
-

Abstract: Globalization affects a company’s access to international markets since 
it is accompanied with the removal of trade barriers and booming information and 
communication with the emerging markets such as the Eastern Europe or China in 
the 20th century. While creating an internationalization strategy, the corporation 
faces a challenge to select the markets that could best comply with its goals, resourc-

supply channels dynamics, which has to be considered when assessing the market 
capacity, and on the selection of market entry strategy. For that purpose, steel in-
dustry has been taken under scrutiny. The paper analyzes consumption, production, 
export and import data registered in the period spanning from 2004 to 2013 in 101 
countries around the world. We group up the countries according to production vol-
umes, export and import growth and make statistical inferences with the domestic 
dynamics of consumption. The results suggest the link between the market supply 

The paper provides recommendations for sustainability strategies of both individual 
companies and global steel industry.

Keywords: market gap, steel market, market supply channels, capacity, dynam-
ics, international markets; corporate responsibility
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Analyzed countries

(101)
Countries without domestic

production of steel

(25)

Countries with domestic
production of steel

(76)

Ranking A.– by quantity of steel production increase.

Ranking B.– by quantity of steel import increase.

Ranking C.– by quantity of steel export increase.
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4 Conclusions
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