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Visitor Export in Relation to Economic Impacts of Travel and Tour-
ism in the Capital Bratislava 
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Abstract: The aim of this article is to present the results of economic impacts by the way of visitor exports, it means by 
expenditure of tourists in Bratislava, the capital of the Slovak republic. The success to achieve the main aim depends on 
the survey. In present conditions (by available data) is possible to express the total economic impact of direct incomes 
in the named destination Bratislava. In present circumstances   it is     necessary to calculate the leakage. In our condi-
tions is possible to count out the value of VAT and local tax.  Other leakages related to import of the goods is not possi-
ble to calculate because of absence the necessary data. The same problem effects in relation to the savings of the busi-
ness and the state taxes.  The first step presents the survey. By results the total visitor export is in Bratislava average 
approximately 110 EUR per day/per person.  The survey refers high difference of expenditure amount by individual 
source market. Visitor export survey presents the first step in the process of economic impacts evaluation.  

In generally it is possible to make conclusion and to suggest the hypothesis, that multiplier coefficient of economic 
impacts could reach value more than 1.            
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1 Introduction 

After Travel and tourism is the temporary short-term movement of people to destinations outside the places where they 
normally live and work, and activities during their stay at these destinations with the aim to satisfy the needs. It includes 
movement for all purposes, as well as day visits or excursions. The satisfaction of the needs is only one-part view.  
Management of travel and tourism is based on three basic elements. It means economy, environment and social.  Spea-
king about balance of 3BL (sustainable) we have to think that economic issues are very important.  It is the reason, why 
every destination wants to know more exact economic impact of travel and tourism.   

The theory is not new. The multiplier models presented by Keynes in 1936 are the basement for theory of economic 
impact generally and in the area of travel and tourism as well. Economic impacts by multiplier model had been enor-
mously influential in macroeconomic analysis over the last century. Samuelson and other economists proclaimed the 
thesis, that multiplier model provides a simple way to understand the impact of aggregate demand on the level of out-
put. (Samuelson 1998, p. 462).  Many authors do develop the economic impacts in the area of travel and tourism.  They 
are looking to quantify the multiply effects better and more precisely.  The proposal to solve the basic problem 
of leakages they express by formula. Multiplier is the share of proportion of leakages to the unit. This idea is frequent 
in the books of Holloway, (2006, p. 104), Page & Connell, (2006, p. 351), Mason, (2008, p. 39), Swarbrooke & Horner, 
(2002, p. 76) and others.  Zabajevova & Dracevova (2005, p.76), Beranek (2013, p. 131) discuss, relay and spread the 
theoretical issue of multiplier by incomes. All authors distinguish the first „direct contribution“ of Travel and Tourism  
to GDP calculated to be consistent with the output of tourism-characteristic sectors (hotels, airlines, tour-operators etc)., 
the second wider impacts of total contribution“ and the third  „induced  contribution“ measures the GDP and direct and 
indirect employment in travel and tourism industry.  

These principles are consistent with the definition of Tourism GDP, specified in the 2008 Tourism Satellite Ac-
count: Recommended Methodological Framework (TSA: RMF 2008). The methodology, applied by World travel and 
tourism Commission (WTTC) do´es classify  calculations of these categories: 

 Visitor exports 

 Domestic expenditure (includes government individual spending) 

 Internal tourism consumption 

 Purchases by tourism providers, including imported goods (supply chain) 

 Direct contribution of Travel and Tourism to GDP 
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 Other final impacts (indirect and reduced) + domestic supply chain 

 Capital investment 

 Government collective spending 

 Imported goods from indirect spending 

 Induced 

 Total contribution of Travel and Tourism to GDP 

 Employment impacts, direct contribution of Travel and Tourism to employment 

 Total contribution of Travel and Tourism to employment 

 Other indicators, expenditure on outbound travel 

This methodology is applied by WTTC for analyse of economic impact of travel and tourism in the world, in the Eu-
rope, in  world´s and European regions and in individual states. This is the highest level of this model. The regions 
inside the states or the towns have to solve the quantification  of economic impacts.  The basic problem is absence 
of the data’s, because of hard and expensive collecting. The aim of this article is to present the results of economic im-
pacts by the way of visitor exports, it means by expenditure of tourists in destination Bratislava – Slovakia.  

2 Methodology 

The success to achieve the main aim depends on the survey, partial aim. Survey created and established conditions to   
recognise the expenditure of the visitors in destination Bratislava. Author decided to reach foreign visitors. It was the 
way to express the visitor export. This category of data’s present, the first step named by methodology WTTC.  

The author applied methods of primary and secondary research. The primary research was done in the year 2013 by 
questionnaires.  Bratislava´s research involved 2300 questionnaires in 6 language variants.  This survey  doe´s follow  
the preliminary  survey done six month ago in the number 680 questionnaires. Analyse, synthesis, deduction, induction, 
brain storming, statistics methods had been applied in the framework of secondary research.  

3 Results and discussion 

Economic impact of travel and tourism by WTTC study presents economic impacts of GDP direct contribution, GDB 
total contribution, Employment direct contribution, Employment total contribution, visitor exports and investment.  

In our article we disseminate the basic data’s related to GDP and visitor exports.  Visitor exports are the main topic 
of our survey provided by authors in the destination Bratislava. 

Figure 1 Real growth of the tourism impacts in the year 2014 
 

 
Source: WTTC (2014a, 2014c, 2014d) 
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Table 1  Real growth of the tourism impacts in the year 2014  
 World Europe Slovakia 
Travel and tourism direct contribution  to GDP 4.3 3.4 4.2 
Travel and tourism total contribution  to GDP 4.3 2.8 4.1 
Visitor exports, contribution to exports 4.8 5.8 6.9 
Source:  WTTC (2014a,  2014c, 2014d) 

 
Table 2 Long term growth   forecast 2014 – 2024 in % 
 World Europe Slovakia 
Travel and tourism direct contribution  to GDP 4.2 2.9 3.3 
Travel and tourism total contribution  to GDP 4.2 2.8 3.2 
Visitor exports, contribution to exports 4.2 3.7 4.2 
Source:  WTTC (2014a, 2014b, 2014c, 2014d) 
 
 
Table 3  The economic contribution  of travel and tourism: Growth – visitor exports in % 

 

Source: WTTC (2014a) 
 
Figure 2 The economic contribution  of travel and tourism: Growth – visitor export in % 
 

 
Source: WTTC (2014a) 
 

Bratislava is the capital of the Slovak republic. The number of foreign tourist overnights in Bratislava in the year 
2013 = 947 730.  The survey in Bratislava done in the year 2013 documents the expenditures of foreign tourists, in other 
hand the incomes of business.  

Table 4 Foreign tourist’s expenditure per day (visitor export) 

Tourist  
flows 

Total ∑exp. in Bratislava 
excl.transport to BA 

Total ∑exp. in Bratislava
incl.transport to BA 

All foreign 111.32 167.39 
Resource: author 
 
Table 5 Conditions for visitor export in Bratislava  
Destination Number of over-

nights 
in the year 2013 

Expendi-tures/per 
day 
€ 

Total  visitor ex-
ports 
€ 

Leakage  
VAT 
%  
 

Leakage local 
tax  € 
 

Bratislava 947 730 111.32 105 501303.6 20 1.65 
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Source: author 
The average tourist´s expenditure per day (visitor export) excluding transport to Bratislava reached the level 111. 2 

EUR. The great differences by the market source documents the table 6.  

Tabble 6 Average expenditure of foreign visitors per day by source markets in Bratislava (visitor export)  
Source market Asia Austria Czech Rep. France Germany Hungary Italy 
Expenditure in €  136.69 91.87 77.76 118.35 100.86 74.75 149.13 
 
Source market Poland Russia Spain South America UK USA 
Expenditure in € 77.63 260.43 73.58 89.55 154.38 81.91 
Source: authors 
 

The visitor export is in average approximately 110 EUR per day/per person. High difference in the amount of ex-
penditure by source markets is usual. Many determinants form effect in the process of consumer behaviour and spen-
ding of money.   

4 Conclusion 

In relation to named data’s we can formulate the conclusion.  In present conditions (by available data) is possible to 
express the total economic impacts of direct and indirect incomes in the named destination Bratislava incompletely. 
With the aim to quantify the visitor export more clearly and more transparently, it is necessary to calculate the leakage. 
In our conditions is possible to count out the value of VAT and local tax.  These categories   represent the income for 
state (VAT) and income for the municipality (local tax).  

Table 7 The leakage VAT and local tax 

 Total visitor exports € Leakage VAT+ local tax 

Bratislava 105 501 303.6 22 664 021.70 
Source: authors 
 

Other leakages related to import of the goods is not possible to calculate because of absence the data. The same pro-
blem is important in relation to the savings of the business and the state taxes. The first step of total visitor exports pre-
sented by our survey suggests the general hypothesis, that multiplier coefficient could reach the value more than 1.    
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