is established. Significant
tightening will also affect the procedures for assessing tax deductibility and the justified amount
of costs associated with the use of licenses and trademarks. The assessed values of licenses will
be tightened, which will have to be substantiated by expert opinions. Other steps that will
change tax planning are the effort to tax income in the countries of their origin and the long-
term revision of double taxation treaties. All BEPS-related activities mean that tax optimization
will need to have significantly stronger foundations and greater emphasis will be placed on
ensuring that tax planning is not the main goal of multinational corporate structures. However,
well-established holding structures that meet the owners' primary non-tax objectives will be
affected by higher administrative costs for BEPS.

Multinational corporations use transfer pricing as an effective method of tax planning.
This method allows interconnected companies located in other countries to enter into joint
transactions, so that they can generate low profits in high-taxing countries and generate a
majority of profits in low-taxing countries. Valuing mutual relations and transactions of
interconnected persons is one of the major problems in the field of accounting and taxation. Its
importance is growing especially among interconnected companies and is one of the key
problems in the examination of the tax base by the tax administrator. Financial flows arise
between a parent company and its subsidiaries in different countries, which may arise from:

(a) capital transfers based on the payment of dividends arising from the shareholders'
share of the profits of the controlled companies which are transferred to the controlling
company. The distribution of net profit from group companies to the parent company is realized
through financial income at the parent company.
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(b) capital transfers based on interest payments arise because of existing financial loans
from the holding company to the group companies. At the same time, it is common practice for
multinational corporations to move their financial resources where necessary and to ensure
higher returns,

c) capital transfers based on the payment of royalties, which arise from the conclusion
of an agreement on the granting of a license for a specific activity,

d) capital transfers based on transactions in shares which arise because of contributions
to the share capital of individual affiliates and also on the basis of a merger, amalgamation and
intra-group division, including a cross-border merger or amalgamation,

(e) capital transfers based on business transactions that take place between the various
components of a multinational corporation.

The basic rules on transfer pricing contained in the OECD Model Agreement and the
OECD Guidelines include:

The arm’s length principle, according to which each member of a multinational
enterprise is subject to income tax based on the residence principle or the source of income
principle. The principle of an independent relationship is pursued for two purposes, namely, to
ensure an adequate tax base in each jurisdiction and to avoid double taxation.

The principle of customary prices, which is respected in mutual transactions. This
principle is an international standard applied by tax administrations in most countries around
the world. Usual prices are defined in the Transfer Valuation and Multinational Enterprises
Report, published by the OECD in 1979, as “prices that would be agreed, under the same or
similar conditions, between independent enterprises engaged in the same or similar business
transactions or on similar terms in the same market’.

Contracts for the avoidance of double taxation, which must contain rules respecting
transfer pricing methods.

When choosing a transfer pricing method, it is necessary to choose the one that will be
most appropriate to use in specific conditions, and at the same time this method must be in
accordance with the principle of an independent relationship. Transfer pricing methods can be
divided into two basic groups, namely methods based on price comparison and methods based
on profit comparison.

Methods based on price comparison (traditional methods), which we know according to the
nature of the transaction under consideration:

The Comparable Uncontrolled Price Method, which compares the price of a transfer of property
or service agreed between foreign or domestic dependents with a comparable independent
market price agreed between independent persons. The calculation of the transfer price (AB,
figure 5) in accordance with this method can be done according to the formula:

TC,=PC,+RP (1)
where:
TCu = transferable price eligible.
PCn - selling price to an independent person.
DP - different items (eg transport, customs duties).

We calculate the taxable difference when applying lower prices to the dependent person
(TCR):TCgr = (PC,, £ RP) — PC,,0r (2)
TCr, =TC,—PC, (3)
where:
TCR - difference in sales prices;
PCz - selling price to the dependent person.
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X » C
3-PC,

Figure 5. Comparison of transactions using the independent market price method
Source: own processing
Agenda: 1- company A sells to dependent person B - verified price; 2- enterprise A sells to an independent
person C - the usual price, or 3- company X sells to independent person C; 4- comparison of AB and AC or XC
prices.

Resale Price Method, in which the transfer price of an asset purchased by a foreign dependent
is converted to an independent market price from the price at which that foreign dependent
resells the asset to an independent entity, less the usual margin of comparable independent
sellers.

1- PC, 2-PC,-OR

3

Figure 6. Comparison of transactions in the method of resale
Source: own processing
Agenda: 1- company A sells to the dependent person B verified price purchase price; 2- company B sells to
independent person C - usual price; 3- comparison of the trading range of AB and BC prices.

Calculation of the eligible selling transfer price A (purchase price B) in accordance with this
method according to the formula:
TC, = PC, — (OR,,.PC,) (4)

where:

TCu = sales transfer price A (eligible)

PCn - selling price B to independent person C.
ORn - trading margin B to independent person C.
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The trading margin (ORp) represents the revenue from the sale (difference between the sale
(PC) and the purchase price (NC)) and in percentage terms we calculate it according to the

formula:
__ PC-NC

ORp = 100  (5)

rc

If we know the percentage of the trading margin (x) and the independent subsequent selling
price, then we calculate the absolute amount of the trading margin (ORa):

ORa =22 ()

PC

Cost Plus Method, in which the independent market price is calculated from the actual direct
and indirect costs of an asset or service transferred between foreign dependents, increased by
the amount of the mark-up applied by the same supplier in relation to the independent persons
or by the amount of the mark-up which would be applied by an independent person in
comparable trade under comparable conditions.

® 20

1-PC, VN + PR

2-PC, VN + PR

Figure 7. Comparison of transactions in the method of increased costs
Source: own processing
Agenda: 1- company A (dependent) sells to person B - verified price - PCz; 2- company C sells to an
independent person D - usual price - PCn; 3- comparison of prices at the level of costs and price surcharge AB
and CD.

The calculation of the eligible transfer price (AB) in accordance with this method can be done
according to the formula:

TC, = VN, + (VN,.PR,) (7)
where:
TCu = transferable price
VNz - production costs of the dependent person
PRn - price surcharge for an independent person

The price surcharge PRn) represents a percentage expression of the share of the price that we
added to the purchase price. We therefore start from the selling price (PC) and the purchase
price (NC). We can use the formula to calculate the price surcharge:

PC—-NC

PRy = ( NC

) .100 (8)
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We calculate the taxable difference when applying lower prices to the dependent person (TCR):
TCg = [VN, + (VN,.PR,)] — PC,, alebo (9)
TCr =TC, — PC, (10)
where:
TCR - the difference in sales prices
PRn - price surcharge in percentage terms

Profit comparison methods (transactional profit methods) - if traditional methods cannot
be used reliably, profit comparison methods will be used:

The Profit Split Method, which is based on the sharing of the expected profit achieved
by independent persons as that would be expected by independent persons in a joint venture,
while respecting the principle of an independent relationship. The profit that is divided between
the parties can be either the total profit achieved from their transaction or the residual profit - t.
J. profit that cannot be clearly attributed to either party in the first phase of the calculations, as
well as profit arising from the use of unique high-value intangible assets in a particular
transaction.

The Transactional Net Margin Method, which measures the amount of the profit margin
from a business or financial relationship between dependents in relation to costs, revenues, or
other basis, and compares it with the profit margin used in relation to independent persons. It is
a method based on comparisons at the level of net profit. Comparisons at the level of net profit
may be based on an examination of a single transaction or on an aggregation of transactions.
This method can be applied only after thorough application of functional analysis. Only the
profit that is attributable to the specific transaction under consideration can be considered.

The business relations and transactions of multinational corporations are primarily
regulated by European Community regulations, which are binding on all countries of the
Community, regardless of the state in which these entities are domiciled. Valuation of mutual
business relations is one of the major problems in accounting and taxation. Its importance is
growing especially among interconnected companies and is one of the key problems in the
examination of the tax base by the tax administrator. Multinational corporations use transfer
pricing as an effective method of tax planning.

At the international level, the artificial tax structures of transnational corporations are
being discussed, and the documents adopted are aimed mainly at them. At the same time,
however, it must be said that a similar construction, as in the case of the mentioned "Double
Irish Dutch Sandwich", not only to such an extent, is also applied by smaller, internationally
operating companies. To eliminate artificial tax planning structures, the OECD has developed
a 15-point Action Plan against tax base erosion and profit shifting. It is a proposal for
international and national measures to combat the transfer of profits to countries with more
favourable tax regimes. The OECD Action Plan follows on from the Report on Tackling Tax
Erosion and Profit Shifting, which addresses the need for changes in the international taxation
of multinational companies.

The purpose of transfer pricing is to determine the prices of controlled transactions
between dependents that would be agreed even in the case of a comparable transaction between
independent entities. The purpose of the transfer pricing obligation and the preparation of
transfer documentation is an effort to prevent a deliberate reduction of the tax base by agreeing
on a lower transaction price than the market price. Each dependent person is obliged to prove
in the audited transactions which method he / she used in the transfer valuation and to keep
appropriate documentation, the content and scope of which was determined by the provision of
the Ministry of Finance of the Slovak Republic. Transfer documentation is a set of data, facts
and arguments that serve as a burden of proof about controlled transactions. The main objective
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of the transfer documentation is to demonstrate and clarify the way in which the tax entity has
set prices in control transactions between dependents. The aim is therefore to demonstrate that
the prices used to value control transactions are based on the principle of an independent
relationship. Based on the data from the Financial Report of the Slovak Republic, the data in
Table 1 are processed.

Table 1 The amount of taxation after the inspection ended 2015-2020

Year 2015 2016 2017 2018 2019 2020
Number of checks 32 43 56 28 26 18
Number of taxes after inspection 16 26 35 20 21 11
Amount of tax after inspection in € | 12055920 | 7795969 | 8378102 | 12520406 | 19345398 | 5262523
Average taxation 753495 299845 239374 626020 921209 | 478411

Source: own processing based on data from the Financial Administration of the Slovak Republic

Number of Tax Audits of Transfer pricing
completed in 2015-2020

[%2]
=z
o 100
=
§ 80 35
2 60 26
o 16 20 21
é 40 . ' 56 =
L3 20 28 ‘ 26 | 18
% 0
Z 2015 2016 2017 2018 2019 2020
YEARS
B Number of checks Number of taxes after inspection

Figure 8 Pocet daniovych kontrol a z toho pocet zdaneni po kontrole
Source: own processing based on data from the Financial Administration of the Slovak Republic

Figure 8 shows the number of tax audits focused on transfer pricing. These are those tax audits
that were completed in the relevant year, regardless of the year in which they started. As can be
seen, the number of tax inspections focused on transfer pricing has a declining trend. However,
in 2020, it is also necessary to take into account that this year was significantly marked by the
COVID-19 pandemic and during this time tax subjects had the right to ask the tax administrator
to suspend tax audits, which could significantly delay the completion of some tax audits.

The subject of the tax audit focused on transfer pricing is, in particular, to verify whether the
taxpayer used the correct prices in relation to transactions with dependents and, if not, whether
he adjusted his income tax base as required (if reduced as a result). The data below show that
most transfer pricing tax controls result in the levying of income tax. Deficiencies in transfer
pricing are therefore very common. In the years 2015 - 2020, 203 such tax audits were
completed, while up to 129 of them ended with taxation after the audit.
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Additional Levying of Tax for
The years 2015 - 2020
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Figure 9 Number of tax audits and of which the number of taxes after the audit
Source: own processing based on data from the Financial Administration of the Slovak Republic

Because the tax office finds out during the tax audit the difference in the amount that the audited
tax entity had to pay, the evocation procedure will be initiated. If we are talking about tax
inspections of transfer pricing, then the tax office will initiate the assessment procedure and
ultimately levy income tax on the taxpayer if the taxpayer has not adjusted the income tax base
in his tax return in the required amount in accordance with the transfer valuation rules. Graph
9 shows the amount of income tax levied based on tax inspections focused on transfer pricing
completed in the years 2015 to 2020. From these data it can be noted that the amount of tax
levied based on transfer pricing controls is in millions of euros each year. The amount of tax
levied per taxpayer was in the hundreds of thousands of euros each year.

CONCLUSION

The issue of transfer pricing has its legal dimension, i. j. to what extent can the state,
with its legislation and the state tax administration, effectively allocate and collect taxes in the
country. The issue of transfer pricing has its extra-legal dimension (morality, loyalty,
patriotism). Legislation in the Slovak Republic is gradually taking over international
regulations in transfer pricing. In performing the tax audit, the tax administrator must proceed
based on compliance with the principle of an independent relationship, the method used and the
analysis of the comparability of valuation. The main problem from the point of view of the tax
administrator, but also from the point of view of the tax subject in tax control, is the question
of the comparability of business transactions.

The aim of the article is to approach tax planning at the level of multinational companies
at the level of tax optimization up to tax evasion, which also includes transfer pricing. The
subject of the research is the efficiency of tax collection and control of transfer pricing. To
obtain the necessary information and data, the survey method was used through statistical data
obtained through data from the Financial Report and the European Commission. We used
analytical and comparative methods to compare data in individual years and analyze them. The
comparison of performed inspections and the amount of additional tax collection from these
inspections was made for the period from 2015 to 2020. The result of the comparison of
monitored data on the collection of individual types of taxes in individual periods is their
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evaluation in terms of the number of tax audits performed, their effectiveness and the amount
of additional tax collection.

In the results we see that for the period from 2015 to 2020, the amount of tax collected
and the average amount of tax per taxpayer is gradually decreasing. The highest amount of
delivery based on the transfer pricing control was at the beginning of the observed period, in
2015, in the amount of EUR 12,055,920. The level of taxation after the audit gradually
decreased and in 2020 amounted to EUR 5,262,523, which is less than 50% of the starting
amount. Also, the average taxation per taxpayer after the inspection was EUR 753,495 in 2015
and EUR 478,411 in 2020, which is significantly less. The reason for the reduction in the
number of inspections and additional tax may be the improvement of tax discipline based on
the obligation to submit transfer documentation. On the other hand, it is also the number of
unfinished inspections based on long-standing litigation with the tax authorities.

In the current environment, which requires an increasing exchange of information and
is characterized by intensive controls on transfer pricing around the world, a properly set
transfer pricing policy is a necessity. In the past, multinational companies have rather
minimized transfer pricing efforts. By preparing formal transfer pricing documentation, they
only avoided sanctions for non-submission in a timely manner. However, multinational
companies need to shift their focus from trying to follow the formal rule of having
documentation to a strategic view of transfer pricing.
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VPLYV PANDEMIE COVID-19 NA LIKVIDITU PODNIKU

IMPACT OF COVID-19 PANDEMIC ON COMPANY
LIQUIDITY

Jana Kajanova — Natalia Bartekova

Abstract

Purpose of the article Pandemic COVID-19 has changed the view of the financial goals of
entrepreneurial subjects. Entrepreneurs are changing the hierarchy of their financial goals, and
profits often no longer come first. The question of survival, maintaining its existence, maintaining
jobs, or the ability to maintain its activities is a question of the correct setting of cash flows and
ensuring a minimum circulation of funds to enterprises.

Methodology/methods We have achieved the set goals by using basic scientific methods, such as
analysis, synthesis, comparison, deduction, mathematical and statistical methods.

Scientific aim The aim of the paper is to point out the specifics of liquidity management during the
pandemic period COVID-19, to analyse the change of preferences in financial goals affected by the
pandemic period and the development of liquidity in the surveyed object, as well as to present
changes in financial management during the pandemic period in order to secure and maintain its
activities.

Findings The result is measures which minimize the negative effects of this situation, such as
increased attention paid to the financial policy of the enterprise, in the form of maintaining stable
financial relations, liquidity monitoring, securing flows from collected customer invoices, rigorous
care for the balance of income and expenditure, i.e. cash flows (cash flow monitoring), investment
restrictions and risky operations etc.

Conclusions (limits, implications etc.) Cash flows are important in every business activity. In the
production process of the enterprise, they change their form until they finally get back in the form
of money when selling products. Practice therefore requires the need to control the movement of
money over a period in a clear, comprehensible form.

Keywords: liquidity, COVID-19 pandemic, financial management, predictive models

JEL Classification: G32, M21
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UvVOD

V poslednom obdobi sa hlavnou témou pre diskusie v odbornej aj laickej verejnosti stava
predovsetkym pandémia ochorenia COVID-19, kriza, ktort sposobuje a nasledky, ktoré mozno
ocCakavat. RozpoCty sa dostdvaji do hlbSich deficitov, Statne dlhy rasti a situacia
Vv podnikatel'skom prostredi je tazko odhadnutel'na. Téma pandémie v kontexte finan¢nych,
personalnych, spoloCenskych, hospodarskych, politickych, socidlnych a environmentalnych
vzt'ahov sa stala aktudlnou vyzvou pre vedu a vyskum.

Podnikatelia reaguju na vzniknutd situaciu rdézne. V zavislosti od ,,postihnutia“
odvetvia, od individualneho stavu podniku ajeho moznosti sa snazia v prvom rade prezit,
udrzat’ pracovné miesta a V ¢o mozno najkratSom c¢ase stabilizovat’ svoje hospodarenie.

Jednym z ostro sledovanych ukazovatel'ov finan¢ného riadenia je likvidita podniku,
teda schopnost’ podniku splacat’ svoje zavazky.

Za zakladny ciel’ podnikania mnohi podnikatelia povazuji dosiahnutie maximalneho
zisku, ziskové kritérium je vzdy vel'mi dolezité, ale nie je jediné. Za hlavny ciel’ podnikania sa
dnes vseobecne povazuje maximalizacia trhovej hodnoty podniku, napr. v podmienkach
akciovej spolocnosti je to maximalizacia trhovej ceny akcii, ¢o sa teda stdva aj zakladnym
finanénym cielom podniku (Repkova Stofkova, 2018). Pandémia viak zmenila aj tento pohl'ad
na finan¢né ciele a podniky ¢asto menia hierarchiu svojich finan¢nych cielov, priCom zisk sa
¢asto uz neobjavuje na prvom mieste. Otazka prezitia, zachovania svojej existencie, udrzania
pracovnych miest, ¢i schopnost’ udrzat svoju cinnost’ je otdzkou spravneho nastavenia
penaznych tokov a zabezpecenia minimalneho obehu penaznych prostriedkov podnikom.

Najdolezitejsie Ciastkové financné ciele podniku st zabezpecenie platobnej schopnosti,
likvidity, stability, rentability. Udrzovanie platobnej schopnosti je vyznamnou sucastou
finan¢ného riadenia podniku. Zaroven je to zdkladna podmienka fungovania podniku v trhove;j
ekonomike. Platobna schopnost’ podniku je dokazom zdravého finanéného hospodarenia firmy
pre veritel'ov, banky, doddvatel'ov, akcionarov a investorov. Zisk sa ddva do pomeru k zdrojom
vynalozenym alebo viazanym k jeho tvorbe (Petrakova, 2018).

Vel'mi spolahlivi vypoved’ o finan¢nej situécii podniku vieme ziskat’ pomocou analyzy
jeho schopnosti hradit’ si svoje zaviazky. Vo vSeobecnosti plati, Ze finan¢ne stabilny podnik je
st schopny hradit’ zavédzky, podnik vo finan¢nej tiesni ma s tymto problém. Schopnost’ hradit’
zavazky je ovplyvnend najmd dvoma skutocnostami — Struktirou majetku a primeranym
pravidelnym pritokom petiaznych prostriedkov (cash flow). Struktira majetku ovplyviuje dana
schopnost’, pretoze jednotlivé majetkové sucasti sa vyznacuju rdéznou likvidnostou.
Likvidnostou sa rozumie schopnost’ (rychlost’) transformacie majetku z danej podoby na
penazné prostriedky, ktorymi mozno zavizky uhradit. Podl'a tejto vlastnosti vieme majetok
zaradit’ do niekol’kych tried:

1. najlikvidnejsi majetok — kratkodoby finanény majetok,

2. majetkové sucasti realizovateI'né v kratkej dobe — kratkodobé pohl'adavky,

3. menej likvidny majetok — zasoby,

4. dlhodobo likvidny majetok — obligacie, dlhodobé pohl'adavky, terminované vklady,

5. nelikvidny majetok — dlhodoby hmotny majetok.

Poznatky o urovni likvidity ndm poskytni ukazovatele likvidity. Prihliada sa len k

prvym trom triedam majetku. Majetok s viazanost'ou nepresahujucou jeden rok — obezny
majetok. V tabulke 1 st uvedené ukazovatele, ktoré sa najcastejSie pouzivaju.
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Tabul’ka 1: Ukazovatele likvidity

Ukazovatele
likvidity

najlikvidnejsie aktiva

okamzita likvidita | okamzita likvidita = > >
okamziite splatne zavazky

najlikvidnejsie aktiva

y 1 . g ht J’E.k"d.t —
pohotova likvidita | pohotova likvidita kratkodobé zavizky

obeiné aktiva — (dlhodobé pohl'adavky + zasoby)
kratkodobé zavazky

bezna likvidita beinalikvidita =

obeiné aktiva

celkova likvidita | celkova likvidita =

kratkodobé zavizky

Zdroj: Kajanova — Olveckd — Saxunova, 2014, 5.68

Ukazovatele likvidity predstavuju schopnost’ spolo¢nosti splacat’ svoje zavizkys, t. j. ako
je spolo¢nost’ schopna previest majetok na pohotové financné prostriedky (najlikvidnejSie
aktiva), aby mohla zabezpecit’ zaplatenie svojich zavizkov. Ukazovatele likvidity odzrkadl'uju
schopnost’ spoloc¢nosti spenazit’ hmotny majetok, resp. previest’ ho na financné prostriedky.

Pohotovéd likvidita reprezentuje vztah medzi najlikvidnejSou castou majetku a
kratkodobymi zavazkami celkom. Podl'a skiisenosti podnikov garantuje vzt'ah 1:5 primeranu
schopnost’ hradit’ zadvizky. Mdzeme to interpretovat’ aj nasledovne: jedno euro zavizkov
podniku ma byt kryté 20 centmi finanéného majetku. Vo vSeobecnosti je vSak zndmy interval
hodnét 0,2 - 0,6. Tento interval je povazovany za priestor dobrych vysledkov a primeranej
schopnosti hradit’ zavizky podniku.

Pri beznej likvidite je Citatel rozsireny o kratkodobé pohladavky. Len pohladavky,
ktoré sa uhradia, je mozné pouzit’ pri vypocte vlastnej schopnosti hradit’ zavizky. Odporacané
hodnoty su v intervale hodndt 1 — 1,5. Kratkodobé zavizky teda nemaju presiahnut’ objem
finanéného majetku a kratkodobych pohladavok. Tato podmienku nemusia spliat
maloobchodné prevadzky, pre ktoré je typicky v prevaznej miere predaj za hotovost’. Citatel je
doplneny o zasoby. Je potrebné zasoby preverit a vylucit’ neimerne pomaly obracajice sa
zasoby. Smerna hodnota je potom v intervale hodndt 2 —2,5. Podl'a Zalaia kratkodobé zavizky
by celkovo nemali presiahnut’ 40-50% hodnoty obezného majetku (Zalai, 2013).

Po vypocitani ukazovatelov likvidity a porovnanim vysledkov s vysledkami z
prechadzajucich obdobi je moZne zistit’ roven zlepSenia solventnosti spolocnosti a schopnosti
uhradit’ z&vizky spolo¢nosti.

1 CIEL A METODIKA

Cielom prispevku je poukazat’ na Specifikd riadenia likvidity v obdobi pandémie COVID-19,
analyzovat’ zmenu preferencii vo finan¢nych cieloch ovplyvnenych pandemickym obdobim
a vyvoj likvidity na skimanom objekte, ako aj prezentovat’ zmeny vo finanénom manazmente
V obdobi pandémie, na ktoré podnikatelia musia reflektovat’ v zmysle zabezpecenia a udrzania
svojej ¢innosti.

Na dosiahnutie hlavného ciela sme sformulovali stbor parcidlnych cielov, ktoré
umoznia naplnenie hlavného ciela. K tymto parcialnym cielom patri:

e sumarizovat’ vychodiska v oblasti riadenia likvidity,

e vyhodnotit’ $pecifika finan¢ného riadenia v obdobi pandémie,

e prezentovat’ zmenu preferencii finan¢nych cielov v pandemickom obdobi,
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e analyzovat’ vyvoj ukazovatel'ov likvidity za obdobie poslednych Styroch rokov,

e predikovat finanénu situaciu vybraného podniku prostrednictvom vypoctu
Tafflerovho modelu a indexu INO5,

e zhodnotit’ celkové finan¢né riadenie a jeho vyvoj pocas obdobia poslednych
Styroch  rokov v analyzovanom podniku s ohl'adom na efektivne
hospodarenie,

e sformulovat’ zavery a odporucania z finan¢nej oblasti, Specialne z oblasti riadenia
likvidity, pre podnikatel'ské subjekty zabezpecujice udrzanie svojej Cinnosti,
vykonnosti a konkurencieschopnosti.

Dosiahnutie vytyc¢enych cielov sme zabezpecili vyuzitim zakladnych vedeckych metod,
ako analyzy, syntézy, komparacie, dedukcie, matematicko-§tatistickych metdd. Struktira
prispevku bola tvorend na zdklade poziadaviek pre tvorbu vedeckych textov, a teda sa sklada
ZGvodu, stanovenie ciela, popisu metodiky, literarnej reSerSe a prezentacie vysledkov
a diskusie. Posledna cast’ je sumarom zdrojov, ktoré boli pri spracovani prispevku pouzité.

2 VYSLEDKY A DISKUSIA

Schopnost’ hradit’ zavédzky je kI'i¢ova pre hospodarenie podniku. Ovplyviiujil ju najmé dve
skutocnosti — Struktira majetku a primerany pravidelny pritok penaznych prostriedkov.
Riadenie finan¢nych tokov mé dosah na redlnu ekonomicku situaciu firmy. Mieru tohto dosahu
vieme vyhodnocovat’ aj pomocou ukazovatel'ov likvidity.

2.1 ANALYZA LIKVIDITY

Na zaklade udajov z uctovnych zavierok analyzovaného podniku sme vypocitali pohotov,
beznu a celkovu likviditu, za obdobie rokov 2017 — 2020 (tabul’ka 2).

Tabulka 2 Hodnoty ukazovatel’ov likvidity analyzovaného subjektu

2017 2018 2019 2020
pohotova likvidita 0,03 0,03 0,23 0,91
bezna likvidita 0,91 0,27 0,43 1,09
celkova likvidita 3,69 2,71 2,69 3,65

Zdroj: vlastné spracovanie podla Bartekova, 2021

Pohotova likvidita ako sme uviedli v predchadzajlicej Casti predstavuje vztah medzi
kratkodobym finanénym majetkom a kratkodobymi zavézkami celkom. Odporicany pomer 1:5
prezentuje primerant schopnost’ hradit’ zaviazky. Hodnota pohotovej likvidity sa méa pohybovat’
v intervale 0,2 - 0,6. Z tabul’ky 2 je zrejmé, Ze tuto hodnotu podnik dosahoval az v roku 2019,
pri¢om v roku 2020 ju mierne prevySoval. Na zaklade idajov mdézeme skonStatovat’, Ze podnik
v pandemickom obdobi vyraznejSie sledoval a riadil svoju likviditu, ato aj zobav o
SVoju existenciu a udrzanie svojej ¢innosti.

Odportacané hodnoty beznej likvidity su v intervale 1 — 1,5. Kratkodobé zavizky teda
nemaju presiahnut’ objem finanéného majetku a kratkodobych pohl'addvok. Tento stav sme
sledovali v analyzovanom subjekte az v roku 2020. Opét pozitivne hodnotime zmeny vo
finan¢nom riadeni, kde boli potvrdené zmeny zamerané na posilnenie efektivnosti finanéného
riadenia.
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Pri celkovej likvidite je odporucany interval hodndt 2 — 2,5. Kratkodobé zavazky
celkom nemajt prekrocit’ 40-50% hodnoty obezného majetku. Tato hodnota v analyzovanom
podniku je prekrocena vo vsetkych rokoch sledovaného obdobia.

Finan¢né rozhodovania maju za tulohu nachadzat’ spdsoby najlepSiecho plnenia
finan¢nych ciel'ov podniku (Bondareva — Zatrochova, 2017). Toto plati aj v sicasnosti, ked’
podnikatelia musia zohladiiovat’ viac faktorov pti napiitani finanénych cielov ako inokedy.
Vzhl'adom na pandémiu sa riadenie penaznych tokov stalo prioritou. Zabezpecenie likvidity
a hlbsie analyzy prispeli aj k vyrazne lepSim hodnotam likvidity v analyzovanom subjekte.

2.2 PREDIKCNE MODELY

Tvorba modelov predikcie je zaloZzena na mysSlienke, ze vzniku uréitych javov zvycajne
predchéadza vyskyt inych javov a udalosti, mozno povedat, ze su vopred ohlasované signalmi
roznej formy a sily (Snircova, 2001).

Mozno konstatovat’, ze v zastupeni ukazovatel'ov alebo modelov dominuji ukazovatele
finan¢nej $truktary, schopnosti splacat’ dlhy, ukazovatele vykonnosti, rentability a ukazovatele
finan¢nej stability a predikéné ukazovatele vyvoja podniku.

V zmysle uvedeného, podnik, ktory smeruje k bankrotu, ma uz v stcasnosti vyssiu
urovent dlhu, ¢o v kombindcii s niz§ou uroviiou vykonnosti znizuje jeho schopnost’ splacat
uroky a istinu (Bernstein a kol., 2001).

Index INO1 a INO5
Bonitny model typu Index INO1 vychddza =z diskrimina¢nej analyzy 1915
priemyselnych podnikov rozdelenych na 583 tvoriacich hodnotu, 503 bankrotujucich podnikov
a 829 ostatnych podnikov.
INO1= 0,13x1+0,04x2+3,92x3+0,21x4+0,09Xs

kde: x1- celkovy kapital / cudzi kapital
X2 - VH pred zdanenim a urokmi / nakladové Groky
X3 - VH pred zdanenim a urokmi /celkovy kapital
X4- vynosy celkom / celkovy kapitél
Xs- obezny majetok / kratkodobé zavizky (Kotuli¢, 2007, s. 121)

Vysledok diskrimina¢nej formuly, pozostavajicej z danych ukazovatelov aim
pridelenych vah, prognozuje vyvoj, ktory mozno klasifikovat’ podl'a tabul’ky 3.

Tabulka 3 Klasifikaéné podmienky modelu Index INO1

IN 01

menej ako 0,75 podnik speje k bankrotu
0,75-1,77 Seda zona

viac ako 1,77 podnik tvori hodnotu

Zdroj: vlastné spracovanie podla Kotulic, 2007

Aktualizaciou indexu INO1 vznikol index INO5, kde pre podniky, ktoré dosiahnu
hodnotu vyssiu ako 1,6 predikujeme vyborné finanéné zdravie, hodnoty 0,9 — 1,6 urcuju, ze
podniky sa nachadza v tzv. Sedej zone a podniky vykazujuce hodnoty nizSie ako 0,9 smeruju
k bankrotu.

INO5 = 0,13x1+0,04x2+3,97x3+0,21X4+0,09xs
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Vo vSeobecnosti mozno ocenit’ v pripade tohto modelu jednoduchy spdsob vypoctu,
jednoznacné vysledky, Siroké vyuzitie pre rozne podniky. Vypocet indexu INO5 za rok 2020
pre analyzovany subjekt je zachyteny v tabul’ke 4.

Tabul’ka 4 Index INO5 pre analyzovany subjekt

Vypocet INOS modelu za rok 2020
X1 aktiva /cudzi kapital 4,786 0,13 x 4,786 0,622
X2 EBIT / nakladové uroky 1,419 0,04 x 1,1419 0,057
X3 EBIT / celkové aktiva 0,003 3,97 x 0,003 0,011
X4 trzby / celkové aktiva 0,194 0,21 x 0,194 0,041
X5 obezné aktiva / kratkodobé zavizky 3,534 0,09 x 3,534 0,318
spolu: 1,049

Zdroj: vlastné spracovanie podla Bartekova, 2021

Vzhl'adom na dosiahnutii hodnotu moZeme skonStatovat’, zZe analyzovany subjekt sa
nachadza v tzv. Sedej zone. Az pri hodnote viac ako 1,6 by sme mohli hovorit’ o vybornej
finan¢nej kondicii, ¢o v8ak na skiimany vplyv pandémie COVID-19 sme ani neo¢akavali.

Predchédzajuce vysledky podporujice zmeny vo finanénom riadeni a adekvatne reakcie
na situaciu v pandemickom obdobi vSak mozno interpretovat’ ako pozitivny trend snahy o
zvysenie kvality riadenia a dosahovania stanovenych ciel'ov podniku.

Tafflerov model
Tafflerov model patri medzi modely zaloZzené na metdde viacrozmernej diskriminaénej
analyzy. Téato analyza sa vyuziva pri hodnoteni javu, ktory determinuje viacero faktorov
roznou intenzitou. Je uZzitocnd najmi pri identifikdcii zacinajucich problémov v podniku a
predchadzani krizovym stavom. Je to systém vcasného varovania.

Jeho tulohou je na zdklade dosiahnutych vysledkov prognézovat financnu situaciu
a s primeranou spolahlivostou zaradit podnik do kategérie prosperujicich alebo
neprosperujucich podnikov. Sluzi aj na medzipodnikové porovnavanie (Kotuli¢ — Kiraly -
Rajcaniova, 2010, s. 115).

Tafflerov bankrotovy model bol vytvoreny pomocou piatich pomerovych ukazovatelov,
nasledne bol upraveny na Styri pomeroveé ukazovatele s pevnymi hodnotami véh.

TM = 0,53x1+0,13%2+0,18x3+0,16X4

kde: X1 - zisk pred zdanenim / kratkodobé zavazky
X2 - obezny majetok / cudzi kapital
X3 - kratkodobé zavizky / celkové aktiva
Xs4 - trzby / celkové aktiva

Ak hodnota TM dosiahne hodnotu vyssiu ako 0,3 mdzeme skonstatovat’, ze ide o podnik
s nizkou pravdepodobnostiou bankrotu, ak v§ak hodnota TM je nizsia ako 0,2, ide o podnik,
kde mozno ocakévat bankrot s vy$Sou pravdepodobnost'ou (Marini¢, 2008).

Vypocet Tafflerovho modelu za rok 2020 pre analyzovany subjekt je zachyteny
Vv tabul’ke 5.
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Tabulka 5: Vypocet Tafflerovho modelu pre analyzovany subjekt

Vypocet Tafflerovho modelu za rok 2020
X1 | EBT / kratkodobé zaviazky 0,007 0,53 x 0,007 0,0038
X2 obezny majetok / cudzi kapital 1,918 0,13 x 1,918 0,2493
X3 | kratkodobé zavizky / majetok 0,113 0,18 x 0,113 0,0204
X4 trzby / majetok 0,194 0,16 x 0,194 0,0310
spolu: 0,3045

Zdroj: vlastné spracovanie podla Bartekova, 2021

Kedze hodnota TM vyssia ako 0,3 existuje mala pravdepodobnost’ bankrotu a podnik
je povazovany za bonitny. Samozrejme je potrebné zohl'adnit’ situdciu, ktora priniesla prave
pandémia COVID-19, kedy sa podmienky, v ktorych podnikatel'ské subjekty Standardne
pOsobia, rychlo a nepredvidatelne menia.

Na mieste su opatrenia, ktoré minimalizuju negativne dopady tejto situacie, ako napr.
zvysena pozornost’ venovana finan¢nej politike podniku, a to v podobe udrziavania stabilnych
finan¢nych vzt'ahov, d’alej ide o sledovanie likvidity, zabezpecovanie tokov z inkasovanych
odberatel'skych faktar, doslednd starostlivost o bilancovanie prijmov a vydavkov, teda
0 penazné toky (sledovanie cash flow), obmedzenie investicii a rizikovych operacii a podobne.

ZAVER

Penazné toky su doélezité v kazdej podnikatel'skej ¢innosti. V produkénom procese podniku
menia svoju podobu az sa napokon opét’ pri predaji vykonov dostdvaju spat’ v podobe penazi.
Prax si preto vyzaduje potrebu kontroly pohybu penazi za urCité obdobie v prehl'adnej,
zrozumitel'nej forme. Jednou z foriem zobrazenia pohybu peniazi je vykaz cash flow.

Ciel'om prispevku ,,Vplyv pandémie COVID-19 na likviditu podniku‘ bolo poukazat
na $pecifika riadenia likvidity v obdobi pandémie COVID-19. Hlavnymi vysledkami st
odporucania v zmysle udrziavania stabilnych finan¢nych vzt'ahov, pravidelného sledovania
likvidity, zabezpeCovania tokov z inkasovanych odberatel'skych faktar, dosledna starostlivost’
0 bilancovanie prijmov a vydavkov, teda o pefiazné toky (sledovanie cash flow), obmedzenie
investicii a rizikovych operacii a d’alSich potencidlne nebezpecnych operacii.

V d’alej Casti ciel'a sme planovali analyzovat’ zmenu preferencii vo financnych ciel'och
ovplyvnenych pandemickym obdobim. V analyzovanom subjekte sme overili vys§i zaujem
o0 kontrolu v oblasti cash flow, pravidelni kontrolu zavézkov a pohl'adavok, ato v kratSich
casovych intervaloch, orientaciu na zabezpeCenie prostriedkov prioritne na kratkodobé
zaviazky, stagnéaciu v oblasti novych investicii. Vd’aka vykazu cash flow vieme urcit, ¢i je
podnik schopny z vlastnych finan¢nych sil splacat’ dlhy, prevadzat’ obnovovacie a rozvojové
investicie, posiliiovat’ likviditu a rozdel'ovat zisky. Cim viac je cash flow generovany beznymi
aktivitami, tym vysSie st predpoklady pre plnenie buducich tloh.
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STVRTA PRIEMYSELNA REVOLUCIA V CHEMICKOM
A POTRAVINARSKOM PRIEMYSLE A JEJ DOPAD
NA VZDELAVACI SYSTEM

THE FOURTH INDUSTRIAL REVOLUTION IN THE

CHEMICAL AND FOOD INDUSTRY AND ITS IMPACT
ON THE EDUCATIONAL SYSTEM

Martina Kuperova

Abstract

Purpose of the article Slovakia has currently one of the fastest growing economies. Developments
in the field of information technology, especially in the last decade, have been extremely accelerated,
which has been manifested in the robotics and development of artificial intelligence, in production.
The fourth Industrial Revolution provides a unique opportunity for the chemical and food industry.
Methodology/methods In the context of post processing were used traditional scientific methods:
method of analysis, synthesis, induction, deduction, comparison and observation. The structure of
the article is in accordance with the structure of scientific papers: introduction, objective, methods,
results and discussion.

Scientific aim The Faculty of Chemical and Food Technology, Slovak University of Technology in
Bratislava should be more interconnected with businesses. The higher education system should
prepare students already in the course of their studies to have more professional and soft skills from
the practice and, in particular, to engage them in real-time solutions in the course of the study.
Findings The aim of the contribution is to point out that higher education needs to change in
technical education in the way of digitizing and humanisation of technical training. The labour
market in the era of the digital age will need people capable of proving competence in demanding
activities. Students should focus on improving their soft skills during their studies at college.
Therefore developing of soft skills should be a priority for higher education. Emphasis should be
placed on the logical thinking and presentation skills. The lectures and seminars should develop an
inspiring discussions, schoolwork should be well prepared and well presented.

Conclusions (limits, implications etc.) The Fourth Industrial Revolution, also known as the digital
transformation, means a comprehensive change in perceptions in the labor market and education.
Digital transformation is not just about introducing technologies, but with their help to change the
way a company operates, business processes and corporate culture. Technologies need to open up
new horizons for people, for example through data analysis and visualization, and free up space for
collaboration and innovation. This paper is mainly focused on mapping the situation in Slovakia in
the field of higher education to point out the importance of supporting and developing soft skills. In
addition to teaching hard skills, every university should also develop and refine soft skills techniques
that will give graduates a competitive advantage in the form of a better chance of finding a job in
today's turbulent labor market and subsequent success. in employment compared to other graduates.
It is therefore necessary to pay more attention to this issue both in academia and in personal life.

Keywords: labour market, chemical and food industry, humanization of education, digitalization,
soft skills

JEL Classification: 125, 129, J24, M12, M21
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UvVOD

Stvrta priemyselnd revolucia prinasa prilezitost’ zaistit dlhodobti konkurencieschopnost’
slovenského hospodarstva v globdlnom konkurenénom prostredi v oblasti robotiky,
automatizacie, digitalizdcie a informa¢no-komunikacnych technologii. Zamestnanost na
Slovensku sice zroka na rok stupa, ale aktualna Struktira absolventov vysokych §kol
nezodpoveda dopytu na trhu prace. Cim viac je odvetvie zavislé na technickom vzdelani
pracovnej sily, tym vacsi je problém s kapacitami kvalifikovanej pracovnej sily. Mozeme
pozorovat vyznamnu nerovnovahu medzi redlnou potrebou technicky resp. Specificky
vzdelanych zamestnancov v protiklade so zaujmom mladych 'udi Studovat’ a profesionalne sa
Vv budtcnosti venovat' technickym  povolaniam. Absolventom vysokych §koél chybaju
Vv stcasnosti odborné zru¢nosti, ktoré st potrebné na pracovné miesto a preto zamestnavatelia
roznych vyrobnych podnikov vyvijaji tlak na univerzity technického zamerania po
odbornikoch, ktori im v praxi chybaju. Manazéri chemickych a potravinarskych podnikov
vy¢itaju vysokym Skoldm, Ze dostato¢ne a pruzne neprispdsobuju skladbu Studijnych odborov
potrebam praxe. Efektivne prepojenie trhu prace so vzdeldvacim systémom sa stava
nevyhnutnost'ou. A preto So zmenami sposobenymi technologickym vyvojom, digitalizaciou
a novymi metodami pouzitymi v oblasti inzinieringu musi dojst’ aj k zmene v systéme vyucby,
ktord musi zohl'adiiovat’ tieto nové zmeny v priemysle.

1 CIEL A METODIKA

Hlavnym cielom predlozeného prispevku je analyzovat' niektoré priciny stcasného
nepriaznivého stavu na trhu prace Vv Slovenskej republike, pre ktory je charakteristicky
nedostatok kvalifikovanej pracovnej sily, priCom sucasne stredné aj vysoké Skoly produkuju
kazdy rok mnozstvo absolventov, ktori maju ale problém zamestnat’ sa v svojom vyStudovanom
odbore.

V ramci spracovania prispevku boli pouzité zakladné vedecké metddy ako pozorovanie,
metoda analyzy, syntézy, indukcie, dedukcie, abstrakcie a komparacie.

V prvej faze sme si stanovili ciele prispevku, zvolili sme prislusné vedecké metddy,
ktoré vyuZijeme pri spracovani zvolenej problematiky, nasledne cez napiiianie parcialnych
cielov sa dostaneme k samotnému rieSeniu problematiky a zhodnoteniu situacie na Slovensku.

Na zéklade skutocnosti a faktov rieSeni problematiky vzdeldvania sme vychadzali
z materidlov Ministerstva prace, socialnych veci arodiny SR, Ministerstva Skolstva, vedy
vyskumu a Sportu SR, ndrodného projektu ,,Rozvoj stredného odborného vzdeldvania®
a projektu INNOCHEM 2016, ktoré boli realizované v spolupraci Fakulty chemickej
a potravinarskej technoldgie Slovenskej technickej univerzity (FCHPT STU) v Bratislave
a Zviazu chemického a farmaceutického priemyslu Slovenskej republiky.

V prispevku st spracované vysledky vlastného primarneho kvantitativneho aj
kvalitativneho prieskumu realizovaného formou dotaznikov a metdédou riadeného rozhovoru na
vzorke Studentov 1. aj II. stupia vysokoSkolského vzdelania na FCHPT STU v Bratislave.
Kvalitativna ¢ast’ vyskumu bol realizovana formou individualnych hibkovych rozhovorov In-
Depth Interviews s manazéri priemyselnych podnikov. Cielom tejto Casti vyskumu bolo zistit’
nazory zastupcov podnikov na vysokoSkolské vzdeldvanie a moZnosti d’alSej spoluprace
s nimi. Prispevok podava vysledky vyskumu zistené na objekte skimania, ktoré identifikuju
faktory motivujuce Studentov pri vybere d’alSiecho vzdelavania a st navrhnuté opatrenia,
implementéaciou ktorych by bolo mozné vyznamne zvysit’ zaujem Studentov o Stadium a tym
zlepsit situdciu na trhu préce.
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Na zaklade vysledkov dotaznika a hibkovych rozhovorov so §tudentmi, pedagogmi
a manazmentom chemickych a potravinarskych podnikov mozno konstatovat, ze vedenie
vyrobnych podnikov vy¢ita univerzitdm, ze dostatocne a flexibilne neprisposobuju stidium
potrebam praxe. Podniky ziadaju aj novych absolventov netradi¢nych Studijnych programov,
no takyto absolventi na trhu préce stale chybaju.

Na zaklade skuto¢nosti a faktov pojednavajucich o danej problematike sme
identifikovali ako vyznamny faktor analyzu vysledkov, ktorti sme sformulovali do zaverov,
odporucani a vyhodnotenia cielov. Metodika vychadzala aj z vysledkov vlastného
kvantitativneho a kvalitativneho prieskumu, ktoré¢ sme formulovali do prislusnych zaverov
a odporGcani. Struktura prispevku je v stlade so §trukturou vedeckych prac: uvod do
problematiky, ciel’, metddy, vysledky a diskusia.

2 VYSLEDKY A DISKUSIA

Moderné technoldgie aumeld inteligencia ovplyviiuji nasu spolo¢nost’ coraz viac.
Aj odbornici rieSia otazku, ktoré pracovné miesta zmiznu z dévodu robotizacie. Futurolog
George Muir, ktory sa vyznamne pric¢inil o digitalizaciu vo Svédskom nabytkarskom gigante,
sa v stcasnosti zaobera najma tym, ¢o bude o desat’ rokov. ,,Umela inteligencia a robotika sa
stala sticast’ou nasho zivota — od toho, Ze takmer kazdy dnes pouzivame smartfén az po umela
inteligenciu v nemocniciach. Spolo¢nost’ sa meni, a tym, ze vd’aka umelej inteligencii zmiznt
urcité pracovné pozicie vznikne nové forma prace* vysvetl'oval George Muir.

,»Odhaduje sa, ze do roku 2025 sa vytrati 75 milionov pracovnych miest“. Riziko
zniZzenia potreby celkovej pracovnej sily je v suvislosti s automatizaciou vyroby v sektore
najvyss$ie v administrative, uctovnictve a d’alej vo vyrobe a logistike. Pracovné miesta
vyzadujuce rutinni, opakovant a nebezpecnu ¢innost’ budi postupne zanikat'. Zaroven pride k
obmedzeniu ¢innosti s nebezpecenstvom trazu alebo poskodenia zdravia.

Podl'a George Muir vymiznu pracovné pozicie v maloobchode, ale aj Gctovnicke ¢i
auditorské pozicie. Zmiznu aj pozicie vo fast foodoch. Medzi ohrozené zamestnania patria:

e Uctovnici — na ¢o komunikovat’ s uctovnikom, ked’ vam dane vyriesi softvér,

e fast food kuchari — jedlo si objednavame cez digitalnu obrazovku. Aj priprava jedal

bude v dohl'adnom ¢ase automatizovana,

e farmari — iba v USA klesol pocet farmarov za 10 rokov o 4%. Ich pracu postupne

naradzaju stroje,

e postari —ak aj eSte nejaké listy a doporucené ,,zIt¢* listky budu chodit’, tak ich

roztriedil robot a doruci dron a nie postar,

e 3icky — toto je jedno z povolani, ktoré uz Coskoro nahradi praca inteligentnych

robotov.

Odbornici na konferencii Powered by People sa zhodli na tom, ze novych modernych
technologii sa netreba bat’. Prave naopak. Treba vykro€it’ zo svojej komfortnej zony, pretoze
len tak sa m6Zeme ako spolo¢nost’ postivat’ vpred a naucit’ sa nieco nové. Medzi pat
zamestnani, ktoré nevymiznu:

e remeselnici — stale budeme potrebovat’ instalatérov Ci elektrikéarov,

e lekari —roboti st Sikovni aj v tejto oblasti. Komplexna starostlivost pri operacii v§ak

vyzaduje taka mieru kreativity, ktorti robot nezvladne,

e socialni pracovnici — starostlivost’ o deti alebo seniorov vyZaduje emocionalnu

inteligenciu, ktora robot mat’ nebude,

e ucitelia — ked’ ste dospeli, naucite sa vela veci ak cez on-line kurzy. Najmé pri

vzdelavani deti v§ak bude potrebny ¢lovek,
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e inzinieri — 0 vSetkych robotov sa predsa len bude musiet’ niekto starat’.

Zaroven sa oCakava vznik 130 miliénov pracovnych miest (pricom 6 z 10 novych
profesii este nie je definovanych, ani nie st pomenované). Ocakava sa, Ze sa zaroven vytvoria
prilezitosti v oblasti predaja a marketingu, vyskumu a vyvoja a najmi v oblasti informa¢nych
technologii.

Zvysenie ucasti pracovnej sily, u mladych l'udi, vo veku do 29 rokov. Je dolezité, aby
mladi l'udia dostali kvalitni ponuku zamestnania, d’alSieho vzdelavania, odborného vzdelavania
a pripravy alebo stdze do Styroch mesiacov po zaradeni do evidencie Uchadzacov o zamestnanie
po strate zamestnania alebo po ukonceni formalneho vzdelania. V dosledku demografického
vyvoja dojde k ubytku naSich pracovnych sil. Iba dve tretiny ndsho obyvatel'stva v
produktivnom veku su v sucCasnosti zamestnané. Nezamestnanost mladych T'udi zostava
problémom. Hrozi velké riziko, ze 'udia mimo pracovného zaradenia, alebo I'udia so slabou
vézbou na pracovny trh, stratia kontakt s trhom.

Mame aj pomerne silni generaciu 40+, ktort ¢aka 20 rokov aktivneho pracovného
zivota a nejde o rekvalifikaciu, ale o sustavné vzdelavanie pre pracovnu kariéru v case
digitalizacie a robotizacie. S to lojalni Tl'udia, ktori st zvyknuti pracovat, su najlepsi
pracovnici, no potrebuju sa vzdelavat v mékkych zru¢nostiach, spédtnej vdzbe a praci
s modernymi technologiami. ,,Novych a modernych technoldgii sa netreba bat,, prave naopak.
Treba vykrocit’ zo svojej komfortnej zony, pretoze len tak sa mozeme ako spoloc¢nost’ postuvat’
vpred a naucit’ sa nie¢o nové*.

Pre budtci hospodarsky rozvoj je dolezité vytvarat’ opatrenia cielene pre potreby
jednotlivych odvetvi, ked’ze je ve'mi naro¢né vypracovavat’ tispesnu univerzalnu priemyselnu
¢1 vedecko-vyskumnu politiku v dobe Specializacie.

Na zaklade vysledkov dotaznika a hibkovych rozhovorov so tudentmi, pedagogmi
a manazérmi priemyselnych podnikov z praxe mozno konStatovat, Ze manazéri chemickych
a potravinarskych podnikov vy¢itaju vysokym skoldm, ze dostato¢ne a pruzne neprispdsobuju
skladbu $tudijnych odborov potrebam praxe. Podniky si pytaju novi kvalitu absolventov aj
v netradiénych Studijnych programoch, ale na trhu prace takito absolventi chybaju.
S ocakdvanymi zmenami, v rychlo sa meniacom prostredi priemyselnej vyroby, spdsobenymi
technologickym vyvojom, digitalizaciou a novymi metoédami pouZitymi v oblasti inZinieringu
musi dojst’ aj k zmene v systéme vyucby, ktorda musi zohl'adnit’ nové zmeny v priemysle.

2.1 PRIEMYSEL 4.0

Potravinarsky priemysel ma nezastupitel'né postavenie medzi priemyselnymi odvetviami nasho
hospodarstva. K hlavnym uloham patri zabezpecenie vyZivy obyvatel'stva a
spracovavanie pol'nohospodarskej produkcie. Zameranie na vyvoj potravinarskeho priemyslu
sa meni zavisi od Strukturdlnych zmien potravin a vztahu pol'nohospodarskej produkcie
a chemicko-potravinarskych technologii. Predovsetkym v poslednych rokoch dochadza k
orientacii na Specidlne potraviny, biopotraviny a iné¢ vysoko kvalitné produkty podporujtce
racionalny spdsob stravovania.

Potravinarsky priemysel je rozmiestneny pomerne rovnomerne po celom Uzemi
Slovenskej republiky. Niektoré odbory su zastipené prevazne v mestach, t. j. v mieste spotreby,
ako napriklad pivovary, méisovy priemysel, vyroba cukroviniek, iné sa viazu na produkcéné
oblasti pol'nohospodarskych plodin, ktoré sii spracovdvanymi surovinami daného odvetvia,
napriklad liehovary, konzervarne, vinarske zavody.

Potravinarske podniky produkuju Siroké spektrum vyrobkov: mliekarenské, mésové
a hydinarske, mlynsko-pekarenské, cukrarsko-pecivarske, cukrovarnicke, Skrobarenské,
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konzervarenské, mraziarenské a rybné, tukové a kozmetické, liehovarnicke, pivarsko-
sladovnicke, vinarske, nealkoholické napoje, tabakové vyrobky.

Uspesny rozvoj odvetvia je podmieneny tizkou spolupracou s polnohospodarstvom.
Zabezpecenie klasického sortimentu ale aj Specidlnych produktov, po ktorych neustale narasta
dopyt obyvatel'stva, si vyzaduje inovacie a rekonstrukcie v oblasti podnikovych stratégii,
zabezpecenia vyrobnych zariadeni a modernych bezodpadovych technolégii.

Hlavnymi prvkami Priemyslu 4.0 st cloudové ukladanie dat, aditivna vyroba, rozsirena
realita, big data a analytika, autonomne roboty, simulacia, integracia horizontalno-vertikalnych
systémov, priemyselny internet veci a kybernetickd bezpecnost. Priemysel 4.0 tymito
technolégiami transformuje produkciu: izolovand, plne integrovanl, automatizovand.
Optimalizuje narast produkcie, meni vztahy tradi¢nej produkcie medzi producentami
a spotrebitel'mi, dodavatel'mi, medzi ¢lovekom a strojom. Vo vyrobe nachadzaju svoje Coraz
kreativnejSie uplatnenie aj 3D tlaciarne alebo technoldgie rozSirenej reality (Augmented
Reality). Obrovsky potencidl otvara aj vyskum nanotechnologii, novych zdrojov energie
a materidlov, novych inteligentnych materialov.

STEM (Science, Technology, Engineering, Mathematic) je vyucba vedy, technologie,
inzinieringu a matematiky, ktora bola identifikovana ako nevyhnutny novy pristup vo
vzdeldvacom systéme. STEM je edukacny a vyucbovy pristup integrujlici obsah a zru¢nosti
vedy, technologii inzinieringu a matematiky. Jeho cielom je naucit’ kreativite, inovativnosti
s cielom zvysit zamestnanost’ absolventov na jednej strane a vo vzt'ahu k priemyslu vychovat
zamestnancov pre priemysel so zru¢nostami 21 storocia. Nimi st spolupraca, komunikécia,
kritick¢é myslenie a kreativita, schopnost’ nerutinného rieSenia problémov a samostatného
rozvoja, systematického myslenia, prispdsobivosti, adaptability s komplexnymi
komunika¢nymi schopnost’ami, timovej prace, s vysokou kvalifikaciou, teda kombinaciou
praktickych a IT vedomosti.

Vyvoj na poli informacnych technol6gii sa najmi v poslednej dekade extrémne zrychlil,
¢o sa prejavilo vo vyrobe, v robotike a vyvoji umelej inteligencie. Kybernetizacia, robotizacia
a bezdrotové prepojenie prakticky vSetkych elementov vo vyrobe, v celom distribu¢nom
retazci. Prebieha digitalizacia a automatizéacia tovarni, nové technoldgie stieraju rozdiely medzi
fyzickou, virtudlnou ¢i dokonca biologickou sférou. Ocakava sa, ze tento trend vyvrcholi v
priebehu najblizsich 20 rokoch. Vyvoj sa pritom extrémne zrychlil, zmeny sa dejii a zostava
menej ¢asu na to, aby sa spolocnost’ dokazala prispdsobit’ a pripravit’ sa na désledky. Rozvija
sa koncept internetu veci (Internet of Things, IoT), ktory umoziuje zapojit’ do komunikacnej
siete aj predmety kazdodennej potreby.

Kym v Eurépe pocet pracujucich, zamestnanych v priemyselnych sektoroch, dlhodobo
klesa, v Cine a Brazilii sa za posledné dve dekady ich pocet zvysil. Nepriaznivy demograficky
vyvoj v Eurdpe zvysuje pravdepodobnost'ou poklesu kvalifikovanej pracovnej sily. Jedinou
cestou zachovania globalnej konkurencieschopnosti sa tak ukazuje zavadzanie vydobytkov
priemyslu 4.0. V stcasnosti uz 47 % nemeckych firiem zavadza technologie priemyslu 4.0
a d’alSich 35 % sa na tieto zmeny aktivne pripravuje.

Slovensko a Ceska republika zatial’ za trendom STED zaostavajii. Vzhl'adom na silny
vplyv nemeckého priemyslu sa da predpokladat’, Ze Coskoro na tto vinu nasadnt aj tunajSie
firmy. Zakladné rysy modernizovaného priemyslu su: vertikdlne prepojenie vo vnutri
inteligentnej tovarne; horizontdlna integracia na medzipodnikovej urovni s potencidlom
generovat’ nové modely podnikania; aplikécia techniky v celom Zivotnom cykle vyrobku (od
jeho naprojektovania az po spotrebu a servis); zrychlenie pomocou tzv. exponencialnych
technologii, medzi ktoré patria roboty, drony, umeld inteligencia, 3D tlaciarne, senzory, nové
zdroje energie a iné. Dalej autokratické, nezavisle operujuce operaéné systémy, ktoré su
schopné pomocou seba-optimalizacie a vzdjomnej komunikacie optimalizovat’ aj produkciu
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ako taku. Prave kyber-fyzikalne systémy (CPS) predstavuju tstredny prvok nového priemyslu.
Vdaka nim bude mozné efektivne prepdjat’ jednotlivé stroje, zariadenia, pocitace, logistické
systémy, vozidla, suroviny, produkty i celé prevadzky v kooperativnom dodavatel'sko-
odberatel'skom retazci do jednej komplexnej siete (IoT). Jednotlivé polozky a
Ciastkové procesy v ,,smart tovarnach* nielenze spolu navzajom komunikuju, ale sa aj navzajom
spol'ahlivo kontroluji. Komunikaciu medzi pracujucimi, ktori obsluhujt jednotlivé zariadenia,
ako aj medzi zastupcami jednotlivych podnikov v retazci, tak postupne nahradi automaticka
vymena dat medzi zariadeniami zapojenymi do elektronickych systémov. Vyrobcovia od tychto
zmien oCakavaju optimalizdciu riadenia vyrobnych procesov, zefektivnenie jednotlivych
ukonov, flexibilnejSiu reakciu na nové poziadavky, vyssiu produktivitu a niz§iu chybovost.
Vd’aka digitalizacii bude mozné zachytavat’ a analyzovat’ aj doteraz nezachytiteI'né data, ¢o sa
zas prejavi vo vyraznom zlepSeni rychlosti a spravnosti rozhodovania. Zlepsi sa riadenie
spotreby energie, odstrani sa zbyto¢né plytvanie a iné pri¢iny zvysSenych nakladov. Ocakéva sa
rychla navratnost’ nevyhnutnych investicii a vzh'adom na vyssiu produktivitu a nizsie naklady
aj nizsie ceny.

2.2 TVRDE A MAKKE ZRUCNOSTI

Tvrdé zrucnosti (hard skills) si odborné znalosti a zru¢nosti. Patri medzi ne napriklad
odbornost’, odbornd kvalifikdcia, zruc¢nosti robotnickych profesii, jazykové zrucnosti,
pocitacové zrucnosti, praca s technoldgiami, Uctovnictvo, pravne znalosti, apod. Tvrdé
zruénosti si mozno osvojit a zlepsit vzdeldvanim. Zdokladované byvaju diplomom,
certifikatom alebo inymi potvrdeniami, ktoré dava 'ud'om velka hodnotu na trhu prace. Tvrdé
zrunosti st neoddelitelnou stcastou poziadaviek podnikov na pracovné miesta, teda
poziadaviek na odbornti spdsobilost’ (kompetentnost’) vykonavat’ urCité pracovné profesie.
Vseobecne plati, ze dosiahnutie vyssej kvalifikacie alebo urcitej profesijnej urovne tvrdych
zrucnosti dava 'ud’'om vacsiu Sancu pri ziskani kvalitného zamestnania.

Mékké zrucnosti (soft skills) st P'udské zrucnosti v oblasti spravania, tieZ zname
ako interpersonalne zru¢nosti. St to schopnosti 'udi komunikovat’, spolo¢ne pracovat’, konat’,
rieSit’ konflikty, organizovat, rozhodovat' a pod. Maji vzt'ah k emocnej inteligencii (EQ).
Patria sem komunikacné zru¢nosti, kritické myslenie, zru¢nosti v rieSeni problémov, kreativita,
schopnost’ prace vtime, verejny prejav, vyjednavacie schopnosti, osobny manazment,
manazment ¢asu, rieSenie konfliktov, vSeobecna vedomost’, zodpovednost’, empatia, pracovna
etika, rozvaznost' ¢i slusné spravanie a pod. Maikké zru¢nosti su viac vyzadované u
manazérskych a obchodnych profesii, menej dolezité su u odbornych a
robotnickych profesii, kde st viac zdoéraziované odborné zru¢nosti. Kazdy ¢lovek mé vrodené
a rozvinuté nejaké mékké zru€nosti, schopnosti a osobnostné vlastnosti, ktoré ho predurcuju
lepSie ¢i horSie vykonavat’ ur€itdi profesiu. Aj v pripade, ak ¢lovek nemé vrodené makké
zrucnosti (nema prirodzeny talent), moze sa ich v priebehu Zivota naucit’ (samozrejme s urcitym
obmedzenim). Potrebuje na to ale tréning.

Podiel pracovnych pontk, ktoré vyzaduju hard skills, teda odborné znalosti
a zrucnosti, sa v poslednych rokoch vyrazne znizuje. Iba aktivna znalost’ anglického alebo
nemeckého jazyka zostava na poprednych miestach. Nahradzuju ich poziadavky
zamestnavatel'ov na médkké zrucnosti (soft skills) ako logické myslenie, prezentaéné zru¢nosti,
schopnost’ pracovat’ v time, analytické vlastnosti apod. Zaroven ide o znalosti, ktoré ¢asto nie
st nahraditelné automatizaciou. Studenti by si mali uvedomit’, Ze trh prace bude ¢oraz viac
potrebovat’ kreativnych I'udi so schopnost'ou samostatného rozhodovania. Podniky upozoriiuja,
Ze je pre nich potrebné, aby aj absolventi technickych odborov mali asponi zakladné ekonomické
vedomosti a poznatky, ktoré su schopni vyuzit’ v beznej praxi.
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Rozvijanie mikkych zru¢nosti by malo byt preto prioritou vysokoskolského
vzdelavania. Studenti, uZ podas §tadia na vysokej $kole, by mali ziskavat' nielen praktické
odborné skusenosti (hard skills), ale mali by sa zameriavat' aj na zdokonal'ovani svojich
osobnostnych zru¢nosti. Doraz by sa mal klast’ na logické myslenie, prezenta¢né zrucnosti.
Na prednéskach a seminarnych cviceniach by sa mali rozvijat’ podnetné diskusie, Studentské
prace sa mali byt nielen kvalitne pripravené ale aj odprezentované. Studenti by mali vediet
komunikovat’ (verbalne i neverbalne, pisomné¢ aj tistne, individualne aj timovo), odprezentovat’
sa, vystupovat pred timom. Treba u nich rozvijat’ schopnost’ nadvédzovat’ a udrziavat’
kontakty, strategicky, koncepcne a kreativne mysliet, riesit’ problémy, predvidat’ a spravovat’
svoj time manazment. Na hodindch by sa mali viac podporovat organizacné schopnosti a
zru¢nosti, vedenie timu, timova spolupréca, tvorivost, inovdcia a iniciativa, vyjedndvanie,
kreativne rieSenie problémov a konfliktov, ¢im sa podpori vynaliezavost’, asertivita, empatia,
schopnost’ sebareflexie a odolnost’ voci stresu. Vd’aka rozvijaniu miakkych zru¢nosti v ramci
vyucby budu Studenti pruznejsi, pristupnejsi novym nazorom a myslienkam, ziskaju lepSie
komunika¢né zrucnosti, budi tvorivejSie vysvetlovat' svoje ndzory, stani sa schopnejsi
presadit’ sa a prichadzat’ s novymi ndpadmi a inovéaciami apod., ¢im sa naplnia oc¢akavania
buducich zamestnavatel'ov.

Soft skills samozrejme nie st novinkou a novymi poziadavkami, ktoré vyzaduje trh
prace, existovali aj skor, ale neboli tol’ko diskutované a potrebné ako dnes. Hlavnou zmenou,
ktora zapri¢inila, ze st tieto mékké zruénosti tol’ko pozadované, je vacsi tlak na efektivitu,
Gispornost’ a vykonnost’ akejkol'vek prace v akékol'vek oblasti trhovej ekonomiky. Clovek, ktory
ma dobre rozvinuté svoje soft skills je nielen vykonnejsi a efektivnej$i, ale ma tiez lepSie vztahy
s 'ud'mi na pracovisku i vo svojom blizkom okoli. A prave takyto ¢lovek ma v sucasnej
dobe velku Sancu uspiet’ na trhu prace.

2.3 ODDELENIE MANAZMENTU CHEMICKYCH A POTRAVINARSKYCH
TECHNOLOGII STU V BRATISLAVE

Uplatnit’ sa na trhu prace po absolvovani vysokej Skoly nie je jednoducha zaleZitost'. Prave
vhodne zvolend $kola mdze zasadnym spésobom ovplyvnit’ budicu kariéru mladého ¢loveka.
Mal by si preto starostlivo rozmysliet, kam sa hlasi a ¢o mu zvoleny Studijny odbor prinesie
V profesijnom Zivote.

Sancou na rieenie tohto problému je zatraktivnenie vysokoskolského vzdelavania,
prepojit’ Stadium s podnikmi z praxe, ktoré by malo byt zalozené viac na spolupraci $kol
a zamestnavatel'ov pri priprave kvalifikovanych pracovnikov podla potrieb trhu prace co
samozrejme plati aj pre vzdeldvanie na technickych Skolach, hlavne v oblasti odbornych
predmetov z oblasti zakladnych ekonomickych poznatkov a podnikatel'skych zru¢nosti.
Vysokoskolsky vzdelavaci systém by mal pripravovat’ Studentov uz v priebehu $tidia, aby
mali viac odbornych aj mékkych zru¢nosti z praxe a hlavne, aby sa uz pocas Studia zapojili do
rieSenia realnych problémov priamo v podnikoch.

Oddelenie manazmentu chemickych a potravinarskych technologii (OMCHaPT) posobi
na Ustave manazmentu (UM) STU a zabezpeuje vyucbu ekonomickych a humanitnych
predmetov pre FCHPT STU v Bratislave. V sucasnosti na FCHPT $tuduje priblizne 1 500
Studentov vo vSetkych troch stupfioch Studia, vzdeldvaniu ktorych sa venuje takmer 40
profesorov, okolo 70 docentov a vyse 90 odbornych asistentov. V tomto roku (2021) FCHPT
prechddza novym akreditacnym procesom, v priebehu ktorého zostlad’uje svoje Studijné
programy s novymi akreditacnymi Standardmi vydanymi Slovenskou akredita¢nou agentirou
pre vysoké Skolstvo a od ak. roku 2021/2022 bude vzdelavat’ vSetkych Studentov fakulty podla
tychto zosuladenych Studijnych programov. FCHPT ponuka Studijné programy bakalarskeho,
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inzinierskeho a doktorandského $tudia, ako aj kurzy d’alSieho vzdeldvania véitane modulov pre
Univerzitu tretieho veku.

Absolventi $tudijného programu I-CHTI Chemické technologie maju Siroky teoreticky
zaklad, ktory umoziuje analyzovat’ a rozvijat’ technické riesenia, vyvijat’ nové technologické
postupy, optimalizovat’ a simulovat’ jednotlivé zariadenia technologickych celkov. Ovladaja
problematiku vyroby chemickych latok a konkrétne vyroby dokézu riadit’, riesit’ technologické
problémy. Poznaji bezpecnost’ technolégii, rizika prace s chemickymi latkami a ich ekologické
vlastnosti. Absolventi su pripraveni zastavat’ funkcie technologa, vyrobnych manazérov, viest

vel'ké projekty, pracovat’ v oblasti vyskumu a vyvoja, v oblasti riadenia a kontroly
kvality, ako aj v podnikatel'skej sfére a Statnom sektore. Absolventi su adaptabilni, dokdzu
vykonavat’ vedecky zakladny a aplikovany vyskum s vysokou mierou tvorivosti a
samostatnosti.

Inziniersky Studijny program Chemické technologie, Studijny odbor: chemické
inzinierstvo a technoldgie, zameranie I-CHTI-MTP manazment technologickych procesov je
urCeny najméd pre tych absolventov, ktori maju zaujem o technicko-inzinierske $tadium
s prehibenim znalosti chémie, informatiky, manaZzmentu, ekonomickych a humanitnych vied.
Absolvent Studijného programu ziska vzdelanie v oblasti zavadzania vyuzivania automatizacie
v chemickom a potravindrskom priemysle, v oblasti aplikdcie informaénych technologii v
chemickom a potravinarskom priemysle, v oblasti riadenia od najjednoduchsich procesov az po
manazment podnikov, pricom bude mat’ aj zdkladné znalosti o technoldgiach chemického a
potravinarskeho priemyslu. Absolventi tohto programu patria K tym, ktori maji najlepsie
predpoklady urobit’ kariéru nielen v chemickom a potravinarskom priemysle ale i
v inych odvetviach hospodarstva a vyskume.

Oddelenie OMCHaPT zabezpecuje aj ekonomicko-manazérske predmety pre vsetky
Studijné programy na FCHPT. Tu treba do znac¢nej miery zavadzat’ inovacie nakol’ko Studenti
fakulty st Specialisti s nie velkym zaujmom o humanitné vedy. Inovativnost’ predmetov
zabezpecujeme pomocou spoluprace s neziskovou organizaciou JAchievement Slovenko (JA
Slovensko), kde mozu ziskat’ certifikaty, ktoré si uznané hospodarskou praxou. Zaroven
dopiiame odborné prednasky z praxe, ktoré st obohatenim pre odbornu profilaciu studenta.

Absolventi ovladaju chemickotechnologické, chemickoinZinierské, biochemickeé
a fyzikalnochemické pochody, ktoré prebiehaju pri vyrobe potravinarskych produktov, d’alej
zloZenie surovin, pomocnych latok, metody laboratornej a prevaddzkovej kontroly, moderné
metddy hodnotenia potravin, najnovsie poznatky z fyzikalnej a koloidnej chémie a aplikacie
teoretickych zakladov zo vSeobecnych zakladnych vednych disciplin a najnovsiu mechanizéciu
, automatizaciu a manazment vyrobnych procesov.

Absolventi sa uplatiiuji ako technologovia, prevadzkovi inZinieri, riadiaci pracovnici v
cukrovarnickom, mlynsko-pekéarenskom, Skrobarenskom, krmovinarskom, konzervarenskom,

masovom, hydinarskom, mraziarenskom, mliekarenskom, tukarskom a
kozmetickom priemysle, d’alej v zadvodoch pridruZenych vyrob, v kontrolnych potravinarskych
a zdravotnickych laboratériach, vo vel'kych obchodnych spolo¢nostiach a

distribuénych zariadeniach so zameranim na kontrolnt, analytickli, biochemick,
mikrobiologickt, konzervacnu a inziniersku problematiku, so znalostami modernej obalove;j
techniky, projektovej pripravy vyroby a jej ekonomického zhodnotenia. Cast’ absolventov
pracuje ako vyskumni pracovnici v potravinarskom, chemickom a zdravotnickom vyskume
a ako pedagogovia v odbornom a vysokom skolstve.

Podniky si uvedomuju potrebu, aby absolventi technickych smerov mali aspon zakladné
ekonomické znalosti a porozumenie, ktoré mozu vyuzit' v beznej praxi.

Slovenskéd technicka univerzita musi reagovat aj na humaniziciu technického
vzdelavania. Zékladna kompetencia technicky vzdelaného ¢loveka sa stale viac dotyka jeho
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komunikacnych, argumentacnych i jazykovych schopnosti. Od absolventov musime stale viac
vyzadovat’ empatiu a schopnosti motivacie pre lepsi vysledok.

OMCHaPT sa preto bude snazit pritiahnut’ pozornost’ Studentov aj pocas netechnickych
predmetov. Zavadzanie inovacii sa uskutocnuje pomocou projektu KEGA, ktory sme na tento
ucel ziskali. Prezentované vysledky vyskumu a vytvorenie nového modelu vzdeldvania
ekonomickych a manazérskych zrucnosti na ich zdklade na FCHPT STU v Bratislave je iba
prvou pripravnou fazou realizacie dlhodobého projektu. Prostrednictvom nasho projektu
chceme vytvorit’ predpoklady pre to, aby sa Studenti FCHPT STU v Bratislave mohli podielat’
na vytvarani svojho profesionalneho profilu pocas celého stiidia. Na dosiahnutie tohto ciel'a
chceme Studentom poskytnut’ informécie o trhu prace a poziadavkach ich potencidlnych
zamestnavatel'ov na ich profesionalny profil.

Na druhej strane chceme pokracovat’ v zdokonalovani a rozSirovani ponuky povinnych
volitelnych predmetov a vyberovych kurzov ekonomického, manazérskeho, legislativneho
zamerania, ako aj komunika¢nych zruénosti a timovej prace. Ciel'om je nastavit’ vzdelavaci
proces tak, aby si Studenti mohli zvolit' predmety, ktoré povazujii za potrebné pre svojho
technika - profil manaZéra, ako to od budlcich zamestnavatel'ov pozaduji. V ramci tohto
projektu chceme postupne zaviest’ vSetky planované kroky do pedagogickej praxe na fakulte.
Nasim zdmerom je postupne zmenit’ postoj Studentov, ale aj akademickej verejnosti, k vyucbe
tzv. méakkych zrucnosti na technickych univerzitach.

Vzdelavanie v modernom ponimani predstavuje zabezpecenie pripravenosti na vykon
urcitej prace, povolania alebo ¢innosti. Stale vysSie poziadavky sa kladt nielen na uchadzacov
0 zamestnanie, Cerstvych absolventov strednych a vysokych §kol, ale aj na pedagogov, ktori
maji moznost’ a sSchopnost’ toto vzdelanie Studentom poskytovat’, formovat ich a ovplyviiovat'.
(Kajanova, 2013, s. 62)

Aj z prieskumu realizovaného medzi studentmi Ekonomickej univerzity v Bratislave na
Fakulte podnikového manazmentu vyplynulo, Zze ,Studentom chyba dostatok pozitivnych
praktickych sktisenosti v uspesSnych podnikoch. Ak maju prax - tak su to vac¢sinou brigady, kde
su zamestnavani kratkodobo na rézne dohody o brigadnickej ¢innosti Studentov na pomocné,
Casto administrativne ¢innosti, ktoré ich nedostatocne pripravia pre samostatné podnikanie®.
(Stbertova, 2015)

Potreba zmenit’ spdsob vzdelavania buducich generacii a ich pripravy na Zivot a prax sa
spomina aj v Statnej koncepcii inteligentného priemyslu pre Slovensko (Priemysel 4.0) v gescii
Ministerstva hospodarstva Slovenskej republiky, ktora bola schvalena v roku 2016. Koncepcia
predpokladd, Ze novy obsah vzdeldvania by mal mat’ pozitivny vplyv nielen na IT zrucnosti
buducich generécii, ale tieZ potencial podporit’ podnikavost’ jednotlivcov. Koncepcia tiez vidi
ako kl'aové priblizit’ univerzity k podnikaniu a priemyslu.

Podla vyskumu realizovaného v ramci projektu GUESSS (Pilkova a kol., 2018)
spomedzi Studentov slovenskych vysokych §kol Styria z desiatich Studentov pocas doterajSieho
Stadia neabsolvovali predmet zamerany na podnikanie. Podnikatel'ské vzdelavanie je pritom u
nas prirodzene doménou faktlt zameranych na ekondémiu alebo manazment. Naopak, v
ostatnych skupindch odborov vicSina Studentov pocas Studia neabsolvuje ani zékladné
podnikatel'ské vzdeldvanie ¢i tréning.

NaSe oddelenie OMCHaPT planuje organizovat' Skolenia zamerané na zvySenie
,»mikkych zru€nosti alebo soft skills®, t.j. zrucnosti pracovnika, ktoré napomahaji nielen
v profesijnom, ale aj osobnostnom raste. Ide o néstroje, ako su rozvoj verbalnej a neverbalnej
komunikacie, rieSenie konfliktov, vedenie a riadenie 'udi a mnohé¢ iné.

Populariza¢né aktivity a informac¢né kampane pre Siroka verejnost’ a vSetky vekové
skupiny mozno koordinovat’ na urovni nadpodnikovej ¢i naduniverzitnej, prostrednictvom
profesijnych organizicii, zvdzov a akademickych klastrov. Pritomnost informacii

190



MANazZment a EKOnomika ISSN 1337-9488
Journal of MANagement and ECOnomics MANEKO: 2021.02

propagujucich sektor v digitdlnom a online priestore je nutnd pre zasiahnutie mladSich
cielovych skupin. PokraCovanie a zlepSovanie uz prebiehajucich popularizaénych aktivit,
sutazi, podujati a kampani dava pevny zdklad pre ich mienkotvornost’ a d’aleky dosah.
Akademické klastre (takyto pojem nie je znamy v legislative v SR) - jedna sa o priemyselné
klastrové organizécie, alebo klastre cestovného ruchu. V tomto pripade priemyselné klastrové
organizacie. Prostrednictvom znalosti sicasnej generacie Studentov "Z" zistovat, na ktoré
podnety tato generacia reaguje. Podporovat’ rozsirovanie priamych odporicani uz studujiucich
ziakov, alebo Studentov pre vrstovnikov. Vyuzivat na to rozne digitdlne formy, ale aj
podporovat’ priame komunikacie - odporicania (pri exkurzidch a ditoch otvorenych dveri vo
firmach, pri exkurzidch alebo dioch otvorenych dveri na odbornych skolach).

Je dolezité aktivne prepojit’ odbornu verejnost’ so Studentmi a absolventmi technickych
univerzit formou prednasok, workshopov, seminarov, Skoleni podnikatel'skych zrucnosti a
mentoringu priamo na univerzitnej pode, a to v univerzitnych inkubatoroch, ¢im sa zvysi
praktické vzdelavanie absolventov.

“Akcia “Chemday* je platformou pre vzdjomné stretnutie a komunikacie firiem
Z oblasti chemického a potravinarskeho priemyslu a Studentov fakulty. Zucastnené firmy maju
na akcii konanej v priestoroch fakulty moznost’ predstavit’ svoju ¢innost’, ale najma ponuknut’
Studentom moznost spoluprace a participacie na rieSeni svojich Specifickych uloh
a problémov uz pocas ich Studia, resp. predstavit’ im moznosti ich d’alSieho uplatnenie vo firme
po jeho ukonceni. Prvy krat sa tento projekt realizoval v novembri 2017, druhy roénik v aprilu
2019. Stretol sa s vel'’kym zaujmov zo strany Studentov aj zucastnenych firiem a predpoklada
sa, ze sa stane sucCastou fakultného diania v kazdom akademickom roku®“. (Plchova —
Bondareva, 2019, s. 57)

Z praxe vyplynula poziadavka multifunk¢nosti zamestnanca, kreativity a adaptability,
socialnych kompetencii a schopnosti timovej prace v heterogénnych a interdisciplinarnych
timoch, socialnych kompetencii. Od pracovnikov sa vyzaduje schopnost’ pracovat po boku
strojov, v sucinnosti napriklad s kolaborativnymi robotmi, v neustalom kontakte s digitalnymi
rozhraniami, do r6znej miery si organizovat’ vlastny Cas, priorizovat’ jednotlivé tilohy podla
naliehavosti a doleZitosti, rozliSovat’ podstatné a podruzné.

Vyraznym spdsobom treba zatraktivnit’ vzdeldvanie v odboroch Specializacie organicka
a anorganickéd technologia s dérazom na vyvoj novych katalytickych procesov, chemické
inZinierstvo vo vdzbe na realizacné projekty s cielom vyraznych modernizécii na energeticky
efektivnejSie a bezpecné chemické vyrobné procesy. Potrebni budii aj absolventi
interdisciplinarnych odborov, obzvlast environmentalni chemici/environmentalni inZinieri.

Zaclenenie najnovSich poznatkov z odvetvia do obsahu vyucby chémie, farmacie
a suvisiacich predmetov na vsetkych stupnoch vzdelavania. Priprava Ziakov a Studentov na
préacu s nastupujucimi technolodgiami, ako i rozvijanie mikkych zru¢nosti, poznatkov z oblasti
projektového manazmentu, kvalitnd jazykova priprava a budovanie pokrocilych digitdlnych
kompetencii st zdkladnymi predpokladmi pre zvladnutie nastdvajucich vyziev v odvetvi
a zabezpecenie kvalitnej pripravy $pickovych odbornikov.

Rozsirenie foriem spoluprace zamestnavatel'ov so Ziakmi a Studentami okrem dudlneho
systému vzdelavania (ako su napriklad prax, stdze, exkurzia, technické krazky na zakladnych
Skolach vedenymi zamestnancami firiem, organizovanie roznych sut’azi vedomosti a zru¢nosti,
SOC - témy, riesenie konkrétnych zadanych uloh firiem $tudentami, ktoré mozu byt ukonéené
ako bakalarske alebo diplomové prace). Zavadzanie inovativnych metdd vzdeldvania do
vyucby na Skolach (projektové vyucovanie, gamifikacné metddy, metody rieSenia tloh, vyucba
prostrednictvom modernych technolégii - vzdelavacie software programy atd’.), ktoré by
pomahali pripravovat ucitel'om préve instruktori, majstri alebo zamestnanci z firiem.
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Nedostatok kvalifikovanej pracovnej sily sa prejavi aj v zamestnaniach sektoru, ktoré
budu vyzadovat vysokokvalifikovanych a medziodvetvovo pripraveny stredoSkolskych
absolventov s praktickymi zru¢nostami. Na stredoskolskej urovni buda potrebni odborni
zamestnanci spracovania plastov, ktori maji dostatocne Siroké poznatky z oblasti strojarstva,
robotiky, automatizacie, elektrotechniky ale aj z oblasti nastrojov. Medziodvetvovy zaber
Studia dava aj moznosti SirSieho uplatnenia v danom sektore (technologie, udrzba, procesy,
kvalita, ndkup a logistika, obchod a servis atd’.). Prave takéto trendy prinaSa obdobie
nasledujucich 10-20 rokov. Pri rozhodovani ziakov pre stidium v odbore je dolezita aj moznost’
Sirokého uplatnenia, pretoze tak ma moznost’ pocas Stidia sa zacat’ orientovat’ na oblast’, ktorej
sa chce venovat'.

ZhorSujuce sa duSevné zdravie populdcie suvisi aj s informaénym zahltenim
a stieranim hranic medzi pracovnym a osobnym ¢asom a zivotom. Zamestnavatel’ v zaujme
ochrany svojich pracovnikov a zabezpecenia pozadovaného vykonu a vysledkov a prevencie
nehod a strat dba aj o psychohygienu na pracovisku. Prostrednictvom $koleni, systematickych
opatreni, vyberu pracovnikov s vhodnymi osobnostnymi predpokladmi a d’al§ich sluzieb vo
forme zamestnavatel'skych benefitov sa podiel'a na ochrane duSevného a socidlneho zdravia
svojich zamestnancov s rovnakou prioritou, ako na ochrane zdravia telesného.

Pre naplnenie cielov bude potrebné vykonat' dokladné a Specializované analyzy
s cielom spravne vyhodnotit’ si¢asné a buduce potreby priemyslu a podnikov. V tejto suvislosti
by sa mal vypracovat Specificky, no flexibilny manudl s cielom urcit’ projekty a
aktivity, ktoré sa maji realizovat’ a stanovit’ ich prioritu, aby si $tudenti v§etkych technickych
odborov (aj neekonomického zamerania) na FCHPT STU doplnili a rozsirili, prostrednictvom
stadia navrhovanych volitelnych a vyberovych predmetov, svoje vzdelanie o oblast
ekonomického, manazérskeho a podnikatel’ského vzdelavania a podporili tak svoji flexibilnost,
podnikavost’ a uplatnitel'nost’ na trhu prace.

Je potrebné vytvorit’ zdkladnu informacni bazu postavent na vyuzivanim informacii
z uz dostupnych zdrojov, prameniov a vyskumnych aktivit. Zaroven je potrebné sledovat
implementacny proces a jeho redlny vplyv v praxi. Za tymto ucelom je potrebné organizovat’
Specialne vyskumy. Pretoze ma komunikacné batéria niekol’ko Urovni, je potrebné rozvrstvit’
ich aj do forméalne a obsahovo vhodnych a efektivnych komunika¢nych prostriedkov pre vSetky
cielové skupiny.

ZAVER

Stvrta priemyselna revoliicia znama aj ako digitalna transformacia znamen4 komplexnii zmenu
vnimania aj v oblasti trhu prace a vzdelavania. S automatizaciou a optimalizaciou procesov,
ktoré so sebou prinasa, klesne dopyt po niektorych povolaniach, ak nezanikne tplne a stcasne
sa budu vytvarat’ nové povolania. Je potrebné, aby vzdelavaci systém na vSetkych trovniach
vzdelavania vratane rekvalifikacii a celoZivotného vzdelavania pripravil svojich absolventov
tak, aby v rozsahu svojej odbornej kvalifikacie boli schopni speSne zvladat’ vSetky aspekty
pracovnych procesov vratane aplikovania poziadaviek na ddstojné pracovné podmienky v
inteligentnom priemysle. Ako riesit’ vychovu potrebného pocétu absolventov pre chemicky
a potravinarsky priemysel? Vyskum poukazal ze vysoké Skolstvo potrebuje zmeny aj v
technickom vzdelavani a to cestou digitalizacie a humanizéacie technického vzdelavania. Trh
prace v ére digitdlneho veku bude potrebovat’ I'udi schopnych uplatnit’ sa v naro¢nych
¢innostiach. Az polovica firiem na Slovensku planuje digitalnu transformaciu, teda prechod
Z papierove] komunikéacie na digitdlnu. V tom sa skryva aj automatizicia procesov
a digitalizécia riadenia vztahov zo zdkaznikmi, pouZivanie uctovnych ¢i skladovych aplikécii
na analyzu obchodnych dat. Digitalna transformécia nie je len o tom zaviest’ technologie, ale
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dokazat’ s ich pomocou zmenit’ spdsob fungovania firmy, obchodné procesy a firemnt kultaru.
Technologie musia 'udom otvorit’ nové obzory, napriklad pomocou analyzy a vizualizacie dat,
auvolnit’ priestor na spolupracu ainovacie. Digitalna transformacia je obsahom Stvrtej
technologickej revolucie, ktora prinesic mnozstvo novych technologickych zmien a poznatkov.
Ich spracovanie, vyuzitie si vyzaduje technologické vzdelanie, ktorého vedeckost’ je stiCastou
integracie celého vzdelavacieho procesu - technologického — humanizacie — etiky a moralky.

Praktické odporucania pre prax vychadzaji z vyskumu predmetu skiimania a potvrdzuju
potrebu realizovat prognozy uvedenych institlicii premenit kvantitu na kvalitu
vysokogkolského vzdelavania zalozend na zéklade $tandardov EU a jej odportéaniach a
priblizit’ vysokoskolské stidium praxi. Vystupom ma byt pokles absolventov vysokych §kol,
ktori sa neuplatnia vo vyStudovanom odbore. Slovenska technické univerzita musi reagovat’ aj
na humanizaciu technického vzdelavania. Zakladnd kompetencia technicky vzdelaného ¢loveka
sa stale viac dotyka jeho komunikaénych, argumentacnych i jazykovych schopnosti. Od
absolventov musime stale viac vyzadovat’ empatiu a schopnosti motivacie pre lepsi vysledok.
Kazdy student by mal zvazit' moznosti uplatnenia sa na trhu prace. Sucasni absolventi maju
Casto priame pracovné skusenosti vdaka odbornym Skoleniam alebo predchadzajucim
zamestnaniam na Ciastoény uvdzok. Medzi najziadanejSie patria navrhari, procesni inzinieri,
vyvojovi inZinieri, materidl Specialistov, kvalitnych inZinierov a projektovych inZinierov. Je
dobré, ze podniky investuji do automatizacie, robotizacie a digitalizacie. Zaroven je potrebné
mysliet’ na to, ako od zékladu pripravit’ zamestnancov na to, aby sa ich praca zmenila a vytvorit’
podmienky pre ich flexibilitu a adaptaciu. Na splnenie ciel'ov bude potrebné vykonat’ dokladné
a Specializované analyzy, aby bolo mozné spravne zhodnotit’ sucasné a budice potreby
priemyslu a podnikov. V tejto suvislosti by sa mala vypracovat Specifickd, ale flexibilna
prirucka na identifikaciu projektov a ¢innosti, ktoré sa maju realizovat, a na stanovenie priorit.
Je potrebné vybudovat’ zdkladnt informa¢nu bazu postavenu na vyuzivani informdcii z uz
dostupnych zdrojov a vyskumnych aktivitich. Taktiez je potrebné sledovat’ proces
implementacie a jej redlny dopad v praxi. Na tento ucel je potrebné zorganizovat’ Specialne
Studie. Ked’Ze komunikacia ma niekol’ko urovni, je potrebné ich aj rozdelit’ na formalne a
obsahovo primerané a efektivne komunikacné prostriedky pre vSetky cielové skupiny. Tento
prispevok je zamerany predovsetkym na zmapovanie situacie na Slovensku v oblasti v oblasti
vysokoSkolského vzdelavania poukazat na vyznam podporovania arozvijania médkkych
zrucnosti. Kazdd vysokd Skola by mala okrem vyucby odbornych vedomosti, znalosti
a zruénosti (hard skills) rozvijat’ a zdokonal'ovat’ aj techniky mékkych zruénosti (soft skills),
ktoré absolventom prinesi konkurenénu vyhodu vo forme lepSej Sance uplatnenia sa
V dne$nych turbulentnych podmienkach na trhu prace anasledného Uspechu v zamestnani
oproti ostatnym absolventom. Je preto nutné tejto problematike venovat’ vac¢si zaujem tak na
akademickej pode ako aj v osobnom Zivote.
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AUTHENTICITY AND ITS RELEVANCE TO MARKETING

Axel Sven Peisker

Abstract

Purpose of the article A subjective authenticity can be induced to respond to a customer.
Furthermore, a marketing strategy can work as an intensifier to persuade the customer of a product.
On the basis of that a resume of the results shows possibilities that are created by authenticity in
marketing and which relationships exist between target group and marketing.
Methodology/methods During elaborating of the paper basic research methods are used: analysis,
comparison, synthesis, deduction.

Scientific aim The main goal of the paper is to present authenticity and its relevance for marketing,
to analyze authenticity with relation to marketing, and describe marketing as a tool to persuade.
Findings Understanding who the customers are is essential to release authenticity with marketing.
The marketing can use the advantage of investment strategies that the customer can choose from.
Those strategies can be very conservative, and they can also be anything up to very risky. The
consumer must have the feeling that his needs can be satisfied which leads to an authentic
perception. The aim is to receive this authentic perception in the sales process. The chances that a
customer will apply increase tremendously if a product is seen as authentic rather than if the product
apparently offers great things that the consumer does not see as authentic.

Conclusions (limits, implications etc.) A subjective authenticity can be induced to respond to a
customer. Furthermore, a marketing strategy can work as an intensifier to persuade the customer
of a product. On the basis of that a resume of the results shows possibilities that are created by
authenticity in marketing and which relationships exist between target group and marketing.

Keywords: authenticity, marketing, sales process, consumer

JEL Classification: M31, M21
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INTRODUCTION

Modern marketing takes into consideration who will purchase a product before and during the
introduction of a product. Furthermore, the target group is defined, and which will be the best
marketing mix to present the product to the consumers (vgl. Ball et al., 2002, p. 545).

This marketing mix is essential for the success of a product. Authenticity generally
always is important introducing new products. Next to the marketing mix it persuades the
consumer to purchase a product (vgl. Oetting, 2005).

Authenticity is defined as realness or legal validity (Drosdowski, G. et al, 1996) Hereby
a thing or a person can be authentic. Authenticity is being used in nearly any area of modern
marketing -be it in a combination with different media or in different areas such as tourism,
banking or in the food industry (vgl. Peterson 2005:1084, vgl. Beverland & Luxton 2005: 103-
116). ,,The search for authenticity is one of the cornerstones of contemporary marketing
(English Original: “The search for authenticity is one of the cornerstones of contemporary
marketing”.)” (Brown, Sherry & Kozinets, 2003, 21).

The core strategy of enterprises is to appear as authentic communicators (vgl. Oetting,
Authentizitét).

The term authenticity and its meanings are defined differently in everyday life. It is used
as real, truthful or creating a realness and as an illusion. According to various examples it has
been proven that there is no standardized definition of the term.

The general meaning of authenticity is different according to target groups. Those
groups will help to identify specific meanings. The expectation is that every individual has a
different understanding of authenticity caused by different reasons. Authenticity therefore must
be adapted accordingly.

According to Oetting authenticity is a tool to make a customer purchase a product. The
more expansive a product is the more authentic it has to be appreciated. The consumer has to
be persuaded more of its authenticity. The marketing mix and the product itself must be created
as authentically as possible according to Oetting. Is it thus correct that is necessary to act more
authentically regarding expansive products such as perfumes than for cheaper ones because the
customer needs to be persuaded more for the expansive product than the cheaper one?

Marketing combines the planning, organization, execution and control of all activities
within an enterprise. Their target is to reach the proposed sales figures by offering the desired
product to the consumer. ” (Bruhns, 2001).

According to Bruhns it is essential to increase the profit of an enterprise with the help
of marketing. Principally there are two methods that can help to increase the authenticity of the
marketing that are described as follows.

A subjective authenticity can be induced to respond to a customer. Furthermore, a
marketing strategy can work as an intensifier to persuade the customer of a product. On the
basis of that a resume of the results shows possibilities that are created by authenticity in
marketing and which relationships exist between target group and marketing.

1 GOALS AND METHODS

The main goal of the paper is to present authenticity and its relevance for marketing, to analyze
authenticity with relation to marketing, and describe marketing as a tool to persuade.

Partial goals are following:

e to summarize the suitable sources,

¢ to analyze the term: authenticity, and its relation with marketing,

e to provide the view on custom oriented authenticity,
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e to describe marketing as a tool to persuade.

During elaborating of the paper basic research methods are used: analysis, comparison,
synthesis, deduction. In the beginning the term custom oriented authenticity is analyzed. We
then describe marketing as a tool to persuade.

2 RESULTS AND DISCUSSION

2.1 Custom oriented authenticity

The film trilogy ,,The Lord of the Rings” was presented in 2002. It is based on the novel by
J.R.R. Tolkien. The movie was filmed in New Zealand between 1999 and 2000. The movie
became one of the most successful movies in cinemas (BR-Onling).

Using the success of that movie the DMO of New Zealand has included the movie in its
marketing strategy for tourism New Zealand. The unique landscape that is shown fantastically
in the movie is a main part of it. The advertising is using the movie very target oriented. Some
airplanes of the national airline, Air New Zealand were painted in the design of the movie.
Brochures showing and explaining the original movie scenes and shootings were produced and
tours to those places were developed.

New Zealand started advertising with the authenticity of the islands that make the movie
appear so real. Whoever wants to feel like being part of the movie “The Lord of the Rings” has
the chance to do so if he or she travels to New Zealand.

The reliable DMA, Tourism New Zealand has reacted on the needs of the consumers.
The consumers want to experience the islands as they appear in the movie. Not only brochures
and tours were made and offered but also merchandise articles were sold at the original sites.
So, Lord of the Rings Burgers were offered and clothes according to the ones being worn in the
movies were produced and sold. According to Tourism New Zealand the movie has far-reaching
consequences for the tourism and gastronomy industry in general. Since the beginning of the
trilogy the number of tourists in New Zealand has grown for one third (Tourism New Zealand).

A chain reaction started with the need to enter the authentic scenes of the movie. The
tourists arrive on the island mainly due to the movie. Here they stay in hotels or youth hostels.
Having satisfied the need to see the original scenes new needs will arise. Tourists want so to
visit and get to know even more attractions the islands have to offer. This need is greatly
satisfied on the islands. The range of free time activities is immense. There are many offers
from adventure holidays including skiing to mountain biking or bungee jumping up to cultural
attractions such as demonstrations and presentations of the native people of New Zealand, the
Maori.

The wide range of things to do is taken on very greatly by tourists. Due to the abandoned
position of the islands the average time spent here is at 21 days (Tourism New Zealand). A
shorter time of stay would not make sense because of the long time of arrival to get there. With
this wide range of offers other attractions and the whole country profit from the success of the
movies.

The advertising campaign ,,Cadbury Black Forest* is another example of custom
orientated authenticity. Here the marketing uses fully aware the imaginations and expectations
of the target group without even taking into consideration to show the reality. The product is
adapted to the imaginations of the consumer.

Custom orientated marketing acts according to the needs of the customers. The
hypothesis is fulfilled that a consumer believed a product to be authentic if the expectations and
imaginations are met fully.
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2.2 Marketing as a tool to persuade

The 2003 Tourism Australia advertising campaign is a great example for purposeful
authenticity in tourism. Different TV ads were shown worldwide to advertise Australia as a
touristic destination and great place to go on vacation. For the western-oriented cultures —
especially Europa — the TV ad puts forward the nature and the possibility to have and enjoy a
unique vacation. Kangaroos and Aborigines, the desert and the coast are supposed to make
Australia appear authentic. The tourist has the chance to get in contact with native people,
experiencing kangaroos in their wildlife that only exist on that continent; on the one hand the
desert and the coast on the other hand invite the tourist to an unforgettable holiday.

The TV spots shown in Asia are completely different. There are only Asian looking
actors exploring the country as a group. A comfortable coach is always within the pictures.
Nature is not in the focus here but the metropolis like Sydney and Melbourne with their
shopping possibilities and the opportunity to experience the country with a group of the same
interests.

The authenticity conveyed about Australia is totally different from the one within the
western TV ads. Australia is supposed to stand for modern cities offering any comfort and
luxury that the tourist desires (www.tourism.australia.com, 2007).

Authenticity and marketing build a strong and important connection. The customer
wants to experience a hyper reality that shows a perfect world. The feasibility to imagine that
idealized, artificial world is most important (vgl. Rose & Wood, 2005).

The need for authenticity on behalf of the consumers relies on the product and its pricing
on the one hand. On the other hand, that need is created by the consumers themselves. There
are two possibilities how to observe a product as authentic. A product is authentic for a customer
when certain imaginations of a product are met when it comes to a marketing contact. Especially
the subjective authenticity is approached here (vgl. Abb. 2: Cadbury Black Forest,
Verpackung). Accepting a product as authentic although it is different from the expectations
the context has to establish an authenticity that persuades the consumer of the product.
Consumer A for example accepts the Renaissance experience world in the Weser area as
authentic immediately. The reason for that are the wide range of offers to explore the attraction.
With the help of the symbols discussed earlier such as the architecture the consumer can feel
what the Renaissance period was like. Consumer B however has a strong imagination of what
that experience world has to look and be like. The Renaissance experience world does not
appear authentic at first place if the imagination and expectations of the customer are not met.
The symbols that made consumer A believe and accept it as authentic, consumer B does not
accept as such. The symbols need to be stronger or such as descriptive texts or pictures or other
“beautiful experiences” have to be offered to provoke “liking”. That is then the reason why also
consumer B identifies the product as authentic.

Indirect authenticity is also possible as the example of New Zealand shows. The ,,Lord
of the Rings,, - trilogy makes clear that primary indicators build up an authenticity that exude
the attractiveness. And this is something special to the consumers.

This attractiveness can be used to market a product or as in New Zealand a destination
using it as a smoke screen for the product. An event such as that movie indirectly takes care to
put a product on focus. So, the consumer indirectly focuses on that product. Tourism New
Zealand understood perfectly to use that interest in New Zealand to develop its complete
marketing strategy on behalf of the movie.

Understanding who the customers are is essential to release authenticity with marketing.
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Having identified the target group, analyses help to find out what the target group
understands as authentic and what authenticity means for those target groups. Such analyses
are made within the market research.

The marketing mix can only be developed as soon as both components are known and
identified (target group and its understanding of authenticity). This marketing mix can then
match the needs of that group perfectly. The TV ad for washing powder that was mentioned
earlier in this text shows clearly what is seen authentically by the target group as an example.

Regarding marketing a product authentically, it is important to define beforehand which
dimension the target group prefers and accepts. Is the target group only satisfied if an indexical
authenticity is shown? Then the product may not be a fake or copy. It must be an original. Its
originality must be proven by a certificate of authentication. This certificate can either be paper
wise or can be an imaginative connection that develops within the consumers brains. Any doubt
that the product might be a copy and not the original has to be eliminated (Suspension of
Disbelief). The product can be observed as authentic only of there is no doubt.

In case of a target group that does not attach importance on the original but does also
accept a copy of it, the use of iconic authenticity is the best solution.

Most important is that the consumer is either informed that the actual product is a copy.
Alternatively, it must be obvious that the consumer recognizes the product as copy immediately
and that he or she is aware of it. The consumer will accept such a copy only if it is very close
to the original. The only difference is the awareness of the consumer that he or she knows that
it is a copy. The appearance, the form or characteristic of the product do match the original.

CONCLUSION

A subjective authenticity can be induced to respond to a customer. Furthermore, a marketing
strategy can work as an intensifier to persuade the customer of a product. On the basis of that a
resume of the results shows possibilities that are created by authenticity in marketing and which
relationships exist between target group and marketing.

The marketing can use the advantage of investment strategies that the customer can
choose from. Those strategies can be very conservative, and they can also be anything up to
very risky. The consumer must have the feeling that his needs can be satisfied which leads to
an authentic perception. The aim is to receive this authentic perception in the sales process. The
chances that a customer will apply increase tremendously if a product is seen as authentic rather
than if the product apparently offers great things that the consumer does not see as authentic.
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BAPUAHTBI T'YMAHHUCTHYECKOI'O IPEICTABJIEHHUS
O TPYJOBOW COIIUAA3ZALINA
B COBPEMEHHOM MOCTUHIYCTPUAJILHOM MUPE

HUMANISTIC REPRESENTATION OPTIONS
ABOUT LABOR SOCIALIZATION
IN A MODERN POST-INDUSTRIAL WORLD

Eaena lHIuoanosa-Poenko

Abstract. Despite the growth of the service sector and the reduction in the share of material production,
the “machine” core retains its fundamental economic importance, determining the leading and
competitive positions of any country based in the development of the industrial mode of production. In
a period of crisis of values, the importance of obtaining quality education is associated not only with
knowledge and skills in professional qualifications, but also with the fact that it plays an ethical guiding
role. Pedagogical influence in close relationship with student-centered learning is the basis of the
humanistic concept of higher education. Hence - respect for the personality of the individual, his rights
and freedoms, focus on the education of a comprehensively developed personality, promoting the
mastery of skills and the development of competence and abilities related to communication, creative
and critical analysis, independent thinking and collective work in a multicultural context, when
creativity is also based combining traditional or local knowledge and skills with modern science and
technology. In post-industrial society, the contradictions between the adequacy of professional and
personal preferences to each other sharply sharpened - between the accelerated exhaustion of the
knowledge resource, ensuring its reliable replenishment and the conditions for each person to relate his
duty to society.

The purpose of the article is in the analysis of problems and accentuations of the labor socialization of
a young specialist (young personality).

Methodology / methods. In the article, the author used statistical data and literature review on the
stated topic, methods of political economy, structural and sociological analysis, reasoning as a logical
category, systematization.

The scientific purpose of article is in the study of a new format of the unity of the educational space
against the background of serious problems of labor socialization - it is widely spread among young
people of a simplified social trajectory, a mood for minimizing physical labor, increasing social
maladjustment, reducing the starting capabilities of the younger generation.

Findings. The intense epoch-making challenge to the need for the growth of knowledge-intensive
production in the total volume of material production is most organically superimposed on the
unification of the educational space into interrelated segments “school + university + enterprise”. At
the same time, in the educational sphere of modern post-industrial society there are a number of
problems associated with labor socialization: between professionalism and labor education,
professional and personal preferences, in the collective and individual sections of the labor process, in
the processes of personality formation in the process of specialized training.

Conclusions. The modern scientific picture of the coming world of revolutionary changes is poorly
segmented in a meaningful sense, as opposed to descriptions, and everyday sections of the development
of society, as before, are characterized by a monolithic adherence to the traditional type of educational
space. The world has the standard “Artificial Intelligence. Concept and terminology ", in the special
literature from 70 to 100 definitions of intelligence are given, but the problem is that scientists engaged
in high-tech systems and breakthrough technologies have not yet decided what to consider as
intelligence proper, have not created a paradigm in which they have developed would be the criteria of
intelligence. Labor socialization of modern youth needs a new replenishment of the basis of education.

Keywords: modern industrial world, youth, labor socialization, education, interrelated problems

JEL classification: F29; 128; 129; 015
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«Bnepeou opyeas s5KoHOMUKA U OpYeast HCU3HL!»
«llepeyuusamucs npudemcs nocmosnHo!»

BBEJAEHHUE

Mandpen Kerc ne Bpuc, u3BecTHBI NCHXOAHATUTHK, AUPEKTOp [J100aIBHOrO IIEHTpa
pa3BuUTHs JMJEpCTBa eBporeiickoii OusHec-mkoinsl ENSEAD, mpodeccop Iapapickoit
OM3HEC-IIKOJIbI, OOBSICHSISI B UHTEPBBIO, IOYEMY B MUPE HE 3HAIOT POCCUKMCKHE OPEHIIbI, «CO
3HaHMEM JieJa» 3aKIroumil: «Bamum koMmnanuu <B Poccun™ He yMEIOT MBICIUTh CTPATErMUECKH,
reHepaibHble JUPEKTOPA POCCUMCKUX KOMITAHUN OTIMYAIOTCS OT 3alaHbIX KOJUIer OOIbIINM
aBropuTapu3sMoM. <...> COTPYJHUKOB CUHTAIOT POOOTaMU M HE 3a00TATCA O TOM, YTO OHU
JTYMAIOT M YEero XOTAT. ITa 0COOCHHOCTh KOPHSIMH YXOJIUT B KYJBTYpy CTpaHbl. Best uctopus
Poccnn — 3ta ncropus cuibHbIX auaepos: MBan I'posuseii, [lerp Benukuii, Exkarepuna II. K
TOMY JK€ BCE €Il€ IMOMHAT KOMMYHHMCTHUYECKYIO 3M0XYy M OILIYIIAIT, YTO HE 3aCiyKUIU
MI0JIO’)KEHNE B OOIIECTBE, U OTTOrO CKJIOHHBI arpeCCUBHO €ro oTcramBarh. <...> Poccus —
CTpaHa MAaHHYECKOr0 MEHeKMeHTa» L,

He mMeHee ncKpeHHO M3BECTHBIN POCCUIICKUH TeneBeay Ui U )KypHanucT A.MakcuMoB
MPOKOMMEHTHPOBAJ TPY/ TaJaHTIMBOTO YIIPABJICHIIA, BBIJAIOIIETOCS CO3/aTelisi COOCTBEHHOM
BOCIIMTATEIbHO-TIEJArOTUYECKON CUCTeMbl: «MakapeHKo «B3sy» llectamouun u mpocTo
«czenam» mTpadHyo HCTOPHUIO. . . »12,

[TomoOHBIE KOMMEHTapuu, C OTTEHKOM pyco(oOuu, HE TOJBKO BBITECHSIIOT Ha
UCTOPUYECKHE 3aJBOPKHU OECIeHHOE Hacjenue BeTUKUX pepopMaTopoB U BCEMHUPHO
npu3HanHoro memarora  A.C. MakapeHKo, ONpeAENHBIIEr0 OJWH M3  CIIOCOOOB
negarorndeckoro MpinuieHust XX cronetus (cornacHo 3axinouenuo KOHECKO), Ho, rinaBHoe,
SBCTBEHHO TPAHCIMPYIOT OOILErpa)KAaHCKUE U MAaTPUOTHYECKHUE MO3ULUU KOMMEHTATOPOB,
OKOHTYPHUBAIOT UX JYXOBHO-HPABCTBEHHYIO KYJbTYpPY U OTHOLIEHUE K UICTOPUYECKOM IpaBJe.
OtuM 00a pacCyXJIEHHUs BBISIBISAIOT PaJUKaIbHBIX CTOPOHHUKOB YIPABIEHUS COLMAIbHON
chepoit B pamMkax HeonubOepalbHOM Mozenu wmuponopsaka. «CBOOOTHBIN» PBIHOK U
KOHKYPEHLIUS B COLMAIbHOMN cdepe, Mo JO3YHIOM HUX KOPPEKTHOTO MOJJIEPKaHUsS MOIIHOE
BMEILIATEIbCTBO BJIACTH KPYMHBIX KOPIIOPAIUI U MOJUTHYECKON PUTOPUKU — TAKOE, BHEILIHE
HEMY/JIPEHOE, MOJIOKEHHUE «BELIEI» MPErnoAHOCUTCS KaK HEOTheMJieMasl YaCTh COBPEMEHHOTO
MHpOyCTpoiicTBal®,

Poccust — mo ucTopuueckM U COBPEMEHHBIM IPUYUHAM — B JIMIIKOM JICHTE-JIOBYIIIKE HE
HyXaaetrcs. Tem He MeHee, TOJICTPOYHBIN TOH 3asBIEHHBIX HEOIHOEPATbHBIX MO3UIMN CITYKHUT
MPEIOCTEPEKEHUEM BCEM, KTO pa3/iensieT T'yMaHUCTHYECKOEe Ipe/ICTaBlIeHe 00 00pa30BaHuU.

Ero ocHoBa — megarormueckoe BO3LCHCTBHE B TECHOW B3aUMOCBS3U C JIMYHOCTHO-
OpUEHTUPOBAaHHBIM O00yueHHeM. OTciola — yBaXEHHME K JMYHOCTH HHJMBUJIA, €r0 MpaB U
cBOOO/JI, HANpaBJIEHHOCTh Ha BOCHHMTAHUE BCECTOPOHHE PAa3BUTON JIMYHOCTH, COAEHUCTBHE
OBJIAJICHUIO HAaBBIKAMU M PAa3BUTHUI0O KOMIIETEHTHOCTH M «CIOCOOHOCTEH, CBSI3aHHBIX C

11 YUcrounnk: PBK: [opummansusi caiit]. — URL: https://pro.rbk.ru/demo/5df239069a794757e1d0f125

2 Yictounuk: TB-kanan «Poccus-1», mporpamma «Beuep ¢ Bnagumupom CosnosbeBbiMy», 08 MapTa 2021
roja.

13 W3 mugonoreM, uzIaraeMblX PHIHOYHBIMH (DYHAAMEHTAIMCTAMH W BJIMTAMH  PaJUKaJIbHOIO
mubepanu3ma, cieayer: (a) cOATaHCUPOBAHHOCTh M POCT B HOBOM TMOCTHHAYCTPHUATHHOW HSKOHOMHKE
obecreunBaroTCs MEXaHU3MOM CBOOOHOTO PHIHKA, PACIIPOCTPAHSIONIETOCS Ha Bee chepsl xKu3HU obmiecTsa; (b)
BaXHBIM (DaKTOpPOM pETYIMPOBAHUS SKOHOMHKH SIBISIETCS Tporecc ee (UHAHCHATU3AIMH KaK pe3yJbTaT
pacimpeHust IesSTeIbHOCTH (PUMHAHCOBBIX HHCTUTYTOB. OJHOBPEMEHHO AaroyioreTaM MPHCYINH 3aHIKEHHBIE
oleHKH Tpu obcyxaeHnn (1) memHayCTpHanu3aluy pa3BUTHIX CTPaH NPH aKTUBHOW MOCTHHIYCTPHAIBHOH
BUPTyQJIM3allid TPOM3BOJICTBA M YEJIOBEYECKHX MOTpeOHOoCTel; (2) YCKOpEHHOW WHIYCTpHUAIH3ALUH
neprQepuiiHbIX CTpaH M CBS3aHHBIX C 3THM IIEPEMEH B MHPOBBIX «IEHTpax cuibl»; (3) 3aMelJIeHHH TEMIOB
Hay4HO-TEXHHUYECKOT'0 Iporpecca Ha ()oHe JTaBUHBI MHHOBAMH U UX CUMYJISIIUH.
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KOMMYHHUKAIEeH, TBOPYECKMM M KPUTHYECKUM aHAIM30M, HE3aBHCHMBIM MBIIIJICHHEM U
KOJJIEKTUBHBIM TPYJOM B MHOIOKYJBTYPHOM KOHTEKCTE, KOIJa TBOPYECTBO TaKKe
OCHOBBIBA€TCS HA COUETAHUU TPAJAULIMOHHBIX WJIM MECTHBIX 3HAHUH M HABBIKOB C COBPEMEHHOM
HayKoit u TexHukoi» (Cripuna, 2021). [Texarory, yueHble-uCCISI0OBATEIH, Pa3ISIISIONIIE ITH
[IEHHOCTH, COCTAaBJIIOT OOJIBIIMHCTBO B HAyYHOM M 00pa30BaTENbHOM IMpOCTpaHCTBe PO,
HECMOTPS Ha CI0KHOCTU peopMUpOBaHUSL.

Cmena B 1990-e rr. MHpPOBO33pEHUECKUX OPHUEHTUPOB M LEHHOCTHBIX OpHUEHTALUI
n3MeHm1a 3 (HEeKTUBHOCTh 00bEAMHEHUS NPO(PECCHOHANN3MA TPYAALIErocs UHAMBUAA U €r0
BOCTIMTaHHS OOIIECTBEHHO TOJIE3HBIM MTPOU3BOIUTEIILHBIM TPYIOM, a mocienoBasiiee B 2000-
€ IT. OypHO€ pa3BUTHE BBICOKUX TEXHOJIOTUI OKOHYATEIBHO CHU3HIIO POJIb (PU3UYECKOT0 TPy A
U 3HaueHHe paboumx U KpecThsHCKHX mpodeccuii. CnBuramMm B CTPYKTYpe SKOHOMHKH U
U(GPOBU3ALMH TEXHOJOIMH IpUJaHa HE MPOCTO POJIb OCHOBOIOJAraroIlell XapakTepuCTUKU
HOBOTO TpEHJA pa3BUTHs coluyMa. Pedb uaer o HbIHE CHOPMHPOBABIICHCS Mapagurme
OTPHIIAHUS BeIyLIEH poiau MaTepHaIbHOIO IIPOU3BOACTBA. B 3T0i cBsA3M ocBelieHne npodieM
BOCIIUTAHHSI MOJIOJICKH TPOU3BOAUTEIBHBIM TPYJOM, 0COOEHHO B KOHTEKCTE€ HPaBCTBEHHOU
KYJIbTYpbl (DOPMUPYIOIIEroCsl TpakAaHWHA, OTOLILJIO Ha BTOPOH IUIaH B KayecTBEe HAy4YHOMH
LEJIN.

HecmoTtps Ha pocT chepsl yClIyr U COKpalleHHe J10J1M MaTepUalbHOr0 IPOU3BOJICTBA,
MIPOM3BOJICTBEHHBIC OTHOIICHHS MPOAOIDKAIOT OBITH 0a3McOM OOINECTBa, M B €r0 Pa3BUTHH
«MalIMHHOE» SJp0 COXpaHseT (yHAAMEHTAJbHOE 3KOHOMHUYECKOE 3HaueHHe B YacTH
JUAMPYIOIIMX M KOHKYPEHTOCIOCOOHBIX IO3MLMN JI0OOM CTpaHbl, ONMpAroUIeiicss Ha
UHyCTpHalbHBIA croco0 mpou3BoacTBa. Ho B mepuoj Kpus3uca LIEHHOCTEH Ba)KHOCTb
MOJIy4YEHHUsI KaueCTBEHHOIO0 0Opa30BaHUs CBsA3aHa HE TOJIBKO CO 3HAHUSAMU U YMEHUSMU B
npodeccuoHaIbHON KBanM(UKALMK pabOTHHKA; OOpa3oBaHME HUIPAeT 3TUYECKYH pOJIb
HAIPaBJISAIOLIEr0 XapaKTepa.

Tax BOIIpoCkl colMaIM3auy MOJIOABIX JIFOIEH U UX TPYIII BBIXOJAT Ha 0CO00 CIOKHBIN
U HEpacTUPAKUPOBAHHBIM B COBPEMEHHOM HayKe BUJ — TPYIOBYIO COLMAIN3ALUIO JINYHOCTH.

[loctunnycTpuanbHbiii «Mup B TeueHue Ommkaimmx 10 jer mepeiner kK HOBOMY
TEXHOJIOTMYECKOMY YKJIAZy, B KOTOPOM H3MEHEHHE TEXHOJIOTMH CTaHET HEOThEMIJIEMOMN
YacThIO TMPOU3BOJACTBEHHOTo Tmpoiecca» (boapynos, 2018). Tem cambiM, rpsaymas 1Y
[TpombllsieHHas: PEBONIONMS  3asBJIAE€T PE3KHH pOCT HAYKOEMKOCTH TPOM3BOJCTBA U
3HAHMEEMKOCTH  CHelMaaucTa-podeccruoHana, a Takke TpeOoBaHME COOTBETCTBUS
00pa3oBaTeNbHON c(hepbl TEXHUKO-TEXHOJIOTMUYECKUM BUXPSIM SMOXH B YaCTH MOOMIIBHOCTH U
agantauuu. Ho Te crekTpsl phlHKa TpyJla, B KOTOPBIX MOYTH BCE M3YyUEHO, BUIATCS 30HAMU
po¢eCCHOHATBHOTO M KaphepHOro KOM(OpPTa, MOTOMY YTO, TyMaeTcs, UX JOIr0 HEe KOCHYTCS
IPOPBHIBHBIE BBHI30BHI.

3TO ML HA TIEPBBINA B3I,

Hanpumep, ¢ HauanoM npodeccHoHAILHON JESTEIbHOCTH COLUANNU3AIMS MOJIOAOIO
crenuanucra (MOJOJON JIMYHOCTH) 3HAUUTENIBHO OCJIOKHSAETCS B NMPHUHLUIE, BEIb B JKU3Hb
WMH/IMBUA KaK paOOTHMKA BXOAWT HOBasi MHTEJUIEKTyajbHas cBOOOJAa M, KOHEYHO, HOBas
MopaiibHas BbicoTa. K TOMy e B yCIOBHMSX COBPEMEHHOM COLMATbHONW M SKOHOMHYECKOU
pa300IIeHHOCTH pPa0OTHUK HapallMBaeT CBOW YeNOBEYECKHM MOTEeHIMal, Kak IpaBUIIo,
COOCTBEHHBIMU ycuiusMH. I[lomMoraer B 3TOM YHHBEpPCAJIBHOCTh IMPO(ECCHOHATBEHOTO
0o0pa3oBaHus, KOTOPOE MPU3BAHO HE TOJIBKO J1aBaTh 3HAHUS YEJIOBEKY, HO U BOCIIUTHIBATH €TO.
CoOOTBETCTBEHHO Ha MOTEHIMAJIE B 3HAYUTEIBHON Mepe CKa3bIBAIOTCS UTOTH MOJIOXKUTEIbHON
(MO3UTHBHON) cOIMATM3alMd MOJIOIOTO YeJOBeKa B IIKOJE M BYy3€, MECTO JYXOBHO-
HPaBCTBEHHOM COCTaBisIOmIed B OOIIEH TpakAaHCKOM MO3UIMHM, BaXXHOCTb CBS3U
npodeccuoHanu3Ma ¢ JIMYHOCThIO MpodeccroHana.
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[TosToMy y colmyma ecThb 3alpoC Ha HOBBIE pEUICHUS, KOTOpPbIE MOMOTYT BCEM
CIOPaBUTHCS C BbI30BAaMH M OapbepaMd M B HAay4HBIX I[OAXO0JAX, W B TMPAKTHUYECKUX
peanu3anusx.

1. O EAUMHCTBE OBPA3OBATEJBHOI'O ITPOCTPAHCTBA BO
B3AUMOCBA3U C TPYIOBbBIM BOCIIMTAHUEM

B pamkax nmapajurmbl 4eJI0BEUYECKOT0 KaluTalia OCHOBOW ero (hOpMHUPOBAHHUS SBIISIETCS o01iee
o0pa3oBaHWe, KOTOpPOE IO IIETIOYKE «IIKOoiIa —> mpodeccuoHanbHOoe 00pa3oBaHue —
NpEINPUATHE» 00SCIIEYNBACT €ro mpupaimieHne. B Takol 1enu mocie0BaTeNIbHbIX «CTaHIIHIA
nepecasiok Ha MapuIpyTe» COCTOUT TPAJUIIMOHHOE MOHMMAaHUE €IUHCTBA 00Pa30BaTEILHOTO
NPOCTpPAHCTBa, XapakTepHoe s koHIa XX Beka. Ha pyOeke BEKOB OHO MOIMNANIO IOJ
TpeOOBaHUE TMOCTOSSHHOTO H MOOWIBHOTO TOTPEOJICHHUs] 3HAHUW U, COOTBETCTBEHHO,
HETPEPBIBHOTO 00pa3oBaHMs. Takue COCTaBHBIC YACTH YEIIOBEUECKOrO KalMTaia, Kak OIIbIT,
3HaHUS, MPOPECCHOHAIN3M, U3 MOJCIH JUCKPETHOW HMHTETPUPYEMOCTH TPUPAILICHUS, PaHEe
JUIAIIETOCS. TIOPOW BCIO KHM3Hb YEIIOBEKa-pabOTHHMKA, TEPEILIM B MOJECIb IEJIOCTHO- H
B3aMMOYBSI3aHHBIX CETMEHTOB «IIKOJIA + By3 + BEICOKOTEXHOJIOTHYHEIE paboure MecTa» .

OOpasoBarenbHasi cdepa BIOJIHE JIOTHYHO ¢ OOBSCHHUMO JIEMOHCTPUPYET
UHEPIMOHHOCTh. OJHAKO AMKTAT TOTPEOHOCTEH NOCTHHIYCTPHAIBHOTO OOIIECTBA YKe
yIpaBIIsIeT IPsIyIIeii HOBOH peallbHOCThIO. PeallbHOCTh, Ha Jiesie, OTTOr0 ¥ UMEHYETCS HOBOA,
gyro B 1950-60-¢ IT. OHa JOMOTHHUIACH, & TEMEePb MOJHOIEHHO HAIMOJHEHA HOBBIM (PAaKTOpPOM
npou3BoJicTBA — uMH(popMmanmend. B pecypcHoit Mojenu OOIECTBEHHOTO BOCIIPOU3BOICTBA
uH(pOpMAIIUS B €€ IPOU3BOIHBIC OTIMYAIOTCS OT UHBIX PECYPCOB, HMESI MAcCy MPEUMYIIECTB
110 TOTPEOJICHUIO ¥ TPOU3BOJICTBY, HO TJIABHOE COCTOMT B TOM, UTO OINPABJIBIBAOTCS CIIOKHBIC
peCypCcHBIC OXUIAHUS: OHU HAXOJAT MPAKTUYCCKYIO PealM3alldi0 B OTHOIICHUU XPAHCHHUS,
00paboTKH U niepenayn nHpOpMaIuy.

Takxe TMOTPEOHOCTH COIMyMa YBSI3aHBI C MPOOJIEMON YCKOPEHHUS HHIYCTPUATBHO-
TEXHOJOru4ecKoro pa3Butus. [loaTomy, Bo3Bpamasce K (GakTOpHOI MOAETH, Mbl BUTUM PSiJT
BBI30BOB M 0apbepoB TPYIOBOM COIMAIHM3AINK, a WMEHHO: CO3JaHMe HWH(OpManuu Kak
dakTopa mpou3BoACTBa TpeOyeT BBICOKOOOPA30BAHHOTO pabOTHUKA, a ee MOoTpedieHue

14 CnipaBepmuBocTH paju, yKaxeM Ha MOSBMBLIEECS U3MEHEHHE B IPUBEIYHOM 0OPA30BATENLHOM ITyTH:
yepe3 MIKOMY W ... 0e3 By3a — B HENPEPHIBHBIN Ipolecc OOYYeHHs, KOTOPBIH YeJIOBEK BBICTPAMBACT
CaMoCTOsATeNNFHO. HOBOE OTHOIIIEHWE 3MKACTCS Ha KPUTHKE TPATUIIMOHHOW 00pa30BaTENbHOW HepapXuu Kak
yCTapeBIICH U OTXKUBIICH CBOE BpeMsI U CTPEMHTCSI 000CHOBaTh 00Pa30BaTEIEHYIO TPACKTOPHIO BHE TPAIUIIHN —
MOCPENICTBOM HT'POBON MEXaHUKH, CTOPUTEIUTNHTA, KAHAIOB 0JIOTepOB, KKOTOPEIE OOBSICHSIOT CJI0KHEIC HAYYHEIC
KoHIenuu npocthiM s3bikom» (Kopomos, n/d). K mpeumyiiectBam mpoiiecca HeTpaauiMOHHOTO (opmara
00y4eHUsT PUUUCITISIETCS TO, YTO 00YUAIONIUIICS MHIUBU] «OCBAMBAET HE KOHKPETHBIE TUCIUTUIMHEI, a OJy4daeT
YHUBEpPCaIbHbIe HHCTPYMEHTHI [T TIO3HAHMSI MUPA, a 3a0JHO0 1 camoro cebds. Takum oO6pa3zom, B 3TOH cucTemMe
4eJ0BEK — aBTOp, a He MOKOpHBIA ucmoiaHuTeaby (Kopomos, n/d). K ocHOBHOMY MexaHW3MYy, 3aIyCKarolIIeMy
yCIexX M camMOpealin3allnio, amojoreTbl 000CHOBAHUS OTHOCSIT BHYTPEHHIOIO MOTHBAIUIO, UCKIIOYAs BHEITHUE
(hakTOpBHI COMATBHOTO 0JI00pEHMSI.

CuuTas 3TO HOBBIM TOJXOJIOM, HCKYIIEHHBIE «TEOPETUKW» HCIIOJB3YIOT TOT K€ TYMaHUCTHYECKHUI
MOJIXO/1, YIOBJIETBOPEHHO 3aKJIF0Yasi, 0YITO OH CIIOCOOCTBYET Pa3pyIICHHUIO TPATHIIUH.

Tem He MeHee, OyIeT HEBEpHBIM MPOCTO OTMAXHYTHCS OT CTOPOHHUX TOYCK 3PEHIHSI HAa TPAJUIIHOHHYIO
POJb YHUBEPCUTETCKOTO O0pa30BaHMs. JKCIEPTHI B OOJACTH BIHSHUS TIOO0ATBHBIX H3MCHEHHH CUYHTAIOT, YTO
«CHUTyaIus BOKPYT 00pa30BaTEIbHOI'O PHIHKA MEPEBEPHYIIACHY, T.C. YHUBEPCHTET TEPSET IIABHYIO POJb, U «HA
apeHy BBIXOIST KOMIIAHHH C COOCTBEHHBIMH JIAOOPATOPUSAMHM, BOPKIIOIAMH, IIPOTpaMMaMi», a JIFOIU CaMH
PELIaoT, «TIe UM JIeT4e YYUThCsI, YTOOBI MOTOM BbIiTH Ha pabory» (Tpanchopmarus Gusueca, n/d). Bronue
cephe3HbIC YUCHBIE, TIpernoiaBareiu, Hanpumep, npodeccop MBA Keemn Hopemtpem n3 Ctokronbmckoii [LIkossr
SKOHOMHKH, YUTAIOT IMyOJINIHBIE JICKIIMH O IICHHOCTH «IUKUX 3HAHHUI», T.€. «KaK HAYIUThCS TOMY, YTO HHUTJE HE
MPENOJAI0T».
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TpeOyeT ONpeIeICHHBIX, HEPEIKO TBOPUYECKHX, CIOCOOHOCTEH YeI0BeKa U OCOOCHHBIX KaYeCTB
JUYHOCTH.

Kak ¢ yderom ycia0Bui MO3UTUBHOM TPYIOBOM COLMAIN3ALAN JIMYHOCTH IPAKIAHUHA
U TpeboBaHUI HOBOM Mojenu 00pa3oBaTEIbHOTO MPOCTPAHCTBA «COTKATh €IUHYIO TKAHb»?
ABTOpY OHa BUAWUTCS HE B (opmare TpaHCPOPMALMOHHBIX Pa3BHJIOK, HO B CIEAYIOLIEM
KOPTEKEe BEKTOPOB:

1) oObenuHEHHE  KATErOpuil  «TpyI»,  «IPO(ECCHOHAIU3M»,  «BOCIIUTAHUEY,
«JIUYHOCTHY;

2) MaKCHMaJbHOE M CHCTEMHO-00pa30BaTeIbHOE UCTIONb30BaHuE 3P HEKTUBHBIX (HOpM
TPYJIOBOr0 00BEAMHEHUS 00yUaIOIIENHCs: MOJIOICHKY;

3) naBmwKeHHE 00pa30BaTEILHOIO IMPOIECca BO BCEX CErMEHTaX 00pa30BaTEIbHOIO
IIPOCTPAHCTBA OT KAUECTBA €r0 YCIOBUI K KQUeCTBY €ro pe3yJibTaTa.

[lepBsiii BekTOp 0oOpaliaeT K HCTOPUUECKOMY OIBITY BOCIIUTAHUS MPOU3BOIUTEIHHBIM
TpyaoMm. B Poccum netu B MianmieM BO3pacTe BCErJa HCIOJHSIM Maccy OO0sI3aHHOCTEH,
Harpumep, 100 et Hazan B 00s3aHHOCTH 8-10-JIETHUX MOIPOCTKOB BXOAMIIO 10 SO TOMAITHUX
nen. Bue comHenwust, momoOHas conuanu3anus Hecia B ce0e OBITOBYIO NMPHUCIIOCOOIEHHOCTD H
JKU3HEHHYI0 HEOOXOAMMOCTh, HO OCHOBHBIM OBUIO MPOTUBOCTOSIHUE HWHGMAHTUIM3MY U
HaydeHUe TpyAonroouo. Henmb3st mpuHWkath W TOTPEOHYIO IS JKU3HU W BBDKHBAHUS
(bu3nYeCKyl0 BBIHOCIMBOCTb YEJIOBEKa: HANpHUMEp, COIVIACHO MojacyeTaMm akagemuka Jl.
Munosa (Poccust), pycckuii kpectbsinuH B X Y1II Beke B nepuoj rona ¢ 22 anpens no 06 uroHs
paboTan 6e3 eXeHeAEeNbHBIX BBIXOJHBIX JHEW, MOUTH 03 eXKEIHEBHOTO OT/bIXa U CHA; MPHU
ATOM JIOIIA/Ib HYXKJIA€TCS B OJTHOM JHE BBITYJa Ha KaXKIbl€ YEThIpPE JIHS paOOThl HA MaxoTe.
ABTODp CTaTbU HUKOMM 00Pa30M HE MPU3BIBAET BEPHYTHCS K CTAPUHE U, HATPUMEP, BHICTABIIATH
OIICHKH I10 THITY <JTF000», «TOXKE», KCPAMHOY.

OpaHako cerofHsl y4eHble CTOMKO OTMEYal0T (DEHOMEH OTUYXKIECHUS YaCTU MOJIOJIEKHU
OT TpyJia BOOOIIIE U BHIOOP €10 MapasuTapHOTo U JaXke AETUHKBEHTHOTO o0pa3a xu3Hu. Tomy
CIOCOOCTBYET OTCYTCTBHE TPYJIOBOTO BOCHHUTAHMS B IIKOJAaX, CEMbSAX, By3aX M OTXOJ OT
MPAKTUKU TTOBCEMECTHOTO MPUBJICUEHHUS K OOIIECTBEHHO MOJIE3HOMY TPYY.

C Hay4YHOH TOYKM 3pEHUS, BAXHBIM MPEICTABISCTCS YYET MPOTHBOIIOCTABIICHUS
JUYHBIX TPAKTHK UHIUBUA U CYIIECTBYIOIIUX COIUANBHBIX CTPYKTYp. X oueBuHAs CBS3b
OJIHOBPEMEHHO MpPOELUpPYETCsl Ha CUCTEMY (OPMHUPYEMBIX 3]IeCh U celdac 00ydyarouumcs
IOHOIIIECTBOM WHINBUAYATbHBIX JTUCTIO3UITHIH BOCTIPUSITHS, OIICHUBAHUS,
MIPEAPACIIONOKEHHOCTEN — TOTO, YTO MOOYX)JaeT K AeiicTBUI0. Ha paHHuUiA, TOBY30BCKUH,
nepuoj; oOydeHHUs BO3JIOKEHA OCHOBHAs Harpy3ka U 1Mo (pOpMHpPOBAHHIO OCOOBIX KauyecTB
JIMYHOCTH, HEOOXOJIMMBIX YEJIOBEKY B TPYJOBOM ACSATEIHHOCTH, KaK-TO: OTBETCTBEHHOCTb,
TPYAOCIOCOOHOCTh, KOHKYPEHTOCIOCOOHOCTh, TTOTpeOHOCTH B Tpyae. CokHOCTH B paboTe
C MOJIOIBIMH JIFOABMH KaK OyAyIIMM KOHTHHTEHTOM TPYIOBBIX PECYPCOB JOIOTHECHBI
WHAVBUAYAIBHBIMU TUCHO3UIUAME. OHU, YKOPEHSSCh B MOJOJOW JTHYHOCTH, TIOTHOCTHIO HE
pedaexcupyrorcs, HO, OAHOBPEMEHHO, OHU — CUCTEMHBI, TO3TOMY JIMYHAs MPAKTHKA EJTOCTHO
U HeIeJTMMO KOHIENTYaIH3UPYETCs C KOJUIEKTUBHBIM OIBITOM U YCTPEMIICHHUSIMHU.

Nrak, HeoOxoqumelii Oosee pe3kuii (OKyC HaydHO-HCCIICOBATEIHCKOTO B3TJIsIa HA
BaXHOCTh BOCIIMTAHUS TPYJAOM BIOJTHE OOBSICHUM HAMYHEM OUYEBUIHBIX U MACIITaOHBIX
npo0sieM paHHEro OIpeiesieHUs] U CaMOONPENENIeHUs NPeICTaBUTENEeNH IOIpacTaoLIEro
MOKOJIEHUSI B BOMPOCaX CBOEro OyIyIIero MecTa W POJM B Pa3BUTHU CEMbH, COIUAIBHOMN
TPYIIBI, POJHBIX TEPPUTOPUM, CTPAHBI. B MpakTHYECKOM TPYIAOBOM BOCITHUTAHHWH JIMYHOCTH
0o0pa3oBaTeNbHON CHUCTEMOW, CUMTAeM, HYKHO MPHUAATh 3TOMY CEPbE3HBIH YKIOH, T.K.

1% Hecnyuaiino y4eHbIMH, CHIENMATM3UPYOIMMHUCS Ha TPYI0BOM COMUATN3AIIMI JIMIHOCTH, IIKOJIbHBIMI
NepHo/l KTacCH(PUINPYETCs KaK IOTPYIAOBOM MEPUO/I.
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BOCIIUTATEIbHBIN 3JIEMEHT OCO3HAHHO CBS3aH C CUCTEMHOW HEOOXOAWMOCTBIO yCTAaHOBIICHHS
BBICOKHX IIeJIel B O0IIEerpa)KJaHCKOM CO3HAHUH 1 00ecreunBaeT X HaIlOJIHEHHUE.

JUis yTOUHEHUs INEpCIEKTUB MPAKTUUYECKOM pealu3alluyd MPOBEAEM Mapaieib CO
«Crparerueil pa3putusi Boctiutanus B P® Ha mepuoa no 2025 romay», riae ykKa3bIBaeTCs:
«TpynoBoe BocuTanue u Mpo(ecCHoHANTBHOE CaMOOTPEACTICHUE PEATH3yEeTCs TOCPEICTBOM:
BOCIIUTAHUS Yy JETed YBaKEHUS K TPyAy U JIIOAAM TpPyAa, TPYAOBBIM JOCTHKCHUSIM;
dopMHpOBaHHS YMEHHUH M HaBBIKOB CaMOOOCITY>KMBaHHs, MOTPEOHOCTH TPYIUTHCA,
J0OPOCOBECTHOIO, OTBETCTBEHHOI'O M TBOPYECKOTO OTHOIICHUS K Pa3HbIM BUIAM TPYAOBOM
NeSITeIbHOCTH, BKJIIOYas OOy4YeHHE W BBIIOJHEHHE JOMAIIHUX OOSM3aHHOCTEW; DPa3BUTHUS
HABBIKOB COBMECTHOM pabOThl, yMeHHsI pab0TaTh CAMOCTOATEIHHO, MOOUIIN3YSI HEOOXOAUMbIE
pecypchl, NPaBUJIBHO OLIEHUWBAas CMbBICI M TIOCJIEACTBUS CBOUX JIEUCTBUM; COINEHCTBUS
npodecCHOHANbHOMY CaMOOIIPEAETICHUIO, MPHOOIIEHUsT JeTell K COLUMaIbHO 3HAYUMOMN
JeSTeIbHOCTH JJIsl OCMBICJICHHOTO BhIOOpa mnpodeccum» (Crparerus, n/d).

Kak BunumM, 310poBas, cuactiinBasi, CBOOOAHASI, OPUEHTUPOBAHHAS HA TPy JIMYHOCTD
MpPsIMO OTHECEHA K CTPATETMYECKUM HAIMOHAIBHBIM MpHOpUTETaM pa3BUTHs Poccum kak

rocy1apCcTBa.
OnHaKo yXe HE CEKPEeT, YTO CPeAHM MOJIOJC)KH BO BCEM MHUpPE Bce 0OoJiee IIUPOKO
pacrpocTpaHsieTcs YIPOIIECHYECKAs collMalIbHAs TpaexTopuse. Paspymienune

(dyHIaMEeHTAIbHBIX HPAaBCTBEHHBIX LIEHHOCTEH oOmiecTBa B nmocienuue 20-25 net mpuBesno K
YCHWJICHUIO COLMAILHON J1€3a/IalTalliy, CHUKEHUIO CTAapTOBBIX BO3MOXHOCTEH HECKOJIBKHX
CIIOEB ¥ TPYII IMOJPACTAIONIETO IOKOJEHHs. TpyAoBas CONMANHM3AIUS JIOTIOJHUTEIHHO
«HACHITHJIACHY AaKIIEHTaMH TPYIHOW aanTaluy, IOCKOJBKY Ta MOJpa3yMeBaeT HaIN4ne
HEKOT'O IMOCTOSHCTBA U CTa0MIIBHOCTH, Y€ro HENlb3s CKa3aThb O Yepe]e KPU3MCOB B MUPOBOU
sKoHOMUKe, HaunHast ¢ 2007 roga. Takum oOpa3oM, Tpya Ha Onaro oOIiecTBa — ¢ HaAy4HOU
TOYKW 3pPEHUS SIBILSISICH TEPBUYHON PEaJbHOCTHIO B TPEACTABICHUM O COIHUAIM3AIUH, a
NPaKTUYECKON CTOPOHOM MpeObIBasi B paHTe€ OCHOBBI OJaromnoiryyrst 00mecTBa M KaKIO0TrO ero
yJeHa — TpeOyeT MepeoCMBICICHHS €r0 POJIM U MECTa B YCIOBUX TpaHC(opManuu K HOBOMY
WH/TyCTPHATILHOMY OOIIECTBY CIEIYIOIIETO MTOKOJICHHS.

I'oBopst 0 BTOpoM BekTOope B BHJE 3((HEeKTUBHBIX (OpM TPYyIOBOro OOBEIUHEHUS
oOydJaromeicss MOJIOJeKH, Cpa3y BBIIEIMM, YTO TPYAOBOE BOCHUTAHWE SIBISETCS
HEOTHEMJIEMbIM KOMITOHEHTOM I€JAarOrMKH M BXOJIUT B HEE€ HE KaK OJHOMOPSJIKOBBIMA, HO
CHUCTEMHBIH JJIEMEHT.

OmnbiT Poccun B pa3BUTUM U UCMOJIB30BaHUM (POPM MPOPHIEHO-OPUEHTUPOBAHHOTO
TPYAOBOTO BOCTIUTAHHSI TIO3BOJIHII aBTOPY CTPYIITUPOBATh Harbosee 3 hEeKTUBHBIC U3 HUX — U
C TOYKH 3pEHMS PAHHETro OOyYeHUs CIIeHaTbHBIM HAaBBIKAM, U C MO3UIMN MeJarorndeckoro
CyOBEKT-00BEKTHOTO BO3JICHCTBHUS, U B KOHTEKCTE aKTYaIbHBIX TIEPCIIEKTUB JIJISI MOJIOIEKHBIX
COIMAJIBHBIX TPYII U B IIETIOM JUIS Pa3BUTHsI COLMYMa. JTO:

(1)  6azoBeie memarormueckre (HOPMBI TPYAOBOIO BOCIUTAHUS — y4eOHBIH TPy,
y4eOHO-TIPOU3BOICTBEHHAs OpUrajia, IKOJbHas U By30BCKas CaMOOpIraHu3anus 1 T.1.;

(2)  mpoektHbie  QopMbl  —  TpOGUIBHBIE  KOHKYPCHI, OJIMITHA]IBI,
OOIIeHAIlMOHAIbHBIE  JUKTAaHTBl  (9KOJIOTMYECKHE, OHOJOrMYecKHe, Treorpaduueckue,
rdpoBskIe);

3) pasoBble  oOyuaroure (Gopmbl  (BeOMHApHl, KOH(EpEeHLUH, CEeMUHAapHI,

16 HacTpoil coBpeMEHHOH MOJOJEKH HA YNPOIICHHbIE >KU3HEHHBIE MYTH YYEHBIMH OOBACHSAETCS
CIEIYIONINMA TPAaHC(HOPMAIIMOHHBIMU COIMAIBHO-?KOHOMHYECKUMH TIporieccamMu: (8) KpPyHHBIE MHPOBBIE
(hMHAHCOBO-3KOHOMHYECKHE KPHU3UCHI B Teuenue mociaeaaux 10-20 ner; (b) mocTatoyno pe3kue, 0COOEHHO IS
pa3ButhIX cTpaH CeBepa u 3arazia, MUPOBEIE IEPEMEHBI B T€ K€ TOJIBI B IIEHTPax CHIIbD»; (C) paJuKaibHas CMEHA
0OIIIECTBEHHBIX MJIEAJIOB B BUE ITPOJIOIDKAIONIETOCS KPYIISCHHsT (POPM TPaJHIMOHHOTO MOPAILHOTO aBTOPHTETA
B MepapXuM colMabHbIX LeHHoCcTel (Poenko, 2021).

206



MANazment a EKOnomika ISSN 1337-9488

Journal of MANagement and ECOnomics MANEKO: 2021.02
WHJUBUIyaJIbHBIE CECCUM M KOHCYJIbTAllUM, aKTUBHOE CIyLIaHWE — BCTpEYH, Oecelbl,
hopymsI);

4) MHTEHCUBHBIE TEMIIOPAJILHO KOTEPEHTHBIE (DOPMBI — MACTEP-KIIaCChl, TPEHUHTH,
CIIELUAIbHBIC KYPCBHI.

[Tocnennune dopmbl, (3) u (4), OPUCHTUPOBAHHBIE HA TBOPUYECKYHO COCTABIISIOIIYIO
OKOHOMHUKH, aKTyanu3upoBanuch B P® HemaBHO u Hambonee 3(G(EKTHBHBI MPH ydeTe
YHHKQIIBHBIX TPO(ECCHOHATBHBIX KOMIICTCHIHI, COBPEMEHHBIX OTPACIIEBBIX aCIEKTOB M HX
MHPOBBIX TPEHIOB (OCOOCHHO B CBETE HETaTUBHOM  POCCHICKOH  crieruduky),
POCTPAHCTBEHHO-TEPPUTOPHAILHBIX 0OCOOCHHOCTEH Poccun.

Ho oco0oe 3HadeHHE MMEET OMbBIT yUeOHO-TIPOU3BOACTBEHHBIX Opura (1), 10BOJBHO
pacIpOCTPAaHEHHBIX M YCTOMYMBO 3aKPENUBIINXCS B CPEIHEM arpodu3Hec-o0pa3oBanuu PO.
[IkONBHUKH, TPYIAIIHECS HA TIOJEBBIX padoTax, B JIECHUYECTBAX, TCIUTMYHBIX XO3SHUCTBaX U
NPUIIKOJBHBIX  (hepMax, BOCIPHHSUIA HMCTOPHYECKUH ONBIT CBOMX NPEAKOB B CIEKTPE
TPYIOJIOOUST W BBIHOCIUBOCTH. B 9acTHOCTH, B WX JEATEIHLHOCTH OJHHM M3 OCHOBHBIX
nokazarejieii HpPaBCTBEHHOCTH M TPAXKIAHCKOH 3pEIOCTH HMEET OTHOIIECHHE K CBOEMY
3JI0POBBIO. 3/IeCh yYEHBIC-UCTOPUKH YETKO YKa3bIBaloT: «Tpaguiyi HApOJHOW KYJIbTYpPHI
CBSI3BIBAIOT TICMXO(M3MYECKOE 3JI0POBbE YEIOBEKAa C COCTOSHHEM €ro aymud. PamocTtb,
ONTHUMH3M, TPHUHATHIA KaK MHUPOBO33pEHUE W 00pa3 >KU3HH, MPEIINUCHIBAIOTCS MHOTHMH
HApOJIHBIMU KYJbTYPaMH, YTO BKJIIOYAET M NPAaBUIBHOE OTHOIICHHWE K COOCTBECHHOMY
310poBbIO. MeamoM B TpPEACTaBICHWH HapoJa CYHTAIOCh BOCIUTAHHE 30POBOTO,
KU3HEPAJIOCTHOTO, CHIIBHOTO, OTBa)KHOTO TIOJpACcTalomIero mokoieHus. Kowmruieke wep,
BKJTIOYAIOIINI B ce0s pasyMHOE NHUTAaHUE, HMCHOJIb30BAHWE MPUPOAHBIX (AKTOPOB, UTPHI,
CIIOPTUBHBIC COPEBHOBaHUS M TMpPa3JIHUKH, OOECleYHBaeT (U3NYECKOE M IICUXHUYECKOE
pa3BuTHE noapacTarouiero nokoienus» (Crupuna, 2021).

[IpennaraeMelii aBTOPOM CTAThH TUII IBHXKEHHUS 00Pa30BaHUS B €T0 TPETHEM BEKTOPE —
OT Ka4yecTBa YCJIOBUH K Ka4eCTBY pe3ysibTaTa — BO3BpAIIaeT HAC K HPAaBCTBEHHOW I[CHHOCTHU
Tpyaa. OcraBasch NEPBUYHON PEANBHOCTBIO B TPYIOBOM COIMATM3AIMK JIUIHOCTH, TPy Ha
O1aro o61IecTBa B yCIOBUSAX MOCTUHYCTpHAIN3Ma TPeOyeT MepeoCMbICIIEHHUsI, UOO IKCIAaHCHS
MAIIMHHOTO WHTEJUIEKTa B MPOU3BOJICTBE aKTUBHO PACIIPOCTPAHSETCS] HA €T0 COOTHOIICHHE C
€CTECTBEHHBIM (UETTOBEUECKHUM ) HHTEIUIEKTOM. C y4eTOM JaHHOTO SIBHOTO CABUTa B KPUTEPUIX
WHTCIUICKTYJIbHOCTH ~ HANPSDKEHHBIA — JMOXATBHBIA  BBI30OB K  HEOOXOTUMOCTH  POCTa
3HAaHUEEMKOI'0 MPOM3BOJCTBA B 00IIeM 00beMe MaTepHalbHOIO IMPOM3BOJCTBA Hambosee
OpPraHWYHO HAKJIA/IBIBACTCS HA HOBYIO MOJIENb €MHEHUSI 00pa30BaTeIHLHOTO MPOCTPAHCTBA BO
B3aMMOCBSI3aHHBIE CETMEHTBHI IIIKOJIa + By3 + BRICOKOTEXHOJIOTMYHBIE paboune MecTa». J1oBoj
OCHOBaH Ha TOM, YTO 3HAHHEEMKOCTh HEMBICIHMMa 0e3 HAyKOEMKOCTH, W HWHHOBAIHU
«TIOCTABJISIFOTCS B IIKOJIBL, BY3bl, OM3HECY HIMEHHO CO CTOPOHBI HayKu. B cBOIO ouepesn, Hayka
OKHJIACT, YTO TPEOOBAHMS ATIOXU Oy IyT BOCIPUHSATHI OOIIECTBOM B aICKBATHOM KOMITO3UTHOM
€MHCTBE, COCTABICHHOM U3 00pa30BaHUs, HAYKUA U MPOU3BOACTBA. Peann3oBath 3T0 CMOKET
JWIIb Ta MOJOAasl JHUYHOCTh, KOTOpas BOCIHTaHA B paMKax HOBOW MOJIENW €IWHEHHS
00pa30BaTeNbHOTO MPOCTPAHCTBA, MO0 €€ pOoNib MPSIMO yuTeHa B IEJsIX 00pa3oBaTebHON
otk P®. Onu 3akperuiensl B KOHIENIMUA TOATOCPOYHOTO COLMAITBHO-3KOHOMUYECKOTO
pazButus Poccum B BuAE TNPUBEACHUS «COIEPKAaHUS U CTPYKTYpbl MPOQeCcCHOHATHHOU
MOJITOTOBKHA KaJIpOB B COOTBETCTBHE C COBPEMEHHBIMH IMOTPEOHOCTSIMH SKOHOMHKH U
MPOU3BOJICTBA, YJIYUIIEHUs] KauyecTBa 0Opa30BaHUS COTIACHO TPeOOBAHMSIM HHHOBAIIMOHHOTO
Pa3BUTHSI SKOHOMHKH, TOTPEOHOCTSIM OOIIECTBA U KAXKIOTO TPAKIAHHHAY.

Kak Bumum, coBpeMeHHas TpyaoBas (mpodeccuoHanmbHasi) ACSITENbHOCTh MPOXOAUT
noJ harom «yMHOTO» Oy rymiero. JlaHHass KOHHOTAIUs YBSA3BIBACTCS CO CIIOKHOCTBIO KaK yxKe
CYLIECTBYIOIIUX TEXHOJIOTUMN, TaK ¥ OBIAJACHUS MPOPBIBHBIMU. OJTHAKO B IIEJIOM COBpEMEHHAs
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Hay4YHas KapTUHA TPSAYIIEro MHUpA, MO-TIPEKHEMY, XapaKTEPU3yeTCs NPHUBEPKEHHOCTHIO
TPaJAULIMOHHON MOJIEJIM 00Pa30BaTEIHLHOTO MIPOCTPAHCTBA, TEM CAaMbIM HEM30EKHO MEPEHOCS B
HOBYIO  peaJlbHOCTh  cTapble mIpobjemMbl —  oOpa3oBaTelbHbIE, BOCHUTATEIbHEIC,
COLIMATTN3allMOHHBIE.

Kak HE mOKaxeTcs CTpaHHBIM, MPOTUBOPEUMH B ITOM HET, T.K. OOBIYHBIN UYEIOBEK
BCEr/la COMPOTHUBIISIETCS HOBOBBEICHUSM, a YUEHBIN-UCCIIE0OBATENb HAJENAeT 0TOOpaKeHHE
MHUpa OJIMHAKOBBIM HaOOPOM — M JUIsl HAYYHOTO Cpe3a, U i oOblieHHOoro Bocnpustus. Ho
CHEIHUAIMCTHI-IPAKTUKU TOJHBIM XOJIOM BEIYyT MPOPLIBHBIE pa3paOOTKH U UX BHEIPEHHE B
chepe HUPPOBU3ANMA W KOTHUTUBHBIX TEXHOJOTHHA (POOOTOTEXHHKH, HCKYCCTBEHHOTO
uHTeUIeKTa, big data u 1.1.).

Heyxenu npakTH4eckue CrenualucTbl ONepexaroT HayuyHbIid MUp?

2. HHAPAJOKCBI OOPMUPOBAHUA HHAPAIUT'MbI
HUHTEJIJIEKTA

Hayka Hukorgja He 1Iapaxainach OT HCCIEJOBATEIbCKUX MapaJoKCOB U, HA000poT,
HaOpachIBajlach Ha HUX C MOBBIIIEHHBIM YIIOPCTBOM. Ho ceronHs B HaydHOM 1IeXe MIMEET MECTO
HE BIIOJHE BHATHOE «CIIOKOMCTBHE»: JEJI0 KacaeTcs OOIIel TEOPeTHKU MPOPBIBHBIX
KOTHUTHUBHBIX TEXHOJIOTHA.

Hanmpumep, «ntuuuit» sS3bIK IUPPOBOTO OOIIEHUS, HA KOTOPOM JOJKHBI JIETKO
00IIaThCs BCE MOJB30BATENN HU(POBBIX MEPCIEKTUB, SBISETCS, MO cyTH, Terra Incognita.
Jaxxe B Hambonee KpyNmHOM JOKjiajae mocieaHux jer Bcemupuoro Oanka «lludpoBbie
JTUBUICHIBD HET YETKOW 0a30BOW NedUHUINH, a TIo0anbHOe nccienoBanue AppDynamics
«Arentsl Tpancopmanuii» (2021) onenuBaer BausHHE HH(POBOH TpaHchopMmanuu 6e3
IIPUBJICYEHUS] YUEHBIX U JIUIIb HA OCHOBaHUU OTBETOB IpakTuueckux [T-cnennanucros (1050
yeoBek u3 10 crpan, BKarouas PD).

B wmupe peiictByer cranmapt «MckyccrBeHHbli uHTEIUIEKT. KoHuenmus u
tepMuHoiorus». [Ipm sToM B chenuanbHOW mautepaType mnpuBoautcs ot 70 mo 100
ornpeneNeHni MHTeIeKTa. boiee Toro, ydeHble, 3aHUMAIOIIAECS] BBICOKOTEXHOJIOTUYHBIMU
CUCTEMaMH W TIPOPHIBHBIMHU TEXHOJOTHSIMH, O CHX TOp HE OMpEIeNUINCh, YTO CUUTATh
COOCTBEHHO WHTEJUIEKTOM, HE CO3JIJIM TapaJWuTMbl, B KOTOPOH pa3paboTaiu Obl KpUTEpHU
UHTEJUIeKTyalbHOCTH. Paz6epemcs ¢ 3TuM noapoOHee.

Ctporo roBopsi, TSpMHH «UCKyCCTBeHHbIH uHTeIUTeKkT (artificial intelligence — dazee
Al) mpumeHsieTcss K THIy pa3BUTHS MaIIMHHBIX CHUCTEM KaK MPOEKTY WHTEIJIEKTYalbHBIX
MPOIIECCOB, XapaKTEPHBIX LI YeIOBeKa. B OCTaTOYHOI Mepe MX aKTyalM30BaHO BCETO TPH:
(1) cmocobHOCTH paccyxaath, (2) 0600mmarh u (3) yuutbes Ha npoiwioM omnbite. [lonstue Al
€IIle COOTHOCHUTCSI C ONMCAaHUEM KOMIUIEKCA POJICTBEHHBIX TEXHOJIOTHUH H MPOIECCOB, TAKUX,
KaK MalluHHOE 00y4YeHHe, BUPTYaIbHbBIC areHThI U AKCIIEPTHHIE CUCTEMBI.

EcTtecTBeHHBIN (YETOBEYECKHUI) WHTEIICKT HWHTETPHUPYET KOTHHUTWUBHBIC (YHKIIUU
(BocmipusiTHE, BHHUMAaHHE, MaMATh, S3bIK, TUIAHUPOBAHHE), MOSTOMY OT MAIIMHHOTO €ro
OTJIMYAET OCO3HAHHOE OTHOIIEHHE K MHUpY. Pazym uenoBeka Bceria SMOIIMOHAIBHO OKpaIleH,
U TIOCKOJIbKY YeJIOBEK — CYILIECTBO COIHUAIbHOE, TO €ro MbIIUICHHe, pacCyI04YHOCTb,
pPa3syMHOCTh BCET/Ia BIMSIOT Ha COIMYM. VICKyCCTBEHHBIH K€ WHTEIUIEKT HE OPHUEHTHUPOBAH
COLIMATIbHBIMU BEKTOPAMH M HE UMEET SMOIIHMiI, KOTOpPhIE Yy YeJOBEeKa HEOTACTUMBI OT €ro
TeJIeCHOCTH M comuanbHocTH. Ho BHeapenme Al, xak Oyaer moka3aHO Jajiee, aKTHBHO
YKOPEHSIETCS B KU3HEACITENLHOCTh COIMYMa, U, XOTS BJIMSHHE MAIIMHHOTO WHTEIJIEKTa
TIOJTHOIIEHHO HETTPOHUIIAEMO, JyMAeTCsl, 3TO HEHAIOJITO.

K BaxxHoMy ¢unocodckomy 3akirouenuto npumen T. ['o66c, cornacHo KOTOpomy,
paccymouHas nestensHocTh (intellectus) Bo3smMokHa Ha OCHOBaHWHU 3apaHee YCTAHOBJIEHHOTO
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3HAYCHUS CJIOB. BO3MOXKHO M COOJIFOCTH JIaHHBIM MPUHLMI JUIsI HAYYHO OOOCHOBAHHOTO
MOHUMAHUSA BBICOKOTEXHOJOTHYHON MPOPHIBHONW peaibHOCTH, BHUXPEM BOpBaBLICHCS B
Tpaguuuu? Bo BcskoMm ciyuae, BepOanbHas JUCKYCCHSl IO BOIpOCaM TEPMHUHOBEIEHUS
3HAYUTENIbHO M OJHO3HAYHO 3aTpyaHeHa. C y4eToM MpaKTUYECKUX TEMIIOB Pa3BUTHS HOBOM
pPEaTbHOCTH CIIOXKMBIIEECS TOJOXKEeHHe B o0meidl Teoperuke mo Al, BHe coMmHeHUs,
HEIOIyCTUMO.

B IOxnoii Oantuctckoit kouBeHiuu CIHIA Takke NpeaCcTaBICHO OCMBICICHUE
npobiematuku Al: «Ilo3unmu nccnenosareneit <...> pacroiokeHbl HA CBOCOOpa3HOH IIKalle,
Ha OJJHOM U3 KOHLIOB KOTOPON HaXOASTCS T€, KTO CYMTAET, YTO B UEIOBEYECKOM CO3HAHUU HET
HUYEro 3arajoyHoro, 4yTo OHO (OpMaIu3yeMO U BOCHPOM3BOAMMO, a MCCIEIOBAHUS JIMIIb
BPEMEHHO OIPAaHUYEHbl KpalHEll CII0KHOCThIO opraHusauuu Mosra. IIpeacraBurenu
MPOTUBOIMNOJIOKHOM TOUKH 3PEHUS MIPUIEPKUBAIOTCS MHEHHUS, YTO HET HUKAKOW BO3ZMOKHOCTH
dopmanuzany HayYHBIMH METOJAaMH pa3yMa U BCEH COBOKYIMHOCTH HWHTEIJICKTYaJIbHOU
nestensHOCTI» (ApceHos, N/d). B nokymenTte 0co00 moauepkuBaercs, uto Al «He MOXKET ObITh
TIPU3HAH MOPANbHO HeHTpanbHbIM»L. U 9TO HeNb3s OTHECTM NIMIIb HA CYET GOrOCIOBCKOI
apryMeHTalru, COOTHOCSIIECH KapTHHY MHpa ¢ 00KECTBEHHBIM HaYaJIOM M Pa3BUTHEM 10 BOJIE
00Xbel, M, paBHO, HEJIb3sl CUUTATh INPEYBEIMYEHHBIM OIACEHHE JIUIIL OTTOI0, YTO OHO
UCXOIUT OT PEIUTHO3HON OpraHU3aIUH.

OT omucaTenbHBIX DJIEMEHTOB TEOPETUKO-TIPAKTHUECKUX MpolieM (GOopMHPOBaHUS
napagurMbl HHTEIUIEKTa oOpaTumcs K cogepxatenbHoil cratuctuke. K 2030 romy
NPOHUKHOBEHHE TexHosoruii Al Bo Bce cepbl IKOHOMHKH YBEIUYUT 00BEM TII00AILHOTO
poiaka Ha $15,7 Tpnu. (upkun, n/d). K 2025 rogy oxumaercs, 4To peIHOK TexHOorHit Al
BeipacteT 10 $190,61 mipa., HO yke ceidac OH MMeeT eXeroaHsi npupoct 14,75-36,62%.
TakuMm 006pazoM, B IPUAAHUH CYOBEKTHOCTH BHICOKOTEXHOJIOTHYHBIM IKCIIEPTHBIM CUCTEMaM
U BUPTyaJbHbIM areHTaMm, T.€. B IMEPEKIAJbIBAHUM COLMAIBHOM U IOPUIMYECKON
OTBETCTBEHHOCTH C 4esloBeKa Ha Al, 0JHO3HAUHO 3aMHTEPECOBaHbI CO3/1AI0IINE UX KOMIIAHUH.

Utak, Ttpebyercs «mOrsiAeTh IIHMPE» Ha NPAKTHUECKYI0 CTOPOHY BHEAPEHUs
MAaIIMHHOTO UHTEJUIEKTA.

[TonmHoueHHO 3asBisAs 0 cebe, Al BBIXOAUT M3 CTEH J1abopaTopuil B peajbHbIN MUD,
«BBIHOCSI» B ce0e MpUHIUNBI npeaB3saTocTH. M3BectHo, Al HOMKEH CTpPOUTH aJeKBaTHYIO
MOJZIeJIb PEAJbHOCTH M yMETh BEPHO Ha HEE pearupoBaTh IOCPEICTBOM BHECEHHOMN
MH(pOpMaLUU 0 BO3MOXKHBIX (hopMaTax, MOPsAKE BHIIOJTHEHHUS KOMaH, KOJAWPOBAHUS OTBETOB.
Ho mporpamma — Ha ocHOBe BXOJs11el HHPOPMALIMU — HE MOXKET U3MEHUTh MOJIENb PEaKLUH,
T.K. OHa BCTPOEHA HE B NPaBUJIbHYIO, & IOJIFOTOBJIEHHYIO K IPABUJIBHOCTH MO1€Tb. OCOOEHHO
3TO BUJIHO I10 CHIEKTPY OCHOBAHHBIX Ha Al TpaHCTYMaHUCTUYECKHX LIEHHOCTEH, KOTOPBIE HOCST
JIOCTaTOYHO COMHUTENbHbIN XapakTtep. [losichum. YenoBeky Kak IOJIb30BATENIO YCIYyT
BHYIIA€TCs, 4YTO He cJenyeT OEeCIOKOMTbCA B OOWEHMM ¢ poOoTamu, wyar-0oTami,
KOMIIBIOTEPaMH, CIIOCOOHBIMH BBIOJIHATh (PYHKIIMU, KOTOPbIE TPAJAUIIMOHHO OTHOCHIIUCH K
WHTEJJIEKTYaJIbHOM JEATEIBHOCTH 4YEJIOBEKA, KaK-TO: BEXJIMBOCTb, CKOPOCTb PpEAKIHH,
MOPSAIOYHOCTh, YM U JIaK€ OTBETCTBEHHOCTb. IIpu 3TOM 3aTyIlieBbIBaeTCS, YTO MAIIMHHbIE
CHCTEMBI HE ONEPUPYIOT MOHATUAMHU CHPABEAJTUBOCTH, MIJIOCEPIUs, COTIEPEKUBAHMSI 00NN U

7 310 He eNMHCTBEHHBI NpUMeEp MHTEpeca MHCTUTYTa LepkBM K mpobnemaruke Al. Hanpumep,
STHYECKHM IPOOEIOM WH)KEHEPHBIX WHHOBAIWMK Jonroe BpeMms ObUT Bompoc noepuss K Al oTHOcHTEnsHO
IpUHATHA penieHud. B 3Tol cBA3M npencraButens BaTtukana, npe3uneHT Ilanckoil akagemMuu 3aliMThl XKU3HU
Bungenno Ilanss, npesunent Microsoft bpan Cmut u Bune-npesunent IBM xon Kemmm 111 28 despans 2020
roja MOANMMCATN JAOKYMEHT MoJa Ha3BaHUeM «lIpm3bIB K 3THKE HCKyccTBeHHoro uHTemnekta» (“Call for Al
Ethics”). B HeM puMcKo-KaTonnyeckas LEpKOBb M TEXHOJIOTHYECKHE THMTaHThl JOTOBOPWIIMCH, YTO B IIEHTpPE
OyaymMx BHPTYaJbHBIX MHPOB JIOJDKEH OBITH YEJIOBEK M €ro INpeiCTaBlIeHHs O Jo0pe u 3ie. Mcnonb3oBaH
ucrounuk: https://www.vaticannews.va/ru/vatican-city/news/2020-02/
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WHBIMH KATETOPHUSMH BBICOKOTO YpPOBHS aOCTpakIMM U, 3TO TMpaBlda, OHU HE HECYT
OTBETCTBEHHOCTH HU 3a 4TO, BKJIIOYasi OIMOKH. TakoBbIE YK€ UMEIOTCS.

[Tpumep: sipkuii Kpax moreprieno npuiaokenne Amazon HoBoi Gpynkuuu StyleSnape B
WHHOBAIIMOHHOM (popmyJie uccienoBaTesbekoro momnuara. OHa Oblia Mpu3BaHa PElIUTh OJHY
U3 TJIABHBIX MPOOJIeM TeX TMOKyHaTeliel, KOTOphIE C TPYIOM OOBSCHSIOT COTPYIHHKAM
MarasmHa, 4To UMEHHO UM HYkHO. [locne psina HeynadHbIX TMONBITOK 3allyCcKa B THPaX
NPULUIOCH TPU3HATH, YTO IPOrpaMMa MO0 BOOOIIe HUYETro He Mpeyiaraet, JTM00 MOKa3bIBaeT
pe3yiabTaThl, UMEIOIIHEe Masio obmiero ¢ xemaembiM. Eme mpumepsl. B CIIA cuctemsr Al
UCIIOJIB30BAIUCH ISl COPTUPOBKM M HazHaueHus JiedeHus OonbHbiM COVID-19, mpuuem
MAIUEHTHl «CTOJIKHYJIMCh C HEOOOCHOBAaHHOMW cerperanueil U npeaB3sTOCThIO 10 Pa3TUYHBIM
NpU3HAKaM CO CTOPOHBI MAIIMHHBIX CHCTEM, BBI3BAHHBIMU HEJIOCTATOYHO JOCTOBEPHOM
BeIOOpKOI» (Apcenos, n/d). Kommnsrotepusie nmporpammbl B KHP u CIIA yke ormeHHBaKOT
BEPOATHOCTh PEIUANBA CPEId TPECTYIMHUKOB, ¥ MAallWHA JaeT COOTBETCTBYIOIIUE
pexomennauuu cyabsMm. llomumus [omutangum mpu  paccieoBaHUM 0CO0O0  CIIOKHBIX
npecTyruieHnid moib3yercs Al B kpumuHaMcTUKe. MammHHOe o0ydeHue, peam3yeMoe Ha
0aze uudpoBoil «obmayHoOW» muaTgopmel, npumensiercss Carlsberg mist oTOOpa HUBHBIX
JPOXOKEeH M pacmpeHus accoptuMenTa. Al yxe pacmosHaer, 4To 4eJI0BeK 3aayMall CMEHHUTD
paboty. 1 xota ¢otorpadus, XKHUBOMUCH, MY3bIKa, CTHXOCIOXEHHE H3JaBHA CUYUTAIUCH
WCKIIIOUUTENIbHON c(epoil 4eoBEeYeCKOTO TBOPUYECTBA, CioJa IU(POBBIE TEXHOJIOTHU TOXKE
npoHHKIH — B 2015-2018-x rT. A OAHUM U3 MEPBBIX K HU(PPOBBIM TEXHOJOTHUIM OOpaTHIICS
PBIHOK MTPEIMETOB M YCIIYT POCKOIIH, YTOOBI aHATH3UPOBATH TOTPEOHOCTH KIIMCHTOB.

OrpanuueHue TpakJaHCKUX CBOOOJ; MOJABJICHHUE CBOOOJIbI BBIPAKEHUS MHEHUU M
JPYTHX OCHOBHBIX IPAaB YEJIOBEKA; JICJICTUPOBAHNUE YEIIOBEKOM MOPAILHON OTBETCTBEHHOCTH,
3aJI0’)KEHHOM MPOTrpaMMHBIM O0ecTeYyeHHeM; OLIEHKa AOMYCTUMOCTH MOpPANbHBIX TPaHUI] U
JyXOBHOTO BIIMSIHUS HOBOW, MAIIMHHOW, OJTHUKH, MAaHHITYJIHpOBaHWEe WHpoOpMammen —
AHAIUTUYCCKUH KPYT TaKUX PHUCKOB M CHHTETHYECKOE OOOCHOBAHHME KOHTPOJISI HAJ HUMH
BEI3BIBAET Y TPAKTUUYECKMX CHEIHATNCTOB 3aHIKEHHBIE OIEHKH TIpH o0CcyxkaeHnn S, Poccus
OJTHA U3 TMEPBBIX CPOpPMyIMpOBaNa 5 PUCKOB M YIPO3, KOTOPHIE COMPOBOXKIAIOT BHEAPCHHE
nupoBU3aIMK: AUCKPUMUHAIIKS, TOTepsS MPHUBATHOCTH, ToTeps KoHTpons Hax Al,
MPUYMHEHUE Bpe/ia YeIOBEKY OIMMOKaMU aJIrOpUTMa, MPUMEHEHHUE B HEITPUEMIIEMBIX IICIISX.
310 0053aHO OBITH CHEKTPOM HHTEPECOB M KECTKOH 03a00YEHHOCTH B NEPBYIO OuYepellb
VYEeHBIX B paMKaX HAyYHBIX JHCIYTOB, IWCKYCCHH, OOCYXICHHA W TEOPETHUECKOTO
000CHOBaHMS.

Bynem npaBauBel: MHOTHE IU(DPOBBIC TPUBBIYKH BOIUIA B 000POT HACTOIBKO IMPOYHO,
410 0€3 HUX YK€ HE MBICIIUTCS HE TOJBKO KU3Hb MOJIOJIOTO KOHTUHTEHTA, HO M YTPO MOKUIIBIX
JIIOJIEH.

[IpoGnembr BHeapeHuss Al — Wb HArIsAHBIA TpUMEp Kpyra mpoOsieM pa3BUTHA
WHIyCTPHAILHOTO O0II[eCTBa HOBOTO YPOBHS, TaK CKa3aTh «IIOJE, C KOTOPOro OynIeT C)KaTo
HEMAJIO pa3HbIX MJIOJ0B». B "acTHOCTH, MOQAEpKUBAs MOJUTHKY B MOJB3Y MCCIEAOBAHUN U
WHHOBAIMI, SKCIEPTHl CUUTAIOT, YTO 10 BCEMY MHpPY OJHOBPEMEHHO C a3apToM OT pocTa
MAIIMHHOTO WHTENJIEKTa HaOII0JaeTCcsl MacCOBOE OTIIYIUICHUE: MOIaBIsIoNIee OONBIINHCTBO

18 CnpasennuBocty pagu oTMeTHM, 4To 26 okTs6pa 2021 roga B Poccun TeXHOJIOrHYECKHE KOMIAHUH
npussin «KoJleke dTUKH HMCKYCCTBEHHOTO HWHTEUIEKTa». JIOKyMeHT pa3paboraH Ha ocHOBe «HammoHambHOM
CTpaTeTuH Pa3BUTHS HCKYCCTBEHHOTO HHTEUIekTa B PO Ha mepuox 1o 2030 ronay. Kogexc yTBepams OCHOBHEIE
NpUHIUIB BHeApeHus Al — mpo3payHoCTh, MPaBAMBOCTh, OTBETCTBEHHOCTh, HAJIEKHOCTh, HHKJIIO3UBHOCTS,
OecrpuCTpPacTHOCTh, 0€30TaCHOCTh M KOHQPHUIAEHIIUATBLHOCTh. [I0 MHEHHWIO JKCIEpPTOB, «KOJEKC IOMOXKET
YeJIOBEKY W MAallMHHOMY MBIIUIEHHIO HAaBOAUTh MOCTHI MEXAY co00ii». 48% poccusH u 65% rpakaan 26 cTpan
TOJIaraloT, YTO ATHYECKHE PAMKH SIBISIOTCS KiIIoUeBbIM (hakTopoM nosepus K Al. Mcrounuk: Poccuiickas razera.
26.10.2021.
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JIOJICH Pa3yymwyioch CYUTATh B yME; BBIPOCIO TOKOJEHUE MIJIOTOB, HECIIOCOOHBIX MOCAIUTh
CaMOJIET B pyUYHOM pEeXKHME; BOJUTENIN TaKCH HE 3HAIOT TOPOOB U T.JI.

BeiBoa: 1) mpoGiema 3THKH MAIIMHHOTO WHTEIUICKTa JCNaeT MEpBbIE [Iaru Ha MyTH
paspeiieHusi; 2) Hay4yHO-OOOCHOBAHHbIE  E€UHBbIE KPUTEPHUH  HHTEIUIEKTYaJIbHOCTHU
OTCYTCTBYIOT; 3) TEXHOJIOTMH CTPEMHTEIbHO YCIOXKHSIOTCSA; 4) MPaKTHUYCCKUE HABBIKU
pabOTHUKOB CHUXKAIOTCS.

3. CBSI3b OBPA3OBATEJILHBIX TIPOBJEM W TPYJIOBOIl
COLMAJU3ALMU B COBPEMEHHOM NOCTUHJIYCTPUAJILHOM
OBILIECTBE

KoHeuHo, HOBBIE AIUTHI M Ty OIIMYHBIE MACCHI BCET1a OTJIMYAIOTCS OT CTapBIX, HO B YEM-TO OHU
OJTHO3HAYHO AYOJHMPYIOT MpekHee. DTO Jal0 aBTOPY BO3MOXKHOCTb YCTAHOBUTH M KPAaTKO
NpPEJCTaBUTh YETHIPE CErMEHTa Kpyra MpoOieM TpPyIOBOW COLMAIM3AUN B paMKax
BO3MOXKHBIX CBsi3el ¢ oOpasoBarenbHOM cdepoit. 1. IIpodeccnonanusm u BocnuTaHue. 2.
CraHoBneHue JUYHOCTH M npoduinbHOoe oOydenue. 3. IlpodeccrnoHanbHble W JTUYHOCTHBIC
npeanoytenus. 4. KoanekTHBU3M M HHAMBULYaJIU3M B TPYAOBOM IIpOLECCE.

3.1 IMPOPECCHUOHAJIU3M U TPYJOBOE BOCIIUTAHHUE

@dopMHUpOBaHHE BCECTOPOHHE M TapMOHMYHO DPA3BUTOM JMYHOCTH 3MXKIETCS Ha Ipolecce
BOCIIUTaHUS, B KOTOPOM Ba)KHEHIIIMM, IIPOBEPEHHBIM BEKaMM MPUHLIUIIOM SBISETCS TPYAOBOE
Hayajo.

Ho nuia coBpemenHoro mpogeccuonana mnepBOCTENIEHHBIM KOMIIOHEHTOM TpPYJIOBOM
(GyHKIMU SBISETCS CIIOCOOHOCTh pElIaTh HEJEeTrKHue 3ajadd, T.e. TpeOyroliue HIMPOKOIro
crieKkTpa NpoduiIbHONH MPodecCHOHATBHON KOMIIETCHTHOCTH. B psifie BUIOB NEATEIHHOCTH
paboronarens Bce yaiie TpeOyeT oT paOOTHUKOB CBEPX MX (PYHKLHMOHAIBHBIX TPYIOBBIX
00s13aHHOCTEH, YTO caMo M0 cede 3asBisgeT TPEOOBAaHUS CBBILIE Y3KUX MPOPECCHOHATBHBIX
3HaHMH, YMEHUI U HABBIKOB. boilee TOro, aHaIMTUKU YBEPEHBI, YTO BCE 3TO — YK€ BUEpAILIHUN
JIeHb: CEero/IHsA-3aBTpa NoTpeldyeTcst HaanpodeccuoHanbHas TpaHchopMalys KOMIETEHIIHH.
«OBnazieHue TaKUMM HaBBIKAMHM TIO3BOJIsIET pabOTHHUKY MOBBICUTH 3()(PEeKTHUBHOCTH
npoheccCuoHaNBbHOM IEATENbHOCTH B CBOEH OTPACIIH, a TAKXKE J1aeT BO3MOKHOCTh IIEPEXOIUTh
MEXy OTpacisiMH, COXpaHsisi BocTpeboBaHHOCTB» (Mup npodeccuii, n/d).

[Toxa pagukanbHO ouuppoBaHHOE Oyayliee elle He HACTYNHIO, HO YK€ JOBOJIBHO
CKOpO TpaHc(hopMaIysl LETUMKOM KOCHETCS! IKCKIIO3UBHBIX JTMOO SIUTHBIX UCIOJHUTENEH, a
yepe3 3-5 set nepedeHs paboT U cTaTyc pabOTHUKOB KapAMHAIBHO PACIIUPSTCS.

CrpemurenpHass »dmo0Xa W3MEHEHUM IIOJBENAa HAy4YHBIX HCCIEJOBaTeled U
MPAKTUYECKUX CIELUAIMCTOB (OCOOEHHO TENaroroB CpeaHero oOpa3oBaHUs) K BEpHOMH
JOKTPUHE YTIPABJICHMS: [UIsl TPYNOBOM JEATEIBHOCTH B COBPEMEHHOM NPOM3BOACTBEHHOMN
chepe MOJIOJIOM KOHTUHIEHT TPYIOBBIX PECYpPCOB HYKJIAeTCsl B paHHEM, 3aBEIOMOM
dopmupoBaHUU PO(HECCHOHATBHBIX IPEANOYTeHUH 1 HamepeHuit. TakuM 06pa3oMm, B LIEJIOM B
CTaHOBJIEHUHU JMYHOCTH HMHJMBHUJA OCHOBHAs Harpy3ka BO3J0K€HAa Ha PAaHHUN IIKOJbHBII
nepuosl. OCOOEHHO BaKEH MpPOLECC OOIIEHUS CO 3HAYUMBIMHU APYTUMH JIIOJBMH, KOTJa
WHIUBUJIOM BOMPAIOTCS 0OIINE IEHHOCTH.

Torna >xe 3amyckaercs mporecc (GOpMUPOBaHHUS OCOOBIX KA4eCTB MOJIOJION JIMYHOCTH,
HEOOXOJMUMBIX JJIsl TPYAOBOM JEATEIbHOCTH: MOTPEOHOCTh B TPYZAE, TPYIAOCIOCOOHOCTb,
OTBETCTBEHHOCTb, KOHKYPEHTOCIIOCOOHOCTb. 2JTO, MO CYTH, M €CThb IPOLECC BOCIUTAHHS
TPYAOM, COLUAINU3ALUOHHBIM 3PPEKTOM KOTOPOro JOKHO CTaTh CTAHOBJIEHHE JIMUHOCTHBIX
Ka4eCTB KOHKPETHOIO MOJIOZOT0 YEJIOBEKA.
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BriBoa: 00s3aTennbHBIMU PUHIMIIAME 3(PPEKTUBHOTO B3aMMOACHUCTBUS BOCITUTAHUS U
npo¢eCCHOHATBHON KOMIETEHTHOCTH B IIUPOKOM CMBICIIE SIBIISIFOTCS OPUEHTALMSI Ha TPYA Kak
BOKHEHIIMKA TpPUOPUTET 00pa3oBaTeNbHOW MOMUTHKH P® U CcmocoOHOCTH poccUiiCKOn
0o0pa30BaTeIbHOW CUCTEMbl NPUMEHUTh B XOJE€ BOCHHUTATEIbHO-IIPOU3BOJCTBEHHON
NesITeabHOCTH (P PeKTUBHBIE POPMBI TPYIOBBIX 00BEINHEHHH 00YJAIOIINXCS U Pean30BaTh
UX MOTEHLIMaNl — IO BOCHUTAHUIO, NMPO(ECCHOHAIBHOW OpHEHTAlMM, Ieperadye yMEHHH,
HaBBIKOB, KOMIICTCHITUH.

3.2 O CTAHOBJIEHUHU JIMYHOCTHU B IPOLHECCE IIPO®UJIBHOI'O
OBYYEHUA

Llenb COBpEMEHHBIX TPYIOBBIX aCIIEKTOB COLUAIM3ALIH — PACKPBITHE IIOTCHIIAIA IPU BXO/IC
Ha PBIHOK TPy/a W Jajee, IpH TPaHCHOPMAIUSIX PhIHKA, UCIIOIB30BAHUE CBOUX JTHYHOCTHBIX
XapaKTePHCTHK B KAYECTBE JIOJITOCPOYHOTO pecypca MoICpKaHusI HMUJIKA, KOHCTPYKTHBHON
AKTHBHOCTH, CTPECCOYCTOWYMBOCTH U MHOW CAMOPETYJISIUH. DTUM OOBSICHSACTCS BaKHOCTh
Ju1sl OM3HECa U B LIEJIOM IS JIF000# NPaKTUKU KPEaTHBHOTO JIMEPCTBA, HO OHO HUKYEMHO 0e3
KYJBTYPBI YUaCTHSL.

B manHOM Bompoce poccuiickasi 00pa3oBarelibHasi TCOPETHKa pachoaraet 0eClieHHbIM
U HEYBSAJAIOUIMM HACJICIMEM HE TOJIbKO OTEYECTBEHHOro, HO M MupoBoro ypoBus: A.C.
Maxkapenko, Bbliaronmiicss meparor XX BeKa, TATAHTIMBBIA YIpaBICHEN U TIJIyOOKHMii
UCCIe0BaTelb, U3ydas KaueCTBO TPYIOBBIX PECYpPCOB M (OPMHUPYsSI COOCTBEHHBIH METO[,
BbIBENl 0COObIC 3((EKThl BOCIUTATEIBHOIO JCHCTBHS TpyJa Ha JHYHOCTh DPaOOTHHKA,
oco6eHHo B IoHOIIECKOH cpene'®.

CornacHo MakapeHko, 3¢ (eKTbl BOZHHKAIOT [PU HAMOJHEHHU TPYyJa HPABCTBEHHBIM
COZICP’KAHHUEM, T.C. B YCIOBHUSX YCTAHOBJICHHUS JMYHOCTHBIX HJICAJIOB, KM3HCHHBIX LIEJICH U
yueTa yOexKICHUH, U UMEIOT clienyromiie GopMsl: (8) AesTesbHO-TBOpUecKue, (D) IIeHHOCTHBIC
u (C) moBeneHueckue. Kaxas hopMa HeceT NPUUUHHO-COIEPIKATEIBHYIO aKTyaIH3aluio: ()
JeTeNIbHO-TBOpYeCKUe  3(P(eKkTsl  BOCIUTATENLHOrO  JCUCTBHS TpyAa CBS3aHBI  C
(opMHpOBaHHEM TPHBBIYCK, YMEHHI, YBOKCHHEM K CTapIIMM H 3a00TOH O MIAANIAX H
MEHBIIINX, C POCTOM JT0OPOCOBECTHOCTH, WHHIIMATHBBI W TBOPYECKON KommoHeHTHI; (D)
LIEHHOCTHBIE 3()(EKThI BBI3BIBAIOTCS BO3HHKHOBEHHEM JIFOOMMOTO Jeia U Ja)Xe MPU3BaHUS,
YUYETOM TIOJIE3HOCTH U YBOKECHHUS CO CTOPOHBI KOJUIEKTHBA, TIOCTOPOHHUX JIO/IeH, 00IIecTBa;
(opMHpOBaHHEM OTHOILICHUS K MPOU3BOAUTEIBHOMY TPYAY Kak K CaMOYTBEPIKACHHIO H
CIOCO0y CBOETO Pa3BUTHSI C Pa3HBIX CTOPOH, B TOM YHCIIC W JUIS CIIy4acB >KU3HCHHON
HeoOxoauMocTH; (C) moBeneHYecKUue P (EKThl MPEANOIaraloTcs B BUAC JKEIAHUS U YMCHUSI
KOJUIEKTUBHOM KOMMYHHUKAI[HH, IPOIIECCHOI CaMOPETyJISIIMA B CAMOKOHTPOJISI, CTPEMIICHUS U
CIOCOOHOCTH K TPY/IOBOM JHUCIMILUIMHE, TOCTH)KECHUIO YCIIeXa U CaMOOPraHU3allHH.

Hanoxus naen A.C. MakapeHKO Ha CHIKEHHUE IIEHHOCTH (U3HUECKOTO TpyZAa, aBTOP
CTaThU IOJIAraeT, YTO POCCHHCKOE MPOCTPAHCTBO TPYIOBOH COLUATU3AIMN UHIMBH/IA, TPYIII,

19 B 1927-1935 rr., pabotas B XapbKOBCKOH JETCKO TpynoBoi koMMyHe uMeHH @. J[3epKMHCKOTO,
BBIJIAIOLIMICS Tearor co3jajl COOCTBEHHYIO BOCIHHTATENbHO-TIeJarorndeckyto cucremy. Ee mpuanummsr: (1)
TEXHOJIOTHYHOCTh; (2) memno; (3) simpo xoyuiekTuBa; (4) camoympasienue; (5) ¢dopMaT — pUTyallbl U MpaBUiIa.
Meron MakapeHKO — TEXHOJIOTMU BOCIIUTBHIBAKOLIETO TPYIOBOTO BO3IEHCTBUS.

B 1934 1. Ha D>IEKTPOMEXaHHYECKOM 3aBOJE, IOCTPOCHHOM BOCIHUTAHHHKAMH KOMMYHBI IIOJ]
pykoBoactBoM A.C.MakapeHKO W BBIIMYCKAaBIIEM 3JIEKTPOAPENH, MOAPOCTKH OCBOWIH IPOHU3BOACTBO
JATHOMEPHBIX ManodopMaTHeIX (oroammaparoB Mapku POJI. Hanusii npudop HacuuteBasn ~300 merameit
BBICOKOW TOYHOCTHU. JIJI1 TOTO BPEMEHH 3aBOJ] SBJISUICS HE TPOCTO BBICOKOTEXHOJIOTHYHBIM MPEANIPUATHEM, 3TO
OBUIO TIOJIHOLIEHHOE MHHOBAIIMOHHOE NPOM3BOACTBO B COBPEMEHHOM TOJKOBAaHWH — OT peaJM3alMd HJEH JI0
KOMMEpYECKOro pe3yibTata B BHAE NpuObUIM 4,5 MiH. py0., KOTOpYI0 KOMMYyHa €XEroJHO IIepedHcIsiia
rOCyIapcTBYy.
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COLMyMa HYXJaeTcsd B 3aIlyCK€ MEXaHHW3Ma IOBBIIIEHUS KauecTBa TPYAOBBIX PECYpPCOB B
CJIEIYIOIIEM COCTaBE y3JIOB:

1) Ha0Op KOMIETEHIMA — OT HEOOXOAMMBIX M  JOCTaTOYHBIX IO
HaANPOPECCHOHATbHBIX;

2 npodeccuoHagbHass MOOMIIBHOCTh — OT TOTOBHOCTH K HEH /10 IOJTHOTO CHATHS
reorpapuuecKkux OrpaHUYEHUI, KOMIUIEKCHO BKJIIOYas IUCTAHIIMOHHO YAAJNEHHBIA THUII
3aHSTOCTH;

3) npodeccuoHaNbHBIN BHIOOP B CaMOCTOSATEIHLHOM U OTBETCTBEHHOM (hopmare.

VYcioBreM COBpEeMEHHBIX TpeOOBaHUI K paboOTe MEXaHHU3Ma, MO-TIPEKHEMY, SIBIISETCS
UCTIOJIb30BAaHUE PAHHEr0 BPEMEHHOro ¢opmara B TPYAOBOM BOCIHUTAHMA W MPOGUILHOU
opuenrtaimu. OJTHAKO Pe3yJIbTaTOM PadOThI BHICTYIAIOT HE TOJILKO pacIIMpEeHHe KOJUYeCTBa U
Ka4ecTBA KOMIICTCHIIMM © CMEIIEHHE JOTPYJIOBBIX pyOexeil, HO U YCHICHHE WaCH
npodeccuoHanu3ma mo-MakapeHKo Ha 0a3ze HamoJHEHHs OOMIETPaKIAaHCKOTO CO3HAHUS
BBICOKMMH LIEIISIMH.

BriBoa: roBopst 0 mpodeccuoHannu3Me B KOHTEKCTE YepT JIMYHOCTH, KaK MPaBUIIO,
OTMEYAIOT TO3UTUBHOCTh WX COK03a JJig OOINEeCTBa, BEJb HAJIWYHUE BBICOKOTO YPOBHSA
pa3HoOOpa3HBIX  MPO(ecCHOHANBHBIX  KOMIIETCHILUH, IOMUMO TpPUIAHUS  YEJIOBEKY
YBEPEHHOCTH, YOCKIECHHOCTH B TIPAaBOTE, ABTOPUTCTHOCTH, TOBOPUT O TPYAOTIOOHH,
TBOPUYECKOM OTHOILIEHUH K JIIOOUMOMY JIeIy.

OnHOBPEMEHHO W3 BBIBOJIA CJCIYET, YTO HEIb3sd OOOHTH CTOPOHOW MpoOIeMy
WHAUBUAYAIbHBIX TMPEANOYTCHU pabOTHUKA U €ro MO3UIMI OTHOCHTEIHHO JOCTHIKEHHS
CBOETO MPO(ECCHOHATBHOTO CTaTycCa.

3.3 IIPOTUBOPEYMA MMPO®ECCHUOHAJIBHBIX n JIMYHOCTHBIX
HPEJAIIOYTEHUUN

["'oBOpst O TPYAOBOM COLMATTU3AINH, UCTOPUUECKH €€ HEJIb3s1 OTHECTH K HACHIIIICHHOW 0COOBIMU
npobiieMaMu U OapbepaMu TOM WM UHOM 2MO0XH, MO0 CyThIO PBIHKA TPY/A, T.€. MPEITI0KEHUS
paboueli cHIIBI M CIIpOca Ha HEe, BO BCE BEKAa M BHE CBSI3U C BO3PACTOM OBLIO TO/IABJICHHE
WHJUBU]IyaIbHBIX HHTEPECOB.

Tem He MeHee, B MOJIOJICKHOM Cpe3€ OTMETHUM, UYTO BOCIHUTaHHUE B paMKax
00pa3oBaTeNbHOTO TpoIlecca HEMPEMEHHO HAaIeIeHO Ha OOIIeCTBEHHbIE MHTEpPEeChl U
TPAAUITMOHHYIO HEPAPXHIO IEHHOCTEH!

- B HAYaJbHOM IIKOJIE JIETU HAIPABJISIOTCS Ha POCT yBaKEHUsS APYT K APYry, K
CEMbE U POJIUTENISIM, YUUTEIIO, CTAPIIUM ITOKOJICHUSM;

- B CpeIHEW WIKOJE MOAKIOYAETCS COJAEHCTBUE B MOATOTOBKE JIMYHOCTH
00yJaronmxcst K CEeMEHHOM KU3HU, TPYIOBOH JESITEIBHOCTH; ,

- oOydeHre B By3e OOpaliaeT MOJOJEXb HEMOCPEJICTBEHHO K OTAaye JOJTOB
OteuecTBy.

[lo wurory, couuanu3upoBaHHOW TNPU3HAETCS JIUYHOCTb, HaJeNeHHas JI0OOBBIO U
YBOXEHUEM K POJHBIM MeCTaM, TpaaulldsM, YCBOMBIIAS M IIOYUTAIOIIAs HCTOPUYECKYIO
IaMATh CEMbH, PETHOHA MPOKUBAHUSI, CTPAHBI.

B  HBIHEmMHUX YCIOBUSAX MOCTUHAYCTPHAJIBHOIO OOIIECTBa BBIXOJ (hakTopa
uH(pOpMalliU B pa3ps/ Belyllled ABIKYIIEH CHUIIbI POU3BOICTBA B IPOTHUBOBEC (PU3MUECKOMY
TPyAY U IpUMaT HEMaTEePHAIbHOT'O IPOU3BOJICTBA YCIOKHIIOT 0OMXO0/] CI0KUBILIEHCS B BEKax
MOJENIA TPYIOBOM conmanu3anuu. HanomHum, Hapsay C NPOPBIBHBIMH YCTPEMIICHHSIMH
COBPEMEHHOM MOJIO/IeKH 3HAYUTEIbHAS €€ YaCTh HACTPOCHA Ha OTUYKJIEHHE OT (PU3MUYECKOTO
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TPyZAa U YIPOIIEHYECKHE COLMAIbHBIE TpaeKTopuH. Macc-Menna, 0COOCHHO OECKOHTPOIbHBIE
MHTEPHET—PECYPChI, 3aIlI0JHSS CBOM KOHTEHT 00pa3aMM pa3BlIC€UYEHUS U HACUIINA, 100ABIISIOT
YKJIOH HE B KOJUIEKTHUBHBIA, HO MHAMBHUAYaJIbHO-TIAPA3UTAPHBIA U JIaXKe B JICITMHKBEHTHBIN
(aHTHOOIIECTBEHHBIHN, MPOTUBOIIPABHBII) 00pa3 )KU3HHU.

Takum myTemM pe3ko O0OOCTPHIIMCH NTPOTHBOPEUHS aJCKBATHOCTU JpPYT JIPYry
IpoQEeCCUOHATBHBIX W JIMYHOCTHBIX MPEANOYTEHUI: a HMEHHO: MEXIYy YCKOPEHHBIM
UcYepIaHUEM 3HAHUEBOTO pecypca, 00eCIIEYEeHUEM €ro Ha/IeKHOTO ITOIOJHEHUS U CO3/1aHuEM
YCIIOBUH JJI1 COOTHECEHU KaX/IbIM YEJIOBEKOM CBOETO J10JIra nepes oOecTBOM.

C onmHOI cTOpOHBI, Tpo0JIeMa YCTPEMIICHUN U TIPEANOYTSHUH THYHOCTH pabOTHUKA BO
MHOI'OM U OTYETJIUBO 3aMbIKaeTcs Ha oOpa3oBaHuu. KBanm¢ukanuoHnHas sima, 0 KOTOpoil B
MHpe 3aroBopwin nocie omy6nukoBanHoro uccienosanust Global Skills Mismatch (Boston
Consulting Group, 2020) u psiza 1pyrux, Bce 0oJjiee aKTHBHO IMTOTJIOIIAET 3HAHUEBBIE PECYPCHI,
a YHMBEPCUTETBHl YK€ He O00€CleUMBarOT PBIHOK JOCTATOYHBIM YHCJIOM CHELMAIUCTOB C
HY>XKHbIM HaOopoM kommnereHIMi. Ha 3Tom (oHEe TpeHIbpl MOJOAEKHBIX YCTpEMIICHUH WU
IPEIIIOYTEHUN, KOTOPbIE, COOTHOCACH B IIEJIOM C IMpoOJjeMaMM COLMAIU3aLUU JIUYHOCTU U
Jla’Ke C ee aKIEHTYalUsIMU, SBJISIOTCS KOJUIEKTUBHBIM (COLMAIbHO-TPYIIIIOBBIM) OTPAKEHHEM.

C npyroit cTopoHbl, 00pa3oBaTeNbHBIE MPAKTUKU SIBISIOTCS (HOKYC-aHTarOHHUCTOM
CHCTEMHBIX IPOOJIeM U IPOTUBOPEUHil B caMmoii oOpazoBaTenbHOl chepe, craBiieil B XXI Beke
BayKHEHILIEH 0TPaciIbio HAMOHAIBHOTO X0341cTBa. O0pa30BaHKE HAXOJUTCS 1101 COBOKYITHBIM
FHETOM [POTUBOPEUUH, MPOSBIAIOLUIMXCS Ha CIEIYIOIUX YpPOBHAX: 1) couuanbHO-
SKOHOMHUYECKOM — MEXKJY HACTOATEIbHOW NOTPEOHOCTHhIO O00IecTBa M TrocyiapcTBa B
KOMIIETEHTHBIX CIELUAINCTaX U CHIDKEHUEM B OOILECTBE MPECTHKA OTACIBHBIX PO eccHid, a
TaKKe CJIa0oil HamNpaBJICHHOCTbIO HA HPABCTBEHHYIO IIEHHOCTh TpyAa; 2) Hay4HO-
TEOPETUYECKOM — MEXJ1y OCHOBHOH II€JIbI0 aKTyaJbHOM CHCTEMBbl TPYAOBOIO BOCHUTAHHUS B
Buze (HOpMUPOBAHHS NMPOPHIBHBIX TPYAOBBIX YMEHHI U HaBBIKOB, C OJHOW CTOPOHBI, M C
JPYTO# — LENIMU ¥ BO3MOYKHOCTSIMU BOCITHTBIBAEMOTO CHCTEMOM 00BEKTa; 3) METOINIECKOM
— MEeXIy IpoleccaMd U TpeHJaMu HHpopMaTu3anuu oliiecTBa, HuppoBU3auu OH3Heca,
aBTOMAaTHU3aIMK IPOU3BOACTBEHHBIX IIPOLIECCOB U C1a001 MPOpabOTAHHOCTHIO COBPEMEHHBIMU
UKT cymiecTByromell CHCTEMbI TPYJOBOrO BOCIUTaHHsI B 00pa3oBarenbHOil chepe (PoeHko,
2021). Tem cambiM 0Opa3oBarenbHas chepa BHOCUT CBOIO JIENTY B (POPMUPOBAHUE TPYIOBBIX
IIOKOB 10 HECOOTBETCTBHUIO NPEIOKEHUS U CIIPOCA HA PBIHKE TPyZAa

[lepeuncnenHble TPOTUBOPEUHS XapaKTEPHBI 17151 OOJIBIIMHCTBA PA3BUTHIX CTPAH MUPA.
Cynute camu.

KBanuduxamuonnas  sma  oOpasoBajiack 70  NaHAEMHMM, W  OKCIAHCHUSA
AMHJIEMHOIOTUYECKON yTpo3bl JIUIb YCYryOuia nosiokeHue: 1,3 MipJ. 4eaoBeK MO BCeMy
MHUpPY W paHee WCIBITHIBATH HEXBAaTKy HABBHIKOB M KOMIIETCHIIMH JJISi BBHIOJHEHHS CBOEH
paboThl; 310 — 0K0J10 40% TPYAOBBIX pecypcoB Mupa U 2 u3 5 paboTHHKOB B cTpaHax ODCP;
Tenepb MPOTHO3 pacnupocTpansercs Ha ~1,9 Mip/a.uenoBexk.

XO0Ts IpaBUTENBCTBA CTPAH AKTUBHO PEarupyroT Ha Kpu3uc 0e3paboTuIlsl, KOTopas u3-
3a mangemMun COVID-19 B cpegnem mo mupy mnpesbimaer 17%, uX BHUMaHHE B IEPBYIO
ouepesb OOpallleHO Ha TIepepaclpeieieHne 3aHATOCTH U CMATYeHHe IMOTeph TPYIOBBIX
JI0XO0JI0B uepe3 NepBylo nomolis. HecnmyuaiiHo nccie10BaHUs TOKa3bIBaOT, YTO MOBCEMECTHO
YUHOBHUKHM OT OOpa30BaHUS HEPEAKO HE MOHMMAIOT Ha NPAaKTUYECKOM YPOBHE peabHBIX
TpeOOBaHUI BBICOKOTEXHOJOTUYECKUX, IPOPBIBHBIX MPOU3BOACTB IS KaJIPOBOIO, MJIAHOBO-
OpPraHU3alMOHHOIO, MaTepUAIbHO-XO3SIMCTBEHHOTO o0ecreueHust Ipolecca TpPyA0BOrO
BOCIIMTAHUS B 00Pa30BaTEIbHBIX YUPEKICHUAX.

VY4eHble-niearoru siBHO OTCTAIOT OT TPeOOBAaHUI BPEMEHHU, O YEM TOBOPHUT OTCYTCTBUE
BHATHBIX OCHOB, BKJIIOUasi TEOPETUYECKUE, COBPEMEHHOTO TPYIOBOTO BOCIIMTAHUS YUaIIUXCS
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HavaJIbHBIX 00pa30oBaTeNbHBIX yupexaeHuii. B Poccun, Ha MecTax oHO BOOOIIE peann3yercs,
KakK MMPaBUIIO, CUJIAMHU SHTY3HACTOB.

B Poccun HanmoHadbHBIC OTpacieBble COIO3BI IepepadaThIBAIONINX CEKTOPOB
9KOHOMHKH, [IOHSTHO, B TIEPBYIO 0YEPEb 3aHATHI IPOOIEMaMH IPEIIPHUSITHIA - CBOMX YJICHOB.
Ho oHM IOIDKHBI «<BCIOMHHTBY U 0 KaJIpOBOM IPOOIIEME, T.€. MOTJIH ObI 3I0POBO IIOMOYb CBOUM
OIBITOM METOJIMYECKOW pPabOThl yIpaBieHIAM 00pa30BaTEJIBHOIO CEKTOpa, OCOOCHHO Ha
MEeCTax — AUPEKTOpaM IIKOJI, JIUIEEB, PECYPCHBIX IEHTPOB.

HeaznexBaTHOCTD MPOGECCHOHANBHBIX W JIMYHOCTHBIX MPEANOYTCHUI UMEeT M HHBIC
IIOCIIEICTBUS: Ha B3IJIAJ aBTOPA, OHU MPOCTUPAIOTCS BILUIOTH JI0 IIEPEKOCOB B PACIIPEICIICHUN
TPYJOBBIX PECYPCOB, OCOOCHHO B MX COKpAICHUH B CEJIbCKOW MECTHOCTH, WH)KHHUPHUHIE,
VHYCTPUAILHOM IIPOU3BOJICTBE.

3akaHuMBas aHAIM3 Kpyra npoOJiieM TPYJOBOM COLMATHM3AlMU B PAMKaX BO3MOXKHBIX
cBsizell C oOpa3zoBaTenbHOM CQepoi, OKOHTYPHM IPOTHBOPEUYUS B KOJUIGKTUBHOM U
WHIMBUIYaTbHOM cpe3ax TpyAoBoro mnpouecca. Mo ycraHoBieHO, 4To (HOpMUpPOBaHHE
9eJIoBeKa He SIBISIETCS TOXKIECTBOM HPHUCIIOCOOICHUS YeNIOBEKa K OKPYKAIOIIEeH COLMAIbHON
cpene, 1 4enoBeK (OPMUPYETCsl TAKXKE B COOCTBEHHOM MPAKTHYECKON JIESITEIbHOCTH.

34 KOJUIEKTUBHBII WM WHIUBUAYAJBLHBIH CPE3 TPYJIOBOI'O
MPOLIECCA

ITo yrBepxnenuro K.Mapkca, cpeaa, BIustomas Ha MHAMBUAA MO BUJIOM YCIOBUW €0
TPyZAa, BBICTYIIAET OJHOBPEMEHHO M KaK pe3yJibTaT TPYAOBOM JEsITEIbHOCTH, T.€. JIIOIHU,
BO3/ICICTBYS Ha OKPY>KaIOIUN MHUP U pa3BUBasi CBOIO COOCTBEHHYIO NPUPOAY, Pa3BUBAIOT, B
TOM YHCJIE, U «ApeMITIoLIre B Helt cuib» (Mapkc, 1960).

CHOXHOCTh YENOBEYECKOW NPUPOABI M MHOT000pa3He COLMANBHBIX OTHOLICHUH
YepenIoBAIMCh B yMaX TEOPETHUKOB COIMATU3AIMKA OOIIECTBA W MHAMUBHUAOB (JMYHOCTH). B
KOHEYHOM HTOre, OalaHC COLUaIbHO-THUIIMYECKOTO (KOJJIEKTUBHOIO) M HHAMBUIYAJIbHO-
JMYHOCTHOTO JIET B KAauecTBE KPUTEPHS COAEpKaHUS COLUAIN3AIlMOHHOrO Ipolecca, 4To
MO3BOJIMJIO BBISIBUTH PA3IUYHbIe TUIBI colManu3anuu. Cpenu HUX TpyJoBas CoOLMaIM3alUs
ABJIIET  0CO00  CIIOKHBIH M HEpPaCTHPAXUPOBAHHBIM,  MHOTOKPUTEPHANBHBIA U
MEXIUCIUIUIMHAPHBIN  (POKYyC Hay4yHO-MCCIEeI0BaTEIbCKOTO W METOAMYECKOro HHTepeca
COBPEMEHHOM TMEJaroruky, COLUOJOTUHU, TIICUXOJOTUH, MEHEKMEHTa, YIpaBIEHUS
NIEPCOHAJIOM H T.1.

B xonne XX — Hau. XXI| BB. HHAUBUAYAIN3M OKOHYATEIbHO MOLIATHYJ EPBUYHOCTh
ycrosBIuXcs 3a 150 JeT KOJJIEKTUBUCTCKUX HAEW coumanusauuu. M, XoTs HeKkoTopsle
kuOeppuiocodsl U TeNEBEAYLINE MBITAOTCS BKIMHUTHCS C COMHUTEIBHBIMH PACCy KICHUSIMHI
0 TOM, KOTJIa MHAMBHIyalTH3M KaTeTOPUUECKH IUIOX M JaXe BpeleH?’, Ha MepeHeM IUIaHe
COLIMANIN3allMi KaTeropul BTOPUYHOM PpEATbHOCTH — «OCOOEHHOE» U «KOHKPETHOE» —
000CHOBAJIUCH MTPOYHO.

C Hay4yHOM TOYKM 3pEHMsI 3TO MOPOAMIIO Y3KOE€ COOTHECEHHUE Ipoliecca TpyAa C
JUYHOCTBIO TNpo(eccHoHala, B TOM YHCIE MCIONIb3ysl U BBOJAS B OCHOBBI INOMYJISIPHBINA B
HKOHOMHUKE KpEaTUBHBIN (TBOpUYECKUI) MOAXOI.

[TapannensHo, «Oaaronaps» pa3BUTOW PHIHOYHON 3KOHOMHUKE, IEPEX0/1 OT SIKOHOMHUKHU
nedurura (mociaeBoenusie roasl [WW) k 6e3neduiutroii skonomuke (1970-¢ rr.) u ganee x
oOmiecTBy norpebieHus o0ycinoBui B 1990-e rr. cMeHy MHpPOBO33pEHUYECKUX OPUEHTHPOB U
LIEHHOCTHBIX OPUEHTAIIUN: MaCCOBO CHU3MJIACh POJIb (PU3MUECKOTO TPY/la U 3HaUeHHE pabounx

2 Hanpumep, cM. nekumio A.Bapna «HeTokparus: Kak MEHSIOTCS SKOHOMHKA U 3THKA B IIM(YPOBYIO 3PYy»
// PBK Pro. 2021. 08 mexa6ps. — URL: http://pro.rbc.ru/lecture/
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U KPECThSIHCKHUX Mpodeccuii, a BOCIUTaHUE TPOU3BOJUTEIBHBIM TPYAOM U MPO(PECCHOHATU3M
COBPEMEHHOT0 TPYIAIIErocs MHAUBHIA 00beIUHEHBI Hed((HEeKTUBHO.

JIOTIOJIHUTENBHO, rocy1apcTBo, COOTHOCH c TOJIEPAHTHOCTBIO u
MYJIbTUKYIbTYPAIU3MOM, U COLIMYM, CIIeys B MIUH-CTpUME HEOIUOepalibHOW MOJIENH, BO
MHOTHX BOINPOCaX OCIAOWIM KOHTPOJIb HaJ WHAWBUIAAMU — HUX COLHAJIHHBIMH HOPMaMH,
KyJIbTYPHBIMU [IEHHOCTSIMU M 00pa3liaMy MOBEICHUS.

EcrecTBeHHO, BCEe yKa3aHHBIE IMPOIECCHl HE MOIJIM HE CKa3aThCsid Ha MOHMKEHHOM
HAMOJIHEHUH BBICOKMMH IEJIIMU OOUIETPaKJAaHCKOTO CO3HAHUSI TPYKEHHUKaMH, OCOOEHHO
Cpear MOJIOJICKHU — H3-33 OLIYIICHWH IMYCTOTHI XH3HH, OTUYXJEHHOCTH OT COIMyMa [0
HEraTHBHOI'O OTKJIOHSIONIETOCs (€BUAHTHOI0) MOBE/ICHHUS, a B 00IIECTBE — JI0 YTPO3 aHOMMUH,
T.€. IEMOpAIM3alliU U Je30pTaHu3alliy, BIUIOTh /10 0e33aKOHMS U Oecrpezerna BO BIACTH.

B KoHTeKkcTe KOJIEKTUBHO-UHIMBUAYATbHON AWCTapMOHHU3AIMU BECbMa aKTyallbHa
npobjemMa CeMEHHOT0 BOCHUTAHHUS PACTYLIETO MOJIONOTO TpaKIaHUHA. YYEHBIE OTMEYAIOT
POCT 3aBUCUMOCTH CEMbH OT MPOTHUBOPEUMBBIX M3MEHEHUHN YCIOBUMN KU3HEIEATEIBHOCTH B
colMyMe, a IMEAaror, IMPernoAaBaTeNd — 00 YCWIEHHH C KaXIbIM TOJIOM OTPaKCHHS
HI3KOKAYeCTBEHHBIX BHYTPHCEMEHHBIX OTHOmIeHHi?l. K ToMy e, y MOIOABIX IFOAEH,
HAXOJAIINXCS B OTPBIBE OT POJHBIX MECT BO BpeMsi 00y4EHUS B By3€ B YCIOBHUSX METaIOJNCA,
BBICOKHE LEIM TPAKIAHCKOTO CO3HAHUS 3allyMJIIUBAIOTCA, a OOINECTBEHHBIH JIOJT
3aTymanuBaercs. [IpuunHa 31ech efauHa: B POCCHUHCKOM oOIecTBe ciaabo 3a1elCTBOBAHbI
AKTUBBI JIOKAIBbHBIX TEPPUTOPHIL, OOLUIMPHBIX MO YUCIY U MHOTOOOPa3uio — CEMbH, OOLIUHBL,
NaTPUOTUIECKOTO YYBCTBA K POJHBIM MECTAM.

MosxeT 1M BOCIHUTAaHUE TPYJAOM MPOTUBOCTOSATH HETATUBHBIM TEHJACHIUSM B
o0mIerpax TaHCKOM CO3HaHUU? YUeHbIE COCTAaBUIIA CBOCOOPA3HBIN MEAArOTHUECKUI «PELIETIT:
«Tpyn B mpoliecce BOCMUTAHUS BBICTYIAET U KaK BeIyIIuid (hakTop pa3BUTHUS IMYHOCTH, U KaK
CHoco0 OCBOCHHUS MUPA, OOPETEHHSI OIBITA MIOCHILHON TPYIOBON JAEATEIBHOCTH B PA3ITUIHBIX
chepax Tpylda, U KaKk HEOTHEMJIEMBIA KOMIIOHEHT OOIIEro oOpa3oBaHMs, U KaK CTOJIb K€
HEOTheMJIeMasi 4acTh (PU3MYECKOTO0 U AcTeTHYeckoro Bocrutanus» ([loapimosa, 2018). 13 ero
3aMeYaTeNIbHON CHUTHATYPHI CIEAYeT, YTO B 3aJadd M COJIEP)KAHHE TPYJOBOTO BOCIIHATAHHS
BXOAMT (pOPMUPOBAHUE YCTONUMBBIX YOEXKAECHUI B HEOOXOAUMOCTH TPYAa Ha OOLIECTBEHHOE
6J1aro, B TOM, 4TO TPY[l SIBJISI€TCSI OCHOBOW 0JIarornoyy4usi 001ecTBa U KaXkJI0ro ero WwieHa.

3AK/IIOYEHHUE

OnTtumusanus, 3¢p(HEeKTHBHOCTh, KOHKYPEHTOCIIOCOOHOCTh, JUHAMMKA PbIHKA TPYJla — 3TO BCE
HY)KHBbIE CTOPOHBI M JBIDKYIIAs CHJIa 00pa3oBaTeIbHOM MOJUTHKM TrocyaapctBa. Ho
CIIyYMBILIHICS NEPEeHOC 00pa30BaTENbHOIO AKIEHTA C MOJTY4YeHMs] 3HaHUN Ha MpHoOpeTeHue
KOMIIETEHIIMH W  «BOCIMTAaHUE» TNOTpeOUTENel, YMEIOUMX JHIIb [OTPEOUTENbCKU
M0JIb30BATHCS MPOJYKTAaMH TEXHOJIOTUI M1 MHHOBAIlUi, CTABUT peOPOM BOIIPOC: TAKOT'O JIM MbI
KJEM IIPOLIECCHOTO pe3ybTara’?

Ha puropuyeckoM KOHTEKCTE BOMNPOCAa CKa3bIBAETCSl BAJIOE COCPEAOTOUYECHHE
MHCTUTYTOB TOCYAApCTBEHHOTO U OOIIECTBEHHOTO KOHTPOJIS HEOOXOAMMOIo TaHJeMa
npodeccuoHaNbHOM OPUEHTALMN MOJIO/IBIX JIFOJIEH U IMYHOCTHOTO Pa3BUTHUS U CAMOPA3BUTHS
OyAyIIMX CIIEUATUCTOB.

2l Cempbs Kak HMHCTHTYMPOBAaHHOE OOpa3oBaHHE OONAJAaeT TEOPETUUECKOH TIOTOBHOCTHIO K

CO3HATENIbHOMY CPEJIOTOYEHHIO MO/ CBOEH 3ruj0il BHICOKOHPABCTBEHHBIX AaKIEHTyallMd — HalMOHAJIbHBIX
nacajioB U CaMOCO3HAHWA, leXOBHBIX HCHHOCTGFI U CBAILLICHHBIX HOHﬂTHﬁ. O}lHaKO Ha naeie I/IHCTI/ITyT CECMbU
peamu3yeT HX CO 3HAYUTEIBHBIM MOHMKAIOMNM KO3(Q(HUIIMEHTOM, TOCTUTas KpalHUX BapUAHTOB, KaK-TO: OT
MOJMHON OE3HAJ30PHOCTH A0 YPE3MEPHON OINMEKH M KOHTPOJS, OT JEIMHKBEHTHOH BCEIO3BOJICHHOCTH [0
HEBO3MOYXHOCTHU IIPUHUMATh COOCTBECHHBIC PEIICHHUS.
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OcHOBHasi Macca MOCTaBJIEHHBIX JOJTOCPOYHBIX LIEJEH BO3JIO)KEHA Ha IOKOJIEHHE,
KOTOpOE ellle TOJIbKO (GopMHUpYyeTcs, U «OT 3(PGPEKTUBHOIO HCIOJB30BaHUS U OOHOBICHUS
3HaHUH MOJIOJIBIX JIIOJIEH, pocTa X MpodeCCHOHATN3Ma B HEMAJIOH CTEIEHU 3aBHCUT Cy/1b0a
pebopm B crpane» (Cusunmes, 2006). OueBuaHo, 4YTO B MPODUILHOM COAEPKAHHH
0o0pa3oBaHMUs YK€ HEAOCTATOYHO HAJIMYUSA TOJIBKO CTPATErMUECKMX LeJed M IpekHel
uepapxuu HeHHOCTel, H00 BOCIMUTAHUE B BHJIE TPYAOTIOOMS, YBaXXEHUS K YEIOBEKY TpyZa,
HETIPUSA3HEHHOTO OTHOIICHUS K JIEHH, O€3/1eITbI0, TYHESIZICTBY M PO ECCHOHATN3M, NPO(UIbHAS
OpUEHTALIMS HEIETUMBI.

[Ipobnematnka TPYOOBOH coLMaNM3alMU ISl LeNed pa3BUTHS 3HAHUEEMKOTO
MIPOU3BOJICTBA HYKJAETCsI B HOBOM ITOMOJIHEHUH Oa3uca 00pa3oBaHUs B paMKax HOBOM MOJIETTH
€MHOI0 MPOCTPAHCTBA, & UMEHHO: HapsAy C TPAaJULUOHHBIMH NPUOPUTETAMH (3HAHHEBAs
KOMIIETEHTHOCTb, IPEANPUUMUYHUBOCTD, PO ecCHOHaIbHas KOHKYPEHTOCIIOCOOHOCTh) paBHOE
3HaYeHHUE MPUOOPETAIOT BHICOKAS TOJEPAHTHOCTh K KOHCTPYKTHBHON aKTHBHOCTH (BKIJIIOYast
KOHKPETHYIO MOOMJILHOCTb) U MHTEHCUBHOMY U HEIPEPHIBHOMY MOBBIIICHUIO 3HAHUEEMKOCTH
(IIOCTOSIHHO YYHUTBCSI) U KaK OCOOEHHOE — CaMOCTOSITEJIbHOCTb, TBOpPUYECKAs WHUIMATHUBA,
CIIOCOOHOCTH K MOBBIIICHHOHN, B TOM YHCIIe HAANPO(HEeCCHOHATBLHOM, afanTaluu.

BepHemcs k npuBeieHHBIM BO BBEJICHUH BbICKa3bIBaHUAM. /{1151 ycuneHus akiieHTa Ha
MPEIOCTEPEIKEHUN OTHOCUTEIBHO Ka)YIIEHCsl aBTOPUTETHOM TTyOWHBI M U3AIIECTBA, aBTOP
CTaThU IpeJUIaracT 00paTuThes K ToJKoBaHuIo EBanrenus Ha cy600Ty 4-i1, KpecTonoknoHHOM,
ceamunbl  Benmukoro rmocra, Korga TOMHHAeTCsl pacckaz 00 HCIENeHUH TIyXOro
KOCHOS3BIYHOTO si3bl4HMKA. [Iporomepenr Anexcannp IllaprynoB mnwmmer: «/3mMy4yeHHBIN
OTPOMHBIMH TOJIIAMHU, KXKAYIIUMH U aT4yluMu OoJiee xjieba, ueM cioBa mpajbl, ['ocnoas
UIET B A3bI4eCKyr0 PuHUKMIO yepe3 ['onaHckue BbICOTHI. TemM BpeMeHEeM MOJBa O BEIUKOM
LenuTene pacnpocTpaHsaack HE XyKe Halllel 3IeKTpoHHOU noutkl. OHa 1uia Bnepenu Hero B
3emyie S3bIYHUKOB. Cepa000ibHBIE Ay IM03a00THINCH, YTOOBI TNPHBECTH KO XPHCTY
OospHOTO 1OHOITY. «OTBEP3UCH!» U MIHOBEHHO coBepiiaercs ucienenne. Koro-to u ceriuac
MOTYT ILIOKMPOBATH MPEeAENIbHO NpocThie aercTBus. Ho Xpucroc — He Marnueckuil 1ieuTesnby,
U pedb UaeT o 6osiee TIyOoKOM HCIHEIeHN , yeM mpocTo ¢usudeckom (Llaprynos, n/d).

3OTa ucTOpus — 0 Hac, HOO CKOJIBKO JIFOJIEH, JIMIIEHHBIX OCMBICIIEHHOT'O CJI0Ba, B HAIlIEM
mupe. OHM HYXAAIOTCSI B MHOM COEIUHEHHHM JYXOBHBIX MBICIEH C JEWCTBUAMH, TOUYHO
BBIp@XAIOIMMH UX. B IpOTUBHOM cityuae, 171l KOro-TO HaTEJIbHBIA KPECTUK — 9TO MOJHBIN
akceccyap, KTO-TO MPEJCTABIISAET €ro aTpuOyTUBHBIM IPU3HAKOM CBOEH JIMYHON TyXOBHOCTU U
HPaBCTBEHHOCTH, a KTO-TO OJIarOroBeHHO M THXO LIETyeT, OTOMY YTO MPOCTO BepUT bory.
SIpknii 1 OHATHBIN pUMED.

Tak m mpouecc noucka NeIarorn4eckux, MCUXOJIOTHYECKUX, KyIbTYPOJIOTHYECKUX U
MHBIX TalHBIX IPYKUH B MEXaHU3ME MJI€ATbHOIO BOCIIUTAHUS MOKET HACTOJIBKO YBII€Ub, UTO
B KOHEYHOM HTOTE OTBJICYET OT HEOOXOAMMOro — €XKEJHEBHOI'O YECTHOIO JENaHHsl CBOETO
JT00MMOro Jiena.

PeiHOK Tpyna B OOJIBIIMHCTBE CTpaH HYXKJAeTCS B HAIMOJHEHMM CIELUAIUCTAMU T10
L[EJIOMY PSAly HOBBIX TEXHOJIOTUH, IPUOPUTETHBIM HAIPABJICHUSAM Pa3BUTHS HH(POPMAIIMOHHON
chepbl U HAYKOEMKOIO IPOU3BOJACTBA. B MOATrOTOBKE CHEUUAINCTOB, COOTBETCTBYIOLIMX
MPOUCXOSAIINM KaueCTBEHHBIM MU3MEHEHMSIM B MPOU3BOACTBEHHBIX IMPOIIECCaX, T.€. YPOBHIO
COBPEMEHHOI'0 «yMHOT0» IIPOU3BOJCTBA M €r0 MHPOBBIM TPEHAAM, BaXXHYIO POJIb UIPAIOT
IIPEBEHTUBHBIE MPOIECCH, OCOOEHHO paHHEE BOCIUTAHUE MPOU3BOAUTENBHBIM TPYAOM,
BHE/IpEHHE HMHBIX (OPM TPYAOBOro BocnuTaHus (y4eOHBIH TpyJ, camoopranuzanus). K
COKaJIeHHIO, B JII0OOM 00pa3oBaTeIbHOM YUPEXKJEHUU BaM MOTYT O3BYUUTH CIIEAYIOILYIO
«reaaroruko-puiaocodcekyroy» no3unuio: «OceHbIo KIUTE M0l TOJIBKO € TEX AEPEBHEB, UTO
[BEIM BeCHOM». Hanmumo HenpukpbeITas KOHBIOHKTYPHOCTh: M B CTaBLIIEM pPYTHHOHN
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UHPPACTPYKTYPHOM KOMGOpPTEe, U B BOCHPUATHU TPaHC(HOPMAIMOHHBIX BBI3OBOB «HA
cnoBax»?2,

bonbiuas yacTe NpoBEIEHHBIX UCCIIEI0BAaHUH 110 Harpy3KaM Ha MO3T HEIIOCPEACTBEHHO
CBs3aHA C TPYIOBBIMU mpoleccamu. Harpyska Ha MO3r ompeaensieTcs UCXOAs W3 uucia
orepannii, HeOOXOAMMBIX JJIsl MPABUJIHOTO BBINOJIHEHHUSI KOHKPETHOH MpodeccHoHaTIbHON
3agaun. [ToMrMMO CHOCOOHOCTH K pPELICHHI0 YMCTBEHHBIX 3aJ]ad y YeJlIOBeKa CYIIEeCTBYET
CIIOCOOHOCTB K YCWJIHSIM; B 3TOM CMBICJIE TOBOPAT O CHUJIE BOJIM, AyXa. B cBere 3asBiIeHHON
npobaemMaTuku §3.4 0c060 OTMETHUM, YTO TYT BCTYHAIOT B JICUCTBUE Takue (PaKToOphl, Kak: 1)
MOTHUBALHS; 2) MOrOTOBIEHHOCTE; U 3) UETKOE OCO3HAHKE J0NTa,

JIyXOBHOCTb Y HPAaBCTBEHHBIE YCTAHOBKH, a TAK)KE€ COOTBETCTBYIOIIUE UM MHCTUTYTHI B
KayecTBE HAJCTPOWKH CIOCOOCTBYIOT TapMOHHYHOMY DPAa3BUTHIO IPOU3BOJICTBEHHBIX
oTHOmIeHWi (0a3uca). 31mech MPHOPUTET B PEHICHUH OTBETCTBEHHBIX 3a/1a4 TPYAOBOIO
BOCIIUTAHUSA MPUHAJICKUT rocyJapCTBEHHBIM CTpaTErMYeCKUM YCTaHOBKAaM.
[Tpou3BoACTBEHHBIC MPEAIPUATHS C BBICOKOTEXHOJIOTUYHBIMU paOOYMMHU MECTaMH, Hapsiay co
IIKOJIOH, CeMbeH, By30M, HECYT OOIIMK BKJIJ B BOCIIUTATEIBHYIO JIEITY TIPU (HOPMUPOBAHUU
JUYHOCTH MOJ0J0r0 npodeccruonana. [Ipuiuio Bpems moAKIIOYEHHS K MPOIIECCY CO CTOPOHBI
OOLIECTBEHHBIX 3JIUT U MHCTUTYTOB CaMOOPraHM3allUU OOILECTBA, CIOCOOHBIX K YYacTHIO B
BBIpa0OTKE U pealu3allid peUIeHH HAIMOHAIBHOTO YPOBHS — HE3aBUCHUMBIX U
3auHTepecoBaHHBIX Tpaxaad, CMU, napTtuii, o0eCTBEHHBIX 00bEIMHEHUN U OpTraHu3aIui,
HAI[MOHAJILHBIX OTPACIEBbIX COIO30B.

Uepes OypHoe pasHooOpazue GopMm oObequHCHHS O0O0y4arommxcsi (0OBEKTOB
COLIMaNU3allii) Mbl BUJIUM HHTEpec OOIIecCTBa K BOCIHUTAHUIO TPYAOM Ha OOIIECTBEHHOE
Osiaro. BxiroueHue npencraBuTeNneld couMyMa B aKTUBHYIO MPAKTUKY aJIMUHHUCTPUPOBAHUS
3aKpervIsieT ee B BHUJAE HHCTUTYyTa TpakgaHcKoro ydactus. CoeaMHEHHE TOoCcyaapcTBa C
Pa3BUTBIM  TIPaXJAAHCKMM  OOLIECTBOM  OOECHEeYMBAaET  JE€MOKPATUYECKUN  XapakTep
rocyapcTBeHHOM BiacTu. OOLIECTBEHHBIE 3JIMTHI MOTYT IOCPEICTBOM OOpallleHui B
rocopraHbl ¥ UHBIX MEXaHHU3MOB MyOJIMYHON MOJUTUKHA (HOPMUPOBATH 3alPOC HA U3MEHEHHE
CMBICJIOBOTO LIEHTPa TPYJOBOI'O BOCIIUTAHUS — C yCTApEBAIOIIEH OLIEHKU BBITYCKHUKOB TOJIBKO
[0 UX PE3yJbTaTUBHOCTH (Oasuibl 32 3HAHMS) Ha COBMEILIEHHME CO CIOCOOHOCTBIO YCHELIHO
TPYIOUTHCS TaM, TJ€ POJAWINCH, TJle OCOOEHHO BOCTPEOOBAHBI, TJI€ «OMBIT — CBhIH OIIMOOK
TPYAHBIX», B TOM YHCIIE PaJid ATOTO MOMyYaTh U MPOAOIKATh 00pa30BaHHUE.

BaxxHo yBepeHHee yXOIWUTh OT CTaTyca «JIOTOHSIOLIEr0 WIPOKa» Ha BCEX YPOBHIX
YeJOBEYECKOM  JKU3HENEATENIbHOCTH, MO0  JOTOHSAIOUIME  CTpaHbl B KOpPHEBOMU
MPOU3BOACTBEHHON CYTH SIBJISIIOTCS MMUTaropaMu. B Poccum mmeercst cBOM OTE€YeCTBEHHBIN
ONBIT HECKOJIbKUX JIECATUIICTUN CTAHOBJIEHUS, Pa3BUTHS U HCIIOJIb30BAHUS HEMAJOro psja
3¢ PexTUBHBIX (POpPM BOCMUTAHHS TMPOU3BOAUTEIBHBIM TPYAOM, UYTO YyKa3blBaeT Ha
0053aTeNbHOCTh U HEYCTAHHOCTh MX aKTyallu3allii Ha TAKTUYECKOM U ONIEPAaTUBHOM YPOBHSIX.

22 TloBceMecTHO B MHUpE B TI060M y4eOHOM 3aBefeHun (6yab TO By3 HIM KOJUIEK, IIKOJIA) OCHOBHOIL
OpTaHU3AIOHHON (POPMOIL ABIAFOTCA JIEKINSA, CEMUHAP, YPOK. TeM caMbIM 00ydeHue, 3a peAKUM UCKITIOUCHHEM,
CTPOWTCS Ha «TOJIOH ydebe», a BCS BOCIUTATENbHAS IPAKTHKAa OTPAHWYIMBAETCS CHUCTEMOW IIAHWPYEMBIX
pe3ysbTaToB B Bujie 6ayuioB 3a 3HaHMs. CpeHEeCTaTHCTHYECKHU BBIMTYCKHUK yUeOHOTr0O 3aBeICHHS TIPH BHIXOJIE HA
PBIHOK TPpyda OLICHUBACTCA 110 TOMY K€ IPUHIIAITY — UTOTOBOM PE3YJIBTaTUBHOCTH, BBITGKaIOH_Ieﬁ N3 MIPUIIOKCHUA
Kk numiomy (arrecraty). «llIkosia rojoi yueOb» B COBOKYIMHOCTH C CHCTEMOM IUIaHUPYEMbIX pe3yJIbTaToOB B
dbopMe «OamTel 3a 3HAHHWA» YHIEMIISIET BOCHHUTATENFHYHO IPAKTHUKY, Y3ypHHpPyeT H OOpa3oBaHHOCTh, M
PO ECCUOHATH3M.

2 Tlompobree cm. nctounuk: Jose Ant. Marina, “Energy”.
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KOMPARACIA EKONOMICKYCH DOSLEDKOV
PANDEMICKEJ KRIZY 2020 S VECKOU RECESIOU 2008

COMPARISON OF THE ECONOMIC IMPLICATIONS OF
THE 2020 PANDEMIC CRISIS WITH THE GREAT
RECESSION 2008

Lukas§ Veteska

Abstract

Purpose of the article This article compares the economic consequences of the COVID-19 pandemic
crisis with the Great Recession of 2008 in the 6 countries with the largest share of GDP in the
European Union. The monitored indicator is mainly GDP, supplemented by an analysis of
developments in the automotive industry, which is one of the main components of the economies of
European countries. The article also mapped the development of lost working time and the resulting
decline in staff income.

Methodology/Methods Scientific methods of deduction, analysis of phenomena and processes were
used to investigate the issue, and to process quantitative data we used correlation analysis.
Scientific aim The aim of this article is in particular to compare the economic consequences of the
Great Recession with the current crisis caused by the SARS-Cov-2 pandemic and comparison of the
impact on the labor market in terms of lost working time.

Findings Based on a correlation analysis we found a relationship between the decline in GDP and
the number of infected people in each country. Based on the analysis of the labor market, we found
that countries whose significant part of GDP was made up of the tourism sector recorded a
significantly increased share of lost working time.

Conclusions (limits, implications, etc.) We found that the current crisis caused a larger and sharper
drop in GDP in all the countries monitored, but also the resumption of growth was significantly
faster. It will be necessary to continue to monitor developments in order to make an accurate
comparison, as the current crisis is still evolving and it is not clear which way.

Keywords: Pandemic Crisis, Great Recession, Economic Implications, Labour Market

JEL Classification: A10, E23, F00, L01
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UvVOD

Casy neustaleho ekonomického rastu a blahobytu, ktoré Eurdpa zazivala v poslednom desatroéi
sa v priebehu roku 2020 rychlo otocili a vyvoj makroekonomickych ukazovatelov nabral
opacny smer. Dovodom tohto obratu je novy koronavirus SARS-Cov-2 sposobujici ochorenie
COVID-19, ktoré postihuje dychaciu sustavu najmé starSich I'udi. Z pociatku bolo len vel'mi
malo dat zndmych o spdsobe Sirenia, spravnej prevencii a podobne. Z tohto dévodu prvé
opatrenia vlad boli ¢asto prili§ vSeobecné a neadresné, ¢o znamenalo vyrazné zasiahnutie do
fungovania ekonomiky. (Kucharski et al., 2020) Vlady, ktoré oc¢akavali kazdym rokom vyssie
prijmy do §tatneho rozpo&tu, musia zrazu siahat’ na dno rezerv a razantne zvySovat’ zadiZenie
krajin. Situacia, ktoré nastala vo svete z dovodu pandémie je v modernom svete bezprecedentna.
Virus SAR-Cov-2, sposobujici ochorenie COVID-19, ochromil cely svet. Neexistuje krajina,
ktora by nezaznamenala pokles ekonomiky, ta musi ustipit’ pred zdravim jednotlivcov, ktoré
ma vyssiu prioritu. Poslednt vel'kt hospodarsku krizu svet zazil v roku 2008 (d’alej len ,,Vel'ka
recesia®) ktord bola spdsobena prudkym poklesom ceny finanénych inStrumentov, ktory vyustil
do rozsiahlej ekonomickej krizy. Situdcia v roku 2020 (dalej len ,,pandemicka kriza®) je v
mnohych aspektoch odliSnad. Velkym rozdielom je fakt, Ze kriza priSla neocakavane a
ochromila krajiny doslova z jedného tyzdiia na druhy. V pripade finan¢nej krizy je k dispozicii
Sirokd paleta r6znych ukazovatel'ov, ktoré vytvaraji pomyselné vykri¢niky este ddvno pred
vypuknutim, vlady teda maju viac Casu pripravit’ opatrenia, aby celili dopadom krizy a
negativne efekty neprichadzaju tak rapidne ako pri pandemickej krize. Dal§im vyznamnym
rozdielom je fakt, ze v pripade krizy vyvolanej pandémiou su v hre aj zdravie a Zivoty
obyvatelov a tym padom trh a ekonomika musi ustipit’ r6znym protiepidemiologickym
opatreniam. Aj s ohl'adom na tieto rozdiely, vSak mézeme porovnat socialno-ekonomické

dopady.
1 CIEL A METODIKA

LCudstvo sa v roku 2020 ocitlo v neocakavanej krize, ktora nebola predpovedate'nd pomocou
ziadneho simula¢ného modelu. Situicia spdsobend zdravotnou krizou sa premietla do vladnych
obmedzeni, ktoré¢ mali Siroké socidlno-ekonomické dosledky na celi spolo¢nost’. Posledna
kriza porovnate'ného rozmeru z ekonomického hl'adiska bola Vel'ka recesia z obdobia rokov
2008 a 2009. Ciel'om tohto ¢lanku je najmi komparacia ekonomickych désledkov Velkej
recesie s aktualnou krizou vyvolanou pandémiou virusu SARS-Cov-2.

Ciastkové ciele ¢lanku su:

a) komparacia vplyvu na HDP a vplyvu na trh prace z hl'adiska strateného pracovného
casu,

b) analyza korelacie medzi ekonomickymi dosledkami a poc¢tom nakazenych v
jednotlivych vybranych krajinach.

Pri vypracovani ¢lanku boli pouZité najméd zahrani¢né zdroje, s dorazom na ich
aktualnost’ z dovodu rychleho vyvoja situacie. Data najmé kvantitativneho charakteru boli
ziskavané z renomovanych organizécii zaoberajicich sa poskytovanim Statistickych dat ako
napriklad Eurostat, OECD a ILO. Pri napliiani cielov &lanku sa postupovalo pomocou roznych
metdd, aby zavery dosahovali vysoku uroven relevancie. Najprv bola potrebné vykonat’ analyzu
javov a procesov, postupne bola vykonana komparacia dat s datami z obdobia rokov 2008 a
2009, ale taktiez komparacia medzi réznymi krajinami navzdjom. Na zdklade analyz bola
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vyuzitd aj metoda dedukcie. Zo Statistickych metodd bola vyuzita najmé korela¢na analyza. Data
boli prezentované grafickou metodou pomocou prehl'adnych grafov.

2 VYSLEDKY A DISKUSIA

COVID-19 kriza nesposobila len negativne dopady na sektor zdravotnictva, ale najmi na
ekonomiku postihnutych krajin. VIady boli nitené zaviest prisne proti-epidemické opatrenia v
zdujme prevencie Sirenia virusu, aby predisli zahltenia zdravotnickeho systému. Mnohé
prevadzky museli byt zatvorené alebo ich prevadzka bola vyrazne obmedzena. Najviac
zasiahnuté boli malé a stredné podniky, ktoré nedisponovali dostato¢nym kapitdlom na pokrytie
obdobia bez trzieb. V roku 2019 intergovernmental economic organisation OECD na zéklade
modelov a simulécii predikovala pre rok 2020 zvySenie HDP vo svete v priemere o 4%. Redlne
data za rok 2020 vSak ukazuju, Ze naopak prislo k poklesu 0 4,2%. OZivenie ekonomik by bolo
vyraznejsie, ak by sa vakciny zaviedli rychlo, o by zvysilo doveru a znizilo neistotu. ("OECD
Economic Outlook™, 2020)

Obe obdobia boli charakteristické¢ prudkym prepadom ekonomiky, ktory sa odzrkadlil
vo viacerych makroekonomickych ukazovatel'och. Zakladnym ukazovatelom vyvoja
ekonomiky je HDP. NajdetailnejSie dostupné data su za obdobie kvartalu. V porovnani
zachytavame obdobia s najvac¢sim prepadom HDP pocas krizy v obdobi 2008 a aktudlnej krizy,
ktora prebieha v roku 2020.

Graf 1: Porovnanie §tvrt'ro¢nej percentuilnej zmeny HDP voci rovnakému obdobiu
predchadzajiceho roku v obdobi 2008/2009 a 2019/2020 v krajinach EU27
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Zdroj: vlastné spracovanie na zdklade dat z OECD

Najvyssi prepad v krajindch EU27 pocas predchadzajucej krizy bol zaznamenany za
obdobie prvého kvartalu roku 2009, kedy doslo k prepadu HDP o0 5,33%. V porovnani
absolutnej] hodnoty aktudlna kriza vyrazne prekonala tito hodnotu, ked’Zze pocas druhého
kvartalu 2020 prislo k poklesu HDP 0 13,93%. Avsak z vyssie uvedenych dat vyplyva, ze HDP
sa V priebehu nasledujiceho kvartalu vratilo na porovnatel'né hodnoty poklesu predchadzajice;j
krizy, kedy v tretom kvartali 2020 dosahoval pokles HDP 4,30%. Na zaklade tohto javu
moZeme dedukovat, Ze pokles HDP nebol vyvolany prirodzenym vyvojom ekonomiky, ale
naopak umelym zisahom vlad, ktoré obmedzili fungovanie viacerych odvetvi ekonomiky
legislativnymi restrikciami. V aktudlnej situacii zatial’ nedisponujeme datami za d’alSie obdobie
roku 2020, preto momentalne nie je mozné odhadnut rozdiel medzi krizami v dlh§om obdobi.
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Tabul’ka 1: Porovnanie §tvrt'ro¢nej percentuilnej zmeny HDP voci rovnakému obdobiu
predchadzajuceho roku v obdobi 2008/2009 a 2019/2020 v 3 krajinach Europskej unie
S najvysSim HDP

2008-Q1 | 2008-Q2 | 2008-Q3 | 2008-Q4 | 2009-Q1 | 2009-Q2 | 2009-Q3
Country | 2019-Q1 | 2019-Q2 | 2019-Q3 | 2019-Q4 | 2020-Q1 | 2020-Q2 | 2020-Q3
DE2008 |2,669577|1,557136 | 0,410829 | -1,85376 | -7,02926 | -6,64328 | -5,5407
DE2020 | 1,095979|0,114937 | 0,755513 | 0,396417 | -2,10762 | -11,2475 | -4,23286
FRA2008 | 1,798668 | 0,536426 | -0,10957 | -1,72894 | -3,7935 | -3,43787 | -2,98382
FRA2020|1,776582 | 1,829765 | 1,60378 | 0,746727 | -5,76319 | -18,908 | -4,28465
ITA2008 | 1,047268 | -0,00234 | -1,36893 | -3,52738 | -7,18882 | -6,61595 | -5,03876
ITA2020 | 0,354636 | 0,405901 | 0,491825 | 0,105278 | -5,55847 | -17,9343 | -4,71775

Zdroj: vlastné spracovanie na zdklade dat z OECD

Pri pohl'ade na data z 3 krajin s najvys§im HDP v ramci Eurdpskej Gnie vidime, ze
napriklad vo Francuzsku prislo k viac ako 5 nasobne vysSiemu poklesu HDP pocas aktualnej
krizy. Tato krajina pocas Velkej recesie bola najmenej zasiahnutou z danych krajin, avsak
naopak pocas pandemickej krizy je najvyraznejSie zasiahnutou krajinou. V pripade
pandemickej krizy vSak musime zohladnit’ aj zdravotny faktor, ktory moze vyrazne
ovplyviiovat’ ekonomické dopady krizy, kedze tito kriza nebola vyvoland prirodzenymi
ekonomickymi vztahmi alebo pravidelnymi cyklami.

Graf 2: Korela¢na analyza medzi percentom infikovanej populacie a poklesom HDP v 6
najvicSich ekonomikach Eurdépskej tinie podl’a vySky HDP (Francizsko, Nemecko,
Spanielsko, Taliansko, Holandsko, Pol’sko)

0 0,2 0,4 0,6 0,8 1 1,2
-5
w o
L T
€10 | e »
5 ...
o | e,
S Y B DV
e
[ ..,_.‘."
2 e T e
y=-16,257x-54919 e °®
R? =0,8407 ’
-25

Percentage of population infected

Zdroj: viastné spracovanie na zaklade dat z WHO a OECD

Na zaklade korelacnej analyzy vidime, Ze najviac zasiahnuté krajiny z hl'adiska vel'kosti
prepadu HDP su tie, kde prislo kinfikovaniu véacSej percentudlnej casti populacie.
Determinacny koeficient je 84,07%, ¢o znamend, ze vztah medzi zavislou a nezédvislou
premennou je tesny. Z dat teda vyplyva, ze GispeSnost’ protiepidemickych opatreni mala priamu
stvislost’ s postihnutim ekonomiky danej krajiny a vo vSeobecnosti teda mézeme povedat’, ze
krajiny, ktoré zvladli lepSie boj s virusom boli aj menej zasiahnuté poklesom HDP, a to aj
napriek faktu, Zze v dneSnej dobe trh dosahuje vysoku mieru globalizacie a pokles
makroekonomickych ukazovatel'ov va¢sinou ret'azovo ovplyviiuje aj ostatné krajiny podobnou
mierou.
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Graf 3: Registracie novych vozidiel vo vybranych krajinach Europskej tinie
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Zdroj: vlastné spracovanie podla dat z ACEA

Jednou z najdélezitejsich sucasti ekonomik §tatov EU je automobilovy priemysel. HDP
generované automobilovym priemyslom je zhruba na urovni 7% z celkového HDP krajin EU.
Z dostupnych dat za rok 2020 vidime prudky pokles v registraciach novych vozidiel za prvych
9 mesiacov roka. V priemere v EU prislo k poklesu registracii novych vozidiel o 29%. Rovnaky
trend je mozné badat’ aj vo svete, v USA poklesol pocet registracii o 21,1%, v Cine poklesol
0 13,2% a v Japonsku 0 18,1%. Pre eurdpske krajiny je dolezity najma export aut, ktory sa v§ak
taktiez znizil medziro¢ne o 23 milidrd EUR, ¢o predstavuje percentualny pokles 24,7%. Takyto
pokles na strane dopytu je problémom pre automobilky, ktoré st taktiez vyznamnymi
zamestnavatel'mi. Je mozné predpokladat’, ze pokial’ sa dopyt po automobiloch neobnovi,
automobilky budu pristupovat’ k obmedzeniu pldnov produkcie na dlhSie obdobie a taktiez
k znizovaniu po¢tu zamestnancov. PocCas Velkej recesie prislo v roku 2008 k prepadu novo
registrovanych vozidiel len o 18,9%, teda v porovnani s aktualnou krizou moZeme konstatovat’,
ze trh je zasiahnuty vyraznejsie. (ACEA, 2020)

2.1 VPLYV NA TRH PRACE

V dosledku opatreni proti Sireniu virusu dochadza k zmenam pracovného prostredia. Metoda
prace z domu tzv ,,home office* sa masivne rozsirila do réznych odvetvi, kde sme si predtym
nedokazali takato formu préace predstavit’. Tieto zmeny vyrazne ovplyvnili aj trh prace, kedy su
znevyhodneni star§i uchadzaci o zamestnanie, ktori zaostavaju v dolezitych schopnostiach
a zru¢nostiach pre home office, ako napriklad préaca s pocitacom a digitalnymi technoldgiami.
Nepriazniva ekonomicka situdcia mé vyrazny vplyv aj na rast nezamestnanosti v zasiahnutych
krajinach. (Bell and Blanchflower, 2020)

Podnikom klesa dopyt, ktory je sposobeny obmedzeniami a taktieZ nejasna
anepredvidatelnd situacia nati manazérov volit skor defenzivne stratégie, ktoré su
charakteristické najmé znizovanim nékladov. Jednym z najvéac¢Sich nakladov vo firmach su
mzdy. Preto s obmedzenim objemu vyroby a rozsahu ponukanych sluzieb dochadza taktiez
Kk prepustaniu. (Costa Dias et al., 2020) Vyvoj na trhu prace sa odhaduje len s tazkostami,
ked’Ze pandémia podobného rozsahu v novodobom obdobi este nebola. Je preto tazké odhadntt’
jednotlivé faktory ako napriklad vyvoj po¢tu nakazenych, opatrenia vlad, spravanie 'udi pod
uréitym tlakom zo zdravotného rizika, spravanie zamestnavatel'ov v rychlo sa meniacom
prostredi bez moznosti odhadnit’ vyvoj v dlh§om ¢asovom horizonte a pod. (Gallantetal., n.d.)
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Obmedzenia Vv pracovnej oblasti mozeme najlepSie ilustrovat veli¢inou strateného
pracovného cCasu, ktory predstavuje znizenie poctu odpracovanych hodin oproti beznému
pracovnému c¢asu pred pandemickou situaciou. Téato veli¢ina teda vyjadruje, o kol'’ko mene;j
zamestnanci odpracovali menej pracovnych hodin.(Asfaw, 2021)

Kedze pandémia takmer znemoznila cestovanie po Eurdépe, mézeme predpokladat’, ze
Z hl'adiska strateného Casu boli najviac ovplyvnené krajiny, v ktorych velkd cast HDP je
tvorena prijmom z turizmu a cestovného ruchu. Vo vseobecnosti sa jedna najma o Krajiny na
juhu Eurdpy (Spanielsko, Grécko, Taliansko a pod.)

Graf 4: Strateny pracovny ¢as
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Zdroj: viastné spracovanie na zdklade dat z 1LO

Tento graf potvrdzuje dedukcie uvedené vyssie, kedy v juznej Casti Eurdpy bola strata
odpracovanych hodin vyrazne vysSia ako v zapadnej a severnej Casti Eur6py. V krajinach
juznej Eurdpy prislo k strate az 23,9% pracovného Casu, zatial’ Co v severnej Eurdpe to bolo len
16,6% a v zapadnej Europe 14,8%. Tieto data nas teda uistuju, ze krajiny, ktorych Struktira
hospodarstva je viac zavisla na turizme a cestovani, boli taktieZ vyraznejSie zasiahnuté
z hl'adiska straty pracovného ¢asu. (International Labour Organization, 2020)

Graf 5: Podiel strateného pracovného prijmu v dosledku straty pracovného ¢asu pocas
prvych troch Stvrt'rokov 2020 (pred opatreniami na podporu prijmu)
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Zdroj: viastné spracovanie na zdklade dat z 1LO
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Straty pracovného ¢asu predstavuju tiez ekonomické straty a premietaju sa aj do znacne;j
straty prijmu pre pracovnikov na celom svete. Zo Stadii, ktoré sa zaoberali odhadom straty
pracovného prijmu vyplyvajicej zo straty pracovného ¢asu predtym, ako sa zohl'adnia opatrenia
na podporu prijmu, vyplyva globalny pokles pracovného prijmu (ktory zahffia mzdy pre
zamestnancov a Cast’ prijmu pre samostatne zarobkovo ¢inné osoby) pocas prvych troch
Stvrtrokov 2020 o 10,7 percenta v porovnani s rovnakym obdobim v roku 2019.

Dalsim problémom, ktory vyplynul aZ po vi¢Som premoreni populécie, je oneskorenie
navratu do prace, sposobené tazkostami po prekonani ochorenia COVID-19, kedy mnoho
pacientov hlasi dlho pretrvavajuce problémy s dychanim, slabost, a pod. aj po vylieCeni.
Oneskorenie navratu do prace ma velké financné dosledky pre pacientov a ich rodiny,
zamestnavatel'ov a spolo¢nost’. (Kamdar et al., 2018)

ZAVER

Pandémia COVID-19 zasiahla signifikantne ekonomiky vSetkych §tatov. Virus Siriaci sa po
celom svete spdsobil narusenie dodévatel'skych retazcov, sposobil vyznamné zmeny ponuky
a dopytu, ochromil turizmus a cestovny ruch, pripravil mnoho l'udi o pracu, a mézeme tvrdit’,
ze zasiahol do Zivota kazdého ¢loveka. Z ekonomického hladiska poslednou krizou takychto
rozmerov bola Velka recesia, ktora odStartovala v roku 2008.

Cielom tohto ¢lanku bolo porovnat’ aktudlnu pandemickt krizu s Velkou recesiou
najmé z hl'adiska HDP. Zistili sme, Ze aktualna kriza sposobila vaési a prudsi prepad HDP vo
vSetkych sledovanych krajinach, avSak taktiez opédtovny rast bol vyrazne rychlejsi. Tento
fenomén mozeme prisudzovat umelému obmedzeniu ekonomiky vladnymi nariadeniami,
pricom v roku 2008 doslo k prirodzenému ochladeniu ekonomiky z dévodu poklesu dopytu
vyvolaného finan¢nou krizou.

KIiacovym odvetvim z hl'adiska HDP v Eurdpskej unii je automobilovy priemysel, kde
priSlo k prepadu registracie novych vozidiel o 29%. KedZe ekonomika vo faze zaciatku
pandemickej krizy bola zdrava a nejavila negativne znamky prehriatia, dopyt sa po odzneni
protipandemickych opatreni opédt’ obnovil skoro na pdvodnl Uroven. Zistili sme taktiez, Ze
krajiny, ktorych vlady sa dokézali lepSie pomocou obmedzeni vysporiadat’ so Sirenim virusu,
zaznamenali mensi prepad HDP. Z analyzy trhu prace sme zistili, ze krajiny, ktorych vyznamna
¢ast HDP bola tvorend odvetvim cestovného ruchu, zaznamenali signifikantne zvySeny podiel
strateného pracovného casu.
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